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Warner Launches

'Virtual Jukebox'

BY ED CHRISTM AN
NEW YORK—The Warner
Music Group has launched a

virtual jukebox that will stream

videos and music to promote
its recording
artists to the

consumer. Us-

ing Micro-
soft's Win-
dows Media
format, Pre-

viewTunes.
com, launched Dec. 16, will allow

visitors to the site to view music

videos and/br listen to music from

featured artists.

The site (previewtunes.com),

which can he accessed directly is

also part of Time Warner's
Entertaindom (entertaindom.

com), a home entertainment
page launched Nov. 29 that

(Continued on page x'.l)

U.K. Awards Show

Packs Retail Punch

BY PAUL SEXTON
LONDON—Britain's "Record Of
The Year" show may be aimed at the

small screen, but it has its sights

on a big goal: to become the U.K.'s

second major annual televised

awards event.

According to the domestic indus-

try, the 1999 program, which aired

live Dec. 11 across Britain on the

ITV network and whose prize went
to "Flying Without Wings" from
RCA's Irish teen group Westlife,

has gone a good distance toward
(Continued on i>uge81)

UNIVERSAL: ONE YEAR LATER
Merger Behind It, BMB looks Ahead

A Billboard staff report.

NEW YORK—For Doug Morris, the Universal Music

Group (UMG) was really horn at a restaurant last Jan.

11 in Los Angeles.

Morris, chairman/CEO of

the world's largest record
company, says executives of

Universal and PolyGram,
which it had acquired the

month before, had come
together for the first time. He
describes the excitement in

the room and the camara-
derie and mutual respect

among once-competing executives.

"It set the tone for the year," he says, adding that the

meeting helped usher in a powerful record company that

has exceeded its targets and goals for the first year of

it 'lirlllti'K'ti nu /Jffi/r :S)

P'Gram BredMs Propel lot'l Growth

A Billboard international staffreport.

LONDON—In the world outside North America, it was
the power of PolyGram that pulsed through Universal

Music during 1999.

Indeed, as the year's most

important sales season reach-

es its climax, it is mostly Poly-

Gram-bred acts who are pop-

ulating the charts for

Universal around the world.

These range from such bor-

der-breakers as Shania
Twain, Andrea Bocelli, Metal-

lica, Boyzone, and Bryan
Adams to regional or national hitonakers like Holland's

Andre Rieu, Germany's Die Aerzte, France's Florent

Pagny, Scotland's Texas, Australia's Powderfinger, and

Hong Kong's Jacky Cheung.
(Continued on /xiffc 7'J)

After The Sale: Label Founders Reflect
A Billboard sUiff report.

NEW YORK—The recent turmoil

in the U.S. music industry over the

possibility of an Arista Records
without Clive Davis at its helm
underscores not only the personal

feelings clearly evident for this one

executive—who at press time

remained embroiled in contract

talks with parent company BMG
about his future role at the label he

founded and later sold—but likely

also points up a deeper sentiment

about changing times in an altered

industry.

With the final hours of the 20th

century ticking down, it is easy to be

nostalgic. And it is hard to overlook

that few of this century's seminal

labels will move into the 21st in the

same form their founders shaped
them into over years of hard-sought

signings and hands-on oversight.

Fewer still are the number of larger

labels now inextricably bound to any

ISLAND

MOTOWK*

one person—the types of operations,

much more common in the indie

realm, that would be hard to imag-

ine without one particular person

driving them.

Many of these labels have been
profitably sold by their founders over

the years to the big label groups,

which have sometimes used their

global might to extend the brands
and build them to great new levels of

success. Others have not been so

lucky; victims of consolidation or bad

timing, these labels exist in name
only, their glory days—for the mo-
ment at least—consigned to the his-

tory books.

Most, however, simply grew and

changed with the times, evolving

naturally under new owners and
label executives and in step with new
generations of music fans with their

own distinct tastes demanding to be

met. "Things have changed radically

since we left the label," says Larry
(Continued on page 77)

Billboard Critics

Name Top Choices

1999 was once

year of the

NEW YORK
again the
woman" for Billboard and
Airplay Monitor editors and
writers, whose votes landed
"Black Diamond" from R&B

newcomer
Angie Stone
atop the pile of

noteworthy
albums in this

year's edition

of Billboard's

Critics' Poll.

Lucinda Wil-

liams and Lau-

ryn Hill tied for top-album
honors in 1998.

Close behind Stone was
Mary J. Blige,

who scored five

votes for her
album "Mary"
and one for her

single "All That
I Can Say."

Also nabbing
five album
votes were sets

from Moby, Flaming Lips,

Macy Gray, Richard Thomp-
son, and Tom Waits.

Beyond that,

consensus was
' hard to come by

jijflfBF| among the 43

i^^ fer tastes run the
^HL gamut from

hip-hop to old-

mqby school R&B,
commercial pop

to cutting-edge rock.

A complete listing of their

choices begins on page
YE-6.

Justice Dept. Probing MTV's

Practices, Acquisitions

See Page 10

IN THE NEWS

FTC's Look At Majors Seen

Slowing CDnow Merger Deal

See Page B1
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We Are Proud To End The Century The Way
We Have Ended Each Of The Past 25 Years:

£1 Pop Imprint

#1 Pop Label

HOT 100 SINGLES
#1 Hot 100 Imprint

#1 Hot 100 Label

#1 Longest-Running
Single of 1999

Santana, "Smooth"
Featuring Rob Thomas

R&B
#1 R&B/Hip-Hop Imprint

#1 R&B/Hip-Hop Label

#1 Hot R&B/Hip-Hop Imprint

#1 Hot R&B/Hip-Hop Label

#1 Hot R&B/Hip-Hop Sales

Deborah Cox
"Nobody's Supposed To Be Here'

#1 Hot R&B/Hip-Hop Artist

Faith Evans (Bad Boy)

JAZZ

#1 Contemporary Jazz Imprint

#1 Contemporary Jazz Label

#1 Combined Jazz Imprint

#1 Contemporary Jazz Artist

Kenny G
#1 Contemporary Jazz Album

Kenny G, Classics In The Key OfG

ADULT CONTEMPORARY
#1 Hot Adult Contemporary Singles & Tracks

Sarah McLachlan, "Angel"

In addition, Arista was named Pop and R&B Label Of The Year

at The Billboard Monitor Convention for the second year in a row.

ARISTA
www.arista.com Leadership Is Everything.

I!*99 Arista Records, Inc.. a unit of BMG Elitei-tninment
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The Enduring Dreams Of Secular Kmas Snngs
The religious devotion behind Christmas music is an ancient facet

of Western culture, but the song-minded impulse to celebrate the

holiday's secular virtue is a modern development, proving our endur-

ing ability to remake our culture to fit our contemporary dreams.

Even a time-tested hymn like "Good King Wenceslas," whose
music was first published in Germany in 1582, was originally an

ode to the vernal equinox, boasting such passages as "Spring has

unwrapped her flowers." Its current lyrics (extolling a pious and
beneficent legendary king from 10th-century Bohemia) were pro-

vided in 1853 by an English cleric who debuted them in a book

called "Carols For Christmas-Tide."

As we experience the final holiday season of the second millen-

nium and the wide range of seasonal songs that enhance it, many
listeners might not be aware that the 20th-century panorama of

nonreligious Christmas music—from Bessie Smith to Bing Cros-

by to Jimmy Buffett—has historical roots existing outside the

bounds of mere errant ecclesiasticism. In Smith's case, her 1925

recording "At The Christmas Ball," with its initial

braying horns and "Hooray for Christmas!" out-

burst, echoed the Africa-rooted Junkanoo (aka John

Canoe) festivals of the American South (and the

Caribbean), which began after midnight on Christ-

mas morning and were traditional from the 1700s

until as late (in some regions) as the 1940s.

The post-harvest carnival atmosphere of Christ-

mastime in the Southern states before the Civil War
(1861-65) was observed by both plantation overseers

and the slave population (which was customarily

given anywhere between a day and a few weeks of

respite from their usual regimen) as they engaged
in various public revels. The paternalistic calcula-

tion by slave owners in such brief spells of liberty

—

often fueled by copious free alcohol and the gaudy
trappings of materialism—was to superficially sate

greater thirst for self-empowerment.

In "The Battle For Christmas" (Vintage Books.

1996), historian Stephen Nissenbaum quotes African-

American abolitionist/statesman Frederick Douglass'

own writings as a former slave, in which Douglass surmised that such

hard-partying holiday indulgence in the South played into racist boss-

es' commercial designs. "Their object seems to be, to disgust their

slaves with freedom, by plunging them into the lowest depths of dis-

sipation ... So, when the holidays ended, we staggered up from the

filth of our wallowing, took a long breath, and marched to the field

—

feeling, upon the whole, rather glad to go, from what our master had

deceived us into beliefwas freedom, back into the arms of slavery."

The manipulative sins, personal sorrows, and wrenching self-decep-

tions of these pleasure-exploiting ploys laid the basis for some of the

20th century's most bittersweet Christmas songs, including 1924's

"Santa Claus Blues" from Louis Armstrong with the Red Onion Jazz

Babies, "Blind" Lemon Jefferson's 1928 "Christmas Eve Blues," Bo
Chatrnon and Walter Jacobs Vinson's (as the Mississippi Sheiks) 1930

"Sitting On Top OfThe World" (in which the torment ofbeing trapped

in work "overalls" on Christmas Day is recounted), Robert Johnson's

ia37 "Hellhound On My Trail" (with its futile fugitive fantasy: "If

today was Christmas Eve/And tomorrow was Christmas Day/Aow,

wouldn't we have a time, baby?"), and Sonny Boy (aka John Lee)

Williamson's abject 1938 recording, "Christmas Morning Blues."

The seasonal lessons of these and comparable songs are just as

instructive as those informing the saga of a savior's humble birth,

as each in its own fashion counsels the unwary nut to be hood-

winked during the year by what's currently hustled as dap style,

"vivrant things," or the shortest route to a wad ofdead presidents.

Yet even those who understandably decry the well-moneyed

modern merchandising of Christmas should also recognize that

even in antebellum America, efforts at preserving the pure and

humble joys of the holiday often came from unexpected precincts.

The rustic, temporal, wintertime anthem of "Jingle Bells" (whose

first word, by the way, was intended as a verb) was actually penned

as a Sunday school amusement and copyrighted in 1857 under its

seminal title, "One Horse Open Sleigh"—yet its author was nei-

ther a country preacher nor a rural poet but rather wealthy
Bostonian James Pierpont, great-grandfather of curmudgeonly

John Pierpont Morgan, financier/founder of U.S. Steel, Interna-

tional Harvester, and the Pierpont Morgan Library.

Most people are aware that the nondenomina-

tional "White Christmas," which songwriter Irv-

ing Berlin (a secular Jew) published on May 6, 1942,

is one of the most successful songs of all time. But

at the point that same month when Bing Crosby cut

the definitive version in Decca's Los Angeles stu-

dios for the soundtrack to the Paramount film "Hol-

iday Inn," such "Christmas music was still largely

the province of classical artists and church choirs,"

according to Crosby authority F.B. Wiggins' liner

notes for "Bing Crosby: The Voice Of Christmas

—

The Complete Decca Christmas Songbook" (MCA/
Decca, 1998). Nonetheless, the song copped the

Academy Award for best film song of 1942.

Crosby's 1945 "Merry Christmas" ER on which

"White Christmas" was included, became the biggest

album seller in history prior to the arrival of the CD.
Among the earlier Christmas recordings by Crosby

on that five-track collection were his 1935 renditions

of the church hymns "Adeste Fideles" (1760) and
"Silent Night" (1818), which Crosby had first balked

at cutting because he felt such a move was borderline profane for a

popular entertainer. In the decades since, "White Christmas" has

been covered by acts as varied as Frank Sinatra, Otis Redding, the

Ravens, the Drifters, the ska-era (Bob Marley & the) Waiters, Ernest

Tubbs, Garth Brooks, and Anne Sofie von Otter.

What rarely gets mentioned as the years accumulate is the potent

message implicit in Berlin's classic, which emerged at a time when
the gravest conflict in history, World War II, was raging, with Hitler

unbeaten in Europe and the U.S. formally involved for only five-odd

months following the Dec. 7, 1941, surprise bombing of Pearl Harbor

by the Japanese. "White Christmas" evoked a less-fearsome period,

when the future seemed brighter and humanity's outlook was more
merry. The best edition of Crosby's timeless interpretation may be his

inaugural studio take of"White Christmas" on May 29, 1942—which

remained unreleased until the '98 "Voice OfChristmas" anthology

—

on which Crosby haltingly dropped the third word in the conducting

phrase, "May all your Christmases be white." Within its poignant

imperfection is one of the must enduring lessons of Christmas: We're

only human, and our aims are imperfect, thus the greatest gift we
offer one another is our effort to refine the dreams we dream.

Rick Danko, Bassist/Vocalist Far The Band, Bias
BY CHRIS MORRIS
LOS ANGELES—"I don't think I play

basslines," Rick Danko once told an inter-

viewer. "I just try to play where there's no

one else hitting it"

Danko's sensitively wrought yet pungent

bass work and quavering vocals were critical

components of the Band, the Canada-bred

quintet that became the exponent ofa sound

that ran deep in the American grain.

Danko, 56, was found dead Dec. 10 at his

home in Woodstock, N.Y. The cause of death

was unknown at press time.

Danko was born Dec. 29, 1942, in Simcoe,

Ontario. He was raised on the hardcore coun-

try music he heard on WWVA, a clear-chan-

nel station that broadcast out of Wheeling,

WVa. The songs of Hank Williams and Cana-

da's own Hank Snow were early influences.

Danko later began picking up R&B station

WLAC Nashville and fell under the spell of

Sam Cooke.

He performed in bands with his brothers

until 1961, when expatriate rockabilly singer

Ronnie Hawkins recruited him—first as

rhythm guitarist, and later as bassist—for

his group the Hawks, which at that point

included Arkansas-born drummer Levon
Helm and Canadian-born guitarist Robbie

Robertson.

Soon joined by Canadi-

an keyboardists Richard

Manuel and Garth Hud-
son, the Hawks backed
Hawkins for two years,

playing Canadian and
American clubs that the

danko bandleader later described

as "so tough, you had to

puke twice and show your razor just to get

in." The group also supported Hawkins on

his Roulette Records recordings, which
included a crackling 1963 cover of Bo Did-

dley's "Who Do You Love."

In '63, the group left Hawkins to fend for

itselfand recorded some unsuccessful singles

as the Canadian Squires and Levon & the

Hawks.

Their fortunes lifted forever in 1965, when
Mary Martin, a Toronto native and assistant

to Bob Dylan's manager Albert Grossman
brought the Hawks to the attention of the cel-

ebrated folk singer. Dylan was electrifying

his sound and looking for musicians to back

him in concert, and Helm and Robertson
became part of the group that backed Dylan

at his tumultuous Aug. 28, 1965, electric bow
at Forest Hills Stadium in New York. Dylan

then enlisted the Hawks to support him on

his 1965-66 world tour. (Helm abruptly left

the group on tour and was replaced for the

duration by Bobby Gregg and Mickey Jones.)

Critic Greil Marcus wrote of Danko's
forceful presence at a Dylan/Hawks show in

Berkeley, Calif., "I couldn't take my eyes off

him . . . Rick's body translated his musical

lines into physical motion."

During that epochal tour, playing a bruis-

ingly loud combination of folk, blues, R&B,
and rock'n'roll, Dylan and his road-seasoned

band got a harsh reception from fans who be-

(Coutinued on page Hi)
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63 Home Video: Europe's

home video industry gears up to

tackle revenue and import issues

in 2000.

65 Child's Play/Video: Buena

Vista Home Entertainment earns

top video honors, with 22 titles

charting.
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Mexican Collection Body Fights Royalty Ruling
BY JOHN LANNERT
A Mexican collection agency, Sociedad

de Autores y Compositores de Musica
(SACM), has appealed a decision by a

Mexico City judge that denied the orga-

nization sole authority to collect song-

writer royalties.

The appeal was filed Dec. 13 in

response to the judge's Nov. 29 decision

that cited SACM's lack of "competency

in the cause to sue" several music pub-

lishers. The decision also said SACM "did

not prove any legal entail" to obligate the

defendants to comply with conditions

SACM said were necessary to collect

royalties.

The ruling came almost five years

after SACM, which historically has oper-

ated as Mexico's exclusive performance

right society, initially sued several put>-

lishers, alleging that they did not meet
requirements that SACM asserted were
necessary to collect an author's share of

mechanicals (Billboard, Sept. 30, 1995).

In filing the appeal on behalf ofSACM,

Gabriel Larrea, SACM's coordinator of

international affairs, deemed the judge's

verdict as "weak and contradictory."

"On one side he recognizes that the

society has the rights of collection, but

he does not recognize the powers of its

members," says Larrea.

According to Larrea, Mexican law

states that collection duties for com-
posers can be performed only by a gov-

ernment-approved entity, which would
disqualify privately owned publishing

companies. Larrea adds that Mexico's

1997 Federal Law of Authors' Rights

"does not distinguish whether the collec-

tion is for performance or mechanicals."

Predictably, the publishers were elated

with the judge's opinion.

"It's a great decision for us," says
Nestor E. Casonu, Latin American
regional managing director of EMI
Music Publishing Latin America,
"because the judge recognized that we
the publishers have the freedom to man-
age our decisions."

Edmundo Monroy, president of Edi-

tores Mexicanos de Musica S.A.

(EMMAC), declares that the ruling "is

going to change the panorama" of the

music publishing business in Mexico.

"It means that the publishers' rights

remain within the realm of the publish-

ers without being assaulted by a society

that pretended to be the monopoly of

mechanical and performance [collec-

tions]," says Monroy.

Many non-Latino publishing execu-

tives based in the U.S. are reserving

their opinions about the decision until it

is translated into English.

However, Ralph Peer II. president of

stateside music publisher peermusic,

says that "from conversations from my
colleagues in Mexico, I do get the
impression that it is a fundamentally

important decision and that the decision

goes to the heart of the matter: that the

composer has freedom to contractually

assign his rights as he wishes to do. That

(Continued mi page 75)

8 www.billboard.com BILLBOARD DECEMBER 25. 1999



Your Music. Your Business.

CD

*F* interTrust
The MetaTrust Utility"

Leading Digital Rights Management

www.intertrust.com/partners

1-800-393-2272

Data Center/Hosting Services

bj^<s imm inn

fii romoutacenter

igroup

ANatWMt -j

Mitsubishi Corporation

Codec and Players

D I C I T A t

SURROUND

Fraunhofar
Inst: tut

In teq/ierte Sch*ltung.n

MEDIA

MUSJC»MATCH"

Devices and Portals Music

112.

UNIVERSAL
MUSIC CROUP

"This On«

JXU9-JRU-W75Y



Dutch Indies Merge
Roadrunner Buys Arcade, Goes Large

BY ROBBERT TILLI

AMSTERDAM—The acquisition

of Netherlands-based Arcade
Music Group by fellow Dutch indie

Roadrunner, expected to be con-

cluded Jan. 3, will create one of the

world's biggest independent record

companies, with combined annual

revenue in excess of 300 million

Dutch guilders ($150 million).

Roadrunner parent WBG Be-

heer BV is to buy Arcade Music
Group from its owner, Dutch
media group Wegener Arcade.
The Arcade name will be adopted

for all of Roadrunner's European

activities outside the Netherlands.

The Roadrunner label will main-

tain a separate identity and its

own offices in Hilversum near
Amsterdam.

According to a statement issued

by Wegener Dec. 14, "The acquisi-

tion would allow Roadrunner the

opportunity to expand its strategic

position in Europe, along with the

broadening of its repertoire in var-

ious territories." The statement

says that "talks have reached the

stage where agreement is expect-

ed." According to Arcade Music
Group managing director Nico

Geusebroek, the deal is contingent

only on "a few formalities."

Based in the Netherlands,
where it is the biggest local indie.

Arcade also has offices in Belgium,

Spain, Norway, Sweden, and Den-

mark. Arcade Music Group's labels

include CNR (MOR, pop, national

repertoire), Bit (dance), and
Arcade (TV merchandising, com-

pilations).

Wegener decided to sell its

music operations in August to

return to its core publishing activ-

ities. Last month it sold its pub-

lishing catalog to a joint venture

formed by former executive Andre
de Raaff and local publisher

Strengholt (Billboard, Nov. 6).

Geusebroek was meanwhile look-

ing for a new business partner for

the rest of the music group.

"Roadrunner and Arcade are

the perfect fit for each other,"

Geusebroek tells Billboard. "We
have affiliates in the Benelux and

Scandinavian territories and
(Continued on pugeSQ)

MTV Faces DOJ Investigation
BY CARLA HAY
NEW YORK—The stakes have been

raised in the music video arena with

the launch of a U.S. Department of

Justice (DOJ) investigation into MTV
Networks' practices and the compa-

ny's recent acquisition activities. The
investigation follows on the heels of

last month's deal by online site

Launch to begin

streaming music vid-

eos from Sony Music

Entertainment and
EMI Group on its

Web site.

Although MTV
Networks' dominance

of the music televi-

sion arena has thus

far not extended to

the Internet, where it

faces competition for

its recently formed
MTV Interactive (MTVi) division,

the division is said to be planning an

initial public offering next year that

could accelerate its Web activities.

MTVi president Nicholas Butter-

worth lias told Billboard that the com-

pany is "going to be offering more
videos" on its site ( Billboard, Sept 11).

At present, the MTVi sites—includ-

ing mtv.com and vhl.com—offer par-

'I don't think

it's fair at all

for MTV to get

videos

exclusively'

- NICK SCHITTONE -

B'boardAwards Boost Spears, Own
BY GEOFF MAYFIELD
LOS ANGELES—Celine Dion and

Britney Spears, who each performed

at the Billboard Music Awards Dec. 8

on Fox, were among the show's

biggest sales beneficiaries, with
their top 10 albums posting gains of

more than 70,000 units over prior-

week sales.

In all, 20 acts who played the show,

won awards, or served as presenters

on the Fox special saw albums enjoy

larger increases than the 20% gain

that overall album sales saw during

the week.

With an 8.1 rating and a 13 share,

the show ranked 25th among the

week's shows. It drew 12.1 million

viewers and had the night's highest

ratings for adults in the 18-49 demo-
graphic (5.3/15) and teens (9.6/31).

At No. 2 on The Billboard 200,

Dion's "All The Way ... A Decade Of
Song" rose by 87,000 units, for a total

of 414,500, in a week that also saw
her visit "The Tonight Show With
Jay Leno."

At No. 4, Spears' ".
. . Baby One

More Time," which had a 3% gain on

last issue's chart, rode the Fox show
to a 32% increase of 77,000 units, for

a total of 318,000.

"The only artist to see a signifi-

cant sales increase [from the awards
show] was Celine Dion," says James
Brown, manager of Tower Records
in San Francisco. "And Metallica, but

that's also because they are from the

Bay Area."

Like Dion's, albums by perform-

ers Metallica (up 32.000 units, at

No. 13), Red Hot Chili Peppers (up

14,000 units, a 37% increase, at

No. 63), Juvenile (up 18,500 units, at

Music Network Acquires

Troubled Willie's Chain
BY ED CHRISTMAN
NEWYORK—With its acquisition of

the Willie's chain, the Music Network

is now firmly established as a region-

al urban music-oriented powerhouse.

The deal, completed Dec. 10, gives the

Music Network a total of 42 stores,

with a combined sales volume of about

$45 million annually (Billboard/M-

letin, Dec. 15).

The Music Network, which is based

in Norcross, Ga., operates the 24-unit

Starship and Peppermints chains as

well as a one-stop. Willie's, an 18-unit

chain based in Richmond, Va., has

been experiencing financial trouble

for the last year.

Michael Goldwasser, co-owner of

the Music Network, says the compa-
ny acquired certain assets and lia-

bilities of Willie's but declines to pro-

vide details of the deal. Sources
suggest that his company made a

token cash payment for Willie's and

assumed the chain's $5 million in lia-

bilities.

Going forward, the company will

continue to use the Willie's logo,

which Goldwasser terms a "hell of a

brand." In fact, some of the Pepper-

mints stores operating in the Willie's

markets will assume the Willie's

name, he reports. The 42 stores are

(Continued on puw S9)

No. 36), and Snoop Dogg (up by 4%,
at No. 167) all saw increases after

posting declines in the week before

the show.

Similarly, the latest set by artist-

of-the-decade winner Mariah Carey
(up 36,000 units, at No. 12) had a gain

following a week when "Rainbow"
saw an 11% drop. "Mariah Carey's

sales went up as a result of her win-

ning artist of the decade," says

Daniel Augustine, assistant manag-
er of Sam Goody in San Diego.

Other show participants who
moved from a loss to a gain include

Blink-182 (up 32,000 units, a 38%
gain, at No. 27), Lou Bega (up 30,000

units, at No. 18), and Mary J. Blige

(up 7,000 units, at No. 87).

Two albums by Emmylou Harris

saw large spikes, with "Western
Wall—The Tucson Sessions," Harris'

pairing with Linda Ronstadt, bullet-

ing 60-52 on Top Country Albums
with a 54% gain (5,000 units), while

"Trio II" with Ronstadt and Dolly

Parton posted a 48% gain. Two cata-

log albums by Artist Achievement
winner Aerosmith, "Nine Lives" and

"Big Ones," each had gains exceed-

ing 60% of previous-week sales.

Two Billboard show performers
who had other TV exposure during

the week, Jennifer Lopez and LeAnn
Rimes, built on established momen-
tum. Lopez, who also appeared on

the VH1/ Vogue Fashion Awards,
moved from an 8% gain on the pre-

vious chart to a 36% boost (No. 51 ).

Rimes, who also sang on the "Today"
show, rolled from a 2% gain to a

40.5% rise (No. 39).

Assistance in preparing this story

was provided by Keith Caidfield in

Los Angeles and Rashmtn Hall in

New York.

tial videoclips but do not offer full-

length videos on demand.

Among the issues involved in the

DOJ investigation is the network's

practice of getting videos exclusively

for a limited period of time under its

blanket licensing agreements with

labels, which some industry observers

say is likely to extend to its Web site.

Launch president

David Goldberg says

he doesn't rule out the

"probability that

MTV [Networks]
might want to use
that kind of leverage

if they started offer-

ing videos on their

Web sites. 1 suppose

that's what the [DOJ

I

investigation is prob-

ably about: making
sure there's a level

playing field for everybody."

MTV Networks owns MTV VH1,
MTV2, and the Box. MTV Networks

parent Viacom Inc. also plans to buy
CBS, which includes CMT and TNN.
The sale is pending Federal Trade
Commission approval and is expect-

ed to be finalized next year.

A DOJ spokesman confirms that

the department is investigating the

possibility of anti-competitive be-

havior among music video networks.

An MTV Networks spokeswoman
says of the company's exclusive agree-

ments with labels, "We have some
deals with some companies where we
pay money to air their videos exclu-

sively. We don't exercise this agree-

ment that often."

The videos that MTV obtained

exclusive rights to in 1999 were
Korn's "Freak On A Leash," Spice

Girls' "Goodbye," the Offspring's

"Why Don't You Get A Job'.'," and
Limp Bizkit's "Nookie." When MTV
receives exclusive rights to air a vid-

eo, the exclusivity period typically

lasts for about a month.

The spokeswoman says that the

company has not been attempting to

obtain exclusive video rights for its

online operations.

Until recently, it has been difficult

for Web-based video sites to obtain

videoclips from the major record

companies due to concerns over li-

censing fees and other policy issues.

However, Launch has pacted with

Sony Music and EMI Group in sep-

arate deals to offer the labels' full-

length videoclips on its Web site. As
part of the deals, Sony and EMI
were given an undisclosed minority

stake in Launch (The Eye, Billboard,

Dee. 18).

"The Internet will be a bigger
business for music videos over the

next 10 years than cable TV because,

on the Internet, there's more poten-

tial for people to view music videos

on demand," says Goldberg.

Other Web channels that offer

music video on demand include En-
tertainment Boulevard (formerly

VidNet), InterneTV, and Tunes.com.
The biggest cable TV competitors

to MTV Networks are Black Enter-

tainment Television (BET); Much-
MusicUSA; and Great American
Country. Executives at these net-

works were unavailable for comment
at press time.

MTV Networks issued a statement

Dec. 15 saying it is cooperating with

the DOJ investigation.

According to Nielsen Media
Research, MTV reaches more than

72 million U.S. households and VH1
reaches more than 68 million, com-

pared with BET (56 million), the Box

(24 million), MuchMusicUSA (12 mil-

lion), and MTV2 (10 million).

Says one record company execu-

tive, "Yes, there's an unbalanced
amount of power that MTV Net-

works has, but I don't see anyone
else coming to the table to give them
serious competition. MTV doesn't

(Continued on ]mqe HP)

GOOD WORKS

from Taylor's 'Syae'

Front Door artist Kate Taylor

is starting the millennium in a

charitable way by donating pro-

ceeds from a special issue of her

folk-infused "Auld Lang Syne"
to the Elizabeth Glaser Pedi-

atric AIDS Foundation.

The classic song, refashioned

here with acoustic guitars, vio-

lin, upright bass, and Taylor's

gentle Americana vocal

stylings, was arranged by bro-

ther James, who also plays gui-

tar and sings background
(Music to My Ears, Billboard,

Nov. 13). "Auld Lang Syne" was
produced by her manager/
husband, Charles Witham, and

Tony Garnier.

It came together a year after

Taylor decided to perform the

song at her 1998 winter concert

on Martha's Vineyard. Earlier

this year she and Witham found

the original 18th-century
Robert Burns lyric—its popu-

larized version includes only the

first verse.

"When we realized the mean-
ing of the lyrics—about recon-

ciliation, forgiveness, and recog-

nizing what's important—it just

felt so good, and then James
added his magical touch," Taylor

says.

Front Door will auction a

signed edition of the CD over

eBay, with America Online

(AOL) providing promotion and
trafficking. AOL's Spinner.com

will past "Auld Lang Syne" on

one of its radio channels. The
track is also available on Taylor's

Web site (www.kateta.vior.com).

CHUCK TAYLOR
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Grainge Named To Uni Exec Post
BY DOMINIC PRIDE
and ADAM WHITE
LONDON—Universal Music U.K. is

the latest of the majors' internation-

al affiliates to place a "music man" in

charge of all of its pop label opera-

tions, with the appointment of Poly-

dor Records U.K. managing director

Lucian Grainge to the role of deputy

chairman of the company (Bill-

boardHuiletin, Dec. 10).

Beginning Jan. 1 Mercury, Polydor,

and Universal/Island will report to

Grainge, who in turn reports to Uni-

versal U.K. chairman/CEO John
Kennedy.

The move partly emulates Univer-

sal^ German strategy, where five

repertoire units report to music
group president Tim Renner, who in

turn reports to Universal Germany
chairman/CEO Wolf Gramatke.

It also underlines the competition

for executive talent in the U.K.: Epic

U.K. managing director Rob Strin-

ger had a similar promotion when
elevated to senior VP of Sony Music

U.K. in August.

Kennedy says of Grainge, "He is

that elusive person: the music man as

opposed to the music executive. When
he hears a record, he either knows it's

a hit or if he thinks it's not a hit but a

potential hit, he knows what to do to

put it right. Not many
people are born with

those skills, and there

are even fewer around

in the U.K. music indus-

try."

Among the records

that Grainge has had a

hand in are Irish pop gb

sensation Boyzone; S
Club 7, a pop group brought in by
Simon Fuller at 19 Management and

created with a view to exploiting the

act's BBC TV show; and the Light-

house Family, whose smooth
pop/R&B sound has carved out a

huge international career.

Grainge and his team arc credited

with rebuilding Polydor in the U.K.,

restoring its status as a pop label, and

in doing so contributing to the revival

of Britain's now dominant pop busi-

at to do to ket in the I

Foster Signs Plus One
Producer Moves Into Christian Music
BY DEBORAH EVANS PRICE
NASHVILLE—Grammy-winning
producer David Foster is making
his first foray into the contempo-
rary Christian music market with

. Plus One, a new
male pop group
signed to his 143

Records.

The group's

debut album will

be a joint venture

between 143 and

Atlantic Records'

fosteh Christian division,

which is headed
by VP/GM Barry Landis.

"David is a VP in the Warner
Music Group, and David had, through

his manager, Brian Avnet, expressed

an interest in getting into Christian

music," says Landis. "I started hav-

ing some meetings and said, 'Wow, if

David's interested in getting into

Christian music, we really need to

find him something speciaL'

"

Landis surfaced with Plus One,

the five-member ensemble of Nathan

Walters, Jason Perry, Gabe Combs,

Jeremy Mhire, and Nate Cole, who
range in age from 17 to 21. The group

Is the brainchild of manager Mitchell

Solarek of Mitchell Jannsen Man-
agement, who auditioned prospective

members, put the act together, and
took it to Landis.

A 14-time Grammy winner w-ho

has produced Toni Braxton's "Un-
Break My Heart," Whitney Hous-
ton's "I Will Always I-ove You," and

Celine Dion's "Because You Loved

Me," Foster has dabbled in Christian

music before.

(CoJitin iicd fin /xif/f

ness, which is powering the market

as a whole. "I like to sell records. I

am proud of it," Grainge says.

In the albums market, Polydor

ranked third with 7.7% of the mar-
ket in the third quarter, according

to research by ERA
from chart data sup-

plier Millward Brown.
Polydor had 10.7% of

the singles market in

the same three

months, also third.

Universal was the

nge market leader for the

same period, with an
albums share of 25.7% and 22.2% of

the singles market
Grainge says the simple approach

that has given Polydor a boost in

recent years is one that applies

across all labels.

"People talk about how complicated

the record business is," says Grainge.

"Ultimately it's about having the best

songs and the best artists."

As for his future plans for the

labels, he says the philosophy is equal-

ly simple. "I want the best songs, the

best artists, and the best marketing.

We need to prioritize the artists that

we can be successful with, then mar-

ket and promote and sell them."

Grainge will continue to helm
Polydor until a successor is appoint-

ed. He does not put a time frame on

when that will take place.

"I have a strong management
team in Polydor," he says. "They are

more than ready and more than ca-

pable of running the label. If I didn't

have the right management, I would

be more nervous."

Observers have attributed the

move to Universale recognition that

Grainge's skills were in demand and

that offers were made by at least one

other major. There was speculation

that he would join Roger Ames at the

Warner Music Group.

While declining to discuss other

offers, he says, "I hare been with the

company for 13 years. They did not

want to lose that. This is about Uni-

versal deciding that running Polydor

for the rest of my life might not

have kept me stimulated; it's

(Cviitiutii d mt /ni/jr S!l!

by GeoffMayfield

Rapfping PAPER: Ah, December, the month of Santa and reindeer, the

menorah and dreidels . . . and rappers, of course. The week after Christ-

mas has been a big one for rap album sales through the '90s. Now, earli-

er weeks of the month are being targeted for hip-hop releases.

Last year, when DMX delivered his sophomore album later than Def
Jam expected, the label rolled the dice and released it a few days before

Christmas. Although widely considered a gamble to arrive that late in

the holiday selling season, "Flesh OfMy Flesh Blood OfMy Blood" moved

670,000 copies, one of the year's largest totals.

As folks in the rap sector keep a close eye on one another—remember
the flood of two-disc sets that hit the market a couple of years ago?—it

was not surprising to see key rap albums slated for release this Decem-
ber. One of them, the second posthumous album from the Notorious
B.I.G., is the big kingpin on this issue's Billboard 200, leading the chart

with 485,000 units. The sum exceeds Celine Dion, at No. 2, by 17% (414,500

units) and is 7.5% more than the

451,000 copies that placed Garth
Brooks' "Double Live" on top of the

list this chart week a year ago.

The genre is also represented this month by the new Juvenile album

and the soundtrack from "Next Friday," which came out Dec. 14; anoth-

er DMX and a new Goodie Mob, due Tuesday (21 ); and the next Jay-Z

—

for which Island/Def Jam Music Group has staked the ambitious goal of

1.25 million units in the first week. It arrives Dec. 28.

1999* IN* REVIEW

HOME STRETCH: Business looks healthy as we approach Christmas

week. On the current charts, which reflect sales for the period of Dec. 6-

12, each of the top 32 albums on The Billboard 200 surpasses 100,000

units, with the top 13 titles residing in the 200,000-plus club. This chart

week a year ago, 26 albums sold 100,000 pieces or more, with just eight

tipping the scales at 200,000 or more.

Further, each of the week's top 10 albums is bulleted. Bullet criteria for

this up-and-at-'em period: a 35% salesjump over the previous week, or any

album that gains 30,000 units or more, regardless of percentage change.

Prominent on the big chart are sales increases by acts that played the

Billboard Music Awards (see story, page 10).

Sad FOOTNOTE: As I prepared a retrospective on music of the '90s

for this issue's Year in Music spotlight (see page YE-14), it occurred to me
that the Grim Reaper had more representation on the charts in the last

10 years than in any other decade. With this issue's chart-topper, seven

different posthumous albums by four different '90s artists reached No. 1

on The Billboard 200. The common denominator of the deaths: guns.

Nirvana front man Kurt Cobain committed suicide in April 1994, after

which the band's "MTV Unplugged In New York" (in the Nov. 19, 1994,

Billboard) and "From The Muddy Banks OfThe Wishkah" (Oct 19, 1996)

each bowed at No. 1.

Selena, who was preparing to cross to pop formats from the fan base

she had built with her success in the Latin genres, was murdered by her

former fan club president, Yolanda Saldivar, in March 1995. "Dreaming
(Continued on page 90)

EXECUTIVE TURNTABLE
RECORD COMPANIES. Warner Music
International promotes Inigo Za-

bala to president of Mexico and
U.S. Latin operations, Mariano
Perez to managing director of

WEA Mexico in Mexico, and
George Zamora to president of

WEA Latina in Miami. They were,

respectively, managing director of

Warner Music Mexico, managing
director of DRO EastWest Spain,

and VP/GM ofWEA Latina.

Arista names Tom Corson senior

VP of worldwide marketing and
sales in New York. Arista also pro-

motes Danny "C" Coniglio to

senior director of club and crossover

promotion and Jeffrey Schulz to

senior art director in New York.

They were, respectively, senior VP
of marketing for Columbia Records,

director of club and mix show pro-

motion, and a freelancer.

Ken Robold is promoted to CFO

AX
ZABALA ZAMORA

for MCA and Mercury Nashville in

Nashville. He was senior VP of fin-

ance and administration.

BMG Entertainment names
Keith Eastbrook VP of corporate

communications in New York. BMG
Entertainment also promotes San-
dra Medina to director of event

planning in New York. They were,

respectively, VP of corporate com-
munications and special projects at

Hachette Filipacchi Magazines, and

manager of event planning.

Christine Prudham is named

CORSON CONIGLIO

VP of legal and business affairs for

BMG Music Canada in Toronto.
She was a partner with Davies,

Ward and Beck.

Audrey Strahl is named VP of

national publicity and artist devel-

opment for the Rounder Records
Group in New York. She was VP of

publicity and media relations at

Capitol Records.

Ben Kline is promoted to VP of

sales for Mercury Nashville in

Nashville. He was senior director of

national sales.

ROBOLD KLINE

Keith Rosenberg is named
director of production for BMG
Classics in New York. He was
director of production for Astral-

werks.

Renee White is promoted to sen-

ior manager of A&R for MCA
Nashville in Nashville. She was
manager of A&R.

Crissy Zagami is named nation-

al promotion manager of jazz for

the Verve Music Group in New
York. She was national promotion

manager at Coast to Coast Pro-

WHITE ZAGAMI

motion.

PUBLISHERS. Monti Olson is

named creative manager at peer-

music in New York. He was cre-

ative manager at Windswept Pacif-

ic music publishing.

RELATED FIELDS. Bill Manning is

named executive VP/COO of

Artist Group International in New
York. He wras executive VP of

Metromedia International Com-
munications Inc.
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There's no escaping it. Sirius Satellite Radio's 100 channels will reach nearly every driver on every highway,

^^^^^^ byway, main street and back road in the lower 48 states. We're revolutionizing in-vehicle entertainment

oMKtoMNM"seon"i/fi's'coverage.
witn commercial-free music, digital-quality sound, seamless nationwide coverage and a breadth of

programming that traditional radio has never delivered.

Starting in late 2000, our satellites will beam 50 channels of digital-quality music to cars and trucks with absolutely no commercial

interruptions. Our subscribers will enjoy programming of every music style imaginable - from Rock, Country and Classical to Salsa, Hip Hop,

Reggae and Swing. And in addition to our diverse selection of originally programmed^^^^^^
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Receivers will display artist, song title ondchannelinformation

Sirius Satellite Radio also features seamless nationwide coverage. So, whether our subscribers are in the wilds of Wyoming or the middle of

New York City, they'll never drive out of range of our crystal-clear signal. (One more thing in the interest of clarity - we recently changed

our name from CD Radio.)

And at just $9.95 a month, our service will be music to the ears of everyone who owns one of the 200 million vehicles on

the road. To find out more about Sirius Satellite Radio, call us at 212-584-5100 or visit us at www.siriusradio.com.
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• MIDEM

• Rock Records

20th Anniversary

CALL NOW!

ADVERTISING OPPORTUNITI

RED DISTRIBUTION 20™ ANNIVERSARY
Billboard spotlights the incredible rise and success of RED Distribution, the largest independent

distributor in the music business today. We explore the worlds of Ken Antonelli and company

and the supportive style they've provided to so many companies and individuals.

Help us tell RED's story by including your advertisement in this salute.

Contact:

Evan Braunstein 212.536.5172 ISSUE DATE: JAN 29
AD CLOSE: JAN 4

Billboard turns its spotlight on the

25 shining years of Nile Rodgers.

Coverage includes a full report on

Rodgers' prolific career as a hit-mak-

ing artist, a successful producer and

his present-day activities. Editorial

features an exclusive Q&A with

Rodgers and a recap of his success

on the Billboard charts. Place your

tribute in this significant salute to

one of Rock n' Roll's greats.

ISSUE DATE: FEB 5

AD CLOSE: JAN 11

Pat Rod Jennings

212.536.5136

SPRING BUYER'
nil

Billboard's semi-annual Buyer's

Guide includes a report of the most

anticipated music releases for the

January-to-June period,

covering all genres and styles. Plus:

a look at key releases in selected

international markets, reissue/

catalog schedules and DVDs.

Get your ad in this comprehensive

guide of the must-have products

ofthe spring season.

ISSUE DATE: FEB 12

AD CLOSE: JAN 18

Evan Braunstein

212.536.5172

LATIN MUSIC
6 PACK I

The first edition of the Latin Music

Six Pack features a look at Jaci

Velasquez's transformation from

contemporary Christian idol to Latin

star. Plus a profile of Puerto Rico's

newest pop star Noelia and an

update on Spanish artists visiting

Latin markets. Bonus Distribution to

500 leading Latin radio program

directors in the U.S., Latin America,

Spain and Latin consumer media.

ISSUE DATE: FEB 19

AD CLOSE: JAN 25

Gene Smith

212.536.5001

UPCOMING SPECIALS

CHILDREN'S ENTERTAINMENT - Issue Date: Feb 19 • Ad Close: Jan 25

MADACY • Issue Date: Feb 26 • Ad Close: Feb 1

ASIA PACIFIC QUARTERLY I
- Issue Date: Feb 26 • Ad Close: Feb 1

NARM - Issue Date: Mar 4 • Ad Close: Feb 7

BRIT AWARDS - Issue Date: Mar 4 • Ad Close: Feb 7

CANADA - Issue Date: Mar 1 1 • Ad Close: Feb 14

New York
212.536.5004

Los Angeles
323.525.2307

Nashville

615.321.4287
London

44.207.822.8300
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Live Byrds Set To Take

Off On Columbia Legacy
BY CARRIE BELL
LOS ANGELES—Feb. 7 and 8, 1969,

at the Fillmore West was no ordinary

Byrds show. Four-fifths of the origi-

nal members had split and Gram Par-

sons, who sparked the

band's interest in coun-

try/rock, was gone.

They weren't even

headlining. Instead, the

band served as the

opening act to "The
,Jam,'' an ad hoc collec-

tion of Butterfield Blues the

Rmd refugees like Mike

Bloomfield and Nick Gravenites.

"This show in particular was wry
cool and important. It was recorded

when the band's j^i-sonnel and mind-

set was in a state of flux, and they

weren't the road warriors thev would

liecome in 1970 yet," says Bob Irwin,

owner of the reissue label Sundazed

and co-producer of "The Byrds At

The Fillmore—February' 1969,"

which will be issued Feb. 22 by
Columbia Legacy.

"The song list rep-

resents all stages of

their career, from the

early rock days to the

folk- and country-
infused stuff and their

last eclectic and tour-

hos heavy years," says

Irwin. "It is quite a

piece of history."

It is one that Byrds guitarist/vocal-

ist and "Fillmore" co-producer Roger

McGuinn doesn't really remember
but was thrilled to hear. "We were

TV Boosts Cathedrals Set
Homeland's 'Farewell' Jumps Up Charts

BY DEBORAH EVANS PRICE
NASHVILLE—A TV special that

aired on nine cable networks helped

propel "The Cathedrals A Farewell

Celebration" onto the

top half of The Bill-

board 200. earning the

veteran Southern
gospel group Heat-
seekers Impact status.

The live album and
accompanying long-

form video were
released Nov. 16 by
Homeland Entertainment in

conjunction with Bill

Gaither's Spring House
label, which is marketing

'

the project.

Gaither, whose organization

is well known for more than 6 mil

hEAt
SSKERS
IMPACT

lion units in sales from the popular

"Homecoming" video series, hosted "A

Farewell Celebration." The perfor-

mance features the Cathedrals with

the Oak Ridge Boys,

Sandi Patty, the Gaither

Vocal Band, and the

Statler Brothers during

a concert at Nashville's

Ryman Auditorium.

Barry Jennings,
president of Spring
House Music Group,
says television has

played a key role in mar-
keting the album and
video. "We took it to nine

different networks," says

Jennings. "It aired on TNN
Thanksgiving weekend, and

(('iiiittiwrd (ill /KU/f '.Hi

Siberry Concerts Yield 'Trilogy'
4 Discs Of NYC Shows Contained In Sheeba Boxed Set

BY MICHAEL PAOLETTA
NEW YORK—Since amicably
parting ways with Reprise Records

in 1996, Canadian singer/song-

writer Jane Siberry has released

five albums on her Toronto-based

independent label, Sheeba Records:

"Teenager," "A Day In The Life,"

"Tree: Music For Films And
Forests," "Lips: Music For Saying

It," and the two-disc set "Child:

Music For The Christmas Season."

'With live shows,

everything is kept

super-electric'

- JANE SIBERRY -

Earlier this month, Sheeba
Records issued "New York Trilo-

gy"—a four-disc boxed set consist-

ing of "Tree," "Lips," and "Child"

that illuminates the diversity, and
quirkiness, inherent in Siberry's

musical output since the early '80s.

"New York Trilogy" is the direct

result ofa series of theme concerts

that Siberry did in the fall of '96 at

New York's Bottom Line nightclub.

Available solely from Sheeba
Records' Internet site (www.shee-

ba.ca), the set sells for $45.

"Tree" features songs that are

either in films or about forests, and

includes "Slow Tango" from Wim
Wenders' film "Faraway, So Close."

"Lips," explains Siberry, includes

songs that "are both nasty and deli-

cious. Speeches as facLs and speech-

es as wishes. About closing up the

gap between what we say and what
we mean. And the power that can

come from the human being when
what we say n what we mean."

A centerpiece of "Lips" is "Mimi

Speaks," a sequel to Siberry's '84

hit "Mimi On The Beach." Also
noteworthy is the festive cover of

Gloria Gaynor's timeless disco

anthem "I Will Survive."

Originally, "Child" was to include

only familiar favorites. "But that is

not what it was to be," explains

Siberry. "The songs started becom-

ing more about darkness, about the

context for needing hearth and fam-

ilv and familiaritv. Much time in the

show is spent painting the landscape

that the child is set within."

Siberry's songs are published bv

Wing-It Music (SOCAN).
For Siberry, it was important to

capture these performances on

disc. "What you hear is fresh and
real, with some mistakes, too," she

says. "With lire shows, everything

is kept super-electric. Everybody

—

the musicians, the background
singers, me—had to be very alert

and very present."

Accompanying Siberry on "New
York Trilogy" is a diverse collective

of musicians and singers, including

pianist Tim Ray; vocalists Cather-

ine Russell, Rebecca Campbell, and

Gail Ann Dorsey; trumpet player

David Travers-Smith; drummer
Dean Sharp; cellist Evan Richey;

and guitarists Debbie Knapper and

Larry Baeder.

Rita Houston, music director at

WFUV New Yurk, finds "New York

Trilogy" a major musical achieve-

ment. "That Jane was able to pull it

all together and release it herself

says a lot about Jane and her com-

mitment to artistry" Houston says.

According to Houston, the station

has been a fan of Siberry's since the

early '90s, when it began playing

tracks from the artist's album
"When I Was A Boy." Since then,

Houston says,

the station has

conducted sev-

eral on-air

interviews with

Siberry "We've

even had Jane
Siberry days,"

she says.

On Dec. 6. WFUV began playing

various tracks from "New York
Trilogy," including "When Last I

Was A Fisherman" and "Valley Of
The Dolls."

"And as we get closer to the hol-

idays, we'll certainly play tracks

like 'Twelve Days Of Christmas'

and Are You Burning, Little Can-

dle,' " says Houston.

In October, Siberry embarked on

the Pilgrim tour, which she
describes as a one-woman tour that

intertwines new and old songs, tra-

ditional songs, and poetry. "The pil-

grim concept is woven throughout,"

she says. "In both space and time."

After traveling throughout the

U.S., Belgium, Ireland, and Eng-
land, Siberry will complete the teut-

on Monday (20) in Toronto.

Looking ahead. Siberry confirms

that a new album will be ready by

spring. "It will include some of my
favorite old songs," she explains.

"Expect a combination of tradition-

al songs, as well as Celtic and
American spirituals."

Aiming worldwide! A new iniernational Swedish Production Company..

Tel: +46 8789 2941. Fax: +46 8 7892947. e-mail: clouds cloud pp.
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Songs Are Still What Makes Rock Roll

Performers Who'll Last Are Those Who Connect With Audience
BY LARRY FLICK
NEW YORK—As 1999 blends into

2000 amid an appropriate flurry of

hoopla, it's hard not to pause and
wonder: Shouldn't music have
evolved more than it has?

Certainly, the technological ad-

vancements have been phenomenal.

But, upon reflection, music is kind of

like a new-model automobile. Re-
gardless of the increasingly complex
composition of the engine, the vehi-

cle won't move without wheels

—

which can be mildly modified but

never reinvented. 1999 has ultimate-

ly reminded us that with music, as

much as we continually strive to

explore new methods of presentation,

we cannot truly forge forward with-

out employing a few basic elements.

Consider this: There were many
moments when 1999 felt like a pleas-

ant throwback to 1975 or 1963 or

1956—or any other year during
which meticulously manufactured
teen idols ruled the roost

Some might find it blasphemous to

compare legendary figures like

Frank Sinatra, Elvis Presley, and
even David Cassidy to Backstreet

Boys, Ricky Martin, and Britney

Spears. But there's no denying their

similar impact on young record buy-

ers—not to mention the fact that all

were at least initially the result of

masterful, star-making A&R and
marketing.

"[They] owe their success to their

talent and to the songs that they

haven't written," Epic executive Da-

vid Massey told Billboard earlier this

year, noting the cyclical nature of

1999* IN* REVIEW

THE 'TOP 'STORIES

• The Teen Pop Machine Rages
On As Backstreet Boys. Britney

Spears Top The Charts.

• The Line Dividing Hip-Hop
And Hard Rock Blurs, Thanks
To Kid Rock, Limp Bizkit.

• The Internet Becomes Big
Music Biz With The Rising
Prominence of MPS, Amazon,
com, Others.

• Ricky Martin-Mania Sparta A
Latin Invasion Of The Pop
Charts.

• Woodstock '99: The Quintes-

sential Concert Of Love Goes Up
In Violent Flames.

• Columbine Tragedy Draws
Negative Attention To Hard-
Rock Acts Like Marilyn Manson.

A&R and pop music. Forecasting the

future, he added, "The need for real

A&R, combining artists with great

songs and great producers, will be

more important than ever."

By and large, the current artists

in question tend to agree. "I've been

fortunate to have been offered great

material," Spears said in an inter-

view earlier this year. "Making an

album is a collaborative effort, espe-

cially a pop album. I don't feel like a

puppet who's told what to do, but I

do have great, talented people help-

ing to make my music strong."

If there is a difference between
the teen idols of the past and pres-

ent, it's that many teen-driven art-

ists now insist upon actively contrib-

uting to their musical focus and
content. "That's essential to our
growth," Backstreet Boys member
Kevin Richardson said in an inter-

view earlier this year, indicating the

group's songwriting contributions to

its multi-platinum Jive opus, "Mil-

lennium." "If we are going to con-

nect with our audience on an honest

level, then we must make that kind

of contribution to our music."

Some industry observers disagree

with that idea. "The moment a man-
ufactured pop star begins to believe

that he or she is an 'artist' is the

beginning of the end of their career,"

says a major label A& R executive.

"They're performers, not artists.

There's an enormous difference be-

tween the two. I've never met a per-

former who could actually create

material better than what's handed
to him."

Regardless, the widespread suc-

cess of modern-day teen idols is

proof that kids continue to be a dom-
inant record-buying force. And when
young music buyers grow out of per-

fectly coifed, ultimately harmless
pop performers, a broad range of

rebel-rockers will be (as they have

always been) waiting to induct them
(Continued mi ikh/<' Ji>i

THE CHART-TOPPERS

RAGE AGAINST THE MACHINE AGUILERA

Following is a chronological listing of the albums that logged time at

No. 1 on The Billboard 200 in 1999. The figure in parentheses is the num-
ber of weeks each title spent at No. 1. Titles that debuted at No. 1 are

indicated in bold type. (Note: "Double Live" by Garth Brooks spent three

weeks at No. 1 in 1998.)

"Double Live," Garth Brooks, Capitol (1).

"Flesh OfMy Flesh Blood Of My Blood," DMX, Ruff Ryders (.1).

".
. . Baby One More Time," Britnev Spears, Jive (6).

"Made Man," Silkk The Shocker, No Limit (1).

"Chyna Doll," Foxy Brown, Violator (1).

"Fanmail," TLC, La Face (5).

"I Am . . .," Nas, Columbia (2).

Various artists, "Ruff Ryders: Ryde Or Die Vol. I," Ruff Ryders ( 1 ).

"A Place In The Sun," Tim McGraw, Curb (1).

"Ricky Martin," Ricky Martin, C2 (1).

"Millennium," Backstreet Boys, Jive (10).

"Significant Other," Limp Bizkit, Flip (4).

"Christina Aguilera," Christina Aguilera, RCA (1).

"Fly," Dixie Chicks, Monument (2).

"Let There Be . . . Eve—Ruff Ryders' First Lady," Eve, Ruff
Ryders (1).

"The Fragile," Nine Inch Nails, Nothing (1).

"Human Clay," Creed, Wind-Up (2).

"Supernatural," Santana, Arista (3).

"The Battle Of Los Angeles," Rage Against The Machine, Epic (1).

"Breathe," Faith Hill, Warner Bros. (1).

"Issues," Kom, Immortal (1).

"All The Way ... A Decade Of Song," Celine Dion, 550 Music (2).

d\/[ozait. ^Broadway.

You're never far from exceptionally good company.

From Lincoln Center to the Met. when you stay with us.

we'll keep you close to the best things in Manhattan.

Including fine dining at our Conservatory Restaurant & Cafe.

Happy Hour 5 p.m.-7 p.m.

M90 Single X210 Double S2f>0 Suites

For reservations, call 800-223-4164.

The Mayflower Hotel
ON THE PARK • NEW YORK

15 Central Park West al 61ft Street. New tori, NY 10023 212-265-0060
www mayllowerhotcl com

Martin Is Artist Of The Year; Presley, The

Century; Welcome Back, Santana & Bruce
WHAT'S OUR MOTIVATION? No matter what
kind of music you were looking for in 1999, chances

are you didn't have to go far to find it.

For those already over the boy-band phenom,
there was a new round of teen females, including

Britney Spears and Christina Aguilera, for

young girls (and their dads) to eye.

For rock fans, bands like Lit

and Blink-182 showed that the

genre doesn't have to be as

menacing as Limp Bizkit and
Kuril often make it out to be.

For anyone older than 30,

there were the returns of San-
tana and Bruce Springsteen
& the E Street Band. For
everybody in between, there
was the Latin-influenced pop
explosion signified by Ricky
Martin and Jennifer Lopez
and their hips.

In terms of business, the fallout from the Uni-

versal/PolyGram merger continued, with staffs

still being rearranged more than a year after the

deal's completion and a number of artists' fates

still in limbo. BMG and Arista took their battle

public over BMG's need for a successor for Arista
founder Clive Davis and his resistance to naming

by Melinda Newman

1 999 * IN* REVIEW

an heir. Jeff Ayeroff and Jordan Harris uncere-

moniously took leave of their Sony-distributed

label, the Work Group, just as it began to experi-

ence its greatest commercial achievement, with

Lopez.

It was a year with pockets of success but with

no clear winner, no "Jagged Little Pill" or

"Cracked Rear View." The
wealth was spread more even-

ly, which makes for less excite-

ment and obvious news hooks,

but it was undoubtedly better

for the business.

Faster than van
HALEN PARTED WAYS with
lead singer Gary Cherone,
music-devoted Internet compa-

nies dotted the landscape like

dandelions this year.

Just as we spent much of

1999 watching the uprising, next year, I predict,

we'll be watching many of the upstarts crash and

burn. No, that's not the sound of a Luddite pro-

claiming that we should all wind up our Victrolas

but a voice of reason. I blame no one for trying to

stake their claim on the wild, wild Web, but it

(Continued on impe .'->)
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'IM Sync made headlines by shifting from RCA Records to Jive, as well as break-

ing away from its manager. Lou Pearlman of Transcontinental.

Lava/Atlantic artist Kid Rock made
waves with his rock radio hit "Cow
boy," as well as his multi-platinum

album. "Devil Without A Cause."

Billboard.

After scoring a hit throughout Europe,

Lou Bega brought mambo music back

to the U.S. radio airwaves with his

RCA smash "Mambo No. 5 (A Little Bit

Of...)."
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TITLE HIIIII
IMPRINT & NUMBERDiSTRIBUTING LABEL ARTIST

CD 1 10
WINTER SOLSTICE ON ICE^

N°' 1

VARIOUS ARTISTS
WINDHAM HILL 1 1459 2 WMfcS M Nil 1

CD 2 11
PLAINS
WINDHAM HILL 1 1465

CD 3 13
WINTER LIGHT YANNI
PRIVATE MUSIC 82 1 76/W1NDHAM HILL

CD 14 6
ENTER THE HEART ESTEBAN
OAVSTAR 00 1 fi TJH

5 4 16
25 YEAR CELEBRATION Of MANNHEIM STEAMROLLER MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 25

CD C 40
MANNHEIM STEAMROLLER MEETS THE MOUSE MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 86054 '•'.'•J DISNEY

7 5 46
DESTINY • JIM BRICKMAN
WINDHAM HILL 11396

8 1 36
LOVE SONGS YANNI
PRIVATE MUSIC 82167/W1NOHAM HILL

9 8 13
HEALING ANGEL ROMA DOWNEY PHIL COULTER
fi ta victor

10 9 8
WHISPER TO THE WILD WATER MAIRE BRENNAN
WORD 63659/EPIC 20

11 10 16
SIMPLY GRAND LORIE LINE
TIME LINE 16

QD 12 45
ONE WORLD JOHN TESH
GTSP 559673

CDD 16 90
ALL THE SEASONS OF GEORGE WINSTON - PIANO SOLOS GEORGE WINSTON
WINDHAM HILL 11266

14 13 s
THE CHRISTMAS ALBUM DAVID LANZ
NARAOA 47848WIRGIN

15 15 34
DAWN OF A NEW CENTURY SECRET GARDEN
PHILIPS 538838

16 11 4
CHRISTMAS RAUL Dl BLASIO
ARIOLA OJ.'..i ('.'

, LATIN

17 1/ 62
FORBIDDEN DREAMS YANNI
BMG SPECIAL PRODUCTS 44801

18 19 58
GRAND PASSION JOHN TESH
GTSP 539804

19 20
PURE MOVIES THE JOHN TESH PROJECT
GTSP 539779

20 22 2
THE MAGIC OF CHRISTMAS GIOVANNI
DAMIAN 12220

21 21 20
NO STRINGS ATTACHED GOVI
REAL MUSIC 811

22 24 29
INNAMORARAE7SUMMER FLAMENCO OTTMAR LIEBERT
EPIC 60673

23 23 2
THE CHRISTMAS BOX PAUL CARDALL
NAPADA X8327 VIRG1N

G£> RE-ENTRY
GREATEST HITS YANNI
BMG SPECIAL PROOUCTS 18601

RE-ENTRY
SEASONAL AIRE WESTWIND ENSEMBLE
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IF IN DOUBT...

At Americ Disc, we consider the copyright issue

to be one of professional integrity. In our

determination to protect intellectual property

rights, we have developed one of the most

stringent Anti-Piracy Programs (APP). Our

program involves extensive human, material,

and financial resources and underlines our

commitment to making sure that every order

we receive is rigorously checked before it goes

into production.

We're taking positive steps to protect

intellectual property rights and know that

you will support our intiatives.

By working together, we can attack

piracy head-on.

AT AMERIC DISC WE SAFEGUARD THE INTEGRITY OF YOUR
INTELLECTUAL PROPERTY RIGHTS
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Your global disc solution

AMERIC DISC INC.

California 1-888-545-7350 • Florida 1 -800-364-0759 . Minnesota 1-800-903-1770 . Canada 1-800-263-0419
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Matt

GA
GARBO has just released his latest CD which Includes the remake of the hit

"Time Wont Let Me" by the Outsiders. Don t miss this high energy mix of

Latin, alternative rock* contemporary ballads, and old fashioned rock 'n roll.

The Most Versatile Recordings Ever Released By One Artist!

Contact CMI Records • P.O. Box 2127 • Clifton, NJ 07015

r,rfrr. Fax (973) 473-3211 www.mattgarbo.com

THE BEAT
(Continued from page IS)

remains completely unclear as to

how big the turf will be.

One thing that does seem clear

is that there's no way all of these

companies—who are currently
supporting themselves via deep
pockets, certainly not Internet
profits—can survive. I'm not say-

ing the Internet isn't going to be

extremely meaningful in how
music is heard, distributed, and
sold; I just predict it's not going
to be the widespread mother lode

many hope it will be.

Everybody loves a
HAPPY ENDING, and I don't

know anyone who wasn't rooting

for Santana this year. The band,

led by Carlos Santana (no, I

don't really understand why San-

tana just doesn't always mean
Carlos either), had more than a

stunning comeback this year; it

reached heights never before
achieved in its 30-year career.

Santana scored its first No. 1 on

The Billboard Hot 100 with
"Smooth," in no small part due to

the singing and writing talents of

matchbox 20's Rob Thomas. And
the album "Supernatural" became
the group's first chart-topping al-

bum in 28 years.

There were other welcome

Melissa Etheridge ended a five-year

hiatus from recording with the Island/

Def Jam set "Breakdown."

comebacks, including Bruce
Springsteen & the E Street
Band's first tour in more than 10

years and the reuniting of

Eurythmics with "Peace." The
comeback that aroused the

biggest yawn? Crosby, Still,

Nash & Young's "Looking For-

ward," their first album together

in 25 years, drew startlingly little

attention. Here's helplessly hop-

ing they'll get more respect when
they tour next year.

Wif HAT'S SO FUNNY ABOUT
PEACE, LOVE, AND UNDER-
STANDING? Woodstock '99 was
the defining moment of the year
for many. While it was easy to

convince yourself that you could

go hack to the garden for Wood-
stock '94—you just better take
your Visa card—the 30th anniver-

sary event this summer tarnished

the name sufficiently enough to

make it doubtful that the organiz-

ers' plan to hold a Woodstock fes-

tival every five years will be real-

ized.

In all likelihood, the majority of

people at the Rome, New York,

three-day concert had a good
experience, but the ugly tone of

some of the music, combined with

the violent actions by some of the

crowd, made for a disturbing com-
mentary on disaffected youth and
the mean-spiritedness that per-

meates many of our movies,
music, and videos now.

Some predicted Woodstock '99

would mean the end of multi-day

rock festivals. We don't think so.

We think it will just mean better

crowd-control procedures and
more judicious band lineups.

(Continued on page 24)
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The perfect gift for the millennium:

Size: 20 x 27.5 inches • Weight: 66 lb. • 480 pages

$ 1,500 • £ 1,000

Limited edition of10,000 copies worldwide,

all numbered and signed by the artist.

Each SUMO comes with a table specially designed by Philippe Starck.

Only 2,500 copies will be available at the end of1999,
the remaining copies will follow by April 2000.

Numbered copies will be supplied in strict sequence oforders received.

Info on Newton's SUMO book:

tel. (+1) 212 683 3377 • fax (+1) 212 683 5858 • c.akbari@)taschen-america.com

tel. (+44) 171 437 4350 • fax (+44) 171 437 4360 • k.kaisers@taschen-uk.com

www.taschen.com
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D ON'T FORGET TO READ
THE FINE PRINT: There were
the usual array of lawsuits
bandied about this year, but two
that really caught our attention

for making it personal were pro-

ducer Joe Thomas' suit against

Brian and Melinda Wilson, in

which Thomas alleged that Melin-

da referred to Irving Azoff in

particularly ugly anti-Semitic
terms, and 'N Sync's lawsuit

against, among others, Transcon-
tinental head Lou Pearlman,
whom the boys refer to as a "con

man."
I have a great deal of sympathy

for the members of 'N Sync, and I

know that I'm probably expecting

too much, but was there no one
among the group, the group's par-

ents, inner circle, etc., who sug-

gested that getting someone else

to look at the contract other than

their shared lawyer with Pearl-

man may have been a good idea?

It used to be that legal travails

among acts, their labels, and their

management were fairly arcane
matters, but now, with Entertain-

ment Weekly, "Access Hollywood,"

and "Behind The Music," news of

legal troubles for acts serves as

both cautionary tale and primer
for anyone entering the business.

While it certainly would have
helped, no one in 'N Sync's camp
should have had to read "This
Business Of Music" to be a little

suspect of the deal.

ARTIST OF THE YEAR: Brit-

ney Spears sold more records in

the U.S., and so did Backstreet
Boys, but my artist of the year is

Ricky Martin. To witness the

explosion he experienced after his

appearance on the Grammys is to

catch lightning in a bottle. Many
people, Chris Rock among them,
say it will be too soon if they never

hear "Livin' La Vida Loca" again.

Not me. I still love it.

Martin's win was cinched when
I saw him in concert this fall at

the Staples Center in L.A. Sel-

dom have I seen an artist put so

much into his show in an effort to

make sure his audience is enter-

tained. Through his costume
changes, set changes, and mov-
able sidewalks onstage, not to

mention his voice and overwhelm-
ing charisma, he kept 20,000 peo-

ple enthralled. Sure it's unlikely

that he can stay this hot, but he

won't be on "Where Are They
Now?" for years, if not decades, to

come.

Artist of the decade: is

there really any other choice? I

know plenty of rock crits will pick

Nirvana, but in my mind it has to

be Garth Brooks. Love him or

hate him, you couldn't escape him
in the '90s. He's sold more than 90

million albums in the U.S. this

decade, according to the Record-

ing Industry Assn. of America.
His career has been a juggernaut,

with each record release accom-
panied by a cavalcade of TV

With her Jive debut, ". . . Baby One
More Time," Britney Spears had the

best-selling album by a female teen

artist ever.

appearances and press an-
nouncements.

His critics often saw him as

motivated only by numbers, but

Brooks never sacrificed quality

for quantity. For him, they just

often went hand in hand. Critics

might be wise to notice that, for

someone who catches such hell for

his marketing techniques, Brooks
is one of the few artists who's
never accepted a corporate spon-
sor and still kept his concert tick-

ets below $20.

His shows didn't skimp on pro-

duction either. Makes it a little

hard for other groups, many of

whom critics hail with hosannas
for never selling out, to explain

their $150 tickets, doesn't it? We'll

let him share the award with
Chris Gaines.

Artist of the century:

Given that I'm only looking at the

modern rock era, I have to apolo-

gize in advance for all the great

artists I'm not even considering.

But with a song in my heart and a

swivel in my hips, I pick Elvis
Presley as my artist of the centu-

ry. I'm hardly going out on a limb

here, although I know there are a

handful of other likely con-
tenders—my runner-up is Frank
Sinatra (although even I admit,

it's hard to make Frank second to

anyone).

Presley took what had been the

province of black musicians and
brought it to the mainstream. He
was also one of the first true
crossover artists, having success

with pop, country, and gospel
audiences. He's been dead now for

longer than he was making
records, and yet the fascination

and respect just continues to

grow.

What would he be doing if he

were still alive? (He'd now be 64.)

Could he have had yet another
comeback, or would he have
retired or be singing in a lounge

somewhere? The beauty of it is,

we'll never know. Part of his great

appeal is that he can remain for all

of us whatever we want him to be.

The THINGS WE LEAVE BE-
HIND: Every year on New Year's

Eve, my sister asks me what I'm

going to leave behind in the end-

ing year, meaning bad habits, hurt

feelings, unhealthy relationships,

as if the changing of the calendar

can help us shake off the unde-
sired parts of ourselves like

snakes shedding their skins. It

doesn't always work, but I like the

thought of it.

The turn of the year, decade,

century, and millennium seems
like a great time for the industry

to consider what we've learned

and want to take into the next mil-

lennium and what is best left

behind that great, big heavy door

of history.

Smash mouth enjoyed a successful 1 999 with its Interscope collection "Astro

Lounge," which spawned the pop hit "All-Star." "It's everything you wanted in

every other record you bought but didn't get," says band front man Steve Har-

well. The band spent much of the year on the road, gigging with such acts as

Sugar Ray.
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"...this •

saucy Dallas-based

group of country divas

vith attitude - has

brought its own dash

of sass to the

music vorld..."Billboard Year End Awards
Top Country Artist

Top Country Duo Or Group

Top Country Album Artist .

L J^ter^T, Thanks
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The Most Popular New Talent On BTN

0 Artist Genre Weeks On

1 Atello Hard Rock. Rock 3

2 You Were Spiraling Rock 3

3 Never On Sunday Rock. Pop 1

4 Modern Yesterday Alternative, Rock 2

5 Tommy Shows Hip Hop 4

6 Sevenkind Rock, Alternative 4

7 Leonard Moss, Jr. R 'n B, Pop 8

8 Sinboy Electronic, Techno 1

3

9 The Shed Spell Rock, Pop 1

10 Diamond R'nB 9
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Radio BTN Favorite Song Requests December 3. 1999

The Most Listened-to New Tracks On BTN

> Composition. Artist Genre Weeks On

1 Keeping Time, The Wavstation Acoustic, Pop 2

2 Corne Back a Stay, Pavilion Pop, Reggae 1

3 So. You Tell Me-You Love Me, Never On Sunday

4 Lost All Control. Clay

Rock. Pop 1

Alternative, Rock 21

5 And The Story Goes Like This, Everett B. Walters

6 1 Had A Dream...AII The World Is Blue. Ava

Jazz, R'nB 13

Dance, Electronic 12

7 Facing The Truth. The Shed Spell Rock, Pop 1

8 Fall 4 U, Warm Target Alternative, Electronic 3

9 B-4, N.U.M. Hard Rock, Hip Hop 2

10 Hazelhurst, Xing Pop 3

The Most Outstanding And Available Acts On BTN

FLICKERSTICK - TALK SHOW HOST
In 1997, while attending the University of North Texas, singer/guitarist Brandm Lea and guitarist/

keyboardist Cory Kreig hooked up to form the band Ftickerstick. Brandm's brother. Fletcher was

brought in to play bass and in May of 1998. former Stranger Than Fiction drummer Dominic

Weir took over on drums, completing today's version of Ftickerstick In 1998. Flicfcerstick released

a self-produced 3-song demo CO called Demonstration that received airplay on local radio and

created a buzz locally and regionally. Musically compared to bands ranging from Radiohead to

Foo Fighters to Superdrag, Ftickerstick is a diverse mi* of pop/rock and space rock.

Genre: From: Deals sought:

Modern Rock, Alternative Dallas. TX, USA Recording Contract. Publishing,

Producer, Booking Agent

For further artist details log on to www.biilboardtalentnet.com/flickerstick

For details about these and other up and coming artists visit our website at

Phone: (212) 757-2031 , Fax: (212} 757-2041 , inforfi billboardtalentnet.com
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I've spent the last few years focused

on becoming the best possible song-

writer," she adds. "If you study the

great artists of our time, the thing

that many of them have in common
is that they've mastered the craft of

songwriting. That has given them
longevity and relevance."

One of the problems, according to

Annie Lennox, is that "you can't

really control how your work as a

songwriter will be received by peo-

ple. I'm often surprised by which
songs strike a chord and why they

do."

While promoting "Peace," her
Eurythmics reunion set with Dave
Stewart, she told Billboard, "You

SONGS ARE STILL WHAT MAKES ROCK ROLL
(Continued from page IS)

into the realm of angst and aggres-

sion.

"As long as there have been estab-

lished forces of oppression, bands

like ours have existed," said Rage
Against The Machine guitarist Tom
Morello in an interview earlier this

year. Discussing the long-term effect

of his band's acclaimed recent Epic

release, "The Battle Of Los Ange-
les," he added that "the heart of

rock'n'roll is rebellious expression.

In many ways, we're carrying on the

legacy of so many bands before us.

It's our turn to carry the banner."

He adds, "The key for bands
embracing that spirit is to be fo-

cused. Inciting riots just for the sake

ofmaking noise and throwing bottles

has never been the answer—nor will

it ever be. You want to lead your
audience responsibly. That's what
the great bands of the '60s did, and
that's what we've always set out to

do."

Kid Rock agrees, but he also be-

lieves that "there's nothing wrong
with just blowing off some steam
with your fans." In an interview

reflecting upon the violence that

marred Woodstock '99, the Atlantic

artist told Billboard that if there's

any real difference between the

aggressive, rebel-rockers of the past

and present, it's that today's bands
"don't always pay close enough
attention to the trip that the audi-

ence is on."

"Sometimes we're all just too pre-

occupied with the concept of takin' it

to the next level that we're turnin' up
the heat without fully knowing if

they can handle it," he says.

And it's that occasional danger of

the heat sparking into an unbridled

fire that continually kept more gen-

tle, though no less impassioned,
singer/songwriters prominent
"You can communicate just as

much— if not more—with a soft

voice and a lone guitar as you can
with a scream and an aggressive
band," said Amy Ray of Indigo Girls

in an interview earlier this year. "It's

cool to rock out. We're doing it more
and more as we evolve as an act. But
you can't let the message or the point

of your lyric get lost in the noise."

For Melissa Etheridge, who of-

fered her first-ever politically

charged composition on the Island/

Def Jam set "Breakdown," it was a

matter of "not being able to shake a

mental image that affected the whole

world." She told Billboard this fall

that "Scarecrow," which was trig-

gered by the murder of Matthew
Shepard, "was among the more in-

tense experiences" of her songwrit-

ing career. "After it was finished, I

felt incredibly proud—like I'd made
a contribution."

That's always been the key goal of

any tunesmith, regardless of the

genre. When you peel away the lay-

ers of production and/or the image of

the artist at hand, all you have are

the words and melody. "And if you

don't have both in place, then no

amount of studio tricks is going to

save you," says Warner Bros, artist

Janice Robinson.

"I take great pride in the fact that

Backstreet Boys dominated the charts in 1 999 with their Jive collection "Millenni-

um." which spawned the multi-format smash "I Want It That Way."

write and you wish for something
grand to come out of it, but more
times than not, you simply do not

know. It's lovely when people can
take a song and bring it close to their

hearts—or attach a personal memo-
ry or emotion to it."

And that breaks music down to its

core. Technological advancements
are fine, but without words and mu-
sic that people can form a human
connection to, it's all quite useless.

"Nothing will ever replace the sig-

nificance or beauty of an artist pick-

ing up a guitar and playing a great

song," says Epic's Massey. "Every-

thing else pales in comparison. It

always has, and it always will."

Dave Stewart, left, and Annie Lennox reunited as Eurythmics for the first time in

five years, issuing the album "Peace" on Arista this fall.

Flip/lnterscope's Limp Bizkit was among the acts forging a hip-hop/hard-rock

hybrid in 1999. The band's album "Significant Other" debuted on The Billboard

ZOO at No. 1.
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Conference, Showcase & Festival
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June 7-10, 2000
In Las Vegas, Baby!

Hosted by.

RIO ALL-SUITE CASINO RESORT
Amidst the sparkling Vegas skyline towers the Rio All-Suite Casino Resort-with non-stop

excitement and a famous flair for culinary distinction all rolled into one. It's no wonder that

this all-luxury-suite resort has been recognized the "best" by both visitors and experts

alike. The Rio invites guests to enjoy the very best. The Rio All-Suite Hotel has given

EAT'M a special group rate of S85 per night. Make your reservations by calling the Rio

Hotel directly at 1-888-746-6955 and identifying "Group EAT'M" for this rate. This special

rate is only available until February 2, 2000. CALL NOW!

Music Scholarships by:

BERKLEE COLLEGE OF MUSIC, Boston, MA, the leading college of Berklee
contemporary music education is proud to announce that several tuition < <» 1 <" M1 slr

scholarships will be awarded to emerging, talented artists being showcased during the

EAT'M Conference. For more information on applying for these scholarships, please

contact Berklee directly at 1-617-747-2579.

EAT'M is the World's Premiere Music Conference • Showcase • Festival
Now looking for the BEST unsigned Musicians, Singers, Songwriters. CALL NOW! Our Artists Get Signed!!!
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART BY CARLA HAY

r ATIENCE IS KEY: In an

era in which record compa-
nies often give up on a new
act if the first single isn't a

hit, there were shining exam-

ples of artists who benefited

from patient development in

1999.

Case in point: Kid Rock,

who triumphed with the

highest U.S. sales of any
Heatseekers act this year

—

3.6 million to date (according

to SoundScan) for his Top

1 9 9 9 * IN* REVIEW

Heatseeker Sales Act Of

The Year. Detroit-based

rock/hip-hop artist Kid

Rock reigned supreme as

1999's best-selling Heat-

seekers act. Kid Rock's

Top Dog/Lava/Atlantic

Records album "Devil

Without A Cause" graduat-

ed from the Heatseekers

chart in April, thanks large-

ly to radio and video sup-

port of his breakthrough

single, "Bawitdaba."

According to SoundScan.

"Devil Without A Cause"

has sold 3.6 million copies

in the U.S. to date.

THE 'TOP* STORIES

• Kill Rock Breaks Through To Multi-Platinum Success.

• Train. Buena Vista Social Club, Sixpence None The Richer

I Climb Charts More Than A Year After Release Of Albums.
• Heatseekers Im|vact Achievements Dominated By Rock

Acts.

Dog/Lava/Atlantie album
"Devil WithoutA Cause." In

1998, when the album was
released, it barely caused a

ripple on the charts.

But with unwavering
enthusiasm from the record

company and constant tour-

ing, a groundswell of support

began to grow from rock

radio and music video out-

lets, particularly MTY which

championed Kid Rock tire-

lessly. Kid Rock's momentum
picked up even more steam
throughout the year with
successful tours and his hit

singles "Bawitdaba" and
"Cowboy."

Kid Rock—whose first

album was released in 1990

on Jive Records—was no
overnight sensation. Neither

were other artists whose
albums didn't see significant

chart action until a year or

more after their album's
release. Other such acts that

broke through in 1999 after

a slow and steady climb up
the Heatseekers chart were

Sixpence None The Richer,

Train, Les Nubians, and
the Buena Vista Social
Club. The common denomi-

nator for all these acts: Their

respective record companies

showed a persistent commit-

ment and belief in them, even

when they were being

ignored by the music indus-

try at large.

Rock resurgence: in

1999, a diverse array of acts

graduated from the Heat-

seekers chart into the upper

half of The Billboard 200.

Most of those were rock acts

with major-label debut sets,

such as Godsmack, Lit,

Orgy. Len, Staind, Buck-
cherry, and Train. Perhaps

the defining success factor

for these acts—who were
part of this year's rock
resurgence (Billboard,

March 6)—was that they
persevered in touring, even

with little or no radio airplay.

It remains to be seen if

most of these rock acts—like

former Heatseekers acts

Korn, Limp Bizkit, and
Creed—will have follow-ups

that outsell their Heatseek-

ers breakthrough albums or

if they will join the list of '90s

one-hit wonders. If Heat-
seekers acts can thrive into

the next decade, their worth

may not be measured by
early chart performance but

by their labels' long-term
commitment to artist devel-

opment.

Most Weeks At No. 1.

Country trio Shedaisy

spent the most weeks at

the top of the Heatseekers

chart in 1999. with the act's

Lyric Street/Hollywood

debut album, "The Whole

Shebang," logging in a

total of six weeks at No. 1

.

Released in May. the

album broke into the upper

half of The Billboard 200 in

August without the benefit

of a concert tour and with

sales fueled by Shedaisy's

first single, "Little Good-

Byes. " "The Whole She-

bang" has sold 400.000

copies in the U.S. to date,

according to SoundScan.

THE CHART-TOPPERS

following is a chronological listing of titles that

reached No. 1 on the Heatseekers chart in 1999, The fig-

ure in parentheses is the number ofweeks each title spent

at No. 1 in 1999. Titles that debuted at No. 1 are indicat-

ed in .told type.

"Mayl* Ytiu've Been Brainwashed Too.." New Radicals, MCA < 1 1.

"Tyrone," Tyrese. RCA (1).

"Candyass," Orjry, Kleim'iitree.'Reprisc (1),

"Holiday Man." The Flys. Trauma,'Deliciou5 Vinyl (3).

" 'Bout It," Jwwe Pitwell. SUWMCA (1).

"The SlraiDte Remain." The Other Ones, Crateful Dead,Arista ( I >.

"No Place That Far,"Sara Evans, RCA Nashville(l).

"WWWThug.Com Trick Daddy. Slip-N-SliriVAtlantic (8).

"Devil Without A Cause," Kid Hock, Tup Dug, Ijiva/Atlanlic ( 1 ).

"Sixpence None The Richer," Sixpence None The Richer, Squint 1 1 ).

"Death Before Dishonesty," Booties, Relativity ( I >.

"A Place In The Sun," lit. BGA (1).

"Low Songs," T.D. .lakes. Island (1).

"The l'arty Allium!." Vengalinvs. CnMiviliciou.-.. Strictly Rhythm (2).

'"Buckrherry," Bm-kcherry, DreamWorks (I).

"The Whole Shebang" Shedaisy. Lyric StreefHollywood Oi>.

"Siltin* Fa! Dow n Smith," Lil' Troy, Short Stop/Repulilic/I 'niwrsal ( 1 ).

"How To Operate With A Blown Mind," Lo Fidelity Allslars, Skinf

Suli t\>n/Cohjmhia(n

"This Or That." Sway & Kinjf Tech, Interscope ( I ».

"Slipknot," Slipknot, I Am/RowirunnerOi.

"Buena Vista Social Club." Buena Vista Social Club, World Circuit'

Nonesuch (1).

"February Son," Oleander, Republic/Universal (1).

-Philttdelphonic," G. LoVC & Special Sauce. Okeh'.'wO Music * 1 1.

"On How life Is," Macy Cray, ('lean Slate/Epic (1).

"Tal Itachnmn."Tal Bachman. Coluinliia(I).

"Train," Train. Aware/Columbia (d).

"Dysfuiiction," Staind, Flip/Elektra (I).

"Skin Deep," Sol£, DreamWorks <1).

"Black Diamond," Annie Stone, Arista (2).

"Wisconsin Death Trip," Static-X. Warner Bros. (4).

"Rap Life,"Ta*h. Loud t olumbiatlh

"The Irish Tenors Home For Christmas," .lohn McDermotLAnUiony

Kearns/Rormn Tynan. Mastertone/ Point (2).
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R&B
ARTISTS & MUSIC

Impressive Debuts, Return Of Old Favurites

Distinguish Another Strung Year Fur D&D
Conversation piece: During

a recent Saturday night dinner, I

found myself chatting and
laughing with a label PR execu-

tive and several music industry

writers. Before too long the

subject—of course—turned to

music. More pointedly: assess-

ing the year in music by draw-

ing up a list of hits and misses.

The overall feeling was that

despite, or because of, the large

number of new releases, very

few projects stood out musically.

Any "best" or "worst" list is

certainly a matter of personal taste,

especially when it comes to music.

And I agree that there's a certain

1 999 * IN* REVIEW

Rhythm
and the

Houston-based Destiny's Child har-

monized its way to the top of the

charts with another take on issues that

plague male/female relationships.

sameness inherent in some of the

music this year—as in years past

—

because of the constant desire to cash

in on what's hot. But in my first year

as R&B editor, that sameness has

been punctuated by more than a few

creative bright spots—both from
majors and independents—that

underscore why R&B, rap/hip-hop,

and other offshoots are vital compo-

IDE *T0P 'STORIES

• Hollywood Records Launches

R&B Division.

• LaFace Re-Signs Toni Braxton

After Resolving Differences.

• Ruffhouse Partners Chris

Schwartz, Joe Nicolo Split:

Schwartz Launches RuffNation

Venture With WB; Nicolo Lands
Judgment Records With RCA.

• SFX Acquires 50% Of R&B
Promoter A.H. Enterprises.

• Tommy Boy Fully Acquires
Penalty.

• Indie Promo Firm Jeff

McClusky & Associates Starts

R&B Division.

• LaFace Co-Chief Antonio
"L.A." Reid's Name Surfaces In

BlfG'a Succession Plan For

Arista President Clive Davis.

by Gail Mitchell

nents of today's music scene.

I AM WOMAN: Among the standout

trends in 1999 was the female empow-
erment theme that ran through more
than a few songs. We're talking

TLC's "No Scrubs," Destiny's

Child's "Bilk, Bills, Bills," and 702's

"Where My Girls At?" for starters.

And let's not forget the ubiquitous

Missy Elliott, who weighed in with

the female anthem "She's A Bitch"

—

and who, coincidental!}', co-wrote and

produced the aforementioned 702 sin-

gle as well as the track "Confessing"

on the sophomore set from Destiny's

Child, "The Writing's On The Wall."

According to Mary J. Blige, "Get-

ting me and my act together" was the

impetus behind her sixth MCA
album, "Mary," on which Blige joined

forces with fellow sister-in-song Lau-

It was a "Fortunate" year for Columbia

artist Maxwell. He wrapped up 1 999

with a hit single and a standout con-

cert tour that had females swooning

from coast to coast.

ryn Hill on the rhythmic lead single,

"All That I Can Say."

CoTTAGE INDUSTRY: Not sur-

prisingly, the female-bonding trend

spawned a couple ofparody offshoots:

Sporty Thievz's "No Pigeons" and E-
Dub's "No Bills Reply."

The 'GAF BAND: With the release

of "Y2K—Funkin' Till 2000 Comz,"
their first new studio album in sever-

al years, Gap Band lead vocalist

Charlie Wilson and crew unwitting-

ly followed another trend that

occurred this year in R&B: new sets

from acts that had been absent from
the scene.

Others following this new "gap"
band trend include Wilson Pickett (a

12-year gap between albums). Trade

Spencer (a nine-year gap), Smokey
Robinson (eight years), 2nd II None

(eight years), Shanice (five

B years), Atlantic Starr (five

years), IMx (five years), TLC
(four years), Barry White (four

years), Freddie Jackson (four

years), Mint Condition (three

years), Chants Moore (three

years), and Warren G (three

years).

Waiting in the wings to see if

absence does indeed make fans'

hearts grow fonder is the reunit-

ed Guy, whose Jan. 25 MCA
release, "Guy III," is the group's first

set in nine years. D'Angelo. whose
long-awaited Virgin "Voodoo" set has

been five years in the making, is also

on track for a Jan. 25 in-store date.

STRONG DEBUTS: Marking their

entrance with impressive debuts in

1999 were, among others, Arista's

Angie Stone, Epic's Macy Gray,
Universal's Calvin Richardson,
cheeky-i Productions' N'Dambi, Def

Squad/DreamWorks' Dave Hollister,

and Virgin's Kelis and Ideal.

On MY OWN: Several singers

bowed solo sets in 1999 following ini-

tial fame as members of successful

R&B groups. Those people included

Kevon Edmonds (After 7), Coko
(SWV), Marc Nelson (Az Yet), Jan-

ice-Marie Johnson (A Taste Of
Honey), Q-Tip (A Tribe Called
Quest), and Sisqo (Dru Hill, whose

other members are also slated to

release solo projects). Coming in

early 2000: Jodeci member Dalvin
DeGrate's first effort.

ShOULD'VE MADE A BIGGER
NOISE: Given the number of records

that are vying simultaneously for

attention, some good albums get lost

in the shuffle. This year that dubious

distinction goes to such projects as

Marc Dorsey's "Crave" on Jive,

Melky Sedeck's "Sister & Brother"

on MCA Grenique's "Black Butter-

It seems the second time's the charm

for Untouchables/LaFace artist Donell

Jones, whose sophomore set, "Where

I Wanna Be." spawned the chart-top-

ping single "U Know What's Up."

fly" on Motown, Arnold McCuller's

"You Can't Go Back" on What's Good
Records, Terry Dexter's self-titled

debut on Warner Bros., Speech's

(Continued on next page)

THE CHART-TOPPERS
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Following a four-year break between

albums. TLC bounced back with a

vengeance, notching No. 1 finishes

for "Fanmail" and the popular female

anthem "No Scrubs."

In addition to debuting at No. 1 on

the Top R&B/Hip-Hop Albums chart.

Eve elbowed Dixie Chicks out of the

top spot on The Billboard 200—sell-

ing 21 3,000 units the first week,

according to SoundScan.

Following is a chronological listing of album titles that logged time at

No. 1 on the Top R&IVHip-Hop Albums chart in 1999. The figure in

parentheses is the number of weeks each title spent at No. 1 in 1999.

Titles that debuted at No. 1 are indicated in bold type.

•'Ghetto Fabulous." Mvstikal, No Limit/ Priority (1).

"Flesh Of Mv Flesh Blood Of Mv Blood." DMX. Huff Rvders/DefJam
(4).

"Made Man," Silkk the Shocker, No Limit/ Priority (1).

"Chyna Doll," Foxy Brown, Violator/DefJam (2).

'

"The Miseducation Of Laurvn Hill." Lauryn Hill, Ruffhnuse/Colum-

bia(l).

"Da Next Level," Mr. Scrvon, No Limit/Priority (1).

"Fanmail," TLC, LaKace/Arista (1).

"Uossalinie," C-Murder, No Limit/Priority (1).

"The Slim Shady LP" Eminem, Web'Aftermath/Interscope (1).

"I Am . . .," Nas, Columbia (3).

"Ruff Ryders: Ryde Or Die Vol. 1," Ruff Ryders/Interscope (2).

"No Limit Top Dogg," Snoop Dogg. No Limit/Priority (1).

"In Our Lifetime," Eighthall & MJ.G., Suave House (1).

"The Art Of Storytelling," Slick Kick, DefJam (1).

"Venni Vetti Vecci," Ja Rule, Murder Inc.'DefJam (3).

"Da Real World." Missv "Misdemeanor" Elliott, Gold Mind/East-

Wesl/Elektra ( 1 ).

"Beneath The Surface." GZA/Genius. Wu-Tang/MCA (1).

"Street Life." Fiend, No Limit,' Priority ( 1 ).

"Can't Stay Away." Too Short, Short/Jive (2).

"Guerrilla Warfare," Hot Boys, Cash Money/Universal (1).

"Coming Of Age," Memphis Bleek, Roc-A-Fella/DefJam (1).

"Violator The Album," various artists. Violator (1).

"Mary." Mary J. Blige, MCA (S).

"Forever," PuffDaddy, Bad Boy/Arista (1).

"Let There Be . . . Eve," Eve, Ruff Kyders/Intcrscope ( I).

"Blackout!," Method Man & Redman, Def Jam (2).

"Only God Can Judge Me." Master P, No Limit/Priority (1).

"Tha Block Is Hot," Lil' Wayne, Cash Money/Universal (2).

"Dr. Dre—2001," Dr. Ore. Aftermath/I nterseope (1).

SINGLES CHART
Following is a chronological listing of singles titles that logged time at

No. 1 on the Hot R&B'Hii>-Hop Singles & Tracks chart ill 1999. The fig-

ure in parentheses is the number of weeks each title spent at No. 1 in

1999.

"Nobody's Supposed To Ik' Here," Deborah Cox, Arista (6).

"Heartbreak Hotel." Whitney Houston Featuring Faith Evans & Kelly

Price, Arista (7).

"What's It Gonna Be?!," Busta Rhymes Featuring Janet, Flip-

Mode/Elektra (1).

"No Scrubs." TLC, LaFace/Arlsta (5).

"Fortunate," Maxwell, Rock Land/Interscopc/Columbia (8).

"Bills, Bills, Bills," Destiny's Child, Columbia (9).

"Never Gonna Let You Go," Faith Evans, Bad Boy/Arista (1).

"Spend Mv Life With You," Eric Benet Featuring Tamia, Warner Bros.

(2).

"We Can't Be Friends," Deborah Cox With R.L., Arista (2).

"Heartbreaker," Mariah Carey Featuring Jay-Z, Columbia (2).

"Satisfy You." Puff Daddy Featuring R. Kelly, Bad Boy/Arista (2).

"U Know What's Cp." Donell Jones, I :ntouehahles/LaFace/Arista (6).
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4 2 2 SISQO DftAGONDEF SOUL 5A6816,flDJMG 111 9B/17.98) UNLEASH THE DRAGON 2
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THE RHYTHM AND THE BLUES
(Continuedfrom preceding pttge)

"Hoopla" on TVT, and Chantay Sav-

age's "This Time" on RCA.

Best album never re-
leased: So So Def artist Trina
Broussard's "Inside My Love"
album. Slated for Aug. 10, the album
was put on hold by Columbia.

LaBEL MANIA: In the wake of

consolidation, imprints and indepen-

dent labels were the rage in 1999.

Joining the fray: producer Rodney-

Jerkins (Darkchild via Sony Music),

producer Dallas Austin (Freeworld

via Capitol),
Queen Latifah
(Jersey Kidz via

K-tel Internation-

al), Codio (Crow-

bar via Beyond
•J^^T^ Records), J.T,

Bp Taylor (Taylor-

MSj^iW Made Records),

smith Will Smith (Over-

brook Music via

Interscope), and Rome (.JTJ Records

via Ground Lewi Distribution).

Also, each member ofDm Hill now
helms a separate imprint via DefJam.

And Warner Bros, gave production/

imprint deals to L.L Cool J, Some-
thin' For The People, Flavor Unit

manager/producer Shakim Compere,

and producer Manuel Seal Jr.

Meanwhile, Interscope ended its

deal with Teddy Riley's Little Man
Records.

A SPORTING PROPOSITION:
More sports stars began moonlight-

ing as label executives, including the

NBAs John Salley (Total Entertain-

ment), Chris Weber (Humility Rec-

ords), Derrick Coleman (44 Ways
Entertainment), Michael Jordan
(Hidden Beach via Sony Music/Epic),

and boxer Evander Holyfield (Real

Deal Records).

A HIGHER CALLING: Both Bad
Boy rapper Mase and Dru Hill's

Woody opted to devote their talents

to doing God's work—although Woody
will rejoin Dru Hill on the group's

third album, due in November 2000.

IVUDOS: To Stevie Wonder, who in

December, at age 49, became the

youngest person ever selected to

receive a Kennedy Center Honor . .

.

and to labelmates the temptin' Temp-
tations, who earned their first plat-

inum award ever for "Phoenix Rising."

CoDA: Among the bright lights

dimmed in 1999 were Roger Trout-

man, Gwen Guthrie, Joe Williams,

Charies Brown, Milt Jackson, and

Lesley Pitts of No Screaming Media.
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R&B
ARTISTS & MUSIC

Genre Proves It's Not A Passing Fad
This week's column teas prepared by

Marci Kenon in Los Angeles and
Kwaku in London

Partying like its 1999: Rap/

hip-hop came of age in 1999. Proving

it's no longer the "fad" industry

skeptics predicted 20 years ago, the

genre continued to pave mainstream

inroads on both the domestic and
international fronts—propelled by

the momentum of such 1998 fourth-

quarter releases as DMX's "Flesh

Of My Flesh Blood Of My Blood" on

Ruff Ryders/Def Jam and Jay-Z's

"Vol. 2... Hard Knock Life" on Roc-

A-Fella/Def Jam.

As we bounce our way into the new
millennium, that scenario appears

likely to repeat, with greatly antici-

pated year-end releases from Q-Tip
("Amplified"), Dr. Dre ("Dr. Dre—

1999* IN* REVIEW

2001"), Notorious B.I.G. ("Born
Again"), DMX (". . . And Then There

Was X," on Dec. 21) and Jav-Z ("Vol.

3 . . . Life And Times Of S. Carter,"

on Dec. 28).

As it continues to grow and cross

boundaries in terms of appeal and

sales, hip-hop has become an unde-

niable force in black music. Of the 17

albums that debuted at No. 1 on the

Top R&B/Hip-Hop Albums chart

this year, 13 were hip-hop sets. The

Wi'RAP-UP: The year 1999 was full of comebacks, as TLC and
Whitney Houston both made returns to the No. 1 position on Hot

R&B/Hip-Hop Singles & Tracks after taking a couple of years off,

Deborah Cox's reign continued, and Maxwell bounced back to

"Life" bigger than ever.

In fact, I'd have to say Maxwell's moment was the biggest, as

"Fortunate" (Rock Land/Interscope/Columbia) racked up eight

weeks at No. 1, earning the singer not only his first-ever No. 1 sin-

gle but the year's top single in the R&B category, thanks to R.

Kelly, who wrote and produced the tune. It was largely that con-

tribution that gave Kelly top songwriter honors in our year-end

recap.

It was also the year that is best cited as the battle of the sexes,

as "Scrubs," "Pigeons," and arguments over who's paying bills cre-

ated much dialogue. "No Scrubs," TLC's ode to guys who can't pull

their weight, finished fourth in the tally, followed by Destiny's

Child's "Bills, Bills, Bills." The one record that held the guys' per-

spective, "No Pigeons" by Sporty Thievz (Roc-A-Blok/Def Jam/
IDJMG), came in at No. 49 for the year.

On the rap side, Southern rap still reigned, hut the baton shifted

from No Limit's house to the Cash Money camp. Juvenile, the

hottest rapper in the Cash Money clique, saw his album "400

Degreez" (Cash Money/Universal) peak at No. 9 on The Billboard

200 a full year after its release. Accumulated units moved during

the album's chart life made it the year's best-selling title on the

R&B/Hip-Hop Albums recap.

wTILL B.I.G.: It's been more than two years since the passing of

the Notorious B.I.G. , but with the 485,000 units his posthumous
set "Born Again" (Bad Boy/Arista) scanned, good for the top of The
Billboard 200, it's obvious that his fans remain loyal.

The album entered Top R&B/Hip-Hop Albums at No. 70 a week
early due to street-date violations, but it vaults into the No. 1 spot

as the Greatest Gainer for a complete week of sales at R&B core

stores. The album's lead track, "Notorious B.I.G.," slips 34-30 on

the singles list, and the first single, "Dead Wrong," hangs on at No.

80.

N EXT DANCE: Speaking of comebacks, Guy's "Dancin' " (MCA)
makes a large 7-4 jump on Hot R&B/Hip-Hop Singles & Tracks as

the Greatest Gainer/Sales. The title had a 35% increase at R&B core

stores and moves 6-3 on the Hot R&B/Hip-Hop Singles Sales list.

The last Guy single to chart was more than eight years ago, "Let's

Stay Together" in November 1991.

others included hip-hop-oriented

titles from TLC ("Fanmail") and
Missy Elliott ("Da Real World").

As further evidence of growing
mainstream acceptance, rap/hip-hop

albums also successfully vied for the

top spot on The Billboard 200, and

four debuted at No. 1: Eve's Ruff
Ryders/Interscope set "Let There
Be . . . Eve," the "Ruff Ryders: Ryde

Or Die" compilation, "Made Man" by

Silkk the Shocker on No Limit

Records, and Foxy Brown's "Chyna
Doll" on Violator/Def Jam.

Violator/DefJam had another win-

ner with the gold compilation "Vio-

lator The Album," which featured

"Vivrant Thing," the single that

launched A Tribe Called Quest's Q-

Tip's solo effort and set the stage for

the recent release of his debut solo

album on Arista.

Cash Money/Universal became a

major genre player with Juvenile's

multi-platinum album "400 Deg-
reez," which is still riding high on the

Top R&B/Hip-Hop Albums chart

after more than a year. Also con-

tributing to the upstart label's suc-

cessful year were releases by the

Hot Bovs ("Guerrilla Warfare") and

LiT Wayne ("Tha Block Is Hot" ).

Other 1999 noisemakers: Murder
lnc./Def Jam artist Ja Rule with
"Venni Vetti Vecei" and JT Money

(Continued on page 75)

Having recently won a Billboard

Award as R&B album artist of the

year. DMX gears up (or 2000 with the

Dec. 21 release of his latest album,
".

. . And Then There Was X."

Hap pioneer Dr. Dre hit the ground

running with his eagerly awaited No. 1

album "Dr. Dre—2001 ." Earlier in the

year he filed suit against Priority Rec-

ords and Death Row, alleging that the

labels' "The Chronic 2000" infringed

on a trademark held by Dre, whose
1992 album was titled "The Chronic."
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THIS
WEEK

I

LAST
WEEK

2
WKS

AGO WKS

ON

CHART TITLE ARTIST
PRODUCtH iSOWJWRITER IMPRINT t NUMBER/PROMOTION LABEL

PEAK

POSITION

1 1 1 18
U KNOW WHAT'S UP • 7 «tt> >t No. l DONELL JONES
ttt* F 0AJ>ITT£nTOLDlOm£ll6HTIiMuW«l*WAI«tt.TDNIt W«JL'J.IO£H3L .J U: .N'j.Wi-SU-Xi

1

CD 3 3 11
KOT BOVZ • MISSY "MISDEMEANOR" ELLIOTT FEAT. NAS EVF 8, a TIP
TIMBALAND (M.ELXIOTTT MOSLEV : L

' J TH[ GOtO '.' M' 'Ai ,Ji r -ur,
2

3 2 2 16
24/7 * KEVON EDMONDS
A. RAY lA.HAV.SCOTT.SM : IHJ r: ; r i . T

:
;Xi RC« 659?* 1

2

o 7 29 9

— Greatest Gainer/Sales -

DANCIN' * GUY I

5 4 5 12
HE CAN'T LOVE U * JAGGED EDGE
B MICHAEL COX j. | - : ;

r .. L • j. JOj iCl iDJSOSO CLT j"9146,L'OLLUiilA t
4

CD 8 8 13
GET IT ON TONITE * MONTELL JORDAN
> y«RE B rAiWL? IM PALUEPi UMRE.D 3EW:*A A'litW.J L.?Pj. 'j3fiflL,ET$CH "I

.<' S.V. Oil*, t
6

7 5 4 21
GET GONE • IDEAL
BRYAN MICKAEL.A MICKS 1 1 AOSTIN.B CO* K HICuSI CI |DI NOONTIME Sf.lf. t

2

8 6 7 18
IF YOU LOVE ME * MINT CONDITION
MINT CCNDiriC* :k Lf-WiS! ICHDl V ELEKTRA 64M ' EEC 1

5

9 9 E 16
15 MINUTES * MARC NELSON
C ELLIOT • •.]: •• . .i.i (O (Ol COLUMBIA '92 Ctf I

4

1* 10 9 19
BACK AT ONE * BRIAN MCKNIGHT
8.MCKNIGHT i B MCKNLGHTI HI M MOTOWN 156501' T

7

GD 15 17 12
DEEP INSIDE MARY J. BLIGE
K DEANE 1 M J BLIGET GETER Y DEANE E JCHN B TAUPIN) MCA ALBUM CUT t

11

12 11 12 13
4, 5, 6 * SOLE FEATURING JT MONEY & KANDI
C STEWART i T- V...- I h r. ^1 . : : T .

u '>:
:

. 1 THOMPKINS) ICHDl DREAMWORKS A5W?9 9

Q3) 14 14 11
YOU CAN DO IT * ICE CUBE FEATURING MACK 10 & MS. TOI
ONE EYE iDSALJNCilHSO JACKSGVOYWUSON IQ IPI T LENCH Mr.p. pf

r * SIDE
; rPi— Tv i

13

a?) 19 IE 7
CAUGHT OUT THERE* KELIS
THE NEPTUNES >',

1
1

"i . ic ID: Ti VIRGIN Jd6T? t
14

u 16 13 23
MY LOVE IS YOUR LOVE A WHITNEY HOUSTON
W JEAN J DUPLESSIS i

.' AN TIUPLESSIS! ICI IDI (T'i lAI ARISTA 13730 1
2

a© 17 21 7
GOT TO GET IT * SISQO FEATURING MAKE IT HOT
SISOO.A WEST |M ANDREWS.A WEST.U COLLINS.J TRAVIS) III DfiAGONOE f SOUL be2455MDJMG *

16

ii 13 11 30
SPEND MY LIFE WITH YOU * ERIC BENET FEATURING TAMIA
E.BENET D POSEY G NASH JR E B-'IYT G NAjH IR ,D POSEYI [ : r, WARNER BROS 1695B

1

ii 12 10 27
WE CAN'T BE FRIENDS • DEBORAH COX WITH R.L.
A . PAY, M'lll PPi-YI FUNK I A TIP A ' OPT HJSSEll 1CJ lOI ARISTA 13724 T

1

(D 23 28 8
NONE OF UR FRIENDS BUSINESS GINUWIN
TIWBALAND IE LilMRK '. T Mr ,1 1 > 550 MUSK. ALBUM CUT'EPIC '

19

20 22 19 17
GOT YOUR MONEY OL' DIRTY BASTARD FEATURING Hi- LIS
THE NEPTUNES IP WILLIAMS,C HUGO.RJONESt EtfKTRA ALBUM CUT.TEG t

19

21 18 23 8
LEFT 8, RIGHT A D'ANGELO FEATURING METHOD MAN AND REDMAN
DANGELO OANGELO.fi NDSlE.C SMITH,K EAREEDl . i

" VIRGIN 3B67B t

18

GD 26 30 15
NO MORE RAIN (IN THIS CLOUDI ANGIE STONE
S.STONC IA STCNE 3 WILLiAMSG CMAMBERS.J WEATHCRtYi ARISTA ALBUM CUT |

22

23 20 22 16
GIVE YOU WHAT YOU WANT (FA SURE) * CHICO DE BARGE
SOULSROCK.KARUN IC SCHACK.K KARUN.R.PATIERSON.C DCBARGE) IC) ID! (TI MOTOWN 156443 T

11

24 21 18 31
BACK THAT THANG UP * JUVENILE FEAT. MANNIE FRESH & LIL' WAYNE
M.FRESH ! JUVENILE .MTRESH. LIE' WAYNE ; r , MONEY

5

25 29 27 10
THA BLOCK IS HOT * LIL' WAYNE FEATURING JUVENILE & B.G.
M FRESH (LIE' AJAYNE,JUVENILE,BG ,M FRESH OT CASH HONEY 1S6S46*AJIWBBM. t

25

CD 31 35 8
ONE NIGHT STAND * J-SHIN FEATURING LATOCHA SCOTT
J SHIN.L SCOn (J SHIN L SCOTTI IC) IDI {V SUP*SUIX 64*83 ATLANTt t

26

27 11 24 20
Dl 111/* Ol IkJf _1_ D|J CCAT OADV TI IDI/ tAAKIAIIC CDTC1J II IWCMII re III' I.IAVMTHLInTj DLINEi * b.G. rbAI . dAdt 1UIYK, MANNIt rKLbn, JUVtNILt Ek LIL WATNt
M FRESH BG .LIL" WAYNE.JUVEN LE.BABY M FRESH) |YI CASH MONEY 15b*B3''LNIVERSAL t

13

21 28 26 10
THE GREATEST ROMANCE EVER SOLO * -t
PRINCE i+i ICJIOI jT'lll NPG 13743'ARISTA t

23

29 33 33 8
NASTRADAMUS * NAS
l.E.S. INJONES.I LEWIS, J BHOWNj IT) 1X1 COLUMBIA 79799* t

71

CD 37 49 4
THANK GOD 1 FOUND YOU MARIAH CAREY FEATURING JOE 8, 98 OFGRrFS
J IAM.T LEWIS (M CAREY. .1 HARRIS HIT LEWIS) COLLMBIA ALBUM CUT t

30

31 24 20 28
VIVRANT THING * Q TIP
G-TIP Ik FAREED) IT) VKXATOFi/DEE JAM 5621 7D*,'IDJMG 1

7

CD 49 64 4

Greatest Gainer/Airplay tm
SAY MY NAME DESTINY'S CHILD

- -JUL
32

CD 33 41 13
BRING IT ALL TO ME 1 .

LES.CPaAD ?HA^[ACCS!XAEJY PjS1 , iAJ< >=ENTi s A' JyijiB' . ,LS ^"-','1', Y S
1

',
, JPj JFA> VAST*, U.B 7/C.T.LVW T

33

34 30 40 4
NOTORIOUS B.I.G. THE NOTORIOUS B.I.G. FEAT. PUFF DADDY & LIL' KIM
LJ VANDERPOOL S CCAIBS IC iVALLAJI U VANJlC-'KOL J 'A -..IP N LHA IE : j .jIJJ'J BAO BCY 1-P.V ;

' ~- :'J
30

35 34 31 15
STAY THE NIGHT * IMX
platinum status t i^aacc stokeslt isaac platinum statusj ionesj (Oid: (TIivjmca 155630 1

20

36 25 15 17
SATISFY YOU* PUFF DADDY FEATURING R. KELLY
SCOWSJAAK-P J.JiVjJj. AA.-;PP ,^j',l- 1^ Ji P ».L,L) ) ^'j'ES J '>j ' MCELfECO - Dl BAD BOY 792B1AJII5T* '

1

37 36 39 8
THE BEST MAN 1 CAN BE GINUWINE. R.L, TYRESE, CASE
J JAM.T LEWIS.J WRIGHT IJ HARRIS lll.T LfWISJ WRIGHT) CCLUMBIA SOUNDTRACK CUT '

36

38 35 36 ii
BEAUTY DRU HILL
GRjICHI NWicmEN-TITta RUfT'lN.GRCOIE.P.WEAmERSPOONI DE ; SCUL ALBUM J

24

39 32 25 16
GOm MAN * EVE
SWU7BCAT7 E JEFFERS K OEAN.M TIFREPEI Tl RUFF RTOERS 4j)7i)65' iNTERSCOPE t

10

40 11 (S 26
LOVE YOU LIKE 1 DID 112
D.ADNES DJONE^M KEII JJ li I'AI-l'.Ll, 1," J.. A', JU LK _ MAYWELL i BAD BOY ALBUM

29

® 58 79 3
WHAT'S MY NAME DMX
1 GOn SELF IE S'MMONS.I LORENZO E HINSON) (D RUFT RYDERSOEF JAM 567540'YDJMG T

41

(3D 51 57 5
BREATHE AND STOP Q TIP
J DEEG-TTP Ik FAPEEDG Jj: j Jy ^j- - „:,•,-;, ' ^ J.; r F.r J mu-j-jj. ij -j j v j V: tiPIJH t

42

CD 62 62 15
1 WANNA KNOW JOE
JOE ,T.ALIEN !J th. Y'a., -. nnip m .villiAMS! JIvE SCONOTRACK CUT

43

® 44 50 10
STIU. IN MY HEART TRACIE SPENCER
SOULSJ*0CK KARLlN jC SCHACK.K KAR1 IN A MART IN. i MAT.AS . CAPITOL ALBUM CUT I

44

45 « 43 22
DOWN BOTTOM * DRAG-ON t JUVENILE
SWIZZ BEATZ (M.SMALLS.T GREV.K DEAN) (T) 1X1 RUFF RY7DERS4971S6MNTiFfSCOP£ f

43

(46) NEW 1

— Hot Shot Debut —
G'D UP SNOOP DOGG PRESENTS THA EASTSIDAZ
BATTLECAT IC 3RDAOUS.T DAVJS K SPILLEAAN O MEANS K GILL AE'I [0 IDI (Tj TVT 704! t

46

47 40 32 17
1 WANT IT ALL • WARREN G FEAI UP NG MACK IC
WARREN G i A GRIEF IN D ROLISON.E JORDAN R EEBARGE E DEBARCEi O " T G ETJNK ^ -J.1 ; RESTLESS f

11

49 39 37 42
FORTUNATE • N'AXWFII
R KELLY |R KELLY) i" 7:1 ROCK 1 AN." M- PJ JU UllUHIAt

1

49 48 47 1

STILL D.R.E. * DR. ORE FEATURING SNOOP DOGG
UP ORE.MET F.'AN A YOUNG S CARTER M BRADFORD S STOROU T: AFTERMATH 4 J

:
J." N*( P>COP[ t

32

THIS
WEEK

LAST
WEEK

2
WKS

AGO
WKS.

ON

CHART TITLE ARTIST1 1 IKK AKlK IIO
PRODUCER 1 SONGWRITER) IMPRINT & NUMBtR-PROMOTlON LABEL

PEAK

POSITION

50 43 45 37
QUIET STORM * MOBB DEEP
HAVOC .« .'.iH'oGN K MUCHITA M 0>LOVtR S ROBINSON j !Ti LOUD 65718' COLUMBIA '

35

(51) 54 2
1 LIKE IT * SAM MIL
D AUSTIN <D AUSTIN.G WHITE, (CI (D) ID FREEWWELD MiVfeOPiTOl t

51

CD 60 63 4
U UNDERSTAND JUVLMLL
M FRESH

: E THOMAS.T GR£YI CASH MONCT ALBUM C JT UMV! RSAl
52

CD 53 54 8
TURN YOUR LIGHTS DOWN LOW LAURYN HILL & BOB MARLEY

MARIEYBOYZ'BMARLEV.M RiPtRTOK R Jfi'JDOLfHi COlUHBiA^SLMtiViDJIirtG ALBUM t SOUNDTRACK CUT t
53

/DTK.
(54) 69 77 3

DO IT AGAIN (PUT YA HANDS UP) * JAY-Z FEAT. BEANIE SIGEL & AMIL
ROCKWIICCR (S {JUUEH D STINSON 7 :"iPi'.:,K.JOSHuA> WHITEHEADI (TI ROC*F£UAW JAM 5US75MDJMG

54

55 52 52 7
DA ROCKWILDER * METHOD MAN/REDMAN
hockwilder :: in.- Nrs.s-.o.sTiNsONi tt)lKFi/MbtHKritUUU \

52

56 42 34 17
HEARTBREAKER • MARIAH CARfY FEATURING JAY-Z
M.CAREY '.'( L 1 IM CARET i i ARTiR.S [LllSTON 1 CMASi N M WALDtN,] COHtM : O iT {] .1 OXUMBH T92tO t

1

IP'.) h] 61 7
LEFT/RIGHT * DRAMA
S RED (T.COOKJ 1C1 m (Xj TIGHT 2 Off 4501*

57

65 65 7
CAN'T STAY DAVE HOLLISTER
—i t^iyUS 3 HOUoUR iL PtOrLLS.D ItcxilSTfRi OCT SQUAO AJJBUW CJT TjflEAjVWO>V>.S 1

58

71 78 3
LOVE IS BLIND EVE FEATURING FAITH EVANS
SWIZZBEATZ i--E i:r_i\ RUFT RYDCRS ALBUM C^WTERSOOPE *

59

60 59 53 10
N 2 GETHER NOW LIMP BIZKIT FEATURING METHOD MAN
DJ PRlMIlR T DATE .: in - .DURST . \, FLIP ALBUM CUT 'UERSCOPE t

53

61 46 42 19
BUG A BOO DESTINY'S CHILD
SHLKSPLrft - -ir-.i ROflfRSON « RCMLASD: COLUUet* ALBUM Cut

15

62 56 55 20
UNPRETTY • TIC
OAUST1N ,D-AUST.N.T\WATWN$, IC/ IDI (T) UVACE 2W 24,'ARISTA '

4

63 66 58 14
U DONT KNOW ME (LIKE U USED TO) * BRANDY
R JERKINS E^i'O' H A'WK - B«TA.M.i HHIlliPS.P OAVISI (H

I V ATLANTK 94508* t
25

© 79 2
FORGOT ABOUT DRE DR. DRE FEATURING EMINEM

?f--i Mil VI', (A • '.[, V . jr.. M w;: AFTERMATH ALBUM Ci T INTXRsnj-'E
64

70 71 6
STRAYED AWAY * TERRY DEXTER
NATE LOVE, BHi HIKE iNCltMC'ANb.W ^LtMuNS A HiC^i (CI ID) UftrVERSITY [e*.;.

, WM>NER BB0S-

1

05

6G 64 59 9
LET'S NOT PLAY THE GAME MAXWELL
MUSZE (MJS^E.H DAVID' COLUMBIA SOUNDTRACK CUT t

55

67 67 60 9
bltr IU Inlb * MAbILK r rtAIURING D.I.G.

R.LUMPKINS 1 MASTER P) (Cl (D) IT) NO LIMIT 3i%»PRIOfi1TY t

'.i.;

68 57 56 13
THINK OF YOU CASE
N,MORRIS, PAUL.M THORNTON IN.MORRlS,M.Mi;i<.:%rON.K PAUl 1 D£F SOUl ALBUM CUIilDJMG '

50

2369 63 51 15
SIMON SAYS * PHAROAHE MONCH
TJAMERSON (T JAWERSON1 IC) TOI ( T) RAWKUS Wbb/iPRIORITT t

70 75 70 10
MS. FAT BOOTY it MOS DEF
KOOI C= v 1 .... ;riRAWKUS2uj'

54

71 68 67 18
WE ON FIRE * HOT BOYS
M. FRESH i

; UVENILE.B G TuK" 1 IL"'.1'NE.M f RESH HABV: ' CASH MONEY :^e^>:^•.J^ JF^SA. t
49

(22) 80 72 5
GET UP * AMEL LARRIEUX
ALARJ?iEUX,L-lARHiru» lA IARRIEUX.L LARRiEUXI (C) (D) IT) 550 MUSIC T'imiPiC 1

72

(73) 77 2
LETS MAKE LOVE SILK
OELITE iD All AUBt.L RROWDER.A ROBfRSON) ELEKTRA ALBUM CUTEEG

73

7*tT\
(74) NEW* 1

BEST FREW) PUFF (W00Y FEAI WAR 0 WlWhS S HtZEKIAH WAlr^H 1 THE LLM FELLOWSHIP CRUSA0C CHOIR

S COMBS.M WINANS ;5 H.'Kl- M WINANS.C.CROSS1 BAD BOV ALBUM CUT'ARISTA t
74

75 73 69 6
TRIFLIN' COKO FEATURING EVE
irA MORGAN RINK 1 , MAHffl.ll .A Pnwi , 1

,-, • , „,N, SLATES,! IEFFERS RCA ALBUM CUT '
69

v '57 NEW 1
1 LEARNED FROM THE BEST WHITNEY HOUSTON
0 FOSTER ; 'J WAHR E r\ i ARISTA ALBUM CUT '

76

CZD 78 2
CREEP INN IDEAL
BMICHAEl-CO* 1

i - .i:.T H ;.J:j;Y ti t fi COX M .V 't. NOONTIM( Al BUM •>• -

77

78 81 80 14
V/M ID ^Ull n tin Qv 1 Dl |/*PYOUK CHILD MAHY J. oLIbt
G.ISAAC (C ISAAC) MCA ALBUM CUT

66

79 72 66 8
WILL 2K it WILL SMITH FEATURING K-CI
PORE A TONE (W i.i.M-i

.
H: f.'.-l I'.c HAi.ir THE LI A H t 'bi'.Li i

1

, .. -it itnvi COLUMBIA ?9M7* t
66

80 74 68 9
DEAD WRONG THE NOTORIOUS B.I.G. FEATURING EMINEM
C.THOMPSON '_ .V-ll-._i 'j -<--\-_' BAD BOY ALBUM CI HMSTA t

39

81 76 76 5
HOW MANY WANNA Jfl RULE
H:"e:L 1 .jL.

' I 1

,
J,'- f.: ;:!!- ' A!: ;,;.:*) TAB YUMLEKTRA SOUNDTRACK CU'tlG t

76

CD NEW 1

GET RICH TO THIS GOODIE MOB FEATURING BIG BOI + BACKBONE
CWnZiD NCJI ATi^rV-JTOT.RWiltTjtURIi^a^ LV'tt tBJU 11 W5U

1

82

CD NE W 1

GIRLS ALL PAUSE KURUPT FEATURING NATE DOGG AND ROSCOE
BJNK DOG IR BROWh.R HARRt H .N HAl ! .D WILLIAMS) ANTRA ALBUM CUT.AHTEMLtS t

83

94 87 83 14
NOTHIN' TO SOMETHIN' GERALD LEVERT
DE.^TEaDCKERSCW (D.ALLAMBVa DICKERSON G UvERf ; EASTWEST ALBUM CUT EEC 1

55

65 83 64 11
HEADS HIGH MR. VEGAS
D.BROWNIE.D IJVEMLE !C SMITW.H 3RCWNEI GREENSLEEVES ALBUM CUT T

69

CD 88 2
WE IN HERE * FUNKMASTER FLEX & BIG KAP FEAT. THE RUFF RYDERS
ruWWSTERnftn.i iTfWSE ;iUM?W f FP'raOSTiUSSWO^^F^Ii^MSMV.S. TifW: (TI CCf Ml K?U]NQJIC

86

87(3D 97 95 8
SOMETHING 1 CANNOT HAVE * QUINCY JONES FEATURING CATERO
QUWCY WNES.R BfU'll IT (A AHMMO.R HEMNf TT1 (X.l QWEST 44 7S5*WARNER BROS t

88 91 92 16
1 DON'T CARE # NO QUESTION

.'. , ASSORTED INTERNA, WAl
70

99 82 2
LETS TALK ABOUT EVE FEATURING DRAG-ON
SWIZZ BEATZ if. JEFF LRS M SMALLS 0 DEAN.K DEAN1 RUFT RYDERS ALBUM CUT ^TERSCOPE

52'

90 85 74 10
GET NONE * TAMAR FEATURING J.D. & AMIL
JDOPFfl" DUWI.T SAVAGE, BEOX.AMU! .' ;! AMtVi'.PK ~

, t
59

91 84 73 13
TREAT YOU LIKE A QUEEN RAHSAAN PATTERSON
L FIERCE K W I Tl F. Ift PAnERSW.LFIERCEl MCA *LBUM CL'T

61

92 95 89 12
EASY TO LOVE SMOKEY ROBINSON
M STOKES.8 GORDY [S ROeiNSONl MOTOWN ALBUM CUT

67

93 92 85 13
ITS MINE it MOBB DEEP FEATURING \
h*vOL ROC .t' ' 1* M,.'.:mIM a iL—.'i.J', •, L b 'T^OUO I'j^ej'trOLLUBIA t

71

94 86 75 13
DAMN (SHOULD-VE TREATED U RIGHT) * SO PLUSH FEATURING JA RULE
R.jERWNS L DANIELS IR.JERKWS.L.DANIELS.L TITI.F JERKINS H.J ATKINS J RULE! C Z DARKCHID / '^BITPC t

41

95 89 82 7
LATELY 1 FAITH EVANS
SCCMBSJ DUB D FOSTER,S.X;«D*N (U WARREN) TOOTAijBUHCIJMRISIA

78

96 94 90 6
GIRLS NIGHT OUT * THE UWF ALL-STARS FEATURING THE SOS BAND
BMARR.b M I MCUAlt. MH1MAJ |1 FttlfHO ACANIRiiL S lArrLSONi (0) MAJOR LABtl'PYRAMID /UMilHINO

81

97 93 86 E
RAP LIFE * TASH FEATURING RAEKWON
YOUNG LORD fi ,M In .VCJDS R (RiERSOM mLOUO :9i«3*CLlLLMBiA t

86

98 98 91 18
WHO DO YOU BELIEVE IN 2PAC FEATURING YAKI KADAFI
JOHNNY ')' '1 SHAKUR V FULA) DEATH ROW ALBUM .

1'- -
' 53

99 99 96 3
BALLAZ 4 UFE MAURICE MALON PRESENTS BULLETS AND GUNSMOKE
iv Ki\cnrr. ir avtry j,: 1 !- imi tn ixi hostile takeover didi*

96

100 100 98 11
BALLERS PROJECT PAT FEAT. JUVENILE THE BIG TYMERS. HOT BOYZ. & THREE 6 MAFIA
0 1 PAUl,JUICY .

HYPNOTIZE MIW5 ALBUM
75

0 Recotd* with Itw greatest airplay and sales gains ITvs week. Greatest GaiiWSales and Greatest Airplay are awarded, rooectiwsty, (or the largest sales and airplay increases on the eftart. t WKoclip availability * Irnlicatps wtai

tlrsl ww.k trial fr-tail release impacts song's chart position. Airplay-only songs are not d^iblc lor the licit RIB Singles k Tracks until ttiey reach the top ?S ol trie Hoi R&8 Airplay chart •Recording Industry Assn W America IRIAA)

1 million unrts (Platinum), with additional nuihcm indicated by a number taTiowing the syrrtbol. IC) Cassette single available. (D) CD Single available. (Ml Cassette mam-single available (T) Vinyl msn<
wNcti case, catalog number is tor IC). IXI. (T) or (M) reistn'i

,

H." ,

lv Ihim'iI in .iv.i' M< hi'. :tvJ, Ii i.^'.ili.n - .. m ,::.iii .ir.i sjundSran in:

«1b available; Gold and Platinum singles »<r rrfhnrwnv indiDVted -.V Retail Launch: Indicates

ilicaton lot ih-4 sfupnient al 60X),CXrO urnis IGohl) ARIAA certir>ration lor net shipment ol

£te available, (V) vinyl single available. (X) CO man single available. Catalog number rs lor (D). * IncKates (O) unavailable, in
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Hot R&B/Hip-Hop Airplay
Compiled frcm a national sampled airplay supplied by BroadcaslDala Systems' Rado Track serwcc 105 R&B ."-it,

are electronically monitored 24 homaday. 7 days a week. Songs ranked by gross impressions, computed by cross-

rerefencing enact timesot airplay wiltiArbitronlislerw data. ThrsdataiSusedin the Hot R&8 Smg)es chart
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TITLE
ARTIST atf :i LAiJtbl

i

z

i

i
TITLE
ARTIST (IMPRINT/PROMOTION LABEL!

1 1 18

NO. 1

U KNOW WHAT'S UP
...

I 38 6
CAUCHTOUT THERE

39 34 23
MY LOVE IS YOUR LOVE
WHlTNFY HOUSTON i ARiSTAI

1 2 12
GET IT ON TONITE
MONTFl 1 JORDAN DEf SC JL'IDJMGl 43 51 i

WHAFS MY NAME
DMX iRUFf RYDERS-DEr JAM'ID.MG)

3 3 19
BACK AT ONE
B»lAN MCKNIGHT IMOTOWr,: 41 36 14

STILL D.R.E.
M CW£FI>r SWOPLXXGiAI'r-'WiN

* 6 12
DEEP INSIDE
i.w . til 'A »\..b 42 43 II

YOU CAN DO IT
O.0MM »•> .:i<fi 'J • v - •

I 5 23
GET GONE
tOEAKNOOMIML'VIK^f^i 1 53 1

U UNDERSTAND
JUVENILE i i .[ im.!

6 4 16
24/7
KCVON EDMONDS (RCA) 44 35 9

THE GREATEST ROMANCE EVER SOLO

7 7 7
GOT TO GET IT

. 'FA' lt^nN0TlDMGOM9nMQM 45 47 8
TURN YOUR LIGHTS DOWN LOW
J.JHYNHL1 i SeWflLi* ': -

8 13 11
HOT BOYZ
MBPIBDOWOTLLCn V ,r yvet iJ*•:<_'_ 45 58 3

DO IT AGAIN (PUT YA HANDS UP)
JAV-Z (ROC A TELLACtF JAM.'IDJMQi

s 11 8
NONE OF UR FRIENDS BUSINESS
GINLTWINE ;,jb-J MUS C'tPiC: a 48 7

DA ROCKWILOER
METHOD MAN/REDMAN (DEf JAM'IOJMGl

10 9 17
GOT YOUR MONEY
01' DIRTY BASTARD FEAI KEUS ItlfKTHA,«CI 48 45 •

LEFT & RIGHT
OANGELCFEAT METHOD HAN AM ASWAN »' "'J'.

u 16 15
NO MORE RAIN IN THIS CLOUD)

49 59 3
LOVE IS BLIND
EVE FEAT FAITH EVANS (•;.(> *»T( - ..,..•'(

12 14 18
IF YOU LOVE ME
MINT CONDITION lEUKTRAJEEG) 50 It 13 4, 5,6

SOLE FIAT JT MONEY I '.AUDI IDft-LAW'A'.er.s;

13

B

8

20

31
BACK THAT THANG UP
JUVENILE (CASH MOWE Yi'UN(VERSAL

1

51 50 10
N 2 GETHER NOW
UVPtf/KirH*' MflM . MAN - ",-'H- 1 . :,v

10
THA BLOCK IS HOT

52 35 19
BUG A BOO
M HT1NV 1 CHILD tCOUJMgMJ

15 10 27
WE CANT BE FRIENDS
DEBORAH CO« WITH R L ~ " - 13 62 1

CANT STAY

16 17 20
BLING BUNG

54 65 2
FORGOT ABOUT DRE
Oft DRE FLAT EMMEV lAFTEftMA THilNTERSCOPEl

11 27 4
THANK GOD 1 FOUND YOU
vt.- x- a..--

-
's- ,j< i -.: l- ':. itauMBn. 55- 63 5

ONE NIGHT STAND
.SHISFFA' ;ATXH.SK"TlSll'J f*SlJH.'ATJrtllCl

11 15 30
SPEND MY LIFE WITH YOU
ERIC BENET FEAT TAMIA WARM °.

7-f:., 55 60 14
DOWN BOTTOM
3HA& ON i Jl.'tENlf i RUfF flOFBSlNTEreCCPf;'

IS 40 4
SAY MY NAME
DESTINY'S CHILD' .iiMba; 57 49 13

THINK OF YOU
CASF IDFF SOUL1DJMG!

20 1? 4
NOTORIOUS B.I.G.
THE NOTORIOUS B G (BAD BOY.ARIS1AI 5! 56 S

LETS NOT PLAY THE GAME
MAXWELL (COLUMBIA)

n 25 12
HE CANT LOVE U
JAGGED EDGE ISO SO DEfCOLUMBIA) 55 1

G'DUP
SNOOP PCOo ««tStHlb IHAt^lSWiTVTl

22 12 23
VIVRANT THING
Q-riPiViOlATOR/OEf JAM/IOJMG; 60 65 5

STRAYED AWAY
•fWH. i)!>!|P.i.JNlv.-:-,llfrt'A)-:ri(H

23 28 13
BRING IT ALL TO ME
BIAQUE (TRACK MASTERSVCOIUMBIAJ 61 57 20

UNPRETTY
TIC :iAr ATryARISTA)

24 23 9
DANCIN'
GUY IMCAJ 92 54 17

1 WANT IT ALL
WA«PENGfLAT MACK 10 (CWUWWfSTLCSSI

25 24 38
BEAUTY
DRU HILL V-tt m,i. H >.". 63 61 18

WE ON FIRE
HOT BOYS K -VjH mi;\( y 1.,'NiV'twSALi

26 26 8
THE BEST MAN 1 CAN BE
.IN .: Si -

, TymFS( CASE ICOlUMfliA)
64 74 7

MS. FAT BOOTY
M(jS [IFF :(J.AnVKUfiPf<lORlTYl

11 32 i
NASTRADAMUS
N A". UjIL'MBIA) 65 70 2

LETS MAKE LOVE
SILK lELEKTRAitEG)

2! 19 1/
SATISFY YOU
PUFF DADDY FEAI R. KELLY (BAD BWARISTAI 66. 1

BEST FRIEND
PUFF OADOY {BAD BOY/AH(STA

1

29 22 16
19 MINUTES
MA-fX NtLiUN COLUMBIA' 67 55 17

HEARTBREAKER
MARlAH CAREY FEAI JAY-Z (COLUMBIA)

30 21 18

26

GOnA MAN
tVt hj.l »',ll •' ;.:•.•! •-

.
66.
—

1
1 LEARNED FROM THE BEST
MMiTND tSTOM ARSTAI

31 23
LOVE YOU LIKE 1 DID
u; r..u. rovar sta; 69 66 6

TRIFLIN'
- rFATURiNG FvT

3? 52 15
1 WANNA KNOW
J 01 .

m 72 14
YOUR CHILD
MARY J BLIGE '.'

'

31 44 5
BREATHE AND STOP
Q.T P

1
APl'jTA 1 AKI^tA cm 71 2

CREEP INN
IOEAL if'.JOMIMLVlh'GCl'

34 31) 14
give you what you want (fa sure]
cmico debarge 72 64 9 DEAD WRONG

IHEKIIWI0USB.IA FEAI LWNlM iflAO bWiWSlAI

35 37 10 STILL IN MY HEART
TRADE SPENCER i CAPITOL) 73 67 i. U DON'T KNOW WE (UK£ U USED TO)

14
| eftANOY (ATLANTIC)

31 33 23
QUIET STORM
MOBB DEEP ILOUD'OXUMFiJA) 04. — , GET RICH TO THIS

37 31 42
FORTUNATE
MWWElL .ROC* LAN&lNIERSCCPLCOlUM9i»j

i GIRLS ALL PAUSE
1

J
I..RT.C' '<M hi'; vi>, »n: Jv,.:>i :»MFIA»ATEWS'

O Recw* with the greatest aitrAiey gains. C 1 999 Btllboard/BPI Communications

HOT R&B/HIP-HOP R ECUHRENT AIRPLAY
I

NEVER GONNA LET YOU GO
FAITH EVANS (BAD BOY/AFtrSTAl

14 13 n ANYWHERE
1

1

7 FEATURING LIL Z (BAD BOY/ARISTA)

2 2 5
HAPPILY EVER AFTER
CASE (DEF SOUL13JMGI 15 23 35

HOME ALONE
H KELLY FEATURING KEITH MURRAY f.IVE)

3 1

B-PLEASE
V:.:--. i.

-."
', :, : W- V 11 18 7

irS GONNA RAIN
m.f pn-a <tv K'jLflXfc landiniirscope;

4 1 8
WHERE MY GIRLS AT?
702 1MOTOWN) 17 16 20

YOU
Jl ' ,1 f V. 1 1 i

.1. " .Ml A.

5 3 5
ALL N MY GRILL
v . •J--: »;: ' - 18 17 H CAN 1 GET A...

iAY ! iW um\ (OF UA» COMtl 1 .* ID* F mtMD

6 6 13
NO SCRUBS
TLCILAFACE/ARISTA;.

19 14 ih DOO WOP (THAT THING)
LAURYN Hill (RUFFHOUSE/COLUMBIA)

7 ? 4 ALL THAT 1 CAN SAY
MARY J BLIGEiMCAl

20 l

IF 1 COULD TURN BACK THE rUNDS OF TIME
R KF.Li JI'.E

8 ". 6
WHAT YA WANT
tVt 4 NL>:"J iP'.rf h--C\P'i.miH'i,Z\-<'l\

21 20 11
LATELY
TYRESE IRCAI

9 1 3
SO ANXIOUS
GlNUVVINF 1550 MUSf^TPICl 22 l

YOU DONT KNOW
70? (MOTOWN)

10 9 i
BILLS, BILLS. BILLS
:.if
'

'-ft .>(... iMii .-. 33 12 10
LOVE LIKE THIS
FAITH EVANS (BAD BQY.'ARISTAI

11 5 ^
MEETING IN MY BEDROOM
silkielektraeeg:

24 22 ?
GIRLS' BEST FRIEND
JAY Z (EPIC)

12 10 a TOO CLOSE
NEXT (ARISTA) 21 19 u DIO YOU EVER THINK

R KELLY UlVt)

u 11 21
EX-FACTOR
LAUPYN HILL (RUFrHOUSfvCOLUMBIAI

Recurrent^ areMH *tiictt ha* appearaJ on trie Hot R&B Singles

cnart frjr more than 20 weeks and nave tapped bekMr (Tie top SO.

R&B SINGLES A-Z
TITLE (Publisher - Licensing Org ) Sheet Music Dist-

il IS MINUTES (Pin* Jeans SESAC/2oata, ASCrVMks South,

ASC*V,'A Salt O The Chans ASCAPTahiexis ASCAPUmrtrsal

SRALTScnti Ot IMvtrsal SESACWI. SCSIO MM
1 24/7 IC-Tmn. BMI)

12 4,5,SIFanYws.ASCAPTunK0nTheVefEe0fhisanitymm BKter CrOMS. ASCAPiKanoricI. ASCAf/Ai

Control ASOV/Honer From Missnun ASCAP^ane) Man.

BaflvTMl Afail, ASCAP) HI

10 BACK IT OME (Camelled Lunch ASCAPiUniiersafl-PolfGiam

International. ASCAP) HL'rVUV

24 BACK THAT THANfi UP IMoney Mack. SMI)

» BALLA2 4 LIFE II N S . »SCAPM}STile FJULBii On Blue. Ban

MM
100 BALLERS (Tetnoi». 6MI)

SB BEAUTY Lftorth Avunue ASCap.^arMt; 1 A ,
ASCAP.'Ptnlip

IveatheastMxn ASCAP)

14 BEST Htttn (EMI Acfil ISCAPTelto Man. BMlHutlei Inn

BML43MG ASCAP) HI

17 IHE IEST HaH I CM IE (EM Apr*. ASCAP/Trftt l)Trie.

ASCAP/Mmneapohs Girrs. ASCAP.'Mvanda. ASCAP) HL

2) B LING BUNG Mack BAD)

4? Bt751>T«EUDSI0P(UBeaaLrleMt Mun.B>«/Zrjmtia.

BMLWarner-Tamartarie BMLSlephanTe, BMI) WBM
15 BRING IT ALL TO MI (B K. LaaTence. BMlVtarnei-lameitam.

BMtVCuri Titian., BMLSont/AIV Songs. IWk|i>n|t>

&»mi«l>«keens, KOrfcmim Tunei ASCAP) Hl/VlBM

tl BUG A BOO (ShflVam Onn. BMl.'Hrtcc BMlntlindMept

Pacaic. tTMVXandacy. ASCAFVAir Control ASCAP/tMl Aon).

ASCAP/Beronce. ASCAP/U low ASCAP) HLWII
SI CANT STAT (Cherry Rrrei. BMlcScnp Ot Dreamtacrtv

BMI/Cea laz. BMI.WaMa Beys BnavOh) God.

ASCAPiUnirtfsa Pot/Grj-n International. ASCAP)

14 CAUGHT OJT THERE (The Waters 01 Haoralh. BMUMI
Bleclwccd BMLChase Chad. ASCAPM toll ASCAP) HI

77 CHEEP INN Itajim ASOP/CNrisaB, AS«Pn.alM Under

M) Ctcthet. ASCAP/Them Damn Tami. aSCWillatBlaoys

utile SESACMiuk BUmirur lir-erlant BMI HLWIM
»4 OUIKSHOOLOVETBUTEDOIllGHli :R;Sn(v Ir-I.ns

6MIEMI Blartmx) BMWred (Mini III, EWltrrllin.

BMlLsShaM Oanels ASCAPtMl rXpri. ASCAP/SJartrf BMI) HI

< MUCIN U:WjllGcCt! ASCIP M. ASCAPtdde E ASCAPAst)

Mutitrs. ASCAPrfjelcral. ASWAlwrersU F^am ntr^hona

ASCAF.2cmba, ASCAP.'Srretm' jourih, aSCAPI ABM

55 MIlOCIoaiLDEg Hu-Tann BMI&mrs-Bmi UM.DarraS

Gay, BMlTuray NotNe. ASCAPTamous ASCAP) HL

» OEAD WRONG iBt Pccoa ASCAPENB ApnJ. ASCAPTiee Mo

Easy. ASCAP) HI

U DEEP INSIDE ISV,] Bltye
.
ASCAF.UnnerlW W)A

A^CAP/Unuma. ASCAP 'EMI toil ASCAP,4lniversal-Sonfri Of

PohGraia Ndernatoial 6MI2GY2 ASCAP) HLVTBM

54 DOIIAUINlPinKHANOSUPIIWI.sted!
45 DOWN B0TT01I Irene. ASCAPTBead Game ASCAP.IKoney

Mach. BMlSrauz Beat*, ASCAP)

n EAST TO L0YE i r.i'imnn^ AliCAl.FMI A:m! A :

,!!A^ IcLetfi

ASCAP) HI

U FORGOT UOUT DRE IW9 ASCAPj'Aml NuUn' Gael' On But

EunNing. ASCAP/Haid Wortun Black Foks, ASCAP/Eamous.

A5t>P;Ti£in Mile Style BMI) HLVV9M

44 FORTUNATE IZumba BMlTt defy, Erktll WBM
4s G'D UP (DuTtelirne, ASCAP)

7 GET GONE (HakeJ Unfler My CkCes ASCAP.Hhiyjala,

ASWIeabyS UK. /OCAP/WIH ASOP.Itoonl.im. ASCAP) DSN
( GET IT OH TONITE (Moreell lardan. ASCAP/Faaaous.

ASW-Cliiitty ASCAP/rU ASCIP/TotuAi ASCAP.layars CnBt

ASCAP,*arner,Cha|)iiell GrrbH GermanyHB. ASCAPI HL*BM
M GniWNE(SoSoDel.mP.Wtoil,AS(5tf,Tlaoyt«i|.

SF^ttraiome SESAOAII Monq Is legal. ASCAP) HL

12 Gn RICH TO THIS (Orgaoced ltc.it BMI.iiodie Mot.

BMU'Chrysalis BaAVSk Flo. (MaVGriat Booty ASCAP)

T2 GET UP (Sorn. Alv Songs Btravlttop. BMCEMI Aprt

ASCAP/EluaS Voice, ASCAP) HL

15 GIRLS ALL PAUSE (AnMpM. BMtShjicn Hill, EMM Dot

SESAC)

M GIRLS NIGHT OUT LEomba BMI Alley Gadlly BML^ongs Of

DreamWorks BMl'tHrry Rrrer BU|

23 GIKE TOO WHAT TOU WARE (FA SURE) Lkxvje Fertr

BMUMI Blackmod, BMlSouharg. BMUcsUsoul.

ASW/Wrnalis. ASCAP/losephi Dream, SESACCamans Ot

Keoar, SESAC/Yaonetaia. BHD HL/TNBM

JS GonilaAR(B«oeRia«II.ISWi>«TnEieati ASCAP/Dead

Garaa. ASCAPANMTantlM. IIMVNjraaa. BW WBM
IB GOT TO GET IT (Da Ith, ASCAP/AI West BMCCopyngrA Contrail

20 GOT TOUR MONEY The Waters Of Naterath BMIEMI

Bujckaood. BMlrChase Chad. ASCAP/IJI Ajrt. ASCAP/0M

Dirty. BMIrTNainer-lamerrarre. BMI] HL/VEBM

21 THE (.FtEATEST RLWUKE EYER SEXD [Emancipated ASCAD I

B HEAOS HUSH lOubvlate. ETTS/Greenslfeyes PftSI

56 HEAITBREAKER ISony-AEV Songs, BMIRfe BMIEMI Bteckeood.

BMI/liI Lu Lu, BMIEMI Al Calico BM14NB. ASCtf/Waen Itards

CMUe, ASCAP/See No Fee, ASCAP) HLYiBV

5 HEaHTLOKU(!rrem[Arml™s,«SCAP,.te
Uttha. SESAEl/Ttotmtime. ASCAP)

2 HOT B0Y2 (Mass Contusion. ASCAP^rVB ASCAPYirajnia

Beach. ASCAP) WBM
Bl NOW MATEY WANNA (White Rhino. BMLtlJ Irv. BMVSIavarry.

BMLToi Frim, BMI) HL

11 I DONE CARE IGa-t* Huh. MXnm, BM-«« ASCAP) tVBM

B IF YOU LOVE ME (Mini Factory. ASCAPTMI Aor'l ASCAP! HL

7t I LEARNED FROM THE BEST IRealsongs. ASCAPl WBM
SI 1 U«£ IT ICyptrtin BMIEMI BLUaood . BMCSojodtren, BMIj KL

13 inMINEOuTOTikrllel.AiW/EilK.ASCAPiP Sod,

BMlCareen-SMC, BMLTiana's Oaddys, ASUP/2ont»L

ASCAP4B Will, ASCAP)

43 IWAIMIITHmiZ™be.ASE»*iA
Tree. ASCAP/FMI Aprt. ASCAP) HL

47 I WANE IE ALL Vearrer C, AiCAF.IffB ASCAF.fifai 1 Pjll

ASCAP/lrrbela ASCAP.On Apri ASCAP) HLW6M
OS LATELY I IRealsongl ASCAPl WBM
21 LEFT! RIGHE (Ltrmorsal PotyGram mternawn*. ASCAP/Ah

choo. ASCAP/Tunky NbU| ASCAP.Tamous. JtSCAPWu-tang,

I U Xaieer-.-BMG. BIWaaMHa. ASCAP) HL4NYJM

57 LEFT/RIGHT ETeTht 2 Del, ASCAP)

73 LETS MAKE LOVE 12000 Watts ASCAP'The Mother Cliacter,

ASCAPTTor. Rata. ASCAP/iVB. ASCAP) WBM
« LETS NOT PLAT THE GAME (Musjeaell. ASCAP.-Srcy/Ara

1

Titan. rlSOP/aiaai Imra. tSJf/lmm. ASCAP) HL

B imiaUIMuMkekaUKMftaltm
ASW/Dead Game ASCAP/Feats. ASCAP)

SO LOYE IS BLIND UlDnJeilrxaiwI.ASCAP.Tent I.

ASCAP/Dead Gaana. ASCAP)

40 lOVEYOUUlEIBOfkilinnnaAOT/JustinCoinos.

ASCAP/EMI Apol ASCAP) HI

71 MS FAT BOOTY (MMroa Sound. 6 Hit Ml EUackamod. BMI) HI

IS MTL0VEaSYTWRLOVEIWAlVlijnati,ASCAP/rauss-

2aaa*gli, ASCAPTebass BML'EMI Bladyyood. BMI) HL

00 N2«trllaERN0Waomba,liSWJB8BBk«.iASE^P««
Pearl, ASCAP/IMI Aptrl ASCAP/Carters-BMG. BMlyYu-lang

BMI) HL/VfBM

29 NASTRADAMUS (III HaH. ASCAP^omba, ASCAP.Haadaeeri,

ASW/tMatotie. BMlnJaschappell BMI WBM
22 10 MORE RAIN UN IRIS CLOUD) (Ikiraaisal-Scaas 01

rWlram International. BMllady Diamond. BMlOctotier 12th.

ASW/Mco South, ASCAP/EMI Flat (eel, ASCAP/Uraefsal-

PcayCram Intemabonal. ASCAP) HI

1) HONE OF UR FRIENDS BUSINESS (Black Fountain.

ASCAPWB ASCAPjVirjjnia Beach ASCAP) WBM
04 NOTHW TO SOMETHIR 12O00 Watts, ASCAP/VrT),

ASCAP/EJayidod, EtAaVZomba. BMI) WBM
34 NOTOREOUS B I G IBs Poooa, ASCAP.'lushn Combs

*i:W.WI fen ASCAP Essrntul Me BAIi:)an.:eCm
BMlfEMI ENacloaood. EtMLCtArems-EMI, ASCAPl HI

» ORE NIGHT STAND (First NT GaAJ ElMl/Jucy Eyme. ASCAP)

Billboard. DECEMBER 25, 1999

Hot R&B/Hip Hop Singles Sales
Crynpiled from a rational sub-sarr pie ( POS (poirrt of sale) t5quippe<J key RAB retail stores wtucri report number

Of iwits sold to SoundStan. Inc. This data is used in tlw Hat fi&ti S '-ales ^. . .
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TITLE
ARttST DMM0I1 PR 5TIO*l LABELI

1
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a
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TITLE
ARTIST (IMPRINT/PKOMOtl-UN LA8EL)

: ! 6

— no. 1 m—
HOT BOYZ
piB«4itra:rr WKW«iJ»(»B; i«t* l

38 32 4
FLOSS. DON. ONE
HOT ONES (VACANT I OT'PfrlORim

39 38 7
asALJJLZ 4 LIFE
aWRaatUN *T,iV) t.'._H « i-Ktra; «I'J 'UCf

.' 3 4
24/7
KEVON EDMONDS (RCAl

40 51 8
BABY 1 LIKE
bl-A'OU/iA lu/aLSl -A'AHNtH HH-.i'l )

5 6 2
DANCIN
GUY MCA 41 ID 8

IN THE GAME
OllaOLlYvYOOO)

4 2 4
HE CANT LOVE U
..jl I' EDGE '.'..'.'l.'!:t;..

42 41 IJ
1 DON'T CARE
kCJ^ni^- - .a.^a ^'l-'J'IVaU

5 4 16
U KNOW WHAT'S UP
:. V .

..V i
.'.). ,!AFACE»Plj'Al 43 44 22

IT'S ALL ABOUT YOU 1 NOT ABOUT ME)
Tf/ACir SPENCER K-APlTOll

6 5 9 4. 5,6
SOLE FEAT JT MONE' & KAW : "i HMUVCP-.S'

44 15 22
U-WAY (HOW WE DO IT)

V)R - G..[T u . frlO'. 1 A r A"f. AO "1

r 8 4 YOU CAN DO IT
ICECUBE iJNCM MOB'BtSI S^DEJPRIORIIYI

45 59 3
LOSE YO MIND
LiL RACHtTT IBIG k :j i IGalTYEAR

8 7 15
15 MINUTES
MARC NELSON '

,-l ' jr^n.f- 4S 4
GET IT ON TONITE
Mi.'CLU Uf SOULTDJMG)

5 11 4
CAUGHT OUT THERE
ttUS'Vl'fGlNi 47 33 4

NEW DIRECTION
NEW DIRECTION il/VHtrH-WUKD'ti'lC

15 12 15
MY LOVE IS YOUR LOVE
WHUNtY STON ARISTA) 41 46 8

[TOG FOOD
FOitSMlFLAT.GECHGt .: Mb). -JlJSJ i>',bK

u 10 8
IF YOU LOVE ME
MINT CONDITION IELEKTRiVEEG)

49 45 It
NEVER GONNA LET YOU GO

12 13 12
STAY THE NIGHT
IM* (MCAI 50 43 16

PIMPIN' AIN'T NO ILLUSION
LKJK FEAT KOOL ACE A TOO SHORT (JIVE:

13 s 6
LEFT t RIGHT
C"«;LLOfE7«T Mt'HCC WN AND RLWMN iVIftll 11!',

51 ;
SOMETHING 1 CANNOT HAVE
ci ro .CMS rtAi .

i f.iv.wH

14 15 1 ONE NIGHT STANO
1 iUti '!A! LATXH1 4CCr ;iLP H SUEC.AtiAMlO 52 52 34

CHANTE S GOT A MAN
bHANIf Hi III-! 1S1I AVWi A

15 14 22
GET GONE
IDEAL M '_''.) .'l'.- „', 51 47 16

LUV AT FIRST SIGHT
i:h ijain .1 ,,i .1 .:"l ..L./ r.v.ii-1

16 17 2
1 LIKE IT
SAMM IE i'H- 1 iV, m'IL. AIM i '

34 bb 3
WE IN HERE
1

a,iA,T: • FLDABKaKAP .W :.',

17 16 10
GIVE YOU WHAT YOU WANT (FA SURE)
CHICO DEBAftGE UOTOWNl .55. 1

KEYS
UHAtlYA ITVT)

IS 18 i0
THE GREATEST ROMANCE EVFJT SOLD

54 42 12
SATISFY YOU
Pi.nr DAOO> 'LAI « kill-

WHOLE LOT OF GANGSTAS DIE19 20 15
1 WANT IT ALL
WJWREN g feat MACK 10 T. f

:
.
UK *f<r

.

57 45 14

20 1
G'D UP
SNOOP DOGG PRESENTS THA EASTSIDAZ ITVH SI 65 44

1 STILL BELIEVE5PURE IMAGINATION
uana, baw-'it: wnart UbSi .

21

22

21

22

14
IF 1 COULD TURN BACK THE HANDS Of TIME
R. KELLY (JIVEI

59 53 3
STROKIN' 2000
rsrcANDAAASTFR SLICE A . ,l

.'.

10
LEFT RIGHT
DRAMA lilGHI 2 DEFl

63 25
BILLS, BILLS. BILLS
DESTINY'S CHILD j. JML A

23

.24

19

24

26

5

SPEND MY LIFE WITH YOU
ERIC BtNtT HA! lAMlA'I'C'ARNt" SRUS 1

61 1
DO IT AGAIN IPUT YA HANDS UP)
/YifEAf IIAilAlii ai): a OIA'l Vi

DOWN BOTTOM
WAGCftijiMNiif mill BIUOIWIUIILUI'U

62 70 24
EVERYTHING IS EVERYTHINGTDt-FACTOR
LAURYN HILL (RUFFWUStT/COLUMBIAl

25 26 10
STEP TO THIS
MASTER P FEAT DIG INO LiMITrlNWRITYt

E3 50 13
STAYING POWER
BARRY WHITE (PRIVATE MUSIC)

26 25 14
HEARTBREAKER
MARIAH CAREY FEAT JAY-Z ICOLUMBlAj C4 « 6

I'M JUST A BILL
IKE JACASON FPlSENTS TOM FAPtn i

ra?,>.aj L
.

27 23 15
WE CANT BE FRIENDS
D€BORAH COX WITH R L IARiSTA:

65 52 25
JAMBOREE
NAbGHTY BY r.AI JHt FLAY ,'HANt lARISIA

2! 28 9
NASTRADAMUS
NAS ..in ','! i.m

66 60 3
BUMPIN' UGLIES
:>., - b'.'.ib'H VltaVflSMMI

2S 27 16
SIMON SAYS
PHAROAHE MONO.

1MW KU L>PRiQRiTY"l
67 57 8

DA ROCKWILDER
METHOO MANErE5kAAN ib-> AM IDJMC

I 35 5
GET UP
AMFl IARRIEUX v"iO MUSICT F'H."

68 5! 4
HOPE

<
.

i.' ..

31 29 9
DAMN (SHOUUm TREATED U RIGHT)
SO PLUSH FEAT. JA RULt IDARNCHIlDEP'Ci m —

1

GLADLY
SY SMITH '.'.

31 1

WHATS MY NAME
OMX [RUFF RYOCRSVOEF JAIA'IOJMGI 70 55 7

FREAKY WITH YOU
JASPER H'.bl -N- Pie if.a

33 30 18
JIGGA MY IV*"
JA* 7 {ROC A FEltARUFF RYKRS'lNTfflSCOPF] 71 68 25

VIVRANT THING
Q-I1P YA .All A _

i

L
1 JAM b Mb

34 X 12
U DON'T KNOW ME (LIKE U USED TO)
BRANDY (ATLANTIC) 72 74 10

BUNG BLING
B.G. JbAia- Mbnt '.'UMY'tRSAL:

35 34 8
GIRLS NIGHT OUT

73 61 14
YA Dl YA
GINA THOMPSON A!- ''/'!

'-. 1 !-:.

36 37 18
UNPRETTY

^ 74 69 10
BACK THAT THANG UP
JU'.'EN bb IDA5H MONrbYi'JNIVtRSAbl

37 31 13
GET NONE
TAMARFFAT JD 4 AMIL i %>.':% .')-:..--,

75 54 20
SOUTHERN GUL

: IE.A1 RAH/LL [MOTOWM

CD RecorrJs with the (rreatest sales gains. "Ei 1999 BillboarTj/BPI Comrnunicatwras and ScajnOScan, Inc

SO QUIET STORM ICareers-BMC. BMI'luveme Hell ASCAP.iBMG.

AllCAP/Siaaiarha). BfatETtaenty Nee Black. BMI)

07 FtAPUEElRibiiiiiilh BMI AluYY-i.:', 6UIV., liri,

BMI/Caroers-BMG BML^Yourag Work), BW
34 SATISFY YOU (Justin (Ms. ASCAP/EMI ton ASCAPDub'l

Work!. ASW/So<Y/ATV Euhes, faSCAP.'llKlma s 9o BMISorars

01 UOYtrsal, BAfllrar Pite ! Rghl EMI'J Kr-la BM, HbSVBM

32 SAT MY NAME i FMI BlKk.ood, EMLflodne, irkms

BMI/Tnsagn. BMl/Faed leakm M. mTkrayonce. ASCAP/Lt

loya. ASiyaPWt<kM. AStlP/lllttll, ASCAP) HL
19 SIMON SAYS ITiesoaOecaphubaa. BMI)

87 SOMETHING I CANNOT HAVE :2 Bo P-ol ASCAPAlpa Bre ionc
ASCAPAYB ASCJaPi'Amuli] ASCAP/EMI Apnl ASCAF) HLAKBM

17 SPEND MY UFE WETB YOU (India B . BME'tlnraersal-Songs Of

EWyGrarn likreinabonal BMlrputly TaL BtaayDaYiyniles

BMI/Paradna f«jv«. BMliYarneilamedane. BMI) hLYYBM

39 STAY THE NIGHT (Blue Khakfs STiSAOPut ItEkoeaiT

SESAOYoung Faa», SESAC/lerome Jones. SESAOT Scott

SiVeSESADAICAWoiUWayi

07 STEP TO IRIS [Big P. BMI)

40 STiaD.R.E.(WB.ASCAP/AnlNutYun Gon' On Bu) FunktR.

ASCAP/ltard wortan Black Forks. ASCAP/tMl Bbckarood.

BMUjI to lu. BMlfscott Storch ASCAPl HbWBM
44 STRL l> MY HEART [Ju-gke Teve. BMIEMI Sovarg. BMllVI

BkaaJiieud, M(C ASOPilshiirtoEalJoBos ASCAF) MOjOJ
SS STRAYED MEAT (Nate loaes Music. BML/Michael Clemens.

ElMITSheaia. BMI)

29 EHA BLEJCR IS HOT (Montr Mack. BMI
30 THANA GOD I FOUND TEH) (Sorty/ATY Sonp, BMbTtyc Songi

BkarVEM Apnl. ASCAP/FEyla E(me ASCAP) HL

a TRINI OF YOU ra'arassapod BMI.E] 0* A Mil

ASCAP/TEecoupable Tunes. ASCAP) HI

01 TREAT YOU LIKE A QUEEN L: !': ill 1 Cb

ASCAP/Tarana Lee. ASCAPl

75 TRiriJR (Bank Eke, SESAC/Dne Slut EM. STSACCaieers-SMG

BMl'Cat Poaa SML'A Sloltn Peerates Music AbSCJaPi1Jr.Yerial

MCA ASCAP/TamCaL BMLAean Slates BaR)Wm»
a TURN TOUR LIGHTS DOWN LOW IFdty Sai Hope Road

la7iW/IkJrr4, ASMP/Ejniaeisal.EraljCjam Intemahonal,

ASCAPTmbastY BMlt.cket.H BMI)

E3 Ut)ONTNI»WME(LI«EUUSEDT0)(FMIBIack«<>od.

BMbBran Bran. BMVIon EJaje ASW/listeo lijaen.

AYICAP/Tlodney leakins. BM) HI

1 i urn miAT s op tain r,MWMMMk txtm.
KOHMm. ASCAP/IIKaeruFMCA. ASCAP,' Arrrfouy C

ASW.RaiaiYiysten. ASCAPrRialT KrockJav ASCAPl WBM

02 UNPRETTY (Cyptun, BM1TMI Bba;kY,,ijil RMI b'..'^ bn

ASCAPl HL

52 U UNDERSTAND HAjrey Mack BMII

31 VI YR ART THING (Zomha. ASCAP' iarr Mercian) ASCAP) WBM
It WE CANT BE FRIENDS Hi.c-.an ji-par ASCAF V.

ASEIAP/Taraous. ASCAP/Aimo ASCAPl WBM
K WE IN HERE (Not listed)

11 WE OR TIRE (Morey Mack, BMII

41 WHirS MY NAME (Not Lasted)

90 WHO 00 YOU BELIEVE IN (Joshuas Dream, BMb^ongs Of

Universal. BaaVfaki Kadaf I. BM'Thaag Nahen.MMU
BMI.Hispanic, BMl/BAAG. BMI.'Suee. BMI) WBM

79 WILL 2« flrtitojr ASCAPAove N loyatty, BMITTBrook

BML/EMI toil, ASCAPHee Bet Oooann. ASCAP/TeakMaaR.

PHS/EM Vegm, ASCAPTMby Robinson. BMI HI

13 YOU CAR DO II il>;n One Eae Sabaradai-s, ASCAP Ganistj

Boogie ASCAPY/B ASCAP/Chicken Haayk. ASCAP) WBM
10 YOUR CHILI) (lords 01 Kedar. ASCAP,UMG ASCaP.RoDova

Ihtf/Ji.taSCAP)
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Dance
If Labels 'Believe' In Dance Acts, Success Will Follow
wr ELL, our prayers were
answered. One war ago, we [Hindered

the future of Cher's "Believe" (Warn-

er Bros.). Although the single was a

No. 1 pop hit throughout much of

Europe, we weren't quite sure if it

would be able to repeat the process in

the U.S.

At the time, only club DJs and pun-

ters had embraced the song, resulting

in a No. 1 smash on Billboard's Hot
Dance Music/Club Play chart. We

All Or Nothing. In Cher's case, it

would be all. Her Warner Bros, single

"Believe" is the No. 1 song of 1999. top-

ping several Billboard year-end charts.

knew the sung was still in its infancy,

and with fingers crossed, we prayed

that radio, as well as mainstream
America, would open its ears. In two

words: It did.

In addition to topping The Bill-

board Hot 100, "Believe" spent 21

THE 'TOP 'STORIES
• Cher's "Believe" Is No. 1 Song

Of 1999.

• Radio Takes Another Look At

Dance Music.

• Industry Mounts Defense Ami
Forms Anti-Piracy Coalition As
Bootleg Dance Compilations

Prosper.

• Strictly Rhythm Celebrates Its

10th Anniversary.

• MCA Records Doesn't Renew
Its Three-Year Distribution Deal

With Twisted America Records.

• Some Of Clubland's Original

Divas—Donna Summer. Steph-

anie Mills, Vicki Sue Robinson,

and Candi Staton—Make Their

Presence Known With New
Releases.

• Clubland Mourns The Loss Of
Disco Pioneer Gregg Diamond.

• At The 41st Grammy Awards,

Madonna's "Ray Of Light" Wins
Best Dance Recording, While
David Morales Is Named Remix-

er Of The Year, Non-Classical.

• The Wamdue Project's "King Of

My Castle" Becomes A Crossover

Pop Hit Throughout Europe.
While America Sleeps.

btj Michael Paoletta

1 999 * IN* REVIEW

wreeks atop the Hot Dance Music/

Maxi-Singles Sales chart, making it

the longest-running No. I single in

that chart's history.

And the album from which the

track is taken
—

"Believe"—didn't

fare too poorly either. It peaked at

No. 4 on The Billboard 200. Accord-

ing to SoundScan, the single and al-

bum have sold 1.8 and 2.9 million

units, respectively.

But the good news doesn't end
there. With this Issue, "Believe," the

single, becomes the No. 1 song of 1 999

on the Hot Dance Music/Club Play,

Hot Dance Music/Maxi-Singles Sales,

Old Hut 100 charts. Are we smiling?

Try beaming!

Of course, it's a bittersweet smile,

since many other dance songs that

deserved a similar happy ending

failed to cross over in a major way.

We're talking about Donna Sum-
mer's "I Will Go With You" (Epic),

Bette Midler's "I'm Beautiful," Ar-

mand Van Helden Featuring
Duane Hardcn's "You Don't Know
Me" (Armed), Pete Heller's "Big

Love" (Subliminal); Basement Jaxx's

"Red Alert" (XL Recordings/Astral-

werks); Moloko's "Sing It Back"
(Echo/Warner Bros.), Charlotte's

"Skin" (Nervous), and the list goes on.

Many industry observers say that

radio simply can't handle more than

one bona fide dance song a year. If

that's truly the case, then what about

Jennifer Lopez's "Waiting For To-

night" (Work), the uptempo club

mixes of Whitney Houston's "It's

Not Right But It's Okay" and "My
Luve Is Yuur Love" (Arista), Fatboy
Slim's "Praise You" (Skint/Astral-

werks), and Vengaboys' "We Like To
Party!" (Groovilicious/Strictly

Rhythm)?
Although these titles may or may

not be the most cutting edge or the

most underground or to your liking,

it can't be denied that they all began

as club records and then ably crossed

over. In other words, middle America
is accepting dance music.

These days, it appears that Eiffel

65's international hit "Blue (Da Ba
Dee)" (Republic/Universal), Amber's

"Sexual (Li Da Di)" (Tommy Boy),

and Basement Jaxx's "Rendez-Vu"

are poised for similar crossover ac-

tion. Once again, our fingers are

crossed.

AMERICANS are buying dance
music, too. Orgy's "Blue Monday" (F-

1 1VWarner Bros.) sold 250,000 units,

according to SoundScan; Vengaboys'

"We Like To Party!" sold 405,000

units; Amber's "Sexual (Li Da Di)"

sold 185,000 units; Fatboy Slim's

"Praise You" sold 150,000 units; and
Donna Summer's "I Will Go With
You" sold 221,000 units.

While the Funky Green Dogs'
"Body" (Twisted America/MCA),
Charlotte's "Skin," and Kim Eng-
lish's "Unspeakable Joy" (Nervous)

received only regional airplay, they

did manage to sell, respectively,

46,000, 40,000, and 23,000 units.

In the album department, a simi-

lar cross section of sales statistics can

be found. Basement Jaxx's "Reme-
dy" sold 63,000 units; Everything
But The Girl's "Temperamental"
(Atlantic) sold 115,000 units; the
Chemical Brothers' "Surrender"
(Astralwerks) sold 300,000 units;

Underworld's "Beaucoup Fish"
(JBO/V2) sold 1 10,000 units; Amber's

"Amber" sold 50,000 units; and-

Vengaboys' "The Party Album!" sold

120.000 units.

Jumpln' 'N' Shoutln'. The U.K. duo of

Felix Buxton and Simon Ratcliffe, aka

XL Recordings/Astralwerks act Base-

ment Jaxx, delivered one of the year's

best club albums with "Remedy."

HT THE END OF THE DAY, dance

music certainly needs radio's help

—

as well as MTV's—to get to the next

level. More important, though, it

needs a label's love and support.

Quite honestly, we're tired of

watching lalwls market dance acts as

if they were bastard chiklren. If mar-

keted and promoted properly—like

Billboard.

HOT

DECEMBER 25. 1999

CLUB PLAY

1. HE'S ALL I WANT ANGELMOON V2

2. DAMMIT JANET PANTS & CORSET
G«OOV1UCX)US

3. yOU WONT SEE ME CRY
MARKUS SCHULZ risk

4. TEMPERAMENTAL
EVERYTHING BUT THE GIRL aiuntic

5. UP IN FLAMES SAT0SHI T0MIIE sour import

MAXI-SINGLES SALES

1. IN FRONT (WAN IT)

NY CONNECTION nervous

2. CLAP YOUR HANDS ROBBIE RIVERA
PRESENTS DISTORTION redolin€

3. NOWHERE LOVE SOULSEEKERS
FEAT. DEEPA SOUL nervous

4. GET DOWN AVANT GARDE Geooraiaous

5. LOVER LORDS OF ACID anuer subway

Breakouts: Tines with future chart potential,

based on club play or sales reported this week.

Higher Things. With an artist roster that includes Kim English, Charlotte, and

Byron Stingily. New York-based Nervous Records makes a strong showing on

the year-end Hot Dance Music/Club Play chart. Shown, from left, are Nervous

director of A&R Kevin Williams: Charlotte; English; Stingily; and Nervous presi-

dent Michael Weiss.

numerous top-selling pop, R&B, and
hip-hop acts—dance acts would prove

to Ite as successful. So, what's a label

exec to do in the 21st century? Stop

with the rhetoric and put your money
where your mouth is.

Before looking ahead, though, we
need to pay respect to America's nu-

merous house pioneers who never

gave up the fight, and who, years

later, remain as viable as ever. We
applaud Joi Cardwell, Ultra Nate,

Byron Stingily, David Morales.
Frankie Knuckles, Larry Heard,
Tony Humphries, Steve "Silk"

Hurley, Maurice Joshua, Danny
Tenaglia, Tommy Musto, Todd
Terry, the Basement Boys, Junior

Vasquez, Francois Kevorkian. Carl

Craig, Blaze, Roger Sanchez, and
Ralphi Rosario.

In ADDITION TO THE titles that

make up our top 10 (which appears on

page YE-81 ), we still get a thrill every

time we hear the following:

• Singles: "King Of My Castle,"

Wamdue Project (AM:PM U.K.);

"It's Over Now," Deborah Cox
(Arista); "You Don't Know Me,"
Armand Van Helden Featuring
Duane Harden (Armed); "The
Flame," Erin Hamilton (Trax
Recordings); "Last Chance For
Love," Joi Cardwell (No-Mad); "B
With U," Junior Sanchez Featuring

Dajae (R-Senal); "That Sound,"
Michael Moog (Strictly Rhythm);
"Miracles Keep On Playin'," Base-

ment Jaxx (XL Recordings/Astral-

werks); "Martha's Harbour," Victo-

ria Newton (Fresh U.K.); "Central

Reservation," Beth Orton (Arista);

"Was That All It Was," Hannah
Jones (Nervous); "Misunderstand-

ing," Valerie Etienne (Clean Up
U.K.); "Get Get Down," Paul John-

son (Moody); "Make Me Believe In

You," Patti Jo (Original Sound Track

Recording U.K.); "To Be In Love,"

MAW Present India (Defected

U.K.); "Bug A Boo." Destiny's Child

(Columbia); "No Scrubs'VUnpretty,"

(Contin ued on next }xu/c)

Dancing Madly Backward With Past No. 1 Club Plays

1998: "Ray Of Light." Madonna
(Maverick/Warner Bros.)

1997: "Un-Break My Heart,"

Toni Braxton (LaFace/Arista)

1990: "Make The World Go
Round," Sandy B. (Champion)

1995: "Melody Of Love (Wanna
Be Lcrvedl," Donna Summer (Mer-

cury)

1994: "100<? Pure Uve," Crys-

tal Waters (Mercury)

1993: "Supermodel (You Better

Work)," RuPaul (Tommy Boy)

1992: "Hold On (Tighter To
Love)," Clubland Featuring
Zemya Hamilton (Great Jones)

1991: "Gonna Make You Sweat,"

C+C Music Factorv (Columbia)

1990: "Groan Is In The Heart"/

"What Is Love." Deee-Lite (Elek-

tra)

1989: "Secret Rendezvous."
Karyn White (Warner Bros.)

1988: "Pump Up The Volume."

M/A/R/R/S (4th & B'way)

1987: "Showing Out (Get Fresh

At The Woekend)7"System," Mel

& Kim (Atlantic)

1986: "Ain't Nothin' Goin' On But

The Rent" Gwen Gutbrie ( IWydor)

1985: "Never You Done That,"

General Public (I.R.S.)

1984: "I Need You'VAutomat-
ic'VJump," the Pointer Sisters

(Planet)

1983: "Billie Jean'VBeat It."

Michael Jackson (Epic)

1982: "Glad To Know You"/

"3,000.000 Svnths." Chas Jankel

(A&M)
1981: "You're Too Latc'VFunky

SongVYou Can't Lose What You
Never Had," Fantasy (Pavillion)

1980: "A Lover's Holiday" (LP
cuts), Change (RFC)

1979: "Hot Stuff," Donna Sum-
mer (Casablanca)

1978: "Last Dance," Donna Sum-
mer (Casablanca)

1977: "Anyway You Like It"/

"Don't Leave Me This Way." Thel-

ma Houston (Tamla)

197(1: "That's Where The Happy
People (Jo," Trammps (Atlantic)

34 www.billboard.com BILLBOARD DECEMBER 25, 1399



aw HOT DANCE MUSIC
CLUB PLAYuluj ruii

THIS
WEEK

LAST
WEEK

2
WKS

WKS.

ON

CHART

COMPILED FROM A NATIONAL SAMPLE
OF DANCE CLUB PLAVLISTS.

TITLE
IMPRINT & NUMBEFl'PROMOTION LABEL

ARTIST

cn 2 12 17 AGAIN CRISTA PfiOMO 1 EURYTHMICS

?2) 5 8 6 FLY AWAY (BYE BYE) PLAYLANO S3571)PRIMITY EYES CREAM

( 3 ) 4 7 7 AIN'T THAT A LOT OF LOVE lASimsr PKKWfEG SliViPLY RID

( 4 ) 7 11 7 SUPERSONIC WORK 79307^50 WOflK t IAMIROQUAI

( 5 ) 6 10 7 ALL AROUND THE WORLD JELLYBEAN !562 SOUL SOLUTION FEATURING CAROLYN HARDING

t 1 2 13 GET GET DOWN MOODY 9624 t PAUL JOHNSON

7 < 9 8 DO IT PROPERLY STAR 69 PROMO THE COLLABORATION (VICTOR CALDERONE & PETER RAUHOFER)

(t) 15 26 4 ABOVE THE CLOUDS ii.:- : AMBER

9 3 4 9 IT'S A FINE DAY RAMPAGE o:a4 MISS JANE

(10) 18 o : THAT SOUND STRi:K> H'OTHM I.'S7S MICHAEL MOOG

"iD 14 21 6 DOVE L'AMORE WARNER BROS 44774 CHER

12 13 16 7 MYSTERIOUS TIMES COVAC&K (o:: SASH! F FAJURING TINA COUSINS

13 12 17 8 GET DOWN GROOV1LIC10US 20aSTRICTLY RHYTHM AVANT GAROE

14 9 1 10 RENDEZ-VU XL 6281 'ASTRALWERKS BASEMENT JAM

(15) 21 29 5 TAKE ME LOVE ME (SQUEEZE ME BABY) GROOVIUCIOUS M1STRICTLY RHYTHM FRIBURN & URIK

16 10 3 10 NEW YORK CITY BOY PARLOPHONE 3501ASRE t PET SHOP BOYS

(17J 19 25 5 WAKE UP NERVOUS 20362 DAWN TALLMAN

18 11 5 11 (JUST) ME AND YOU strictly rhythm 12577 FvF.V V Is ON

(19 22 32 5 DON'T GO (1999 MIXES) MUTE/KINETIC 4474tVREPRiSE YAZ

20 20 14 10 ENCORE (OOH OOH YEAH YEAH) TOMMY BOY SILVER LABEL 2007'TOMMY BOY SUGARBABIES

(21) 25 35 1 ROCK LOGIC 3000 7043M.OGIC T TOM LOW FEAT JR Mf] VIRGINIA

— Power Pick »
(2?) i.l 2 TAKE A PICTURE -111 u73anEPKISE t FILTER

?23) 32 40 4 VOID (1 NEED YOU) TOMMY BOY SILVER LABEL 2049/TOMMY BOY CATAPILA

24 16 6 9 MAN = DRUG STAR 69 1 203/STRICTLY RHYTHM LULA

(25) 37 44 3 NEVER DANCE ATLANTIC S4633 LINDA EDER

(26: 39 45 3 DON'T STOP FRESKANOVA 219MAMM0TH FREESTYLERS

© 41 4.' 3 RHYTHM DIVINE INTERSCOPE PROMO t ENRIQUE IGLESIAS

28 17 13 12 SUN IS SHINING EDEL AMERICA 005880 t BOB MARLEY VS FUNKSTAR DE LUXE

29 29 23 9 TUVA GROOVE F ill 44757AVARNER BROS. ONDAR

43 2 I'M OUTTA LOVE 1
r :: mmc ANASTACIA

(31) 42 42 4 LISTEN TO THE PEOPLE VITAL IMPORT SMALL VOICES CALLING FEATURING MARTHA WASH

32 35 46 3 LA MOUCHE ASTRALWERKS 62S3 CASSIUS

33 28 30 8 EVERYTHING WILL FLOW NUOE 7931CVCOLUMEU THE LONDON SUEDE

34 23 15 11 GOTTA HAVE LOVE JELLYBEAN 2S61 PLASMIC HONEY

35 31 28 9 HE LOVES ME 2 si K 9903 CI CF PENISTON

(36) 44 2 (0 GET LOST REPRISE 447B3

1

FRIC C1APTON

37 36 31 8 TAKIN' ME HIGHER RAW NERVE 30CO4 play DEEPSWING FEATURING XAVIOR

a 24 24 12 KEEP THE PARTY JUMPIN' AM now JEANIE TRACY

39 26 18 :. WAS THAT ALL IT WAS NERVOUS 203B9 HANNAH JONES

:Wi
1 Hot Shot Debut

NEW IV 1 BLUE (DA BA DEE) REPUBLIC 156638/UNfVERSAL t EIFFEL 65

41 33 19 13 BETTER THAN ME UNIVERSITY 44773/WARNER BROS T TERRY DEXTER

42 38 33 7 SOMETHING...IFOR THE DJ'S) MEOUTMUSIC COM PROMO CHRIS COX 4 DJ IRENE

(43) 48 2 DEEP IN U JELLYBEAN 2571 AL E MOOD

44 40 36 6 GROOVE WITH ME TONIGHT SONY DISCOS 263 t MOO
'«) NEW>- 1 AL-NAAFYISH (THE SOUD-Y2K MIXES CUTTING 445 HASHIM

46 30 22 12 LOVE IS THE HEALER p; nam DONNA 5UMVFR

'.47) NEW> 1 MOVE YOUR BODY WAAK0 1291 OSIO

48 27 20 14 WAITING FOR THE SUN TOMMY BOY SILVER LABEL 2021/TOMMY BOY RUFF DRIVERZ

(49) NEW* 1 THE TEMPLE TRAX 12230YOAMIAN ERIN HAMILTON

W NEW* 1 HORNY HORNS GRCOVILCIOUS 204STR1CTLY RHYTHM PERFECT PHASE

MAXI-SINGLES SALES

THIS
WEEK

LAST
WEEK

S3

CM <
WKS

ON

CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE. MASS MERCHANT. AND INTERNET
SALES REPORTS COLLECTED COMPILED. ANO PROVIDED BY VnimH^ran'

TITLE 1111 ARTIST
IMPRINT & NUMBER/DISTRIBUTING LABEL 9111"'

1 1 31

— No. 1 /Greatest Gainer —
SEXUAL (LI DADO IT) (XI TOMMY BOY 381 1 :om>>«<k : AMBER

75 2 3 13 1 NEED TO KNOW m (XI COLUMBIA 7M51ICRG t MARC ANTHONY

3 4 5 13 HEARTBREAKER ITI IX) COLOMBIA 7926UCRG t MARIAH CAREY FEATURING JAY-2

A
4 3 2 7 ALL OR NOTHING/DOVE L'AMORE ill IX) WARNER BROS 44774 t CHER

J 5 4 j POKEMON THEME in ROBB1NS 72038 POKEMON THEME

c
O 7 6 5 NEW YORK CITY BOY IT) (X) PARLOPHONE 35014VSIRE t PET SHOP BOYS

8 7 THE GREATEST ROMANCE EVER SOLD (Tl IX) NPG 1374SVARISTA THE ARTIST

| 10 10 57 BELIEVE IT) CO WARNER BROS. 44576 t CHER

g 11 9 22 BOOM, BOOM. BOOM, BOOM!! (Tl IX) GROOVIUCtQUS 089STRICTL* RHYTHM t VENGABOYS

10 6 2 HE'S ALL 1 WANT IT) (» V2 97061 ANGELMOON

1J 9 8 16 MY LOVE IS YOUR LOVE (Tl in ARISTA 13729 t WHITNEY HOUSTON

12 12 11 U SUAVEMENTE (Tl IX) SONY DISCOS 82 795

1

ELVIS CRESPO

®.
Hot Shot Debut —

NEW* 1 GET IT ON TONITE Tl DEF SOUL 062S7&10JMG t l.'Oi'm A .
R. r,

14 14 13 24 1 WILL GO WITH YOU (CON TE PARTIRO) ITI 00 EPIC 79202 1 DONNA SUMMER

15 13 14 8 SUN IS SHINING (Tl (XI EDEL AMERICA 005880 1 BOB MARLEY VS. FUNKSTAR DE LUXE

(16) NEW* 1 BLUE (DA BA DEE) IT) REPUBLIC 15663(LUNIVtR5Al 1 HUH 6b

17 16 15 45 BLUE MONDAY moo F-11 1/REPRISE 4455SJWARNER BROS, t ORGY

18 15 12 18 9PM (TILL 1 COME) FT) CO RALUKAL 99004 t ATB

(19) NEW* 1 ABOVE THE CLOUDS IT) TOMMY BOY 2053 AMBER

20 18 25 81 PUSSY IT) (XI ANTLER SUBWAY 1031/NEVER LORDS OF ACIO

21 19 16 9 ALL IS FULL OF LOVE 1X1 ELEKTRA 63723«G I L-.J.'JRK

(22) 35 2 SUN IS SHINING (THE REMIXES) IT) (XI TUFF GONCVPALM PICTURES 7023JRYKOOISC BOB MARLEY

(23) 23 18 9 WAITING FOR TONIGHT (Tl WORK 79292/550-WORK t JENNII LR LOPE2

(J4J NEW* I ANOTHER WAY/AVENUE (Tl IX) MUTE 9098 t RAUL VAT1 DTK

25 21 22 64 MUSIC SOUNDS BETTER WITH YOU (XI ROUU 38561VIRGIN t SIARDllsT

(26) 25 27 86 MY ALL/FLY AWAY (BUTTERFLY REPRISE) IMI IT) 1X1 COLUMBIA 7SS22tRG t MARIAH CAREY

(27) 26 20 20 BAILAMOS IT) (XI OVERBROC* 497104. INTERSCOPE t ENRIQUE icsrs.e

5

28 20 17 32 STRONG ENOUGH ' X ) WARNER BROS 44644 t CHER

(29) RE-ENTRY 2 MAMBO NO. S IX) STREETBEAT 059 LENNY BAGEL 8, BLUE MAMBO

30 17 19 42 PRJUSE YOU (Tl (XI SKINT/ASTRALWERKS 6254fCAROUNE t FATBOY SLIM

31 24 21 14 SITUATION/DON'T GO (1999 MIXES) mix: KINETICREPHISE 4474CWVARNER BROS YA2

32 28 33 22 BODYROCK (T) 00 V2 27595

1

MOBY

(33) 34 42 6 MAMBO NO. 5 ITI IX) REPLICA 97001 L.B. PROJECT

34 30 34 47 ALL 1 HAVE TO GIVE IT) IX) JIVE 42563 t BACKSTREET BOYS
. ....

(35) NEW* 1 MAMBO ITALIANO IX) JELLYBEAN 2576 WISEGUY ORCHESTRA

36 22 23 13 FIVE FATHOMS (LOVE MORE) IT.i HI ATLANTIC 84S3CVAG 1 EVERYTHING BUT THE GIRL

(37) RE-ENTRY 2 VOID (1 NEED YOU) IT) TOMMY BOY SILVER LABEL 2049'TOMMY BO) CATAP LA

38 37 24 78 PLASTIC DREAMS (REVISITED) (Tl (X) EPIDROME 78758/EPIC T JAYDEE
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DANCE TRAX
(Continuedfrom preceding page)

TLC (UFace/Arista); and "All Star,"

Smash mouth (Interscope).

• Albums: "All Systems Gone,"

Presence (Pagan U.K.); "Bryant
Street," Dubtribe Sound System
(Jive Electro); "Amber," Amber
(Tommy Boy); "Darkdancer," Les
Rythmes Digitales (Wall of Sound/

Astralwerks); "Grazie Mille," 883

(FRI/Sony Italy); "Nightlife," Pet
Shop Boys (Parlophone/Sire); "Rise,"

Gabrielle (Go Beat! U.K.); "No
Angel," Dido (Arista); and "The

Boris Midney Masters," Boris Mid-

ney (OZ/Hot).
• Compilations: "Kevin Yost Small

Town Underground" (Twisted Amer-
ica); "Fire Island Classics" (Centaur

Entertainment); "Big 12 Inches"

(Buddha/BMG); "Larry Levan's Clas-

sic West End Remixes" (West End);

"David Mancuso Presents The Loft"

(Nuphonic U.K.); "Tranceport II"

(Kinetic); "What The Funk You Wait-

in' For" (V2); "The Chill Out Album"
(Telstar U.K.); "Danny Rampling:

Decade Of Dance" (Circa/Virgin

U.K.); "Body & Soul, Volume 2"

(Wave); and "Mundial Muzique"
(Guidance).

As FOR OUR WISH LIST for the

new year, well . . . We'd like to see

superstar acts record dance songs for

their albums—and not rely solely on

remixes. Uptempo mixes of down-
tempo songs are great, but let's see

superstar acts truly embrace the

genre (a la Mary J. Blige and her

faithful remake of First Choice's

disco classic, "Let No Man Put Asun-
der") . . . We'd like to see Astralwerks

sign more acts, instead of simply
licensing proven acts from overseas

. . . We'd like to see labels make all

remixes commercially available; this

could drastically put an end to the

wildly out-of-control bootleg situation

. . . We'd like to see DJs drop the

tempo of their sets ... We'd like to see

DJs play a variety of musical styles

throughout the night . . . We'd like to

see DJs play more vocals . . . Lastly,

we'd like to see an end to snare rolls,

minor-chord stabs, brutal beats, and
overused samples. How do you say o-

v-arht

And FINALLY, hats off to this col-

umn's previous writers: Tom Moul-
ton, Barry Lederer, Brian Chin,
Bill Coleman, and Larry Flick. For

without them paving the way, I might

not be in this wonderful place today.

Here's to a fab 2000!
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The Year Of Twain Country/Pop & Chicks Tradition
1 999 WILL LIKELY be considered

a watershed year for country music

and Nashville, one in which commer-
cial considerations finally took com-

plete primacy over the music. From
consolidation of parent label groups to

major shifts in the country music sup-

port structure to radio consolidation,

the emphasis is shifting quickly to

what works now and works commer-
cially. In many cases the answer is:

Make it pop.

"It's a pretty long laundry list to

itemize all of the dramatic changes

that have happened in the last year,"

says MCA Nashville chairman Bruce
Hinton, whose label has been named
Billboard's country label of the year

for an unprecedented nine years in a

row and who is observing his 15th year

on the job. "There's really a dynamic

going on now where as an industry we
don't have the tools that we had a year

to two years ago. We don't have the

ears at radio, we don't haw the eye-

balls at cable, and we don't have the

seats from touring. From any aspect,

it's all less than it was."

As Hinton says, country radio has

lost some of its musical edge in becom-

ing a commercial behemoth; TNN's
shift away from country programming

cut off much of Music Row's access,

especially for exposure for new artists;

and touring is off.

"For a label, it makes it really com-

petitive to get our message out to the

consumer," Hinton says. "We're not

the favorite music of the moment. But

with that challenge I feel we're still

as close as three minutes away from

the next big thing that would be the

alchemy to bring a whole new wave
back into country music. It doesn't

really take a lot: You can have one

magic record, an artist who brings

excitement to the younger demo to

bring them back to the format. Then
it would start building again, as in '89.

"I think right now, until we have

that next breakthrough act, it's really

about very carefully managing the

artists' music that we have now: All in

all. Music Row has done well with its

challenges. We haven't slipped back to

lower levels. We've been a hill-and-val-

ley kind of business, hut we haven't

gone back to the old level. We've fallen

back to a higher level. It won't take

much new success to turn things

around to a dramatic higher level. It

doesn't take a lot to put a shine on

everything."

As HINTON NOTES, country

music sales are now being described

on Music Row as being on a normal,

post-boom plateau. What was viewed

initially as a new future for coun-

try—the huge multi-platinum era

ushered in by Garth Brooks' enor-

mous successes in the early 1990s

—

was in fact an anomaly. Country's

present sales figures—usually in the

neighborhood of 60 million units an-

nually—is still ahead of the pre-boom

era, as Hinton says.

The year 1999 began with a Music

Row label being shuttered and may
well end with another one shutting

down. The reorganization of Universal

Music Group in late 1998 led Decca to

close in January 1999.

At press time, the future of Arista/

Nashville is up in the air. Label founder

and president Tim DuBois has

resigned to join Gaylord Entertain-

ment but said he would not leave

Arista until Arista president/CEO
Give Davis' fate at parent Arista is

resolved. Davis, who tapped DuBois to

start the Nashville label in 1989, is in

the midst of a retirement stalemate

with parent company BMG, and his

pet projects may become a casualty of

that dispute.

DuBois' courting by Gaylord shows

the huge entertainment company is

likely to expand into country in year

2000. Gaylord has had a country label

before (16th Avenue Records), and
DuBois, enormously popular with

THE CHART-TOPPERS
Following is a chronological list of

albums that were No. 1 on the Top
Country Albums chart for calendar

year 1999. The figures in parentheses

represent the number of weeks the

album spent at No. 1 during this peri-

od. Albums that debuted at No. 1 this

year are shown in boldface. (Note:

"Double Live" by Garth Brooks spent

four weeks at No. 1 in 1998, and
"Come On Over" by Shania Twain
spent 19 weeks at No. 1 in 1998 and

three weeks at No. 1 in 1997.)

"Double Live," Garth Brooks. Capitol Nashville (4).

"Wide Open Spaces," Dixie Chicks, Monument (7).

"Come On Over," Shania Twain. Mercury Nashville (25).

"A Place In The Sun," Tim McGraw, Curb (2).

"Fly." Dixie Chirks, Monument (8).

"l,eAnn Uimes," LeAnn Rimes (2).

"Breathe," Faith Hill. Warner Bros. (2).

"The Magic Of Christmas," Garth Brooks. Capitol Nashville (1).

artists and industry workers, is the

logical candidate to lead an expansion.

Of the five major music groups

—

BMG, EMI, WEA, Universal, and
Sony—each still has more than one

label in Nashville, and logic says that

will not always be the case.

In the past year, Atlantic Nashville,

which saw Barry Cobum replace the

retiring Rick Blackburn as presi-

dent, left its stand-alone Nashville

building to move into the Warner/

1 999 * IN-*- REVIEW

by diet Flippo

Reprise building here, and Asylum
will likely soon follow suit

In the past year, Warner Bros, and

Reprise merged their promotion staffs

into one and ceased doing promotion

for Giant

In publishing, the Universal reor-

ganization resulted in MCA Music
here being absorbed into Universal

Music Publishing, with veteran exec-

utive Pat Higdon as senior VP/GM.

InARTIST NEWS, Dixie Chicks con-

tinue to rule the newcomer roost with

two mega-platinum albums in less than

three years. The fact that they have done

so—and attracted pop listeners and

buyers—without straying from their

traditional country music style gives

heart to country traditionalists.

The fact that the same genre is

host to staunch-country successes

like the Chicks and pop-leaning

superstars like Shania Twain is fur-

ther proof of country's wide appeal.

Twain herself finally silenced her

critics with a well-received and huge-

ly successful tour.

Faith Hill—with a very pop
album—set a record for women coun-

try artists with a one-week sales debut

of a quarter of a million albums.

Newcomers themselves are finally

again making news in Nashville. After

a two-year drought of new artists,

such 1999 success stories as Arista's

Brad Paisley and Lyric Street's

Shedaisy are emblems of Nashville's

optimism. Nashville continued to make
inroads in movie soundtracks, with

Arista/Nashville notching its first

movie soundtrack album, for the film

"Happy, Texas."

Garth Brooks tried the extremely

risky venture of taking on the persona

of an imaginary rock singer, and his

"In . . . The Life Of Chris Gaines"

became his first non-platinum album.

M USIC ROW LOST a prolific

cable venue this year, as TNN made
a significant move away from coun-

try music shows in favor of lifestyle

programming. Such canceled shows

as "Prime Time Country" and
"Crook & Chase" will be especially

missed for their capacity for show-

casing new talent.

Country touring figures
for 1999, according to Amusement
Business (AB), show that country
superstars can do whatever they

want, but below the superstar level,

the acts are sucking wind. Two coun-

try artists made the top 10 list of

touring acts of any genre for 1999:

Shania Twain is No. 5 with a gross

of $36.6 million, and George Strait

is No. 6 with ${2.7 million.

Twain, whose critics wondered
about her ability to tour, has proved

herself in a major way on the road.

Strait, who played only 17 dates in

1999—all of them massive stadium

concerts—also finishes as one of the

top 10 overall touring acts of the

decade, with gross ticket sales of$158

million for the '90s. Garth Brooks
was No. 11 on that list and would have

finished higher had he not consistent-

ly kept his ticket prices so low.

Total country music ticket grosses

for 1999 are $116 million, down from

last year's $138 million. Following are

the top 10-grossing country touring

acts for 1999, according to AB:

1. Shania Twain, with a gross of

$36.6 million.

2. George Strait $32.7 million.

3. Brooks & Dunn, $10 million.

4. Tim McGraw, $5.5 million.

5. Vince Gill, $3.4 million.

6. Alabama, $3.2 million.

7. Alan Jackson, $2.9 million.

8. Reba McEntire, $2.9 million.

9. Lyle Lovett, $2 million.

10. Dwight Yoakam, $1.7 million.

AB points out that, though country

shows averaged a gross of $248,000,

that average would drop to $121,(XX)

if Strait's and Twain's totals were
subtracted.

Although Dixie Chicks, country's

hottest act have not yet toured as a

headliner, they were on some of

Strait's stadium dates (and appeared

at Lilith Fair), as was McGraw. The
Chicks will headline their own tour for

the first time in the year 2000, and

THE* TOP* STORIES

• Chris Gaines Occupies Garth
Brooks' Body.

• Shania Twain's Mammoth Tour

Proves She's Got The Goods.

• Dixie Chicks Hit Triple-Plat-

inum Twice With Traditional

Country Music.

• Music Row's Cable Base Erodes

As TNN Shifts Programming
Away From Country.

• Gaylord Entertainment Pre-

pares To Become A Major Coun-

try Player.

• After A New-Act Drought,
Labels Begin To Establish New-
comers.

• Shift To Country/ Pop Contin-

ues.

• Country Sales Plateau Becomes
Normal.

• Decca Records Closes; Will

Arista/Nashville Be Next'.'

expectations are obviously high for

that tour. The year2000 will also see a

reunion tour by the Judds, after an

almost-decade-long hiatus.

Physically, music row
itself is changing quickly. What has

been for many years a laid-back

campus made up of ugly modern
office buildings and comfortable old

houses and bungalows converted

into office space is becoming decid-

edly more commercial at every avail-

able opportunity.

At the top of the Row, what may or

may not have been part of the late

Hank Williams' house, which was
long touted as a tourist spot/studio/

tape-dubbing facility/publishing firm,

has been razed for new office con-

struction. Across the street, next to

ASCAP,Owen Bradley Park will soon

(Continued on imge 39)

Bronzed Bradley. This life-sized statue of the late Owen Bradley will soon

adorn the refurbished and re-landscaped Owen Bradley Park at the top of Music

Row. Bradley's wife, Katherine, shown seated at left in front, attended the dedi-

cation ceremonies, as did her daughter Patsy Bradley, shown next to her. Stand-

ing, from left, are Bradley's son Jerry Bradley: his grandson Clay Bradley with

wife Sara; artist Ray Stevens; the statue's sculptor, Gary Ernest Smith; artist

Ricky Skaggs; and Bradley's daughter-in-law Connie Bradley.
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GARTH BROOKS
CAPITOL ALBUM CUT

65

® NEW 1
SANTA'S GOT A SEMI
0 JCHNSON.J HOBBS . E HNS JN.P BUNCH

KEITH MARLING
Giant album cut

66

® RE-ENTRY 3
WHITE CHRISTMAS GARTH BROOKS

CAPITOL ALBUM CUT
67

CM)i 00 NE W 1
THERE'S NO PLACE LIKE HOME FOR THE HOLIDAYS
A REYNOLDS (A.SI ILMAN.R ALLEN

GARTH BROOKS
CAPITOL ALBUM CUT

68

© NEW1V 1
IT'S THE MOST WONDERFUL TIME OF THE YEAR GARTH BROOKS

CAPiTOL ALBUM CUT
69

(To) 68 68 6
LET'S MAKE LOVE FAITH HILL WITH TIM MCGRAW
B GALUMORE. F HILL IC L'NOSE'' .M GREEN. B LUFhER.A VA* j

52

71 : 8
LITTLE BIRD
E SEAY.W RAMBEAUA iS ALSTIN 1 C DAVIS * RAMBEARXi E

Mil r - :' ',

.:, VI ARISTA NASHVILLE 13184 t
49

® NEWlV 1
SANTA ON THE ROOFTOP TRISHA YEARWOOD 4 ROSIE O DONNELL
R WAKE (A ROMAN A ROBO-Fi COLUMBIA ALBUM CUT

72

® 69 70 5
AGAINST THE WIND BROOKS 4 DUNN

LlEkTRA SOUNDTRACK CUT* EG
65

® 72 2
LET IT SNOW, LET IT SNOW. LET IT SNOW
T BROWN.G STRAIT (S CAHN.J STYNEI

GEORGE STRAIT
MCA NASHVILE ALBUM CUT

72

® NEW 1
ROCKIN' AROUND THE CHRISTMAS TREE ALABAMA

RCAALBLMCUT
75

CD Records snowing an nxrcase m OeiiXlons ove* the previa* week, regardless of chart rrovernefil Airpowe» awarded to songs appearing m the

top 20 on both the BDS Airplay and Audience charts tor the first time with increases n both detections and audience Titles beiow the top 25 are

removed from the chart after 20 weeks, t Videochp availability Catalog number is for CD singfe, or vinyl single rf CO single is -.navaitable (C) Cassette

single availability <D) CD single availability. (M) Cassette maxi-smgie availability. (T) Vinyl maxi single availability (V) Vinyl single availability. (X)

CD maw single availability, e 1999. BiHboarri'BPI Commun matrons.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL

B ngles So IE
IC STORE, MASS MERCHANT. AND INTERNET SALESiX3CId Top Country Si 1 %3 IM DECEMBER 25 1999 REPORTS COLLECTED. COMPILED. AND PROVIDED BY

WEEK
LAST

WEEK

2
WKS

AGO WKS.

ON

CHART

TITLE IMPRINT & NUMBERFDISTRIBUTING LABEL ARTIST
THIS

WEEK
LAST

WEEK

2
WKS

AGO WKS

ON

CHART

TITLE IMPRINT & NUMBER'OISTRIBUTING LABEL ARTIST

2 3 6 DECK THE HALLS L-R'!: ,'RFEF 1-ElC: 1 w« ,.lNo. 1 SHEDAISY

(14) 22 2 TWENTIETH CENTURY rca 6591 f.klg ALABAMA

15 13 17 29 LIGHTNING DOES THE WORK warner Bros ibsmnvrn CHAD BROCK

$ i 1 11 BIG DEAL CURB 73086 LEANN RIMFS Tie) 15 14 17 ARE YOUR EYES STILL BLUE curb fjoss SHANL MCANALLY

3 3 2 17 IT DON'T MATTER TO THE SUN/LOST IN YOU Capitol S3 788 GARTH BROOKS AS CHRIS GAINES 17 14 18 6 DON'T MAKE ME BEG curb :jo87 STEVE HOLY

OD NEW 1 CATTLE CALL CURB 73088 EDDY ARNOLD WITH LEANN RIMES
(4) 4 4 12 STEAM EPIC 792B9FSONV TY HERNDON

(5) NEW* : 4 CDONm BOY CAH SURVIVE IY2K VERSION) AMiEIBTO !«s«a CHB EflOC". 'WITH H«.A WILLIAMS JR 1 5E0K JOKES 19 16 15 17 A MATTER OF TIME HI. - : ,:: JASON SELLERS

1 5 5 6 LITTLE BIRD arisfa Nashville 131B4 SHERRIE AUSTIN 20 17 13 31 NEVER BEEN KISSED as a -.as-vlle .;..:,: SHERRIE AUSTIN

21 20 21 33 ROCKY TOP '96 kcca iss2, amca Nashville THE OSBORNE BROTHERS
(1) 6 6 12 I'M DIGGIN' IT MCA NASHVILLE 172121 ALECIA ELLIOTT

8 7 7 18 ALL THINGS CONSIDERED monument ivussv YANKEE GREY 22 18 16 24 YOU'RE STILL BEAUTIFUL TO ME asylum EJC35 EEC BRYAN WHITE

J) 8 9 J THE QUITTIN' KIND epic 7926&go«v JOE DIFFIE 23 21 19 30 THAT DON'T IMPRESS ME MUCH MERCURv 172118 SHANIA TWAIN

(10) 9 B 4 CAN'T NOBODY LOVE YOU (LIKE 1 DO) CURB 17214IFMERCURY WYNONNA (24) RE-ENTRY 14 1 WANT A MAN 143WARNER BROS. 16932/WRN LACE

(IT) 11 11 38 PLEASE REMEMBER M&'FOR A LITTLE WHILE CURB 7jEi»: TIM MCGRAW 29 .9 20 39 WHO NEEDS PICTURES ARISTA NASHVILLE 13156 BRAD fAISLEY

12 10 10 25 LONELY AND GONE Columbia 79210SONY MONTGOMERY GENTRY O Records with the greatest sales gains this week. •Recording industry Assn. of America certification tor net shipment of 500,000 units

(Gokl}. A RIAA certification lor net shipment of 1 million units (Platinum), with muftimillton titles indicated by a numeral following the sym-

bol. & 1999. Billboard/QPl Communications and SoundScan, Inc.03) 12 12 132 HOW DO 1 LIVE A' CURB 73022 LEANN RIMES
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Country
ARTISTS U S I C

COUNTRY

by Wade Jessen

BoUQUET OF ROSES: In the last published Billboard issue in

which the feat could officially be accomplished, 81-year-old Eddy
Arnold claims chart entries in six different decades with the debut

of a new duet version of "Cattle Call" (with LeAnn Rimes) (Curb)

on Top Country Singles Sales at No. 18.

The song originally appeared in the spring of 1945 as the B-side

of Arnold's first chart entry, "Each Minute Seems Like A Million

Years," on RCA's Bluebird imprint. However, it was Arnold's

sprightly 1955 version that sent the yodeling cowboy anthem to

the top of the charts for two weeks that year.

Although Arnold hasn't scored a top 10 radio hit in nearly 20

years, and his most recent top 20 album dates back to 1971, he has

recorded numerous times since then and only recently retired from

touring. All of his chart entries have been on RCA, except for a

three-year detour with MGM and its former chief, Mike Curb, for

whom Arnold occasionally records.

Congratulations, Mr. Arnold. You're definitely a yardstick by

which all true gentlemen in our business can be measured.

As WE CLOSE THE BOOKS: Compared with the way things

were up and down Music Row 10 years ago, it's a much different

Nashville that we reflect upon as a new decade dawns with the

approach of a new millennium.

To many industry insiders, particularly those who were around

prior to the explosive growth of the '90s, Nashville's country music

community has all but lost the pervasive sense of community that

had long been one of its chief identifying traits and the charac-

teristic that set it apart from the rest of the music world.

The '90s brought multinational and absentee ownership to most
major recording and publishing companies in town, and the

Telecommunications Act of 1996 hurled the characteristically

genial relationship between country radio and record companies
into a new era of competitiveness and introduced those involved to

"the art of the deal."

Even though many handled the quick and blunt changes with

some measure of welcome, it is the relatively new process of sal-

vaging some of that old cooperative sentiment and spirit that has

proved to be most difficult in the last half of the decade.

As the new year arrives, it is my wish for Nashville's music
industry to celebrate our successes a bit more collectively than we
have recently, even if we do it in less public ways than we used to.

It's our privilege to work in jobs that we can feel good about and

to reaffirm that we're part of a very special community that

thrives in a very special city. Happy holidays to all.

wf E NEVER CLOSE: Please keep in mind that charts from our

upcoming unpublished issue are available to paid subscribers of

Billboard Online; they are also for sale through our research

department (E-mail research(abillboard.eom or call 212-536-

5054).

NASHVILLE SCENE
f< 'miliniiedfrom page .16)

become part of a larger park nes-

tled against a new traffic circle,

with a musical statue in its center.

The traffic circle will replace the

awkward five-way intersection

where Music Square East meets
Division and Demonbreun streets.

At one of those corners, the Coun-

try Music Hall of Fame is starting

to pack up for its move in mid-2001

to its new headquarters downtown,

next to the Gaylord Entertainment

Center. The Hall of Fame building

has been bought by BMI, which is

next door, and plans for that build-

ing have not been finalized.

Across Demonbreun from the

hall, the former Barbara Mandrell

Museum, later the Crook and
Chase gift ship, will become a

Ritz-Carlton Hotel, with gardens
and perhaps luxury condo tower

floors atop the hotel. Nashville will

become undoubtedly the only city

with a Ritz-Carlton Hotel cheek-

by-jowl with a Shoney's Inn (for

non-Southern readers, Shoney's is

a budget motel and chicken-fried-

steak kind of restaurant and cof-

fee shop that caters to the RV
crowd).

Just across Demonbreun Street,

the strip of country music tourist

shops that runs down to the

entrance ramp to Interstate 40 is

almost completely shut down, and

that prime real estate is expected to

become office buildings. Further
down Broadway, the former Atlantic

Records Nashville building is now
empty, after Atlantic moved into the

Warner Bros, building on Music
Square East, next to BMI.
Heading south on Music Circle

across from BMI, the former Arista/

Nashville building is now occupied by

an audio engineering school. Next
door, the former RCA Label Group
building is empty and for lease. RCA
and Arista moved earlier this year

into a former nursing home building

on 18th Avenue South that is now the

BMG building. (More about Arista

elsewhere.)

On Music Square West, the black

glass Mercury Records Nashville

building has a for-lease sign on it.

Mercury will move in the first quar-

ter of 2000 into the MCA Nashville

building around the corner on Music

Square East, into space that the late

Decca Records once occupied.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITIE (Pubhsliei -IxensingOrg) Sheet Music Otst.

73 AGAINST THE WIND (Gear. ASCAP} WBM
43 ALL I WANT FOR CHRISTMAS IS YOU (Songs 01

Delia Boy ASCAP)

8 ALL THINGS CONSIDERED (Warner-Tamerlane.

EMI/Smith Haven. BMI) WBM
23 AMAZED (Warner Tamerlane BMI/Golden Wheat.

BMI/Careers-BMG. BMI/Srlverkiss. BMt/Songs 01

Nashville DreamWorks, BMetherry River. BMI)

CLM/HL/WBM

20 BACK AT ONE (Cancelled Lunch, ASCAP/tinrversal

PofyGram International. ASCAP) Ht/WEsM

25 BECAUSE YOU LOVE ME (Sorrf/ATV Tree, BMI/Notti-

ing But The Wolf. BMI/Univetsal-Songs Of PolyGram

International. BMI/Seven Angels, BMI) HL/WBM

21 BEER THIRTY ISony/ATV Tree, BMI/Sluwbilly.

BML/Wamer-Tarnertane, BMI/Constant Pressure, BMI)

HL/WBM

9 BIG DEAL (Mighty Nice. BMI/AI Andersongs.

BMl/Blue Water BMI/Wmdswept Pacific. BMl/Yello*

Desert BMI/My tile's Work. BMI) HL/WBM

1 BREATHE (Cal IV. ASCAP/Univeisal-Songs Of Poly-

Giam International, BM HopeOn"! m IrBV

62 BRING IT ON (Songs Of Universal. BMI/Zomba.

BMt/Ieien It Up, BMI) WBM
40 BUY ME A ROSE (Rei Benson. BMI/Stone Forest

BMI/Tripp. BMl/Blue Plate, BMI)

41 CANT NOBODY LOVE YOU (LIKE I DO) (Utmersal-

MCA. ASCAP/Chrysalis. ASCAP/Songs For Debut.

ASCAP) WBM
36 CARLENE (EMI April. ASCAP/Phil Vassal. ASCAP/EMI

Blackwood, BMI/Flybrrdge. BMI/Ttay Bourke BMI) HL

52 CHRISTMAS CAROL (Acuff Rose. BMt'Golden Reed.

ASCAP) WBM
50 CHRISTMAS IN DIXIE (Sony.'ATV Tree. BMlfWildcoun-

try, BMI) VIBM

51 THE COLO HARD TRUTH (Sony/ATV Cross Keys,

ASCAP/Trick Knee. ASCAP) HL

15 COME ON OVER (Umversal-Songs Of PolyGram Inter

national. BMl/Loon Echo. BMI/Zomba. ASCAP)

HL/WBM

34 A COUNTRY BOY CAN SURVIVE (Y2K VERSION)

(Bocephus. BMI) HL

5 COWBOY TAKE ME AWAY (Woolly Puddin . BMI/Bug.

BMI/Careers-BMG. BMWkryrJs Dream. BMI) HL

37 DADDY WONT SEU THE FARM (KmMkard.

ASCAP/Penny Annie. BMI/Coppcrfield BMI)

45 DECK THE HALLS (Public Domain)

26 DON'T LIE (EMI April ASCAP/Sea Gayle. ASCAP) HL

35 D0N1 MAKE ME BEG (EMI April. ASCAP/Sea Gayle.

ASCAP) HL

54 THE FUN OF YOUR LOVE (Almo. ASCAP/TJNC,

ASCAP/lillaty, ASCAP/Anwa. ASCAP) WBM
42 GOD GAVE ME YOU (Warner Tamerlane. BMl/New

Nonpareil, BMl/Scoggrn BMMJn The Mantel. BMI)

WBM
61 GRANDMA GOT RUN OVER BY A REINDEER (Kris

SESAC) WBM
2 HE DIDNT HAVE TO BE (EMI April. ASCAP/Sea Gayle.

ASCAP/Lcrve Ranch, ASCAP) HL

49 HERE COMES MY BABY (Mainstay, BMI)

59 HERE'S YOUR SIGN CHRISTMAS (Twin Spurs.

BMI/Boo-N-Birc BMI)

10 HOME TO YOU (Arlos Smith. SESAC/Good 01 Delta

Boy. SESAC/Mamalama. ASCAP)

30 HOW DO YOU LIKE ME N0W7! iToknco Times

BMI/Wacissa River, BMI/CMI. BMI)

11 I LOVE YOU (Sony/ATV Cross Keys, ASCAP/Encore

Entertainment. SMI/Scott And Soda. ASCAP/Bud Dog;

ASCAP/Tolla;oo, ASCAP) CLM/Hl

58 I'M DIGGIN' IT (Burg Isle. BMl/Starstruck Angel

BMI) HL

39 IT'S A BEAUTIFUL THING (Windswept. ASCAP/Yellon

Desert. BMI/My lie's Work. BMI/Almo. ASCAP/Daddy

FtabM. ASCAP) WBM
26 IT'S A LOVE THING (Cot-urn. BMI/Sony/ATV Cross

Keys. ASCAP) HL

69 IT'S THE MOST WONDERFUL TIME OF THE YEAR

IBarnaby ASCAP)

32 ITWASIUniversal-MCA.ASCAP/GaryBun.

ASCAP/Songs Of Universal. BMI/Marketwrlgtll

ASCAP) WBM
53 I WILL BE (Titama. BMI/Songs 01 Note. BMI/Envgn.

BMI/Bob Fanell. ASCAP/MRBI. ASCAP/Summerdawn.

ASCAP/McSpaduen-Smith. ASCAP) HL

29 LESSONS LEARNED (SLL ASCAP/Sony/ATV Cross

7

Keys, ASCAP/Sony/ATV ttt bWtftt BMI) HI

47 LET IT SNOW. LET IT SNOW. LET IT SNOW (Cahn

ASCAP/WB. ASCAP/Produceis ASCAP/Oiappell 4
Co.. ASCAP) HL/WBM

74 LEI IT SNOW. LET IT SNOW. LET IT SNOW (Cahn

ASCAP/WB, ASCAP/Producers. ASCAP/Ctiappell (
Co.. ASCAP) HL/WBM

70 LETS MAKE LOVE (Songs 01 Nashmlle DreamWorks,

BMbtheny River, BMLMainet-lameilane, BMl/Gold-

en Wheat. BMI/Careers-BMG, BMI/Silverkiss. BMI)

HL/CLMWBM
71 LITTLE BIRD IReynsong. BMl/lucky Lady Bug.

BMI.'tJavou Boy, BMIAVrensong. BMI/Wamer-Tamer-

lane. BMI/Mother Iracy. BMI) HL/WBM

16 LIVE. LAUGH. LOVE (Gary Nicholson. ASCAP/MRBI,

ASCAP/Bmtl On Rock ASCAP/CMI. ASCAP/Song Mat

ten. ASCAP/Famoos, ASCAP) HL

33 LOVE S THE ONLY HOUSE (Sony/ATV Tree. BMI/Buh

Cason. ASCAP/Southern Writers Group, ASCAP) HI

38 A MAN AINT MADE OF STONE (Universal MCA.

ASCAP/Gary Burr. ASCAP/Wamer Tamerlane,

BMI/Puckalesia. BMI/Nomad Noman. BMLTranne

Gee. BMI) HL/WBM

44 ME AND MAXINE (Warner-Tamerlane, BMl/New

Works. BMI/WB. ASCAP/lunnmusic, ASCAP) WBM
MY BEST FRIEND (Careers-BMG, BMI/Silverkiss.

BMI) HL

6 POP A TOP (Sony/ATV Tree. BMI) HL

17 PUT YOUR HAND IN MINE (Acuff Rose, BMl,«Milene

ASCAP) HL

24 THE QUITTIN' KIND (Sony/ATV Tree. BMI/Sam's lam-

mm', BMt/Suffer In Silence. BMtStarstruck Writers

Group. ASCAP/TJniversal-MCA. ASCAP) HL/WBM

46 REDNECK 12 DAYS OF CHRISTMAS (Mai Laffs.

BMI/Shabloo. BMI/WarPnse. BMI/Wilson I Dipetta

ASCAP) WBM
15 R0CKIN' AROUND THE CHRISTMAS TREE (SI

Nicholas. ASCAP)

72 SANTA ON THE ROOFTOP (Romanesque.

ASCAP/Annotalion. ASCAP/WB. ASCAP/Arrwa.

ASCAP/lrving. BMI) WBM
66 SANTA'S GOT A SEMI (Sydney Erin. BMI/Pal Price.

BMI)

64 SECRET OF GIVING (Starstnick Angel. BMI, Missoula

BMI)

63 SHE'S MORE (Slarslruck Winers Group. ASCAP/Glen

Nikki. ASCAP/WanterTamerlane. B V I. Crutctttield

BMI) WBM
13 SHE THINKS MY TRACTOR'S SEXY (EMI Blackwood

BMI/JeWa. BMI/Scarlet Moon. BMI/CMI. BMI) HL

60 SLEIGH RIDE (Mills. ASCAP/EMI April. ASCAP) WBM
65 SLEIGH RIDE (EMI Mills. ASCAP) WBM
31 SMALL STUFF (Daniel Island. BMI/Kow YaDom

.

BMI/leipers Fork, BMI/Tender Writes. BMl/ESP

BMI/Music S Media. BMI) HL

14 SMILE (DreamWorks. BMI Encore ASCAP) CLM

18 SMOKE RINGS IN THE DARK lUniveisal-MCA.

ASCAP/B3r R. SESAC) HL/WBM

SOMETHING LIKE THAT (Mr Noise. BMl/We Make

Music. BMI/Encore Entertainment. BMI/Bud Dog

ASCAP/Follazoo. ASCAP) CLM

STEAM (Sony/ATV Tree. BMI/8MG BMI/Yessiree Bob.

ASCAP) HL

55 TAKE A LETTER MARIA (Universal-Songs 01 Poly

Gram International. BMI) WBM
68 THERE'S NO PLACE LIKE HOME FOR THE HOLI-

DAYS (Kilty Anne ASCAP/Oatlie Dotchei. ASCAP)

27 THIS WOMAN NEEDS iWtlout Anna. ASCAP/Songs

Of Hamstein. ASCAP/The Key Club. ASCAP/lela s

Voice. ASCAP) CLM/WBM
48 TIL' SANTA'S GONE (I JUST CANT WAIT) (Woidy.

ASCAP/Songs Of Hamstein, ASCAP/Hamstein Cum
berlano BMII WBM

57 UNBREAKABLE HEART (Blue Gator. ASCAP/Maverick.

ASCAP/WB. ASCAP) WBM
22 WHAT DO YOU SAY TO THAT (Laudersongs.

BMI/Mighty Nice, BMl/Blue Water, BMI/Carol|ac

BMI/CMI. BMI) HL

4 WHAT DO YOU SAY (Michael Dulaney, BMLDulaney-

house, BMI/Ensign. BMl/Maioi Bob. ASCAP) HL/WBM

56 WHAT I NEED (Warner-Tameilane. BMI/Golden

Wheat. BMI) WBM
3 WHEN I SAID I DO (Blackened BMI) WBM

67 WHITE CHRISTMAS (Irving Berlin. ASCAP) HL

12

19

L
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Bfe^d TOP COUNTRY ALBUMS
COMPILED FROM i NATIONAL SAMPLE OF

RETAIL STORE. MASS MERCHANT, AND INTER-

NET SALES REPORTS COLLECTED, COMPILED,

AND PROVIDED BT SoundScansII

THIS

WEEK

3£

UJ

i

§ 2
WKS

AGO

io
z
O
'£ ARTIST TITLE

IMPRINT & NUVBERDISTRIBLrTlNG LABEL SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTCCDl
PEAK

POSITION

rn 2 | :i

Rift 1 /RdCATCCT f^AIMCD

SHANIA TWAIN MERCLIIW53S003110.9B-17 981 48«trtsalNc.l COME ON OVER

3 3 5 FAITH HILL WARNER BROS 47373/WRN (11.98/17 981 BREATHE 1

3 1 2 3 GARTH BROOKS CAPITOL 23550 110 98/16,961 THE MAGIC OF CHRISTMAS 1

CD 4 4 i5 DIXIE CHICKS A' MONUMENT 6967&SONY (11.98 EQ/17981 FLY 1

CD 5 6 7 LEANN RIMES • CURB 77947 no 98vl7 981 LEANN RIMES 1

6 7 32 TIM MCGRAW A' CURB 77912 HO 9Svl7 981 A PLACE IN THE SUN 1

7 7 8 7 ALAN JACKSON A arista Nashville 18892(10 98/17 9BI UNDER THE INFLUENCE 2

eu 9 9 5 DIXIE CHICKS A" MONUMENT 6819iSONV(l0.98Eai7.98)BB WIDE OPEN SPACES 1

9 8 5 3 REBA MCENTIRE mca Nashville 170119(11 98/17.98) SO GOOD TOGETHER 5

10 12 i: LONESTAR A BNA 67762*16 (10 98716.981 LONELY GRILL 3

it 10 12 12 fflS$$ un*'o
T
93ill W17.98) MERRY CHRISTMAS WHEREVER YOU ARE 10

12 13 13 41 KENNY CHESNEYA BNA67655/RLG(I0.9671698I EVERYWHERE WE GO 5

13 H 10 12 M^^-^a^roo^ 1 98.17 9B)
SECRET OF GIVING: A CHRISTMAS COLLECTION 10

14 14 14 13 MARTINA MCBRIDE • RCA 67B24A11G (10 98/16 981 EMOTION 3

Q5J 15 15 31 SHEDAISY 9 1VR1C STREET 165002/HOLLTYVO0DI1098/16 98)H THE WHOLE SHEBANG 6

16 16 16 11 CLINT BLACK RCA67B73/RLG (10,98/16 .981 D'LECTRIFIED 7

(JL> i; 17 i JO DEE MESSINAA curb 77904 (10.W16.9BI I'M ALRIGHT 5

18 18 19 28 BRAD PAISLEY ARISTA NASHVILLE 18871 110 98/16 98111 WHO NEEDS PICTURES 13

19 19 18 86 FAITH HILL A' WARNER BROS. 46790AVRN I10.9EV16.9BI FAITH 2

20 21 20 12 BROOKS 81 DUNN • arista Nashville 18895 (10.98/16.98) TIGHT ROPE 6

21 22 22 7 GARY ALLAN mca Nashville L701O1 U19a'1798i SMOKE RINGS IN THE DARK ;

22 20 21 56 GARTH BROOKSO capiiol 97424 (19.9&'2698> DOUBLE LIVE 1

(21) 24 24 4. GEORGE STRAIT A MCA Nashville 170050 (10 98/16 981 ALWAYS NEVER THE SAME 2

24 23 23 25 GEORGE JONES asylum 6236B/EEG (10.98/16,981 COLD HARD TRUTH 5

25 25 27 9 JEFF FOXWORTHY WARNER BROS 47427/WRN (10.9*16.981 GREATEST BITS 17

\Lh) 27 31 31 KENNY ROGERS • weamutcher 0O4(l 1.98/16 981 SHE RIDES WILD HORSES 6

QD 29 23 8 !S w"
E
|M&15 981m H0W BIG A B0Y ARE YA? V0LUME 6 16

28 26 25 6 TRACE ADKINS CAPITOL 96618110 98/16.98) MORE... 9

29 30 29 29 JOHN MICHAEL MONTGOMERY ATLANTIC B31B5/AGI10.9S/16,98) HOME TO YOU 16

CD 31 32 84 MARK WILLSAm -• irv 51631- lew 6 98' SB WISH YOU WERE HERE 8

d) 38 55 3 VARIOUS ARTISTS hip 0 564632aintvirsal 16 98/1 198) ALL-STAR COUNTRY CHRISTMAS
|

31

32 28 26 3 ANNE MURRAY straightway 20231 (19 98/19 98) WHAT A WONDERFUL WORLD 22

(33) 36 40 19 ALISON KRAUSS ROUM>ER610465.MERCURY<!0.98/16.9a> FORGET ABOUT IT 5

34 32 30 6 TY HERNDON 1
.™»us:in>

1 1:1 w la I6.9B1 STEAM 14

QD 34 37 6 VARIOUS ARTISTS UIV 545203,'UNn/ERSAL
1 10.9&I7 981 SUPERSTAR COUNTRY HITS 28

36 33 34 •: MONTGOMERY GENTRY O0LUMBIA6915&SONY 110.96 E0/16.9B)B1 TATTOOS & SCARS 10

37 35 33 16 CLAY WALKER hiai.t '-.varnlb qros (10 !WH6 9fl> LIVE. LAUGH. LOVE 5

38 j; 35 12 RANDY TRAVIS Dreamworks 450119/interscoi>e 110 98)16.98 A MAN AIN'T MADE OF STONE 15
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(D 45 39 68
ALABAMA A

p0R THE REC0Ra 41 NUMBER ONE HITS 2

41 4(1 36 32 STEVE WARINER CAPITM.96139 a0.9S/16.98l TWO TEARDROPS G

GD 47 49 13 JOHN PRINE oh boy 019 19.96715-98) IN SPITE OF OURSELVES 21

43 41 42 30 CHELY WRIGHT mca Nashville 170052 no 98/16.9e>Ifl SINGLE WHITE FEMALE 15

44 42 43 7 DOLLY PARTON SUGAR HILL 3KO 112 9816.981 THE GRASS IS BLUE 24

45 43 41 82 SOUNDTRACK A' Capitol 93402 (10 98/17 981 HOPE FLOATS 1

CD 53 46 38 LILA MCCANN asylum 62355/EEG (10.98/16 981 SOMETHING IN THE AIR 5

47 48 51 36 JOHNNY CASH C0LUMBW69739/S0NY(7-9BEQ/11 981 16 BIGGEST HITS 18

41 46 30
°W

S
GH

T.
Y0*«"m LAST CHANCE FOR A TH0USANO YEARS: GREATEST HITS FROM THE 90 S 10

49 52 69 70 GARTH BROOKS CAPITOL 94572 144.98 COI THE LIMITED SERIES 1

50 49 45 27 CHRIS LEDOUX :*i lui .,/.-. : i- 1- .h 20 GREATEST HITS 17

CM) 63 59 6

Pacesetter
TOBY KEITH Dreamworks 4502o»interscope <io.ttvi6.tti HOW DO YOU LIKE ME NOW?! 28

GD 60 65 16 «?l?S 62«a
$™%&98™"¥

|

LOU HAI""S WESTERN WALL - THE TUCSON SESSIONS 6

53 44 47 6 BILL ENGVALL WARNER BROS. 4748&WRN (lo.tB'16 981 HERE'S YOUR CHRISTMAS ALBUM 44

54 54 54 70 WILLIE NELSON LE&ACI6932Z/COLLIMBIAI7 9BEW11.981 16 BIGGEST HITS 29

55 56 57 26 ALABAMA RCA 67793/RLG 110.98/16.98) TWENTIETH CENTURY 5

56 51 48 6 TRACY BYRD RCA67S81/RLG(10.98/16.9BI IT'S ABOUT TIME 20

57 55 52 12 YANKEE GREY MONUMENT 69085/SONY no 98 10, 16 oh:m UNTAMED 41

58 57 56 29 X^/biam*™
""P

™
N
La"ia, PARTY °°LL AND 0THER FAVORITES 4

59 64 66 7 CLEDUS T. JUDD RA20R* TIE 82845 110.96/16 961 JUDDMENTAL 18

60 62 62 77 JOHN DENVER madacy 4750 (5.9&7 981 THE BEST OF JOHN DENVER 38

61 58 50 16 IK* !1^5?9B CO)
F0R THE REC0RD - « LEGENDARY HITS 38

62 59 64 5
™
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38l

SUPER W0SSAL SMASH HITS OF THE 90S: THE BEST Of THE MAVERICKS 45

63 65 63 33 CHAD BROCK WARNER BROS 4/0/l.WfiN (10 9&16 9BI BJB CHAD BROCK V

64 70 72 70 V1NCE GILL • MCA NASHVILLE 170017 110.96/16 98] THE KEY 1

65 ii bC 18 SHERRIE AUSTIN arista Nashville 18681 no 98/16 mi LOVE IN THE REAL WORLD 14

66 71 73 24 LYLE LOVETT CURB 111964/MCAI10.98/17 9B1 LIVE IN TEXAS 7

67 61 70 52 SOUNDTRACK A 550 MUSIC 6S97LEPIC4U.98 EQ17 961 TOUCHED BY AN ANGEL: THE ALBUM 3

(jijL) RE-ENTRY 3
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|
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: MARTINA MCBRIDE • KCA h.TO.mG (111 «16 98) tMtttilM. 1 WHITE CHRISTMAS 22 14 16 JOHN DENVER A THE MUPPETSA LASERUGHT 12761 (198/5.98! A CHRISTMAS TOGETHER 29

2 VINCE Gill WITH PATRICK WILLIAMSAW HIS ORCHESTRA• to W4KXJE !«' IS SI1E * MTN Of HEirtN - 1mm CE1.1C1 01 22 19 19 THE JUDOS A CURB 1 12093AJNIVERSAL SPECIAL PRODUCTS 13 »6 988) CHRISTMAS TIME WITH THE JUDDS 35

3 SHANIA TWAIN*" MERCURY 5228B6 (t0.<ja>'17 98:B THE WOMAN IN ME 253 16 18 HANK WILLIAMS JR. A' CURB 77638 (6 9S.9 98) GREATEST HITS. VOL. 1 288

4 VINCE GILL A' MCA NASHVILLE 1 10877 0.98/7.981 LET THERE BE PEACE ON EARTH n
17 12 VARIOUS ARTISTS HIP 0 440124,'UNIVERSAl [6 98/1] 981 A COUNTRY SUPERSTAR CHRISTMAS II

•

5 BURL IVES MCA SPECIAL PRODUCTS 3?2l 77/MCA (6.98 CD! RUDOLPH THE RED-NOSED REINDEER 15
18 23 TIM MCGRAW A' CURB 77659 (9,98/15 9B) NOT A MOMENT TOO SOON 298

6 TIM MCGRAWA 1 CURB 77886 110 9EV16.96) EVERYWHERE 132
19 20 PATSY CLINE A' MCA NASHVILLE 320O12 17.98/12.98) 12 GREATEST HITS 664

10 BROOKS & DUNN A ARISTA NASWILLE 1SB52 110 98/16.981 THE GREATEST HITS COLLECTION 117

20 KENNY ROGERS • MAGNATONE IOB (10 98/16.98) THE GIFT 24
8 GARTH BROOKS«"'CAPnOL29689<10.9BVI5.981 THE HITS 225

21 25 PATSY CLINE MCA NASHVILLE 420265 (2 98/5 98) HEARTACHES 52
7 REBA MCENTIREA mca nashville 442031 o.w7.9ai merry Christmas to vou 56

11 ALAN JACKSON A' *RiSTA NASHVILLE laso; (10.94 16 981 THE GREATEST HITS COLLECTION 216
22 15 ALAN JACKSON A ARISTA NASHVILLE 16736 (10.98115.981 HONKY TONK CHRISTMAS 52

14 MARTINA MCBRIDE A RCA 67516RIG (10 9a 16 9BI EVOLUTION 120 23 24 JOHN BERRY CAPITOL 32663 (7 9ft'l 1981 O HOLY NIGHT 27

13 GEORGE STRAITA : MCA NASHVILLE 325BO0 12 98/7 981 MERRY CHRISTMAS STRAIT TOYOU 55 24 17 ALABAMA BMG SPECIAL PRODUCTS 44753 (3.98/6.981 ALABAMA CHRISTMAS 5

9 TRISHA YEARWOOD • MCA NASHVILLE 111091 (3 9676 961 THE SWEETEST GIFT :-n 25 21 ANNE MURRAY SBK-EMI 31 14S.CAP1T0L (10 98/16 981 BEST OF THE SEASON 7
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by Bradley Bambarger

ChEERS: It may seem odd to state in Billboard, but

chart success is hardly the sole measure ofachievement

in music, particularly classical music—which has always

been created with a longer view* in mind. Still, it would

only be right to offer seasonal congratulations to those

artists and record companies who did register well on

Billboard's classical and crossover lists this year, begin-

ning with that vocal phenomenon Andrea Bocelli.

Bocelli's October stage debut in the title role of

Massenet's "Werther" (in Detroit) may have been

roundly panned, but on record, the populist Italian tenor

is platinum. Bocelli has three Philips discs in the '99

year-end Top Classical Albums list, occupying the top

two slots—and No. 6 with his latest release, "Sacred

Arias." Issued Nov. 9, that album is the highest-debut-

ing classical set ever on The Billboard 200, bowing at

No. 31 . "Sacred Arias" is also the fastest classical album

to be certified platinum by the Recording Industry Assn.

of America since 1994's

"The Three Tenors."

Other artists to score

high on Top Classical Al-

bums thus year are perennial hitmakers Cecilia Bar-

toli (Decca) and Yo-Yo Ma (Sony Classical). The
mezzo's glorious '98 release "live In Italy" finished this

year at No. 14; from earlier this year, her duet disc with

Bryn Terfel ended up at No. 17, and this fall's "Vivaldi

Album" made a strong early showing at No. 27. Issued

in February, Ma's prosaically titled but beautifully

played "Simply Baroque" finished the year at No. 5,

while his new "Solo" has already placed at No. 23. The
cellist's '98 Piaz/.olla and Bach sets were again fix-

tures, at No. lfi and No. 22, respectively.

Other relatively "straight" classical albums to do well

in '99 were Telarc's Rachmaninoff piano-roll reincar-

nation "A Window In Time" and guitarist Paul Gal-

braith's excellent two-disc Delos set of Bach transcrip-

tions, which finished at No. 38 and No. 38, respectively.

Also, Sony Classical's soundtrack to the risible Jacque-

line du Pre biopic "Hilary And Jackie" ended up at

No. 19, with the film powering the late cellist's classic

EMI recording of the Elgar concerto to No. 43 (the

only reissue to place so high).

On Top Classical Crossover, the No. 1 album for '99 is

John Williams' Sony Classical soundtrack to the "Star

Wars" prequel. Wee Welsh warbler Charlotte Church's

sophomore Sony album is next, with three Angel discs by

operatically challenged pop singer Sarah Bright man
to round out the top five. The year-end midline chart was
dominated by Philips, Sony, and RCA themed compila-

tions of the "Mozart For Midwifing" variety, although

the sampler disc to Philips' "Great Pianists OfThe 20th

Century" edition came in at a heartening No. 11.

If Keeping Score were to hand out awards, several

would go to those labels that released beautiful boxed sets

and large-scale editions. Philips' brave "Great Pianists"

series was far from perfect but all the critical carping

about details at least means people care—and the imper-

fections hardly blemish the achievement as a whole. Other

labels deserving kudos include Teldec (for its "Bach
2000"), RCA ("The Rubinstein Collection"), and Sony (the

wonderful "Original Jackets" sets of"Glenn Gould Plays

Bach" and "Stravinsky Conducts Stravinsky"). And some
of the best classic recordings weren't reissues and didn't

come from old-line record companies: The "BBC Leg-

ends" series is treasurable, as are the New York Phil-

harmonic "American Celebration" and Philadelphia

Orchestra "Centennial Collection" boxed sets.

Perhaps most laudable, though, is an ambitious ven-

ture devoted to the new: Deutsche Grammophon's
"20/21" series, which has astutely documented modern
music—and done so in the hippest, most attractive

manner possible. So far, the series includes instru-
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mental music by Toru Takemitsu, Arvo Part, Pierre

I ion lev Luciano Berin, Mauricio Kagel. and Elliott

Carter, not to mention wildly divergent operas by
Olivier Messiaen and Andre Previn. The suhlime set

of Takemitsu's "Quotation Of Dream" from Oliver

Knussen and the London Sinfonietta is Keeping
Score's favorite disc of the year.

Other Keeping Score raves: the cutting-edge edu-

tainment of the CD-ROM included free with Harmonia
Mundi's Bach "St. Matthew Passion" set from Philippe

Herreweghe; the WinStar DVD of Susan Lacy's affect-

ing documentary "Leonard Bernstein: Reaching For

The Note"; the luminous RCA recording of Kurt Weill's

"Der Silbersee" from Markus Stenz and Ensemble
Modern; lutenist Hopkinson Smith's Astree album of

S.L. Weiss partitas; Robert Hill's unique Hanssler set

of Bach works for the lute-harpsichord; and moving discs

of Gavin Bryars' "Cadman Requiem" (Point) ami John
Tavener's "Eternity's Sunrise" (Harmonia Mundi).

Another favorite composer showcase is the most recent

EM I album devoted to Thomas Ades, which revolves

around the stunning orchestral work "Asyla."

More than a few pundits on stateside shores have sus-

pected that all the hoopla over Ades has been Anglo-

phone hype, but the approbation for "Asyla" is deserved.

The 28-year-old Faber composer just won the Universi-

ty of Louisville's Grawemeyer Award for the 25-minute

piece, making him the youngest recipient of the $200,000

composition prize since its

inception in 1985. (Past win-

ners include Takemitsu,
Witold Lutoslawski, and

John Adams; last year. Tan Dun won for his opera

"Marco Polo.") Written for Sir Simon Rattle and the

City Of Birmingham Symphony, "Asyla" was pre-

miered by them in fall '97, with the same tandem tour-

ing the work and recoixling it for EMI.

J EERS: Those who deserve coal in their stockings this

year include RCA Victor/BMG Classics for copping to

a lowbrow U.K. pop marketing device with a compilation

called "The Only Classical CD YouH Ever Need." It beg-

gars belief that a company in the business of selling

records (the label of Arthur Rubinstein and Michael

Tilson Thomas at that) would actually give an album
such a title, mass-market compilation or not

Others who've been naughty: Sony Classical, for get-

ting Kennedy's bold Jimi Hendrix project (away from

EMI) and then more or less abandoning it upon release

. . . BBC Music magazine for making a big show of open-

ing a North American publishing office and then shut-

ting it down after just a year . . . The UK's Haymarket
Magazines, purchaser earlier this year of Gramophone
Publications (family-owned for more than 75 years), for

recently closing down Gramophone's beautifully done

and sorely needed collector quarterlies on historical,

opera, early music, and piano recordings; word is,

though, that the piano and opera books have been pur-

chased and may resurface . . . The many classical radio

stations that complain about not being serviced with free

product—but that don't have new-release programs and

rarely even bother to hack-announce artist, repertoire,

and label when they do play anything new.

Finally, the most disheartening thing about 1999 was

the creeping sense that more and more of the people

who work at major classical labels don't like classical

music. They don't really listen to it. And they're often

embarrassed by it as a business—embarrassed not

that it doesn't sell well enough to be profitable but that

it doesn't sell like pop music. Yet classical music has

never really sold like pop, and it never will. The great

classical labeLs were created with an eye to the future,

to creating great products that sell well over time

(unlike most pop records, which soon become beer

coasters). Obviously, the world is a different place now:

The fiscal targets that were once annual and then

quarterly are now monthly, and our attention-deficit

culture stacks the odds against cultivating classical lis-

teners. But perhaps getting a wider public to pay
attention (and to pay for records) would be a bit easi-

er if more of the people who marketed classical music

actually took the time themselves to pay attention and

value their own most valuable wares.
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IMPRINT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)

CD 1 s
ANDREA BOCELLI

1 NO. 1

5 wwfcs at No. 1
SACRED ARIAS

2 I u ANDREA BOCELLI •
PHILIPS 462033 110.98/1 7 98)

ARIA — THE OPERA ALBUM

CD 3 2
CHICAGO SYMPHONY ORCHESTRA (LEVINE)

FANTASIA 2000

4 5 8 Jg*£Jf'*"1
0RCH

S ,

L0MA "**9ma PAUL MCCARTNEY'S WORKING CLASSICAL

5 1 7
CECILIA BARTOLI
DECCA 466569 (10 9EV17.9BI

THE VIVALDI ALBUM

6 6 IE
VARIOUS ARTISTS THE MOST RELAXING CLASSICAL ALBUM IN THE WORLD-.. EVER!

CD It 4
ANNE SOFIE VON OTTER
0G 459685 U 7.98 CO]

HOME FOR CHRISTMAS

CD 12 20
VARIOUS ARTISTS THE BEST OPERA ALBUM IN THE WORLD.. .EVER!
CIRCA/VIRGIN 42203 (19 98,72. 98)

CD 9 « CARRERAS-DOMINSO-PAVAROTTI (LEVINE) • THE 3 TENORS: PARIS 1998

10 10 44
YO-YO MA

QiiuiPi v RflROniiP
SONY CLASSICAL 60690 (10 98 EQ'16.98)

Oirviri_i wwuut

u < 12
YO-YO MA S0LQ
SONY CLASSICAL 61 739 ( 16 98 £0 CD)

DULU

12 7 f
ANNE SOPHIE MUTTER
0G 463259 [17.98 GDI

PLAYS VIVALDI'S THE FOUR SEASONS

OD NEW> ™^,S^6S9^C^"
BR 'DGE

A FKTIVAL 0F NINE LESS0NS * MR0LS

14 13 3
ANONYMOUS 4 r-,-f ir ct .

HARMONIA MUNDI (FRANCEI 907232 (12 9&T8 9BI
llucinuo UP 3 1. iNiv,nuL«o

15 14 43
ANDRE RIEU ROMANTIC MOMENTS

TOP CLASSICAL CROSSOVER

CD : 4

NO. 1
CHARLOTTE CHURCH CHARLOTTE CHURCH
SONY CLASSICAL 64356 I10-9B EQ/16.98) 4 weeks at No. 1

ex 2 39
CHARLOTTE CHURCH A

v . )rl , y
,.- AHfit ,

SONYCLASSICAL60957(10.98 E0..|6 98)
VOICt Uf Hd PJNljtL

CD 3 27
SARAH BRIGHTMAN THE ANDREW LLOYD WEBBER COLLECTION
REALLY USEFUL DECCA 539330 (10 96716.98)

CD 4 34
SARAH BRIGHTMAN •
NEMO STUDICVANGEL 56769 19 98/16-98)

5 5 32 sS™TS.™IeS* "AH WARS EPISODE 1: THE PHANTOM MENACE

6 6 3
SARAH BRIGHTMAN
DECCA 8391 16 (1 7.98 CO)

THE SONGS THAT GOT AWAY

7 7 6
™"L ,24 ™ eo cdi

GREATEST HITS: 1969-1999

8 9 12 DKCA^wnMB
3
!/ .98)

PAVAROTTI & FRIENDS FOR GUATEMALA AND KOSOVO

9 8 9
ARIA
AST0R PLACE 40172 (16 98 CD)

ARIA 2: NEW HORIZON

10 ID SO
JOHN WILLIAMS/CHRISTOPHER PARKENING CTFPMOM
SONY CLASSICAL 61649 (10.9 EQ/16.98)

11 i; 68
LONDON SYMPHONY ORCHESTRA (HORNER) A BACK TO TITANIC

QD 1; 4
DOMINGO'KAASFERNANDEZ

, _ K ,,,„,,„,. ,,,

S0NYClASSICAL61798(10.98EO16.98>
LHKISI NIKS

1
IMt IIN VltMNA

13 1? 9
JAMES GALWAY
RCA VICTOR 63553 (10 98716 98)

UN-BREAK MV HEART

14 15 21
BOSTON POPS ORCHESTRA (L0CKHART) . cpl nc pops
rca '. aoR bills iic its lb 9»i

R M Lw:>n ur rur*

15 14 14
EDGAR MEYER/JOSHUA BELL „HnnT Tn .„

SONY CLASSICAL 60864 (10 98 -
. 6 4S
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TOP CLASSICAL MIDLINE TOP CLASSICAL BUDGET

1 CARRERAS-DOMINGO-PAVAROTTI A

TENOR'S CHRISTMAS SON* CLASSICAL

2 BOSTON POPS (FIEDLER) CHRISTMAS FES-

TIVAL RCA VICTOR

3 CARRERAS-DOMINGO-PAVAROTTI CHRIST-

MAS FAVORITES • SWT CLASSICAL

4 VARIOUS THE GREATEST CHRISTMAS SHOW
ON EARTH decca

5 VARIOUS MOZART FOR YOUR MIND Philips

6 VARIOUS ONLY CLASSICAL CD YOU NEED
RCA VICTOR

7 BOSTON POPS (FIEDLER) CHRISTMAS AT

THE POPS RCA VICTOR

8 LEONARD BERNSTEIN THE JOY OF CHRIST-

MAS SONY CLASSICAL

9 PHIL.ORCH.(ORMANDY) NUTCRACKER SONY

CLASSICAL

10 VARIOUS PACHELBEL CANON RCA VICTOR

1 1 SHAW FESTIVAL OF CAROLS RCA

12 CARRERAS-DOMINGO-PAVAROTTI TENORS
ON TOUR SONY CLASSICAL

13 ANTAL OORATI TCHAIKOVSKY: NUTCRACK-
ER/BEAUTY PHILIPS

14 1 SOLISTI VENETI (SCIMONE) ALBINONrS
ADAGIOS ERATO

15 BOSTON POPS ORCHESTRA (FIEDLER)

CHRISTMAS FESTIVAL POL,GRAM SPECIAL

PRODUCTS

1 VARIOUS CLASSICAL PIANO MASTERPIECES
MA0ACY

2 VARIOUS THE BEST OF MOZART lASERlfGHT

3 BOSTON POPS ORCHESTRA (FIEDLER)

CHRISTMAS FAVORITES RCA SPECIAL PROD

ucrs

4 BERLIN SYM, (WOHLERT) TCHAIKOVSKY:

THE NUTCRACKER HLTS. LAURtltiHT

5 VARIOUS A NUTCRACKER CHRISTMAS

INTERSOUND

6 VARIOUS TCHAIKOVSKY: THE NUTCRACKER
SUITE iv •»' v

7 VARIOUS CLASSICAL MIX point classics

8 VARIOUS NUTCRACKER SUITES handleMAN

9 VARIOUS 20 CLASSICAL FAVORITES MAOACY

10 VARIOUS MASTERPIECES OF THE MILLENNI-

UM LASERUGH T

11 LUCIANO PAVAROTTI CHRISTMAS WITH
PAVAROTTI LASERLIGHT

12 VARIOUS BABTS FIRST CLASSICS ST.&AIR

13 VARIOUS A NUTCRACKER CHRISTMAS
INTERSOUND

14 VARIOUS BEETHOVEN: GREATEST HITS REF-

ERENCE GOLD

15 JOHN BAVLESS BEATLES GREATEST HITS

INTERSOUND
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by Steve Gruyboiv

Top TEN: No fanfare, just the 10 discs that amused,

intrigued, and inspired this w riter during 1999 (or, the

ones that found their way into my computer's CD drive

most often, on the days when I needed that umpteenth

cup of coffee):

Branford Marsalis Quartet, "Requiem" (Columbia).

Four explorers chart the coursejazz has taken, while push-

ingthe genie to its outer limits. II"there

is a jazz album of the .vear, this is it

Sam Newsome & Global Unity,

(Columbia). Juxtaposing the languages of world music

and jazz, Newsome has the talent to run with the pack

and the vision to put himself ahead of the game.

Charles Lloyd, "Voice In The Night" (ECM). Like the

legendary phoenix, Lloyd periodically rises, taking the

listener on a voyage through the deepest pockets of his

beautiful, and beautifully chosen, compositions.

Andy Summers, "Green Chimneys" (RCA). A delight-

ful pleasure, as Summers adds his own unique voice to

the music of Thelonious Monk.
Matt Wilson Quartet, "Smile" (Palmetto). Serious

blowing, engaging compositions, and plenty of tongue-in-

cheek attitude make this an all-around winner.

Michael Brecker, "Time Is OfThe Essence" (Verve).

With Larry Goldings' organ in tow, Brecker turns in his

most stirring performances to date.

Brad Mehldau. "Elegiac Cycle" and "Art OfThe Trio
4" (both Warner Bros.). Two very different releases,

chronicling the pianist's continued growth and boundless

creativity.

Stefon Harris, "Black Action Figure" (Blue Note). A
sophomore effort that raises the bar set by his engaging

debut

Don Byron, "Romance With The I Inseen" (Blue Note).

No concepts, just an intriguing lineup of musicians mak-
ing beautiful, haunting music.

Wynton Marsalis. "Live At The Village Vanguard"
(Columbia). A late-in-the-year entry that's too good not

to list A documentary of the musician, and band, that

revitalized jazz and continues to push the music forward.

A.ND:

1999* IN* REVIEW

The "best kept secret" award goes (with neces-

sary irony) to Richard Bona for

"Scenes From My Life" (Columbia),

which should be anything hut a secret

The "question mark" award goes to 550 Music/Lega-

cy's short-lived Vertu, w hose summer "jam band" tour

never materialized.

And finally, the "welcome back" award (although he was-

n't really away) goes to Keith Jarrett, whose fourth-quar-

ter "The Melody At Night With You" (ECM) is an inspir-

ing statement ofreflection, resolution, and inner strength.

MaKK THE DATES: Billboard/BET on Jazz's first

Jazz Conference and Awards w ill be held June 7-9 at the

JW Marriott, 1331 Pennsylvania Ave., Washington, D.C.

20004 (telephone 202-393-2000). The conference room rate

is $219. Contact Billboard's Michele Quigley at 212-536-

5002 for more information. Well see you there.

And to borrow a phrase from Kahsaan Roland Kirk:

May you have many "bright moments" in the year to come.

BET on JAZZ proudly sponsors

Top Jazz Albums.
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ARTIST II Hill TITLE
IMPRINT & NUM8FJWJISTRIBUTING LABEL " "

CD 1 27
DIANA KRALL
VERVE 0503O4.VG

No. 1

15wteta,e1No 1

.VHF'I

CD 2 a HARRY CONNICK JR
COME BY ME

3 3 n TONY BENNETT
fPMC(XJMSIA6366aCRG BENNETT SINGS ELLINGTON HOT & COOL

4 4 8
KEITH JARRETT
ECU 547949pi THE MELODY AT NIGHT. WITH YOU

CD 6 7S
VARIOUS ARTISTS

JAZZ FOR A RAINY AFTERNOON

6 5 1
ROSEMARY CLOONEY

<E GIRL SINGER • A MUSICAL AUTOBIOGRAPHY

7 7 9
MICHAEL FEINSTEIN WITH THE MAYNARD FERGUSON BIG BAND

ttlLi CI 1 Y KHY 1 HMS

8 8 11
VARIOUS ARTISTS
32 JAZZ 32152 JAZZ FOR THOSE PEACEFUL MOMENTS

9 9 66
VARIOUS ARTISTS
32 i/'.'.' JAZZ FOR THE QUIET TIMES

10 12 30
VARIOUS ARTISTS

OD 1/ 19
VARIOUS ARTISTS

KINGS OF SWING

QD 14 45 MILES DAVIS
LEGACYCTUJMBW >.<>Rf>3CHr, LOVE SONGS

13 13 12
THE RAMSEY LEWIS TRIO

APPASSIONATA

14 11 45
VARIOUS ARTISTS

JAZZ FOR WHEN YOU'RE ALONE

15 ;o 6
MICHAEL BRECKER

TIME IS OF THE ESSENCE

QD 16 53
VARIOUS ARTISTS

JAZZ FOR THE OPEN ROAD

17 15 35
VARIOUS ARTISTS
N-NM JAZZ • DISCOVER AN AMERICAN ORIGINAL

(E) NEW* WYNTON MARSALIS SEPTET
LIVE AT THE VILLAGE VANGUARD

19 19 21
THE PHIL COLLINS BIG BAND
ATLANTIC ? :; >-. a j A HOT NIGHT IN PARIS

© NEW* ELLA FITZGERALD

21 18 37
CASSANDRA WILSON
BE«m)TE54123WIT0L« TRAVELING MILES

22 20 8
PATRICIA BARBER
-»E MOMT :::i^Lul NOT! O^iT-l COMPANION

23 24 16
DUKE ELLINGTON

1927-73 THE BEST OF DUKE ELLINGTON

24 25 4
BENNY GOODMAN

LIVE 1938 AT CARNEGIE HALL - COMPLETE

25 22 77
DIANA KRALL
IMPULSEL'GRP 059625VG STEPPIN' OUT — THE EARLY RECORDINGS

TOP CONTEMPORARY JAZZ ALBUMS

CD 1 4
KENNY

G

No. 1

4 marks at No I

fa r- -. - i:

CD 2 21
KENNY G

•

:/. : . - ; CLASSICS IN THE KEY OF G

3 3 V.
DAVE KOZ

< : r THE DANCE

CD i 6
FOURPLAY

SNOWBOUND

5 i 12
BONEY JAMES
WARNER 47283 BODY LANGUAGE

6 i 34
JOE SAMPLE FEATURING LALAH HATHAWAY
PRMKP 05995&YG THE SONG LIVES ON

CD 11 3
VARIOUS ARTISTS

JAZZ NOEL

CD :< 2
VARIOUS ARTISTS
RHINO R»>! A", SMOOTH GROOVES SENSUAL CHRISTMAS

CD 12 9
VARIOUS ARTISTS
KKSf 00!9RYKODrSC KKSF 1037 SAMPLER FOR AIDS RELIEF VOL 10

10 ; ?
PAT METHENY

A MAP THE WORLD (ORIGINAL SCORE)WARNER BROS. 473

n 9 59
KIRK WHALUM
MRNERBROS 47124 FOR "7.

i

12 10 23
PAUL HARDCASTLE
TRIPPIN N' RHYTHhVPUSH 905O6V2 THE JAZZMASTERS III

QD 15 7
VARIOUS ARTISTS
WNUA - WNUA CARES FOR KIDS FOUNDATION '.

14 S 13
NORMAN BROWN

CELEBRATION

QD 18 2
ALDI MEOLA

WINTER NIGHTS

is 13 12
BRIAN CULBERTSON
ATLANTIC 93237/AG SOMETHIN' BOUT LOVE

QD 19 22
RICHARD ELLIOT
BLUE NOTC f^JBl.CAPITOLD CHILL FACTOR

QD 21 29
THE RIPPINGTONS FEATURING RUSS FREEMAN
P[A*,W\rJMil7 HI. 1 IA." 1 l-n*'.M\T>AM Hk. TOPAZ

19 16 5
VARIOUS ARTISTS

WJJZ 106 1 SMOOTH JAZZ VOLUME 6

(D 23 28
SPYRO GYRA
WINDHAM H LL JA22 1 U;iV. '.DHAI.I H l GOT THE MAGIC

QD NEW GROVER WASHINGTON. JR.
CO.JMB io-ot PRIME CUTS THE COLUMBIA YEARS 1987 1999

QD RE-ENTRY
MEDESKI MARTIN ft WOOD
,-;us,'

:
:. - --.:civ last lvame tc "RA\a perhaps) BEST OF 1991-1996

23 20 21
INCOGNITO

• UKUEMMiMinWB NO TIME LIKE THE FUTURE

24 1* 16
BOB JAMES

JOY RIDE

25 21 24
DOWN TO THE BONE
INTERNAL BASS 2002 THE URBAN GROOVES - ALBUM II

)AII>.m'** It*

merit ot 10 miliar un
. ii.: !:.,!

MM sates rrerns IMS MM. • RcrafcfvjIndusHyAavi. Ot America (RIAA) certification tar ntt shipment ot

(GcAdl A RTaa CMtrfcaflcri tar net shipment of 1 million onesMmA 4> RIAA CfmlflCAtton far net sMp.
ti (Oiamond). Numeral lotlrwing Platinum or Dramono symool irvjcates album's mulD-pletinum level. R»
t albums wflh a runntngtlme ot 100 mmutes or mote, Tfie RIAA rnirftlpees stuprnents by Die number of dues

• l.sT K\ I K iH Le^Bn JAMAICA

42 www.billboard.com BILLBOARD DECEMBER 25. 1999



1999
) music awards

We want to thank the

winners, performers, presenters, hosts,

behind-the-scene participants,

and 12,117,000 U.S. viewers* for the

best (and last) award show

of the millennium!

Billboard Music Groui

FOX BOB BAIN JfePRODUCTIONS, INC. Jr*J .

MGM GRAND.
LAS VEGAS

* Nielsen Media Research

Copyrighted material



Pro Audio
ARTISTS & MUSIC

Industry Poised For Next Digital Era On Eve Of Millennium
It SEEMS appropriate that the final

year of the decade, the century, and

the millennium was a watershed time

for the recording industry.

Not only did 1999 usher in the tech-

nical specifications for second-gener-

ation sound carriers DVD Audio and

Super Audio CD, it also marked a

turning point for digital technology

as a whole.

By now, most recorded projects

employ digital technology virtually

every step of the w:ay and make use

of high-resolution formats that as re-

cently as a few years ago were off-

limits to all but the most privileged

music makers.

The year got off to a fast start with

the confirmation of two major stories

that started breaking at the tail end

of 1998: the purchase of Miami's
fabled Criteria Recording Studio by

New York powerhouse the Hit Facto-

ry, and the acquisition by Cello Stu-

dios of three of the sewn rooms that

made up Allen Sides
1

Ocean Way/
Record One complex in Los Angeles.

Those twro studio transactions fol-

lowed the mergers in December 1998

of Nashville studios Emerald Record-

ing and Masterfonics on the one hand,

and Seventeen Grand Recording and

Love Shack Studios on the other.

Although some pundits viewed this

wave of consolidation as evidence of

tough times for top-flight studios, oth-

ers dismissed the trend as an Isolated

cluster of business deals driven more
by specific circumstances than by the

overall business climate.

In fact, Sides left no doubt about

the robust health of his business when
just months after the sale to Cello, he

expanded Ocean Way by taking over

1 9 99 * IN* REVIEW

Producer/engineer Chuck Ainlay, left, installed a Solid State Logic Axiom-MT dig-

ital console at Backstage Studio in Nashville, a newly renovated facility that he

co-owns with Sound Stage owner Ron Kerr. Shown with Ainlay, from left, are

producer James Stroud, Wynonna's daughter Grace, and Wynonna. The photo

was taken during sessions for Wynonna's latest Mercury Nashville project, for

which Stroud produced several tracks.

• CD, Audio and Video Manufacturers

• Video Production Facilities

• Packaging and Mailing Suppliers

• Equipment Manufacturers of

CD and CD Rom

• Tape Duplicators and CD
Replicators

• Tape Masterers

• And much more
mm
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by Paul Verna

the building adjacent to it, which was
formerly occupied by Bernie Grund-
man Mastering. (Sides already

owned the building; Bemie Grund-
man, for his part, moved his studio

around the corner.)

Soon after those studio deals, word
broke that the technical specification

for DVD Audio was finally a reality

after years of technical and political

hurdles that prevented its release.

The development paved the way for a

market introduction for DVD Audio

hardware and software, which was
promised before year's end but at

press time had yet to occur.

Super Audio CD, the audiophile-

driven digital sound carrier devel-

oped by Sony and Philips, also re-

leased its technical specification early

in the year, and limited product intro-

ductions followed in Japan in May and

the U.S. in the fall.

While these business and technical

stories were unfolding, a small revo-

lution was taking place in the mas-

tering sector of the industry, as long-

established players on both coasts

either bolted or were asked to leave

jobs they'd held for virtually their

entire careers. The vacancies they

left behind opened opportunities for

other engineers to rise up the ladder.

The most momentous of the staff

changes were Stephen Marcussen's

abrupt departure from Los Angeles-

based Precision Mastering, where
he'd held sway for 20 years, and Scott

Hull's sudden exit from New York

juggernaut Masterdisk, where he'd

Los Angeles-based mastering engi-

neer Stephen Marcussen departed his

job at Precision Mastering and spent

most of the year working out of Dave

Collins' room at A&M Mastering,

pending the construction of Mar-

cussen's own studio. Shown, from left,

are Marcussen and fellow mastering

veterans Bob Ludwig, Ted Jensen,

and Collins. (Photo: Caryl McGowan)

built a career first under industry

luminary Bob Ludwig and then as

chief engineer and a widely respect-

ed mastering maven in his own right.

While Marcussen was not directly

replaced at Precision, the studio hired

New York vinyl specialist Rick Essig

from Frankford Wayne and Tom
Baker from Oasis and Future Disc

Systems. Marcussen left to open his

own eponymous facility in Los Ange-

les, but while he w-aited for his studio

to be built, he operated out of Dave
Collins' room at A&M Mastering.

Ironically, that studio was tem-

porarily closed in the fall after its par-

ent company. Universal Music, decid-

ed to sell it. At press time, it appeared

that the Henson company had pur-

chased the studio, which was sched-

uled to reopen Jan. 10 under the new-

ownership. However, it was not clear

what role the former staffers of the

recording and mastering divisions of

A&M would have under the new-

regime.

At least one former A&M Master-

ing engineer, Pat Sullivan, left the

facility and joined Bernie Grundman
Mastering.

Hull joined New York studio Clas-

sic Sound, where he has brought a

pop and rock sensibility to a studio

long reputed for the jazz and classi-

cal work of its co-founders, Tim Mar-
tyn and Tom Lazarus. At Master-

disk, Hull's room was rebuilt and

taken over by Leon Zervos, who
joined the studio after developing a

strong following at nearby rival

Absolute Audio.

Other mastering engineers who
changed affiliations included Joe Pal-

maccio (from Sterling Sound to Sony

Music Studios), Robert Vosgien
(from CMS to Capitol Mastering),

and Ron Boustead (from Precision

to CMS).

Mastering engineer Scott Hull left

Masterdisk to join Classic Sound.

In the field of pro audio education,

1999 was among the busiest years on

record, at least in the U.S., where
Ex'Pression Center for New Media

—

a facility run by former Full Sail prin-

cipal Gary Piatt—opened in

Emeryville, Calif., and Australia-

based international powerhouse
School of Audio Engineering (SAE)
opened a branch in New York. Both

(Continued on next page)

THE 'TOP 'STORIES
• The Technical Specifications For DVD Audio And Su|>or Audio CD Are
Released. Clearing The Way For Market Introductions.

• The Hit Factory Acquires Miami's Criteria Recording Studios, And
Cello Entertainment Putvhases Three Of Ocean Way's Rooms.

• Ex'Pression Center And SAE Lead A Wave Of U.S. Pro Audio School

Openings.

• Allen Sides Expands Ocean Way By Moving Into Former Bernie Grund-

man Mastering Site.

• Producer Bruce Fairbairn Dies At 49.

• Digidesign lips The Ante In War Between Digital Audio Workstations

And Modular Digital Multitracks.

• Mastering Business Undergoes Massive Changes As High-Profile Engi-

neers Change Affiliations.

• A&M Studios Is Temporarily Shuttered By Parent Company Universal

Music: Its I Utimate Fate Is Still Uncertain At Year's End.

• The Music Producers Guild Of The Americas Is Folded Into NARAS.

• Solid State Logic Axiom-MT Digital Consoles Make Inroads In Eu-

rope, UJ3.

• Solid State Logic Braces For Sale As Parent Company Carlton Merges
With A Rival Media Giant.

• Tascam And Mackie Introduce Affordable 24-Bit, 24-Track Hard-Disc

Recorders.

• Jerry Harrison And Tom Zito Launch Unsigned Artist Internet Site

garageband.com. With George Martin Heading A Team Of Star Produc-

ers On Its Advisory Board.
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STUDIO MONITOR
(Continuedfrom preceding page)

schools offer comprehensive degree

programs in a variety of fields and

boast impressive job-placement cre-

dentials.

From an equipment standpoint,

1999 offered groundbreaking prod-

ucts that promise to open new hori-

zons for audio professionals while

offering serious hobbyists an afford-

able entry into state-of-the-art

recording.

Key products included the Mackie

HDR24/96 and Tascam MX-2424,
both 24-track, 24-bit hard-disc

recorders that offer unprecedented

audio resolution, storage capacity, and

editing features at price points of

$5,000 and $4,000, respectively.

The Mackie HDR24/96. a 24-brl. 24-

track hard-disc recorder thai sells for

$5,000.

The Tascam DA-78HR, a 24-bit version

of the company's popular DA-88 mod-

ular digital multitrack system.

Tascam also made headlines with

its DA-78HR, a 24-bit version of its

award-winning DA-88 modular digi-

tal multitrack (MDM).
Other significant products of 1999

included the Euphonix System 5 dig-

ital console; the Fairlight Merlin dig-

ital audio workstation; the Yamaha
PM1D digital board, targeted at the

live-sound market; the Universal

Audio reissues ofthe classic 1 1 76 and

Teletronix LA-2A eompressor/lim-

iters; and the Bomb Factory plug-ins

for Digidesign's Pro Tools platform,

which include software emulators of

the 1176, LA-2A, and other classic

gear.

If the above products demonstrat-

ed a favorable climate for digital con-

soles and digital media in general,

that perception was reinforced by

other developments, including a

tongue-in-cheek campaign by Digi-

design that posed the rhetorical ques-

tion, "Is tape dead?" and offered cus-

tomers trade-ins of their MDMs
when they purchased Pro Tools sys-

tems.

On a more serious note, Solid State

Logic (SSL) made inroads in the U.S.

with its top-of-the-line Axiom-MT
digital console. Following several

installations in Europe in 1998 and

1999, U.S. studios that added Axioms
this year included Skip Saylor in Los

Angeles; Avatar, Kampo, and Electric

Lady in New York; Transcontinental

in Orlando, Fla.; and Backstage in

Nashville (see photo, page 44).

While SSL basked in the success

of the Axiom-MT and the analog

9000J, the company braced for an

imminent sale after its parent com-

pany, British media giant Carlton

Communications pic, announced
plans to unload the 30-year-old con-

sole maker and merged with com-
petitor United News & Media.

Despite the near certainty of the SSL
sale, the company appeared to be fol-

lowing a business-as-usual strategy

at press time.

Another developing story at year's

end was the merger between the 2-

year-old Music Producers Guild of the

Americas and the National Academy
of Recording Arts and Sciences. The
two organizations' intent to merge
was announced at the fall Audio Engi-

neering Society Convention in New
York and confirmed in mid-December

(see story, page 89).

In other 1999 news, noted produc-

er and former Talking Heads key-

boardist Jerry Harrison joined with

industry veteran Tom Zito to launch

an Internet company, garage-

band.com, devoted to unsigned bands.

The site is driven by producers, with

Sir George Martin heading an all-

star advisory board.

Finally, the industry bid farewell

this year to producer Bruce Fair-

bairn, who died of unknown causes

at age 49 while working on the Yes

album "The Ladder" in Vancouver.

PRODUCTION CREDITS
BILLBOARD'S NO. 1 SINGLES (DECEMBER 18, 1999)

CATEGORY HOT 100 R8.B COUNTRY DANCE SALES MAINSTREAM ROCK

TITLE

Artist

Producer

(Label)

SMOOTH
Santana Feat. Rob

Thomas;'

M. Sertetic

(Arista)

U KNOW WHAT'S UP
Donnell Jones'

Eddie F. D. Lighty

(Untouchables/Laface)

HE DIDN'T HAVE TO BE

Brad Paisley/

F.Rogers

(Arista Nashville)

SEXUAL !LA DA Dl)

Amber
The Berman Bros.

(Tommy Boy)

HIGHER
Creed/

J.Kurzweg

(Wind-Up)

RECORDING
STUDI0(S)

Engineeris)

FAN-AS-

(Berkeley. CA)

David Thoener

PLAYGROUND MINI

MANSION
(New Jersey)

Sheldon Goode, Eddie F

Andrew Cardenas

THE CASTLE RECORD-
ING STUDIOS
(Franklin, TN)

Greg Droman

Ricky Cobble

GALLERY

(New York)

C.H. Berman

i HOUSE ON BSUV
RD.

(Orlando, FLI

John Kurzweg

CONSOLEIS),

DAW(S)

Neve BIOS AMEK Galileo SSL 4056 G SSL 6000 Pro Tools

RECORDER(S) Studer A-800 Sony APR24

.

E MagicLogic 4.C

Otari DTR 900 II Studer A827 Pro Tools

MIX MEDIUM Pro Tools Ampex 499 Ampex 467 Ampex 499 Pro Tools

MIX DOWN
STUDIO(S)

Engineer(s)

THE RECORD PLANT
(Los Angeles)

David Thoener

PLAYGROUND
MINI MANSION
(New Jersey)

Sheldon Goode

THE CASTLE
REC. STUDIOS
(Franklin, TN)

Richard Barrow

GALLERY

(New York)

Dr. Moe
C.H. Berman

TRANSCONTINENTAL
(Orlando, FL)

John Kurzweg

CONSOLES
DAw(S)

SSL 9000 AMEK Galileo SSL4056G SSL 6000 SSL 9000

RECOROER(S) dB Technology CX 8000 Sony APR24 -

E Magic Logic 4.0

Otan DTR 900 II Studer A827 Studer i
2"

MASTER
MEDIUM

HHB Magneto Optical

Disk

Quantegy GP9 Ampex 467 Ampex 499 Ampex 499

MASTERING
Engineer

UN
Stephen Marcussen

POWERS HOUSE OF
SOUND
Herb Powers

MASTERMIX
Hank Willians

ABSOLUTE
Leon Zervos

STERLING SOUND
Ted Jensen

CD/CASSETTE
MANUFACTURER

BMG BMG BMG WEA BMG

£ 1999. Billboard/U PI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock. Modern Rock, Rap. Adult

Contemporary, Club Play, and Dance Sales rotate weekly. Please submit material tor Production Credits to Mark Marone, Telephone 212-536-5051.
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EMTEC Pro Media
would like to thank
their Master Award
recipients for making

BASF
their tape of choice.
A&M Studios

A, P. Alexakis

Chuck Ainley

Dallas Austin

Avatar Studios

Neal Av rim

Joe Barresi

Sean Beavan

Michael Beinhom

Nick Blagona

Leslie Braithwaite

Kevin Briggs

Tony Brown

Mariah Carey

Rob Cavallo

Dana Jon Chappelle

DJ Clue

Conway Studios

DARP Studios

Jim Dean
Karl Derfler

Barry Harold Goldberg

Jerry Harrison

Eduardo Hernandez

Ken "Duro" Kill

Rodney Jerkins

David Kahne

John King

Robert John "Mutt"

Lange

Tommy LiPuma
Cartton Lynn

Jeff Martin

Tony Maserati

Masterfonics

Metalworks Studios

Mixing Recording

Studio

Music Annex

Paul Northfield

NRG Studio

Oceanway Los Angeles

Oceanway Nashville

PCP Labs

Quad Recording

Julian Raymond
GeraLdo Rios

Bob Rock

Rick Rubin

Robert Sadin

Ramon Sanchez

Al Schmitt

Jim Scott

Scream Studios

Rob Seifert

Seventeen Grand

Mike Shipley

Allen Sides

Mike Simpson

Sony Music Studios

Randy Staub

George Strait

Sunset Sound

Bruce Swedien

The Enterprise

The Plant

The Village

Steve Tillisch

John Travis

Billy Joe Walker

Paul Woriey

^EMTECEMTEC Pro Media

US 1 888 295 5551 Canada 1 BOO 817-4478 or visit our web site al mmenfltt-usa.com

ADAT breeds hits.
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ARTISTS & MUSIC

How Ragtime & Rap Refined The Start & End Of This Century
In DEALING with popular music,

considered one of the hallmarks of

the so-called American Century, it is

interesting to note that the musical

flavor of the century's beginnings
has a parallel innovative flavor that

marks its end.

In the first years of the 1900s a

new sound, ragtime, took center
stage, evolving from its black her-

itage—its master being Scott Jop-

lin—into the mainstream of popular

music. Irving Berlin's 1911 "Alexan-

der's Ragtime Band" best exempli-

fied this crossover, if not the literal

sound of ragtime. Ragtime's inter-

national success marked a well-

defined point at which popular music

from America would become one of

its main cultural exports.

Today, rap, a sound originating

from black urban areas, closes out

the century as a dominant sound
among America's youth, the main
buyers of prerecorded music. A sim-

ilar element, fueled again by a black

musical sensibility, helped establish

rock'n'roll. (Incidentally, it may or

may not be a mere coincidence that

the century drew to a close with a hit

Broadway musical, "Ragtime," based

on EX. Doctorow's novel that cen-

ters on social upheaval in America at

the end of the 19th century. That
legacy still frames much of today's

social scene.)

But if ragtime and rap were the

only factors defining the American
popular song at the end of the 20th

century, then we wouldn't be dealing

with the culture of America, but of

some other homogenous geographic

entity. American culture goes much
deeper than that.

Scott Joplin himself wrote a rag-

time opera called "Treemonisha,"
and, while not a total success, it

charmingly makes the point that

there are many places a specific

American music can venture into,

feel at home (sometimes uneasily),

and not fall flat on its face. (For

"Treemonisha," a flurry of ragtime

interest in the 70s, spurred by the

soundtrack of Joplin music used in

the hit film "The Sting," led to a

revival of the opera on Broadway
that lasted for 65 performances.)

A more triumphant example of the

earlier Joplin concept was George
and Ira Crohn in and DeBose Hey-
ward's "Porgy And Bess," which
premiered in 1935.

Of course, there is a tremendous
and incredible in-between period of

the 20th century in terms of the pop-

ular song.

From about 1920 through the

1960s, a body of popular song was
created that surely rates as a gold-

en era, both from the Broadway
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by Irv Lichtman

stage and Hollywood film.

In a remarkable confluence of cre-

ative genius, this nation produced a

stellar list of composers and lyri-

cists, such as Irving Berlin, Jerome
Kern, Victor Herbert, Sigmund
Romberg, Cole Porter, Richard
Rodgers. Lorenz Hart, Oscar
Hammerslein, George and Ira

Gershwin, and many others, most of

whom blossomed in the '20s.

Melding melody from Europe
with, in many instances, rhythms
born in the U.S., they produced
countless compact gems, covering

every emotion and conveying them
with intelligence and wit. Their out-

put had such startling consistency

that it is only in retrospect that we
can marvel at such abundance of

greatness. Indeed, it was a time
when greatness was the norm.
From a social point of view, the

best of these writers also poked fun

Best-Selling Folios, Single Sheets Dt 1999
The following are the best-selling folios and single

sheets of 1999 as reported by the following music print

companies:

CHERRY LANE MUSIC
1. Metallica, "Garage Inc."

2. Pokemon, "2.B.A. Master
Recorder Fun Pack"

X "The Prince Of Egypt."
vocal selections

4. Dave Matthews Band,
"Before These C rowded
Streets"

5. "Jekyll And Hyde," Vocal

Selections

Single Sheets:

1. "When You Believe," from "The Prince Of Egypt"
2. "Pokemon Theme," from "Pokemon"
:! "Give Me Forever, I Do." John Tesh & James
Ingram

4. "Fly Away," Lenny Kravilz

5. "Amazed." Lonestar

HAL LEONARD CORP
1. Sarah McLachlan, "Sur-

facing"

2. Fiona Apple. "Tidal"

M. Jim ririckman. "Destiny"

1. Mariah Carey, "n l's"

5. Dixie Chicks. "Wide Open
Spaces"

Single Sheets:

1 . "Angel." Sarah McLachlan
2. "My Heart Will Go On,"

Celine Dion

3. "I Will Remember You," Sarah McLachlan
4. "h is," Goo Goo Dolls

... "You'll lie In Mv Heart." Phil Collins

MUSIC SALES

1. Pink Floyd. "The Wall" (guitar tablature edition)

2. Tori Amos, "Anthology"

3. Tori Amos, "Little Earth-

quakes"

4. AC/DC, "Bonfire" (guitar

tablature edition]

5. Black Sabbath, "Antholo-

gy" (guitar tablature edi-

tion)

Single Sheets:

1. "To Make You Feel My
Love," Garth Brooks

2. "Bridge Over Troubled
Water," Simon Ai Garfunkel

3. "Morning Has Broken," Cat Stevens

4. "Lift The Wings," from "Riverdance"

5. "Home And The Heartland," from "Riverdance"

WARNER BROS. PUBLICATIONS

1. "Star Wars: Episode 1—The Phantom Menace"
2. Backstreet Boys. "Millen-

nium
3. 'N Sync
4. Shania Twain. "Come On
Over"

5. Garth Brooks. "Double
Live"

Single Sheets:

1. "From This Moment On,"

Shania Twain
2. "The Prayer." Celine Dion'

Andrea Bocelli

3. "I Don't Want To Miss A Thing." Aerosmith
4. "Time To Say Goodbye." Andrea Bocelli Sarah
Krightman

5. "The Wind Beneath My Wings," Bette Midler

at the social and political develop-

ments of the day—yet, admittedly,

without the urgent call to action that

would come decades later when pop-

ular music took on serious issues,

sometimes with a bluntness that felt

little need to adhere to the disci-

plines of an earlier art form.

It was termed rock'n'roll at first

and just plain rock as its scope
broadened musically and lyrically.

This new American sound, whose
loose antecedent was the '30s swing
era, entered the scene in the 1950s

and in a short space of time virtual-

ly defined American pop music at

home and abroad, with, needless to

say, a greater intensity than that of

an earlier pop song sensibility. It was
a sound that could demand and, in

part, realize an end to social injus-

tice and, to be sure, a war, in Viet-

nam, that divided Americans with an

ugly passion not seen since the Civil

War.

As we reach within days the end
of the century, it can be said that

there is generally a softer sound to

rock—including rap—that is per-

haps reflective of good economic
times and the very progress in

human relations that the best of rock

and rap's intentions has hel|>ed fos-

ter.

It is wishful thinking to believe

that the grand old songs of Tin Pan
Alley, Broadway, and Hollywood are

From about 1920
through the 1960s,

a body ofpopular
song was created

that surely rates as

a golden era, both

from the Broadway
stage and

Hollywoodfilm

due for a new assault on the charts

or some rebirth of exposure reflec-

tive of their halcyon days. And a soft-

er sound may hare to give way, sadly,

to more urgent sounds if times get

tough. And that sound may speak in

terms that are "new" as part of the

process that has seen American pop-

ular music absorb the cultural her-

itage of newcomers to our shores.

But it appears, happily, that the

creations of "the earlier part of the

last century" are likely to settle

down as an endearing genre of pop-

ular song, eliciting, when heard, that

oft-repeated generation-gap of a

sigh, "They don't write 'em like that

anymore."

NO.1 SONG CREDITS
THE HOT 100

SMOOTH • Itaal Shur, Rob Thomas • Itaal Stiur BMI, Bidms BMl. EMI Blackwood BMI

HOT COUNTRY SINGLES * TRACKS
BREATHE • Holly Lamar, Stephanie Bantley • Cal IV ASCAP. Universal-Songs Of PolyGram

International BMI, HopeChett/BMI

HOT RAB SINGLES
u KNOW WHAT'S UP • Edward Ferreli. Darren Ughty. Cimon Ughty, Balewa Muhammad, Anthony
Hamilton, Delvie Damon, Veronica McKenzie • Eddie F ASCAP. DoWhatlGorta ASCAR WB ASCAR

Balewa. ASCAR Universal-MCA ASCAP Anthony C ASCAP. Rassymysterta. ASCAP, Rusty

Knucklea ASCAP

HOT RAP SINGLES
HOT BOYZ • Missy Elliott, Timothy Moskiy • Mats Confusion, ASCAP, WB ASCAP. Virginia

Beach.ASCAP

HOT LATIN TRACKS
RITMO TOTAL • Mark Taylor, Paul Barry Right Bank ASCAP

Tribute to Hoagy. Toni Tennille and Marilyn McCoo were the featured perform-

ers in a 100th-birthday salute to songwriter Hoagy Carmichael in the main con-

cert hall at the University of Southern California {USC). Shown, from left, are

Flora Thornton, benefactor for the Thornton School of Music at USC; Shelly

Berg, director of the jazz department at the Thornton School; Tennille; Larry Liv-

ingston, dean of the Thornton School; McCoo; and her husband, performer Billy

Davis Jr. Carmichael would have been 100 on Nov. 22.
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For Latin Biz, It Was A Fabulous Decade
I HE EVERGREEN DECADE: So,

this New Year's Eve we are going to

finally party like it's 1999.

Until Jan. 1.

And for those of us who have been

involved in the Latino music biz for

the past decade, there is a lot to cele-

brate and be proud of as we enter el

rwew milenio.

First of all, the domestic Hispanic

market has mushroomed from
around $50 million wholesale in 1990

to about $300 million wholesale in

1999.

Labels have become more profi-

cient at marketing their product, par-

ticularly to the growing legions of

eager Anglo retailers, as well as to

expanding Latino indie chains.

Spanish radio stations hare gotten

better at finding what their listeners

want to hear, even though they have

often shrunk playlists too much in the

process. Now that Hispanic Broad-

casting Corp. and Spanish Broad-

casting System own most of the top-

rated radio stations, let's hope they

might be a bit more open to new
sounds.

Despite unprecedented success,

there is room for improvement to

boost the record industry, particular-

ly with regard to the working rela-

tionship among record labels and

m
by Joh n Lannert

1999* IN* REVIEW

Anglo retailers. And some things

have not changed. Music videos, for

instance, remain a minor promotion-

al tool. But great strides have been

made as well.

One of the most important ingre-

dients in the phenomenal success

seen during the '90s has been the

emergence of recording artists who
possess formidable—and lasting

—

appeal to a broad range of consumers,

especially in the pop and regional

Mexican genres.

Many of the top acts charting on

Billboard's retail charts in 1989 were
still appearing on The Billboard Latin

50 in 1999—Julio Iglesias, Vicente

Fernandez, Los Tigres Del Norte,

Roci'o Diircal, Gilberto Santa Rosa,

Ana Gabriel, Ricardo Montaner,
Josl Luis Rodriguez, Yolandita
Monge, and Jose Jose.

More noteworthy, perhaps, is that

in the past fire .rears, a new breed of

recording artists has come to the fore.

This group comes from all walks of

musical life, and it holds a greater

appeal for younger consumers. These

artists for the '90s look hip and sound

hip to music lovers, Latino and non-

Latino alike.

Hints of the ascent of these upstart

idols was given with the multi-mar-

ket prosperity achieved in the early

and mid-'90s by Jon Secada and Sele-

na.

The most obvious of these newer

stars include multi-market idols

Ricky Martin, Enrique Iglesias,

and Marc Anthony. Other big names
who have drawn non-Latino fans even

though they sing in Spanish are Luis

Miguel, Mana, Shakira, Elvis

Crespo, and DLG.
Still another crop of young Latin

stars made significant noise at retail

with exclusive Hispanic support They
included Carlos Vhes, I'epe Aguilar,

Carlos Ponce, Los Tri-O, Lfmite,

and Los Tucanes De Tijuana.

How far can Spanish music go in

reaching new, non-Latino consumers?

If Martin's Dec. 5 show at Cincinnati's

Firstar Center shed any light maybe
a long time, at least if Martin is per-

(Continued On next page)

GRIPO MANIA
Masters of the stage

2000 veces MANIA

CAT # 83619

MARC ANTHDNY
DESDE UN PRINCIPIQ FROM THE BEGINNING

CAT # 83580
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
DATA SYSTEMS PA[: lu : A Ai>. l-.L A v :

^ h, i. m :.. - T.'T uVi ARE LL f r

TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT 7 DAYS A WEEK
tn uj

UJ l/> uJ

eg < ii
ARTIST TITLE

3 < So IMPRINT/PROMOTION LABEL PRODUCER ISONGYVHITtH

1
1 1

0
0

ENRIQUE IGLESIAS RITMO TOTAL

2 2 3 16
MARC ANTHONY DIMEIO

c - jjr.t- m ;vkm: aol..',e>

3 3 5 17
CHRISTIAN CASTRO ALGUNA VEZ

. SiMANDEB K SANTANDERI

CD 7 7 14
VICTOR MANUELLE PERO DILE

a 'A OftdE !
'* MANL'ElLE

(A) 9 10 12
LOS RIELEROS DEL NORTE TE QUIERO MUCHO

. \
\ 'A.-;

5 4 11
CARLOS PONCE ESCUCHAME

U FLORES iM FIOHES

7 6 12 9
BANDA EL RECODO TE OFREZCO UN CORAZON

°i!
"

•• 8 8 9
MARCO ANTONIO SOLIS SI NO TE HUBIERAS IDO

b : ;si
"

13 9 5
CARLOS VIVES FRUTA FRESCA

; AAT: ; A', A . M Mftuf-A

10 ii
15

c LOS ANGELES AZULES EL LISTON DE TU PELO
, - - .

ry; 16 16 9
PEPE AGUILAR . : -JA'.-I

. AAjil.AR

12 4 2 16
JACI VELASQUEZ LLEGAR A Tl

SONY DISCOS t R PERU IT TORRES> TALAMANTU.A GRUIlON D HERNANDE2I

QD 18 28 4
RICARDO ARJONA DESNUDA

Q4) 23 33 3
GRUPOMANIA fa l LA LLUVIA

Ui) 15 23 11
CONJUNTO PRIMAVERA NO LE RUEGES

V MATA i

.

— Greatest Gainer

(3D 33 29 20
CHAYANNE ATADO A TU AMOR

ESTEFANO (ESTEFANO)

LUIS MIGUEL O TU O NINGUNA
l.MIGUE! i c ca.deron:

11 12 11 1/
RICARDO MONTANER EL PODER DE TU AMOR

1
.' TT R MC\TANFR,E SILVi'T

22 26 5
GILBERTO SANTA ROSA QUE ALGUIEN ME DIGA

Ml! , :. y.Mi Ii' A A.-A'.'ICi

">n
*u 14 14 8

JUAN GABRIEL TODO ESTA BIEN

21 19 34 5
ARKANGEL R-15 CON QUI EN ESTARAS

A DE u.v. .1 r,AvAFA~

22 17 18 25
RICKY MARTIN BELLA
r:^ •.<:..: i ,

. - ~ -

:a _ , ml; a .a-

23 21 30 5
EZEQUIEL PENA Ml GUSTO ES

i i via .' j.'-M. Elan a:;

/TTN
QD 30 39 10

VICENTE FERNANDEZ ETERNAMENTE

25 27 2
SHAKIRA MOSCAS EN LA CASA

J MEBMUK n L MEN0C2 HE8ARW R

26 20 17 16
ALEJANDRO FERNANDEZ SI HE SAB1DO AMOR

. m i.
t j : _r

n 24 21 6
INTOCABLE -ONADOR ETERNO

r, LJT LSTtD !L PAryLLAl

28 29 25 8
RICKY MARTIN SHAKE YOUR BON-BON

,,> i^i A R:;iA R a;, a J 'i-R LGA ;

38 3; 6
ELVIS CRESPO POR EL CAMINITO

R CCRA . CASlRj

30 25 27 21
GEORGE LAMOND
PFESTIGiaSO'.V f: >C

QUE TE VAS
M BONILLA IJ GABRIEL)

31 26 19 9
LOS SABROSOS DEL MERENGUL ESCUCHAME
CAIMAN 1 SABAUEfi IJ M FOSSECA1

32 31 20 4
LOS HERMANOS ROSARIO SIENTO

a r.>;aav B - JC'Pi'jL R SOLIS,

© NEW 1
PENA SUAZO Y SU BANDA GORDA AQUI. PERO ALLA
MT1VI J PENA SUA70IJPFNA SUAZO)

34 32 31 9
BANDA MAGUEY DOS GOTAS DE AGUA

E.SOLANO LH DUCNASi

J3 35 35 3
BANDA MACHOS .-MI'I-', AMOR'S

B LOMELI U BUENO IE.SMDMVD® NEW 1
EDNITA NAZARIO
EM la- r;

PIENSO EN Tl

D.DEL INFANTE l A\GEL)

@ NEW*- 1
JACI VELASQUEZ SOLO TU

RPIRt/iSPERE/l

38 36 32 12
LIMITS ALMA REBELDE

i: new;*- 1

TIRANOS DEL NORTE ANILLO GRABADO

40 34 24 3
PRISCILA Y SUS BALAS DE PLATA PARAISO TERRENAL

. .
.

\ _

TROPICAL/SALSA REGIONAL MEXICAN

24 STATIONS

1 ENRIQUE KLESUS rr-sv::"l jr.

•m'jtc tJQIM RITU0 TOTAL

2 CHRISTIAN CASTRO ARK)

lA'BMG latin ALGUNA VEZ
3 RICARDO ARJONA SON* OIS

COS DESNUDA
4 MARC ANTHONY

COLUMBiAiSONY DISCOS DIMEL0
5 CARLOS PONCE lmi latin

ESCUCHAME
6 JACI VELASQUEZ SONr DXS

cos LLEGAR ATI
7 MARCO ANTONIO SOLIS
FONOVISA SI NO TE...

S CARLOS VIVES tMi LATIN

FRUTA FRESCA
9 CHAYANNE SONY DISCOS
ATADO A TU AMOR

10 LUIS MIGUEL wea latina

O TU 0 NINGUNA
11 SHAKIRA SONY DISCOS

MOSCAS EN LA CASA
12 JUAN GABRIEL ARIDLABUG

LATIN TODO ESTA BIEN
1 3 RICARDO MONTANER WEA lATI

NA EL PODER DC TU AMOR
14 EDNITA NAZARIO EMI LATIN

PIENSO EN Tl

15 RICKY MARTIN r:?,SO«Y DIS

.,h.'.- } Y-.I..R SC.\ ~ ''I,

16 STATIONS 62 STATIONS

. . ftsccrdi itowhh in ran
Sm HT»n20 mevKi will ncl w

1 VICTOR MANUELLE SDN'
DISCOS PERO DILE

2 GRUPOMANIA SONY DfSCOS

BAJO LA LLUVIA
3 CARLOS VIVES tMi LATIN

FRUTA FRESCA
4 ENRIQUE IGLESIAS s^PVCff

VUtSAl LATINO RITMO TOTAL
5 MARC ANTHONY

ajUJMBlAjSOiSrt DISCOS DIMELO
6 GILBERTO SANTA ROSA 5CW
OtSCOS QUE ALGUIEN...

7 LOS SABROSOS DEL MEREMGUE
CAAJAN ESCUCHAME

8 GEORGE LAMOND , :.

'•

DISCOS QUE TE VAS
9 LOS HERMANOS ROSARIO
KAREN SIENTO

10 ELVIS CRESPO SONY DISCOS

POR EL CAMINITO
1 1 PENA SUAZO V SU BANDA

GORDA MTi 1/ AQUI
,
PERO ALLA

12 CARLOS PONCE EMI LATIN

ESCUCHAME
13 RICKY MARTIN :2SOKYD&

COS SHAKE YOUR BON-BON
14 FIEL A LA VEGA EMi LATiN

CANCION EN LA ARENA
15 RICARDO MONTANER wEAiAn
w EL PODER Of TU AMOR

1 LOS RIELEROS DEL NORTE
FONOVISA TE QUIERO MUCHO

2 BANDA EL RECOOO FONOVISA

TE OFREZCO UN CORAZON
3 LOS ANGELES AZULES
DISAEMI LATIN EL LISTON, .

.

4 CONJUNTO PRIMAVERA
FONOVISA NO LE RUEGES

5 ARKANGEL R-15 SONY CMS

COS CON QUIEN ESTARAS
6 EZEQUIEL PENA FQNOVtSA
Ml GUSTO ES

7 INTOCABLE EMi latin

SONADOR ETERNO
8 PEPE AGUILAR musaot.hal

BOA PERDONAME
9 VICENTE FERNANDEZ Sony

DISCOS ETERNAMENTE
10 BANDA MAGUEY RCA'BMG

latin DOS GOTAS DE AGUA
11 UMITE UNIVERSAL LATINO

ALMA REBELDE
12 TIRANOS DEL NORTE ftONl

DISCOS ANILLO GRABADO
13 PRISCILA I SUS BALAS DE PLATA

•AHUmTiWCNCVSl PARAtSO

14 BANDA MACHOS ALAMWVtlA
LATINA NO COMPRO AMORES

1 5 LOS TIGRES DEL NORTE
j -"ON SOGA

> t Vtieodip «.aim
I R«<y0i net** Tlw too 20 it rmme<3

REYES RECORDS INCr^
CD'S - CASSETTES - DVD'S & MUSICAL VIDEOS

1 40 NW. 22 Avenue, Miami, Florida 331 25 * Tel.: (305] 541-6686 / Fax: (305) 642-2785

E-MAIL reyesrecords@reyesrecords.com WEB-SITE reyesrecords.com
TODO EN MUSICA * EVERYTHING YOU NEED IN MUSIC
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farming. His entertaining ramp of a

concert contained a musical menu
that was at least 50% inspired by
sounds Originating from the Latin

Caribbean and Brazil.

But the heartland, overwhelmingly

non-Latino crowd of 1 1.000 fans, of

which 70% or so were wide-eyed
women aged 25 to 50, was quite will-

ing to shake its collective bon-bon to

floor-shaking songs performed in

either Spanish or English by the

Puerto Rican superstar.

In fact, itwas the thunderous takes

on two Spanish songs, "Maria* and
"Por Arrilia, Por Abajo." that offered

a needed emotional rescue from a

concert that had subsided into a bit of

a lull.

From then on. Martin slayed

Cincinnati, just like he killed 'em on

the rest of his sold-out stateside tour.

Martin, naturally, has a lot to do

with the acceptance of the pulsating

Latin American vibes by the state-

side, non-Hispanic public. His stage-

side persona has become engaging

and, at times, dominating, in spite of

the show's glitzy, Vegas-style produc-

Ricky On Broadway. Recognize the

guy in this scene from "Les Mis-

erables "? He's the one who hit No. 1

on four charts this year in Spanish and

English. Me plays Marius in this photo,

but in real life, he is livin' la vida loca

as C2/Sony Discos heartthrob Ricky

Martin. On the left is actress Chris-

teena Michelle Riggs. who appeared

with Martin in 1995 during the play's

run on Broadway.

turn and stentorian sound mix.

But could anyone 10 wars ago haw
imajjined that the hottest male star

in the English sector nowadays would
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Millie's First No. 1. The third time

was the charm for EMI Latin

songstress Millie, as her third disc,

"Amar Es Un Juego," yielded her first

chart-topper on Hot Latin Tracks in

1999. "De Hoy En Adelante."

have been a Latino? iNo!

Ten years ago, the Hispanic mar-

ket was just beginning to find and
define itself as more than a cottage

industry. And then the Latin biz

began to take off. Billboard's cover-

age of the market accelerated with it .

The charts grew in size and numbers,

the chart methodology was u)xlated,

and credits for the producers, song-

writers, publishers, and performance

right societies were added.

Editorial coverage expanded, too,

with the addition of special thematic

sections and tribute specials.

This year, titles charting on The

LATIN TRACKS A-Z

38 AUAAREBELOEISan Angel!

39 ANIlLOGRAaADO'llntutMl

33 IQUI.PDWILUUttit^l

16 ATAD0A Til UWRIfWrtd Deep Music BSD

14 BAIOiAUUWAisjn,;«IV[>soi ASCAP)

22 BEIiAISHEmiimRHADitTIPP.EWVrairwLirrrrtr

law BMlTiletafl ASCAP A Phantom An BMI)

21 COH 0UIEH ESTARAS (De Luna BMI)

11 DESMUDA (Sum/AIV Duces. ASCAP/Arrona Musical. ASCAP)

2 DIME10 II MEED 10 MOW] &oy,'«tV Scojs BVKon

(tain mi 'qu-ii*: 1

'->-'}

34 DOS GOTHS DE>GIU :Uni.«si (

10 El LISI0N DE TU PELO '
I

'>

11 !L POOER 01 10 AMOR (Been ASCAPMtM ASCAPI

B ESCtlCHAME (Eslefan ASCAP/1AAF, ASCAP)

31 ESOICHJME ISabttBAH)

24 ETERNAMENTE (America Musical SA.DE CB)

9 FRUTAPRES«<G«lht4NrcGrjr«s)

12 LLEGAR A Tl (Ventura. ASCAP)

23 Ml GUSTO BWarnler ASCAPI

25 M0SCAS EN LA CASA (Fl PP. BaVHl

35 NO C0MPR0 AM0RES (Bramtma Musicaln/ander, ASCAP)

15 NO LE RUEGES M AM.PJ

17 OTUONIHGUHAIEIPedrmillo ASCAPI

40 PARAISO TERREHAl (Not Ust&dl

11 PERDOHAME IVandei ASCAP)

4 PER0HLEIPMC A5CAFT

3B PIEHS0 EH Tl lOon Cat ASCAP)

29 PORaCAMIHITOIScriy. AIVUcei BM1I

19 QBE ALGUIEN ME OKA (EM0A SESAC)

30 QUE TE VIES (BMG Sores. ASCAP)

1 RITM0 TOTAL [RHYTHM DIVIHEI iRigm Bank. ASCAPI

21 SHAIi TOUR BON BON » Pttantcm Vo. BMI.Hiamer Tamer-

lane. BWDESMOPH0BIA ASCAP/Estefan. ASCAPAJnwsal

FWpGiarTi IntnrnatKrwjL ASCAPI

32 UEHTO (Karen ASCATI

26 SI HE SABID0 AMOR (Warner lamertane, BAil

I SI NO IE HUBI ERAS 100 .
J' '

31 SOLO TU (Rubal ASCAP ajntvarsal, ASCAP)

77 SOHAD0R ETERNO (Ser-Ca. BMI)

7 TEOf>E2XOUNCO«A20NIWLisMI

5 TE041IEROMUCH0(Copynglil Control)

20 TODD ESTA BIEN (BMG Songs, ASCAP)

Good Choice. For the first time in his

solo career, Fonovisa icon Marco

Antonio Soil's went with an outside

producer, Bebu Silvetti. to oversee his

latest set, "Trozos De Mi Alma." The

result was a gold record and Solis'

best-selling disc to have appeared on

The Billboard Latin 50 (139.500 units).

Billboard Latin 50 rung up 8.2 million

units in sales—a stratospheric 47'i

jump from last year. And this impres-

sive hike took place with only a hand-

ful of new stores added as reporters

to SoundScan, the firm that compiles

The Billboard I.atin50.

The Latino sector will continue to

expand in the future, though not per-

haps at the same rate it has enjoyed in

recent years. If the labels keep the

kids in mind and the radio stations opt

to play music for thejimiitnd, things

will keep rolling on smoothly.

It is impossible to summarize an

entire decade's worth of music in a

handful of words. There is little room
for the inclusion of so many record-

ing stars, events, and places that

made these past 10 years so rich and

rewarding.

But as we get mirthful this New
Year's Eve, it will be fun to stop a

moment to reminisce about a most
fabulous decade for the Latin mar-

ket—and to ponder the wondrous
possibilities of the decade—and the

millennium—to come.

SoNY STAYS SOLID: Though it

won two fewer year-end categories

this year than in 1998, Sony Discos

ruled again by winning 22 of34 chart

categories.

Placing second was Fonovisa with

six triumphs, followed by EMI Latin

with five. Amazingly, only one other

label, Karen/Universal Latino, won,

in one category.

Sales for this year's year-end tally

were tabulated by SoundScan from

Dec. 5, 1998, to Nov. 27, 1999.

Like last year, Sony swept the trio

of Billboard Latin 50 categories,

including top imprint. Sony Discos

sold 2.5 million units, up 00% from

last year, when the label sold 1.5 mil-

lion pieces.

Sony's three best-selling titles

accounted for nearly half of Sony's

sales count. Ricky Martin's "Vuelve,"

whose 504,000 units topped all others;

Elvis Creapo's "Suavcmente" (403,000

units); and Shakira's "Donde Estan

Los Ladrones?" (335,000 units) com-

bined to sell 1.2 million pieces.

All three of the aforementioned

blockbusters were released in 1997.

"Vuelve," by the way, was 1998's sec-

ond-best-selUng title.

Despite a payola investigation that

THE* TOP 'STORIES

• Kicky Martin Ix>ads Parade Of
Latino Idols To English-Market

Stardom.

• U.S. Latin Sales Enter Record

Territory.

• Justice Department Fines
Konovisa And Two Execs For
Payola- Related Offenses.

• Latin Internet Companies
Sprout.

• MAA Conducts First Hispanic

Record-Consumer Studv.

led to several sentences, Fonovisa

reboumled sharply to reach second

place in sales of titles appearing on

The Billboard Latin 50. The label's

tallies kited 268% to 1.3 million, its

highest sales tally ever on The Bill-

hoard Latin 50.

Two discs by Enrique Iglesias.

now signed to Interseope/Universal

Latino, accounted for almost 44% of

Fonovisa's total sales
—"Cosas Del

Amor" (219.000 units) and "Bailam-

os" (348,000 units).

Also on the uptick was EM I Latin,

whose sales rose 48<J to 893,000

pieces. Sales of Selena's "All My
Hits
—"Todos Mis Exitos" (300,000

units) provided 40% of EMI Latin's

sales. For the second year in a row,

Selena was No. 1 in sales on both the

regional Mexican genre chart with

"All My Hits" and on the Latin 50 cat-

alog chart with her 1995 smash
"Dreaming Of You."

As convincing testimony to Sele-

na's durable appeal, "Dreaming Of
You" has sold 420,500 pieces in the

past two years. In addition, four of the

top 15 titles on the Latin 50 catalog

chart were recorded by Selena.

WEA 1 ,at inn's sales dipped slight-

ly from 042,500 to 019,500 pieces, but

the label fell from second to fourth.

Nearly 75% of WEA Latina's sales

came from two discs by Mana
(299,500 units) and three"by Luis
Miguel (101,500 units).

Rounding out the top five imprints

is Ariola/BMG Latin, up from ninth

to fifth. Though Ariola did not have a

top 10 seller, its well-balanced sales

performance was led by Los Tri-O's

debut hit, "Nuestro Amor" (174,000

units.)

Individually, Martin, Crespo, and

Iglesias earned three category tri-

umphs each. The producer of the year

was Pedro Ramirez, longtime studio

helmsman for Alejandro and Vi-

cente Fernandez.

The songwriter of the year was
Estefano, half of Sony Discos act

Donato& Estefano. Estefano, Rudy
Perez, Kike Santander, and Juan
Luis Guerra finished in the top 10 in

both the producer and songwriter

categories.

Warner-Tamerlane earned its first

publisher of the year triumph. Like-

wise, Warner/Chappell snared its

first publishing corporation of the

year wnn.
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A fter perusing this year's

/ \ Critics' Poll, one thing

/ becomes very clear:

Billboard's editors

embrace musical diversity, inter-

twining old-school and new,

ultra-commercial and cutting-

edge, male and female.

Last year, two women tied for

the most votes (seven) in the

annual Critics' Choice poll:

Lauryn Hill ("The Miseducation

Of Lauryn Hill") and Lucinda
Williams ("Car Wheels On A
Gravel Road").

Well, 1999 is also a "year of the

woman." R&B newcomer Angie
Stone is this year's poll-winner.

Her dazzling neo-soul debut,

"Black Diamond," received the most votes

(six). Scoring a close second is sister-in-song,

Mary J. Blige, whose reflective album, "Mary,"

received five votes. Blige's single "All That I

Can Say" received one vote. (Only album votes

were used in final tabulations.)

Joining Blige with five album votes each are

the Flaming Lips ("The Soft Bulletin"), Macy
Cray ("On How Life Is"), Moby ("Play"),

Richard Thompson ("Mock Tudor") and Tom
Waits ("Mule Variations").

In third place are Foo Fighters ("There Is

Nothing Left To Lose"), Rage Against The
Machine ("The Battle Of Los Angeles), Janice

Robinson ("The Color Within Me") and Japan's Thee Michelle Gun Elephant

("Gear Blues"), each garnering four votes.

Forty-three Billboard staff members contributed Critics' Choice lists, which

are based solely on personal taste and are not related to any of the charts that

appear elsewhere in the magazine. - .. .rr o Continued on page IE- 10
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Live365 •com
i« is not your father's radios,

****

loving citizens! !
!****

It's a new dawn,
the thought police are at
the door and all they want
you to do is visit a nice
little web site called
Live365.com. Just type in
the URL and what at first
seems a pleasant diver-
sion is soon an all-consum-
ing sonic passion. Your
Bight, your day. Your wrong
your right. And before yon
tooir it, you 're hypnotized
la front of your computer
•peakers for the umpteenth
day in a row and little
Joey and Jane America are
pledging allegiance to the
Iraqi flag. Resist
tationl Read on

I

magnified
200x

The Sonic Summit of ' 63
Unnamed sources provided this photo
documenting the exchange of "non-
terrestrial" technology that surfaced
three decades later as Live3 6 5 . com '

s

purported "streaming audio"

**this "curious" pattern
?§?ho

rSd °ne "o^Ing in an
work 0f°Jn

fXeld
-
T
?e handi -

worjc of an overzealous
i??lner and his mower?Think again! <

! I I
>

Uve365.com

the follow-
your
•11********:

'All you're gemma feel la good.
Sure, the "tune»" seem good, the
AJs seem good, itfs all good.
1 1 1 1At FIRST 1!! But then you're hook
ed and the turntables turn. Just how
"good" are you gonna feel when you
have to move what's left of your
belongings into a box car? I?

I

500
Nostradamus
saw it coming
years ago.

A nation of good-for-
nothings, attached to
their "computers" like
infants by umbilical
cords. Doomsday is
coming- -in stereo! 1111
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Made in the #1 country: U.S. of A.

Big Brothers
MYTH 3IMYTH 2

"I can quit listening any time I
want."
Nail biting, slouching,
"close" dancing—these are things
you can quit. Live365.com is not.
Pretty soon, you'll be skipping work
Kids will be playing hooky. A

(who's that sitting
in your barca-

llounger? Why it's
(Saddam Hussein!

usic on this Inter-
net Lb good,'
That's just what the Tri-
lateral Commission (aka the
Illuminati aka the Bilder-
bergers) wants you to believe.
Wake up, Nancy! Free music
leads directly to Free Love.,

and next thing you know you're
keeping time to the music with
a big dose of the Clap!

365 > 3+6+5=i'4

14—>l+4=5 \ PENTAQON /

How Live365.com pays
for your "FREE"

service ! 1

!

ff-^ offshore
HS/ <—holding

companies

swiss bank
account
(ac# 365)

Morning Zoo: Endangered species?
Letting any Tom, Dick or Ivan broadcast over the "web" is taking away jobs from our hardworkin
(U.S. 1111) Top 40 DJsIMll So while the unregulated (and unwashed!) audio army spews its moral
effluent into your family's computer (via the ethical sewer pipe called the Internet),

Wolfman Jack is rolling over in his grave!!! e-.a the www

^T^'^k' PETITION TO OUTLAW LIVE365.COM FOREVER ^f^^^^
! ! ! ! SIGN IT FOR THE LOVE OF AMERICA! I 111 III 1

We the undersigned,
wish to express our 100% opposition to Live365.com, its owners, listeners and mostly it's "MCs"
*believe that unregulated broadcasting over the Internet should be outlawed as it
poses a threat to the national fabric of our country and this great land.
*call upon our leaders to put an end to the madness that Live365.com is spreading upon
our youth, as well as our youth's youth.

X
X X

X X

people listening to free radio

Pressure from above

The American Way

7a t * » t
people broadcasting free radio

TOrong for amenta
Paid for by the citizens against live365.com
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CRITICS' CHOICE
Continuedfrom page TTE-6

BRADLEY BAMBARGER
Senior Writer

1. Berlin Philharmonic/Claudio Ab-
bado, in Bruckner's Ninth Sym-
phony Oct 25 at Carnegie Hall. Like

God walked into the room.
2. Duke Ellington, "Complete RCA Victor Recordings"

(RCA Victor) and "Such Sweet Thunder" and "Black,

Brown 8c Beige" (Columbia/ Legacy). America's royal

composer gets the treat-

ment he deserves.

3. Toru Takemitsu, "Quo-
lation Of Dream" London
Sinfonietta/Knussen
(Deutsche Crammophon).
Spirit-catcher from the
other side.

4. Kurt Weill, "Der Silber-

see" soloists. Ensemble
Modern/Stenz (RCA).
Bitter, sweet, evergreen.

5. Tie: Hopkinson Smith,
"Weiss: Lute Partitas" (As-

tree); Robert Hill, "Bach:
Works For Lute-Harpsi-
chord" (Hanssler). Orphe-
us calling.

6. Those Bastard Souls,
"Debt 8c Departure" (V2).

Dave Shouse of the Grifters. He rocks.

7. Tie: Gavin Bryars, "Cadman Requiem" Hilliard
Ensemble/Fretwork (Point); John Tavener, "Eternity's

Sunrise" (Harmonia Mundi). Past as prologue.

8. L. Subramaniam/Larry Coryell, "From The Ashes"
(Water Lily Acoustics). Beyond-the-world music.

9. Tom Waits, Sept. 24 at New York's Beacon Theater. A
shaman of "that business we call show."

10. Singles Coin' Steady: Sting, "Desert Rose" (A&M);
Cowboy Junkies, "Ooh Las Vegas" (Almo Sounds);
Rage Against The Machine, "Guerilla Radio" (Epic);

Tom Harrell, "Time's Mirror" (RCA Victor); David
Sylvian, "Darkest Dreaming" (Virgin); Nine Inch
Nails, "We're In This Together" (Nothing/Interscope).

themed concerts in fall 1996 doc-

ument an enormous artistic

achievement.
K. Joshua Bell & Edgar Meyer

With Sam Bush & Mike
Marshall, "Short Trip Home"
(Sony Classical). New-world
acoustic instrumental mix of clas-

sical and blucgrass.

9. 'l ie: June Carter Cash, July 2 at

the Bottom Line; Loretta Lynn,
May 13 at Town Hall; Marianne
Faithful, July 21 at Central Park
Summer Stage. Age matters.

10. Willie Nile, "Beautiful Wreck Of
The World" (River House).
Terrific DIV return after a

regrettable seven-year studio
absence.

RICHARD THOMPSON

MOCK TUDOR

fl
DALET BRADY
Associate Director of Special Issues

1. Elvis Costello, June 1 at the Wiltern

Theatre in Los Angeles.

2. Van Morrison, "Back On Top"
(Pointblank Records).

3. David Bowie, "hours..." (Virgin).

4. Henry Phillips, "Number 2" (Oglio
Records).

5. Foo Fighters, "There Is Nothing Left

To Lose" (Roswell/RCA).

6. Seal, May 25 at the Greek Theater in

Los Angeles.

7. The Chieftains, "Tears Of Stone"
(RCA).

8. Ramones, "Anthology" (Rhino/
Warner Bros.).

9. Mano Negra, "Best Of Mano Negra"
(Ark 21).

10. Fave Singles: Ricky Martin, "Iivin' 1^
Vida Loca" (C2/Columbia); Pearl Jam.
"Last Kiss" (Sony); Sixpence None
The Richer, "KissMe" (Squint/Word);

Smash Mouth, "All Star" (Interscope);

Cheryl Wheeler, "If It Were Up To
Me" (Philo).

FRED BRONSON
Contributing Writer

1.

JIM BESSMAN
Special Correspondent

I.j& 1. Mary Lee's Corvette, "True Lovers
( 11 Adventure" (Wild Pitch). Mar)

.^^Wfv^H songs could .ill have

Wm. a* been mull ifot mat hits—and still can
be.

2. Richard Thompson. "Mock
Tudor" (Gapilol). Brit guitar god's gripping reflection

of his youth.

3. Tie: Cory McCauley And His Evangeline Aces, "Play

That Thing, Yeah Jack" (Fais Do Do); Moise and Alida
Viator, "Mo Belle Creole" (Acadiana). Accordionist

McCauley's eponymously titled ultra-traditional Cajun
set equals a highly imaginative exploration of South
Louisiana French music styles by brother-sister Viator

teens and special guests.

4. Daler Mehndi, April 24 at Nassau Coliseum. Ecstatic

bhangra star conjured up memories of King Sunny and
the ghost of Marley.

5. Tie: Alan Jackson, "Under The Influence" (Arista);

Brad Paisley, "Who Needs Pictures" (Arista). The
decade's greatest male country singer rejuvenates
genre classics, while Paisley emerges as the most excit-

ing male country singer since Alan Jackson.

6. Kelis, "Kaleidoscope" (Virgin). Aptly named, arresting

debut from a striking R&B songstress.

7. Jane Siberry, "New York Trilogy" (Sheeba). Four discs

ofmosdy new live material gleaned from three different

4*^. iSB^5
Texas, "The Hush" (Universal). An

^ S , T:Pi* album of potential hits still waiting to

be discovered in the U.S.

2. Fountains Of Wayne, "Utopia
Parkway" (Atlantic). Like "The

Hush," filled with potential hits. Find it. Buy it. Love it

3. Original Soundtrack Lisa Stansfield, "Swing" (RCA
Victor). Love the
music. When does
the movie come out?

4. Steps, "Steptacular"

(Jive U.K.). The pop-
pi est pop music
being recorded
today.

5. Aud Wilken, Dia-

mond In The
Rough" (Universal
Denmark). After one
single three years
ago, finally an album.
Could be an interna-

tional hit.

0. Crosstalk, "Cross-
talk" (Independent
Sweden ). Perfect
pop/dance blend.
Someone pick them up for the U.S.

7. Buen Color, "Cuestion De Alma" (WEA Spain). A boy
band with some depth. Really.

8. Kask, "Wrestling My Case" (Grand/Virgin Sweden).
Lead singer of Brainpool goes solo and creates alterna-

tive-pop smash.
9. Bobby Vee. "Sings Your Favorites/Bobby Vee" (BGO

U.K.). Once again, it takes a British reissue label to

appreciate an American artist.

10. Tie: Smokey Robinson & The Miracles. "Along Came
Love" (Motown); The Temptations, "You've Got To
Earn It" (Motown). More unreleased Motown. More,
please.

M - .- Cur. flipfconf

JONATHAN
COHEN
Assistant Editor, Billboard

Online

1. Dismemberment
Plan, "Emergency &

I" (Desoto).

2. Burning Airlines, "Mission: Control!"

(Desoto).

The Flaming Lips, " The Soft Bulletin"

(Warner Bros.).

4. Built To Spill. "Keep It Like A Secret"

(Warner Bros.).

Pavement, "Terror Twilight" (Matador).

Rachel's, "Selenography" (Quarterstick).

John Mr Entire. "Reach The Rock" orig-

inal soundtrack (Hefty).

Rage Against The Machine. " The Battle

Of I -os Angeles" (Epic).

9. Superchunk, "Come Pick Me Up" (Merge).

10. South, "South" (Jagjaguwar).

6.

8.

THOM DUFFY
International Deputy Editor

1 . Bruce Springsteen & The E Street

Band, "LandOf Hope & Dreams."
The best unreleased song of 1999
from the reunion tour of the decade.

2. Cindy Bullens, "Somewhere Between Heaven &
Earth" (Blue Lobster/Artemis). The most unimaginable
grief yields a songwriter's greatest work.

S. JoeGrushecky & The Houserockers, "Down The Road
Apiece/Live" (Schoolhouse Records). A journeyman's
raw, unabashed declaration of rock n* roll faith.

4. The Shirts, Celebrate Brooklyn Festival, July 23 at

Prospect Park, Brooklyn, N.Y. Annie Golden's Midas
voice leads a reunion of one of New York's finest bands
of the '70s. A live album to follow from an autumn ses-

sion at CBGB's.
5. Bill Morrissey, "Songs Of Mississippi John Hurt"

(Philo). Even as an interpreter, Morrissey is one of the

finest voices in modern American folk music.

6. Ricky Martin's performance of "La Copa De I^a Vida

( The Cup Of Life)" on the Feb. 24 broadcast of the

Grammy Awards.
7. Crosby, Stills, Nash 8c Young, "Looking Forward"

(Reprise).

8. The Pretenders, "Viva El Amor!" (Warner Bros.).

9. Tom Waits, "Mule Variations" (Epitaph).

10. Robbie Williams, "The Ego Has Landed" (Capitol).

The most determined effort of the year by a British pop
star to crack America.

rift V
TOM FERGUSON
International Editor

I. Wilco, "Summer Teeth"
(Reprise). It's a long way
from Uncle Tupelo; Jeff
Tweedy and cohorts keep
getting better.

2. Dan Penn And Spooner Oldham, "Moments
From This Theatre" (Proper Records). The
essentials—one guitar, one piano, two voic-

es—and the greatest country soul songs ever.

:i. Tom Waits. "Mule Variations" (Epitaph). Waits'

"Mule" plows his solitary furrow deeper and
darker.

4. Johnny Dowd, "Pictures From Life's Other
Side" (Munich). The most scary/disturbing/

droll release of *99.

5. Iggy Pop, "Avenue B" (Virgin). Mellow in

sound, caustic in tone. And The Ig remains
the live performer.

6. Joe Henry, "Fuse" (Mammoth). A worthy
follow-up to '96's awesome "Trampoline."
Paul Westerberg, "Suicaine Gratification" (Capitol).

His finest solo eflbrt yet.

Lyle Lovett, "Live In Texas" (Curb/MCA). At last, Lyle

and the Large Band caught in full (light.

9. The Flaming Lips, "The Soft Bulletin" (Warner Bros.).

Neil Young and Todd Rundgren should be in touch
with their lawyers.

10. The Clash, "From Here To Eternity" (Columbia).
Frozen in all their ragged glory; "(White Man) In
Hammersmith Palais" still chills the bones 21 years on.

Continued on page YE~32
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I
BY FRED BRONSON

Would you "Believe" iliai in the

year of the L^uiii artist anil (he

year of the teenage pop star.

I ho No. 1 song ol the year on
the Hot 100 )s neilhci In a

Latin artist nor a teenager?
Even more amazing, it's by an artist whose first sin-

gle debuted on the pop chart 34 years ago. Cher
becomes only ihe second solo female artist in the

'{His to have the No. 1 song of the year, following

W'hitnev Houston's triumph in 1993 with "1 Will

Alwavs l.o\e You."
"Believe" is the first single on the Warner Bros,

imprint to be the No. 1 song of the year since Prince

dominated I UN 4 with "When Doves Cry," although

sister label Reprise ruled in 1980 with Chicago's

"Look Away." This is the thud single issued under
the Warner Bros, logo to he a year-end champ in the

rock era: the first was Rod Stewart's " Tonight's The
Night (Gonna Be Alright)" in 1977. And. while Cher
was signed to Warner Bros, through the label's U.K.

office, her victory marks the first time since 1992-93
that I S. artists have captured the top spot lor two
years in a row (laM \ear's No. I single was "Too Close"

by Minneapolis-based Next).

It you're not surprised thai a teenager like Rritne\

Spears oi Christina Aguileta didn't take the top spot,

then at least you must Ik- shocked that it s not a Uitin

artist. The tour longest-running No. I singles of 1999
were by Latin acts: Santana reigned fot six weeks din-

ing the chart year with its first No. I in a 30-year

career. "Smooth," while Ricky Mat tin. Jennifer Lope/

and Aguilera .ill had live-week runs with their first

No. I titles. The highest-ranked song b\ .t Latin .ut

on the vear-end chart is Aguilera's "Genie In A
Bottle" at No. 7.

Perhaps the most notable fat I alxtut ihe annual sin-

gles recap is that female artists dominate tlte list, taking the

top live positions. While Sixpence None I he Richer is a co-

ed outfit, the band sports a female lead singer, so the top

seven titles are ;ill voiced b\ women. Ihc magnitude ofthis
becomes more impressive when you realize that there has

never even been a year in the rock era when female artists

captured the top two positions, let alone live (or seven). The
closest we've ever come is 1990, when Wilson Phillips was
No. 1 with "Hold On," "It Must Have Been Love" by the co-

ed duo Roxette was No. 2, and "Nothing Compares 2 IT by

Sinead O'Connor was No. 3.

The younger demographic did well on the album side, as

the Backstreet Boys had the top album of the year with

"Millennium" (Jive) and were the top pop artists of 1999.

Here's a closer look at the top formats.

POP
A year ago today, you would have been forgiven for not

predicting the I^itin domination of the Hot 100 during 1999.

And you might not have even seen the teenage thing coming.

But who would have prognosticated that, 34 years after her

chart debut, Cher would have the No. I song of the year?

Sure, there were signs: The song was No. 1 for seven weeks
in the L'.K. last year and became the best-selling single of all

time by a female artist in Britain. Even with those portents,

there are still reasons to be amazed at Cher's accomplish-

ment. It's her first-ever year-end chart-topper. Her previous

best show ing on a year-end tally as a solo artist was the No.

Ft«m lop Santana, CAnilina .Kguittra, Saivp Cardt'

20 ranking of "Half-Breed" in 1973. As half of Sonny ft

Cher, she had the No. 16 song of 1965 with "1 Got You
Babe."

The runner-up song of1999 is "No Scrubs" (I .aFace/Arista)

by TLC. It's the second year that the Atlanta trio was edged
out on the year-end recap. In 1995, "Waterfalls" placed sec-

ond to "Cangsla's Paradise" by Coolio featuring L.V. But
there was consolation that year, because TLC's other No. 1

hit, "Creep," showed up at No. 3 for the year. This time,

TLC's other No. 1 hit, "Unpretty." is No. 20.

The highest-ranked single by a male act is Sugar Ray's

"Every Morning" (Lava/Atlantic) at No. 7. The only other

male artist bl the top 10 is Ricky Martin, No. 10 with his pop
breakthrough. "Livin' La Vida Loca" (C2/Columbia).

With the No. 3 single of 1999. "Angel Of Mine" (Arista),

Monica is the only artist to repeat from last year's top 10. She
was No. 2 in 1998 with " The Boy Is Mine," her duet with

Brandy. Going back five years, Monica and TLC are die only

artists in the year-end lop 10 who repeal. The only other

artist in the top 10 who has been in a year-end top 10 before

is Whitney Houston. No. 1 with "Heartbreak Hotel" (Arista).

It's her first year-end top- 10 appearance since "I Will Always
Love You" in 1993.

The No. I title on the Hot 100 Singles Sales recap is Cher's

"Believe." The top airplay hit is TLC's "No Scrubs." which

was a commercial single, like last year's No. 1 title, "Truly
Madly Deeply" by Savage Garden. The next two positions on
the airplay recap are held by album tracks: the Coo Goo Dolls'

"Slide" (Warner Bros.) and the Backstreet Boys' "I Want It

That Way" (Jive). The top Hot 100 act is TLC, making it the

second year in a row that an act on LaFace has taken this

honor. L slier ranked No. 1 in 1998. The lop female solo

artist is Britney Spears, and the top male solo artist is Ricky

Martin. The top group is the Backstreet Boys.

With nine titles charting during 1999, R. Kelly is the top

songwriter. He not only wrote hits lor himself, like "I'm No
Angel" (his duet with Celine Dion) and "If I Could Turn Back
The Hands OfTime." he also helped Maxwell into the top 10

with "Fortunate" and was co-writer and co-producer of
Blaque's "808." Last year's top pop songwriter, Diane
Warren, is No. 2, with eight titles charted. She is followed by
Max Martin, John Rzeznikand MattSloeum. Rodney Jerkins
produced six chart hits for artists like Monica ("Angel Of
Mine"), Jennifer Lope/ ("IfYou Had My love") and Whitney
Houston ("It's Not Right But It's Okay"), earning him first

place on the producers roster. R. Kelly places second, fol-

lowed by She'kspere, Matt Serletic and David Kahne. Arista

repeats as the No. 1 Hot 100 Singles imprint and is the No.
I label, an honor it has taken for seven years running.

Continued on page r£-95
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TOTALLY '90s:D
It gave us grunge

Latin crossover and a

and g a n g s t a ,

country revival,
Titanic tides and jagged pills.

BY GEOFF MAYFIELD

With albums by Limp Bizkil, Creed, Rage
Against The Machine and even the vet-

eran hand Santana ruling the album
chart during much of the second halfof

1999, rock music looks pretty vital for a

genre that had been declared dead at

least twice this decade, its most recent obituary appearing in

USA Today just a few months ago. While the '90s may not be
remembered as a decade of wall-to-wall rock, the game of

hide-and-seek the genre played illustrates the cycle most
popular styles experienced during the past 1 0 years.

Pop music, missing in action during the prime of rockers

Nirvana and Pearl Jam, came back strong in the late '90s.

Country music, considered as modern as a museum exhibit

at the start of the decade, made a triumphant return to the

spotlight.

R&B and hip-hop remained visible staples on both The
Billboard 200 and The Billboard Hot 100, even as naysay-

ers—not unlike those fogies in the '50s who said rock 'n' roll

would fade last—kept wondering when rap would burn out.

While they wondered, 165 hip-hop albums stormed the

weekly top 10 on The Billboard 200 from 1990 through the

end of the '99 chart year, a tally that includes 37 No. Is.

In what may end up being remembered as die most demo-
cratic decade in the history of the music business, consumers
trampled over party lines. From the silly (I.os Del Rio's

"Macarena," the No. 1 Hot 100 single of 1996) to the sacred

(the Benedictine Monks Of Santo Domingo De Silos, who

To Billboard's Readers

Coming in 2000, Billboard will be presenting a

special, lavishly illustrated feature chronology of

the leading figures, landmark innovations and history-

making events in the past 100 years of the music and

home-entertainment industries. Watch for a

marvelous visual and editorial salute to a remarkable

century of change and achievement, titled

"The March Of Music."

Editor in Chief

JM

reached the lop five <>l I he Billboard 200 with

"Chant" in 1994), the top of the c harts satisfied

practically even person''- taste.

ONE OF EACH
Look at the annual top-10 albums from 1990

on, and You'll find at least one album each from
rock, rap. R&B and pop that made each year's

honor roll. Country was also well represented in

die i lei ade; with I he exceptions 1
1 1 1990 and

1994. at least one Nashville-roster album made
each year's top 10.

While the established popular genres drew in

the masses, the United States' growing Latin pop-
ulation cultivated a consumer base and a talent pool that

ultimately expanded the pop charts' menu, as names like

Ricky Martin, Selena and Buena Vista Social Club gained

undeniable prominence. Or, was the Latin crossover story of

1999 just the music industry's latest variation on the "every-

thing old is new again" theme? Blow the dust off Billboard's

very first Hot 100, published in Aug. 4, 1958, and you'll find

Cuban bandleader Perez Prado—who is represented with a

prominent sample in Lou Bega's current hit "Mambo No.
5"—was rubbing shoulders with Ricky Nelson and Peggy
Lee in that inaugural chart's top 10.

THE QUEEN, KING AND COURT
The artist of the decade, as determined by the same for-

mula that we use to calculate each year's top pop artists list,

is a singer who launched her career in 1990: Mariah Carey.

The formula awards points, according to chart position and
total chart weeks on both The Billboard 200 and the Hot

100. and a quick look at her chart history easily explains her

standing.

She has sent 14 songs to No. 1 on the Hot 100, more than

any other female artist in chart history, trailing only Elvis

Presley and the Beatles among all acts. She debuted at No.
1 three limes on the Hot 100, an all-lime Billboard record,

and tier 60-weeks-at-No.- 1 mark (rails only Presley- All nine

of her career albums have reached the top five on The
Billboard 200, with four of those reaching No. 1.

Carey also reigns as (he top R&B arlisi of the '90s, as deter-

mined by the formula of performance on Hot R&B/Hip-
Hop Singles & Tracks and Top R&B/Hip-Hop Albums (hat

establishes each year's top R&B artist categories. She lias had
18 top-10 singles in the format, including six No. Is. She's

also had eight iop-10 albums on the R&B list, including two
No. Is.

The highest-ranking male on the pop-artists list is Garth
Brooks, third among all '90s acts behind Carey and Janet

Jackson. Brooks never appeared on the Hot 100 until the

1999 chart year, which means he earns his rank by virtue of

his prodigious album sales. More (ban half of his 13 career

albums, seven, have reached No. 1 on The Billboard 200.

Tlirough (he Nov. 27 issue, which concluded the 1999 chart

year. Brooks' body of albums had amassed 50 weeks a( No.
I, more than any other artist in the '90s.

Brooks, not surprisingly, also rules as the decade's top

country artist. Through the end of the *99 chart year, all bin

two of his albums had reached No. 1 on the country chart.

Of his 32 top-10 hits at country radio. 18 went all the way to

No. I.

Ranking fourth among all pop acts is Boyz II Men, the

Art Offlow (lop), Spur Girl,

top-charting group of the '90s. Of the five No. I singles in

its career, three had some of the longest reigns in Hot 100

history: "End OfThe Road" chalked up 13 weeks in 1992,

which was (hen a record; "I'll Make Love To You" held the

summit for 14 weeks, which tied Whitney Houston's "1 Will

Always Love You," and "One Sweet Ray," recorded with

Carey, was No. 1 for a record 1 6 weeks. Five of the Men's six

albums reached The Billboard 200*s top 20, with "II" and
"Evolution" each bowing a( No. 1

.

SELENA'S REIGN
The late Selena is (he top I-atin artist of (he '90s. Using a

formula simitar to the ones employed in (he pop, coumry
and R&B categories, artists are credited for performance on
Hot Latin Tracks from 1990 on, as well as performance on
The Billboard Latin 50 f rom the lime of the album chart's

1993 launch. Selena placed 20 songs on Hot Latin Tracks,

Continutd on page TE-18
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Continuedfrom page YE-16

with all bu( six ofthem reaching the top 10,

including seven No. Is. All but one of the 10

albums she charted on The Billboard Latin

50 made the top five. Her five No. 1 albums
on that list include four that were released

after her death. One of them, 199o's
"Dreaming Of You," which included four

tracks that were to have appeared on her first

English-language album, also debuted at No.

1 on The Billboard 200.

SINGLES SCENE
The Hot 100 reflected the industry's exo-

dus away from retail-available singles. At first,

the '90s saw labels shy away from releasing

rock and pop hits as commercial singles, fear-

ful that the availability of a single might slow

an album's sales. That shift reshaped the

chart, because, through the start of the '99

chart year, a song had to be available at stores

as a single in order to appear on the Hot 1 00.

Thus, such conspicuous hits as No Doubt s

"Don't Speak" and Goo (ioo Dolls* "Iris" were

absent from the chart.

With the single remaining a vital tool in

R&B and rap marketing plans, those genres

gained visibility on the Hot 100. But soon,

R&B and hip-hop began 10 bypass retail: half

of 1 997's top 1 0 Hot R&B Airplay tracks were
not released as singles. Billboard acknowl-
edged the sweeping changes in the landscape

will) a major overhaul of both the Hot 100

and Hot R&B/Hip Hop Singles & Tracks,

allowing radio-only songs to appear on both

lists.

The hottest Hot 100 single of the decade?
The answer, Mariah Carey & Boyz H Men's
"One Sweet Day," might be obvious, as the

1995 song also led the all-time chart compiled

last year for the 40th anniversary of the Hot
100. In addition to setting a record for weeks
at No. 1 , the title also scored IS weeks at No.

I on the Adult Contemporary chart, 1 1 weeks

at No. 1 on Top 40 Airplay Monitor's Top 40
Mainstream list and rose to No. 2 on Hot
R&B/l lip-Hop Singles.

In second place for die decade is Los Del

Rio's "Macarena (Bayside Boys Mix)," which
dominated the chart for 14 w eeks
in 1996.

The top Hot 100 single for

each year through 1998: Wilson
Phillips, "Hold On" (1990);
Bryan Adams, "(Everything I Do)
1 Do It For You" (1991); Boyz II

Men, "End OfThe Road" ( 1992),

Whitney Houston, "I Will Always

Lore You" (1993); Ace Of Base,

"The Sign" (1994); Coolio Fea-

turing L.V., "Gangsla's Paradise"

(1995); Los Del Rio, "Macarena
(Bayside Boys Mix)," (1996);
F.lton John, "Candle In The
Wind 1997'TSomething About
The Way You Look Tonight"
(1997); Next, "Too Close" (1998).

CLICK HCflC

BILLBOARD 0NUNE

EXCLUSIVE:

Visit www. bill

board.com for more

charts of the

biggest hits of the

decade—and to vote

for your favorite hits

of 1999.

YOU OUGHTA KNOW
Of all the albums that

appeared on llie Billboard 200, the one that

sold the most units during its chart life was
Alan is Morissette's rookie album, "Jagged
Little Pill." The soundtrack from Whitney
Houston's "The Bodyguard" actually was cer-

tified for more sales, at 17 million compared
to Morissette's 16-timcs-platinuni mark.
However, during the weeks each appeared

on the chart, "Pill" sold more copies, accord-

ing to SoundScan data, thus its higher place-

ment on this list.

Since Billboard did not begin using
SoundScan data until the May 25, 1991, issue,

the charts department used Recording
Industry .Assn. OfAmerica certification data

and chart performance to determine the

placement of seven sets on The Billboard

200s lop 100 '90s Albums list: Garth Brooks'

"No Fences," M.C. Hammer's "Please
Hammer Don't Hurt 'Em," Vanilla Ice's "To
The Fxtreme," Mariah Carey's "Mariah
Carey," Wilson Phillips' "Wilson Phillips,"

Paula Abdul's "Forever Your Girl" and
Aerosmith's "Pump."

It was a great decade for rookies, as fresh-

man outings accounted for five of the albums
thai topped the 1990-1998 chart years:

Mariah Carey, "Mariah Carey" (1991); Ace
Of Base, "The Sign" (1994); Hootie & The
Blow-fish, "Cracked Rear View" (1995); Alanis

Morissette, "Jagged Little Pill" (1996); and
Spice Girls, "Spice" (1997). The decade's
other albums of the year wereJanet Jackson,
"Janet Jackson's Rhythm Nation 1814"

(1990); Garth Brooks, "Ropin' The Wind"
( 1 992); "The Bodyguard" soundtrack ( 1 993);

and "Titanic" soundtrack (1998).

REELING IN THE YEARS
Hollywood, a long-standing ally of the

music business, renewed its supportive rela-

tionship during the '90s. The soundtracks of

"The Bodyguard" (1992, 20 weeks at No. I)

and "Titanic" (1998, 16 straight weeks at No.

1) quickly became two of the best-selling

albums of all lime, while "The Lion King"
album, with 10 weeks atop Hie Billboard 2<X),

was among 1994's best-sellers.

In all, 15 soundtracks accounted for 73
weeks at No. I through the close of the cur-

rent chart year. During that time, movie and
TV soundtracks placed 69 albums in the top

10. The category was especially obvious on
die July 11, 1998, Billboard 200,'when sound-
tracks accounted for halfof the top 10 (No. I

"City Of Angels," No. 4 "Armageddon," No.
5 "Hope Floats," No. 6 "Godzilla" and No. 10

"Bulworth"). Hollywood studios had not

owned half of the top 10 since the prime of

Julie Andrews, in the June 26,

1965, issue, when her "Mary
Poppins" was No. 1 and her
"The Sound Of Music" at No. 3
were followed by "Goldfinger,"

"My Fair Lady" and Elvis

Presley's "Girl Happy" at Nos. 7,

8 and 9, respectively.

Four musicals in one week's
top 10? There weren't that many
in the top 10 in all the weeks of

the '90s. Back out Walt Disney's

animated fare, and the only
soundtrack from a musical to

reach the top 10 during the
decade was Madonna's "Evita,"

which peaked at No. 2 in 1997.

Soundtracks were eaually con-

spicuous on Billboard's singles

cnaris, as the Hot 100 saw an
unprecedented tenure of No. 1

songs strung together between the Aug. 8,

1992, issue through that of March 6, 1993.

That 31-week streak of songs from movie or
TV soundtracks represented the chart's

longest Hollywood streak, a run pieced
together by Madonna's "This Used To Be My
Playground" (from "A League Of Their
Own," one week), Boyz II Men s "End Of

TOP POP ARTISTS OF THF '9fk

Pos. ARTIST (So. 0fChortt<iSivtn& Album) impnrt/hsM

I MARIAH CAREY (26) Columbia

(3) Columbia/CRG

(l) DreamWorla/Geffen

1 JANET JACKSON (io)A&M

(lO) Virgin

0)Ep,e

(1) FlipMode/Elektro/EEG

(l) ftyf Tyme/MCA

(t) hi' Man/Interscope

(1) Perspecttve/A&M

3 GARTH BROOKS (7) Capitol

(2) Cop,tot (Nashville)

(2) Capitol (Nashv\lle)/Capilol

(2) Liberty

(t) Capitol/Capitol (Nashville)

4 BOYZ 11 MEN (lg)Motown

(l) BivlO/Motown

(l) Columbia

(l) DreamWorla/Geffen

(l) Polygram Lahno/IDJMG

5 CELINE DION (8)550 Music

(8) Ep,c

(4) 55oMuat/Epit

(i)550Music/ERG

(1) EpicSoundtnu/Epu-

(0JiM
6 MADONNA (it) Maverick/Sire/Warner Bros.

(1 0) Sire/Warner Bros.

(9) Maivrick/Warner Bros.

(2) Warner Bros.

7 TLC (14) LaFace/Ansta

(1) LaFace/Epic Soundtrax/Epic

8 WHITNEY HOUSTON (2l)Amfo

(}) DreomWorks/Gejfen

9 MICHAEL BOLTON (20) Columbia

(2) Sony Classical

10 TONl BRAXTON (it) LaFace/Ansta

I I R. KELLY (tg)Jive

(2)Jive/SCA

(l) Bad Boy/Ansto

(t) Warner Sunset/Atlantic/Jive

I 2 SHANIA TWAIN (q)Mercury (Nashville)

(4.) Mercury/IDJMG

I $ BACKSTREET BOYS (9)Jim

14 MONICA (4) Rowdy/Ansta

(3) Arista

(l) Atlantic

(l) Roitdy/Warner Sunset/Atlantic

15 ACE OF MASE (it) Arista

16 AEROSMITH (ll)Geffen

(6) Columbia

(t) Geffen/interscope

17 LEANN RIMES (to) Curb

(1) Curb/Rocket/IDjMG

18 PEARL JAM0f)£/.ic

19 EN VOGUE (10) EastWest/EEG

(2) Atlantic

(2) EastWesi/AG

(l) Atlantic/AG

(1) Next Ptateau/London/IDJMG

0) Warner Sunset/EastWest/EEG

20 BRANDY (9) Atlantic

(2) Atlantic/AG

(i) Ansta

0) EastWestrtEG

The Road" (from "Boomerang,'' 13 weeks),

the Heights* "How Do You Talk To An
Angel" (from the TV series "The Heights,"

two weeks), Whitney Houston's "I Will

Always Love You" (from "The Bodyguard,"
14 weeks) and IValM) Bryson & Rcgina Belle's

"A Whole New World" (from "Aladdin," 1

week).

FASTER AND SLOWER
The advent of radio information from

Broadcast Data Systems (BDS) and sales

numbers from SoundScan both sped up and
slowed down the charts. The new systems

made it easier for albums to debut at No. 1

and made it easier for songs to race up the

Hot 100 and Hot R&B Hip-Hop Singles it-

Tracks charts. Prior to 1 991, only six alliums

in Billboard historv entered the chart at No.

1; from 1992 through 1998. The Billboard

200 saw an average of 12 albums a year debut

in the top spot.

However, the objective information yield-

ed by BDS and SoundScan also made it eas-

ier for truly dominant singles and albums
to put together longer chart stays—and
longer runs at No. L Thus, Carey. Boyz II

Men, Houston and Los Del Rio all had I lot

100 reigns of 13 weeks or more, a tenure
that had previously only been managed
once in the chart's history. And can
you guess which album had the longest

consecutive-week streak at No. 1 since The
Billboard 200 picked up SoundScan? The
answer might surprise you, but it was "Some
Gave All." the first album by country flash

Bilh R.n ( \ rus.

The objective point-of-sale data also pro-

vided the opportunity for sales booms by
older-skewing albums, which had a chance
to chart higher than they did under previous

chart methodologies.
Rap and country albums, and titles from

independent labels, were among the cate-

gories that saw immediate improvement in

their chart ranks when The Billboard 200
adopted SoundScan data in May 1991, but

so did artists—like Barbra Streisand, Barry

Manilowand Neil Diamond—who appeal to

mature tastes.

Along the way, The Billboard 200 saw a

broad range of genres reach a sizable buy-

ing public, with some of the beneficiaries ris-

ing all the way to the top 10. Among the sur-

prises: Greek new-age keyboardist Yanni,
w hose "Live At The Acropolis" rose to No. 5

in 1994; contemporary Christian balladeer

Bob Carlisle, whose "Butterfly Kisses (Shades

Of Grace)" reached No. 1 in 1997. and
Italian operatic tenor Andrea Bocelli, who
debuted at No. 4 with "Sogno" in April of

this year.

Then there were those Benedictine
Monks, who in 1993 were regarded by an
executive then with Angel as "the perfect act:

they don't have a manager, and they never
lour." Their package of Gregorian chants

rose all the way to No. 3 on The Billboard

200, offering a perfect snapshot of how
music charts behaved in the anything-can-

happen '90s.

Assistance in preparing this article was provided by

Keith Caulfie/d.
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TOP POP Al HUMS OF THF '9n«

Pos. TITLE -Artuf-iinpririi/lafcel

1 JAGGED LITTLE PILL-Alanii Moniiclte-

Mnwndt/Seprue/W'arner Bros.

2 THE BODYGUARD—VVTtitney rfourfon—Aruta

3 COME ON OVER-Sbama Ttwin-Mcrcwy

4 NO FENCES-Gartb Broofa-Cap.fo/

5 TITANIC—Soundfracfc—Sanv Classical

6 FALLING INTO YOU—Celine Dion—550 Mujic/

Epic

7 CRACKED REAR VIEW-Wool.e 1 Tbe Blowfish-

Atlantic/AG

8 METALLICA-Alrtallico-Eleklra/KG

9 PLEASE HAMMER DON'T HURT 'EM—
M.C. Hammer—Capitol

10 BACKSTREET BOYS-B0cblf.tia5.i-/iw

1 1 LET'S TALK ABOUT LOVE-Celinc Dion-550

Music/Epic

12 ROPIN' THE WIND—Corth Brooks—Liberty

13 H-BojOIMen-Moloxr,

14 TEN-Peorl/am-£pic

15 BREATHLESS—Kenny G—Anria
16 MILLENNIUM—Barlifrerl Boys—Jive

17 'N SYNC-'.rVSynr-BCA

1 8 DAYDREAM—Mariab Carer-Columbia

19 SPICt : Girls-Virgin

20 TO THE EXTREME-Vomllo Ice-SBK/EM

21 THE LION KING-Soundlraclr-rVollDiiney

22 TRAGIC KINGDOM—Afo Doubt—Trouma/

Interscop*

23 SOME GAVE ALL—BiBy Ray Cyrus—Mercury

24 THE HITS-CarlbBrt»fa-Copifol

25 CRAZYSEXYCOOL-n.C-l«Foc</Amlo

26 MUSIC BOX -Alana* Corey -Columbia

27 MARIAH CAREY-Mono* Carey-Columbia

28 YOURSELF OR SOMEONE LIKE YOU
motchbox 20—Lova/Atlont<cMG

29 ...BABY ONE MORE TIME-BntnerSpear>-/n«

30 UNPLUGGED—Enc Claplon-Duck/Repnir/Wamrr

Bros.

31 JANET.—JanetJackson—Virgin
32 NEVERMIND-Mirono-DGC/Ceflen

3 3 DOOKIE

—

Green Day-RcpnseAVumcr Bros.

34 THE SIGN—Are O/Bose—Arista
35 PIECES OF YOU->«*l-AhWic/AC
36 TIME, LOVE AND TENDERNESS-Atirnorl

Bolton—Columbia

37 HELL FREEZES OVER-Eqgles-Ceflen

38 THE WOMAN IN ME-Sbomo Tmam-Mercury

39 BIG WILLIE STYLE-l*ilfSmilb-Coiumbio/CRC

40 THE MISEDUCATION OF LAURYN HILL—
Iiiu5.11 Hill-RuJfliouse/Calumhia/CRC

41 B1UI J '

4 1 SEVENS- Cortn Brooks-Capitol (NashcilM/Capiiol

41 WIDE OPEN SPACES-Duic Cfcicls-Alonumenl/

Sony (Nashville)

44 DANGEROUS-AlirbacI./acfeon-£pic

45 COOLEYHIGHHARMONY-BoK HM»n-
Mofoicn

46 VS.-Peorf/om-£pic

47 UNFORGETTABLE, WITH LOVE-Arolalie

Cole-Elektra/EEG

48 RICKY MARTIN-fiidr»Afari,n-Cr;/Columb.a/

CRG
49 CITY OF ANGELS-Soundtrorl-Worner Sunset/

RepnseAVamerBros.

50 DOUBLE U\Z-Carth Brooks-Capitol (Naskville)

5 I SECRETS—Tom Braitan-LaFace/Aratc,

52 WILSON PHUJJfS—WSbcn Mllpt—SBX/EMI
53 FOREVER YOUR GIRL—Paulo Abdul—Virgin

54 E. 1999 rTTRN \1 • . .
' .

'

Ruthless/Relativity

55 NO WAY OUT-PuJTDodoy £ Ik Fom,ly-Bod

Boy/Arista

56 SMASH— Tbe Offspnng-Epitaph

57 SURFAClNG-SarobAfcLorbion-Ansfo

58 THE SCORE-Fugees-Ru//).ouse/Columbia

Alan u Monutttt

59 SIXTEEN STONE-Busn-rrauma/lnlfrsrope

60 THROWING COPPER-L«-Rodi«icn«/MCA

61 WAITING TO EXHALE-Soundtrocrr-Ansla

62 VOL 2...HARD KNOCK LIFE-Joy-.?.-

Rtx-A-Ma/IDJMG

63 NOT A MOMENT TOO SOON-Tim
McGraw—Curt

64 DOGGY STYLE^Snoop Doggy Dogg-Death Bom/

lnterscope/AG

65 THE CHASE—Garth Brooks—Liberty

66 AUGUST & EVERYTHING AFTER-Counting

Crows—DGC/Geffen

67 USE YOUR ILLUSION ll-Cuns.V-fioses-Ceff/en

68 TON I BRAXTON—Tom Braxton—LaFace/Arista

69 SPACE JAM-SounoWri— itArnerSunjet/Atlanlic/AG

70 SAVAGE GARDEN—Sawige Carden

—

Columbia/

CRG

71 USE YOUR ILLUSION \-Guns>r Roses-Gegen

72 LUCK OF THE DRAW—Bonnie Raitt—Capitol

73 PUMP-.4tro.rn.ln-Cf.fl>

74 ACHTUNG BABY-Uz-luW
75 AMERICANA— Tbe Offsprlng-Columbia/CRC

76 VITALOGY-TW./am-Epic

77 GET A GRIP-Afro.mitb-Ce/Jen

78 YOU LIGHT UP MY LIFE -

INSPIRATIONAL SONGS-teAnn Rimes-Curb

79 NEVER S-A-Y NEVER-Branoy-Aflonlic/AC

80 MELLON COLLIE AND THE INFINITE

SADNESS—The Smashing Pumpkins—Virgin

8 1 LOAD-AIeta.liro-EJtWEEG

82 SPICEWORLD-Spice Girls-Virgin

83 SIGNIFICANT OTHER-timpBirJnt-Flif/

Inlerscope

84 FANMAlL-TEC-iaFoce/Arisia

85 IN PIECES-Gartn Broobs-Capilol

86 BRINGING DOWN THE HORSE— Tbe

Ho/lfloiieri

—

Interscope

87 BAT OUT OF HELL II: BACK INTO
HELL—Meat Loaf—MCA

88 FORREST GUMP-Soundtracri-EpicSoundtraj/Epir

89 MIDDLE OF NOWHERE-Hanson-Mrrrury

90 TOTALLY KROSSED OUT-Kni Krass—

Ruflhouse/Columlxa

91 MY WAY-IJsner-I«fnce/Ari,tu

92 MY OWN PRISON-Ored-Wind-up

9 3 CORE-Sionr Temple Pilots—Atlantic/AC

94 ARMAGEDDON - THE ALBUM-Soundlrork-

Columbio/CBG

95 POCKET FULL OF KRYPTONITE—Spin

Doctors—Epic

96 LIFE AFTER DFJVTH-Tbc Notorious B-I.C.-Bad

Boy/Arista

97 ALL EYEZ ON ME-2Pac-Dealb Bo*/inlcr,cope/

Mercury

98 TUESDAY NIGHT MUSIC CLUB-Sbcryl

Crom-A&M
99 PURPLE-Slont Temple Piloli-Allanlif/AC

100 YES I AM-Aleliila Etberidge-Wand

hot inn siNini rs or thf '<>n<

Pos. TITLE-Artur-Zmptini/ioritf

1 ONE SWEET DAY—Mariah Carey ecBoyzU Men—
Columbia

2 MACARENA (BAYSIDE BOYS MIX)-LosDel

R10-RCA

3 I'LL MAKE LOVE TO YOU—Boy; II Men—
Moto*n

4 UN-BREAK MY HEART Ton, Braiton-Lofore/

Arista

5 CANDLE IN THE WIND 1997/

SOMETHING ABOUT THE WAY YOU
LOOK TONIGHT- f/ionJobn-RoeJcel/A£M

6 END OF THE ROAD—Boy;// Afen—Bid 10/

Motown

7 I WILL ALWAYS LOVE YOU-Mlitlne,

Houston—Arista

8 THE BOY IS MINE—Brand* £ Monica—Atlantic

9 1 SWEAR-AW-f-One-B/ila/Al/onlit

10 I'LL BE MISSING YOU-BuJDadayfiFailbEoans

(Featuring 1 1 2)—Bad Boy/Arista

11 THE SIGN—Ace 0/Base—Arista
I 2 HOW DO I LIVE-ieAnn Rima-Curb

13 GANGSTA'S PARADISE-CooliofeotunngLV.-

AICA Soundtrack/MCA

14 ON BENDED KN EE-Boy; If Men-Afoloim

I 5 FANTASY—Alanan Carey—Columbia

16 TOO CLOSE—.rVejf—Ansta
17 THAT'S THE WAY LOVE COES-Janet

Jackson—Virgin

18 BECAUSE YOU LOVED ME-Celine Dion-550

Music

19 WATERFALLS—TIC—LaFace/Arista

20 DREAMLOVER-MariaA Carej^Co/umSio

21 CREEP-71C-lo£ace/Ari>la

22 CANT HELP FALLING IN LOVE-I/B40-
Viryin

23 JUMP—Km Kross—Rujfhouse/Columbia

24 TAKE A BOW—AlarJonna—Afauenci/Sirt/Wamfr

Bros.

25 THA CROSSROADS—Boat Tni^p-JV-tfannorry—

Ruthlcts/Relotiuity

26 THE FIRST NIGHT—Monica—Arirta
27 CANT NOBODY HOLD ME DOWN-Pujr

Daddy (Featuring Mase)—Bad Boy/Arista

28 INFORMER-Sno»^£ni(rVeitrT£C

29 THIS IS HOW WE DO IT-Monitu>rdon-

PMP/Df//am/Mercur,

30 BABY GOT BACK-SirMii-A-iol-Amtncan/

Beprise

31 BELIEVE-Cntr-WornerBros.

32 FREAK ME—SiJJr—iVeia/££G

33 NO SCRUBS-TlC-tafoce/Aeulo

34 YOU'RE STILL THE ONE-Snania Ficoin-

Mercury (Nashville)

35 WANNABE-SpictCMi-Kryir,

36 NO DIGGITY—BMCn'jfreef (Featuring Dr. Dre)—

Interscope

37 (EVERYTHING I DO) I DO IT FOR YOU-
Bryan Adams—A&M

38 L1V1N' LA VIDA LOCA - Ricky Alartin-Cs

SoKllMt*

39 BLACK OR WHITE—Micnoe/yocfaon—fpic

40 I'D DO ANYTHING FOR LOVE (BUT I

WONT DO TH AT) —Meat Loaf—MCA
4 I SMOOTH—Sanfana featuring Bob Thomas—Ansta

41 STAY (I MISSED YOU)-tisal>b4cMne
Stones—RCA

4 3 GENIE IN A BOTTLE-CbnilinaAfui/ero-BCA

44 WHOOMP! (THERE IT IS)—Fag Team—Li/e/

Bellmark

4 5 YOU MAKE ME WANNA...-l/ine.-Laface/

Aniia

46 IF YOU HAD MY LOVE-yfnni/er Lopetr-WORK/

ERG

47 SAVE THE BEST FOR LAST-Vaneiso WiiVionu-

Wing/Mtrcuri

48 THE POWER OF LOVE-Ce/ine Dion-550 Mane

49 ALWAYS BE MY BABY-Mariob Corej-CcJumbio

50 I'M YOUR ANGEL—B. Kelly & Celine Dion—Jive

51 ANOTHER NICHT-BeolMcCoe-AriHo

52 EXHALE (SHOOP SHOOP)-IWiitntyHoiulon-

Anifa

5 3 HERO Alonab Carey—Columbia

54 HAVE YOU EVER REALLY LOVED A
WOMAN?—BrjonAdamj—A&M

55 BUMP N' GRIND—R. Kelly—Jive

56 AGAIN—JanetJackson—Virgin

57 MMMBOP-Haruon-Mtrcur,

58 KISS FROM A ROSE-SeaMTT/Sire/WWrM
59 WEAK-SMV-BCA
60 NOBODY'S SUPPOSED TO BE HERE-

Deborah Cai—Arirta

61 NOBODY KNOWS-Tbe Ton, fiicb Brojed-

LaFace/Arista

62 ANGEL OF MINE-Momca-Arofc,

63 TRULY MADLY DEEPLY^Sacage Garden-

Columbia

64 RUSH RUSH-Bau/oAMul-Capiiw/Viigin

65 HERE COMES THE HOTSTEPPER—/m
iVomote—Columbia

66 IF 1 EVER FALL IN LOVE-Sboi-Caioline

Alky/MCA

67 FOOLISH GAMES/YOU WERE MEANT
FOR ME-;e»eJ-Atlantic

68 YOU'RE M AKIN' ME HIGH/LET IT

FLOW-Ton. Bnufon-lo£ac</Ariita

69 ALL FOR LOVE—Bryan Adams/Bod Sfeicart/Sting—

ASM
70 ALL THAT SHE WANTS—Act O/Baje—Arwia

7 1 I LOVE YOU ALWAYS FOREVER-Donna

Leais—Atlantic

72 BECAUSE 1 LOVE YOU (THE POSTMAN
SONG)-Sier/ie B—LKtR/RCA

73 I DONT WANT TO MISS A THING—
Aeroimitb

—

Columbia

74 TOGETHER AGAIN-Janel-Virgin

75 NICE tl SLOW-y>ber-toFocc/An<ta

76 U N PRETTY—TLC—taface/Anrfa
77 IT'S ALL COMING BACK TO ME NOW

Cefirif Dion—55° Music

78 ...BABY ONE MORE TIME-Bnli.e>Speori-/ii«-

79 I'M TOO SEXY-RiffbtSaidfred-Cbonirria

80 BABY-BABY-BABY— 7T.C—Lofa«/j4rirfa

81 MY WAY— t/j/ler—Taface/Anjfa

82 NOTHING COMPARES 2 U-S(neod

O'Connar-Fmurn/EM/

8 3 DONT LET GO (LOVE)-£n Vogoe-

£aitl*erf/££C

84 LATELY-Dii,nt-Bendu/um/BedAn!

85 MO MONEY MO PROBLEMS-TbeAolonoui

B.I.G. (Featuring PugDaddy « Mase)—Bad Boy/Ansta

86 QUIT PLAYING GAMES (WITH MY
HEART)—Barfcrtreef Boys—jive

87 I BELIEVE I CAN FLY—B. Ae//r—Warner Suroft/

Atlantic/Jive

88 HYPNOTIZE- TbejVotonoiu B.I.C.-Bad Boy/Ansta

89 TWISTED-f,eitbSic»at-£lerWr<i/E£C

90 TO BE WITH YOU-Alr. 8ig-Al/onlic

91 VISION OF LOVE-Alanob Carer-Columbia

92 RUMP SHAKER Wrecks-N-Effect-MCA

9 3 VOG U E—Aladonna—Sire/Warner Broi.

94 ALL 4 LOVE—Co/or Ale Bodd—Ciont

95 NUTH1N' BUT A G THANG-Dr. Dre-Deatb

fiorx/lntencope

96 I'LL BE THERE—Alanab Carey

—

Columbia

97 HOW DO U WANT IT/CALIFORNIA
LOVE-2Pac (Fealunng IT- CiAndJoJo)-Death

Rou/lnterscope

98 ALL MY LIFE-iY-Ci £>/o-A(CA
99 MY ALL—Marian Carey—Columbia

100 RETURN OF THE MACK-AlarlAlorruon-

Atlantic
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TH THEIR MUSIC
ON THE INTERNET

)M Media In Touch 32 Records Adelphi Records Alligator Records Amiata Media Limited

Arkadta Entertainment Group Ascending Productions Attack Records & fiimworks Audio Video

Communication Blind Pig Records Brenda Lee Enterprises Brunswick Records Corp. Buried

Treasure, Inc. Chrysalis City of Tribes Dei-R Records Drive Entertainment EMI Classics EMI

Latin • Envisage Multimedia fantasy Records Forlane Gollihei Records GNP Crescendo

Herisson Vert. SA Higher Octave Imperial ton Records, Inc IRS Jonkey Enterprises Koch

International Konk Laurie Leviathon Records Liberty Ughtyear Entertainment Lost Arts

Productions Magic Music Manhattan Metropolis Records. Inc. Musicom. Inc Music Sales

Corporation Narada Media Na»os Newport Classic New World Records Nighthawk Records

Nimbus Records Passport International Productions Phat Cat Records Planet Nashville. LLC

Platinum Records * Pogus Pfoductions Poinlblank Pop Musk Prestige Records Priority

Psalm Recocds, Inc RAS (Real Authentic Sound) Rarer & Tie Entertainment Red Star Music Inc.

Roadrunner ROIR Records Rounder Records Sacred Groove Records Satellite Records

Seehear Entertainment Seventh Wave Productions Shay- Dawg Records Stremore Musk Smith

Music Group LLC Smithsonian/Folkways Sony / ATV Publishing {Tree Music) Step One Records

Sloryvrlle Records Subharmonic Sun Entertainment Corporation Sunspot Records Surrey

House Music Tiaumton Records Tuff Gong International TVT Records United ArtisB Van

Richter velvel Viceroy Victory Records. Inc. Virgin Warlock Records

At musicmaker.com, we've assembled premier rock, pop, blues, classical andJazz labels

and created when

consumers can make their own CDs and download music. Through patented, secure

Internet technology and strategic partnerships with major and independent record com-

panies, muslcmaker.com allows customers to purchase music exactly the way they

want. Featuring over 250,000 SOPgS for CUStOl lOPS and

000 SOngS for digital downloading All from established artists.

Now that's a tough act to follow.

Mi Angel'

01999 Musicmaker.com. The names and logos listed above are the trademarks ol Iheir respective owners, used by permission



year
music

TOP '9fR RftB/HIP-HOP ARTISTS

POS. ARTIST (So Of Charted Stngln Sc.Vburm) Impnnt/LaM

1 MARIAH CAREY (20) Columbia

(l) DreamWorks

2 R. KELLY (24)Jive

(l) Bad Boy

(l) Wamrr Sunset/Atlantic

i MARY J. BL1GE (14) Vptoxn

(to) MCA
(1) Arista

(l)DefJam

(OEIektra

(Olfic

(1) FTtff Tjmt

(l) Goipo Ctntrie

4 BOYZ II MEN (20) Motown

(OBwtO
(l) Columbia

(l) DreamWorks

5 JANET JACKSON (to) Virgin

<9)A&M

MEp,c

(1) FlipMode/Elektra

MLI'Man
(0 Perspective

6 2PAC (8) Inlerscope

(3) Amaru

(3) Death torn

(2) Amaru/Death Row

(3) D,gTrapp

(l) MeCCQ

(l) Mergela/Solar

(l) Rap-A-Lot/Noo Trybe

7 KEITH SWEAT (15) EUklra

(5) Vinterlainment

(1) Island

fl) Keia

(OSoSoDef
8 TLC (15) LaFau

(l) LaFace/Epic Soundlrai

9 TONI BRAXTON (ll)LaFace

10 JODECI (13) Uptown

(3) MCA

UomkCorr,

I I LUTHER VANDROSS (13) LV

(8)Ep,c

(2) Virgin

(1) Columbia

(1) Perspective

12 WHITNEY HOUSTON telMrato

(0 DrtamWorks

I i SWV (ie)RCA

MM
(0 Noo Trybe/EMI

14 BRANDY OlMlontir

(l) Ansta

0) EastWest

15 GERALD LEVERT (10) EastWest

(l) Hoo-Bangin

16 TEV1N CAMPBELL (21) Qwest

(1) Paisley Park

17 BABYFACE (10) Epic

(4) Solar

(l)For

MLaFace

(t) Qyxst

(l)Repnse

(l)Roc-A -Fella

(1) Tab rum

18 EN VOGUE (12) EastWest

(5) Atlantic

(l) Nat Plateau/London

(1) Warner Sumet/IastWest

19 DRU HILL <4)DefSoul

(4) Island

(2) Universitj/lsland

(1) LoFace

(t) Overbrook/lnterscope/Columbia

0) Violator

20 TONY TONI TONE (a) Wing/Mercury

(3) Mercury

(2) Wing/Palydor

(l)MCA

TOP '90< COUNTRY ARTISTS

Pos. ARTIST (No. OfCUTlitlSirtfri& Album) Imprmt/Labtl

1 GARTH BROOKS (46) Capital

(21) Libert,

(2) MCA Nashville

(l) Mercury

2 GEORGE STRAIT (38) MCA
(29) MCA Nasbvdle

i ALAN JACKSON (30) Arista Nasbmlle

(t) Giant

(l) Warner Bros.

4 REBA McENTIRE (33) MCA
(17) MCA Nashville

(l)MCA Nashville/Ansta Nashville

5 BROOKS k DUNN (19) Arista

(l y) Anito Nasbmlle

(l) Bektra

(1) Liberty

M MCA
(t) MCA Nashville/Arista Nasbmlle

6 VINCEGILL (if) MCA
(13) MCA Nasbmlle

(2) Columbia

(1) Decca

(l) Giant

(0 MCA Nashville/Epic

(1) RCA

7 CLINT BLACK (43) RCA

(t) Giant

8 ALABAMA (53) RCA

(1) BMC Special Products

MMCA
9 TIM McGRAW (30) Curb

(2) Warner Bros.

10 JOHN MICHAEL MONTGOMERY
(30) Atlantic

(1) Warner Bros,

11 TRAVIS TRITT (39) Warner Bros.

(2) MCA
(t) Asylum

12 COLLIN RAYE (34) Epic

13 TRISHA YEARWOOD (23) MCA
(13) MCA Nasbmlle

(1) Capitol

14 RANDY TRAVIS (35) Warner Bros.

(7) DreamWorks

(l) Asylum

(l) Epic

15 MARK CHESNUTT (20) Decca

(16) MCA
(l) MCA Nashville

16 TRACY LAWRENCE (29) Atlantic

17 PATTY LOVELESS (23) Epic

(13) MCA
(l)MCANashvdle/Epic

1 8 LORRIE MORGAN (30) BNA

(10) RCA

(l) BNA/Mcrcury

(OFos

(l) Repnse

(1) River North

19 SHANIA TWAIN (22) Mercury

20 DIAMOND RIO (18) Arista

(to) Arista Nashville

TOP '

90s LATIN A RTISTS

Pos. ARTIST Oh OfCkirtei&«fa&Ai^)li^*VlM

1 SELENA (29) EMI Lotm

(1) EMI

2 LUIS MIGUEL (43) WEA Latino

(1) EMI Latin

(1) Walt Disney

J GIPSY KINGS (to)Elektra

(2) Etektra Musician

(2) Nonesuch

(2) Nonesuch/Atlantic

4 ENRIQUE IGLESIAS (lS)Fom,ma

(l) Fonavisa/lnterscope

5 GLORIA ESTEfAN (16) Epic

(3) Sony

(l)RCA

(l) Sony Discos

6 LOS TIGRES DEL NORTE (43) Fonomsa

7 ANA GABRIEL (26) Sony

(9) Sony Discos

(l)Clobo

8 LA MAFIA (iS)Sony

(8) Son, Discos

(3) Discos International

(l) EMI Latin

9 CHRISTIAN CASTRO (14) Melody

(8) Anata

(6)Fonovua

(1) Universal Latino

(t) WEA Latino

10 BRONCO (37) Fonomsa

I I ALEJANDRO FERNANDEZ (15) Sony Discos

(ll) Sony

12 VICENTE FERNANDEZ (23)Sony

(13) Sony Discos

(2) Discos International

11 LOS TEMARARIOS (l6)AFCSigma

(13) Fonovisa

6f)TH-SoaVn

14 RICKY MARTIN (lo)Sony

(to) Sony Discos

<3)C2

(OOaba
15 MANA U7.)WEALofino

16 JULIO IGLESIAS (13) Sony

(5) Columbia

(2) Sony Discos

17 JUAN LUIS GUERRA 440 (26) Karen

(l) PolyGram Latino

18 LIMITE (8)Rodven

(5) Universal Latino

(4) PolyGram Latino

19 MARC ANTHONY (18) RMM
(3) Sobo Sounds

(l) Columbia

(t) EMI Latin

(l) Sony Discos

(OWORK
20 LOS TUCANES DE TIJUANA (28) EMI Latin

Selene
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here is a Chinese invo-

cation thai is a clever

curse: "May you live in

interesting times."

For t lu* U.S. music
industry—which found
itself knee-deep in a

shifting major-label
landscape and grappling with a

rapid-fire barrage of technological

advances that promise lo alter tradi-

tional ways of doing business, from
the signing to the sale—the breath-

less year that was 1 999 surely under-
scored the meaning of that sentiment.

This last year of the last century of

the current millennium, in fact,

opened on two climactic moments:
theJanuary finale of the first chapter

in the "UniGram" saga—which saw
hundreds of staffers and artists dis-

placed in the U.S. alone, as the Big ti

was squeezed into the Big 5—and the

late-December creation of the inter-

industry Secure Digital Music
Initiative (SDMI), which was formed by record labels and
consumer-electronics companies in response to the largely

unanticipated and whollv untamed spread of downloadable

MP3 music in 1998.

The year would only get more interesting from there.

Witness just a few other headlines from a dizzying 12

months: the launch of a bevy of high-level tests of digital

distribution by all the major labels, beginning with the so-

called Madison Project in February and continuing into a

code-name cacophony that included the likes of Nigel and
Cranberry Grove; the first solid steps into actual digital com-
merce by some big labels this winter; the introduction of a

flurry of new portable digital-audio devices—including the

first units from major hardware companies—designed to

play back Internet music, and the establishment ofan SDMI
specification for such devices; the approval of the specifi-

cation for DVD Audio and the introduction of Sony's own
next-gen format, SACD; and the rollout of kiosks into stores

to let consumers burn their own CDs at retail.

MAJOR DEPARTURES
The year also saw the departure of the heads of one of

the five remaining major-label groups, Warner s Bob Daly

and Terry Semel; the planned mega-merger of media giants

CBS and Viacom and the equally head-turning marriage
of leading broadcast companies Clear Channel and AM KM,
creating a radio goliath; the continued growth of concert

firm SrX, which turned its acquisition attentions to new
genres—including Latin music with the purchase of half of

Cardenas/Fernandez & Assoc.—and new countries this year;

the purchase of TCI Music's The Box and SonicNet by

MTV Networks; the purchase of Universal Concerts by

House Of Blues; and the launch of a federal probe of
record-label marketing practices by the FTC and the

Department ofJustice.
On the music front, the business went loco for all things

LatSD (the sector notched record sales numbers in *99,

acc ording to SoundScan), while fans also

embraced both a veteran genre—rock *n'

roll spiced with hip-hop—and a rising

class of teen bands that had merchants
singing their praises. A new goal for these

and other acts was established in March:
The R1AA debuted its new "Diamond"
certification for U.S. sales of 10 million

units.

It was not a good vear to be out of
touch, or one could quickly find oneself

out ofthe loop.

It was also not the right year to be
offline. Judging by the amount of talk-

ing done about the Internet over the last

12 months, it would seem that the music
business slid toward a radical new future

in 1999 with the lightning speed of bytes
over a Tl line. But, while the industry's

mindset clearly took a big swing toward
embracing new Web-based business
models this year, iis actions ultimately

moved at something closer to 58.8Kbps.
There were plenty of big steps taken,

but still bigger ones, including the wide-

spread sale of major-label music via download, now lie-

ahead—in 2000 and beyond.
Ultimately, and appropriately,

1999 may best be remembered as a

year of frantic positioning, with
music, technology, radio, retail and
concert companies variously pairing

lip, paring down, striking alliances

and making acquisitions to better

compete in the entertainment busi-

ness of the next millennium. ..what-

ever that ultimately might look like.

WAITING TO EXHALE
While this millennial year will close

with a fireworks-fueled exclamation
point, it began with a big question
mark: What now? In January, anxious

staffers at Universal and PolyGram

—

who had been awaiting word of their

lute since the consummation of

Universal parent Seagram's purchase
of PolyGram in December—finally got

an answer, as Universal Music Group
laid off 500 label employees in the

consolidation of its labels tvith those it

acquired from PolyGram. It was the fust big wave of U.S.

stafl'cuLs, and roster trimming would also follow.

In recognition of the major shakeout affecting the busi-

ness, NARM set up an online job bank in March, offering a

place lor those looking for jobs and those seeking employees
to connect. When the dust finally setUed, many would end up
at other majors or with the independents—who saw- a poten-

tial Ik>oii in the big-biz shakeup. A&M was the hardest-hit of

the labels in the merger: Just ;i0 employees-only L59E of the
label's staffof200—were retained. Among those who depart-

ed: A&M chairman/CEO Al Cafaro.

At Geffen, chairman/CEO Eddie Rosenblatt and presi-

dent Bill Bennett departed, along with all but one depart-

ment head. Bennett has since taken the reins as president

of Maverick Records, which he joined in July in the wake of

the departure in March of label co-founder/co-owner
Freddy DeMann. Rosenblatt has since joined the board of

directors for online company Emusic.com. In an unex-
pected, late-vear revival for the once-depleted Gellen, how-
ever. Flip Records founder Jordan Schur was named pres-

ident of the label in October, with a mandate, he said, to

rebuild it.

More than 100 staffers from Mercury and Island also

were let go Jan. 20 and 21. Danny Goldberg, former chair-

man/CEO of the Mercury Records Group, had already left

by then, as had Davill Sigerson, Island chairman. Goldberg
has started a new company. Sheridan Square Enter-
tainment, and a label, Artemis Records.

On the publishing front. Universale combined music
operations were put under the control of David Renzer. At

the distribution company, Henry Droz was tapped to helm
the combined Universal Music And Video Distribution

(UMVD) and PGD as president; former PGD head Jim
Caparro had, in late 1998, moved to the label side as chair-

man/CEO of Island/Def Jam. In October. Droz was pro-

moted to chairman, while Jim Urie, formerly executive

VP/GM, became president.

STOP, START
Two oilier executives who exited amid the Universal shuf-

fles would go on to play central roles in other top business

stories.

Roger Allies, who bad been president of PolyGram Music
and remained in limbo for mouths, eventually lauded in

the top spot at Wamer, following the surprising announce-
ment m July that Bob Daly and Terry Semel were leaving

as heads of the Warner Music Group and co-CEOs/chair-

men of Warner Bros, studios.

While Daly and Semel had overseen both music and
movies, in replacing them, l ime Warner would make the

call to once again split the functions: Barry Meyer and Alan
Horn were chosen to head the film side, while Ames was
given music.

David Hockman, the former CEO of PolyGram Music
Publishing, was hired in |uly (((establish and lr.nl a world-

wide drive into music publishing for the Hamburg-based
edel Music. He is based in London.

In November, edel established a beachhead for its

planned growth in the U.S. with the formation of a new
U.S. publishing company with songwriter Desmond Child,

DesCon Songs, which also includes principals Winston
Simone and David Simone. The deal was not edel's only

notable U.S. incursion this year. Earlier that month, it

announced plans to acquire H&7c of RED, Sony Music's inde-

pendent distribution company.
One of the major publishing players also pulled out its

checkbook this year, and used a lot of ink on it. EMI Music
Publishing acquired the song catalog of Windswept Pacific

in a deal valued at $200 million.

EXECUTIVE MOVES
While Universal had the biggest impact

on rolodexes this year, there was the usual

flurry of other changes, as well. Among
the other executives needing to order new
or revised business cards this year were
Jason Berman, the former head of the
Recording Industry Assn. Of America,
who in January took on his new post as

the first chairman/CEO of global body
IFPI; Nic Garnett, former director gen-

eral of I FPI, who in October was named a

senior VP at the international division of
online-rights company InterTrust; Pete

Jones, who was promoted to president/

CEO ofBMG Distribution and Associated

Labels; and Crossan "Bo" Andersen, who
stepped in as acting president of the
Video Software Dealers' Assn. in January
following the resignation ofJeff Eves.

There were also Eric Nicoli, the former
United Biscuits CEO, who replaced out-

going EMI Group chairman Sir Colin
Southgate in July; Russ Bach, named

president of Walt Disney Records; Jay Samit, who was
named to the new position of senior VP of new media at

EMI; Fred Ehrlich, promoted to president of new technol-

ogy and business development at Sony Music; and Barry
Coburn, appointed president/CEO of Atlantic Records
Nashville.

Andrew Nibley was brought in as president/CEO of
Getmusic, the joint online venture of Universal Music and
BMG; Paul Vidich was promoted lo executive VP of strate-

gic planning and business development at Warner Music
Continued on puge YE-3S

IN A WORD, BREATHLESS
BY MARILYN A. GILLEN
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How a Great Company
Keeps Great Company.

THE PULLMAN GROUP*, LLC creator of the PULLMAN BONDS, including the Bowie Bonds™ and all Future Music

Royalty Bonds, has 100% market share and clients who are some of the biggest names in the industry. Just some of

the artists and songs we have successfully securitized to date include: DAVID BOWIE

JAMES BROWN HOLLAND DOZIER HOLLAND ASHFORD & SIMPSON

Edward Holland, Jr. Lamont Dozier Brian Holland Motown Hit Machine

Papa's Got A Brand New Bag COLD SWEAT (PART ONE) Living In America I GOT YOU (I FEEL GOOD)

I GOT THE FEELIN' Say It Loud-I'm Black & Proud (Part One) MOTHER POPCORN (YOU GOT TO HAVE A MOTHER FOR ME)

IT'S A MAN'S WORLD Sex Machine Space Oddity LICKING STICK—LICKING STICK ZIGGY STARDUST Fashion

It's A Man's, Man's, Man's World (But It Wouldn't Be Without A Woman) SUFFRAGETTE CITY The Jean Genie CHANGES

Young Americans GOLDEN YEARS John I'm Only Dancin' HEROES Starman CHINA GIRL Scary Monsters

FAME Modern Love UNDER PRESSURE Cat People LET'S DANCE Sound and Vision REBEL REBEL Diamond Dogs

Send It SOLID Don't Cost You Nothin' IS IT STILL GOOD TO YOU Been Found STAY FREE

AIN'T NO MOUNTAIN HIGH ENOUGH RAY CHARLES You're All I Need to Get By THE BOSS Your Precious Love

MAYA ANGELOU Reach Out and Touch (Somebody's Hand) DIANA ROSS AIN'T NOTHING LIKE THE REAL THING

TAMMI TERRELL Let's Go Get Stoned MARVIN GAYE Quicksand WHITNEY HOUSTON I'm Every Woman CHAKA KHAN

There Is a Winner in You PATTI LABELLE Ain't Too Proud to Beg THE TEMPTATIONS Bernadette BABY I NEED YOUR LOVING

I Can't Help Myself (Sugar Pie Honey Bunch) IT'S THE SAME OLD SONG Jimmy Mack THE FOUR TOPS Baby Love

THE SUPREMES Standing in the Shadows of Love COME SEE ABOUT ME I Hear a Symphony STOP IN THE NAME OF LOVE

Where Did Our Love Go? YOU CAN'T HURRY LOVE You Keep Me Hanging On HEAVEN MUST HAVE SENT YOU

I'm a Road Runner Nowhere to Run LEN BARRY Can I Get a Witness DR. WALKER AND THE ALLSTARS One Two Three

HOW SWEET IT IS TO BE LOVED BY YOU Please Mr. Postman MARTHA & THE VANDELLAS Roll With It STEVIE WINWOOD

THE ELGINS Take Me in Your Arms and Rock Me a Little While KIM WESTON Love Is Like a Heatwave THE MARVELLETTES

The Pullman Group*, LLC as principal, finances Music Publishing, Writer's Share, Record Masters, Artist Record and Producer's Royalties, Film

and TV Libraries, TV Syndication, Literary Estates and other Entertainment and Intellectual Property Royalties, minimum @$200k in annual royalties and

up. The group's experience includes over $1 Billion in transactions through 1999. Over $100,000,000 financed. 100% market share.

LI LLMAN 9 SECURITIZING THE FUTURE

The Pullman Group", LLC 1370 Avenue of the Americas, New York, NY 10019 Fax: 212.750.0464 Tel: 212.750.0210

pullmanco.com m a n c o
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Group; and Capitol Records veteran Lou Mann was named
president of House Of Blues Media Properties.

Leaving the scene—though widely expected to resurface

elsewhere—were the co-presidents of Sony's Work Group:

Jordan Harris and Jeff Ayeroff. Also possibly on the move
in 2000: Arista founder Clive Davis, who at press time was
embroiled in contract talks with

Arista parent BMG.

SPATE OF NEW LABELS
Elsewhere, new companies

—

some with industry veterans at the

helm—were aiming to make their

own marks on the changing scene.

In addition to Goldberg and
Artemis, another familiar face

bowed a new label this year: Al

Teller, whose Atomic Pop has a

strong focus on the Internet. The
label made headlines—and ruffled

some retail feathers—with its

groundbreaking sale of a Public

Enemy album via download before

its retail release.

Ruffhouse Records CEO Chris
Schwartz and president Joe Nicolo

dissolved their partnership in May
and walked away from the label,

which will continue to be a

Columbia imprint. Schwartz later

formed the new Ruffnation
Records in association with Warner Bros., while Nicolo
formed Judgment Records in association with RCA.
Among the many other new labels launched this year

were Columbia's new C2 imprint; John Kalodner's classic-

rock label Portrait, which goes through Columbia; Matt
Serledc's Arista label Melisma; Queen Latifah'sJersey Kidi,

distributed by K-tel; and Emilio Estefan's Sony label

Crescent Moon, which John Doelp will helm.

Tommy Boy acquired the other halfof Priority this year,

and Universal sewed up the rest of Defjam. Shuttered was
Tom Zutaut's Enclave.

Late in the year, the Universal Music Group bowed a new
label that underscored the way the Internet insinuated itself

into all facets of the music business in '99: Jimmy And
Doug's Farm Club, which encourages unsigned acts to post

music online for assessment. The idea, say the executives,

is to open up the A&R process.

DIGITAL DRAMA
The idea behind the bevy ofother online label moves this

year was, in the words ofmany executives, to "get in there"

and get their feet wet.

While many of the major labels merely waded—offering

a flurry of promotional downloads aimed at spurring sales

of traditional product—Atlantic Records tested the deep
end with its milestone sale ofTori Amos' single "Bliss" via

digital download. Virgin Records soon followed by making
David Bowie's full album "hours..." available for purchase

as a download—before its release at traditional retail.

Relatively few units were moved in either case, but these

were considered significant advances nonetheless. BMG
later offered a few Dave Matthews Band live tracks for sale

in a promotion with PBS and Liquid Audio. In September,
Platinum offered Pete Townshend's live album for free via

download for one week. And in November, TVT Records
said it would make its entire catalog available for sale via

download.
Enabling these ventures were a host of technology and

Internet-service companies that played an increasingly cen-

tral role in the music business in 1999. Firms such as Liquid

Audio, RealNetworks, Microsoft, IBM, Intertrust, Preview
Systems, Reciprocal and Lucent—many of which rode the

year's surging IPO wave—jockeyed for position with the

major "content" companies, which, in turn, struck deals and
alliances with them that occasionally included equity pacts,

such as EMI's stakes in musicmaker.com and Preview.

Sony Music, meanwhile, invested in a raft of Internet

companies, including Yupi.com and Listen.com, while BMC
parent Bertelsmann acquired a majority stake in an online

price-comparison search engine, DealPilot.com.

STORE SHIFTS
Retailers watched these label moves warily this year. While

the Internet continued to be a key point of discussion for

merchants, the dialogue about it shifted significantly.

Whereas in 1998, so-called brick-and-mortar retailers wor-

ried about the competition posed by deep-discounting
online music sellers, in 1999 they became online sellers

themselves, and their fears turned to the newest potential

competition: labels selling direct online, both via mail-order

and download.
The Madison Project became a flashpoint for these con-

cerns early in the year, when the major labels—in conjunc-

tion with IBM—announced that they were working on a

market test of the sale of music to consumers via download.
Faced with a backlash, labels hastened to assure retailers of
their vital role, but concerns persisted as labels continued to

roll out new tests and download initiatives, though most
often in concert with retail partners.

The official launch of BMG/Universal's
GetMusic online music-sales venture in the

spring added to concerns about label

incursions into the retail space, as did the

July announcement that online retailer

CDNow would be merged with Sony
Music's Columbia House online opera-
tions. Scott Flanders was named chair-

man/CEO of the merged CDNow/
Columbia House in October.

Audibly tacking up a "no trespassing"

sign, retailers complained during the
year's two NARM conclaves about the

practice of labels' putting cards in CD cases

directing buyers to label Web sites—where
they could also, by the way, order music
directly. "Don't ask us to promote our
competition in our own stores," argued
NARM president Pam Horovitz.

Fairness was also an issue in the down-
load space, as some labels—such as Virgin

with Bowie and Atlantic with Amos

—

began offering music for sale via download
before making it available at traditional

retail.

Warner Sunset Records went one step further: It made
its soundtrack for the film "Three Kings" available only at

two online merchants: MP3.com and CDNow. In response

to such moves, a number of brick-and-mortar retailers,

including Newbury Comics, adopted what they termed
"level playing field" policies, which will penalize labels

engaging in the practice.

THE SINGLES SCENE
Labels and merchants also faced offover the singles issue

this year, with retailers complaining during the NARM con-

vention about a lack of hit product available for sale.

U.S. sales in the format were down
nearly 25% by late November, ac-

cording to SoundScan.
The Internet was seen as offering

a possible boost to the sector, with
several record companies unveiling

plans to sell singles digitally. EMI
said in November that it would begin

selling singles via download in early

2000—a revised target, too, for Sony,
which had earlier announced its

plans to do so by summer. Another
technological boon for retailers and
labels was seen in the rollout ofmusic
kiosks into stores, allowing the cre-

ation of custom compilations and,
ultimately, the on-site burning of full

albums—particularly catalog tides

—

via download.
These kiosks are seen as playing a

central role in the store of the future,

which many larger merchants pre-

dicted this year would have to be
refocused in light of the strong lure

of the Internet-sales sector.

Already tweaking its product mix
was Tower, which this year added
small-electronics sections to a number of its stores; other

chains are doing the same. Coming from the other direc-

tion, coffee-king Starbucks is breaking new ground in its

own stores with plans to roll out listening posts and music
kiosks in its chain; the plans were unveiled as part of its

acquisition of the San Francisco-based Hear Music chain.

Ian Duffell, former head of the Virgin Megastores, was

one retailer espousing a new view of retail: His new eGroove
chain of "bits and mortar" stores, the first of which are slat-

ed to open in midyear 2000, will carry about 20,000 to

30,000 physical tides, with the remainder ofthe inventory

—

deep catalog and hard-to-find independent tides—expected
to be manufactured in-store through a proprietary network.

THE KIOSK KRAZE
Other stores are testing the kiosk market. In December,

Musicmaker.com began a 20-city test of its custom-CD kiosk

system in select Tower Records, Trans World Enter-
tainment and Wherehouse Entertainment stores. In

October, technology company Liquid Audio said it had
formed a joint venture to sell music via kiosks in Korea; a

U.S. push is possible.

Also in October, Alliance Entertainment Corp. agreed to

acquire kiosk company Digital On-Demand, which also

began testing about 50 kiosks in U.S. record stores, each
capable of burning CDs for hundreds of deep-catalog
albums from Sony and EMI.

Alliance, meanwhile, was on the other side ofan acquisi-

tion earlier in the year: In May, it was bought by the
Yucaipa Cos., which owns a number ofsupermarket chains.

Yucaipa's other major music play this year was its partner-

ship in CheckOut.com, an online retail and entertainment

site founded by Michael Ovitz.

In November, Checkout and Wherehouse formed a $40
million joint venture that included Checkout becoming the

online retailer for Wherehouse, which closed its site.

Also taking a "clicks and mortar" partnership approach
was Blockbuster, which pacted witn America Online for

cross-promotions and a $30 million joint online-sales ven-

ture.

Offline, Best Buy revealed plans for a major expansion
in the New York area in 2000—with 12 of its 50 to 55 new
oudets next year earmarked for the region.

NEW FORMATS
Offline, too, a new digital technology—DVD Audio—was

slated to hit retail shelves by year's end, with an announce-
ment of a planned fall launch made at NARM. By winter,

however, January seemed a more realistic target for the first

tides. Issues of pricing and packaging still are being discussed.

The long-chewed-over topic of source-tagging—which
had caused more than a little indigestion over the years

—

finally became fact this year, as most majors began snipping
tagged titles. There was a catch, of course: A shortage of

tags initially hampered a wide rollout.

For DVD Video—whose archrival, Divx, was pulled from
the market—rising demand for the high-flying format
spurred some fears ofa shortage ofproduct for the holidays.

There was no shortage of talk, meanwhile, about trie

moves by the five major music-distribution companies this

year to revise their policies and prices (all moved up).

ON THE HILL
As usual, several retail and label issues found their way

into the halls of government this year, including the ques-

tion ofwhether to tax Internet purchases. By late-year, the

hot-button issue was still simmering.
Another sdcky Web issue—so-called

"cyber-squatting," wherein famous
names are registered by others and sold

back to the principals—was brushed
away by Congress via passage of the
Cyberpiracy Prevention Act. Don
Henley and Dwight Yoakam filed suit

over the practice.

The tragic school shootings this year

also returned government attendon to

the topic of music and violence, with

several bills introduced that would have
put new regulations on labels and
retailers. Most did not pass, but a num-
ber of "cultural" provisions that will

impact the music industry still await

hearing in the next session of Congress.

Already in motion is a dual probe ofthe

entertainment industry's marketing prac-

tices by the FTC and the DOJ that was
instigated by President Clinton in June.
The Justice Department also

widened its probe late in the year into

alleged payola practices at Latin radio

stations and labels. The expanded push
came on the heels of guilty pleas by
Fonovisa executives.

And continuing, quietly, is the FTC's nearly two-and-a-

half-year investigation into the music industry's advertising

practices. The probe entered a new phase in September
with the agency s request that record-company distribution

executives testify on their policies.

Things will only get more interesting, it seems, next
year.
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mams?
Piracy, Poker And Some Profits

BY CHRISTIE ELIEZER

MELBOURNE—"Parallel imports" are still dirty words in

some quarters almost 18 months after the Australian gov-
ernment changed the Copyright Act law to allow CDs from
overseas markets to be sold within the country. The
Australian music industry, worth AUS $942 million ($612
million) and ranking ninth in the world market, is still regard-
ed by some executives as fragile and insecure.

During 1999, however, predictions by both sides in the
parallel-import debate did not come true. CD prices did not

drop significantly as a result ofthe government action. Nor
was there a greater choice ofproduct, (Overseas wholesalers

tend to concentrate <>n top- ID and dance releases.) There
were no mass la\olK at ret old labels and publishers. The two
major retail chains. Nanih Vll' < ol the market) and HMV
(10%), did llin earlier this year with bringing in limited sup-

plies horn Asia, hut generally, retailers slaved true to local

suppliers, especially as the latter quickh provided favorable
credit terms, (aster detfvei \ and worked with overseas allili-

Shania Twain CDs were brought in from outside the coun-
try.

GOV'T INVESTIGATION IN 2000
The most formidable by-product of the government's

action has been the 40% rise of piracy, according to Michael
Speck, head of Music Industry Piracy Investigation, at an
estimated value ofAUS $60 million ($39 million). The gov-

ates to provide value-added tracks lo Australian-made releas-

es. Overseas suppliers could not guarantee volume or qual-

ity.

Yet parallel imports have made an impact. Research by

AIM Data shows that the major labels' combined marketing
spending was reduced by AUS $2.5 million ($1.6 million) in

the 12 months after the Copyright Act change. Compared to

the first quarter of 1998, spending in this year's first quarter

dropped by 9.2% for metropolitan TV, regional TV by
28.5%, audited magazines by 38.8%, radio by 63.3% and cin-

ema by 31.3%. BMG, for instance, estimates it lost between
50,000 and 70,000 units worth of sales of Natalie Imbruglia's

"Left OfThe Middle" album, which sold some 450,000 copies

locally, and about 35,000 of an album by British teen band
Five. Universal, too, said that a huge number of U2 and

Poadtrfngtr (tofi), Taxmdt

eminent is holding a parliamentary inquiry on the magni-
tude ofthe piracy problem and to what extent criminal forces

are associated. Findings will be announced early next year,

with recommendations for better enforcement and stricter

judicial guidelines expected.

The MI PI has secured 60 convictions— 12 search warrants

were issued this year in New South Wales alone—and seized

$1 million worth of equipment and slock. But Speck says

Continued on page )E-$Q

"Burning" Issues,
Consolidation

And E-Commerce

BY DOMINIC PRIDE

LONDON—Fireworks, merriment and music will greet the
first seconds of the year 2000 across the European conti-

nent on Jan. I. While millennium fever has offered mar-
keters a convenient tag on w hich to hang reissue titles, for

most of 1999, European music execs have failed to see
sparks from the supposedly da/zling new world of online
commerce.

At the same time, they have seen lackluster results from
the briek-and-mortar retail market, still based on the sales

of physical product
The only "burning" development in the business this past

year, in fact, was the rise of amateur recordable CDs, as a

whole new generation in Europe discovered the joys ofCD-
burning or cloning, using computers, CD-R machines and
blank, recordable compact discs.

In addition, this past year, distributors in Europe con-
solidated to chase greater economies of scale in a largely

flat market. Unlike their colleagues in the U.S., the music
industry in Europe has yet to see real benefits from the
online world. Key online retailers such as Boxman, Amazon

i

i

and BOL.com rolled out sites in key markets, kick-starting

the market for online retailing of product. While new sales

channels presented opportunities, gains for labels through-
out the Continent were mixed, as the single market of the

European Union meant that e-tailers' suppliers could buy
in the cheapest locations, which continued to be Spain and
France.

Independent record labels, such as Mushroom/Infectious
in the U.K. and Sweden's MNW, and retailers including

France's FNAC chain began selling downloads on a small

scale, and all five major music companies are looking to

have systems in place to sell digitized music on a national or

regional basis in Europe in 2000.

Continued on pagt YE-30
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sentencing is far from strict, with most pintles getting a $500
line per offense.

But by the end of 1999, it is clear that most music indus-

try' executives have adapted to a new marketplace, including

the rise of new technology, the growth of the two major
chains, and a plethora of' online retailers. Australian con-

sumers are changing their buying patterns. The Australian

Bureau Of Statistics figures show that Internet shopping
increased by 60% in the 12 months to

May, and music accounted for \4%
of sales.

Major labels have spent more
money on signing and devel-

oping new talent. This year
saw more new acts like

Taxiride (Warner) Vanessa
Amorosi (Transistor), Killing

Heidi (Warner), STS (Mush-
room), Alex Lloyd (KM I),

Jebediah (Sony) and Madison
Avenue (EMI) break into the

major charts.

AWARDS FALLOUT
The surprising results of

the Oct. 12 ARIA awards—
particularly the multiple
awards won by Powderflnger
(Universal) and The Living End
(EMI)—confirmed the success rate

of many new acts.

Says Emmanuel Candi, CEO of the
Australian Record Industry Asso-
ciation, "Most of these ads had been

the center ofa bidding war. The\ indi-

cate the high level of talent involved

and the great commitment by record

companies to local A&R."
ARIA says that having spent *>l mil-

lion on the campaign against parallel

importing, it dropped the issue imcc it

became Taw. With manpower and
finances freed, ARIA has worked on
such equally important issues as dig-

ital copyright, which is in discussion

in Parliament, and closer ties will

radio. In September, ARIA and ilu

radio industry set up a committee to

look at ways to work closely together in breaking new acts.

ARIA also has been forging closer ties with the corporate
world for initiatives that would aid young acts.

The buoyant live scene that shaped the nature ofAustralian

rock showed a downturn this year. In Sydney alone, surveys

by the Jazz Coordination Association and Musicians' Union
found a 50% drop in employment from the year before.

Musicians blame this on clubs and pubs, their traditional

income source, turning to poker machines, or "pokies," to

entertain patrons. (Before the April 1997 legislation that

allowed pokies into clubs, there were only 10,000. There are

now 98,000 pokies in venues across the state.) But other fac-

tors have included the appeal ofdance-music raves and insuf-

ficient middle-league bands to maintain a steady work force

for clubs.

MONEY IN TOURS
Acts on the top and middle leagues continued to make

profits. John farnham's 50ih-binhday lour grossed $13 mil-

lion; in August, silverchair grossed $1.3 million for eight

shows that drew 50,000. Local bands, meanwhile, face pres-

sure from audiences to maintain heavy production costs but
keep ticket prices less than AUS $25. The government set up
a tour aid fund to dispense ACS $1.05 million over three

years; it announced its first recipients in November.
The limited opportunities to develop new talent on tour is

expected to be alleviated somewhat by opportunities on
another front: next year's release ol long-awailed radio In fus-

es, Sydney gets a fifth commercial FM license and four

O >mmuniiy-radio licenses. Despite the objections of the major
broadcasters, youth-oriented dance stations like Wild-FM,
Hitt-FM and Kiss-FM in Other cities have shown, in trial

broadcasts, that they definitely have a waiting audience.

tmbngiut Orft), u/iv
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Independent record labels, such

as Mushroom/Infectious in the U.K.

and Sweden's MNW, and retailers

including France's FNAC chain

began selling downloads on a

small scale, and all five major

music companies are looking to

have systems in place to sell

digitized music on a national

or regional basis in Europe in 2000

THE YEAR IN EUROPE
Continuedfrom page YE- 28

Yet, for the moment, the promise of revenue streams from
online sales of sound files remains only a promise. High
access costs (often measured on a per-minute basis), the

prevalence across Europe of local-call charges for Internet

access and security fears about using credit cards online con-

tinue to hold back, the development of e-commerce here.

Developments are afoot lo ensure that some of these

issues are tackled in 2000, which will ease the frustrations

of an industry that is waiting to live for tomorrow.

ROSY ONLINE FORECASTS
Certainly, the future has a much more rosy glow than the

present. Jupiter Communications predicts that Europe's
online-music market, for both downloads and physical

product, will accelerate from its 1998 level of $1.5 million

(or 1.1% of the market) to $3.1 million in 2000 and $147
million by 2003. The forecasters expect more than 27 mil-

lion people in Germany to be online in 2000, while the U.K.
will have 19 million users, and France, 8.3 million.

Die market is certainly not being held back (hrough fear

of technology. CD burning or cloning became the scourge

of the European industry in 1999, showing that con-
sumers—particularly in the core youth market

—

arc au fait

with using computers to access and copy music.

Both computers equipped with CD-R burners and home-
audio CD-R machines have become the standard issue for

those wishing to copy music. In Germany and the
Netherlands, trade groups mounted awareness campaigns
to educate consumers about the dangers ofcloning music or
buying cloned CDs. Germany's "Copy Kills Music" initiative

enlisted the support ofsuch key artists as Sabrina Setlur and
Die Fanstastischen Vier to ram home the message.

In May, the Dutch government passed new laws putting

a levy on blank media, the proceeds of which should go to

rights holders. An industry survey there said that 30*& of

teenagers had copied music onto CD, a worrying statistic

in a market generally held to represent the future of the
industry. Yet ihe lew of 0.20 Guilders (12 cents) will not

compensate for the damage done to the market, say cam-
paigners, nor will it stamp out the idea that music is avail-

able for free.

While many of the cross-industry initiatives have come
from northern Europe on this issue, a raid this spring by

the Italian police confiscated 39,000 CD-Rs, a sign that the

southern pan of the continent is also suffering. Spain's trade

Continued on page TE-22
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CRITICS' CHOICE
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LARRY FLICK
Talent Editor

1 . Janice Robinson. "The Color Within
Me" (Warner Bros.). A raw, com-
pelling collection that defied catego-

rization and revealed an artist with
the soul antl sexy swagger of a bahy Tina Turner.

2. Rage Against The Machine. "
I he Battle Of Los

Angeles" (Epic). Sometimes, ya gotta do it lor more than
just the nookie.

3. Mariah Carey. "Rainbow" (Columbia). A divine effort

deftly blending La C's natural flair for ballads with
rugged hip-hop rhythms.

4. Shelby Starner, "From In The Shadows" (Warner
Bros.). A heartbreaking view into the dark reality of
teen life.

5. Melissa Etheridge, "Breakdown" (Island). The
always-affecting Etheridge seriously tipped the ante
with the wrenching "Scarecrow," inspired by Matthew
Shepard.

6. "Hedwig & The Angry Inch," original soundtrack
(Atlantic). Rock 'n' roll should always be so clever, so

rebellious and so satisfying. How ironic that it was born
on an oil-Broadway stage.

7. Mary J. Blige, "Mary" (MCA). 1 he emotional flipside of
her timeless "My Life." R&B has rarely been so real.

8. Backstreet Boys, "Millennium" (]ive). Woefully unhip?
Get over it! This was as good as pop got this year.

9. Indigo Girls, "Come On Now Social" (Epic). Final
proof that these venerable folk-popsters can rock with

the best of 'em.

10. Angie Stone, "Black Diamond" (Arista). Miss Girl

soothed the souls that have been whimpering for a new
Gladys Knight album.

CHET FLIPPO
Nashville Bureau Chief

1 . June Carter Cash, "Press On" (Risk).

2. Alan Jackson, "Under the Influence"

(Arista/Nashville).

3. George Jones, "Cold Hard Truth"
(Asylum).

4. Linda Ronstadt 8c Emmylou Harris, "Western Wall:

The Tucson Sessions" (Asylum).

5. Brad Paisley, "Who Needs Pictures" (Arista/Nashville),

fi. Buddy Miller, "Cruel Moon" (I lighTone).

7. John Prine, "In Spite Of Ourselves" (Oh Boy).

8. Guy Clark, "Cold Dog Soup" (Sugar Hill).

9. Kris Kristofferson, "The Austin Sessions" (Atlantic).

10. Lyle Lovett, "Live In Texas" (Curb).

BRIAN GARRITY
Financial Reporter

1. The Magnetic Fields, "69 Love
Songs" (Merge).

2. Wilco, "Summer Teeth" (Reprise).

S. Built To Spill. "Keep It Like a Secret"

(Warner Bros.).

4. Moby, "Play" (V2).

5. Beth Orton, "Central Reservation" (Arista).

6. East River Pipe, "The Gasoline Age" (Merge).

7. Stereolab, "Cobra And Phases Group Play Voltage In

The Milky Night" (Elektra).

8. Pavement, "Terror Twilight" (Matador).

9. Superchunk, "Come Pick Me Up" (Merge).

10. The Flaming Lips, "The Soft Bulletin" (Warner Bros.).

PORTER HALL
Assistant Editor ofSpecial Issues

I. Folk Implosion, "One Part Melody"
(Interscope).

Andrew Bird's Bowl Of Fire, "Oh:
The Grandeur" (Rykodisc).

3. Various. "Go Simpsonic With
The Simpsons" (Rhino).

4. Thee Michelle Gun Elephant. "Gear Blues"
(Triad/Heat Wave).

5. June & The Exit Wounds, "A Little More Haven
Hamilton, Please" (Parasol).

6. Wilco, "Summer Teeth" (Reprise).

7. Tin Hat Trio, "Memory Is An Elephant" (Angel).

8. Brad Mehldau, "Art Of The Trio 4: Back At The
Vanguard" (Warner Bros.).

9. Henry Phillips, "Number 2" (Oglio).

10. Favorite radio single: Rage Against The Machine,
"Guerilla Radio" (Epic).

RASHAUN HALL
New York Editorial Assistant

1. Prince Paul, "A Prince Among
Thieves" (Tommy Boy). Arguably
the most creative man in hip-hop
music does it again.

2. Mary J. Blige, "Mary" (MCA). The queen of hip-bop
soul holds down her crown with soulful serenades.

3. The Roots, "Things Fall Apart" (MCA). The hip-hop
band from Philly "proceeds and continues" to create

good music.

4. Various Artists, "Soundbombing II" (Rawkus).
Underground hip-hop rises again!

5. Mos Def, "Black On Both Sides" (Rawkus). One-half of
Black Star shines on solo effort.

6. "The Best Man" original soundtrack (Columbia). This
late entry does what few soundtracks have done... it

stays true to the film's theme.
7. Angie Stone. "Black Diamond" (Arista). This sister

doesn't sing, shefeels her songs.

8. Eric Benet, "A Day In The Life" (Warner Bros.). R&B
everyman scores with reflective tunes.

9. Handsome Boy Modeling School, "So. ..How's Your
Girl?" (Tommy Boy). Prince Paul does it again, this time
with Dan "The Aulomator" Nakamura taking listeners

on a trip-hop ride.

10. Method Man/Redman, "Blackout" (Del Jam). The
Wonder Twins of hip-hop "activate" for their first full-

length set, with production from Erik Sermon and The
Rza.

CARLA HAY
Music Video Editor/

Heatseekers Features Editor

1. Gordon, "Gordon" (Fifty Seven/550
Music).

2. Boom Boom Satellites, "Boom Boom
Satellites" (Epic).

3. Janice Robinson, "The Color Within Me" (Ghetto-
works/Warner Bros.).

4. Toshi Reagon, "The Righteous Ones" (Razor & Tie).

5. Macy Gray, "On How Life is" (Clean Slate/Epic).

6. Basement Jaxx, "Remedy" (XL Recordings/ Astral-

werks).

7. Angie Stone, "Black Diamond" (Arista).

8. Pet Shop Boys, "Nightlife" (Parlophone/Sire).

9. Rage Against The Machine, "The Battle Of Los
Angeles" (Epic).

10. Mary J. Blige, "Mary" (MCA).

'J

BILL HOLLAND
Washington D.C. Bureau Chief

1. Richard Thompson, "Mock Tudor"
(Capitol). Tops from one of the tops.

2. Lavern Butler, "Blues In The City"

(Maxjazz)- The best debut of a

female jazz singer in years.

3. Eliades Ochoa, "Sublime Illusion" (Higher Octave
World). The adjective says it all. Pure Cuban vocal soul.

4. John Jennings, "I Belong To You" (Vanguard). Barely

promoted but moving and heartfelt second album from
the singer-songwriter-guitarist.

5. Tie: Eddy Louiss, "Fanfare & Trio" (Dreyfus Jazz);

Richard Galliano, "French Touch" (Dreyfus Jazz).

Continued on page YE-$6

The Dutch government passed new

laws putting a levy on blank media,

the proceeds of which should go to

rights holders. An industry survey

there said that 30% of teenagers

had copied music onto CD,

a worrying statistic in a market

generally held to represent the

future of the industry

THE YEAR IN EUROPE
Continuedfrom page YE-30

association, AFYVF, also indicates that it may use its year-

ly Fremios Amigo award show to promote an anti-copying

message. While technology and its implications may have
grabbed headlines, in the "real" world of distribution,

marked changes took place in Europe that indicate the
shape of things to come.

TITANS SHARE JOINT
In April, Sony Music and Warner Music opened their

U.K. distribution joint venture. The Entertainment
Network (TEN) on schedule. Even five years ago, two giants

joining forces would have been unthinkable, as would be
the idea thai BMG would surrender its U.K. distribution of

music to parent company Bertelsmann. This, too, will

become reality in April 2000, as the German-owned major
looks for economies of scale. Bertelsmann Arvato, the ser-

vices group of Bertelsmann and BMG, is looking to estab-

lish a distribution center on the French/German border for

all its CI) product for the Continent.
Access lo distribution became one leitmotif for Germany's

edel in its spree of acquisitions this year. Its purchase of
75% of Belgian indie Play It Again Sam (PIAS) in July gave
cash-rich edel a distributor in France and Benelux and a

stake in the U.K.'s Vital. EdePs buy of K-tel's Finnish oper-

ation completed a push into the Nordic region, which also

included taking a stake in Playground Music, the new ven-

ture that housed the international representation of Beggars
Banquet and Mute, as well as PIAS and edel. These labels

were formerly represented by a division of Swedish indie

MNW, which also saw itself transformed through manage-
ment changes that resulted in industry veteran Dag
Haeggqvist chairing the company.

AN INDIE'S MAJOR MOVE
The rise of the seemingly unstoppable Zomba was felt in

distribution: the former Rough Trade companies in the

GSA and Benelux changed their names to Zomba
Distribution, reflecting their true ownership and moving
away from their "indie" past.

Observers agree that consolidation in physical distribu-

tion will continue in 2000 in Europe, with partners seeking

economies of scale and majors finding their feet in under-
ground and niche-repertoire markets. Warner Music's
November deal with Italy's Level One was just one exam-
ple of a trend set to continue in a world where the old

alliances and certainties are disappearing rapidly.

As the celebrations for ihe millennium recede, many here
are hoping that the arrival of year 2000 will indeed light

the fuse that will bring the explosive growth so eagerly
expected.
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Dear artists, employees, partners and friends:

Your goals, your love and your dreams

have contributed to our 30 years of achievement.

A new era waits around the corner.

We look forward to exploring the world together with

through the universal language - music.
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Amid Contraction Pains, A Good Day

For Female R&B, Robust J-Pop

BY STEVE McCLURE

TOKYO—The world's No. 2 music market continued to

contract in 1999 as CDs faced increasingly strong competi-

tion for teenagers' yen from mobile phones and computer
games.

Production of audio software by the Recording Industry

Assn. Of Japan's 21 member companies in the January-
September period totaled 326.9 million units, down 7%
from the corresponding period last year, for a wholesale

value of417.9 billion yen ($3.9 billion), a drop of 5%.
"For today's teenagers, communicating with their friends

on their mobile phones is more important than going to

karaoke and being able to sing the latest songs," explains

Kei Nishimura, executive general manager of the presi-

dent's office at Toshiba-EMI.
Another reason for Japan's falling music sales was

increased home-copying of CDs onto blank MiniDisc soft-

ware, which is hitting sales ofCD singles particularly hard.

Production is oil Iff I in both quantity and value terms from

the fust three (pun ters of 1998. And. while big names such

as Marian Carey, Eric Clapton andJamiroquai continued to

sell, non-Japanese repertoire generally tared worse than

domestic product. Produc tion ol foreign repertoire was
down l(K< and S'J in volume and value terms, respective-

ly in the first nine months of the year.

So muc h for the bad news. The good news in 1999 was
the sudden popularity of R&R-inlluenred letnale vocalists,

with 1 <>-\ ear-old newcomer flikaru L'tada leading the pack.

Utada's debut album, "First Love" (East WorldyToshiba-
EMI), rapidly became Japan's all-time top-selling album fol-

lowing its March 10 release, with sales reaching 8 million

by October.
Another big-name J-R&B chanteuse, Misia, has sold 3

million copies of her first album, "Mother Father Brother
Sister," since its summer 1998 release by Arista Japan. Other
soulful Japanese singers helping to set what many see as a

new stylistic template for Japanese pop include Sakura,
Mariko Ide, Sugar Soul, Tyler and Silva.

DEMOGRAPHIC ANOMALY
The female-R&B trend marks a key transition in the

Japanese music market, which, compared to many Western
markets, remains more dependent on teenage consumers.
As that demographic shrinks with Japan's rapidly declin-

ing birth rate, the emphasis is increasingly on artists with a

more adult st\ le.

I
F

Hiriw/ii Inagakt

The popularity of these homegrown divas also helps

explain the recent decline in Western artists' share of the

Japanese market, as J-pop is simplv gelling better and bet-

ter.

Among Japanese entertainment- related companies. Sr m\
was very much in the news in 1999. The electronic giant

and subsidiary Sony Music Entertainment Japan (SMEJ)
made several announcements during the year with far-

reaching implications, not onlv for the company itself, but

the global entertainment industry as a whole.

In February, Sony unveiled two new copyright-
management technologies to prevent unauthorized copy-

ing of digital-music content. The technologies, called

"MagicGate" and "OpenMG," are designed to protect dig-

ital music on personal computers and audio player/

recorders that use flash-memory recording media, such as

Sony's "Memory Stick."

In March, Sony announced a major reorganization that

included making SMEJ, the country's biggest label, a whol-

ly owned subsidiary—a move that will also result in the loss

of 10% of the firm's 1 70,000-strong worldwide work force

by March 2003. The basic theme of the restructuring, the

company says, is to prepare Sony for the coming "network-

centric era." On April I, Sony divided its core electronics

business into companies focusing on home networks, per-

sonal information technology, and core technology and net-

works, as well as existing division Sony Computer
Entertainment.

On May 21, Sony began sales in Japan of Super Audio
CD (SACD) players and related products in Japan. Instead

of pitching SACD as a rival format to DVD Audio, Sony said

SACD is aimed at the pure audio market. Coinciding with

the hardware launch, SMEJ released 13 SACD software

titles and plans to release 10 titles a month.

DECEMBER DOWNLOADS
And, in August, SMEJ shook up the Japanese music

industry by announcing that it plans to become the first

major Japanese label to sell music via downloadable
Internet files. Although SMEJ has yet to decide on a spe-

cific format, the label reportedly could be selling singles

over the Net for around 500 yen ($5.00) before the end of

the year.

While Sony and other Japanese companies spent much
of the year dealing with the myriad challenges posed by the

digital era and the Internet, Sony had cause to look back

on its eventful corporate history, as company co-founder
Akio Morita died of pneumonia Oct. 3 at age 78.

In the copyright field, the Tokyo District Court set a

precedent in May when it (bund three companies guilty of
illegally importing and selling CDs and cassettes comprising

material originally recorded byJapanese artists in the 1930s

and *40s. Five Japanese labels filed suit against the firms in

June 1998, saying they sold the material without the labels'

approval. Such approval was required, the labels argued,

because they hold the performers' rights for the songs,

which the artists transferred to the labels, according to a

practice common at the time.

And in June, Japan's Diet approved amendments to the

nation's copyright law, enabling Japan to ratify the World
Intellectual Property Organization (WIPO) treaties.

In personnel-related news, Warner Music Japan chair-

man Hiroshi Inagaki continued to lure away executives

ft

from Sony, his former employer, as Toshikazu Kikuno

—

who worked at SMEJ and its predecessor, CBS/Sony, for 26
yean—joined the WMJ group in June as senior executive

VP. And another Sony vet, Haruhiko Harry Voshida.
became president of Warner Music Japan Group companv
East West Japan Aug. I. Voshida, label manager ol \VM

J

indie-style imprint Dream Machine, replaced Takeyasu
Hashi/.ume.
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CRITICS' CHOICE
Continuedfrom page YE-32

Could France be (he new Cuba? Sacre bleu!

6. Wild Magnolias, "Life Is A Carnival" (Metro Blue). File

under "Parly, Till Dawn, Big Time. New Orleans
Style."

7. Brad Mehldau, "Art Of The Trio, Vol. 3: Songs"
(Warner Brothers). Lovely.

8. Duke Ellington. Ellington At Newport" (Columbia/
Legacy) and "The Best Of Duke Ellington" (RCA
Victor). Ducal delectibles, including stereo surprises

from 1956 and—dig— 1933.

9. Nat King Cole Trio, "Live At The Circle Room"
(Capitol Jazz). Rare '40s club snapshot of the apotheo-

sis of smooth swinging.

10. Chris Connor. "Warm Cool: The Atlantic Years" (32

Jazz). 32 does it again, resc uing Atlantic's jazz classics.

CAROLYN HOROWITZ
Billboard Bulletin News Editor11W M !. Moby, "Play" (V2).

_ --^B 2 Beck, "Mi'dnite Vultures" (DCC/
Often).

3, Looper, "Up A Tree" (Sub Pop).

4. Blur, "IS" (Virgin).

Fiona Apple, "When The Pawn..." ((Mean Slate/Epic).

The Clash, "From Here To Eternity Live" (Epic).

Stereolab, "Cobra And Phases Group Play Voltage In

The Milky Night" (Elektra).

Tricky With DJ Muggs And Grease, "Juxlapose"
(Island).

Various Artists, "Everything Is Nice" (Matador).

5.

6.

7.

9.

10. The Flaming Lips, "The Soft Bulletin" (Warner Bros.).

DON JEFFREY
Merchants & Marketing Editor

1 . Santana, "Supernatural" (Arista).

2. Various Artists, "Return Of The
Grievous Angel: A Tribute To Gram
Parsons" (Ahno Sounds).

3. Wynton Marsalis, "Reeltime" (Sony

Classical).

4. J at ky Terrason, "What It Is" (Blue Note).

5. Lyle Lovett, "Live In Texas" (Curb/MCA).
6. Jim Hall & Pat Metheny. "Jim Hall & Pat Metheny"

(Telarc Jazz).

7. Los Lobos. "This Time" (Hollywood).

8. Diana Krall, "When I Look In Your Eyes" (Verve).

9. Everything But The Girl. "Temperamental" (Atlantic).

10. Van Morrison, "Back On Top" (Poinlblank/Virgin).

KATY KROLL
Special Issues Coordinator

1. Nine Inch Nails, "The Fragile"
(Nothing/Interscope). Five years in

the making and well worth the wail.

2. Ricky Martin, "Livin' La Vida Loca"
single (C2/Columbia). A catchy tune that made America
dance.

3. Madonna, "Beautiful Stranger" single (Maverick/
Warner Bros.). This song is just plain fun.

4. Type O Negative, "World Coming Down" (Road-
runner). Dark moods and heavy grooves at their best.

5. Beastie Boys, "Alive" single (Grand Royal/Capitol).

Bring it back, that old New York rap.

6. Sugar Ray, "Every Morning" single (Lava/Atlantic). A
truly tight alterna-pop tune.

7. TLC, "Fanmail" (LaFace/Arista). Some good, solid sin-

gles make this album soar.

8. Dirt Bike Annie, "Hit The Rock" (Mutant Pop). This
incredibly fun pop-punk band is NYC's best-kept

secret.

Continued on pagt YE-6l

THENARIN
Despite Dropping Sales And

A Hope That The Worst Is

BY OWEN HUGHES

D e m 0 s
,

Over

HONG KONG—One thousand years ago, medieval Europe
viewed the advent of the new millennium with terror, believ-

ing it would lead to the end of the world.

Ten centuries later, the music industry in Asia is taking a

diametrically opposed view of the arrival of a new millenni-

um, in the belief that things can only get better

after the ill fortune it has suffered in the last few

years.

Asia's economic meltdown, and the associat-

ed effects of falling record sales and rising pira-

cy, have taken a harsh toll on the industry and
led many influential figures to call for a collec-

tive reappraisal of its thinking—warning that

the alternative to radical surgery could be
extinction.

As Asia begins to recover on a macro scale,

with exports growing in many of the nations

most affected by the recession that started in

mid- 1 997. the music industry is still working its

way through the ripple effects of the economic
crisis.

In a speech he wrote for a presentation at a

media conference in Hong Kong in May,
Matthew Allison, president of EMI Music Asia,

described the sales fall for the industry as a "dis-

aster." Warner Music Hong Kong managing
director Mark Lankester commented that IFPI figures for

the first five months of 1999 showed a 30% fall in CD sales,

compared to the same pcricx! the year Ix'fbrc. Putting that fig-

ure in context was the fact that music sales fell from 1997 to

1 998 by 32%, both in terms of the dollar value and the num-
ber of units sold. Vicky Wong, a spokeswoman for a Hong
Kong anti-piracy coalition of movie-industry companies, says

revenues fell in 1998 to $100 million, compared to $180 mil-

lion in more buoyant years.

DEPRESSED MARKETS
Released in April 1999, the IFPI figures for 1998 art-

depressing reading for Asia. If tallied by the number of
units sold, Indonesia fell 40% compared to 1997's total;

Malaysia 30%; South Korea 33%; Singapore 21% and
Taiwan 13%.

Figures from the Recording Industry Association OfJapan
(R1AJ) for the period from January to September show a 7%
fall from the corresponding period in 1998 in the number of

units sold and a 5% fall in the wholesale value of the product.

Kei Nishimura. executive general manager of the presi-

dent's office of Toshiba-EMI, identifies one reason for the

shortfall to be teenagers spending their money on mobile

phones, rather than music product—a comment echoed in

other Asian markets like Hong Kong.

RECESSION AND ROADSHOWS
The recession also took its toll on live music. Diva Celine

Dion has a strong following in Hong Kong, but little more
than half the tickets for her February show in that market
sold. The fallout prompted the Bee Gees to postpone their

first Hong Kong date in 25 years, which had been scheduled
for April at the same venue where Dion performed.

Piracy and copyright infringement, always a problem in

Asia, grew to unprecedented levels in 1999. The IFPI esti-

mates that the sales of illegal CDs amounted to $108 million

in Hong Kong alone, where Lankester estimates that six out
of 10 CDs sold in the Special Administrative Region ofChina
were pirated—a figure that doubled from 1997.

The Recording Industry Association Of Malaysia (RIM)
believes that halfof the product sold in that market is illegal.

RIM general manager Sandy Montiero points out that there

were 18 legitimate and 30 unlicensed CD-manufacturing
plants in Malaysia. Optical-disc production was 10 limes the

total legitimate demand, he ados.

When Ramon Lopez, Warner Music International chair-

man/CEO, spoke at the WM1 worldwide managing directors

conference in Hong Kong in April, he warned that the "per-

nicious problem ofpiracy" remains a great danger to the indus-

try. Michael Smellie, BMG International's senior VP in the

Asia Pacific region, warned starkly, "Ifwe don't come to grips

with [piracy] in the short term, there won't

be a long term."

Concern about the twin threats of the

recession and piracy prompted some soul-

searching among senior members of the

industry about the path that it needs to

take to remain viable and dynamic.
Speaking at the MTV/Billboard Asian
Music Conference in Singapore in May,
Smellie set out a battle plan that involved

greater creativity in the areas of A&R,
marketing and distribution.

MUSIC VS. IMAGE
I*

Too much Asian product was image-

^ based and derived from other interna-

tional styles, Smellie cautioned. Asian

*jf!|
music could be acceptable worldwide on

P* wi its own merits, he said, adding, "We as .1

twtmt Smtibt record company think ofourselves as cre-

ative, but if we don't become totally

focused on creativity—or have creativity become a defining

feature—we will render ourselves obsolete."

More emphasis needs to be placed on long-term artist

development, as well as on moving away from packaged
music to passionate music, said Smellie.

As befitting a conference with a global attendance, Lopez's

comments about the trends in the industry were worldwide
in their focus, but they had resonance for Asia, too. Over the

last few years, he said, " The world has become a bigger place,

and it is a challenge to develop new talent for international

markets because their presence is required all around the

world." But he noted that consumers were increasingly look-

ing for local artists and that WMI had to "take up all options

to find new talent."

YOUTH-MARKET DECLINE
RIAJ executive director Saburo Kimura was a speaker at

the Asia-Pacific Regional Copyright and New Technology
Forum held in Tokyo between the association and the IFPI.

He identified a likely drop this decade of about 30% in the

number of people aged 12 to 23. Since they constitute the

overwhelming majority of music buyers in the country, this

had major implications for the industry, he warned.

It would be unrealistic to suggest that the casket is about to

lx- l>olted shut on the Asian music industry. The RIAJ/IFPI
conference noted that governments in Japan, Australia, South

Korea, Malaysia and Singapore were revising their laws

to protect copyrights. IFPI chairman Jay Berman also

noted that the consumer-electronic industry was becoming
increasingly aware of the need to emphasize the copyright-

protection features of their new products.

In June, a memorandum ofunderstanding was announced
for an agreement on mechanical royalties between Asia's

music publishers and the record companies that will run from

Jan. 1, 1999, to Dec. 31, 2003. Both sides said the compro-
mise accord was a fair result that would suit each of them
once the industry's fortunes revive.

Southeast Asian nations, with the exception of Indonesia,

are expected to post higher growth rates, partly fueled by
increased consumer spending, according to regional econo-
mists. If there is a trickle-down effect, it could mean house-

holders returning to the stores to buy music products, or
even ordering them via the Internet.

The industry may still be sneezing from the cold it caught

in 1997—but there are signs that a recovery of sorts is on the

way.
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in music

A Southbound Roller Coaster

BYJOHN LANNERT

I
atin America's record industry is a roller « < msi

er, always going up and down. Right now. it is

dow n, but it will certainly come back up again."

In just two short sentences, Frank Welzer.

president of Sony Music International Latin

America, accurately sums up the past, present

and future of Latin America's record business as

it approaches the new century.

After a prosperous three-year run from 1995 to 1997, in

which retail sales doubled to $2."> billion, Latin America's
recording industry slipped in 1998. Value tallies, measured
in dollars, were down 99£ to $2.4 billion, while unit numbers
slid .>'

\ to 242 million units.

But clearly, the Latin American rollercoaster did a nose-

dive in the first six months of 1999, according to the

International Federation of the Phonographic Industry
(IFPI). Value sales plunged 17%, with unit volume plum-
meting \&%.

BRAZILIAN DROP-OFF
tatin America's decline in 1999 is being led by

once-mighty Brazil, which started the year as a

billion-dollar retail market that ranked sixth glob-

ally, in value terms.

By mid-year, Brazil had fallen to 1 1th place in

the IFPI's mid-year report, with sales of $253.3
million—down an astonishing 4 V'k from the same
period in 1998. Further, Brazil was displaced as

Latin America's largest record market by Mexico,

the region's lone bright spot this year. Mexico was
ranked eighth worldwide on sales of $261.4 mil-

lion, an increase of 139? from the identical time
frame of a year earlier.

Why has Latin America rolled so far south in

1999?

Bad economics, answers Gabriel Abaroa, CEO
ofLatin .American recording-industry trade group
Federation I^atinoamericana de Productores de
Fonogramas y Videogramas (FLAPF). Abaroa
points out that Brazil's devaluation of its curren-

cy nearly a year ago has slowed its economy

—

along with that ofArgentina, its main trading part-

ner. Chile is plagued by a sluggish economy, as u

Colombia, socio-economic strife continues unabated
Poor economics prompted BMG to shutter its offices in

Bolivia, Ecuador and Peru.

And, with a bad economic environment, notes Abaroa.

comes its devious playmate—record piracy.

"If piracy flourishes, it is because people have less mone\
to spend, and, therefore, they will go for the cheap prodlll i."

states Abaroa. "And there is a lot ofunemployment, and pen-

pie find music is an easy way to get into street-vending."

Moreover, Abaroa observes that pirates become increas-

ingly active during the holiday season.

"So what we are doing is planning in the three major mar-

From tops Lua Migsitl. Jtnniftr Lapt^ AJoir Anthony. AerosmHfi

kets—Mexico, Brazil and Argentina—a very strong anti-

piracy campaign," says Abaroa. "If we don't protect those

three markets, the record companies will really be hurt."

Brazil's rampant piracy has all but eliminated the cassette

market. Counterfeit cassettes are still sold at the tens of thou-

sands ofgas stations in the country, however. "And now these

stations are starting to sell pirate CDs," says Abaroa.

FEW LEGIT RETAILERS
Brazil's piracy plague of the past two years has been exac-

erbated by its government's sudden currency devaluation.

Record labels have been unable to raise prices to offset infla-

tion. In addition, wholesalers and retailers are closing shop.

Abaroa estimates that there are only about 400 record
stores, in a country with 150 million people.

Executives in Mexico are well acquainted with the cata-

strophic effects ofa devaluation. In December 1994, Mexico's

government abruptly devalued the peso. One year later, the

Mexican music market cratered to $299 million from $673.

1

million (in 1994). It took the Mexican record industry two
years I>efbre it realized sales gains.

Alicia (Cazorla, general director of Mexican recording-trade

group Amprofon, says Mexico is improving because of block-

buster titles by Latino and non-Latino artists, including Mana,
Elvis Crespo, Rickv Martin, Backstreet Boys, Britney Spears

and Cher.

Also spurring Mexico, says Cazorla, is access by the labels

to better sales information. "They are now beginning to

employ concepts that were not employed in the past, such as

retail-pricing," she says. " These initiatives have provoked a

more aggressive competition that has benefited everyone."

MARTIN'S MILLION
But the bottom line to Mexico's success, notes Cazorla, is

that the country's economy is healthy. She expects 2000 to

be a banner year for the recording industry.

The No. 1 company in sales value in Mexico, as well as in

the rest of I-atin America, save Brazil, is Sony. A longtime
leader in the region, Sony did not hit big with new artists

from Latin America, but rather, with Latin artists from the

I S. and Puerto Rico.

Sony's Welzersays Ricky Martin has sold I million units of
lus eponymous smash English disc. Marc Anthony's epony-
mously titled disc has sold 300,000 units, as has Jennifer
I i »pe/'s title "On The Six." Merengue star Elvis Crespo has

rung up 300,000 units of his two CDs "Suavemente" and
M
Pintame."
Along with the success of Sony's Latin acts, Welzer adds

dial the label "is paring more attention to English-language

artists. Every country in Latin America has a staff dedicated
to English-language product."
Among the biggest -selling Sony artists in Latin America are

Celine Dion ("Let's Talk About Love," 2 million), the
Offspring ("Americana," 600,000 units) and Aerosmiih ("A

Little South Of Sanity," 450,000 units).

Despite the trying economic climate in Latin

America, Welzer says Sony's sales declined only 59fc

rin
the company's last fiscal year, which ran from

April 1998 to April 1999.

While commenting that Sony is doing well in

Central America and Chile, Welzer acknowledges
that Argentina, Colombia and Venezuela have fal-

tered in recent months.
And it may get worse in Latin America before it

gets better, according to FLAPE's Abaroa.

"We will be lucky if 2000 is the same as 1999."

declares Abaroa, in part, because of political uncer-

tainty. "You have presidential elections in Mexico
and Chile, you recently had elections in Argentina,

and the economy in Brazil will not rise soon."

Not everyone reckons that I -at in America will

remain in a downward spiral. Andre Midani, pres-

ident of Warner Music Latin America, says, at least

for his company, there will be "some sign of
improvement next year. Brazil seems to have hit

bottom; it's coming back. Argentina is stabilized,

and Mexico is OK.'
Midani says titles by Luis Miguel and Mana have sold more

than 1 million units in the region. He adds that sertantja/pap

singer Daniel has sold 700,000 units in Brazil.

LOOKING UP
I nlbrtunately, even if the I-atin American market gets bet-

ter, ibere still will be piracy, even on the Internet.

"We have been raiding the largest [pirate] Web sites," says

Abaroa. "We also are trying to have a constructive approach
with |

K>rtals or Web sites that deal with 1-atin music by setting

up anti-piracy initiatives."

I<> better their sales, reckons Abaroa, Latin American
ice old labels must develop artists who ran sell outside I .it in

America. Also, the distribution channels need to become more
efficient. If those measures prove effective, Latin America's

roller-coaster record business may find itself on a more
upward track.
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THE HITS OF 4 0, 30, 20 AND 10 YEARS AGO
BY FRED BRONSON

1959
Female vocalists may have dominated the 1999 year-end

charts, holding down the top seven positions on the Hot
1 00 recap, but 1 959 was a very different story. There were
no solo female artists in the top 10; the highest-ranked solo

female singer was Dodie Stevens, who was No. 15 with "Pink
Shoe Laces." And the only other solo female act with a song
in the top 40 was Connie Francis. Also unlike 1999, where
no artist had more than one title in the top 10, two acts had
two songs apiece on the '59 chart. Bobby Darin pulled a

double with "Mack The Knife" at No. 2 and "Dream Lover"
at No. (i, while Olympia, Wash.-
based trio the Fleetwoods were
No. 8 with their debut hit. "Come
Softly To Me," and No. 10 with

"Mr. Blue." The Fleetwoods and
the Browns were the only
groups in the top 10; all the
other slots were occupied by solo

male artists. Country artist

Johnny Morton had Ins first pop
hit with "The Battle Of New
Orleans," which overpowered
"Mack The Knife" to be the No.
1 song of the year. New Orleans
was only the second American
city to be included in the title of

a No. 1 song in the rock era;

the first was the song that

ranked No. 9 for the year:

"Kansas City" by Wilbert
Harrison.

The album-chart recap
also differed from 1999 in

a big way: This year, the

highest-ranked soundtrack
was "Tarzan" at No. 54. In 1959,

soundtracks captured the lop
three positions. Henry Mancini's

"Music From 'Peter Cunn,'" featuring

music from the popularTV series, was the

year's top album, followed by two movie
soundtracks: "Gigi" and "South Pacific."

The highest rock 'n' roll album was
Duane Eddy's "Have Twangy Guitar,

Will Travel," at No. 20. Folk music and
comedy were popular genres, with the

Kingston Trio placing two albums in the

year-end top 10 and Shelley Berman
occupying one slot. "...From The Hungry
i" and "The Kingston Trio At Large" were
No. 4 and No. 5. respectively, while "Inside

Shelley Berman" was No. 7.

1969
The passing of 10 years did little to

enhance the fortunes of solo female artists.

The highest-ranked single by a solo female
in 1969 was "Put A Little Love In Your Heart"

by Jackie DeShannon, and that Imperial

release ranked No. 46. The year's top sin-

gle was by a group that didn't really exist

YE-40

The Archies were No. 1 with "Sugar, Sugar." Just like 1959,

the No. 2 single of the year came from a theatrical-stage

musical. Ten years earlier, it was Bobby Darin's "Mack The
Knife" from "The Threepenny Opera"; in '69, it was the

Fifth Dimension's medley of "Aquarius/Let The Sunshine
In" from Broadway's "Hair." In 1999, Motown just missed
the year-end top 10, as 702's "Where My ('.iris At?" ranked
No. II. In 1969, however, the Temptations carried the

Motown banner to No. 3 with "1 Can't Get Next To You."
The Beatles didn't appear in the top 10 (they were No. 25
with "Get Back "). but the Rolling Stones placed fourth with

"Honkv Tonk Women." That
made them the highest-ranked

U.K. act for the year. In 1999.

no act from the U.K. placed a

single in the vear-end top 100.

One group placed two songs in

the top 10 of 1969: Sly & The
Family Stone were No. 5 with

"Everyday People" and No. 7

with "Hot Fun In The
Summertime." And it was a

good year to be named "Tom."
Tommy Roe was No. 6 with
"Dizzy," Tom Jones was No. 8

k
From top,- Grttdtrxt Citatwalf Rtmol, Btt G*n, Bobby Bonn

with "I'll Never Fall In Love Again," and Tommy James &
Trie Shondells were No. 10 witTi "Crimson And Clover."

Album-oriented rock was a hot new format at radio, and
1969 was a good year for rock 'n' roll. For the second year

in a row, a rock album took top honors. In 1968, thejimi
Hendrix Experience ranked first with "Are You
Experienced?" Iron Butterfly had the No. 1 LP of 1969 with

"In-A-Gadda-Da-Vida." The cast album for the "hippy"
musical "Hair" was No. 2. Creedence Clearwater Revival

and Led Zeppelin had top-10 albums, with "Bayou
Country" at No. 4 and "Led Zeppelin" at No. 5. Iron
Butterfly had two albums in the top 20, but it was bested

by Tom Jones, who placed three LPs in that span.

1979
The tide was turning for solo female artists in 1979,

thanks to the success of disco music. Donna Summer, Gloria

Gaynor and Anita Ward were responsible for 409f of the

Continued on page
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Among the many artists, musicians and

behind-the-scenes people who passed on in

1999—and whose contributions will con-

tinue to enrich the culture....

BY TERRY BARNES

TALENT
Singer/songwriter Barbara Acklin. i

Nebraska. Acklin typified the hghi
pop/soul popular in the 1960s and
1970s. She joined Brunswick
Records ,i> ;i songu , j [r1 ,,i 1 966.

Among her songs is the Chi-
Lites' ''Have You Seen Her."
Brunswick released "Barbara
Acklin's Greatest Hits" in 1995; as

an artist, she's best-known lor

1968's "Love Makes A Woman."
Singer/songwriter Hoyt Axton

Victor, Mont. Son of Mae Axton (o

writer of "Heartbreak Hotel"), Hoyi
wrote many hits, including Three
Dog Night's "Joy To The World"
and "Never Been To Spain" and
the Kingston Trio's "Greenback
Dollar." He also recorded several

solo albums.

Author/composer Paul Bowles,

in Tangier, Morocco. Best-known
for his novel "The Sheltering
Sky." Bowles composed scores for

several Broadwa> plays, including

"The Glass Menagerie." After
studying composition with Aaron
Copland, Bowles wrote the 1941
opera "The Wind Remains,"
under a Guggenheim Fellowship.

Singer Charles Brown, in

Oakland, Calif. Brown injected

elegance into the rough-hewn
R&B music of the late '40s. He
scored two No. 1 R&B hits,

"Trouble Blues" and "Black
Night," and greatly influenced
R&B performers from Sam Cooke
and Chuck Berry to Marvin Gaye.
Musician/performer Edward

Cobb, in Honolulu, Hawaii. Cobb
was a founding member of the

original Four Preps but achieved

greater recognition as a song-
writer, manager and producer.

He wrote the Standells' hit

"Dirty Water" and "Tainted
Love," which was recorded by
GloriaJones, as well as Soft Cell.

Steel guitarist Jimmy Day, in

Houston, Texas. A pioneer of the

instrument. Day wras an in-demand
studio player and a road musician with

Willie Nelson, Ray Price and others

He was a member of the Inter-

national Steel Guitar Hall Of
Fame and the Texas Western
Swing Hall Of Fame.
Cowboy singer Eddie Dean, in

Westlake Village, Calif. Called
the greatest cowboy singer of all

lime by Roy Rogers and Gene
Autrv, Dean was best-known for his

1955 hit "I Dreamed Of A Hillbill

Heaven." He appeared in more than 40 Wkjmbit

westerns and was a founder of the Acad-
emy Of Country Music.

GuitaristJimmy Domengeaux, in Louisiana. For the past

four years, Domengeaux was guitarist for Steve Riley & The
Mamou Playboys. During his 38-year music career, he per-

formed with Black Dog, Warren Storm, Cajun Heat, the

Gumbo Cajun Band, Cheryl Cormier and others.

Producer Bruce Fairbairn, in Vancouver. Over the past

Continued on page TE-42
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THE PAST IN CHARTS
Continuedfrom page TE-QO

year-end top 10. Summer was hot with "Bad Girls" at No.
2 and "Hot Stuff" at No. 7. Gaynor's signature song. "I Will

Survive." was No. 6, and Ward chimed in with "Ring My
Bell" at No. 9. Three other dance-oriented singles were also

in the top 10: Chic was No. 3 with "Le Freak," Rod Stewart

went disco with "Da Va Think I'm Sexy?" at No. 4. and the

Village People went platinum with "Y.M.C.A." at No. 8.

Rock ruled, as the Knack took top honors with its first

Capitol single. "My Sharona." Rounding out the lop 10 were
Peaches & Herh (No. 5 with "Reunited") and Robert John
(No. 10 with "Sad Eyes"). The Bee Gees and the RSO label,

which dominated the 1078 year-end rankings, could only

manage a No. 1 1 placing, with the brothers Gibb vocaliz-

ing on "Tragedy."

The year-end album chart was dominated by white males.

Billy Joel's "52nd Street" was the year's top LP, follow ed by

sets from the Bee Gees, the Doobie Brothers, the Cars and
Supertramp. Styx and Rod Stewart were also in the top 10.

Donna Summer, hot on the singles chart, also performed
well here, with "Live And More" No. 6 for the year and
"Bad Girls" No. 8. Completing the top 10 was Parallel

Lines" by Blondie at No. 9. The highest-ranked soundtrack

of 1979 was "Grease," at No. 20.

1989
Solo female artists took half of the year-end lop 10 sin-

gles in 1989. Paula Abdul was the highest-ranked, at No. 4

with "Straight Up." She was also No. 6 with "Cold Hearted."

Janet Jackson was No. 5 with "Miss You Much." Bette

Midler had her biggest hit, with "Wind Beneath My Wings"
at No. 7, and Anita Baker rhapsodized at No. 10 with

"Giving You The Best That I Got." Chicago gave the

Reprise label its first No. I single of the year, with the Diane
Warren-penned "Look Away" beating all comers. It was the

second year-end chart-topper for the Warner Bros, family,

after Rod Stewart's "Tonight's The Night (Gonna Be
Alright)" in 1977. Ten years after 1989, Warner Bros, would
claim victory again with "Believe" by Cher. The only solo

male artist in the top 10 of 1989 was Bobby Brown, with

"My Prerogative" at No. 2. Before they became an interna-

tional embarrassment, Milli Vanilli placed three singles in

ihe lop 20, led by "Girl You Know It's True" at No. 8.

Songwriter LamoM Dozier had his first year-end top-20 hit

in almost 20 years, with Phil Coffins' "Two Hearts" from
the "Buster" soundtrack at No. 20.

On the album side, Bobby Brown became only the sec-

ond solo black male artist in history (after Michael Jackson
with "Thriller" in 1983 and 1984) to have a No. 1 album
of the year, as his "Don't Be Cruel" ranked first. In 1999,

the Backstreet Boys became the first boy band to have the

No. 1 album of the year, with "Millennium." But 10 years

earlier, the New Kids On The Block came close, with

"Hangin' Tough" ranking second. The only act with two

albums in the year-end lop 10 for '89 was Guns N' Roses,

No. 5 with "Appetite For Destruction" and No. 7 with "G
N' R Lies."

PASSINGS
Continuedfrom page TE-40

two decades, Fairbairn produced pivotal albums for Bon
Jovi, Aerosmith, AC/DC, Mdtley Criie, INXS, Van Halen,
Loverboy, Chicago, Kiss and the Cranberries. At the time

of his death, he was mixing Yes' "Beyond Records" album.
Lyricist/composer George Forrest, in Miami. In his long-

running collaboration with lyricist/composer Robert Wright,

George Forrest had several Broadway successes, including

"Song Of Norway" and "Kismet." Their best-known songs

include "Stranger In Paradise," "Strange Music" and
"Baubles, Bangles And Beads."
World War II-era singer Helen Forrest, in Los Angeles.

Forrest made hundreds of recordings in her career, with

Artie Shaw, Benny Goodman, Harry James and others. Her
hits include "I've Heard That Song Before" and "It Had
To Be You," a duet with Dick Haymes.
Singer/songwriter Lowell Fulson, in

Long Beach, Calif. Fulson recorded dur-
ing the '40s in Oakland, Calif., and for

L.A.'s Swing Time Records, which released

"Everyday I Have The Blues" and his

biggest R&B hit, "Blue Shadows." His
"Reconsider Baby" was recorded in 1960
by Elvis Presley.

Singer Gwen Guthrie, in Orange, N.J.

In her 20-year career, Guthrie recorded
with Aretha Franklin, Stevie Wonder,
Quincy Jones, Stephanie Miller, Diana
Ross and others. She recorded as a solo

artist for Island and Polydor. Also a prolific

songwriter. Guthrie wrote and produced
"Ain't Nothin" Coin' On But The Rent."

Trumpeter AI Hirt, in New Orleans. A
sideman in the big bands of Benny
Goodman and the Dorsey Brothers, Hirl

enjoyed explosive solo success in the '60s.

His instrumental "Java" soared to No. 4
on Billboard's singles chart and won a

Grammy for best pop instrumental in

1964.

Intocable members Jose Angel "Pepe"
Farias and Silvestre Rodriguez Jr. and
road manager Joe Angel Gonzalez, in an
auto accident in Mexico. Since 1995,
Intocable had been one ofTejano's hottest

outfits, parlaying a mixture ofTejano and
norteno rhythms into a series of top-selling

albums. In 1997, the band was honored
for sales of 1 million units in the U.S.

Vibraharpist Milt Jackson, in New York.

A founding member of the Modern Jazz
Quartet, Jackson was the premier vibra-

harpist in jazz for more than 50 years, and
his slowed-down vibrato and bop phras-

ing created a fresh new sound. He trans-

formed the instrument from a percussion

novelty to a staple of modern jazz.

Guitarist/vocalist/songwriter Bryan
MacLean, in Los Angeles. MacLean was a

founding member of the 1960s group
Love. He appeared on the band's First

three Elektra albums and wrote "Orange
Skies" and "Alone Again Or." In 1989, his

ballad "Don't Toss Us Away" became a

top-five country hit for Patty Loveless.

Musician David H. "Butch" McDade, in

Maryville, Tenn. McDade was a founding
member of the country/rock group
Amazing Rhythm Aces, which had recent- u,

ly reunited. McDade had also toured with

Leon Russell, Lonnie Mack, Roy Clark and
Tanya Tucker.
Composer Teddy McRae, in New York.

McRae was a swing-era composer/arranger associated with

such artists as Artie Shaw, Sy Oliver and Chick Webb. With
Shaw, he wrote "Back Bay Shuffle" and "Traffic Jam." With
Webb, Ella Fitzgerald and Bud Green, he wrote "You
Showed The Way."

Violinist/conductor Yehudi Menuhin, in London. One
of the century's most famous child prodigies, Menuhin
made his concert debut at age 7 and his first record at 1 L
His relationship with EMI spanned some 70 years, the
longest such association in music-business history. His many
philanthropies included founding a school for gifted stu-

dents.

Singer Donald Mills, in Los Angeles. Mills was the last

surviving member of the Mills Brothers vocal group, which
charted 62 songs over 25 years, including "Paper Doll"

(1943), "You Always Hurt The One You Love" (1944) and
"Glow Worm" (1952). I>ast year. Mills received a Grammy
Award for lifetime achievement on behalf of the singing

team.

Br&bt Sherhan

Guy Mitchell, in Las Vegas. In the '50s, Mitchell had
more than 20 top-40 hits on Columbia, all of which were
produced by A&R executive Mitch Miller. Mitchell's No. 1

nits include "Singing The Blues" and "Heartaches By The
Number."
Singer Johnny Moore, in London. A former member of

vocal group the Hornets, Moore joined the Drifters in the

mid-1950s. In May 1964, he sang lead on the Drifters'

"Under The Boardwalk."
Vocalist Ella Mae Morse, in Bullhead City, Ariz. Her

sassy, flirtatious style on "Cow-Cow Boogie" helped bring

fledgling Capitol Records its first million-seller in 1942.

Morse combined blues, boogie-woogie, country and jazz

styles that prefigured later rock 'n' roll hits. A five-CD ret-

rospective of her career was released by Bear Family
Records in 1996.

Folk musician Ernst Mosch, in Germaringen, Germany.
Germany's king of folk music, Mosch founded an orches-

tra in 1955 that popularized the typical

sound of Bohemian brass-band music and
subsequently sold more than 40 million

records on Teldec and Koch. He played
New York's Carnegie Hall in 196T> with his

orchestra.

Writer Joaquin Alfonso Navas, in

Barcelona, Spain. One of the most vener-

able figures in the Spanish music industry,

Alfonso was a writer and publisher since

the 1940s. In 1987, he founded Teddy-
sound, now Spain's largest independent
publisher, and was its president.

Singer/writer/actor Anthony Newley, in

Florida. A British pop star of the late '50s,

Newley accepted an invitation from Leslie

Bricusse to co-write a musical in 1961.

"Stop The World— I Want To Get OfT
eventually moved to Broadway for 500
performances and launched the pop sian-

dard "What Kind Ol Fool Am I."

Musician Red Norvo, in Santa Monica,
Calif. Born Kenneth Norville in

Beardslown, III., Norvo is credited as the

first musician to establish the xylophone
and vibraphone as legitimate jazz instru-

ments. Norvo played with Benny Good-
man and Woody Herman and recorded
and performed with Charlie Parker. Dizzy

Gillespie and Frank Sinatra.

Songwriter/performer A. L. "Doodle"
Owens, in Nashville. Inducted into the
Nashville Songwriters Hall Of Fame in

1999, Owens wrote a string ofcountry hits,

including "I'm So Afraid Of Losing You
Again," "/Ml I Have To Offer You (Is Me)"
and "Johnny One Time." He also record-

ed for the MGM and Back Beat labels.

Pianist Michel Petrucciani, in New
York. Petrucciani, known for his towering
musical talent despite being just three feet

tall, recorded more than a dozen albums,

including "Michel Plays Petrucciani"

(1986), "Pianism" (1986) and "Promenade
With Duke" (1993), a tribute to Duke
Ellington.

Composer Joaquin Rodrigo. in Madrid.
Blind since the age of 3 after suffering

diphtheria. Rodrigo composed more than

300 orchestral pieces and hundreds others

for specific instruments.

Rapper Raymond "Freaky Tah"
Rogers, in Queens, N.Y. A member of the

rap act Lost Boyz, Rogers was shot by a

masked assailant as he was leaving a

party. Before Rogers' death, the Lost
Boyz had released two gold albums on

Universal.

Doug Sahm, leader of 1960s group the Sir Douglas
Quintet, in Taos, N.M. A performer since the age of 10,

Sahm played music ranging from psychedelic rock to coun-
try, blues and Mexican conjunto. He is best-remembered for

his 1965 hit "She's About A Mover" and as a principal of
the Texas Tornadoes, whose first album won a Grammy in

1991.

Bassist Bobby Sheehan, in New Orleans. Shechan found-
ed Blues Traveler in 1988 in Princeton, N.J. The blues-

based jam band attained a following in New York clubs and
recorded five studio albums and a live set for A&M
Records.
Cartoonist/author/musiciaiVsongwriter Shel Silverstein.

in Kr\ West, 111. Silverstein wrote such No. I oountTJ hlU
as "A Boy Named Sue" and "One's On The Way" and the

pop hit "Sylvia's Mother." He recorded more than a dozen
albums and won two Grammy awards.

Continued on htm 1T-106
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in m u si c

Top Pop Artists

Pot. ARTIST (No 0f(Mrte4Sa^&f\h\imi)lniprmtAjabtl

1 BACKSTREET BOYS (6)Jhx

1 TLC (4) LaFace/Ansta

i BRITNEY SPEARS (4)Jim

4 SHANIA TWAIN (6) Ummr, (A'oirWW

(l)Epie

5 RICKY MARTIN (3) C2

(l) C2/Calamb,a/CRC

(l) Columbia

(l) Sony Diicoi

6 SUGAR RAY (2) lava/Atlantic

(0 Laoa/Atlantic/AG

7 CHERC3)lVom,rBro>.

(0 Arista

(0 Geffen/Intertcope

8 98 DEGREES (3) Unmrsal

(l) Motown

(l) Motown/Universal

9 WHITNEY HOUSTON (s)Arista

(1) DreamWorles/Ceffen

1 0 GOO GOO DOLLS (3) Wamer Bm.

(t) Warner Sunut/Repme

1 1 'N SYNC (5) RCA

(l) Miramax/Epic

(ORCAWaskmlle)

12 SARAH McLACHLAN (jMralo

(1) Ansta/Warner Sunset/Reprise

I 3 DIXIE CHICKS (5) Monument

(l) Monument/Sony 0faUU
14 LAURYN HILL^So^onic/Co/umijo

<1) Ruffhause/Columbia/CRG

15 BRANDY (4) Atlantic

(l) Aruta

tc iKmki 'itr

16 JENNIFER LOPEZ MWORK/tRC
(1) WORK/Epic

17 R. KELLY (6)Jtve

(1) Bad Boy/Arista

18 MARIAH CAREY (3) Columbm/CRC

(2) Columbia

0) Epic

(1) DreamWorkt/Ceffen

1 9 JAY-Z (2) Roc-A-Fella/DcfJam/ID]MC

(l) Columbia

(ij DefJam/IDJMG

(1) Epic

(1) Roc-A-Fella/IDJMG

MRoc-A- Fella/RuffRyders/lnterscope

20 MONICA (3) Arista

21 SMASH MOUTH (3) Interscope

II CHRISTINA AGUILERA(3J«CA
23 702 0'Molo»n

(1) Motown/Unioenal

14 DEBORAH COX (4) Arista

15 SIXPENCE NONE THE RICHER (l)Squi

(l) Soo.nl/Columbio

(t) Samnt/Elektra/EEG

26 DMX (2) RuffRyders/IDJMC

(l) RuffRjden/Defjam/IDJMC

27 THE OFFSPRING ft'Colon,!™

0) Calumbia/CRG

'
1

28 DESTINY'S CHILD (2) Columbia

M Calumbia/CRG

29 LIMP BlZKIT^flny/nfcnoif.,

}0 FAITH EVANS (4) Bad Bay/Arista

(l) Anita

(l) Warner Bras.

31 EVERLAST (2) Tommy Boy

32 SANTANA (2)Ansta

33 TIM McGRAW (?) Curb

34 WILL SMITH (3) Columbia

(l) Calumbia/CRG

(l) Oofrirook/Co'um'no

35 JUVENILE (3) Cash Money/Universal

(1) Warlock

S6 LOU BEGA(2> SCA

}7 RED HOT CHILI PEPPERS (2) Warner Bros

58 GARTH BROOKS (2) Capital

(2) Capitol (Kashuille)

fy) Capitol (S'ashulle)/Capitol

i9 JEWEL (^Atlantic

(2) Atlantic/AG

40 LENNY KRAVITZ (2) Virgin

(l) Maverick/Virgin

4\ CREED Of.) Wind-up

4 2 DRU HILL (3) DefSoul/lDJMG

(1) Island/DefJam/IDJMG

(l) Ooerbrook/Columbta

(0 Umvenity/lsland/IDJMG

4 3 KID ROCK (0 Wttt'omSc/AC

(l) Top Dog/Laoa/Atlantic

44 CELINE DION (2) 550 Muiic/Epic

(0 550 Music/ERG

MEpic

MJwe
45 ANDREA BOCELLI (4) Philips

(t) Polydor

(1) Universal Latino

4t PEARL JAM (2) Epic

47 2PAC (2) Amaru/Death Rom/lnteneope

48 EMINEM (2) Web/Afiermath/lntencope

4 9 K-CI St JO 10 (3) MCA
(1) Rock Land/MCA/lntencape

SO LfOteMrato

(1) Logit/Aritta

Top New Pop Arlisis

tot. ARTIST Wo. OfaarteJSinrlri&'Jhurutlmprint/lM

I BRITNEY SPEARS (4) Jive

1 JENNIFER LOPEZ (2) WORK/ERG

(1) WORK/Epic

3 CHRISTINA AGUILERA (3) RCA

4 LOU BEGA (2) RCA

5 EMINEM (2) Web/Afiermath/Interscope

6 LFO (2) Arista

(l) Logic/Ansta

7 DIVINE (3) Pendulum/Red Ant

8 B*WITCHED(4)£;j>it

9 JA RULE (2) Murder Inc./DefJam/lDJMC

0) DefJam/IDJMG

(l) Lit' Man/lnlcrscope

I 0 BLAQU E (2) Track Masters/Columbia

(l) Track Masters/Columbia/CRC

Top Pop Imprints

Pos. IMPRINT Wo OfClianeJSinffei& Album)

1 ARISTA (38)

2 COLUMBIA (72)

3 JIVE {23;

4 RCA (29)

5 WARNER BROS. (23)

6 ATLANTIC (3$)

7 LAFACEO4)
8 MOTOWN (16)

9 LAVA (15)

10 BAD BOY (16)

I I WORK (10)

12 MERCURY (NASHVILLE) (16)

13 ELEKTRA (33)

14 INTERSCOPE (12)

15 EPICf27'

Top Pop Labels

P<M. LABEL Wo (yCtoW&iglnCiVhoitO

1 ARISTA (76)

2 COLUMBIA RECORDS GROUP (86)

3 INTERSCOPI
4 ISLAND DEF JAM MUSIC CROUPWl)
5 WARNER BROS. (64)

HOW WE CHART THEThe 1999 Year In Music charts are compiled by com-

puter from Billboard's weekly and bi-weekly charts The

chart year started with last year s Dec. 5 issue and con-

cluded with this year's Nov. 27 Billboard.

The recaps are organized by Michael Cusson and

Anthony Colombo, with assistance trom Keith Caullield.

Alex vitoulis and the rest ot the Billboard charts staff.

New to the Year In Music roundup is Top 40 Tracks, a

category based on the new radio chart that bowed at the

start of the tracking year

Artist, imprint, label and distributor categories for all

1999 categories reflect accumulated chart performance

tor all titles on the pertinent chart. The umbrella "label
-
cat-

egories refer to the "distnbuting labels* and/or "promotion

labels' that are listed on our weekly and bi-weekly charts

Most of the annual recaps are based on accumulated

airplay or sales data, provided weekly by Broadcast Data

Systems (BDS) and SoundScan. respectively.

Rankings for Hot Country Singles & Tracks. Modern

Rock. Mainstream Rock, Adult Contemporary and Adult

Top 40 categories are based on accumulated BDS-

monitored plays for each week a title appeared on the

chart. Similarly, the Hot 100 Airplay. Hot R&B/Hip-Hop

Airplay. Top 40 Tracks and Hot Latin Tracks (and the three

related Latin-airplay-lormat charts) are determined by

adding up the total number of gross impressions, as deter-

mined by BDS, for each week a track charted.

In The Billboard Hot 100 and Hot R&B/Hip-Hop Singles

& Tracks categories, accumulated radio and sales

points—based specifically on BDS and SoundScan.

respectively—are combined with accumulated small-

market radio-playlist points

Year-end rankings for The Billboard 200. Top Pop

Catalog Albums, all singles-sales charts, and album lists

lor country. R&B/hip-hop. Latin, jazz, classical, gospel,

contemporary Christian, reggae, world, blues, new age

and kid audio are determined by accumulating the

SoundScan units for each week titles appeared on the

appropriate chart (including, for charts that are published

bi-weekly, units from the unpublished weeks).

The overall imprint, label and distributor rankings in

Classical reflect weekly performance on The Billboard

Classical 50. an in-house chart that combines tifles Irom

the magazine's Top Classical Albums, Top Classical

Crossover. Top Mid-Price Classical and Top Budget

Classical lists. Similarly, the overall company standings in

Jazz combine results Irom both the Top Jazz Albums and

Top Contemporary Jazz charts

The umbrella pop, R&B/hip-hop and country cate-

gories are based on a recap point system, which com-

bines chart performance data from, respectively. The

Billboard 200 and The Billboard Hot 1 00. Top R&B Albums

and Hot R&B/Hip-Hop Singles & Tracks, and Top Country

Albums and Hot Country Singles & Tracks. This system

awards points, based on a complex, inverse relation to

chart position, lor each week a title appeared on the perti-

nent charts

That same recap point system is used to construct

Dance Club Play rankings, as well as the overall dance cat-

egones. which combine performance on the Maxi- Singles

Sales and Club Play charts.

The '90s decade recaps were compiled in similar lash-

ion to the Year In Music lists and reflect chart performance

from the start of 1 990 through the end of the '99 chart year

We also used the recap point system to determine the

'90s artist lists for Pop, Country and R&B/Hip-Hop. A sim-

ilar formula was employed for the Latin-artists category,

meshing Hoi Latin Tracks charts from 1990 with stand-

ings from The Billboard Latin 50, the sales chart that

Billboard began publishing in 1993.

The list of Billboard's Top 100 90s Albums reflects the

accumulated SoundScan units of titles for each week they

appeared on The Billboard 200. Since Billboard did not use

SoundScan data until May 1991. the position of Garth

Brooks' "No Fences' had to be adjusted upward, to

account lor units sold prior lo the chart's conversion.

Similarly, six other albums from 1990 and the first half ol

91 were inserted lo reflect their appropriate ranks (see

separate story, page YE-14). Placement of these seven

albums was made according to Recording Industry Assn

Of America certifications made during each album's chart

run. as well as overall chart performance

The '90s Hot 100 Singles & Tracks recap is based on

the same methodology used to calculate the all-bme Hoi

100 charts that appeared in Billboard's 100th-anniversary

issue and last year's 40th-annlversary celebration of the

Hoi 100, in which titles were awarded points lor each

week a title appeared in the top 10.

Like the artist-of-the-'90s categories. Ihe album and

singles lists reflect activity Irom 1 990 through the close ol

the current chart year.

Catalog albums are titles that are two years old and have

fallen below the top half ol The Billboard 200 Since a title

can move from current to catalog status during the chart

year, there may be cases in our Year In Music recaps where

an album appears on both title lists. —fieoff Maytield
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Top Billboard 200 Album Ariisis

Pos. ARTIST 6V„ Oj Charted Album,) lmpn<it/Labcl

1 BACKSTRFXT BOYS (2)Jive

2 BRITNEY SPEARS (l)Jivt

3 'N SYNC (2) RCA

4 GARTH BROOKS (l) Capitol (Nashvdle)/Capitol

0) Capitol

(1) Capital (Nashville)

5 DIXIE CHICKS (j) Monument, .Sony (.Voifii iJVJ

6 SHANIA TWAIN It) Epic

(l) Mercury (Nashville)

7 RICKY MARTIN 0;C2/Co/™bio/C«C

( I ) Son V Dufos

8 LIMP BIZKIT (2) .'!.(. w

1 0 THE OFFSPRING ft) Columbia/CRC

11 TLC (0 LaFace/Arista

12 LAURYN HILL (1) RuJJbouse 'Colambia 'CRC

13 CELINE DION (2) 550 Music/Epic

(OEfk
14 MARI AH CAREY fjj Columbia CSC

U)Ep,<

15 JEWEL WAl/onfcc/AC

16 KID KOCk ; 1 ,i r. '.

17 SARAH McLACHLAN (2) Anna

18 JAY-Z«*oc-A-F»IW;D/MG
19 CHER (0 Arista

(1) Gejjen/lnteneopt

(l) Warner Broi.

20 ANDREA BOCELLI (4) Philips

(l) Polydor <

(}) Universal Latino '

21 CREEDfrJVVM-uf
22 IPKC(l) Amaru/Death Rom/lntertcope

23 JUVENILE (1) Cash Money/Universal

(l) Warlock

U SANTANA (l) Arista

IS EMINEM (l) Web/Ajtermath/lntertcope

26 98 DEGREES (1) Motown/Universal

(t) Universal

27 METALLICA (2) Elektra/EEG

28 EVERLAST (l) Tommy Boy

19 BRANDY (1) Arista

ftf iMlll |1MI

30 WILL SMITH (1) Columbia/CRG

3 1 GOO GOO DOLLS ( ;
) Wame, Bros.

32 WHITNEY HOUSTON (l)Aristo

33 R. KELLY (l)Jittt

U TIM McGRAW (2) Curb

35 KORN 0) Immortal/Epic

36 SMASH MOUTH (1) lrderscope

37 RED HOT CHILI PEPPERS 0) Warner Bros.

38 SUGAR RAY (0 Lava/Attontic/AG

39 CHRISTINA AGUILERA (1) RCA

40 METHOD MAN (2) DefJam/IDJMG

4\ NAS (l) Columbia: CRG

4 2 DRU HlU.(l)DefSoul/lDJMG

4 3 LENNY KRAVITZ (1) Virgin

44 FAITH MIL (l) Warner Bros. (Nashville)AVW
45 BLINK-I820JMCA
•16 ALANIS MOR1SSETTE O; Mowncl/ftfnit/

Warner Bros

47 BUSTA RHYMES (1) FlipMode/Eliktra/EEG

48 JENNIFER LOPEZ (1) WORK/Eptc

4 9 ROB ZOMBIE (2) Ctffen/Intertcope

50 BARENAKED LADIES (1) Repnse/Wamer Bros.

51 U2 (2) IslanaVIDJMC

52 GODSMACK (t) Republic/Univcnal

5 3 REDMAN <2> DtfJam/IDJMG

S4 LOU BEGA (1) RCA

ii HI (t) Bad Boy/Anita

56 GINUWINE~(l.)55oAfwie/Ef»c

57 SNOOP DOGGY DOGG (2) No Limit/Priority

SB M YSTI KAL (l) No Lmit/Jivt

59 K-Cl <i JOJOfz) MCA
60 JA RULE(|> Murder Inc./DcfJam/lDJMC

61 SHERYL CROW (0 A&M/inttrscopt

62 DAVE MATTHEWS BAND (1) Bamo Rags/RCA

(l)RCA

63 LIL' TROY (0 Short Stop/Republic/Universal

64 MARTINA McBRIDE (3) RCA (Nashville)/RLG

65 B'WITCHEDWEpit
66 TYRESE (1) RCA

67 MONICA (1) Arista

68 OUTKASTOJLoTWAruto
69 KIRK FRANKLIN (1) Cospo Centric/ Intertcope

70 MATCHBOX 20 (l) Uim/Atlantk/AG

71 DESTINY'S CHILDM Columbia/CRC

72 MARY J. BL1GE (1) MCA
73 GEORGE STRAIT (3) MCA Nashville

74 PUFF DADDY (2) Bad BoTi/Arisia

7i FATBOY SLIM (l) Skinl/Astralnxrks

76 SILKK THE SHOCKER (2) No Lmit/Pnont,

77 PIKORuffRjden/Intertcope

78 ORGY (1) Btmentret/Rtprise/Wamer Brat.

79 BRIAN McKNiGHT (3) Motovn/Untixnal

80 MADONNA (t) Maverick/Wamer Bros.

81 JO DEE MESSINA (1) Curb

82 LONESTAR(l>£M4/«LC
83 SPICE GIRLS (2) Virgin

84 PHIL COLLINS (1) Face Value/Atlantic/AG

85 BEASTIE BOYS 0) Grand Royal/Capitol

86 UT0) RCA

87 HOT BOYS ft) C<u/i Money/Umwriol

88 ICE CUBE . Priority

89 DJ CWE(l)Rac-A-Fella/lD}MG

90 EVERCLEAR (1) Capitol

91 B.G.(l)CiufcAW» l.'numol

92 TRU (t)No Limit/Priority

93 INSANE CLOWN POSSE (2) Itland/IDJMG

94 SILK (0 EUktra/EEG

95 FOXY BROWN (1) Vialator/IDJMG

96 MISSY "MISDEMEANOR" ELLIOTT ft) Tfc

Cold Mind fu.rHi.l. E£C

97 COLLECTIVE SOUL (l) Atlantic/AG
98 TRICK DADDY (0 S/ip-tf-S/ldf/WirMi

99 NEW RADICALS 0) MCA
1 00 CHARLOTTE CHURCH 1. .

.' Sony Classical

Top Billboard 200 Albums

Pot. TITLE—Arlut—lmpnnl/LoM

1 M 1 LLEN N I UM—Backstreet Boys—Jivt

2 —BABY ONE MORE Ti Ml .

3 COME ON OVER-StonioTa>oir>-M<mirj

OfahHV)
4 'N SYNC-7/S,nt-»CA

5 RICKY MARTIN—AVfcy Martin—C2/Cotumbia/

CRG

6 DOUBLE LIVE-CortnBrooli-CafiloKWoiliWW

7 AMERICAN A-Tfct Ojfrmnf-Co/iimoio/CJiC

8 WIDE OPEN SPACES-Dim Chicks-Monument'

Sony (Nashville)

9 SIGNIFICANT OTHER—Lmp Bizht—Flip/

Intertcope

10 FANMAIL—TLC—LaFace/Anrfa
I I THE M1SEDUCATION OF LAURYN HILL—

Lauryn HiH—RuJJbousc/Columbia/CRG

1 2 BACKSTREET BOYS-Boi*jlrwl Boys-Jn*

1 3 SPIRIT-JW-Alloiitic/AC

14 DEVIL WITHOUT A CAUSE—Kid Rock—Lava/

Atlantic/AG

15 VOL. 2... HARD KNOCK L[ 1 L
1

.
.

Rx-A-Fella/IDJMC

16 GREATEST HITS—2Pac—Amaru/Death Roic/

Intertcope

17 BELIEVE-Cmv^WWrBroi
18 4 00 OEGKEEZ-juvenile-Cath Money/Universal

1 9 # I 'S—Manab Carey—Columbia/CRG

10 SUPERNATURAL-Sontona-^tnito

21 FLESH OF MY FLESH BLOOD OF MY
BLOOD-DMY-Su//Ryden/IDJMG

22 THE SLIM SHADY LP-£™n<m-Wil>/

Afiermalh/lnlerKope

23 THESE ARE SPECIAL TIMES-C»/mr Dion-550

Music/Epic

24 WHITEY FORD SINGS THE BLUES-
Everlast—Tommy Boy

25 98 DEGREES AND RISING—98 Dtgrrri—

Motoicn/Universal

26 NEVER S-A-Y NEVER-8rano>-Al/onfc/AC

27 GARAGE INC-MfloNico-fMlro/KC

28 BIG WILLIE STYLE—WW/ Smilli

—

Columbia/CRC

29 DIZZY UP THE GIRL-Coo Coo Dolh-Wamer

Bros.

30 MY LOVE IS YOUR LOVE-Widnry Houston-

Arista

31 R.-K. Kelly-Jive

32 FOLLOW THE LEADER-/i"or»-/mmortal/£(»c

33 IT'S DARK AND HELL IS HOT-DMX-Ruff
Rydert/WJMG

34 ASTRO LOUNGE-Smosh Mouth-lnterscope

35 RUFF RYDERS: RYDE OR DIE VOL. I-

Various Artists—Rufl Ryders/lnlertcope

36 CALIFORNICATION-AWHnl Ctlit Peppers-

Warner Bros.

37 l4:S9-SiSorSo>-La»(i/AllonlicMC
38 MY OWN PRISON-Gwd-WW-up

39 CHRISTINA AGUILERA-C(./ntin<iAfui/(ra-

RCA

40 I AM...-WAS-Columoio/C8C

4 I ENTER THE DRU—D™ Hdl-DefSoul/IDJMC

41 MIRRORBALL-Sor»nMcLorn/on-Arala

?1 ?p 5

4 3 5

—

Lenny Kravitz.—Virgin

44 SURFACING-SuraoMrLocn/on-Arufo

4 5 ENEMA OF THE STATE-B/mt-l82-MCA

46 SUPPOSED FORMER INFATUATION

J U N KIE-4/onu Monssette-Mavenck/Ripnse/Warntr

Bros.

47 NOW- t'onou. Artists-PolyCram - Universal- EMI/

48 A PLACE IN THE SUN-Tim ,MtC™«—Curb

49 E.L.E.: EXTINCTION LEVEL EVENT: THE
FINAL WORLD FRONT-Bwlo Rhymes-

FlipMode/Elcktra/EEG

50 ON THE 6-Jenmfer Lopei-WORK/Epic

5 1 STU HT-Bartnaked Ladies—Repent/Warner Brm.

52 FLY—Diiif Chicks—Monument/Sony (Nathville)

5 3 HELLBILLY DELUXE—Rot .frmoip—Geflen/

/nlfrscope

54 TARZAN-SounJrrocH-lVollDimp

55 CITY OF ANGELS-SounuW-HWr
Sunset/Repnsr/Warner Bros.

56 THREE DOLLAR BILL, Y'ALL-Limp Bidat-

Flip/lnterscope

57 TICAL 2000: JUDGEMENT DAT-Method

Man-DefJam/lDJMC

58 HOME FOR CHRISTMAS-W^nc-SCA
59 FAITH-Foill. Hill-Warner Bros (Nathalie)/ WRN
60 GODSMACK-Codimoft-KffuWit/l/niwrMl

61 A LITTLE BIT OF MAMBO—iou Bego—RCA

62 SOGNO Andrea Bocelli Fob/dor

63 WILD WILD WEST-SoJnJlratt-Owrirool/

Intertcope

64 THE RUGRATS MOVIE-SoonuW*-7>ilfrs(of>f

65 ROOM 1 12—112—Bad Boy/Arista

66 100% GINUWINE-Cini;iroK-55oAW'£fif

67 NOW l-VanautArtat-Unwcrtal-EMl-vimba/

Virgin

68 LIVE AT LUTHER COLUGE-Dot«*lolt)i«»V

Tim Rtynolds-Bamo Rags/RCA

69 GHETTO FABULOUS Myatikml SaLkmtVfim

70 AUSTIN POWERS: THE SPY WHO
SHAGGED Ml '

.

' Warner Bros

71 HUMAN CLAY <>,,,.' H.nJ uf.

71 ARMAGEDDON - THE ALBUM-Souno'lrotlt-

Coiufnoia/CffC

73 ROMANZA-AnJrra Botf/li-Hi./lf>

74 VENNI VETTI \ECCI Ja Rule-Murder lnc./Def

Jam/IDJMG

75 CHEF AID: THE SOUTH PARK ALBUM
Soundtrack—Amfncan/Columtic/CftC

76 THE GLOBE SESSIONS-Snrr,/ C™-A«M/
Intertcope

Continued on page TE-46

BILLBOARD DECEMBER 25. 1999



m u si

TOP 200

Continuedfrom page YE-45

77 BEFORE THESE CROWDED STREETS- Done

Mattnews Band-RCA

78 SITTIN' FAT DOWN SOUTH-Li/' Tror-Snort

Stop/RtpMic/Univtrsal

79 WORLD WRESTLING FEDERATION: WWF
THE MUSIC VOLUME 3-Vonous Arteli-Koch

80 TYRESE-7>rf>e-r?CA

81 NO LIMIT TOP DOGG-Snoof Dogr-M Litnil/

Pnonty

82 RUNAWAY BRIDE- Soundtrack—Columbia/CRG

8S THE BOY IS MINE-Moniro-Arolo

84 AQUEMINI-OofKd>(-lofate/An.ta

85 B*WITCHED B'Witthed-Epic

86 THE NU NATION PROJECT-KirtfranHin-

Gospo Centric/Interscope

87 YOURSELF OR SOMEONE LIKE YOU—
matchbor 20—Lovo/Atlantic/AG

88 THE WRITING'S ON THE WALL-Dejlin/«

Chld-Cohmoia/CRG

89 MARY -MaryJ. Bhge-MCA

90 IT'S REAL-rf-Ci£/o/o-MCA

91 THE MATRIX-SounJIract-Alawririb'Warnfrflros.

92 FOREVER-l>u/rDo<M>-Ba«'flo,/Ari)<a

9} YOU'VE COME A LONG WAY, BABY-
Fatbo, Slim—Skint/Astralwerks

94 DOCS DA NAME lOOO-Redmao-DefJam/

IDJMC

95 MADE MAN-SifM7VShochri^oLimil/Prtorir,

96 LET THERE BE...EVE—RUFF RYDERS'

FIRST LADV-Ece—Rufffydm/lnUncope

97 CANDYASS

—

Orgy—Elementree/Repnse/Wamer Bros.

98 RAY OF LIGHT-Afadonno-Mal*ndt/WarnerBroi.

99 STAR WARS EPISODE I: THE PHANTOM
MENACE

—

Soundtrack—Sony Classical

100 I'M ALKIGHt 'oft M •

101 LET'S TALK ABOUT LOVE-Ce/ine Dion-550

Music/Epic

102 LONELY GRILL—Loneifar—BJVA/flIC
10} ...HITS—Phi/ Collins-Face Value/Atlantic/AG

104 HELLO NASTY-Beaitie Boys-Grand Royal/ Capitol

105 ALWAYS NEVER THE SAME-CeorgeSrrail-

MCA Nashville

106 A PLACE IN THE SUN-Lil-SCA

1 07 LIFE—Soundtrack-Rock Land/lnterscope

108 GUERILLA WARFARE-HoiBo,s-CajnMone>/

EUnmI
109 WAR If PEACE VOL. I (THE WAR DISC)-

Ict Cube—Pnonty

110 THE BEST OF 1 980- 1 990-[(2-Manil/JD/AfG

111 DJ CLUE? THE PROFESSIONAL—D/C/ue—
RcK-A-Filla/WjMG

I 12 SO MUCH FOR THE AFTERGLOW

-

Eoerclear—Capitol

113 THE PRINCE OF EGYPT-SounaWlt-
DrtamWorlu/lnttricobt

114 NOTTING HlU.-Soundtrack-liland/IDJMC

115 CHOPPER CITY IN THE GHETTO—B. G.—
Cash Money/Universal

1 16 TOUCHED BY AN ANGEL: THE ALBUM
Soundtrack—55° Music/Epic

1 17 DA CRIME FAMILY-rru-XoLimil/Pnon^

118 TONIGHT-Si/Jr-£/eliira/££C

119 CHYNA DOLL-Fon Brown-Violatar/IDJMG

1 20 HOPE FLOATS-SoonnWV-Co/>ito/

121 BACK AT ONE—Brian McKnight—Motown/Univtnal

122 DA REAL WOK1 L) -Misdemeanor' EIJioll-

The Gold MtnaVEastWest/EEC

I 23 RLACKOUTI-MetbodMan/Redman-DefJam/

IDJMC

I 24 DOSAGE-Col/ertii*Soii/-AlJantic/AG

I 25 WWW.THUG.COM-TndtDad*-Shf-A'-Slide/
Warlock

126 MAYBE YOU'VE BEEN BRAINWASHED
TOO-«>« Radicals-MCA

127 NO BOUNDARIES - A BENEFIT FOR THE
KOSOVAR REFUGEES—VanouiArtwb—F^if

128 VOICE OF AN ANGEL—Charfofre Church—Sony

Classical

129 CELEBRITY SMN-Hole-DCC/Inter>cope

I JO FIYE-Fioe—Aruto

131 VERSION 2.0—Garbage—Almo Sounds/lnterscope

I 32 IN...THE LIFE OF CHRIS GAINES—Garth

firoojh

—

Capitol

133 MONSTER BALLADS-lWus/Wi-tojorfiTK
134 THE BEST OF I980-I990/THE B-SIDES-

Vi-Uand/IDJMG

135 WOW-1999: THE YEAR'S 30 TOP
CHRISTIAN ARTISTS AND SONGS^
Vanous Artists—Sparrow

136 MURDA MUZIK-AloooDee/i-Loud/Co/amoia/

CRG

137 THE DIRTY BOOGIE—The Brian Seter

Orchestra—Interscope

138 THIRD EYE BLIND Third f> flhnd-EJe»lro/E£C

I 39 THE BATTLE OF LOS ANGELES-BageAioiiuf

7he Afochine

—

Epic

140 FAMILY VALUES TOUR '98-VoriousArtu*-

Immarial/Epic

14 I LIVE ON TWO LEGS-Prar//om-£f»'c

14 2 PERSONAL CONVERSATION-Case-De/Soid/

IDJMC

14 3 THINGS FALL APART—The Rood—MCA
144 RUSH HOUk-^undtrack-DefJam/IDJMG

145 TONIGHT THE STARS REVOLT!-rWrmon
5000—DreamWorkt/lntencope

146 RUNNING WITH SCISSORS-KWA/
ronlromc-rVav Moby/Volcam

147 EVE 6—£ue 6—RCA
148 KEEP THE FAITH—Failh Evans—Bad Bay/Arista

149 SOUL'S CORE-^Shan-nMuHiiu-SMG/ColainU/

C»G
150 EVERYWHERE WE GO-ffennji Che>nj,-BA

rA/

11X3

I S I PROLONGING THE MAGIC-Calr-Capricorn/

1DJMG

I 52 CLASSICS IN THE KEY OF G-XVnrr, C-Ari<to

I S 3 DESlRELESS-£ag<e-£,e Cheny-WORK/Epic

154 ONE WISH—Deborah Cox—Arista

155 ESPN PRESENTS: JOCK JAMS VOL. 4-
Various Artists—Tommy Boy

I 56 1999 GRAMMY NOMINEES-VonomArtrts-
Grammy/Elektra/EEG

157 RAINBOW-MoriahCarey-Columoia/CBC

I 58 BEACH HOUSE ON THE MOON-jimmy
BuJrtl-Mar|nrilacillf/;p/AfG

I 59 SONGS FROM DAWSON'S CREEK-
Soundtrack—Columbia/CRG

160 THE COLLECTION: VOLUME ONE—Bone

Thugs -N- Harmony—Ruthless/Relativity

161 THE SOURCE PRESENTS HIP HOP HITS

-

VOLUME 2-Varioi/J Artijl.-ft>>Cram TV/ Def

Jam/tDJMC

162 THE CHRISTMAS ANGEL—Mannheim

Steamrollei—American Gramophone

163 EVOLUTION—Martina McBride—RCA

164 THE FRAGlLE-Arine/nchMdi-tfolhinj/lnlericope

165 CANT STAY AWAY—Too Short—Shoit^itw

166 THE AMAZING JECKEL BROTHERS—/mane

Clonn Posse -Island 'IDJMC

167 LADIES li GENTLEMEN: THE BEST OF
GEORGE MICH AFI -1-,. -,.-.n

,

168 ONE NIGHT ONLY-Bce Cm-Pol/dor/

Universal

169 VIOLATOR THE ALBUM—VonouiArtirtj—

Violator/DefJam/IDJMC

170 A LOVE LIKE OURS—BarhraStreiwind—

Columbia/CRG

171 THE ART OF STORYTELLING—S/iet Rick—Def

Jam/IDJMG

171 DR. DOLITTLD THE ALBUM-Soundtroclt-

BlocAgrounayAl/anlic/AC

173 NO LIMIT SOLDIER COMPILATION - WE
CAN'T BE STOPPED-VWujArtiifc-MjLm.i!/

Pnonty

174 MARC ANTHONY-MorcAnlhonjr-Columfcia/

CRG
175 VARSITY BLUES-Soana'lrat*-rYoh>icaoa'

176 FOR THE RECORD: 4 I NUMBER ONE
HITS-Alobama -«CA (Nashmlle)/RLG

177 A DAY IN THE LIFE-EncBrnel-WarnerBroi.

178 SPICEWORLD-SpireCiA-Vinrin

179 PHOENIX R!SING-7he remJ>ln/i»ni-Moto«>n/

Universal

1 80 ECHO—Tom Petty And The Heartorralicrs-lVarner

Bros.

181 ALL SAINTS-AI/Saint-Won/Mand/iD/MC

182 SPEECHLESS

—

Steven Curtis Chapman—Sparrow

183 BUCKCHERRY-BurMirrry-DrramVVorfe/

Interscope

184 THUG MENTALITY 1 999-n-ruKie Bone-Mo

rhigj/Rufhlwj/Loud

185 YOU CAN'T STOP THE BUM RUSH—Ten—
WORK/Eptc

186 ARIA - THE OPERA ALBUM-Andrra Boeelli-

Phihps

187 702-7O2—Molo«m/l/niperjol

188 LFO—LFO—Anita
189 EVERYWHERE—rim McGrou>—Curb

190 MILLENNIUM HIP-HOP PARTY—Variouj

Artists—Rhino

191 HIGH MM I U, I
„;......'.

192 THE DISTANCE TO HERE—Lice—
ffadioadiw/MCA

193 EUPHORI A-DefUppard-Mercury/IDJMC

1 94 TITANIC-Soundtrarl-Son; Classical

195 VHI DIVAS LIVE—Ce/ine Dion, Gloria Estefan.

Aretha Franklin. Shania Twain & Manah Carey—Epic

196 BOSSALINII .
1 y. i \ :

197 NEON BALLROOM—Si/uerchair—f/Mc

198 MECHANICAL ANIMALS—Morion Monion—

Nothing/lnterscope

199 BRAND NEW DAY-Slinr-AiM/Znlenfofe

200 MYA-M>a— Universtty/lnterscope

Top Billboard 200 Album
Artists - Duo/Grour

Po». ARTIST Qk OfChan-eJAItumsllmpnnl/bikel

1 BACKSTREET BOYS (s) J,ve

I "N SYNC (2) RCA

3 DIXIE CHICKS (2) Monument/Sony (Nashville)

4 LIMP BIZKITC2^r7ifi//nfencope

5 THE OFFSPRING (1) Columbia/CRG

6 TLC 0.) toFoce/Anrfo

7 CREED (2) Wind-up

8 SANTANA OMrufa

9 98 DEGREES (l) Motown/Universal

MVnivenal

10 METALLICA (2) Elektra/EEG

11 GOO GOO DOLLS (l) Warner Bros.

12 KORN 0; immortaf/Efit

13 SMASH MOUTH (1) Inteneope

14 RED HOT CHILI PEPPERS (0 Wornrr B™.

15 SUGAR RAY (1) Lava/Allantte/AG

16 DRU HILLWDe/Soul/iDVMC

17 BLINK- 1 82 (1) MCA
18 BARENAKED LADIES (l) Rcprise/Yianter Bros.

19 U2(2;UanaV/DJMC

20 GODSMACK (l) Republic/Universal

21 mOJSadBor/Ariifa

22 K-CI & JOJO (2) MCA
23 DAVE MATTHEWS BANDMBamo Rags/RCA

(l) RCA

14 BEWITCHED (2) Epic

25 OUTKAST (l) LaFace/Ansta
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Top Heatseeker Impact Imprints

Pot. IMPRINT (No. OfHiatsttktrlmpod Albums)

Tl COLUMBIA (s)

Tl ELEKTRA (g)

T) ARISTA (4)

T3 ATLANTIC (4)

T3 CAPITOL (4)

T3 LAVA (4)

Tl WARNER BROS. (4)

COLUMBIA

Top Heatseeker Impact Labels

Pot. LABEL Wo. OfHal*<hr In/Ml

1 €HC(tt)

2 ISLAND DEr JAM MUSIC GROUPW
T3 ATLANTIC GROUP (7)

T3 INTERSCOPEW
TS ARISTA (6^

TS ELEKTRA ENTERTAINMENT GROUP
(6;

Top Billboard 200 Album
Artists - Female

Pl«. ARTIST (No O/Ctorlnl.W.r,.) ImpwVUM

1 BRITNEY SPEARS
2 SHANIA TWAIN ME/nt

ft) Mercury (MWMflt)

J LAURYN HILL(i;RuJfcoi/i</ColiimU/C»G

4 CELINE DION (2)550 Mtmt/Epk

(1) Epit

5 MARIAH CAREY (3) Columbia/CRC

(l)Epic

6 JEWEL (2) Atlontk/AG

7 SARAH McLACHLAN (2)Ansto

8 CHEROMnilu
6) Ctjfen/lntentope

(l) Worrtrr Bn».

9 BRANDY (l) Anita

(t) Atlantic/AG

10 WHITNEY HOUSTON <2)Arisla

11 CHRISTINA AGU1LERA (l)RCA

12 FAITH HILL(2)WW-Bn». (NoshmlM/YfRN

13 MAMS MORISSETTE (1) Matitnck/Rtpnse/

Warner Brat.

14 JENNIEER LOPEZ 0.) WORK/Epic

15 SHERYLCROW0;.«-.M/;n(fr>ri^

16 MARTINA McBRIDE (3) RCA (Naihville)/RLC

17 MONICA (1) Arista

18 MARY J. BLIGE (l) MCA
19 EVE (1) RujfRjden/lnttrscopt

20 MADONNA 0) Maofnci/Wumrr Broj.

21 JO DEE MESSINA ft) Curt

22 rOXY BROWN CO Vialalor/IDJMC

23 MISSY "MISDEMEANOR" ELLIOTT Mlh,
GoUMmd/EaslWtstfEEG

24 CHARLOTTE CHURCH (i)Soa, Classical

25 EAITH EVANS 0) Bad" BoT/Ando

Top Billboard 200 Album
Artists - Male

Pot. ARTIST (No. OfChartnl.Vbumillmbnnl Let*!

1 GARTH BROOKS (2) Capitol (Nashville)/ Capitol

(l) Capitol

ft) Capitol Wok*;
2 RICKY MARTIN ft) Ci/Oriuralta/QM

0; Sorra Diwoi

3 DMX (l)Rufffykn/ID]MC

4 KID ROCK 0) LWAtlontic/AC

5 JAY-ZOXIoc-A-Ftlla/lD/MC

6 ANDREA BOCELLI (4) Philips

(l) Pofyaor

(l) Untrrsal Latino

7 2PAC0) Amaru/Death Rom/lnterxope

8 JUVENILE 0) Cosh Monty/Vniotrsal

(1) Worlock

9 EMINEM U) Web/Afitrmath/lnterscopt

10 EVERLASTWTomrrrjBox

11 WILL SMITH ft) Columbia/CRC

12 R. KELLY 0)/iw

I] TIM McGRAW(2)Curo
14 METHOD MAN (2) DtfJam/IDJMC

15 NAS0)CoiurraWCt!C

16 LENNY KRAVITZ ft) Virgin

17 BUSTA RHYMES MnipModt/EMWfFC
18 ROB ZOMBIE (2) Gtflin/Interstopt

19 REDMAN (2) DefJam/IDJMG

20 LOU BEGA WSCA
21 GlNUWINE0J55oMu!«/Ekif
22 SNOOP DOGG (2) No Limit/Priority

25 MYSTIKAL(l)MIirnil/JiK

24 JA KDl£0)Mtnlrrlri,./DefJam/ID]MG

25 LIL' TROY (1) Short Stop/Rtpublic/Umotrsal

Top Billboard 200 Album Imprints

PO». IMPRINT (No. OfChartiJAlbum)

1 COLUMBIA (51)

2 JIVE0;)

3 RCA (15)

4 ARISTA (21)

5 ATLANTIC (30)

6 WARNER BROS. 0$)
7 RUrr RYDERSfr)
8 NO LIMIT (2.5)

9 ELEKTRA (22)

10 MERCURY (NASHVILLE) (4)

11 SS0 MUSIC (9)

12 EPIC (21)

13 MCA (14)

14 CAPITOL (NASHVILLE) (7)

15 MONUMENT (2)

ITil
r

u s 1 c

COLUMBIA

Top Billboard 200 Album Labels

Pot. LABEL (No. Of OortiJ Albums!

I 1NTERSCOPE (56)

1 COLUMBIA RECORDS GROUP (52)

3 ISLAND DEF JAM MUSIC GROUPfeO
4 ARISTA (43)

5 JIVE (tg) m
EJ

Top Billboard 200
Album Distributors

Pos. DISTRIBUTOR (No. OfCkarttJAIboms)

1 UNIVERSAL (217)

2 BMG (138)

3 SONY 629)
4 WEAd3«)
5 EMDO30)
6 INDEPENDENTS (84)

UNIVERSAL
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Hoi 100 Singles Artists

Po*. ARTIST (No OfCharted Singles) Imprint/Label

I TLC (3) LaFace/Arista

1 BACKSTREET BOYS (4) Jive

3 BRITNEY SPEARS (j)fim

4 RICKY MARTIN (3) C2

(0 Columbia

5 GOO GOO DOLLS (2) Woriwr 8«>j.

(1) Warner Sunset/Reprise

6 SUGAR RAY (2) Lava/Attanttc

7 SHANlA TWAIN (5) Mercury (Nashville)

g CH£R (2) Warner Bm.
9 R. KELLY (5)Jive

(1) Bad Boy/Arista

10 BRANDY (4) Atlantic

I I WHITNEY HOUSTON (3)/Wo
(l) DreamWorks/CejJen

12 MONK \

11 FAITH EVANS (3) Bad Boy/Ansta

(1) Ansta

(l) Warner Bros.

14 SIXPENCE NONE THE RICHER (l)Sautnt/

Columbia

(t) Scuint/Elektra/EEC

15 98 DEGREES (t) Motown

(i) Universal

16 DEBORAH COX (3) Arista

17 SARAH McLACHLANOJAiuto
0) Ansta/Warnrr SunHt/Rcpnie

I g JAY-Z (2) Roc-A-Fctla/Defjam/IDJMG

(l) Columbia

(l) DcfJum/WJMG

(l)Epic

(l)Roc-A Fella/RugRyders/lnterscope

19 JENNIFER LOPEZ (2) WORA/fftC

20 LAURYN HliX (3) Ruffhauic/Columbia

l\ CHRISTINA AGUILERAW/tCA
22 701M Motown

2) MARIAH CAREY (2) Columbia

(l) DreamWorks 'Ctffen

14 TIM McCRAWfo) Curb

25 'N SYNC (3) RCA

(l) Miramax/Epic

(0 RCA (Nashville)

26 SMASH MOUTH (2) Interscope

27 DESTINY'S CHILD (2) Columbia

28 DRU HILL (2) DcfSoul/IDJMG

(l) Island/DefJam/IDJMG

(t) Ovrrbrook/Columbia

(0 Univcntty/lsland/lDJMC

29 LENNY KRAVITZ (l) Movenck/Virgm

(1) Vtep,

}0 FAITH HILL (3) Warnertrot. (Nashville)

(2) Warner Bras. (Nashville)/WRN

31 DIXIE CHICKS (5) Monument

32 GEORGE STRAIT (4.) MCANosbville

33 DIVINE (2) Pendulum/Red Ant

34 EAGLE-EYE CHERRY fjJ WORK/ERG

35 WILL SMITH (3) Columbia

<l) Overhrook/Columbia

36 PEARL JAMOHpir
37 MAXWELL (1) Rock Und/lnterscope/ Columbia

38 TYRESE (2) KCA

39 ENRIQUE IGLESIAS (1) CWWMnlrncofw
40 K-CI & JOJO (0 MCA

(l) Rock Land/MCA/lnterscope

h ofro o

4 I KENNY CHESNEY (3) BNA

4 2 EVERLAST (1) Tommy Boy

4 3 MARTINA McBRlDE (2) RCA (Nashville)

(l) RCA <Nashmlle)/Columbia

44 JO DEE MESSINA (2) Curb

45 GINUWINE(2;550Mu»if/EIIC

46 LIO :, 1

(l) Logic/Arista

47 RED HOT CHILI PEPPERS (t) Warner Bros.

4 8 BLAQUE (2) Track Masters/Columbia

49 ALAN JACKSON (4) Ansta Nashville

50 CKSCMDefJam/lDjMC

(0 DefSoul/IDJMC

51 EDWIN McCAIN (2) Lava/Atlantic

52 SILKWEWtlro/EEC

53 THIRD EYE BLIND (l) Elektra/EEG

54 LOU WIGKMRCA
55 JEWEL (2) Atlantic

56 MATCHBOX 10(2) Lava/Atlantic

57 SHAWN MULLINSfOSAIC/Columbm

SB JA RULE(i,)Dt//om//D;.WC

(l) LiT Man/lnterscope

(l) Murder IncJDcfJam/lDJMC

59 TAL BACHMAN (1) Columbia

60 MADONNA (3) Mavenck/Wamer Bros.

61 CELINE DION (1)550 Mutic/ERG

(OJbn
62 JANET JACKSON (1) Fl,pMode/Elektra/EEC

M Flyte Tyme/MCA

(l) LiT Man/lnterscope

63 JESSE POWELL (l)Silas/MCA

64 JOHN MICHAEL MONTGOMERY (3) Atlantic

(Nashville)

65 JORDAN KNIGHT (1) Interscope

66 BRIAN MCKNIGHT (2) Motown

67 KELLY PRICE (l) Arista

T68 SANTANA (l) Ansta

T68 ROB THOMAS (t) Arista

70 LEE ANN WOMACK (2) D.tra/MCA.N'iiaWfc

(1) MCA Nashville.

7 1 FASTBALL (2) Hollywood

72 MARK WILLS (3) Mercury (Nashville)

73 STEVE WARINER (2) Capital (Nashville)

74 MARK CHESNUTT('/>D<«a/.MC.4A'ajlii !j«f

75 PUFF DADDY (2) Bad Boy/Ansta

(l) Columbia

76 JOEY MclNTYRE(2.)C2

77 CHANTE MOORE (l)Sdas/MCA

7g COLLIN RA\E<2> Epic (Nashville)

79 LEN (1) WORK/ERG

80 MARC ANTHONY 00 Columbia

81 TOTAL (2) Bad Boy/Arista

82 BARENAKED LADIES (2) Btfrw

83 B»WITCHED(2)£f»c
84 LONESTAR(2>a*«
85 I I 2 (.•) ft.Jft. I,,,;..,

86 SHERYL CROW (2) A&M/lnterscope

87 ANDY GRIGGS (2) RCA (Nashvdle)

88 VENGABOYS (2) Groavtlicious/Slnctl, Rhythm

89 CREED (2) Wind-up

90 Q-TIP(l)Ho/l,»W

0) Violator/DefJam/lDjMC

91 EVE (2) RuJfRyders/lnterscope

(l) The Gold Mind/EastWest/EEG

92 THE OFFSPRING (2) Columbia

93 BUSTA RHYMES (1) FlipMode/Elektra/EEG

94 CITIZEN KING (l) Warner Bros.

95 TY HERNDON (3) Epic (Nashville)

96 REBA McENTIREft.JMCA.rfeniA

4* 4

97 MISSY "MISDEMEANOR" ELLIOTT (3) The

Cold Mind/EastWest/EEG

(l) Bad Bay/Arista

(1) Blackgraund/Atlantic

98 MYA (l) Interscope

(2) Umversity/tnterscopr

99 PHIL COLLINS 0) Wall Disney/Hollywood

100 MONTGOMERY GENTRY (2) Columbia

(Nashvdle)

Hoi 100 Singles

POS. TITLE -^rtirt-fmprwl/kiM

1 Fill II VI ... I Van .

2 NO SCRUBS-TLC-LoFotr/Arulo

3 ANGEL OF MIM .

4 HEARTBREAK HOTEL Whitney Houston Featuring

Faith Evans & Kelly fW-Aristo

5 ...BABY ONE MORE time ; ,
;

6 KISS ME

—

Sixpence None The Richer—Sauint/Columbia

7 GENIE IN A BOTTLE-Cnn>f™A*iii/mi-SCA

8 lviki mormm.;
.

9 nobody's supposed to be here
Deborah Cox—Ansta

10 LIVIN' LA VIDA LOCA-Ricky Martin-C2

I 1 WHERE MY GIRLS AT?-702-Moloiwi

12 IF YOU HAD MY LOVE-)nini/trLof«-

WORK/ERG

13 SLIDE-Coo Goo Dolls-Warner Bros.

14 HAVE YOU EN LR?-Brandy-Atlantic

I S I WANT IT THAT WAY-Backstreet Boys-Jive

16 I'M YOUR ANGEL- H. Kelly & Celine Dion-Jive

I 7 ALL STAR-S/nait Mouth Interscope

1 8 ANGEL—Sarah McLachlan-Ansta/Wamer Sunset/

Reprise

1 9 SMOOTH Su.M.u fanning Rob Thomas-Arista

20 UNPRETTY-nC-tofote/Arato

21 BILLS, BILLS, BILLS—D«fin/s Child—Columbia

22 SAVETONIGHT-Ecsglr-EyeCherry—WORK/ERG

23 LAST KiSS-PcarlJam-Epic

24 {ORJUHATE-Mo^well-Rockland/lnterscope/

Columbia

25 ALL 1 HAVE TO GI\E-Backstreet Bays-Jive

26 BAlLAMOS

—

Fnriaue Iglesias—Overbrook/Inlerscope

27 WHAT'S IT GONNA BBi-Busta Rhymes

FeatunngJanet—FlipMode/Elektra/EEG

28 WHAT IT'S LIKE—Ewrilart—romnyr Boj

29 FLY AWAY-IinyKranlt-Viijin

30 SOMEDAY-Sigar%-Lami/AlJ<jiilir

31 LATELY-Dinnt-Pfni/ii/iiin/Rn/Aiil

32 THAT DON'T IMPRESS ME MUCH-Siumo
Twatn—Mercury (Nashville)

33 WILD WILD WEST-WWISmifk FeatunngDru Hill

& Kool Moe Dee—Overbrook/Columbio

34 SCAR TISSUE Red Hot Chill Peppers Warner Bros.

SS HEARTBREAKER—MantiA Carey Featunngjay-^—

Columbia

36 I STILL BELIEVE Manab Carey-Columbia

37 THE HARDEST THING—98 Degrees—Universal

38 SUMMER GIRLS—LFO—Ltgic/A/irta

39 CAN I GET k^-Jay-ZFeatunngAmiKOjMapr

Coini) &Ja-DefJam/IDJMC
40 )UMPER-7WF,rBI,i,i(-£Mliu/EEC

4 I DOO WOP (THAT THINGJ-loufrii Hill-

RuJJhousc/Columbia

41 MAMBO NO. S (A LITTLE BIT OF...)-Loii

Bega—RCA

4 3 SWEET UkO\-Tyrese-RCA

44 ITS NOT RIGHT BUT IT'S OKAV-Whitncy

Houston—Ansta

45 (GOD MUST HAVE SPENT) A LITTLE

MORE TIME ON YOU-7VS,ik^/ICA

46 LULLABY -Shown Mullms-SMC/Columbia

47 ANYWHERE-M2 Feotunng Lilr^Bad Boy/Ansta

48 TELL ME IT'S REAL-)f-Ci &jojo-MCA

49 BACK 2 GCOD-mo!cnlioj2i>-i<it<i/AuWic

50 808-B^-TrodtMiirifiv'CiJumlra

51 SHE'S SO HIGH Tal Bachman Columbia

52 SHrS ALL I EVER HKD-Ricky Martin-C2

53 MlAM-Wdl Smith -Columbia

54 HANDS—/fair/—Al/onlic
55 WHO DAT—JT Money Featuring Sole—Tony

Mercedes/Ereeworld/Pnonty

56 PLEASE REMEMBER ME— Tim McGmw—Curb

57 FROM THIS MOMENT ON—Shania Twain -

Mercury (Nashville)

58 LOVE LIKE THIS—Faith Evons—Bod Boy/Anslo

59 YOU Jesse Powell—Silas/MCA

60 TRIPPIN'-Total Featunng Missy FJIiott—BaJ

Bay/Arista

Continued on page TE-50
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j ASCAP
^Ending the century on

the highest note.

76% of 1999'sTop 10 Hits on
the Billboard Hot 1 00, R&B, Rap,

A/C and Country Charts are ASCAR

In 1999 ASCAP:

-Distributed more performing rights money to members than any

other PRO in the world.

-Developed new technology initiatives that increased member
service with the lowest expense ratio in the U.S.

-Co-founded the IMJV, the first global shared service center for

rights processing in the digital age to benefit creators worldwide.

-Again, tripled collections from Internet performances on over

1 ,500 licensed web sites.

-Is still the only American PRO owned and run solely by and

for its writer and publisher members.

It's no wonder that in 1999, we welcomed over 13,000 new members,
including: the Goo Goo Dolls, Savage Garden (apm>, Everlast, Christina Aguilera,

Kevin "She'kspere" Briggs, Sixpence None the Richer, Fatboy Slim (prs>, Kelly

Price, SHeDAISY's Kassidy Osborn,jo Dee Messina, Joan Sebastian, Eve, Kandi

Burruss, Shirley Walker, Daniel Lanois, Sole, Omar Alfanno, Van Dyke Parks,

Rufus Wainwright, Grupomania, Orgy and Ken Follesse.

ASCAP
Writing the score for the 21 st Century.

f ASCAP
Where Music Begins"

www.ascap.com



HOT 100

Continuedfrom page YE-48

61 IF YOU (LOVIN' ME)-Si/^£Mtro/££C

62 EX-FACTOR—Lou^n Hill—Ruffiiause/Columbia

6} GIVE IT TO YOU-Jon/on Knight-lnterscope

64 BLACK BALLOON-CooCooDollt-WWrBro!.

65 SPEND MY LIFE WITH YOU—Eric Bmrl

Featuring Tamia—Warmr Bros.

66 THESE ARE THE T1MES-D™ Hdl-Univers,ty/

Island/IDJMG

67 I DONT WANT TO MISS A THING—Morfc

Chesnutt—Decta/MCA Nashville

68 I DO (CHERISH YOU
I

..

69 BECAUSE OF YOU-9«DTwi-Moto»n

70 1 WILL REMEMBER YOU (LIVEJ-Sorafc

McLachlon—Arista

71 CHANTE'S GOT A MAN-do/ilc MooreSilai/

MCA
72 HAPPILY EVER ArTEh-Case-DefSoul/lDJMG

73 MY LOVE IS YOUR LOVE-Wutn^/Won-
Arista

74 ALL NIGHT LONG-F01I/1 Eooiu Feoturing Puff

Daddy—Bad Boy/Arista

75 BACK THAT THANG UP-Jmmdr Ftolunog

Mannie Frtih £ Lil' Wayne—Cosh Money/Univtrsol

76 ALMOST DOESN'T COUNT-Bronrfr-Aflonrit

77 MAN! I FEEL LIKE A WOMANl^Skomo
Twain—Mertury (Nashville)

78 STEAL MY SUNSHINE-L»r.-WOKK/E*C
79 I NEED TO KNOW-More Anthony-Columbia

80 SO ANXIOUS—Cinujrmc—550 Aluiic/£RG

81 FADED PlCTURtS-Case&Joe-DefJam/WJMC

82 BACK AT ONE—Brian McKnigbt—MotoKn

85 WHEN A WOMAN'S FED UP-S. Kelly-jive

84 HOW FOREVER FLUS-Kenny Chesney-BNA

85 AMAZED—Lor.«(or—fLNA

86 SOMETIMES Britney Spears Jive

87 GHETTO COWBOY—Mo Thugs Family Featuring

Bone Thugs-N-Harmony—Mo Thugs/Ruthless/Relativity

88 OUT OF MY HEAD-FaitWr-r/o/lyirool/

89 HARD KNOCK LIFE (GHETTO
ANTHEM)-Jay-l-Roc-A-Fella/DefJam/IDJMC

90 JAMBOREE—Naughty By Nature Featuring Zjiane—

Arista

91 TAKE ME THEtX-BlACKstrcel & Mja fcohjnnj

Mase & Blinky Blink—Interscope

92 STAY THE SAME—joey Mclntyre—Cz
9? LESSON IN LEAVlN'-/oD„ Aquino—Curl,

94 IRIS—Coo Goo Dolls—Warner Sunset/Reprise

95 SATISFY \OV-FujfDaddy Featuring R. Kelly-

Bad Boy/Ansta

96 BETTER DAYS (AND THE BOTTOM
DROPS OUT)—Citmn King—Warner Bros.

97 MUSIC OF MY HEART— 'N Syne & Gloria

Estefan—Miramai/Epic

98 WRITE THIS DOWN Ceorge Strait—MCA
Nashville

99 WHEN YOU BEUEVC-Whilney Houston &
Mariah Carey—DreamWorks/Geffen

100 GOD MUST HAVE SPENT A LITTLE MORE
TIME ON YOV-Alabama Featuring NSync-SCA

(Nashville)

Brrtnet Speai

Hoi 100 Singles Artists - Duo/Group

Pen. ARTIST (No Of Chatted Singes) lmpnnt/Labtl

1 Tl(

2 BACKSTREET BOYS (4)Jive

3 GOO GOO DOLLS (2) Warner Bros,

(l) Warner Sunset/Reprise

4 SUGAR RAY (1) Lava/Atlantic

5 SIXPENCE NONE THE RICHER (1) Squint/

Columbia

(OSautnt/Elcktra/EEC

6 98 DEGREES (2) Universal

(l) Motown

7 702 (l) Motown

8 'N SYNC (3.) RCA

(1) Miramax/Epic

(0 RCA (Nashville)

9 SMASH MOUTH (2) Inlerscopt

1 0 DESTINY'S CHILD (2) Columbia

Hoi 100 Singles Artists - female

Pos. ARTIST Wo OftVWSunk) In^rint/rVbsm

1 BRITNEY SPEARS (3)jive

2 SHANIA TWAIN (5) Mercury (Nashville)

3 CHERfjJWWrBroi.
4 BRANDY (4) Atlantic

5 WHITNEY HOUSTON (3) Arista

(l) DreamWorks/Gcjjen

6 MON ICA (2) Arista

7 FAITH EVANS (3) Bad Boy/Ansta

(l)Ansta

(l) Warner Bros.

8 DEBORAH COX (3) Arista

9 SARAH McLACHLAN (l)Ansta

(l) Ansta/Wamer Sunset/Reprue

10 JENNIFER LOPEZ (2) WORK/ERG

Hol 100 Singles Artists - Male

Pot. ARTIST (No. OfCharted S,nrfe*)ltnpnrt/UM

1 RICKY MARTIN (3) C2

(l) Columbia

2 R. KELLY (5) Jive

(1) Bad Bay/Anita

3 JAY-Z(2> Roc-A-FellurVcfJamflDJMC

(t) Columbia

(l) DefJam/lDJMG

0>£pic

(l) Roc-AFella/RuffRyders/lnterscape

P7

4 TIM McGRAW (5) Curb

5 LENNY KRAWITZ (1) Mavenclt/Virpn

0) Virgin

6 GEORGE STRAIT (4) MCANashville

7 EAGLE-EYE CHERRY (l) WORK/ERG

8 WILL SMITH (3) Columbia

(t) Ovcrbrook/Columbia

9 MAXWELL (l) Rock land/lnterstope/ Columbia

10 TYRESE (2) RCA

Hot 100 Singles Imprints

Pus. IMPRINT (No Of Charted Situfes)

1 ARISTA (17)

2 JIVE (is;

3 COLUMBIA (21)

4 WARNER BROS. (10;

5 RCA (14)

6 LAVA ($)

7 LAFAC£(7.)

8 BAD BOY (S)

9 MERCURY (NASHVILLE) (12)

10 WORK(+;
I 1 ATLANTIC (9)

12 ELEKTRA (it)

13 MOTOWN (6)

14 INTERSCOPE (6)

15 C2(5;

Hot 100 Singles Labels

Pos. LABEL (,V„. Of Charted Smfjrs)

I ARISTA (34)

1 COLUMBIA (36)

3 JIVE (12)

4 ATLANTIC (so)

5 WARNER BROS. (tS)

Hot 100 Singles Producers

Ten. PRODUCER (No. OfCharted Singles)

1 RODNEY JERKINS (6)

2 R. KELLY (7)

3 SHF/KSPERE (3)

4 MATT SERLETIC (6;

5 DAVID KAHNEfeJ
6 ROBERT JOHN "MUTT" LANGE (5)

7 STEVE TAYLOR (2)

8 LAURYN HILL (4)

9 MISSY ELLIOTT (3)

10 MAX MARTIN (7)

I I DAVID FOSTER (3;

I 2 DARRiXL DELITE ALLAMBY (5)

13 BYRON GALLIMORE 06)
14 MARK TAYLOR (3)

15 ERIC VALENTINE (3}

16 ROB CAVALLO (4)

1 7 KEITH STEGALL (8)

18 SWIZZ BEATZ (5)

19 BRIAN RAWLING (3)

20 GOO GOO DOLLS (3)

21 LENNY KRAVITZ (2)

T22 DAVID FRANK (2)

T22 STEVE KIPNER (2)

24 PIERRE MARCHAND0)
25 PAUL WORLEY (to)
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Hot 100 Singles Sales

PCW. TlTLE-Artirt-/mprir.l/Lili</

1 BELlEVE-C/irr-WarnerBroi.

2 NOBODY'S SUPPOSED TO BE HERE
Deborah Cox—Arista

3 I'M YOUR ANGEL— ff. Kelly & Celine Dion-Jive

4 ...BABY ONE MORE TIML-Bntney Spears—Jioe

5 GENIE IN A BOTTLE—C/lnrtina Agutltra—RCA

6 HEARTBREAK HOTEL-VWutnej. Homlon Featuring

Faith Evans £- Kelly Price—Arista

7 SUMMER G

I

RIS—LFO—Logic/Arista

8 IF YOU HAD MY LOVE-;rnm/er £«/*•<-

WORK/ERG

9 LIVIN' LA VIDA IOCK—Ricky Martin—C2

10 ANGEL OE MINE—Moniro—Arijlo
1 1 BILLS, BILLS, BILLS-Dnlin/i CniM-Columo.a

12 WHO DAT JT Money Featuring Sole-Tan/

Mercedes/Freeworld/Priority

1 } ALL I HAVE TO GIVE-BatfelreetBoyj-;i»e

M GIVE IT TO YOU-Jordan Knight-lnterscope

1 5 SMOOTH—Santona Featuring Rob Ihomas—Arista

16 WHAT'S IT GONNA BE?!-Biuta Rhyme,

FcatvringJanct-FttpMoac/Elektra/EEC

17 I STILL BELlEVE-Mana/iCarey-Columoia

1 8 FORTUNATE—Mora*//—fleet lanaVhterscope/
Columbia

19 LAST KISS—PeariJam—Epic
20 HEARTBREAKER—Marion Carey Featuringjay-^-

21 GHETTO COWBOY—Mo Thugs Family—Mo Thugs/

Ruthless/Relativity

22 NO SCRUBS-TLC-Loface/Aruto

2} 808

—

Blaque—Track Masters/Columbia

24 KISS ME

—

Sixpence None The Richer—Squint/Columbia

25 BECAUSE OF YOV—98 Degrees—Molomn/

Universal

26 IT AINT MY FAULT ISM The Shocker

Featuring Mystikal—No Limit/Priority

27 BA1LAMOS—Ennquc Iglesias—Overbrook/lntencope

28 C'EST LA VIE-B'Wjt/in(-£pic

29 IF YOU (LOVIN' ME)-S,7Jt-HerVtra/££C

30 HARD KNOCK LIFE (GHETTO ANTHEM)
Jqy-Z-RcK-A-Fella/IDJMC

3 1 LATElY-Dipine-fenda/urn/SWAnl

32 LOST IN YOU—Garth Brooks As Chris Games-

Capitol

33 STAY THE SAME—/oey Mc/ntyrr—C2
34 TR1 PPIN'-Tora/ Featuring Missy Elliott-Bad Boy/

Arista

35 UNPRETTY-TLC-LoFace/Arata

36 NO PIGEONS-Sfmrtf Thiers. Featuring Mr. V/oois-

Roc-A-Blok/Rujjhouse/Columbia

37 MY LOVE IS YOUR LOV (.-Whitney Houslon-

Ansta

38 WHERE MY GIRLS AT?-702-Motnii>n

39 JAMBOREE—-n/auj/ity By Nature Featuring #ione-

Arista

40 CHANTfS GOT A MAN-CnonleMoore-

Silas/MCA

4\ TAKING EVERYTHING—CeraMLeiiert—

EojtrVejt/HC

41 WILD WILD WEST-W//Smiln Featuring DruH,//

& Kool Moe Dee—Overbraok/Columbia

4 3 ITS NOT RIGHT BUT IT'S OKAY-VWiilney

Houston—Antta

44 GOODBYE-SpiteCirfc-Virgin

45 EVERY MORNlNG-Sugorflay-Laua/AI/ant.,:

46 SATISFY YOU-PuJOaaWr Featuring*. Kelly-

Bail Boy/Arista

47 PUSHIN' WltCHT-lce Cube Featuring Mr. Short

Khop—Priority

48 MUSIC OF MY HZArVT—'N Sync & Cloria

Estefan—Miramax/Ep ic

49 SPEND MY LIFE WITH YOU-£nrBenet

Featuring Tamia—Warner Bros.

50 I NEED TO KNOW-MortAnllioiir-CWi.ml.io

51 TH E HARDEST TH I NG-9S Degrees-Universal

52 HAVE YOU EVER?-Brana>-Ai/ontie

53 FADED PICTURES— Case &Joe—DefJam/IDJMG

54 I'M NOT READY-(f»,(/,5o»al-H«lciW££C

55 TELL ME IT'S REAL—K- Ci ej/o/o—MCA
56 WE CANT BE FRIENDS-Drooron Coi Willi

R.L—Arista

57 PLEASE REMEMBER ME/FOR A LITTLE

WHILE -Tim McCraiv-Ciui

58 MY FIRST NIGHT WITH YOU-Mya-
Umversity/lnterscope

59 LOVE LIKE THIS-Fa.rt£i»n>-BodBo/Anrfo

60 IF I COULD TURN BACK THE HANDS OF
TIME-«. Kelly-jive

61 I WANT IT ALL—Warren G Featuring MaefV IO—
G- Funk/Restless

62 WOOF-Snoof DoggFeotunngMjjtlMAndFiena'-.rVb

Limit/Priority

63 MY FAVORITE GIRL-Daw Hol/uter-De/

Squad/Di-enm Works

64 LOVE ME—tt2 Featuring Mase—Bad Boy/Ansta

65 WE LIKE TO PARTYl-Vmjormys-Craonfcious/

Slrirf/jfl/iyflim

66 GET CONE-W(o/-JVoonlim»/Vinjin

67 SMILE-Vilamm C Featuring Lady Saw-Elektm/EEG

68 WHEN YOU BaiEVE-WnifneyHourtonelMorian

Carey—Dream Works/Geffen

69 ALL NIGHT LONG-FoilnEraraFea/unrg/'ufr

Daddy—Bad Bay/Arista

70 WHEN I CLOSE MY EYES-fflomce-laFoce/

Anita

71 SHE'S ALL I EVER HAD—flicky Martin—C2
72 ONE MORE TRY-Diuine-Pemfolum/ffedAnf

73 FROM THIS MOMENT ON-S/iania Taxiirt-

Mereury (Nashville)

74 IT'S ALL ABOUT YOU (NOT ABOUT
M E) —Trade Spencer—Capitol

75 HOLD ME -Bnan McrTnight—Mofoa'n/l/niDena/

Hat 100 Singles Airplay

Pos. TITLE-^Arhir-Imprirtt/Label

1 NO SCRUBS-71C-LoFace/Arijlo

2 SLIDE-Coo Coo Do/li-Warner Bros.

3 I WANT IT THAT WAY-Borfatreet floys-./'W

4 EVERY MORNING-SujarRaj-lata/Al/ariht

5 KISS ME

—

Sixpence None The Richer—Sauint/Co/umbia

6 WHERE MY GIRLS AT?-702-Moloim

7 ALL STAR—Smash Mouth—lnterscope
8 ANGEL OF MINE-Monico-Arota

9 SAVE TONIGHT-Eajle-FyeCnerrj-WOBfiyEflC

10 ANGEL~Saro)iM(locii/or,-Aruto/H'omerSoruel/

Reprise

1 1 HAVE YOU EVER?-Brandy-Al/antie

12 BELIEVE-aer-WornerBro).

13 LIVIN' LA VIDA LOCA-Ricky Martin-Cs

14 GENIE IN A BOTTLE-CnnitinoAguilero-flCA

15 WHAT IT'S LIKE—Ewrrajt—Tommy Boy

16 HEARTBREAK HOTEL-Wnitnry Hour/on Featuring

Faith Evans & Kelly Price—Ariila

17 FLY AWAY—Lenny KraviLz—Virgin

18 IF YOU HAD MY LOVE-/enni/er Lopecr-WORK/

ERG
19 SOMEDAY-SujarBar-Laoa/At/ortif

20 ...BABY ONE MORE TIME-flntne, Spears-Jive

21 UNPRETTY-nC-loFaee/Ariita

22 CAN I GET A...-Jay-Z.FeaturingAmil (OfMajor

Coin) HJa-DefJam/lDJMC

23 SWEET LADY—T/rese—flCA

24 MAMBO NO. 5 (A LITTLE BIT OF...)-lou

Bega-RCA

25 THAT DON'T IMPRESS ME MUCH-S/iania

Twain—Mercury (Nashville)

26 ANYWHERE— J 12 Featuring Lilt-Bad Boy/Arista

27 SCAR TISSUE-SedHotCniliPefifiers-WonirrBroi.

28 LULLABY-S/ionnMu/liru-SMC/Columoio

29 SMOOTH-Sonfano Featuring Rob Tnomai-Arula

30 BACK 2 GOOD-malrnooi 20—Laixi/Al/onlic

31 JUMPER-TWEyeB/inif-flrJrtra/EfC

32 SHE'S SO HIGH—To/ Bae/iman

—

Columbia

33 NOBODY'S SUPPOSED TO BE HERE-
Deborah Cox—Ariita

34 BILLS, BILLS, BILLS-DeilinyVCni/d-Co/umho

35 MlAMI-Wi//Sm,ln-Co/umoio

36 HANDS-Jeroel-At/ontir

37 BAlLAMOS—Ennaue Iglesias—Ooeroroofc/interjcope

38 FORTU NATE—Major*//—Rodr Land/lnterstope/

Columbia

39 EX-FACTOR—Laurjrn Hi/l-Hufnouse/Co/umoio

40 LAST KISS—Peor/yom—£jf»ic

4 1 THE HARDEST THING—9B Degree*— l/niyerso/

4 2 (GOD MUST HAVE SPENT) A LITTLE
MORE TIME ON YOU-'jVSyne—JtCA

4 3 DOO WOP (THAT THING)-LaurynHi/l-

Rujfhouse 'Columbia

44 WILD WILD WEST-Wi//Smitn FeuturmgDru Hi//

A: Kool Moe Dee—Overbrook/Columbia

4 5 BACK THAT THANG UP-/ui*ni/e featuring

Mannie Fresh & Lit' Wayne—Cosh Money/Universal

46 I WILL REMEMBER YOU (LIVE)-Wi
McLachlan—Arista

47 I DO (CHERISH YOU)-98 Degreej-Uniwrso/

4 8 SO ANXIOUS—Cinurine—550 Munc/EflG

49 BLACK BALLOON—Goo Goo Do//i—Warner Broj.

50 STEAL MY SUNSHINE-Un-WOM/EHC
5 1 BACK AT ONE—Brian MrKngnl-Motonn

52 ALMOST DOESN'T COUNT-Bronoy-Ailanlic

53 WHEN A WOMAN'S FED U ?-R. Kelly-Jive

54 ITS NOT RIGHT BUT IT'S OKAY-Wnirncy

Houston—Arufo

55 TELL ME IT'S REAL-/C-Ci£/o/o-MCA

56 AMAZED-Loneslor—aVA

57 SHE'S ALL I EVER HAD-BicA»Martin-C2

58 MAN! I FEEL LIKE A WOMANI-Shomo
T'jain

—

Mercury (Nashville)

59 THESE ARE THE TIMES—Dru Hi//—

l/nioemiy/fc/andV/DyMC

60 LESSON IN LEAVIN'-yoDeeMeaino-Caro

61 IRIS—Goo Goo Dolts—Warner Sunset/Reprise

62 WRITE THIS DOWN—Ceorge Strait—MCA
Nashville

63 OUT OF MY HEAD-fiirtMr-Ho/l)»ood

64 HOW FOREVER FEELS-Kenny Chesney-BNA

65 YOU-Jesse Povcll-Sitos/MCA

66 TAKE ME THERE—BLAC/Crireet & Mya Featuring

Mase «• Blinky fl/me-Jnlenro/ie

67 LATELY-Di™e-PenduW«WAnl
68 PLEASE REMEMBER ME—7im MrCraw—Curb

69 ALL I HAVETOGIVE-Bac/utreetBoyi-yioe

70 SOMETIMES-BrilneySpears-Jive

7 1 HEARTBREAKER—Marian Corey Featuringjay-l-

Cotumbia

72 WHAT'S IT GONNA BE?!-Busta Rhymes

FeaturingJanet—FlipMade/Elektra/EEG

73 STAND BESIDE ME—/oDeeMeoino—Curd
74 I'LL BE—Edwin McCain—Lava/Atlantic

75 WHAT YA WAHT-Ece &Nakio-RuffRyden/

Interscope
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Triple The Strength

TOP BILLBOARD 200

ALBUM LABEL

HOT MODERN ROCK LABEL

HOT MAINSTREAM ROCK LABEL

HOT R&B/HIP HOP SINGLES

& TRACKS AIRPLAY

Maxwell - "Fortunate"

(RockLand / Interscope / Columbia)

HOT LATIN TRACKS ARTIST

Enrique iglesias

(Fonovisa and Interscope)

TOP BLUES LABEL

TOP GOSPEL LABEL

TOP BLUES ARTIST

Jonny Lang

TOP BLUES ALBUM
Jonny Lang - "Wander This World"

TOP BLUES IMPRINT



s 1 c

Top R&B/Hip-Hop Artists

Pofc ARTIST (No. OfChartiJSii^et&Atbuiia)lnphnt/LaM

I R. KELLY (8)Jux

(OBadBoj/Arista

I LAURYN H1LL(6J Ruffhouv/Columbw

(l) Ruffhausc/Columbia/CRC

(i) Columbia/lsland/lDJMG

3 lKr-Z(S)Moc-A-f*a/tDJMC

(l) Bad Boj/AHsta

(l) Blackground/Atlantic

(}) Columbia

(t) DefJam/IDJMC

MEpic

M lac-A-faTa/DtfJmn/WJMC

0) Roc-A-Fella/RaffRyders/lnterscope

4 FAITH EVANS (s)Bad Boy/Ansta

(l)AVS

(l) Arista

(l) RuffRyders/IDJMC

(l) Warner Broi.

5 DRU HILL (4) DefSout/lDJMC

(l) Uniorrsity/lsland/lDJMC

(1) Ooerbrook/lnterscope/Calumbia

6 TLC (5) LaFace/Aruta

7 JUVENILE (5) Cash Money/Vnniersal

(2) Hypnoltit Minds/Loud

(l) Motown

(1 ) Ruff Ryders/lnterscope

0) Warlock

8 DMX (5) RuffRyders/tDJMG

(3) Rac-A-Fella/lDJMG

(1) Defjam/IDjMG

(OMCA
(t) RuffRyders/lnterscope

9 WHITNEY HOUSTON (s)Ansta

(0 DreamWorks

10 SI LK (3) Elektra/EEG

(1) Rap Artist/Fully leaded

11 TYRESE(|)»«
0) Columbia

12 DEBORAH COX U) Arista

I] CASE (3) DefSoul/lDJMG

(0 DefJam/lDJMG

14 GINUWINE(4.)55oMiitit/£/M

(l) Columbia

15 BRANDY (5) Atlantic

(t) Arista

(1) Atlantic/AG

16 1 \ Bad Boy/Anita

17 MAXWELL (2) Columbia

(0 Cobmbia/CRG

(t) Rock Land/lnterscope/Columbia

1 8 K-CI & )OJO (4) MCA
0) Rock Land/MCA/lnlerscope

19 DESTINY'S CHILD (l)Columbio

(l) Columbia CSC.

20 JA RULE (2) Murder Inc./DefJam/IDJMG

(l) Darkchild/Epk

(l) DefJam/IDJMC

(1) Lil' Man/lnterscope

(1) Tab Tum/Bektra/EEG

21 JESSE POWELL (3) Silas/MCA

22 BUSTA RHYMES (6) FI,pMode/Flektro/EFC

23 MONICA (4) Arista

0) Atlantic

24 ERIC BEN ET (3) Warn,, Bros

2i 701 (2) Motown

(1) Motown/Universal

26 MISSY "MISDEMEANOR" ELLIOTT (5>Th,

Gold Mind/EastWest/EEG

(1) Bad Boy/Arista

(t) Blackground/Atlantic

(l) EastWesl/EEG

(l) Roc-A-fella/lDjMG

27 2PAC (2) Amaru/Dtath Row/lnterscope

(t) Death Row/Pnonty

28 MARY j. BL1GE (6) MCA
(1) Epic

(l) Ftyte Tyme/MCA

(l) Gospo Cenlrtt/lnterscope

29 EMINEM (4) Web/Afttrmath/lnterscope

50 KELLY PRICE 0) All Out/So So Def/Columbia

(0 Arista

(l) DefSoul/Rock Land/lntcrscopt

(1) T-Ncck/DcfSaul/IDJMG

(1) T-Neck/IDJMG

(0 T-Ncck/lsland/IDJMG

(l) Def]am/ID]MG

(1) Loud/Columbia

U) MCA
(l) The Gold Mind/EastWest/EEG

37 B.G. (3) Cash Money/Universal

38 CHANTE MOORE (3) Silas/MCA

39 EVE (3) Ruff Ryden/lnterscopt

MRCA
(l) The Gold Mind/EastWestYEEG

40 OUTKAST (3) LaEoce/Arista

(0 DefJam/lDJMG

(t) No Limit/Jiist

M Organitfd Noiu/AtM/lnterseope

41 MYST1KAL (3)^0 Limit//™

(3) No Limti/?rioritf

(t) Big Boy/No Limit/Jiue

4 2 BLAQUE (2) Track Masters/Columbia

(1) Track Masters/Columbia/CRG

4 3 BRIAN McKUlGHT (3) Motown/Universal

(2) Motown

44 LIL' TROY te) Start Sfof^«<pul>/ic/t/n,t«rsol

4 5 METHOD MAN (f) DefJam/lDJMG

(l) Columbia/DcfJam/lDJMC

(1) Elip/lnterscope

(!) Virgin

46 TRICK DADDY DOLLARS (l) Slip-N-Slide/

Warlock

47 KIRK FRANKLIN (3) Gospo Centrtc/lnterscope

(1) B-Ritt/lnttncopt

48 THE TEMPTATIONS (2) Motown

(2) Motown/Universal

49 GERALD LEVERT (5) EastWest/EEG

(0 lloo-Bangin'/Prionty

iO J EN N I FER LOPEZ '(2) WORK/Epic

UurynHill

31 SNOOP DOGG (5; No Limit/Priority

(1) 19 Street/Priority

M Elektra/EEG

32 MARIAH CAREY (3) Columbia/CRG

(2) Columbia

(l) DreamWorks

33 TOTAL(3>Bod%/,4njlo

(ONooTrybc/Virgin

(0 Violalor/IDJMG

34 REDMAN (7) DefJam/IDJMC

(0 Columbia/DefJam/IDJMC

<l) Umuemty/lsland/IDJMG

(l) Kipn

35 PUFF DADDY (6) Bad Boj/-4rtilo

(l) Columbia

36 NAS (5) Columbia

(l) Columbio/C«C

Top New R&B/Hip-Hop Artists

Ptn. ARTIST (\o 0/ aorfftf Sinelii &Album) Impnnt/LaM

1 JA RULE (2) Murder Inc./DefJam/lDJMG

(l) Darkcbild/Epic

(l) DefJam/IDJMC

(l) LiT Man/lnterscope

(1) Tab Tum/Bektra/EEG

2 EMINEM (4) Web/Aftermath/lnterscope

3 EVE (3) RujfRyders/lnterscope

MRCA
(l) The Gold Mmd/EastWestrfEC

4 BLAQUE (2) Track Masters/Columbia

(1) Track Masters/Columbia/CRG

5 JENNIFER LOPEZ (2) WORK/Epic

6 DAVE HOLLISTER (3) DefSquad/DreamWorks

(t) DefSquad/DreamWorkt/lnterseopt

7 IDEAL (2) Noontime/Virgin

8 DIVINE (3) Pendulum/Red Ant

9 DJ CLUE(4)Sot-A -Fella/IDJMG

10 Q-TIP0)AruloSOOl/Anito

M Hollywood

M Violotor/DcfJam/IDJMC

Top R&B/Hip-Hop Artists

Duo/Grour

is. ARTIST f,Vo <yChirlid$iigfa£ Vi... > !,( 1 label

1 DRU HILL (4)DefSoul/IDJMC

(2) Uniuersity/lsland/lDJMG

(l) Ouerbrook/lnteruope/Columbia

2 TLC (5) LaFace/Arista

3 SILK (3) Elektra/EEG

(l)Rap Artist/Fully Loaded

4 I II (4) Bad Boy/Arista

i K-CI & JOJOC^AfCA
(l) Rock Land/MCA/lntcrscope

6 DESTINY'S CHILD (2) Columbia

0) Colombia/ CRG

7 702 (2) Motown

(l) Motown/Uniuersal

8 TOTAL (3) Bad Boy/Arista

MNooTrybe/Virgin

(0 Violalor/IDJMC

9 OUTKAST (3) LaFoce/Aristo

M DefJam/lDJMG

(1)Me Limit/)

0) Orgam&d Noizf/A&M/lnterseope

10 BLAQUE (?) Tract MaUen/Coiumbia

0) Track Masters/Columbia/CRG

Top R&B/Hip-Hop Artists - Femal

Poi. ARTIST (No. OfCharted Smelts £ Albums) linprmt/UM

1 LAURYN HILLWSoJnoua/Columoio

(0 Calambia/liland/IDJMC

(0 Ruffhouse/Columbia/CRG

2 FAITH EVANS (5) Bad Boy/Arista

(l)AVS

(l) Arista

<l) RuffRyders/lDJMG

(l) Wamer Bros.

3 WHITNEY HOUSTON (5) Arista

(l) DreamWorks

4 DEBORAH COX (4>Ansta

i BRANDY <s> Atlantic

(l) Arista

(l) Atlantic/AG

6 MONICA (4) Arista

(1) Atlantic

7 MISSY "MISDEMEANOR" ELLIOTT ($) The

Cold Mind/EastWest/EEG

(l)BadBoyArista

(t) Blackground/'Atlantic

(1) EastWest/EEG

(l)Roc-A-Fella/ID]MC

8 MARY J. BUGEffij MCA
(t) Ep«

(t) Fb/te Tyme/MCA

(t) Gospo Centric/lnterscope

9 KELLY PRICE (l)AII Out/So So Def/Columbia

(t) Arista

(l) DefSoul/Rock Land/lnterscope

(l) T-Neck/DefSoul/lDJMC

(1) T-Neck/IDJMC

(1) T-Neck/Uland/IDJMC

10 MARIAH CAREY (3) Colimbia/CRG

(2) Columbia

(l) DreamWorks

Top R&B/Hip-Hop Artists - Male

Pot. ARTIST (No. Q[aiarlrilSitiett1 & AtbjonsUmpnnt/Ubrl

I R. KELLY (8)J11*

(l) Bad Boy/Arista

1 IAY-Z(5)Roc-A-Fella/W]MG

(l) Bad Boy/Arista

(0 Blackground/Atlantic

(1) Columbia

(l) DefJam/lDJMG

MlpK
Conhnuti on page i t ~,<<
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0) Roc-A-Fella/DefJam^DJMG

0) RcK-A-Filla/RuffRydcrs/lnterscopt

3 JUVENILE (5) Cash Money/Universal

(2) Hypnotist Minds/Loud

(0 Motown

0) RujJRyders/lnterseope

(0 Warlock

4 DMX (5) RuffRydtrs/lDJMG

(3)Rx-A-FtaWIDJUG

(1) DefJam/IDJMG

(l)MCA

(1) RuffRyders/lnterscope

5 TYRESE (4) RCA

(l) Columbia

6 CASE (3; DefSoul/IDJMC

MDeJJam/IDJMG
7 GINUWINE^)55oMi.Ji(/£fif

0) Columbia

8 MAXWELL (2) Columbia

(1) Columbia/CRG

(0 Rock Land/lnttrscope/Columbia

9 JA KUll(2)Murdt,lm./D,fJam/lDJMG

(ODarkchild/Epic

(0 Defjam/IDJMG

(l) Lit' Man/Inttrscopt

0) Tab Kmrtlthra/EEG

10 JESSE POWELL (3) Silas/MCA

Top R&B/Hip-Hop Imprints

Pol. IMPRINT Wo. OfqiorteiS,ntlu& Album)

1 ARISTA (27)

2 COLUMBIA (47)

3 BAD BOY (23)

A NO LIMIT (42)

5 DEF JAM (29)

6 CASH MONEY (13)

7 LAFACE (24)

8 RUFF RYDERS (12)

9 MOTOWN (27)

10 ELEKTRA (25,)

11 DEF SOUL (12)

12 JIVE (33)

13 MCA (26)

14 ROC-A-FEUA (13)

15 RUFFHOUSE (13)

Top R&B/Hip-Hop Labels

tot. LABEL Wo. OfCbarUdSmttaiAlburu)

ARISTA (Si)

ISLAND DEF JAM MUSIC GROUPS
COLUMBIA RECORDS GROUPOo)
INTERSCOPI ; .

PRIORITY (85)

Top R&B/Hip-Hop Album Artists

Pot. ARTIST Wo. Of ChartedAlbum) Imprint/Label

I DMX (2) RuffRyders/IDJMG

1 JUVENILE (l) Cash Money/Universal

(1) Warlock

3 LAURYN HILL (1) Ruffhouse/Columbia/CRC

4 R. KELLY (1)fim

5 }AX-Z U)Roc-A-Ftllart>tf]amADJMC

ft) Roc-A-Fella/IDJMC

6 TLC ft) LaFace/Arista

7 2PAC ft) Amaru/D.otli Rom/Interscope

8 NAS ft) Columbia/CRG

9 DRU HILL ft) Dr/Soul/JD/MC

10 MYSTIKALOJBgfioyMbLmnVjyi*

ft) No Limit/Jit*

1 1 METHOD MAN (2) DtfJam/ID]MC

12 WHITNEY HOUSTON ft)Aroto

I 3 EMINEM ft) Wcb/Ajtermatb/lntencopt

14 REDMAN (2) DtfJam/IDJMC

15 BUSTA RHYMES ft) HipMode/Elektra/EEG

16 MARIAH CAREY (3) Columbia/CRG

17 GINUWINEft)550Mui.c/Epic

18 I MO) Bad Bqy/Ariita

1 9 SILKK THE SHOCKER (2)No Limit/Priority

20 HOT BOYS (2) Cash Monty/Universal

(l) Cash Money

21 SNOOP DOGG (2).VoLiniit/Phontj

22 MARY J. BLlGEf2) MCA
23 BRANDY (l) Atlantic/AG

14 TYRESE ft) RCA

25 JA KVlX(l) Murder Inc./DefJam/IDJMG

26 TRICK DADDY DOLLARS (l) Slip-N-SIide/

Warlock

17 B.G.ft) Cash Money/Universal

28 KIRK FRANKLIN (l) B-Ritc/Interscopt

0) Gospo Centric/lnterscope

29 EVE (l) RuffRyders/lnterscope

30 SILK (j)EMrra ffg

31 dj ciue(0«oc-a-f»i/o/;d;a(c

32 CASE 0) DtfSoul/IDJMG

33 FOXY BROWN ft) Yiolator/IDJMG

34 lCECUB£ft)Pr,onty

35 1.1 L' TROY 0) Short Stop/Rtpublic/Umversal

36 THE TEMPTATIONS (2) Motown/Universal

37 OUTKAST ft) LaFact/Arista

38 K-CI 8. JOJO (2) MCA
39 MISSY "MISDEMEANOR" ELLIOTT ft) TJw

Co/dMind/EorfWet/EEC

40 DEBORAH COX (1) Arista

41 TRU (2) No Limit/Priority

41 BRIAN McKNiOHT'i ,1 V,;.:,,-,
1

43 Him l.V\NS. ,':'„.: .-„, < .

44 MOBB DEEP ft)W Columbia- CSC

4 S MASTER P (3} Mb Limit/Wont).

46 DESTINY'S CHILD ft] Columbia/CifG

47 THE ROOTS (2) MCA

48 ERIC B£NETft)rVarn.i-Bro>.

49 PUFF DADDY 0 J Bad Boy/Arista

50 JESSE POWELL ft) Silos/MCA

Top R&B/Hip-Hop Albums

POS. TlTL£-4r1id-Jmftrini/IoM

1 400 DEGREEZ-JiiMni/i-CojUlonjf/UniooM/

2 FLESH OF MY FLESH BLOOD OF MY
BLOOD-DMX-RuffRyders/lDJMC

3 THE MISEDUCATION OF LAURYN HILL—
Lauryn Hill—Ruffhouse/Columbia/CRG

4 K.-R. Kelly-jive

5 VOL. 2„. HARD KNOCK LIFE-Jo,-,?.-

Jlor-A-F.llo/iD/MG

6 RUFF RYDERS: RYDE OR DIE VOL. I-
Vanouj Artists—RuffRydcrs/Interscopt

7 FANMAIL-TLC-LoJo«/VWo
8 GREATEST HITS—2f\ic—Amanj/Dfaln Sob/

Inttrscope

9 I AM...-XAS-Co/umbia/CSC

10 ENTER THE DRU—Dai Hill—DefSoul/lDJMG

I I GHETTO FABULOUS-MXrtiM-JVoLimil//i«

12 MY LOVE IS YOUR LOVE-Wiitni; Houiton-

Arislo

I 3 THE SLIM SHADY LP-Eminem-Web/Aflermath/

Interstope

14 E.L.E.: EXTINCTION LEVEL EVENT: THE
FINAL WORLD FRONT—Bwfa Rhymes—

FlipMode/Elektra/EEG

I S TICAL 2000: JUDGEMENT DAY-Mrtbod

Man-Defjam/IDJMG

16 irS DARK AND HELL IS HOT-DMX-Ruff
Ryders/IDJMG

17 100% GlNUWINE-Cmu«ine-550Mujic/Ej>ic

18 ROOM I 1 1—112—Bad Boy/Arista

19 U(t-Soundtrack-RockLanaVlnttrscope

10 MARY—MaryJ. Bligt—MCA

21 NEVER S-A-Y NEVER-Br»no>-Allonnc/AC

22 DOCS DA NAME 2000-S.dman-D././am/

;d/mc

23 MADE MAN-SiM The Shocker-No Lmit/Pnonty

14 # I 'S-Mariob Carpi-Columbia/CSG

25 TYRESE-7>r«K_SCA

26 GUERILLA WARFARE-Hot Bojj-Cajb Money/

Universal

27 VENNI VETTI VECCI-Jo Rule-Murder Inc./Def

Jam/IDJMG

28 WWW.THUG.COM-7>a Doddy-SUp-N-Slide/

Warlock

29 CHOPPER CITY IN THE GHETTO—B. C.—
Cash Money/Universal

30 NO LIMIT TOP DOGG-Snoo/>Dog-M> Limit/

Priority

31 LET THERE BE...EVE - RUFF RYDERS'
FIRST LADY'-Eve-Rug Ryders/hterscope

32 THE NU NATION PROJECT-JMfronWin-
Gospo Centric/lnterscope

33 TON IG HT—Silk—Bektra/EEG

34 DJ CLUE? THE PROFESSIONAL-D/ Clue-

Roc-A-Fella/IDJMG

35 PERSONAL CONVERSATION-Ca«-D./.SouI/

IDJMG

36 CHYNA DOLL-FoirBroim-Violotor/myMC

37 WAR b PEACE VOL. I (THE WAR D1SC)-

Ice Cube—Priorny

38 SITTIN' FAT DOWN SOUTH-Lil' Troy-Short

Stop/Republic/Universal

39 AQUEMINI-Oul/foit-LoAt./Ariito

40 PHOENIX RISING-T)itT»mftolioiu-Moto»n/

DwKnH
4 I DA REAL WORLD-Muj» "Misdemeanor" ERiatt-

Tht CoUMina7EaitW.il/EEC

4 2 ONE WISH-D.Wi Coj-AnHa

43 DA CRIME FAMILY—Tnj—Wo Ltmil/Phority

44 IT'S REAL-K- C1HJ0J0-MCA
45 KEEP THE FAITH-Faitnfram-BadBoj/Anifo

46 MURDA MUZIK-MoWD«J>-LoLd/Columoia/

CJ!G

47 BLACKOUTI-MrfnodiVWR*dman-D»//am/

IDJMG

48 THE WRITING'S ON THE WALL-Ce*n/,
Child—Columbia/CRG

49 A DAY IN THE LIFE-Enc tWt-Womfr Bros.

50 THINGS FALL APART-71. Jiools-MCA

51 FOREVER-PufDodo>-BodBo>/An!lo

52 NO LIMIT SOLDIER COMPILATION - WE
CAN'T BE STOPPED-VoriouiArtiili-Pnoritj

53 'BOUT IT—Jesse Powell—Silas/MCA
54 THE ART OF STORYTELLING—S/tct/i«Jt—Df/

Jam/IDJMC

55 CAN'T STAY AWAY-Too Skort-»ort//ii»

56 BACK AT ONE—BnanMc/uignf—Moto*V
Universal

57 IN OUR LIFETIME-FijniWIiM/C-JiMi*
House/Unnersal

58 SOUL OF A WOMAH-KellyPrice-T-Neck/DeJ

Soul/IDJMC

59 BOSSALINIE-C-MurAi—No Limit/Priority

60 BIG WILLIE STYLE-W/ISmim-Coiumbio/CSC

61 RHYTHM-AL-ISM-D/euuV-Pnj/I^Ariilo

62 KIMA, KEISHA b PAM Tolol BodBo,/.W.i

63 VIOLATOR THE ALBUM-VammArtistj-
Violator/Dt//om/ID;MC

64 THE BOY IS MINE-Monica-Amfa

65 98 DEGREES AND RISING—9S Degrees—

Motown/Universal

66 CRAZYNDALAZDAYZ-r«orDoCUy/iUii«sO/
Three 6 Majia—Hypnotiv Minds/Loud

67 WILD WILD WEST-Soundlradi-Owrbroo*/

Inttrscope

68 THA BLOCK IS HOT-W Wayne-Cash Money/

Universal

69 DA GOOD DA BAD b DA UGLY—Crio Boys—

Rap-A-Lot/Virtin

70 THUG MENTALITY 1 999—ATrajgf Bonf—Mo
Thugs/Ruthltss/Loud

71 ON THE 6-;<nmJVrLopK-lV0*/r/Efic

72 COMING OF AGE—Memphis Blrtk—
Roc-A-Fella/IDJMG

73 MELVIN FLYNT - DA HUSTLER-M>r«a|o-

Penalty/Tommy Boy

74 STREET Lirt-Fiend-No LmitVPrionty

7$ GHETTO HYMNS—Daw Ho//uter-De/Squaa7

Dream Works/lnlerscope

76 ONLY GOD CAN JUDGE ME-Maj!<rP-M>

limil/Pnonly

77 RZA AS BOBBY DIGITAL IN STEREO—fi^A

Ai Bobby Digital—Get StrttW2

78 RUSH HOUR^Soundb»Klt-D«/;am/;DJMC

79 PRINCESSES NUBIENNES—La^ubiam—
OmTown/Hither Octaoe/Virgin

80 THE COLLECTION: VOLUME ONE-Boiw

Thugs-N- Harmony—Ruthless/Relativity

8 1 702—702—Moto»n/l/mi«nal
82 N**»A PLEASE-0/ Dirl; Bai)ard-EI,WEEC

83 FIN'MLY ,

r
ii. ' inttrscope

84 BENEATH THE SURFACE-G^4/C«iiu»-

Wu-Tang/MCA

85 STILL IN THE GAME .Vnrt.w tititr* ILU

86 ht^liy—Soundtrack—DefJam/IDJMG

87 LOVE b CONSEQUENCES-C.ro/dWt-
EastWest/EEG

88 THE WOOD-Soundlroa-/i«
89 THIS MOMENT IS MINE-CbonKMoont-JuW

MCA
90 P1MP1N ON WAX—JTMoor?—7om> Mfrc.d.i-'

Fr#.ttjorld/Pnont)i

91 THE BEST MAN—Soundtraclr—Co/umbia/CflG

92 BODY LANG UAG E—BoneyJames—Warner Bros.

93 NINETEEN NAUGHTY NINE NATURE'S
FURY—Naughty By Nature—Ansta

94 TIM'S BIO: LIFE FROM DA BASSMENT-
Timbaland—Blackgraund/Atlanhc/AG

95 DOUBLE U9—Mast—Bad Boy/Arista
96 CHRONIC 2000 - SUGE KNIGHT

REPRESENTS—VanoujAftutj—DwitA Soio/Priorrt,

97 TRIN-I-TEE 5:7-rrin-i-l«5,7-8-«ile/;nl»rjcopt

98 STAYING POWER-Borr,VWiit^Pniiot.Mu<ic/

VMndbotn Hill

99 EMBRYA-Manw/l-Co/umbm/CSG
100 MAMA DRAMA-MiaX-Woljmit/rVionJ,
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Top R&B/Hip-Hop Album Imprints

Pos. IMPRINT (No. OfChnrteJAIbum)

I NO LIMIT (28)

1 COLUMBIA (33)

3 RUFF RYDERS (4)

4 CASH MONEY (7)

5 DEF JAM (is)

6 ARISTA do}
7 BAD BOY «

J

8 LAFACE (8)

9 roc-a-fella (4)

10 jive(9;
11 def soul (4)

12 MOTOWN (13)

13 MCA Oo;

M ELEKTRA (g)

IS PRIORITY (6)

Top R&B/Hip-Hop Album Labels

Pot. LABEL (.Vo. OfCWWrUWro)

1 ISLAND DEF JAM MUSIC GROUP. .
.

2 ARISTA (29.)

3 UNIVERSAL (2$)

4 1NTERSCOPE (tg)

5 PRIORITY (53)

Top R&B/Hip-Hop Album
Distributors

Pos. DISTRIBUTOR (No OfOerted Album,)

1 UNIVERSAL (gg)

2 BMG (60
3 EMD (71)

4 SONY (39;

5 WEAf37;
6 INDEPENDENTS (g$)

Hol R&B/Hip-Hop Singles & Tracks
Artists

Pot. ARTIST (My. Ofaorteiiiiui>siTnreh)lmtnnt/Ube\

1 FAITH EVANS (4.) Bad Bae/Ansta

(0AV8

(l) Arista

(1) RuffRyder,/IDjMO
(l) Warner Bwi.

2 R. KELLY (7)Jive

(l) Bad Boy/Arista

3 DEBORAH COX (3) Ansa

4 TLC (4) LaFace/Ansta

5 LAURYN HILL (6) Rujjhouie/Coltimbia

(0 Columbia/Island/lDjMG

6 JAY-Zft)«o<-A-Fetfo/7D/MC

(OBadBoj/Arista

(1) Blackground/Atlantic

(l) Columbia

(l) DtfJam/IDJMC

(OEpic

(l) Roc-A-Fella/RuffRyden/lnterscope

7 MAXWELL (2) Columbia

(0 Rock Land/Interscope/Columbia

8 DRU HILL (3) DifSoul/lDJMC

(S) Umversity/Uand/IDJMG

(0 Overbrook/Intencope/Columbta

9 WHITNEY HOUSTON (^ Anile,

(ODrtamWorh

10 CASE (2) DefSouUIDjMG

(ODefJomrtDJMG

11 DESTINY'S CHILD (2) Columbia

12 TYRESE (3) RCA

(l) Columbus

13 SILK (2) Elektra/EEC

(1) Rap Artist/Fully Loaded

1 4 BRANDY (5) Atlantic

15 702 (2) Motown

16 MONICA (3) Arista

(l) Atlantic

17 GINUWINE(3;550Mui.t/£f.it

(1) Columbia

18 JESSE POWELL (2.) SiWAfCA
19 K-Cl It lOIO(2) MCA

(l) Rock Land/MCA/Interscope

20 CHANTE MOORE (2) Silas/MCA

21 BLAQUE (2) Track Maiters'Columbia

22 JA RUL£d;.MiirJ«r/nc./De//am//p/A(C

(0 Darkchild/Epk

(l) Defjam/IDJMC

(l) Lii' Man/lnterscope

(l) Yab rum/E,ktra/EEC

23 KELLY PRICE (0T-Neck/1DJMG

(l) T-Neck/Mand/IDJMC

(l)AII Out/So So Def/Columbia

(l)Ansta

(l) DtfSoul/Rock Land/lnteruope

14 BUSTA RHYMES (5) FltpMode/ElektrcSEEG

25 ll2(3,)BodBoyArtst«

26 PUFF DADDY (5) Bad Boy/Anita

(l ) Columbia

27 TOTAL (2) Bod Boy/Arista

(l) Noo Trybe/Virgin

(l) Kofotor/JD/MG

28 MARY J. HI K,f

(OEfk
(l)FlyteTyme/SICA

(l ) Gospo Centnc/lnterscope

29 MISSY "MISDEMEANOR" ELLIOTT (4) The

Gold Mind/EastWett/EEG

(1) Bad Boy/Arista

(1) Blackground/'Atlantic

(0 EastWest/IEG

(1) Roe-A-Fclla/ID]MC

30 Q-TIPd)AriiloJOOl/AnKo

(1) Hollrwood

(0 Vialator/Dcfjam/lDjMG

31 DIVINE (2) Pendulum/RedAnt

32 JUVENILE (4) Cask Money/Universal

(2) Hypnotize Minds/Loud

(l) Motown

(l) RuffRyden/lntencope

33 IDEAL (l) Noontime/Virgin

34 ERIC BENET (2) Warner Brot.

35 EVE (2} RuffRyden/lnterscope

(l)RCA

(l)The Gold Mmd/EastWestrtEG

36 GERALD LEVERT (3) EattWett/EEG

(1) Hoo-Bangin'/Priority

37 SHANICE^JLaFacf/Anrla

38 JANET JACKSON (l) FUpMode/Elektra/EEG

(l)W Man/lnterscope

(l) Virgin

39 JMAlK(2)Qpcti/WamerBm.

(l) Warner Broi.

40 DONELL JONES (2) Untouchables/LaFoce/Arista

4 I DMX (3) Roc-A-Fcllo/IDJMC

(3) RuffRyden/IDJMG

(l) DcfJam/ID]MG

(1) MCA
(l) RuffRyden/lnterscope

41 MARIAH CAREY (2) Columbia

(1) DreamWorkt

4i )OL(l)DefJamADJMG

(OJiut

(l)Loud

44 NAS (5) Columbia

(l) DefJam/lD]MG

(l) Loud/Columbia

(l) MCA
(l) The Gold Mind/EastWest/EEC

4 5 DAVE HOLL1STER (3) DefSquad/DreamWorks

46 JENNIFER LOPEZ (0 WORK/Epic

47 TRACIE SPENCER (2) Capitol

T48 JT MONEY (l) DreamWorks

(l) Tony Mercedes/Freewortd/Priority

T48 SOLEO) DreamWorkt

(l) Tony Mercedes/Freeworld/Priority

SO BRIAN McKNIGHTfeJ Motown

ISLAND

UNIVERSAL

VIDBO OIITRIIUTION

Hot R&B/Hip-Hop Singles & Tracks

POS. TtTLt—Artut—Imprint/Label

I FORTUNATE-MoWI-»oaiand//nter>cof>e/

Columbia

1 NOBODY'S SUPPOSED TO BE HERE—
Deborah Coz—Arvta

3 HEARTBREAK HOTEL—Whitney Houston Featuring

Faith Evans & Kelly Price—Ansta

4 NO SCRUBS-71C-Liifa«/Ariit<i

5 BILLS, BILLS, BILLS—Dejtirr/i Child—Columbia

6 WHERE MY GIRLS kTl-702-Motmm

7 yOV-JesscPomctl-Silai/MCA

8 WHAT'S IT GONNA BE?l-Bu>to

FeatunngSanet—FlipMode/Elektra/EEG

9 HAPPILY EVER AFTER-Coje-De/SoutVJD/MC

10 IF YOU (LOVIN' ME)^Si*-f(c*tni/EEC

11 CHANTrS GOT A MAN—Chonfe Moore—Silas/

MCA
I 2 EX-FACTOR—Louryn Hill-Ruffbouse/Columbia

1 3 SWEET UDV ... - I

14 SPEND MY LIFE WITH YOU—Fricflrnrt

Featuring Tamia—Warner Bros

15 FADED PICTURES

—

Case &Joe—DefJam/IDJMG
16 ANGEL OF MINE—Monica—Arista
17 808-i/aaue—Track Masters/Columbia

18 WHO UAT-JTMoney Featuring Sale-Tony

Mercedes/Freeworld/Priority

19 ANYWH ERE—J 1 2 Featuring Lil't—Bad Boy/Arista

20 LOVE LIKE THIS—Faith EtiaFU—Bad Boe/Anjta

21 ALL NIGHT LONG-FoilnF«.niF»aluhni;/>f

Daddy—Bod Boy/Arista

22 WHEN A WOMAN'S FED UP-J. Kelly-Jive

23 WE CANT BE FRIENDS—Deborah Cot With

i.L—Arista

14 SO ANXIOUS—Ginuwine—5S<> Music/Epic

25 NEVER GONNA LET YOU GO—Faith foam-

Bad Boy/Arista

26 GET GONE-I(<eo/-/Voontirne/Viigiii

27 BACK THAT THANG UP juvenile Featuring

Mamie Freih & Lit' Wayne—Cajh Monee/t/niwrja/

28 TKlPftN'-Total FeatunngMissy Dhoti-Bad Boy/

Ansta

29 THESE ARE THE TIMES—Dm Hill—DefSoul/

IDJMG

30 HOLLA HOLLA-/oBul«-Murd<r;nt./Df//om/

lDjMC

31 VIVRANTTHING-e-rip-VioJator/Dt/yom/

IDJMC

32 TELL ME ITS REAL-K-CiS/oJa-MCA
33 MY LOVE IS YOUR LOVE-Wiifn;. Houston-

Arista

34 DID YOU EVER THINK—fl. Kelly-Jive

35 CAN I GET A...-/oj-£Frattrrini;Ami7 (O/Major

Coim) &Ja-Defjam/lDJMG

36 HEARTBREAKER—Marich Carre Featunngjaj Z.-
Columbia

37 IT'S NOT RIGHT BUT IT'S OKAY-Whitnrj

Houston—Arista

38 WHAT YA WANT-E«.i>Vot.o-ltuf«»d«n/

Interscopc

39 HAVE YOU EVER?-BranoV-AI/onfic

40 DOO WOP (THAT THING)—iauryn Hi/1—

Rujjhousc/Columbia

41 I STILL BELIEVE/PURE IMAG1NATION-
Manah Carey Featuring Kraycje Bone & Da Brat—

Columbia

42 U KNOW WHATS UP-Don<l//on«-

Untouchables/LaFoce/Ansta

4 3 JAMBOREE—Naughty By Nature FeatunngZjiane—

Arista

44 JIGGA MY N****-]ay-Z-Roc-A-Fella/Ruff

Rydert/lntencope

4 5 YOU GOT ME-JTi»AWsFtoti/nnjEr;ltor,fladu-

MCA
46 IF YOU HAD MY LOVE-jenmfcr Lopet-WORK/

Epk

47 WHEN I CLOSE MY EYES-Snon,«-LoFact/

Aruto

48 ALL THAT I CAN SAY-Mor,/. Blige-MCA

49 NO PIGEONS-Sportx7nir«Ffotunn£ Mr. Wbodi-

Roc-A-Blok/Rvffnouse/Columbia

50 LATELY—rrrwr—ftCA

51 IT AiNT MY FAULT I It 1-Silkk The Shocker

Featuring Mystikal—No Limit/Priority

52 TAKING EVERYTHING—GtraldLfpert—

EastWcstrtEG

53 HARD KNOCK LIFE (GHETTO ANTHEM)-
;ff,-^-/!oc-A-Ft/io/;D;MC

54 GEORGY PORGY-EncitnrtFtalunrg Faith

-Wamer Bras.

55 LIFE-K-Cifi;o;o-t?ocl;Lan(iyMCA/;nttr>topr

56 MY FAVORITE GIRL—DaiwHo/Jirter—De/Sauad/

Dream VVorti

57 UNPRETTY—TIC—Laface/Ariita
58 LATELY—Diuint—Pendulum/RtdAnl
59 SATISFY lOO-PuffDaddy FeatunngR- Kelly-

Bad Boy/Arista

60 ITS ALL ABOUT YOU (NOT ABOUT
ME)

—

Tracie Spencer—Capitol

61 WILD WILD WEST-Wi/ISm.lhFraturirgDruHi/l

& Kool Moe Dee—Overbrook/lnterscope/ Columbia

62 EVERYTHING IS EVERYTHING—Lauren Hill—

Au^housr/Co/umbia

63 BEAUTY—Dm Hill—DefSoul/IDJMG

64 IF I COULD TURN BACK THE HANDS OF
TIMES M, fc,

65 SITTING HOME-rotal-BmfBoe/Arijta

66 I'M YOUR ANGEL—it. Kelly & Celine Dion-Jive

67 NANN-TnclDaddjFeomnrg Train—

Sllf-X-S/ide/Warlotk

68 ALL N MY GRILL—Mtuy "Misdemeanor" Elliott

Featuring Big Boi UNicole—The Gold Mind/EastWest/

EEC

69 MEETING IN MY BEDROOM-Si/I—Elektra/

EEC

70 BACK AT ONE—Brian McKnurht—Motown

71 BLING BL1NG—B.C. Featuring Baby, Turk, Mannie

Fresh, juvenile & Lit' Wayne—Caih Money/Universal

Continued on page TE-58
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R&B/HIP-HOP
Continuedjrom page TE-57

72 GOTTA MkH—Evf—Rufffydtn/lnttncop*

73 ALMOST DOESN'T COUNT-Branar>-Affant.c

74 I'M NOT READY—Keith Siwaf-flelrrra/EEC

75 HOW DEEP IS YOUR LOVE-Dru/M/Feolur,ng

«fJrnon-(;ni»mi(>/Won<//;p/MC

76 WHATD YOU COME HERE FOIL?—Tito

t

Fotnaro—Co/umojo

77 I WANT IT ALL-Warren C Featuring Mock 10-

C-Funlt/Reji/eij

78 HA-JWntle-Cojn Money/Universal

79 IS MINUTES—MorrAWwn—Co/uitifcio

80 GIRLS' BEST FRIEND-^/ay-£—Epic

81 BUG A BOO-De«tin/s Chiu-Calumlm

82 WHAT'S SO DIFFERENT-C1nua.1ne-5.50

Music/Epic

83 WATCH FOR THE HOOK—Coo/ Breeze featuring

OutKosI, Goodie Mob ft Witchdoctoi— Organized Noize/

AScM/lnterscope

84 SUNSHINE-Coto-SCA
85 LOVE ME—112 Featuring Mate—Bad Boy/Arista

86 GHETTO COWBOY—Mo 7nicgs Familji Featunng

Bone Thugs-N-Harmony—Mo Thugs/Ruthless/Relativity

87 GIRLFRIEND/BOYFRIEND-fiMCfTdrtfl With

Janet—Lit' Man/Interscope

88 GET INVOLVED-Sophoe/SoodioftCrip-

MMM
89 ONE MORE TRY-D.oine-PenduWKedAnt

90 HATE ME NOW—.NAS Featuring PuffDaddy-

Columbia

91 LOVE YOU LIKE I WD-iis-BadBoy/Ariaa

92 YOU ARE EVERYTHING-Dn,fMI-Df/Soul/

IDJMG

93 JIGGA WHAT...-70,-Z.FeatunngBu;Jaz-

Roc-A-F,lla/lDJMC

94 HOLD ME—Brian McKnight Featuring Tone ft Kobe

Bryant—Motown

95 CHANGES-2Par-Amoru/Dcolli AW/nlencope

96 ANGEL IN DISH IJ IS! Brandy-Al nfi

97 QUIET STORM—Mobb Deep—Loud

98 B-PLEASE—Snoop Dogg Featuring Xybit & Nate Dog-
No Limit/Priority

99 ALL THE PLACES (1 WILL KISS YOU)-
Aoron Hall—MCA

100 MY FIRST NIGHT WITH YOU-M>«-
Unioertitn/lnterKope

Hoi R&B/Hip-Hop Singles & Tracks
Imprints

Pas. IMPRINT Wo. OfOiarteJ Singles ft Troth)

1 ARISTA (17)

2 BAD BOY (is)

3 COLUMBIA (24)

4 LAFACE (16)

$ ELEKTRA (16)

6 DEF JAM (17)

7 DEF SOULW
8 MCAC16;
9 JIVE Of)
10 MOTOWN (li)

11 RUFFHOUSEf.})
12 SILAS (4)

13 RCA (it)

« Krlh

14 RUFF RYDERS (8)

I S CASH MONEY (6)

Hoi R&B/Hip-Hop Singles & Tracks
Labels

K

Pres. LABEL (No. Oj Charted Singe! R TmkO

1 ARISTA (52)

2 COLUMBIA (47)

3 ISLAND DEF JAM MUSIC GROUP (45J

4 ELEKTRA ENTERTAINMENT GROUPS
5 MCA (it.)

Hot R&B/Hip-Hop Producers

Pos. PRODUCER (No. OfCharted Singles &Tmcks)

1 R. KELLY (a)

2 SHfKSPEREf*;
3 LAURYN HILL (7)

4 DARRELL DELITE ALLAMBY (7)

5 SWIZZ BEATZ (10)

6 RODNEY JERKINS (10)

7 TlMB.M \ NU :._ '

8 MISSY ELLIOTT (3)

9 MANNIE FRESH (7)

10 ANTHONY "SHEP" CRAWFORD (3)

11 DARON JONES (3)

12 JOE (47

13 POKE & TONE (8)

714 KARL1N (6)

TU SOULSHOCK (6J

16 CARL ROLAND (1)

17 SEAN "PUFFY" COMBS (8)

18 CHRIS HENDERSON (1)

19 CHRISTOPHER "TRICKY" STEWART (2)

20 THE CHARACTERS (2)

21 BABYFACE (4)

Maxwell

22 MONTELL JORDAN (2)

23 STEVEN JORDAN (7;

14 Q-TIP(3)

2S IRV GOTTI (5)

Hot R&B/Hip-Hop Singles Sales

POS. jniL—Atmt-lmpnrd/Ubel

1 NOBODY'S SUPPOSED TO BE HERE-
Deborah Col—Ansto

2 HEARTBREAK HOTEL-VVnitne, Houston Feoiunng

Faith Fians ft Kelly Price—Arista

3 FORTU NATE—Manor//—Roci Land/lnttrtcope/

Columbia

4 BILLS, BILLS, BILLS—Destiny s Child—Columbia

5 WHO DAT-JT Money Featuring Sole-Totry

Mercedes/Freeworld/Priority

6 WHAT'S IT GONNA Bl?! .
-;'

,

Featuringjaml—FlipMode/Elehra/EEG

7 IF YOU (LOVIN' ME)-Si/lc-Bfhra/££C

8 808— Blaoue—Tract Marten/Columbia

9 ANGEL OF MINE—Momca—Anjfo
10 CHANTE'S GOT A MAN-OunteMoorr-

Silas/MCA

11 I'M YOUR ANGEL—I?. Kelly ft Celine Dion-jive

12 I STILL BELIEVE/PURE IMAGINATION-
Manah Carey Featuring Krayzie Bone & Da Brat—

Columbia

13 FADED PlCTURES-Casrft/oe-De//ora//D/MC

14 WHERE MY GIRLS AT?-702-Moto.n

15 IF YOU HAD MY LOVE->nm/iriop«-

WORKVEpie

16 IT AIN'T MY FAULT 2/SOMEBODY LIKE

ME—Sift* The Shocker Featuring Myaikal—No Limit/

Priority

17 NO SCRUBS—TEC—LaFace/Arisfa
18 GET GONE—Ideal—Noontime/Virgin

19 SPEND MY LIFE WITH YOU-£nrBen<l

Featuring Tamta— Warner Bros.

20 TAKING EVERYTHING—CcraW Levert—

EaslWest/EEG

21 MY FAVORITE GIRL-DowHo/lisfer-De/Scuooy

DreamWorks

22 TRIPPiN'-roluiFealunru.MuryE/lioft-Bna'Boy/

Ansta

23 GHETTO COWBOY-Mo Thugt Family-Mo Thugs/

Ruthless/Relativity

14 NO PIGEONS-Sporty 7nirK Feolunng Mr. IVooaV-

Roc-A-fi/ot'flujrkouse/Co/uinc.ia

25 LATELY-Dicine-PenoWurn/BedAnt

26 HEARTBREAKER—Manan Core, Fealunngjay

Columbia

27 WECANTBEFRIENDS-DekoronCarVMtn
R.L—Ansta

28 I'M NOT READY-/reilnS*eaf-EuAro/EEG

29 LOVE LIKE THIS-Foitn£t«ns Featuring Puff

Daddy—Bad Boy/Arista

30 WHEN I CLOSE MY EYES-Slianice-LoFuce/

Ariita

31 HAPPILY EVER AFTER—Case—DefSoul/lDJMG
3 2 JAMBOREE—Naughty By Nature Featuring Zhane—

Arnta

33 MY LOVE IS YOUR LOVE— rVnitney Houston—

Arista

i4 HAVE YOU EVER?-Brana>-nt/antie

35 HOLLA HOLLA-;a»We-Mura,

er/nc./De/;oni/

IDJMC

36 ALL NIGHT LONG-FaitnErans Featunng Puf

Daddy-Bad Boy/Ansta

37 IT'S NOT RIGHT BUT IT'S OKAY-Wutnr,

Houston

—

Arista

38 YOU-/eiiePoi»ll-Si1cuyMCA

39 WATCH FOR THE HOOK-C00I Bntea Featuring

Out/fast. Goodie Mob ft Witchdoctor—Organized

Noizr/A&-M/ln1erscope

40 I WANT IT ALL-Worren G Featuring Mack 10-

G-Funk/Reslless

4 I ONE MORE TRY-Dioinr-Pendu/urn/Sea'Anl

4 2 WHATD YOU COME HERE FOR?-?"™*
Tamara—Columbia

43 HOLD ME—Brian AlcA'nunSl Featunng Tone ft Kobe

Bryant—Motown

44 U KNOW WHAT'S UP-Done//>nes-

UnlouchaWej/EaFore/Arisfa

45 LOVE ME— J 1 2 Featuring Mate—Bad Boy/Ansta

46 MY FIRST NIGHT WITH YOU-Myo-
t/nitwrsily//nterscopr

47 HARD KNOCK LIFE (GHETTO ANTHEM)-
/r?-£-8oc-A-Fe//a//D/MC

48 SATISFY yOU-PuffDaddy Featuring R. Kelly-

Bad Boy/Ansta

49 IT'S ALL ABOUT YOU (NOT ABOUT
ME)—Tracie Spencer—Capitol

50 DOO WOP (THAT THING)—Lauryn Hr/I—

Hurjnouje/Corumoia

51 PUSHIN' WEIGHT-lceCulyFrolunng Mr. Snort

Khop—Pnonty

52 15 MINUTES-MarcJVelion-Co/uinl»o

53 WILD WILD WEST-rM/ISmilnFearunngDruHi//

ft Kool Moe Dee—Ooerbrook/Inlerscope/Columbia

54 TELL ME IT'S REAL—K-Ct &J0J0—MCA
55 WATCH OUT NOW—TJie Bearnuts Featuring

Tellaklau— Violator/Loud

56 WOOF—Snoop Dogg Featunng Mystikal And Fiend—No

Limii/Pnority

57 MORE FREAKY TALES-rooSnort-SW/ii*

58 IF I COULD TURN BACK THE HANDS OF
TIME-S. Kclty-Ja*

59 UNPRETTY-71C-LaFace/Aristo

60 NEVER GONNA LET YOU GO-Forin Foam-

Bad Boy/Arista

61 DID YOU EVER THINK/HOME ALONE
J? Kelly-line

62 JIGGA MY N,«»-/i?-£-8<>c-A-Fei/a/liu/r

rTic/ers/Znlerscape

63 ALL THE PLACES (I WILL KISS YOU)-
Aaron Hall-MCA

64 THESE ARE THE TIMES—Dru Hill-De)'Soul/

IDJMG

65 TALK SHOW SHHH!—S/loeJonej—M3/l/niper«i/
66 LET ME KNOW-Cam'Jion-t/ntertainment/Eprc

67 WESTSIDE-re-C/wtM'orlyFptt

68 NANN—Tncfc Daddy Featunng Tnna-Sltp-N-Slide/

Warlock

69 WHEN YOU BELIEVE-lHilnr, Houston £ Manah

Core>

—

DreamWorks

70 CAN'T GET ENOUGH— HM/ie Mai Featunng

Raphael Saadiq—Pookle/Motown

71 STAY THE NIGHT—/Mr—MCA
72 4, 5, 6

—

Sole Featuring JT Money & Kondi—
/JreomiibriVj

73 I DON'T WANNA SEE-Lnt-Selahutt,

74 WHEREVER YOU GO-Voires OfTheory-

H O LA /RedAnt

75 ONE-NINE-NINE-NINE-Common Feotumv;

Sadat X—Ratvkut/Pnanty

Hot R&B/Hip-Hop Singles & Tracks
Airplay

PUS. TITLl—l-fir'-tr^m! Uiirl

I rORTUNATE-MojuWI-RorfcLonay/nlericopr/

Colimbio

1 NO SCRUBS-TLC-LoFoce/Aristo

3 EX-FACTOR-Laurvn Hill—Ruffhouse/Colurnbia

4 SWEET LADY-7>reM-J?CA

5 YOU-;essePoiieH-Silai/MCA

6 ANYWHERE-mFeonjnngLrj-oWrty/Arista

7 WHEN A WOMAN'S FED UP-S. Kelly-Jnx

8 HAPPILY EVER AFTER-Caw-De/SW/JD/MC
9 HEARTBREAK HOTEL-Wnitnc, Houston Featuring

Faith Evans ft Kelly Price—Ansta

10 NOBODY'S SUPPOSED TO BE HERE-
Deborah Cot—Arista

11 SO ANXIOUS^—Ginuirine—550 MusicVFpic

12 WHERE MY GIRLS AT?—702—Motoipn
13 THESE ARE THE TIMES—Dru Hi/I—De/Sou//

/d;mc

14 BACK THAT THANG UP-/u«ni/e-Casn

Moneji/t/nioersa/

15 BILLS, BILLS, B1LLS-D,.lm,', Cn,W-Co/umo»

16 FADED PICTURES—Coseft/oe—De//am//D/MG
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17 VIVRANT THING-^r,p-V»lator/D(/./om/

IDJMC

18 CAN 1 GET A.~-Jay-lFeatunngAmd (OfMajor

Coin) &Ja-Defjam/1DJMG
1 9 LOVE LIKE THIS-Foiln fooni-Bod Boy/Arista

10 WHAT YA WANT-Ea&Nokio-RuffRjdiny

Interscope

21 SPEND MY LIFE WITH YOU-£r,r Bcncl

Featuring Tamia—Hiintfr Bros.

11 ALL NIGHT LONG-Fmth Earns Featuring Puff

Daddy—Bad Bcry/Ansta

13 WHAT'S IT GONNA BE?!-Bu!lo Rhymes

FeatunngJanet—FlipMode/Elektra/EEG

14 NEVER GONNA LET YOU GO—Foii/i Ewjns—

Bod Boy/Ansta

2S CHANTE*S GOT A MAN-Cnontc Moore-

SMKH
It ANGEL Or MINE .-.

27 IF YOU (LOVIN' Mt)-Sdk-EMtra/EEC

28 WE CANT BE FRIENDS-Oeooron Cox With

R.L—Arista
29 ALL THAT I CAN SAY-MoryJ. Blnp-MCA

30 YOU GOT ME-7V Hoots Featuring Erykah Badu-

MCA
3 I DID YOU EVER THINK—A\ Kelly-Jive

12 LATELY-7>i*>«-»CA

33 LI FE-fC- C, iJojo-Rock Land/MCA/lnlerxope

34 BEAUTY-Dn,Hill-D</Soid/iD/MC

35 HAVE YOU EVER?-Bronn>-/Monlic

36 GEORGY PORGY-£nc Be'net Featuring foil*

En II amrr oros.

37 TELL ME IT'S \\tM.-K-Ci&Jojo-MCA

38 DOO WOP (THAT THING)—lauryn Hi//—

RujJhouif/ColuminQ

39 JIGGA MY H"*'-]v -Z-l)oc-A-F,lla/Ruff

Ryden/lnterscope

40 HOLLA HOLLA-Jo Rule-Murder IncJDlfJam/

IDJMC

4 I 808—Btaque—Truck Matters/Columbia

41 ALL N MY GRILL-Miisy 'Misdemeanor' Ellmtt-

Tht Gold Mind/EastWesl/EEG

41 TRIPPIN'-W Featuring Mi>;> Elltotl-Bad Bo,/

Arista

44 MEETING IN MY BEDROOM-Sift-ffeW
EEC

4 S BACK AT OtME—Brian MrKnight—Motown

46 ITS NOT RIGHT BUT IT'S OKAY-Wfcfnri

Houston—Arista

47 BLING BLING-B.C.-C<i!*Moi.fj/(/nTOr.fll

48 SITTING HOME—7ofal—Bod Boy/Arista

49 ALMOST DOESN'T COUNT-BranoV-zWonlic

50 GET GONE-/dfo/—Aoonlimf/Virjin

51 EVERYTHING IS EVERYTHING Lauryn Hill-

Ruffhouse/Columbia

52 GOTTA MAS—Eve—RuffRyden/'lnterscope

53 MY LOVE IS YOUR LOVE— Whitney Houston-

Anita

54 CHANGES—2Pac—Amaru/Death Rotv/

Interscope

5 S HA—juvenile—Cash Money/Universal

56 ANGEL IN DlSGUISE-Brond»-.4l/anl,c

57 WHO DAT—JT Money Featuring Sole—Tony

Mtrcedfs/Frtettorld/Prionty

58 GIRLS' BEST FRIEND—yay-^—fpic
59 U KNOW WHAT'S UP-Don,IIJon„-

Untouchables/LaFace/'Arista

60 BUG A BOO-Destmy, Child-Columbia

61 WHAT'S SO DIFFERENT— Ciniiitiiw—550
Music/Epic

62 HOME ALONE— ff. Kelly Featuring Keith Murray-

HN
63 HARD KNOCK LIFE (GHETTO ANTHEM)-

Jay-Z-Rot-A-Fella/IDJMC

64 JAMBOREE-Vaugnfy By Mature Featuring ZJiane—

Arista

65 UN P

R

ETTY—TLC—LaFore/Ahsta

66 SUNSHINE-Coio-«C>I

67 NANN— TncJr Daddy Featuring Tnna-Shp-N- Slide/

Warlotk

68 NOTHING EVEN MATTERS—laupn Hill

Featuring D'Angelo-Ruflhouie/Columbia

69 ROSA PARKS—OulKast—LaFaee/Ansta
70 HEARTBREAKER—Marioh Carey Featunngjay -Z.-

Columbia

71 HOW DEEP IS YOUR LOVE-Dro Ml Featuring

Redman—University/Idand/IDJMC

71 GET INVOLVED-Bapnae/SaodioSg-Tip-

Hollywood

73 YOU ARE EVERYTHING—Dru Hill—DefSoul/

IDJMC

74 GIRLFRIEND/BOYFRIEND-BUCAil/wl With

Janet—Lil' Man/Interscope

75 TAKE METHERE-BUCftrreelSMyaFeotuniu;

Maie & Blinky Blink—lntencope

Hoi Rap Artists

POI. ARTIST Wo. OjCkirtedSiniiei)lmpniil/Ubet

I JAY-ZO) Rac-A-Fella/IDJMC

(2) Roc-A-Fella/DefJam/IDJMG

(0 DefJam/IDJMG

T2 JT MONEY (l) DrtamWorks/lnterscope

(l) Tony Mercedes/Freewarld/Pnonty

Tl SOLE 0) DreamWorks/lnterscope

(l) Tony Merccdes/Frceworld/Priority

4 BUSTA RHYMES (1) Elektro/EEC

(1) FlipMode/Elektra/EEC

5 TOO SHORT (3) Shori/Jwe

(l)Jive

(l) Noontime/Epic

(1) Thump Street

6 JANET JACKSON 0) FlipMode/Elektra/EEC

7 JA RULE0) DefJam/IDJMG

(l) Murder Int. /DtfJam/IDJMC

8 MYSTIKAL (2) No Limit/Priority

9 SILKK THE SHOCKER (2) No Limit/Pnonty

10 LAURYN HILL(l)RutTbouse/Columbia/CRC

Hot Rap Singles

Pos. TITLE-iW-fapnM/laM

I WHO DAT-JT Mane, Featuring Sole-Tony

Mercedes/Freeworld/Pnority

1 WHAT'S IT GONNA SZV.-Busta Rhymes

FeaturingJanet—FlipMode/Elektra/EEG

3 IT AIN'T MY FAULT 2/SOMEBODY LIKE

ME—SM The Shocker Featuring Mystikal—No Limit/

Priority

4 GHETTO COWBOY -Mo Thugs Family Featuring

Bone Thugs-N-Harmony—Mo Thugs/Rulhless/Relativity

5 NO PIGEONS-Sporft 7nie« Feoruriiv; Mr. Woodi-

Roc-A-Blok/Ruffhouse/CRG

6 JAMBOREE .Vou^/vBrAolurpffolunng^ionr—

Arista

7 HOLLA HOLLA-/or?ule-Murder,nr./De/>m/

IDJMC

8 WATCH TOR THE HOOK-C00I Breeie Feafunng

OutKast. Goodie Mob Sr Witchdoctor—Organized Noize/

ASrM/lnlerscopc

9 I WANT IT ALL-lVarrcnCFeoluniujMacdo-

C-Funk/Rcstieu

10 HARD KNOCK LIFE (GHETTO ANTHEM)
Jay-l-Roc-A-Fella/lDJMC

I I SATISFY rOU-PuffDaddy Featuring R. Kelly-

Bad Boy/Arista

I 2 DOO WOP (THAT THING)-£ourrn Hill-

Ruffhoux/Columbia/CRG

13 PUSHIN' WElGHT--/re Cube FeatunngMr. Short

Khop— Priority

14 WILD WILD WKT-lWWSmilnFeoluring Dru Hill

& Kool Moe Dee—Overbrook/Columbia/CRG

I S WOOF-Snoop Dogg Featuring Mystikal And Fiend—No

bmit/Pnority

16 WATCH OUT NOW- The Beatnuts Featuring

Tellaklaic—Violator/Loud

17 MORE FREAKY TALES—Too Snort—5/iori//ioe

18 JIGGA MY N«**-yoj--t-Bot-/t-Frflo/ip/MC

19 LET ME KNOW-Com'jIon-linlertainmenl/Epic

20 NANN—Trick Daddy Featuring Trmo-Sllp-N-Slidc/

Warlock

21 4, 5, 6—Sole FeatunngJT Money & Kandi—

DreamWorlcs/lnterscope

11 ONE-NINE-NINE-NINE—Common Featuring

Sadat X—Rawkus/Priarity

23 PLAYERS HOUDAy-T.W.D.T. Featuring Too

Short & Mac Mall—Thump Street

14 ITS YOUR THING-MeiredcjFealuringAtaterf'-

No Lsmit/Pnority

2S U-WAY (HOW WE DO IT)-loiinjo/oo<fc-

Ghet-0- Vaion/LaFace/Ansta

16 NAS IS LIKE-A/AS-Co/umkio/CHC

27 SIMON SAYS-PharoaheMonch-Rn*ku„rPrionty

28 RESPI RATION—Moj Def& Talib Kmli Are Black Star

Featuring Common—Rawkus/Priority

29 JUST DONT GIVE A F*"-£minrm-Wel»/

Afitrmath/lnterycope

30 WHATCHA WANNA CKV-MiaArfeolunnj

Charlie Wilson-No Limit/Pnonty

31 WHO LET THE DOGS OUT?—ChucJt5moolJi—

Winppon

32 NASTY TRICK—Gangrto Boo—Hypnotize Minds/

Loud

3 3 HERE I GO—Infamous Syndicate—Relativity

34 INVASION OF THE FLAT BOOTY'
B""«S-7oo Short-Short/Jivt

Jv-t

35 THE REAL ONE-77ir 2hve Crea, Featuringlce-T-

Ufjot

36 MONEY'S JUST A TOUCH AWAY-Moc* 10

Ffolurmg Gerald Levert—Hoo - Sonmn '/Priority

37 STAND UP-CdorliBo/limorf FrolunnjCnostjOM

Killah— Unlertainmenl/Epic

38 A UTOMATIC-MC £inl-Hoo - Bongin '/Priority

39 B-BOY DOCUMENT 99-The High £ Might,

Featuring Mos Def& Mad Skillz—Eastern Conference/

Rankus/Pnority

40 STEP TO THIS-MortrrPFrotunnjD./.C.-Ao

Limil/Pnorilj

4 1 TRU HOMIES—Tru—Aolimit/Prionfr
4 2 WE BE PUTTIN' IT DOWN-flaJAsFroloring

Snoop Dogg—

1

9 Street/Priority

4 3 COME GET IT-D/Hi/rnronrFcolunnjSonD|<}>o.

Rampage S- Lord Have Mercy-OffLmt/TVTSoundtna/

rvr

44 SUPERTHUG (WHAT WHATJ-Vortojo-
Penalty/Tjmmy Boy

4 5 GANGSTA! GANGSTA1 (HOW U DO IT)-

C. Webb Featuring Kurupt—Humility/Lightyear

46 PHD. (PLAYA HATA DEGREE)— Tony-

O

Featuring Kevin Gardner 8c Redwine—Epicurean

4 7 BETTER DAYS-lt'Cftotonr^nB.-PoyAr,/

Londan/IDJMC

48 PLAY AROUND-li/ C™«Fcoluniu;Lil K,m,>
HootcrtAlr. Bristol— Undeas/Atlantic/AG

4 9 DON'T LET IT GO TO YOUR HEAD—Brand

Mioian—Amfa

SO BIG MAMA (GO BIG GIRL)-Black Dave-

Tnad/Roadrunner

Hot Rap Imprints

JTMmr,

Hot Rap Labels

POT. LABEL Wo. P/Chaned Singlet)

1 PRIORITY (26;

2 COLUMBIA RECORDS GROUP (17)

3 ISLAND DEF JAM MUSIC GROUPfjo,)

4 ARISTA (6)

5 ELEKTRA ENTERTAINMENT GROUP (5)

PRIORITY,
Ft e G O W D S

Hot Rap Distributors

Pot. DISTRIBUTOR Wo. OJ Chuned Singles)

1 I Ml)

2 INDEPENDENTS («7)

3 UNIVERSAL (55)

4 BMG (27)

5 SONYf22;
6 WEA (13)

E M D

tot. I MPRINT IV, i,H.Vw% i

I NO LIMIT (8)

1 COLUMBIA (14)

3 ROC-A-FELLA (6)

4 RAWKUS(9)
5 ARISTA (2)

6 ELEKTRA (3)

T7 FREEWORLD (1)

T7 TONY MERCEDES 0)
9 Fl IPMOnr :

10 SHORT (3)

BILLBOARD DECEMBER 25. 1999 YE-59



i n m u

Hoi Dance Club-Play Artists

Pos. ARTIST (No. Of OmdrJ Smete.) Imfnnl/LiM

1 CHER I
I Warner ;:

2 WHITNEY HOUSTON (3)/h<

3 MADONNA (2^ Mawrirk/WWr fl™.

4 VENGABOYS (3) CrooWinaiu/Sfrirt.y Skithm

5 DONNA SUMMER (2) Epic

6 PLASM IC HONEY (4)Jellybean

(1) Metropolitan Underground/Metropolitan

7 CHARLOTTE (s)Seevoui

8 MAR1AH CAREY (?) Columiia

9 JENNIFER LOPEZ (2) WORK/ERG

10 KEVIN AVIANCE (2) HW
1 1 BASEMENT JAXX (2) XL/Astral*trks

12 CEVIN FISH ER (2) Tommy Boy Silver Label/ Tommy

Boy

(0 Ine/Sony

I 3 GARBAGE (2) Mmo Sounds/lnterscope

14 KIM I S(il ISH If:

15 REINA (2) Crooi'liirious/Striflly Rkytbm

16 PETE HELLER (t) Subliminal/Stnctry Rhythm

17 JAMIROQUA1 (2) WORK/ERG

18 YAZ (2) Mute/Kmetic/Reprise

19 AMBER (1) Tommy Boy

20 BETTE MIDLER (l) Warner Brot.

21 RUFF DRIVERZf2)Tomm,ft.rS,liTrl<,W/T..mm»

Boy

22 FUNKY GREEN DOGS (1) Twisted/MCA

23 DEBORAH COX feJArufo

24 MOLOKO(l)Echo/F-lll/WarnerBros.

25 SM-TRAX (l) Cwouliaous/Slnctly Rhythm

Hot Dance Club-Play Singles

POS. TITll-Artiit-lmpnnt/Ubel

1 BELIEVE-Chrr-WWrflra.

2 BIG LOVE-PeteHeller-Sabliminal/Stndh Rhythm

3 MY LOVE IS YOUR LOVE-Wttap Hoiuton-

rtrota

4 ALL OR NOTHING-CrM-r-WorwrBrw.

5 I WILL GO WITH YOU (CON TE PAR-

TIRO)—Donna Summer—Epic

6 SEXUAL (LI DA DI)-Amber-Tommy Boy

7 SITUATION (1999 MIXES)—r<«-Afiilt/

8 I'M BEAUTIFUL -Brltf Midler—Warner Brot.

9 NOTHING REALLY MATTERS—Madonna—
Mavenelc/Warner Bros.

10 YOU DON'T KNOW Mt-Armand Van Helden

Featuring Duane Harden—Armed

I I IT'S NOT RIGHT BUT IT'S OKAY-VWfnfj
Houston—Arista

12 CANNED HEAT—jamiroquai—WORK/ERG
I 3 BODY—Flint? Green Dogs-Twisted/MCA
14 RED ALERT—Basementloo—XUAaralmerla

15 SING IT IkCK-Motoko-Echo/E-Ut/WarnerBros.

I« GOT THE GROOVt-SM-Traj-Croooilieioul/

Strictl) Rhythm

17 UNSPEAKABLE lOY- Km English -Nervous

18 IT'S OVER NOW-DfWi Cos-Ansta

19 SKIN-Cnarlolrt-Nervous

20 (YOU GOT ME) BURNIN' Uf-Cevm Fisher-

Tommy Boy 9Anf Label/Tammy Boy

21 SOMEONE TO HOLD—Wreniro—ff. O.LA.

22 RHYTHM IS MY BITCH-Krmn Amana—Wace

23 HEARTBREAK HOT1 1 Wl ...

Ml Evans & Kelly Pnce—Anjlfl

24 DONT LET THIS MOMENT END—G/ona

Estefan—Epic

25 GOT TO DANCE DISCO—H.O.G. Presents

Croovelines—Croomlictous/Stnctly Rhythm

26 STRONC ENOUGH—Cher—WonwBrw.
27 BABY WANTS TO IIIHT flllilt HiwdtW

Strictly Rhythm

28 BLUE MONDAY-Or^Elminlrw/F-iM/rtyriir

29 UP If DOWN Vengaboys Craaoilieiaui/Strictly

Rhythm

30 BE YOURSELF-CfWo-rriilol/MCA

3 I BEAUTIFUL STRANGER-Afodonno-

Mavtnck/Warner Bros.

32 UNTIL WE MEET AGAIN—Diana flou—

Mototm/Unipersal

3 3 BAlLAMOS—Enrtaur Iglesias—Overbrook/lnterscope

34 FIVE FATHOMS (LOVE MOtXCf-EverythtngBut

The Giri-Atlantic

35 WHAT YOU NEED-Poiwrnoux Fralunra; Duon,

Harden- Stnctly Rhythm

36 THAT'S THE WAY LOVE IS-Byron Stingily-

Nervous

37 WAITING FOR TONIGHT—Jrnm/rrLopri—
WORK/ERG

38 LET IT RAIN

—

Soul Solution Featuring Carolyn

Harding—Jellybean

39 JACKIE'S STRENGTH— Ton Anwi—Atlantic

40 I STILL BELIEVE-Afnnar, Corey-Columr.1,1

4 1 HEARTBREAKER-AfananCarfrffolLnilfJa?-^—

Columbia

4 2 I'M GONNA GET YA BABY-Blocd Canncrtion-

Xtravagarna/Edel America

4 3 NAKED WITHOUT YOU—7ojr/erDaync—

Neptune/River North

44 PRESSURE-WfroAoft^Slricfly SVI™
45 WAITING FOR THE SUN-BufDriixn-Tommy

Boy Silver Label/Tammy Boy

46 OUTSIDE-GcoipkcW-Epii:
4 7 WALKING-JWtrtSia-AfUfit

48 JOY-ffalfc; Bromn—Dc/ini£

49 TAKE ME TO THE TOP-flajmir Honey-

Jellybean

50 ECSTASY (TAKE YOUR SHIRTS OFF)-
Johnny Vicious Featuring Lula—Groovilicioul/Strictly

Rhythm

Hot Dance Club-Play Imprints

Pot. IMPRINT (No. Of Chart*! Sine),,)

1 GROOVILICIOUSfi7;
2 ARISTA (9)

3 NERVOUS (10)

4 EPICW
5 JELLYBEAN (13)

6 WARNER BROS. (5)

7 ATLANTICW
8 TOMMY BOY SILVER LABEL (11)

9 TWISTED (8)

10 4 PLAY (8)

I I COLUMBIA (6)

12 WORK (4)

I 3 STRICTLY RHYTHM (6)

14 MAVERICKS)
15 H.O.L.A. (3.)

Hot Dance Club-Play Labels

Poi. LABEL (No. OfCharted Singles)

1 STRICTLY RHYTHM (30)

2 WARNER BROS. (11)

3 ARISTA (13;

4 NERVOUS (it)

5 EPIC (g)

Hot Dance Ma\i-Singles Sales Artists

*<«. ARTIST (No. OfCharted Sinrjes) Imfnnt/IM

1 I HIK ' ' ' .1..

2 RICKY MARTIN 0)C2/Ca/amoia/C«C

(1) Columbia/CRG

3 VENGABOYS (3) Groovikcious/Slrictly Rhythm

A ORGY (l) F - ttl/Rcpnsc/Warner Bros.

5 WHITNEY HOUSTON (3) Arista

6 MARIAH CAREY (4) Cofumaia/CflC

7 FATBOY SLIM(2;SW*lro/««rl^Coro/inc

8 AMBER (2) Tammy Boy

9 DEBORAH COX (3) Arista

10 JENNIFER LOPEZ (2) WORK/ERG

1 1 STARDUST (l> Raule/Virgm

12 MADONNA (3) Mavenck/Wamcr Bros.

13 BACKSTREET BOYS (2)Jwt

14 JAY-Z (1) Columbia/CRC

1 5 DESTINY'S CHILD (1) Calumbta/CRC

16 ELV IS CRESPO (1) Sony Ducos

17 DONNA SUMMER (i)Epic

18 LORDS OF ACID (2) Antler Subway/Never

19 FAITH EVANS (1) Arirto

(1) Bad Bqy/Ansta

(l) Warner Bros.

20 BLONDIE (t) Logic/Beyond

21 MARC ANTHONY OKo/unAa/ClfC

22 KELLY PRICE WArijIo

(l) T-Neck/lslond/IDJMC

23 ENRIQUE 3 ( ; L 1 S 1 V S 1

.

;

24 CHARLOTTE (2) Nervous

25 JORDAN KNIGHT (l) Intencope

Hot Dance Maxi-Singles Sales

Pew. TITLE-Artiit-nwpnnl/Lipt)

1 BELI EV E—Cnrr—Werner Bnoj.

2 LIV1N' LA VIDA LOCA-flirty Mortin-CV

Columbia/CRG

3 BLUE MONDAY-OTjv-F-ui/BepnM/Worwr
Brot

4 WE LIKE TO PARTYI-Vrngoko?i-Croo»ifeiaui/

Strictly Rhythm

5 SEXUAL (LI DA DI)-.1mfcrr-T,.mmrB,i,
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6 HEARTBREAKER-AfomiliCorrxFralunrgJor ^—
Cotumbia/CRG

7 IF YOU HAD MY lO\L-JenmferLopar-WORK/

no
8 HEARTBREAK HOTEL-Whilnef Houston Featuring

Faii/i £wnu & Kelly Price—Arista

9 PRAISE YOU—Fatbay Slim—Skint/Astralmerlcs/

Corolint

10 THE ROCKAFELLER SKANK—Fali>ojS/i*m—

Skint/Astrulsvtrlts/Cawline

1 1 IT'S NOT RIGHT BUT IT'S OKAY/l WILL
ALWAYS LOVE YOU-Wiitwj Howlon-Ando

12 MUSIC SOUNDS BETTER WITH YOU-
Stardust—Route/Virgin

13 1 STILL BELIEVE—Afona/i Carey—Columbia/CRG
14 STRONG INOUiill 1, .1.

I 5 MY LOVE IS YOUR LOVE-VWiilnfx Hauston-

Arista

16 BOOM, BOOM, BOOM, BOOM!! ,,,, „
Groovilicious/Stnctly Rhythm

17 IT'S OVER HOW—Deborah Col—Anita

18 THE BOY IS M INE-BnW> i '.;,„.„- „,': Ik

AC
19 BILLS, BILLS, BILLS-Destinys Child-Columbia/

CRG
20 NOBODY'S SUPPOSED TO BE HERE-

Deborah Cor—Arista

21 SUAVEMENTI ! ,. i S , I
.

22 I WILL CO WITH YOU (CON TE
PARTIRO)—Dmh Summer

—

Epic

23 ALL I HAVE TO GIVE-Hocfarrrrt Boys-Jive

24 MKKiK—Blorulie—Logic/Beyond

25 I NEED TO KNOW-MarcAnmortr-Columiia/

CRG
26 NOTHING REALLY MATTERS—Afadonna-

Maaersck/WamerBros.

27 PUSSY-Lont OfAcid-AntlerSubway/Neoer

28 MY ALL/FLY AWAY (BUTTERFLY
REPRISEj-Moriofc Carey-Calumbia/CRC

19 THE CUP OF LIFE (THE OFFICAL SONG
OF THE WORLD CUP, FRANCE '9»)-Rtck,

Martin—Columbia CRG

JO BAlLAMOS—Fnnque IgUsias—Ovtrbroak/lnlerscope

31 GIVE IT TO YOU-Jon/an Knsght-lntirscope

32 JACKIE'S STRENGTH—Ton Amoj—Altantic/AC

33 BODY 1 tied/MCA
34 SKIN-C*orloH<-X«rw>ui

35 TAINTED LOVLSoft Cell as. Club 69-Twuted/

MCA
36 UP It WYtM-Vcngabajs-Cwoviliaow/Striclh

Rhythm

37 GEORGY PORGY-Eric Basel Featuring Faith

Evans—Warner Bras.

38 RAY OF LIGHT—Madonna—Movenck/Warner Bros.

39 MIAMI-^ir^TimnSoumfDommioa/K'-rel

40 CEST LA VIE-fl*Wlcfc(d-£/>ic

•4 I EVERYBODY [BACKSTREET'S BACK]-
Backstrtet Boys—Jioe

42 PRETTY FLY (FOR A WHITE GUY)-7Ji»

Obscure—Twin Sounth/Dominton/K'Tel

41 I'M lEAVTiFUL—Betie Midler—Warner Bros.

44 ONLY WHEN 1 LOSE MYSi I I :(.

Mode—Mute/Repnse/Wamer Bros.

4 5 DO IT AGAIN/MEN BEAT THEIR MEN—
Razorff Cutdo—Groovilicious/Stricthj Rhythm

46 WOULD YOU...?-Wi And Go-OeaW/2

4 7 HORNY—Mousse T. as. Hot 'NJuicy—American/

Calumbia/CRG

48 UNSPEAKABLE iOY—Kim English—Nervous

49 WHEN I'M GONL-Roctelt-Robbins

50 TAKING EVERYTH ING—CfraW Leotrt—

EastWesi/EEG

Hoi Dance Ma\i-Singles
Sales Imprints

Pot. IMPRINT (No. OfCharted Smflei)

1 WARNER BROS. (7)

2 COLUMBIA (16)

ARISTA (s)

GROOVILICIOUS (it)

TOMMY BOY (4)

REPRISE (6)

city

8 WORK (3)

9 ATLANTIC 0»;

10 ASTRALWERKS (7)

11 F-lllfa;

12 EPIC (4;

13 SKINT (2)

14 ROULEW
15 TWISTED (13)

Hot Dance Maxi-Singles
Sales Labels

POS. LABEL (No. Of Charted Singles)

I WARNER BROS. (21)

1 COLUMBIA RECORDS GROUP 06)
3 ARISTA (it)

4 STRICTLY RHYTHM (16)

5 CAROLINE (5J

Hot Dance Imprints

rot. IMPRINT (No. OfCharted Sirftrs)

1 GROOVILICIOUS (28)

2 ARISTA (18)

3 WARNER BROS. (12)

4 COLUMBIA (22)

5 EPIC oil)

6 ATLANTIC (12)

7 NERVOUS (17)

8 TWISTED (21)

9 TOMMY BOY (7)

10 MAVERICK (6)

I I JELLYBEAN (16)

12 WORKf;)
13 ASTRALWERKS (9)

14 TOMMY BOY SILVER LABEL (if)

15 JIVE (7)

Hot Dance Labels

Pin. LABEL (No OJCharted Smsjei)

1 WARNER BROS. (32)

2 STRICTLY RHYTHM (46)

3 COLUMBIA RECORDS GROUP (27)

4 ARISTA (24)

5 TOMMY BOY (25)

Hot Dance Distributors

Pos. DISTRHUTQR (Nc. OjChaneJ Smelts)

1 WEA (34)

2 SONYfj5)
3 INDEPENDENTS (88)

4 BMG(37;
5 UNIVERSAL (31)

6 EMD (14)

wea

CRITICS' CHOICE
Continuedfrom fxige VE-36

9. Garmarna, "Vengeance" (NorthSide).

An outstanding album of contemporary
Nordic music.

10. Poison, June 17 at Universal Amphi-
theater in Los Angeles. A highly ener-
getic and entertaining fireworks display

that I haven't seen in years.

KWAKU
International "Words &

Deeds" Columnist

1 . Beverley Knight s

electrifying MOBO
double-win "thank
you" concert Oct. 18

in the intimate Embassy Rooms, Lon-
don. Also amply demonstrated the
impressive quality of her "Prodigal Sista"

(Rhythm Series/EMI) original songs.

2. Uncredited Act, "God Will Find A Way"
(Integrity Music/Word). This gospeler

has taken over from Air's "Moon Safari"

in providing my stress relief.

3. Hil St. Soul, "Soul Organic" (Dome/
TEN/3MV). Best U.K. independent
soul.

4. Kele Le Roc, "Everybody's Somebody"
(1st Ave/Wild Card/Polydor). Sweet,
poppy and soulful.

f). Nine Yards, "Where Do We Go From
Here?" (Virgin/EMI). Quality songs
from self-contained R&B trio.

6. Macy Gray, "On How Life Is" (Epic/

Sony). Maverick Yank done real good in

Britain.

7. Charlotte, "Charlotte" (Rhythm Series/

EMI). Surprisingly quite soulful in

parts.

8. Ola Onabule, "Precious Libations For
Precious Gods" (Rugged Ram/Disc).
Very talented singer-songwriter/muso
doing it for self.

9. Out Of Eden, "No Turning Back"
(Gotee/Alliance Music). Youthful R&B-
laced gospel.

10. Tama, "Nostalgic" (Real World/Virgin).

Organic and modern African-Western
fusion.

JOHN LANNERT
Caribbean/Latin American

Bureau Chief

I . Juan Luis Guerra 440,

"Ni Es Lo Mismo, Ni

Es [guar (Karen/
Universal I-aiino).

2. Rita Ribeiro, "Perolas Aos Povos"
(Universal Brazil).

3. Los Tigres Del Norte, "Herencia De
Eamilia (Fonovisa).

4. Cidade Negra, "Hits And Dubs" (Sony
Music Brazil).

5. Various Artists, "l-a Ultima Nochc En
La Tierra" (WEA Latina).

6. Tiro De Gracia, "Ser Humano!!" (EMI
Latin).

7. Fruko Y Sus Tesos, "lEsto SI Es Salsa De
Verdad!" (Discos Fuentes/Miami
Records).

8. Pedro Guerra, "Raiz" (Ariola/BMG
Latin).

9. Jaci Velasquez, "Llegar A X'\" (Sony
Discos).

10. Laura Miller, "Un Camino Para Ti"
(WEA Latina).

LARRY
LEBLANC
Canadian Editor

I. Dixie Chicks, "Dixie
Chicks" (Monument).
If asked, I'd accept a

ride on (heir bus, ifonly (o find out what
they listen to offstage.

2. Diana Krall, "When I Look In Your
Eyes" (Verve). Breathtaking, but even
more impressive is that Krall is only on
the threshold of a long-term career.

3. Ricky Martin. "Ricky Martin" (C2/
Columbia). A secret delight.

4. Van Morrison, "Back On Top" (Virgin).

Isn't a career boxed set overdue?
5. George Jones, "Cold Hard Truth"

(Asylum). Nine lives, nine careers! Kudos
to producer Keith Steagall for making
this album happen.

6. Oh Susanna, "Johnstown" (Stella). Vibey
folk-styled record by awesome Toronto
singer.

7. Sarah Harmer 8c Jason Euringer,
"Songs For Clem" (Cold Snap Music).

The most intimate, personalized and
tasteful roots-styled album I've heard in

years. Ex-Weeping Tile singer Harmer
is mesmerizing.

8. Len, "You Can't Stop The Bum Rush"
(Work). Lo-fi, from their basement to

your home.
9. Choclair, "Ice Cold" (Virgin Music/

Priority). Chunky beats and poetic
rhymes from Canada's premier rapper.

10. Tal Bachman. "Tal Bachman" (Colum-
bia). Solid songwriter, solid musician.

KAI R LOFTHUS
Nordic Bureau Chief

1. Madrugada. "Indus-
trial Silence" (Virgin).

Soundtrack of "the
blue hour" between
night and sunrise.

2. Spain, "She Haunts My Dreams" (BMC).
Ode to the beautiful.

3. Kwame, "Volatile" (V2). Not so lively.

4. Day One, "Ordinary Man" (Virgin). Ode
to the quirky.

5. Various Artists, "Frozen—Polarized
Country From The North" (52). All

depression.

(i. Death In Vegas, "The Contmo Sessions"

(BMC). Smashing!
7. Manu Chao, "Clandestino" (Virgin). The

warm energy that coldhearted Scan-
dinavians long for.

8. Tom Russell, "The Man From God
Knows Where" (KKV). Going back to my
Norwegian roots.

9. Top 5 Singles: Thomas Helmig,
"Moonsilver" (BMG); TomJones 8c The
Cardigans, "Burning Down The House"
(V2); TLC, "Unpretty" (BMG); Gloria,

"Party On My Own" (Warner); Reme-
deeh, "The Remedy" (Bonnier).

Continued on page fE-67
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Top Country Artists

fok ARTIST Wo OjawUiSmjn&m**n)l*pM.-UM

1 DIXIE CHICKS do) Monument

(2) Monument/Sony

(1) Columbia

2 TIM McGRAW (to) Curb

(1) Worntr Bros./WRN

3 GEORGE STRAIT (13) MCANashville

4 MARTINA McBRlDE (7) RCA

(3) RCA/RLC

0) BNA/RLG

5 JO DEE MESSINA (5) Curb

6 KENNY CHESNEY (6) BNA

(2) BNA/RLG

7 SHANIA TWAIN (6) Mercury

8 ALAN JACKSON (it) Arista Nashville

9 FAITH HILU9) Warner Bros./WRN

(2) Warner Bros.

10 BROOKS & DUNN (9) Arista Nashville

(1)HMEC
11 GARTH BROOKS (11) Capital

(1) MCA Nashville

12 ALABAMA (7) RCA

(2) RCA/RIG

13 LONESTAR (5) BNA

<l) BNA/RLG

(l) RCA/BNA

H MARK WILLS (5) Mercury

15 JOHN MICHAEL MONTGOMERY (3) Atlantic

(3) AtlanHc/AC

16 STEVE WARINER (5) Capital

17 TRISHA YEARWOODW.WCAMunW/f
(1) Capitol

18 LEE ANN VVOMACK (2) Dceca/MCANasbville

(l)MCANakvilk

(1) Decca

19 CLAY WALKER (3) Ciant/Repnse

(2) Giant

(2) Gtant/Wamtr Bros.

20 REBA McENTIRE (8) MCA Nashville

21 DIAMOND RIO (4) Acuta Nashville

22 COLLIN RAYE(3;Ej»c

(2) Epic/Sony

23 ANDY GRIGGS (2) RCA

(1) RCA/RLC

24 SHEDAlSY(2HjncSrr<rt

(1) Lync Street/Hollyuxmd

Aniis Cnfgi

25 MARK CHESNUTT(s;D«co/MCA^o.)ii,il/f

(l) MCA Nashville

26 MONTGOMERY GENTRY (3) Columbia

(l) Columbia/Sony

27 SARA EVANS (2) RCA

(l) BNA/RLG

(0 RCA/RIG

28 RANDY TRAVIS (3) DreamWorks

(a) DreamWorki/lnterscope

(1) Warner Bros./WRN

29 LILA McCANN (3) Asylum

(2) Afyhim/EEG

30 CHELY WRIGHT (3) MCANashvill,

31 TERRI CLARK (4.) Mercury

32 LEANN RIMES (7) Curb

33 TY HERNDON f3>£/>it

(2) Epic/Sony

14 CHAD BROCK (3) Warner Bros./WRN

(2) Wamer Bros.

35 AARON T1PP1N (4) Lyric Street

(1) Lyric Street/Hollywood

36 JOE Dirrir
:

;

(2) Epic/Sony

37 VINCE GILL (5) MCANashville

(l) Columbia

(OMCANoshville^pic

38 BRAD PAISLEY (3) Ansta Nashville

39 BILLY RAY CYRUS (3) Mercury

40 ROY D. MERCER (6) Virgin

41 THE WILKINSONS (2) Giant/Reprise

(1) Giant

(1) Giant/Wamer Bros.

41 SAWYER BROWN (3) Curb

4 3 TOBY KEITH (3) Mercury

(2) DreamWorks

(l) DrtamWorks/lnttrscopt

44 BLACKHAWK (3) Ansta Nashville

45 GEORGE JONES (2)Asylum

(l) Asylum/EEC

(0 Epic/Sony

(1) Warner Bros./WRN

46 DWIGHT YOAKAM (3) Reprise/WRN

(1) Repnse

47 SAMMY KERSHAW (5) Mercury

MBNA/Mercury

48 CLINT BLACK (5) RCA

(2) RCA/RLC

49 KENNY ROGERS (4) Dreamcatcher

(0 Capitol

50 TRACY BYRD ,,

(t) RCA

(1) RCAKLG

MCA.
NASHVILLE

Top New Country Artists

Pos. ARTIST (.V.. 0]Chart«ISirtfe.& Album,) Inpml/label

1 ANDY GRIGGS (2) RCA

0) RCA/RLC

2 SHEDAISY(s;t»nC Slr<rt

(l) Lyric Street/Hollywood

3 MONTGOMERY GENTRY (3) Columbia

(1) Columbia/Sony

4 CHAD BROCK (3) Warner Bros./WRN

(2) Wamer Bros.

5 BRAD PAISLEY (3) Ansta Nashville

6 JESSICA ANDREWS (2) DreamWorks

(l) DrtamWorkt/lnterscope

7 SHANE MINOR <2) Mercury

8 YANKEE GREY (0 Monument

(l) Monument/Sony

9 SHANE McANALLY (2) Curb

10 JULIE REEVES (3) Virgin

Top Country Artists - Duo/Gr

Pos. ARTIST "'. Oj Imu ^nctti £ 4». ? LM

1 DIXIE CHICKS (w) Monument

(2) Monument/Sony

(1) Columbia

2 BROOKS it DUNN (9) Arista Nashville

ft) Elektra/EEC

1 ALABAMA (7) RCA

(2) RCA/RLC

4 LONESTAR (5) BNA

ft) BNA/RLG

(1) RCA/BNA

5 DIAMOND RIO (4) Ansta Nashville

6 SHEDA1SY (2) LyncStreet

(l) Lync Street/Hollywood

7 MONTGOMERY GENTRY (3) Columbia

(l) Columbia/Sony

8 THE WILKINSONS (2) Cont/Rcpnse

(1) Giant

(1) Giant/Warner Bros.

9 SAWYER BROWN (3) Curb

10 BLACKHAWK (3) Arista Nashville

Top Country Artists - Female

Pot ARTIST (Nv. O] Charted S,n<in& Album,) I«<p™t label

1 MARTINA McBRlDE (7) RCA

(3) RCA/RLC

(1) BNA/RLG

2 JO DEE MESSINA (5) Curb

3 SHANIA TWAIN (6) Mercury

4 FAITH HILL (9) Warner Bros./WRN

(2) Wamer Bras.

5 TRISHA YEARWOODW MCA .Vm/iA
(t) Capitol

6 LEE ANN WOMACK<2) Decca/MCANashville

(l) MCANashville

(l) Decca

7 REBA McENTIRE (6\) MCAMnnwI/f

8 SARA EVANS (3>«CA

(1) BNA/RLG

(1) RCA/RLC

9 LILA McCANN (3) Asylum

(2) Asylum/EEC

10 CHLLY WRIGHT (3) MCANashville

Top Country Artists - Male

Ml. ARTIST (No. OjaarUaSi^ese.AU\im)lmprml/Lakrl

1 TIM McGRAW (to) Cur*

(1) Warner Bros./WRN

2 GEORGE STRAIT (13) MCA Nashville

i KENNY CHESNEY (6) BNA

(2) BNA/RLG

4 ALAN JACKSON <11) Ansta Nashville

5 GARTH BROOKS (11) Capitol

(1) MCA Nathalie

6 MARK WILLS (5) Mercury

7 JOHN MICHAEL MONTGOMERY (3.) Atlantic

(3) Atlantic/AG

8 STEVE WARINER (5) Capital

9 CLAY WALKER (3) Giant/Rtpritt

(2) Giant

(2) Giant/Wamer Bros.

10 COLLIN RAYE(3>Ej>ic

(2) Epic/Sony

Top Country Imprints

PUS. IMPRINT (Ka Of Charted SirftesH.Album,)

1 MCA NASHVILLE (33)

2 CURBf3«;
3 ARISTA NASHVILLE (43)

4 MERCURY (35)

5 RCA (33)

6 CAPITOL (36)

7 BNA (29)

8 WARNER BROS. (38)

9 MONUMENT (17)

10 EPIC(2f7>

I I ATLANTIC (28)

12 ASYLUM (20)

I 3 LYRIC STREET (13)

\4 COLUMBIA (25)

15 DECCA (8)

Top Country Labels

fees. I.ABF.l. f.V Of Charted $.-nelni:Albuni<)

1 MCA NASHVILLE <6o)

2 CURBf3f>
3 ARISTA NASHVILLE (44)

4 MERCURY (38)

5 CAPITOL (36)
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Red Hot for Nine years in a row.

For the 9th consecutive year, MCA Nashville has been named

Country Label Of The Year.

Billboard's Top Country Imprint - MCA Nashville

Billboard's Top Country Label - MCA Nashville

Billboard's Hot Country Singles & Tracks Imprint - MCA Nashville

Billboard's Hot Country Singles & Tracks Label - MCA Nashville

MCA
NASHVILLE

O ISM MCA Nasfmt*. a dhuattxi dt UMQ HaoonlnaB, tac

Copy



in m u S 1 c

Top Country Album Artists Top Country Albums

Pol. ARTIST 6Vo- OfChartedAlbum) Imprint/Label

I DIXIE CHICKS (2) Monument/Sony

1 SHANIA TWAIN 0) Mercury

3 GARTH BROOKS (3) Capitol

4 TIM McGRAW - Curt

5 FAITH HILL (2) Vomer Bros./WW

6 GEORGE STRAIT (4) MCA Nashville

7 MARTINA McBRlDE (3,) SCA/SLG

(0 BNA/RLG

8 BROOKS & DUNN 1 / I An r ., \ tsh !<

9 JO DEE MESSINA (1) Curb

10 LONESTAR (1) BNA/RLG

11 ALAN JACKSON (3) Arista Mashvttlt

12 ALABAMA (2)RCA/RLG

13 LEANN RIMES (4) Curb

14 KENNY CHESNEY (2) BNA/RLG

15 VINCE GILL (2) MCA Nashville

16 TRISHA YEARWOOD<2.)MCA.NWii.i/le

17 MARK WILLS (1) Mercury

18 ROY D. MERCER (6) Virgin

19 JOHN MICHAEL MONTGOMERY (3)

Atlantic/AG

20 TOBY KEITH M DreamWorks/lnterscope

(l) Mercury

2 1 STEVE WARINER (2) Capitol

22 SHEDAISY(OLynrSlr,fl/Ho«)«»o<(

23 DIAMOND RiO 1
r,.'

24 CLAY WALKER (2; GionfAVomrr Bros.

25 GEORGE JONES (1) Asylum/EEC

(l) Epic/Sony

26 KENNY ROGERS (1) Capitol

(l) Dreamcatcher

17 LILA McCANN (2) Asylum/EEG

28 REBA McENTIRE (2.) MCA MaAuif/e

29 DWIGHT YOAKAM (2) Reprise/WRN

30 MARY CHAPIN CARPENTER (1)

Columbia/Sony

31 THE WILKINSONS (0 Giont/Worner Bros.

32 SARA EVANS 0) BNA/RLG

MRCMLG
33 LYLE LOVETT (2) Curb/MCA

34 DEANA CARTER ftj Capitol

35 TRAOT BYRD ft) MCA Wosniille

(1) RCA/RLG

36 BILL ENGVALLf2)WWrBro< /WiW
37 LEE ANN WOMACK(l) Dtcco/MCANashvitlt

38 WILLIE NELSON U) UonaVlDJMG

(l) Legacy/Columbia

39 SAMMY KERSHAW (2) Mercury

40 COLLIN RAYE (2) Epic/Sony

4 I MONTGOMERY GENTRY (1) Colombo/Sony

42 PATTY LOVELESS (1) Epic/Sony

4 3 JOHN DENVER (1) Legacy/Sony

(l) Madacy

44 TERRI CLARK (1) Mercury

4 5 RANDY TRAVIS (2) DreamWorks/lnterscope

(l) Warner Bros./WRN

46 EMMYLOU HARRIS (2) Asylum/EEG

(l) Eminent

47 AARON TIPPIN (l) Lyric Street/Hollywood

48 CLINT BLACK (2) RCA/RLG

49 CHELY WRIGHT MMCAHasbmlle

50 LINDA RONSTADT (2) Aiylum/EEG

Pot. TITLE-.4rftjl-lmjjnn( lubri

1 COME ON OVER-Shan.a Train-Mercury

2 DOUBLE LIVE—Garth Brooks—Copitol

3 WIDE OPEN SPACES-Dtne Cnicfa-MonumenI/

Sons

4 A PLACE IN THE SUN-Tim AlrGrotsi-CurtS

5 FLY—Dixie Chicks—Monument/Sony

6 FAITH-foitnHil/-UomrrBros./WRAf

7 I'M ALRIGHT—/o Dee Alessina—Curb

8 LONELY GRILL-loneslai—HVA/lfLC

9 HOPE FLOATS-SounaW—Capitol

10 ALWAYS NEVER THE SAME-Ceorge Stroil-

MCA Nathalie

I I TOUCHED BY AN ANGEL: THE ALBUM-
Soundtrack—550 Music/Epic

1 2 FOR THE RECORD: 4 I NUMBER ONE
H ITS-A/obamo-fiCA/SIC

I 3 EVERYWHERE WE GO-Aenny Cliesney-BAA/

RIG

14 HIGH MILEAGE Alan jackon- Arista \asbmllc

I 5 EVOLUTiON-AlarHnoMrflnde-/tCA/M.C

16 WISH YOU WERE HERE—MaHr Wills—Mercury

17 EVERYWHERE-TimAfcCran—Cur*

18 GREATEST HITS VOLUME ONE-TohjKeiln-

Mercury

19 IF YOU SEE HErX-Brooks&Dunn-AnstaNashcillt

20 THE KfX-VinceGill-MCA Nashville

21 THE WHOLE SHMANG-SneDoiry-iyncSlrfrt/

riollyunod

22 THE GREATEST HITS COLLECTION—Brooks

6c Dunn—Arista Nashville

23 EMOTION—Martina McBnde—JtCA/RLG

24 SHE RIDES WILD HORSES—Krnny Rogers—

Dreamcatcher

25 U NBEL1EVABLE—Diamond Rio-Ansta Nashville

26 BREATH OF HEAVEN - A CHRISTMAS
COLLECTION-Vmce Gill With Patrick WilliamsAnd

His Orchestra-MCA Nashville

27 THE PRINCE OF EGYPT - NASHVILLE—
Soundtrack—DreamWorks/lnterscope

28 WHERE YOUR ROAD LEADS—Trisha

Yeansmod—MCA Nashville

19 TRIO ll-fmrnvlou Horns, Linda AWodt. Dolly

Parian—Asylum/EEC

30 PARTY DOLL AND OTHER FAVORITES—
Mary Chopin Carpenter—Columbia Sons

31 SEVENS

—

Garth Brooks—Capitol

32 NOTHING BUT LOVE-TTie Wilkinsons-Ciant/

Warner Bros.

33 LEANN RIMES-I*Ann Simes-Curb

34 COLD HARD TRUTH—Geotge/ones—Asylum/££G

35 SITTIN' ON TOP OF THE WORLD—LeAnn

Rimes

—

Curb

36 EVERYTHING'S GONNA BE ALRIGHT-
Deana Carter—Capitol

37 THE LIMITED SERIES-Corth Broofa-Capitol

38 UNDER THE INFLUENCE-AlonJocison-Ansto

Nashville

39 BREATHE—Faith Hill-Warner Bros. fWRN

40 SOMETHING IN THE AIR-L1I0 AleConn-

Asylum/EEG

4 1 TWO TEARDROPS-SletierVonner-Capitol

4 2 NO PLACE THAT FAR-Soro Emns-RCA/RLG

4 3 ONE STEP AT A TIME-Ceorge Stroit-MCA

Nashville

44 IF YOU SEE HIM—Rcba McEntire—MCA Nashville

4 5 LAST CHANCE FOR A THOUSAND YEARS:
GREATEST HITS FROM THE 90'S-Diitght

Yookam—Repnse/WRN

4 6 DORKFISH-Bill Engrall-Warner Bros/WW
4 7 SOMETHINGS I KNOW-leeAnn Womoct-

Decto/MCAAiisAoiUe

48 WHITE CHRISTMAS—Afortino McBride—RCA/

RLG

49 (SONGBOOK) A COLLECTION OF HITS-
Tnsha Yeamood—AICA Nashville

50 ULTIMATE COUNTRY PARTY—Various

Artists—Arista Nashville

51 KEEPERS/GREATEST HITS—Tracy Byrd—AfCA
"

ill Hi

52 GREATEST HITS-ClayWo/Her-Cionr/lVornerBros.

53 TATTOOS St SCAKS—Montgomery Gentry—

Columbia/Sony

54 YOU LIGHT UP MY LIFE - INSPIRA-

TIONAL SONGS-LeAnn Rimes-Curb

55 TWENTIETH CENTURY-Alabama-SCA/JtIG

56 TIGHT ROPE—Brooks& Dunn—Arista Nashville

57 CLASSICS-PoffyLoiWess-Epie/Sony

58 HOW 1 FEEL—Tern ClartV—Mercury

59 16 BIGGEST HITC-WlliejVelson-Iegncy/

Columbia

60 WHAT THIS COUNTRY NEEDS—Aaron
Tippirt—Lyric Street/Hollymood

61 SINGLE WHITE FEMALE—Chely Wright—MCA
Nashville

62 FORGET ABOUT IT—Alison Krauss—Rounder/

Mercury

63 HOW BIG'A BOY ARE YA? VOLUME 5-Roy

D. Mercer—Virgin

64 LIVE IN TEXAS—Ly/e Lotiett—Curb/AICA

65 THE BEST OF JOHN DENVER-john Den«r-

Afadocy

66 GREATEST HITS—John Michael Montgomery

—

Atlantic/AG

67 HOME TO YOU—John Michael Montgomery—

Atlantic/AG

68 I DONT WANT TO MISS A THING—Afar*:

Chesnutt—Decca/MCA Nashville

69 20 GREATEST HITS-ChnsLeCoiu-Copiiol

70 MAYBE NOT TONIGHT- .WmKershoi.--

Afercuty

71 DRIVE ME WILD—SaxTerBrott'n—Curd

72 YOU WONT EVER BE LONELY—Andy Cngs—
RCA/RLG

73 BURNIN' THE ROADHOUSE DOWN .

Wanner—Capitol

74 LEAVE A MARK->hnMicWIMontgom«ry-

Atlontic/AG

75 WHO NEEDS PICTURES-BradPois/cy-Aristo

Nashville

Top Country Album Imprints

Pos. IMPRINT Wo. OfChcnedAlbums)

1 CAPITOL (13)

1 MERCURY (11)

MONUMENT'.*)
CURBd*)
MCA NASHVILLE (it)

ARISTA NASHVILLE (15)

RCA (11)

8 WARNER BROS. ;

.

9 BNA (9)

10 ASYLUM (7)

11 550 MUSIC 0)

12 ATLANTIC (13)

13 DREAMWORKS (8)

14 EPICfeJ

15 COLUMBIA (5)

Top Country Album Labels

Pen, LABEL {No. OfChanel Albums)

I CAPITOL (13)

1 MERCURY (it)

3 SONY (19;

4 RCA LABEL GROUP (20)

5 CURB (10)

Top Country Album Distributors

PC*. DISTRIBUTOR (So OfCharted Albums)

1 UNIVERSAL (49.)

2 WEAfel}
3 SONY (23;

4 EMD'23;
5 BMG (37)

6 INDEPENDENTS (14)

UNIVERSAL
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Curb Records Thanks its Artists and Radio

for Over 150 #/ Records this Century

El

1 &

CURBRECORDS
www.curb.com

A Place tn The Sun' For AJ The Wrong Reasons' love Me For A Reason

Jim McGiaw Bellamy Brothers Osmonds

All For The love Of Sunshine' Girls Night Out
1

Major Moves'

Honk William Jt i the Mike Curb Judds Honk Williams k

Congregation Go Away Little Girl' Mem He's Crazy'

All Wont' flonny Osmond Judds

fim MtGiaw Grandpa' Maybe Your Baby's Got The Blues'

All My Rowdy Friends Are Coming Over Tonight Judas Judas

Hank Wiboms k Heartland' Meet Me In Montana'

AH My Rowdy Friends Have Settled Down' Judds Morie Osmond & Don Seals

Hank Williams k Hove Merry* Mind Your Own Business'

II IfciM Mm tudds HankWmsrmk

Sawyer Brown He's Bock And I'm Blue' Misbehavin

'

Are You On The Road To Lavit' Me Again' Desert Rout Band Honk Williams Jr.

Dehhy Boone Honky Tonkin" Montana Cafe'

8ig Deal' Hank Williams Jr. Hank Wittrams Jr.

LeAnn Rimes How Do 1 Live' Morning Side Of The Mountain'

W LeAnn Rimes Donny & Marie Osmond

leAnn Rimes 1 Feel Like Loving You Again' My Strongest Weakness

Born To Boogie' IG.SAeppard IVywnno

Hank William h 1 Know Where I'm Gain" No One Else On Earth'

Burning Bridges Judds rVynenntJ

Ihe Mike Curb Congregation 1 Like II 1 love ll' Not A Moment Too Soon'

Bye, Bye'
fim MtGraw fimAfctVow

Jo flee Messmo 1 loved Them (very One' Not On Your love'

Candy Man' TG. Sheppard Jeff Corson

Sammy flam Jr. & Jhe Mike Curb
1 Need More Of You* Oh What A Night'

fflfapy Brother* Four SeasonsCongregation

Con'l Be Really Gone 1 Saw The light' One Bad Apple'

Vim AtrCrow Wynowa Osmonds

Change Of Hurl' 1 Shi Believe In You' One Of These Days

JUok Desert Rose Band Jim AfrG/ow

Comedy Video Classics'
If 1 Never Stopped Laving You One Step Forward

Km/ S/evem
David KenH fleterf Rose Band

Crazy From The Heart
If 1 Said You Had A Beautiful Body

'

One Way Tickel'

Mrmy Bremen Bellamy Brothers leAnn Rimes

Cry Myseff to Sleep' I'll Be Coming Back For More' Only lave

JUL* IG. Sheppard Wynonna

Da Doo Ron Ron' I'm Alright' Only One You'

Shown Cassiay
Jo Dee Messina IG. Sheppard

Dopcin' Cowboys'
I'm For Love* Paper Roses'

Bellamy Brothers
Hank Williams Jr. Alone Osmond

Devil In The Bottle
I'm Leavin'lt All Up To You'

Party Time*

JG Sheppard
Donny & Marie Osmond IG. Sheppard

Different Worlds' It's Yaw Lave* Past The Point Of Rescue

Maureen McGovern Tun MtGraw Hoi Ketchvm

Dirt Rood Just To See You Smile*
Please Remember Me"

Sawyer frown fim MrGraw Jim AlrGraw

Dixie On My Mind" Kids Of The Baby Boom'
Puppy Love

Honk Moms k Betfamy Brothers Donny Osmond

Do You love As Good As You look' Kiss You Al Over*
Redneck Girl'

Bellamy Brothers hh Bellamy Brothers

Do You Wont To Go To Heaven' Last Cheaters Walt:'
Rockin' With The Rhythm Of The Rain'

rG. Sheppatd IG. Sheppard
Judds

Don't Take The Girl' LeAnn Rimes'
She Is His Only Need'

ffmAirGrow teAnn fr'mes
rtVnanncr

Everywhere' Let Me Tell You About love'
She Never Lets it Go To Her Heart'

Jim MfOiaw Judas
fim McGrow

Faking love' Lei Your love flow'
Slew Burn'

IG. Sheppard t Karen Brooks BeHomy Brothers
IG. Sheppard

Feelin That feelin' lie To You for Your Love
Small Town Saturday Night

Bellamy Brothers Bellamy Brothers
Mb/Mm

Finally' long Haired Lover Fiom Liverpool
Some Girts Do'

IG. Sheppatd Jimmy Osmond & The Mike Curb
Sawyer frown

FiveO' Congregation
Something Like That'

Hank WHHatmk Lave Is Alive'
fimAfr&ow

Far A little While Judas
Somewhere Down The line

rim MxGraw
IG. Sheppard

Stand Beside Me'

Jo Dee Messina

Step Thai Step'

Sawyer frown

Strong Heart

IG. Sheppard

Sugar Daddy'

BeSamy Brothers

Summer Wind

Desert Rose Band

Ten Me Why'

Wynonna

Texas Women*

HankWdhrmk

Thank God For You'

Sawyer frown

The Proud One'

Osmonds

There's Just No Stopping Your Heart'

Morie Osmond

This Time

Sawyer frown

To Be Loved By You'

Wynonna

Too Much Is Not Enough'

Bellamy Brothers & Forrester Sisters

Treat Her Right

Sawyer frown

Tryin' To Beat The Morning Home

IG. Sheppard

Turn It loose"

Judds

Twelfth Of Never

Danny Osmond

Unchained Melody'

Righteous Brothers

Unchained Melody'

LeAnn Rimes

War Is Hell'

IG Sheppard

When I'm Away from You*

BeMomy Brothers

Where The Green Grass Grows'

TmMdkaw

Where Were You When I Was Falling In love'

Lobe

Whiskey Bent And Hell Bound

Hank WaHamk

Why Hat Me'

Judds

Wild Streak

HankWrlkmsk

Written In The Stars

flton John S LeAnn Rimes

Wynonna'

Wynonna

You Have The Right To Remain Silent'

Perfect Stranger

You light Up My Life'

Debby Boone

You light Up My life'

LeAnn Rimes

You're Still New To Me'

Marie Osmond & Paul Davis

Young love'

Judds

Young Love

Danny Osmond

1%

M i

"5_

The Mike Curb

Congregation Hank Williams Jr. Shavn Cassidy Michael English Desert Rose Bond Ray Stevens Sawyer Brown
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Hot Country Singles & Tracks Artists

Pos. ARTIST Wo. OfClwUiSviilisStTHxMlnprmt/Ublt

1 TIM McCRAW (6) Curb

(0 Warner Bws./WRN

1 DIXIE CHICKS do; Monumtnl

U) Columbia

3 GEORGE STRAIT (g> MCA Nashville

4 KENNY CHESNEY (6) BNA

5 JO DEE MESSINA (4) Curb

6 MARTINA McBRlDE (7J RCA

7 ALAN JACKSON (8) Anita Nmhwllt

8 SHAN IA TWAIN <$) Mercury

9 FAITH HILL(7MVarnrrBrc»"/lWW

(2) Wamtr Bros.

10 MARK WILLS (4.) Mmur,

11 LONESTAR(5.)B.>«

MiCA/BNA
12 STEVE WARINER (3) Capitol

I J JOHN MICHAEL MONTGOMERY (3>Al\aabc

14 ALABAMA (y) RCA
15 ANDY GRIGGS (2) RCA

16 LEE ANN WOMACK (3) MCANaskullt

(1) Dma
(ODecca/MCANcukvillc

17 BROOKS 8c IJi.iNN
,

'

WEItWEfC
18 REBA McENTIRE(67MCAjVa<Jit*

19 MARK CHISHUTT (l) Decca/MCAjVathvilte

(1) MCA Nashville

20 TRISHA YEARWOODf4;MCAjVmlii*
0) Capital

21 TY HERNDON (3) Epic

22 COLLIN RAYi ."

2} RANDY TRAVIS (3) DmimKorlii

24 CLAY WALKER (3) Giant/Repnse

(27 Gionl

25 MONTGOMERY GENTRY (3) Colombo

26 CHAD BROCK (2) Warner Bros.

(2) Warner Bras./WRN

27 DIAMOND RIO (2) Arista Nashville

28 TERRI CLARK (3) Mercury

29 AARON T1PPIN (4) Lyric Street

30 JOE DIFFIE(3)£p,t

3 1 CHELY WRIGHT (2.)MM Nashville

32 surmiSY : ,\ . .

3 3 BRAD PAISLEY (2) Arista Nashville

34 SARA EVANS (27 KG*

35 BILLY RAY CYRUS (2) Mercury

36 BLACKHAWK (2) Arista Soshvilte

37 LILA McCANN (3) Anil™

38 SAWYER BROWN (2) Curb

39 CLINT BLACK (5) RCA

40 SHANE MINOR (2) Mercury

4 I GARTH BROOKS <8) Capital

<l) MCA Nathalie

41 THE WILKINSONS (2) Ciaat/Repnse

(1) Giant

4} JESSICA ANDREWS (2) DreamWorks

44 PATTY LOVELESS (l)Epic

(1) MCANashvdle/Epic

45 MICHAEL PETERSON {2) Reprise

(1) Repme/WRN

46 DWIGHT YOAKAM flj Brfir,,,

(1) Repnse/WRN

47 YANKEE GREY (1) Monument

48 DOUG STOW (2) Atlantic

49 SAMMY KERSHAW (3),Mcrcur,

(0 BNA/Mercury

50 LEANN RIMES (3) Curb

Hot Country Singles & Tracks

Pos. Tm.l-Arti«-!m4muYUM

1 AMAZED—Loncrfar—BAA
2 WRITE THIS DOWN-GcorpSlroil-MCA

3 LESSON IN LlAVlW—Jo Dee Messina—Curb

4 HOW FOREVER TLLLS—Kenny Chciney—BNA
5 PLEASE REMEMBER ME—Tim McCrott-—Curb

6 YOU HAD ME FROM H ELLO-KVany Chesney-

BNA

7 STAND BESIDE M£—Jo Dee Messina—Curb

8 YOU WON'T EVER BE LONELY—And?
Griggs—RCA

9 I DON'T WANT TO MISS A THING—Mart
Cbesnutt—Detca/MCA Nashville

10 UNBELIEVABLE—Diamond Rio-Ansta Nashville

11 YOU WERE MINE—Dine Chicks—Monument

12 SINGLE WHITE FEMALE—Oidy Wright—MCA
Nashville

13 SOMETHING LIKE THAT-T.m McCraso-Curb

14 GOD MUST HAVE SPENT A LITTLE MORE
TIME ON YOU-A/ooonio-KCA

I S WISH YOU WERE HERE—Mar* Wills-Mercury

16 LITTLE GOOD-BYES—SncDauy—lyric Slrwl
17 WHATEVER YOU SAY-Marlino McBndr-BCA

18 A NIGHT TO REMEMBER—̂ oc DiJJie—Epic

19 READY TO RUN-Duw Cnirks-Monumcnl

20 I'LL THINK OF A REASON LATER—Lee Ann

Wamack—Decca/MCA Nashville

21 TWO TEARDROPS—Slew Wforinfr—Capilo/

22 THE SECRET OF LIFE faith Hill—Warner Bros./

WRN
2} BUSY MAN-Bil/xfio,C,ru>-M(rcur>

24 I LOVE YOU-Morima MeBrid»-BCA

25 LITTLE MKbt—AlanJackson—Arista Nashville

26 NO PLACE THAT FAR-Sorafrani-BCA

27 ANYONE ELSE—Col/in fla,c—£/He

28 FOR A LITTLE WHILE—rim AfrCnm—Curo

29 ORDINARY LIFE-CnadBroclr-WWrBroj.

30 HOLD ON TO ME John Michael Montgomery

Atlantic

31 I'M ALREADY TAKJEN-Am Horincr-Copifol

32 LONELY AND CONE-Manrgamrr, Cenfrf-

Cotwnbia

33 GONE CR\ZY-Alanjackson-Ansta Nashville

34 HANDS OF A WORKING MAN-7> ffemdon-

Epte

35 WHAT DO YOU SAY TO THAT-Gcorgr

Slrait-MCA Nashville

36 WRONG AGAIN-Martina McBridr—BCA

37 I'LL STILL LOVE YOU MORE-rri.no

Yeancood—MCA Nashville

38 MAN! I FEEL LIKE A »()« ANI •

Tuain—Mercury

39 POWERFUL THING-Trano rea™ood-MCA

Nashville

40 WITH YOU-L/a MrCann-AirJam

4 1 DRIVE ME WILD-Sa«J.,rBro«n-Curfc

42 I CAN'T GET OVER YOU-Broob « Dunn-

Artsia Nashville

4 3 TONIGHT THE HEARTACHE'S ON ME-
Ditie Chirlcj—Monumcnf

44 WRONG NIGHT-Reba-MCA Nashville

45 WHO NEEDS PICTURES-BradPaufrr-Arala

Nashville

46 M EA NWH I LE-Crnrjr Slroil-MCA Nashville

4 7 RIGHT ON THE MONEY-AlanJadbon-Aruto

Nashville

4 8 HOME TO YOU-Jonn Michael Slantgomecy-

Atlantic

Tun SttGiw

49 THERE YOU HAVE IT-B/arHamt-Anito

Nashmlle

50 SHrS IN LOVE—Mart Wills—Mercury

51 SPIRIT OF A BOY, WISDOM OF A MAN-
Randy Jrai'ii—DreamWorta

52 I'LL GO CRAZY—And? Gnggi—RCA
53 THAT DON'T IMPRESS ME MUCH-Snanio

Twain—Mercury

54 YOU'RE EASY ON THE EYES-Tim Clark-

Mercury

55 ONE HONEST HEART—Rcda—MCA Aa*nn/fe

56 YOU'RE BEGINNING TO GET TO ME-CIa)

Waller-Cianl/Sepriir

57 FOR YOU I WILL-Aoronrippin-LyricStrrel

58 (NOW YOU SEE ME) NOW YOU DONT
LeeAnn Wamack-MCANaihville

59 KEEPIN' UP-A/aoama-BCA

60 EVERYT1ME I CRY-ftm Clor*-Mfrciir»

61 LOVE AINT LIKE THAT-FoilnH.H-Wnrner

Bro5.

62 HILLBILLY SHOES-Monigomery G»nlr»-Co/umliio

63 FLY (THE ANGEL SONG)—The VVWJcinsoiu—

Giant'Repnse

64 CRAZY LITTLE THING CALLED LOVE-
Dwtght loakam—Reprise

65 WHEN I SAID I DO-C/.nl Blort-BC'A

66 ALL THINGS CONSIDERED- YankeeCrey-

.Monument

67 YOU'VE GOT A WAY-Snonia Troain-Mercury

68 LET ME LET GO-fait* Hi/l-VVarnerBroi.

69 LIGHTNING DOES THE WORK-Chadflrorlr-

Warner Bras./WRN
70 WIDE OPEN SPACES-Dine Chicks-Monument

71 SOMEONE YOU USED TO KNOW-Co/lin

Rayt—Epic

72 SHE'S ALWAYS RIGHT—Clay Walker-Ciant/

Reprise

73 MAKE UP IN LOVE—Dou^Sfone—Aflanhc
74 THIS HEARTACHE NEVER SLEEPS—Murlr

Cnesnulf-MCAMi!nrA

75 HUSBANDS AND WIVES-Broob £ Dunn-
Ansta Nashville

Hot Country Singles &
Tracks Imprints

Pos. IMPRINT (No. OJ Charted Singles & Tracks)

1 MCA NASHVILLE (35)

2 RCA (27)

3 MERCURY (24)

4 CURB (26)

5 ARISTA NASHVILLE (28)

6 BNAfeo)
7 EPIC (17)

8 MONUMENT (13)

9 WARNER BROS. (27;

fly'iin Gallimart

10 CAPITOL (23.)

11 ATLANTIC (15)

12 LYRIC STREET (11)

13 DECCACf)
14 DREAMWORKS (13)

15 COLUMBIA (20)

Hot Country Singles & Tracks Labels

PCX. LABEL WnQfCWWamhtruth)

1 MCA NASHVILLE (38)

2 RCA (26;

3 MERCURY (27)

4 CURB .

5 ARISTA NASHVILLE (30)

Hot Country Producers

Pol. PRODUCER Wo. OfCharttd Singles Sc Track,)

1 BYRON GALLIMORE (30)

2 KEITH STEGALL (10.)

3 DANN HUFF (12)

4 PAUL WORLEY (22;

5 TONY BROWN <2o)

6 MARK WRIGHT (9)

7 NORRO WILSON (14)

8 BUDDY CANNON (13)

9 TIM McGRAW (13)

10 ROBERT JOHN "MUTT" LANGE (5)

11 JAMES STROUD ("27)

12 DON COOK 077

13 BLAKE CHANCEY Og)
14 CARSON CHAMBERLAIN .'

15 STEVE WARINER (3)

16 GEORGE STRAIT (g)

17 DAVID MALLOY (6)

18 JOE SCAIFE (4)

19 MARTINA McBRIDE (7)

20 FAITH HILL (97

21 GARTH FUNDISC47
22 FRANK ROC IRS

23 DOUG JOHNSON (8)

24 MARK SPIRO 1

-

25 ALABAMA (7)

MCA.
NASHVILLE
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Top Country Singles Sales Artists

Pol. ARTIST Qfo. OfChartra' Souses) Impnnt/Uhet

1 GARTH BROOKS (l) Capital

2 TIM McGRAW (l) Curb

i MARK CHESNUTTd>DWMCAMu*i*
4 FAITH HlLL(l) Wamer Bros./WR\

5 THE WILKINSONS (3) Cont/HWrfl™.

6 LEANN RIMES (3) Curb

7 LILA McCANN (1) Atytum/EEG

8 SHANlA TWAIN (1) Mercury

(l) Mercury/IDJMG

9 MONTGOMERY GENTRY (2) Columbia/Sony

10 SHERRIE AUSTIN (2) Arista Nashville

Top Country Singles Sales

Foa. TITLE—Attsst—le^rudAabel

1 IT DONT MATTER TO THE SUN/LOST
I N YOU

—

Garth Brooh As Chris Gaines—Capitol

2 PLEASE REMEMBER ME/FOR A LITTLE

WHILE—Tim MrCr«i»-Ciir6

J I DON'T WANT TO MISS A THING—Mart
Chetnuli—Decca/MCA Najicille

4 THIS KISS-FWlfc Hill-Warner Bm,./WRS

i FLY (THE ANGEL SONG)-7lf Wilkinsam-

Giant/Wamer Bros.

6 WITH YOU-tiloMtCorm-AjWfEC
7 THAT DONT IMPRESS ME MUCH-Sionio

Tnvin—Mercury

8 GOD MUST HAVE SPENT A LITTLE MORE
TIME ON YOU-^/ol«nio Featuring NSync-RCA/

RIG

9 NEVER BEEN KISSED-S/ifme/tuilTn-Mnslo

Nashville

10 BIG n I M i
,

1 .....

,

I I HOLD ON TO Mt-lahn Michael Monlgomery-

Atlanttc/AC

11 MEANWHILE/YOU HAVENT LEFT ME
YET-Croijr Strait-MCA Nashville

I } SINGLE WHITE FEMALE—CMy Wnght-MCA

Nashville

14 HILLBILLY SHOES- Montgomery Gentry—

Columbia/Sony

15 A NIGHT TO REMEMBER—Jo< Diflie—Epic/Sony

16 IF I LOST YOU -Travis Tritt-WamerBrm./\WlN

17 NO PLACE THAT FAR-Sonj Evans-RCA/RLC

18 HOW DO I LIVE-Lf/Wt Rmes-Curb

19 HOW FOREVER EEIXS-Kenny Chesney-BNA/

RLG

20 SOMEBODY'S OUT THERE WATCHING—
The Kinteys—Epic/Sony

21 t WILL BE THERE FOR YOU ;.,'„. .

DreamWorks/Interscope

22 I'M ALRIGHT/BYE BYE—Jo Dee Messina—Curb

II DRIVE ME WILD—Sawyer Brown—Curb
U SOMEONE YOU USED TO KNOW-Co/irn

Raye—Epic/Sony

21 LITTLE GOOD-11YES—SheDaisy—Lyrir Strttt/

Hollywood

Top Country Singles Sales Imprints

Pos. IMPRINT I.V., (J/Ojrt.J.Wjl,,)

1 CtlRB.vf

2 CAPITOL (2)

3 WARNER BROS. (8)

A DECCAft}
5 RCA (5)

6 GIANT (4)

7 EPICf6>

8 MCA NASHVILLE (5;

9 ARISTA NASHVILLE (5)

10 ASYLUM (2)

1 u s i c

Cortfl BflHsll -A) Cfcro I 'ill Mr 1

Top Country Singles Sales Labels

Pos. LABEL (,V». OfOurrleiSnuje*)

1 CURB (9)

2 CAPITOL (2;

J MCA NASHVILLE

W

4 SONYCis)

5 RCA LABEL GROUP (11)

Top Country Singles Sales

Distributors

Pu». DISTRIBUTOR (Xu. OfOmrtri i

I WEA(26)
UNIVERSAL (19)

BMG Cj7>

EMDO)
SONY (15)

INDEPENDENTS ft)

CURB wea

CRITICS' CHOICE
Continuedfrom page 1E-6t

10. Tie: Robyn performing live, and BMO's
residtnl DJs Richard Sweret/Nick
Stewart'Maarten Stctnkamp. all at BMC's
September MD-conference in Monlreux.
For reminding us how to play.

10

1 STEVE
McCLURE
Asia Bureau Chief

1. Ryuichi Sakamoto.
"Back To The Basics"

(Warner Music Ja-
pan). In which Saka-

moto further solidifies his reputation as a

composer and performer of "serious"

music.

Audio Active. "Return Of The Red I"

(Dream Machine/Warner Music Japan).
Full of hypnotic, cannabis-inspired
grooves.

Hikaru Utada, "First Love" (F.asl-

world/Virgin). An amazingly assured
debut from a 16-year-old, replete with

strong hooks and smooth grooves.

Various Artists. "The Rough Guide To
The Music Of Japan" (World Music
Network/Respect Records). A dazzlingly

eclectic collection of Japanese "ethnic"

l uncs.

Various Artists, "Blue—Deejays Cool
Cuts" (Blue Note/Fabulous Records).
Fop Japanese DJ/producers rework clas-

sic tracks from the legendary label.

Fxcellent!

Ibrahim Ferrer, "Buena Vista Social

Club Presents Ibrahim Ferrer"
(World Circuh/Nonesuch). An album
that instantly transports the listener to

a bygone world of elegance and pas-

sion.

Faye Wong, "Chang You (Love Life)"

(KCPLAoshiba-F.Ml). Full of moving,
mature songs that powerfully convey
Wong's unique charisma.

Alexander "Skip" Spence. "Oar"
(Sundazed/Sony Music F.ntertainment).

A vivid, at times disturbing, sonic artifact.

Duke Ellington, "Fllington At Newport
1 956 (Complete)" (Columbia/ Ix-gacy). A
brilliant introduction to this great
American artist.

Concert of the Year: Brian Wilson and
the Wondermints, July 13 at the Tokyo
International Forum. An on-form
Wilson in front of a fantastically empa-
thetic backing band.

MOIRA
McCORMICK
Contributing Writer

1. Blinker The Star,

"August Everywhere"
(DreamWorks).

"Boyscoul Superhero"Sunset Valley,

(Sugar Free).

Best Single: Lo Fidelity Ailstars With
Pigeonhed. "BatUeflag" (Sony).

Rage Against The Machine. ' The Battle

OfLoj Angeles" (Epic).

Gomez, "Liquid Skin" (Virgin).

Continental Drifters, "Vermilion"
(Razor & Tie).

Continued on page YE-81
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Hot Country Songwriters

Pi». SONGWRITLP, (M, OJOnri.i J'injir, I. Tn-b)

1 DIANE WARREN (3)

2 ALAN JACKSON (2)

i TONY MARTIN (3)

4 SKIP EWING (5)

5 ROBERT JOHN LANGE(6)
6 SHAN1A TWAIN (5)

7 STEPHEN ALLEN DAVIS (0
8 MARTIE SEIDEI '

9 AL ANDERSON^
10 JEFFREY STEELE (5)

11 STEVE WARINER (3)

12 CRETCHEN PETERS (1)

13 TOM SHAPIRO (6.)

14 KEITH FOLLESE (4)

I S RADNEY FOSTER (2)

16 BOB REGAN (4)

17 KENT M. ROBBINS (4)

18 BILL ANDERSON (3)

19 DANA HUNT (3)

20 TONY MULLINSfe)
Til RANDY GOODRUM (1)

T2I BRENT MAHER (1)

23 ANDY GRIGGS (2)

14 WENDELL MOBLEY0)
25 PHIL VASSARfe)

Hot Country Publishers

Pot. PUBLISHER Wo. OfChoHrJS,y!.,£Tn*h)

1 SONY/ATV TREE, BM1 (43)

2 WARNER-TAMERLANE, BM1 (36)

3 HAMSTEIN CUMBERLAND, BMI dy)

4 SONY/ATV CROSS KEYS, ASCAP (25)

5 WB, ASCAP 06)

6 REALSONGS, ASCAP (3)

7 ACUFF-ROSE, BMI (13)

8 EMI BLACKWOOD, BMI (28)

9 EMI APRIL, ASCAP (23)

10 UNIVERSAL-SONGS OF POLYGRAM
INTERNATIONAL, BMI (20)

11 IRVING, BMI (8)

12 ZOMBA, ASCAP (8)

I J CAREERS-BMG, BMI (15J

14 MAGNOLIA HILL, ASCAP (2)

15 YEE HAW. ASCAP (2)

16 LOON ECHO, BMI (-,)

17 BUG, BMI (6;

18 WOOLLY PUDDIN', BMI(|)

19 MIGHTY NICE, BMI (to)

20 UNIVERSAL-MCA, ASCAP (llj

21 FAMOUS, ASCAP (12)

22 ALMO, ASCAP (if)

23 UNIVERSAL-POLYGRAM
INTERNATIONAL, ASCAP (12)

24 BLACKENED, BMI (4)

IS BABY MAE, BMI (8)

26 STEVE WARINER, BMI (3)

27 SONGS OF UNIVERSAL, BMI (7)

28 MR. BUBBA, BMI (3)

29 SEA GAYLE, ASCAP (4)

10 BMG, ASCAP (13)

31 NEON SKY, ASCAP (3)

32 COLTER BAY, BMI (2)

33 REYNSONG, BMI ($)

34 BAYJUN BEAT, BMI (1)

35 BAYOU BOY, BMI (4)

36 SIXTEEN STARS, BMI (2)

37 MY LIFE'S WORK, BMI (5)

38 NEW WORKS, BMI (2)

39 O-TEX, BMI (4)

40 PURPLE CRAYON, ASCAP (1)

4 I CMI, BMI (5)

4 2 ST. JUL1EN, ASCAP (2)

T4 3 BLAKEMORE AVENUE, ASCAP (5)

T4 3 EMI FULL KEEL, ASCAP (5)

45 SIERRA HOME, ASCAP (4)

46 STARSTRUCK ANGEL, BMI Uo)
47 BLUE SKY RIDER, BMI (1)

T48 BUD DOG, ASCAP (2)

T48 ENCORE ENTERTAINMENT, BMI (2)

T4 8 FOLLAZOO, ASCAP (2)

Sooy/ATV Music

UBLISHtNQ

Hot Country Publishing
Corporations

foi. PUBLISHING COHI-OHTION ( V. 0{au*<JSi*<jislT«xb)

1 WARNER/CHAPPELL MUSIC (61)

2 SONY/ATV MUSIC (73)

3 UNIVERSAL MUSIC (60)

4 EMI MUSIC (77)

5 ALMO/IRVING MUSIC (RONDOR
MUSIC) (25)

WARNER/CHAPPELL
MUSIC. INC.

Hot 100 Singles Songwriters 17

18

SONY/ATV TUNES, ASCAP do)
CORNER OF CLARK AND KENT, BMI (2)

UNIVERSAL-SONGS OF POLYGRAM1 9

POS. SONGWRITER (No. INTERNATIONAL, BMI (12)

20 CHRYSALIS, ASCAP (14)

K. MIL! (yy 2 1 WARNER CHAPPELL, PRS (4)

LMA1NL WARRtlN {6v 22 MONEY MACK, BMI (3)

3 UiY UiDTIkJ /ClMAa MAKIIiNlov 2? SONGS OF UNIVERSAL, BMI (8)

inUM D7r7KllV /nl 24 MISS BESSIE, ASCAP (1)

> U ITT CI rvi 1 k4 / , 1MA 1 1 > lAX UM {V IS HAMSTEIN CUMBERLAND, BMI (8)

6 UKLvi LAMr \2j 26 MOEBETOBLAME, BMI 0)

7 1 l| IDVkl Mil 1 1 i \ 27 LOON ECHO, BMI (5)

T8 [I All l OT IflLJhl ft A k 1 t ' L . -
'

KUBtRT JOHN LANuL(5^ 28 VIRGINIA BEACH, ASCAP (9)

T8 SHAM A TWAIN (5/ 29 OBVERSE CREATION, ASCAP (4)

1 0 KUBI RUbA (4/ 10 SONY/ATV CROSS KEYS, ASCAP do)
1 1

D A 1 1 1 lj u v -rAUL BAKKT \3) 31 BIG P, BMI (4)

12 l' 1 klhl Blinni ICC /f \RANUI BURRUU (5^ 32 SQUISH MOTH, BMI (2)

1 1 KtVIN BRIuua (4/ 13 JUSTIN COMBS, ASCAP (8)

M ANIHONI sHLr CKAWIOKU (3,^ 1-1 WIXEN, ASCAP (3)

1 s LAULL-tTL tnLRRT (1/ 35 IRVING, BMI (6)

1 6 u/tvkir r<vu d 1 ki ft 1 36 HITCO, BMI (6)

1 7 nil 1 rr»Drr /. 1FULL IUKU ,' 17 A PHANTOM VOX, BMI (4)

18 ROB THOMAS (3) 18 BAYJUN BEAT, BMI (2)

T19 DAVID FRANK (2) 39 MARSHAL ASCAP (4)

T19 STEVE KlPNER (2) T40 LE TIGRE SUR UN BALLON, ASCAP (l)

T2I RHETT LAWRENCE 0; T40 MY SO-CALLED, ASCAP (1)

T2I TRAVON M. POTTS 0) T40 SQUINT, ASCAP (1)

23 EVERLAST SCHRODY (1) 43 BIDNIS, BMI (3)

14 LENNY KRAV1TZ0; 44 STEPHEN A. KIPNER, ASCAP (2)

2$ DESMOND CHILD (3) T4S
T4 S

47

JOSEPH "MCG" N1CHOL, BMI (2)

SEE SQUARED, BMl (2)
V 1 » iui AkkllA , 1

-

h
.

Hot 100 Singles Publishers 48
XENOMANIA, PRi \l)

AIR CONTROL, ASCAP (6)

49 TRIO, BMI (2)

Pes. PUBLISHER (No. OfChortfJS^e,) SO CAREERS-BMG, BMI (12)

1 WB, ASCAP (70)

2 EMI APRIL, ASCAP (68)

3 WARNER-TAMERLANE, BMI (59)

4 EMI BLACKWOOD, BMI (46)

5 ZOMBA, ASCAP (27)

6 REALSONGS, ASCAP (8)

7 ZOMBA, BMI U7)

8 R. KELLY, BMI (3)

9 UNIVERSAL-POLYGRAM
INTERNATIONAL, ASCAP (17)

10 GRANTSVILLE. ASCAP (7)

1 1 RIGHT BANK, ASCAP (3)

12 EMI VIRGIN, BMI

I 3 SONY/ATV SONGS, BMI (14)

14 ALMO, ASCAP (14)

1 5 FAMOUS, ASCAP (14)

16 SONY/ATV TREE, BMI (17J

Hot 100 Singles Publishing
Corporations

Pos. PUBLISHING CORPOIOTION f.Vo OfCkMrd Siyln)

I EMI MUSIC (138)

1 WARNER/CHAPPELL MUSIC (137)

3 UNIVERSAL MUSIC (60)

4 ZOMBA MUSIC (46)

5 SONY/ATV MUSIC (56)
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Hoi R&B/Hip-Hop Songwriters

Pos. SONGWRITER (Ho OfC)ioit«lSiitfii& Troth)

1 R. KELLY O3)
2 LAURYN HILL (6)

3 ANTHONY "SHEP" CRAWFORD (4)

4 SHAWN CARTER (13)

5 DARRELL ALLAMBY (7)

6 TIMOTHY MOSLEY (12)

7 BABYFACE (7)

8 MONTELL JORDAN (?)

9 DIANE WARREN (5)

10 MISSY ELLIOTT 0);

I I KANDI BUKKIJss

12 TAMARA SAVAGE (6)

11 KEVIN BRIGGSt))

M ANTOINETTE ROBERSON (4)

TI5 KENNETH KARLIN (6)

TI5 CARSTEN SCHACK (6)

17 DAMON THOMAS (2)

18 KASSEEM DEAN (4)

19 LINCOLN BROWDER(5>
20 KAMAAL FAREED (5)

I I JOE THOMAS (5)

22 JOSHUA THOMPSON (3)

23 JOHNTA - AUSTIN (3)

T24 JESSE POWELL (t)

T24 CARL ROLAND (1)

Hot R&B/Hip-Hop Publishers

Pot, PUBLISHER (An. 0/ Cfart.d S,^.. £ Tn,k>

1 EMI APRIL, ASCAP O05)
2 WB, ASCAP (So)

3 zomba, bmi (23)

4 emi blackwood, bmi (57)

s r. kelly, bmi (13)

6 money mack, bmi (7)

7 warner-tamerlane, bmi (41)

8 sony/atv tunes, ascap (13)

9 famous, ascap (21)

10 chrysalis, ascap os)

i i zomba, ascap (38)

1 2 obverse creation, ascap (6)

i 3 big p, bmi (8)

14 almo, ascap (6)

15 virginia beach, ascap (12)

16 realsongs, ascap (5)

17 justin combs, ascap (17)

18 wixen, ascap (4)

19 2000 watts, ascap (7)

20 lil lu lu, bmi (13)

21 universal-polygram
international, ascap (16)

22 hitco, bmi (3)

23 SONY/ATV SONGS, BMI (it)

24 MASS CONFUSION, ASCAP (7)

25 TON1 ROB1. ASCAP (4)

26 DJ IRV, BMI (5)

17 MARSHAL ASCAP (5)

28 ECAF. BMI TO
29 SWIZZ BEATZ, ASCAP (7)

30 AIR CONTROL, ASCAP (6)

31 HUDMAR, ASCAP (l)

32 KALINMIA, ASCAP (4)

33 DEAD GAME, ASCAP (6)

14 JUNGLE FEVER, BMI (6)

35 SHEK'EM DOWN, BMI (4)

36 BLONDIE ROCKWELL, ASCAP (6)

37 CAREERS-BMG, BMI (18)

38 KANDACY, ASCAP (4)

39 JAZZ MERCHANT, ASCAP (4)

40 SONGS OF UNIVERSAL, BMI (13)

4 I TVT, ASCAP (2)

41 T'ZlAH'S, BMI (7)

T4 3 BABY SPIKE, ASCAP (1)

T4 3 GIFTED SOURCE, ASCAP (1)

4i NAKED UNDER MY CLOTHES. ASCAP (4)

46 SOULVANG, BMI (4)

47 UNIVERSAL-MCA, ASCAP (if)

48 KIELY, ASCAP (4)

T4» 1)1 MIS. ASCAP (2)

T49 E2, ASCAP (2)

Hot R&B/Hip-Hop Publishing
Corporations

Pm. PUBLISHING CORPORATION «o (J/a.nri S,&,li TrocW

1 EMI MUSIC (193)

2 WARNER/CHAPPELL MUSIC (143)

3 ZOMBA MUSIC (6$)

4 UNIVERSAL MUSIC (66)

5 SONY/ATV MUSIC (5*)

Hot Latin Tracks Songwriters

Pol. SONGWRITER (.Vs. OfCherttJTrrxh)

I ESTEFANO (7)

1 KIKE SANTANDER (8)

3 MARCO ANTONIO SOLIS (4)

4 JUAN GABRIEL (8)

5 JUAN LUIS GUERRA (3)

6 RUDY PEREZ (6)

7 RAMON GONZALEZ MORA (2)

8 MARIO QUINTERO LARA (6)

9 MASSIAS0)
10 MANUEL MONTERROSAS (I)

1 I ELVIS CRESPO (3)

1 2 \ DO LI O ANGEL ALBA I ;

I 3 ROB1 ROSA TO
14 RICARDO CERATTO (l)

15 TKTOU)
16 ENRIQUE 1GLESIAS .

17 OMAR ALEANNO (3)

18 CHUCHO MONGEOJ
19 ALFREDO MATHEUS (3)

20 SHAK1RA MEBARAK K(4>
21 OSCAR SERRANO (2)

22 RICARDO MONTANER (4)

23 MANUEL EDUARDO CASTRO 0)

24 DESMOND CHILD (2)

25 HUMBERTO ESTRADA (2)

Hot Latin Tracks Publishers

Pos. PUBLISHER (No OfChoH,i Trxh)

WARNER-TAMERLANE, BMI (13)

F.I.P.P., BMI 067

WORLD DEEP MUSIC BMI (6)

BMG SONGS, ASCAP (7)

VENTURA. ASCAP (5)

CRISMA, SESAC (3)

EMI APRIL, ASCAP (8)

SEG SON. BMI 07
FLAMINGO, BMI (6)

M.A.M.P., ASCAP U)

SONY/ATV LATIN. BMI (7)

WB, ASCAP (3)

UNIVERSAL-MCA, ASCAP (7)

PEER INTERNATIONAL, BMI (3)

RIGHTSONG, BMI 0)
KAREN, ASCAP (2)

EMI BLACKWOOD, BMI (7)

REDOMI, BMI 07
NEW EDITION EMOA, SESAC (2)

VANDER, ASCAP (4)

RIGHT BANK, ASCAP (2)

A PHANTOM VOX, BMI (4)

PACIFIC BMI (2)

SONY DISCOS. ASCAP (2)

UNIVERSAL MUSICA. ASCAP (5)

FONOMUSIC ASCAP 0)

PRS. ASCAP (1)

JKMC ASCAP (3)

CD ELVIS, BMI (2)

ADG, SESAC (2)

DON CAT, ASCAP (1)

EL PEDROSILLO. ASCAP 0)

RUBET, ASCAP (2)

CARIBBEAN WAVES. ASCAP (2)

UNIVERSAL-POLYGRAM INTERNATION-
AL. ASCAP (3)

PMC ASCAP 0;

FONOMUSIC SESAC (3)

PEERMUSIC. ASCAP (2)

BEECHWOOD, BMI
PEERMUSIC, BMI (5;

SER-CA, BMI (5)

DEI MONTI, BMI (l)

JKE. ASCAP 0)
EDIMUSA, ASCAP (2)

GRAN CAIMAN SONGS, BMI (2)

ESTEFAN. ASCAP (2)

DESMOPHOBIA, ASCAP (2)

EMD, ASCAP 0;

BMG, ASCAP (6)

PSO. ASCAP (1)

Hot Latin Tracks Publishing
Corporations

Pos. PUBLISHING CORPORATION (Xo.OjaeruJSmfa)

1 WARNER/CHAPPELL MUSIC (35)

2 FOREIGN IMPORTED PRODUCTIONS
fc PUBLISHING 06)

3 EMI MUSIC (27)

4 UNIVERSAL MUSIC (13)

5 BMG MUSIC (14)

WARNER/CHAPPELL
MUSIC. INC.

TS &
E rs
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Top Latin Pop Album Artists

Pot. ARTIST Wo. OfCkartei/ilkai,) lo^nM/Ubel

1 ENRIQUE 1GLES1AS (3) ronouiso

2 RICKY MARTIN <l)Smj Discos

3 SHAKIRA 1;
.
v ...

4 MANA (2) WEA Latino

5 LUIS MIGUELCjJHE4tol.no

6 MARCO ANTONIO SOLIS W fbnotiso

7 CHAYANNEW Son; Discos

8 A.B. QUINTANILLA Y LOS KUMBIA
KINGS (1) EM' Loho

9 NOELIA (OFonomso

10 CHRISTIAN CASTRO (0 Anola/BMG Latin

Top Latin Pop Albums

Pot. TITLE—Artat-Impnnt/labrl

1 VUaVE-SayMortm-SoryDutos

2 BAILAMOS—Enriqut Iglesiat—Fonovisa

3 DONDE ESTAN LOS LADRONES?-Snatira-

Son7 Discos

4 COSAS DEL AMOR-fnnout ytsioi-fonoouo

5 MTV UNPLUGGED-Afnno-lVE/iLotino

6 TROZOS DE Ml ALMA-AlorcoAnfonioSolis-

ronouisa

7 AMARTE ES UN PLACER-Iois M%u,l-WEA

Latino

8 ATADO A TU AMOR—Cnovonnc—Sons Discos

9 AMOR, FAMILIA Y RESPETO-A.B guinlnnJIo

I Los Kumbia AingJ

—

EMI Latin

10 LATIN MIX USA VOL. 2-Vonou.Arluts-

Columbia/Snny Discos

I 1 NOELIA-Noetia—Fonowio
12 Ml VIDA SIN TU AMOR - Cnnsiion Castro—

Anola/BMG Lattn

13 SUENOS LIQUIDOS-Alono-WEAtolino

M TE ACORDARAS DE MI-O/jo TaMn-WEA
Lattna

IS CORAZON-EJniloAojino-EAHLolin

Top Latin Pop Album Imprints

Pot. IMPRINT Wo. OfChartedAlbtims)

1 SONY DISCOS (12)

2 FONOVISAf6;
3 WEA LATINA (7)

4 EMI LATIN (5;

5 COLUMBIA (2)

Top Latin Pop Album Labels

Pot. 1.ABE1 Wo fycWWAftW

1 SONY DISCOS (13)

2 rONOVISAre,)

J WEA LATINA (7)

4 EMI LATIN (5)

5 BMG LATIN (9)

Hot Latin Pop Tracks Artists

Pot. ARTIST (So OfCharted TnchllmfmnUlM

1 RICKY MARTIN (3) Cl/Sany Discos

(3) Son> Disou

2 ENRIQUE IGLESlAS (2.) Fonosiiso

6 J Fonofiso/Znlerscope/Unioenol Latino

(1) Intervope/Vnioenal Latino

3 CHA1ASNI ;

1

4 CHRISTIAN CASTRO (4) Anola/BMG Latin

(l)WEAUlim

5 SHAKIRA (4; Son, Discos

6 MILLIE (2) EMI latin

7 EDNITA NAZARIO (?) EM/ Lafin

8 ALEJANDRO FERNANDEZ (4) Sap Dura.

9 LUIS FONSI (4) Unwenat Latino

10 NOELIA (3) Fonovisa

Hot Latin Pop Tracks

Pot. jnl£—rtoar-tmpn*1/UM

1 DEJARIA TODO Cnojonnc-Sonj Discos

2 LIVIN' LA VIDA LOCA-AMj Mortin-Cs/Son,

Dtscoi

3 BAILAMOS—Enrique Iglesios—Fonotiisa/lnteruofie/

Universal Latino

4 BELLA—nV/m ,Worfm-C2/Sonji Discos

5 NUNCA TE OLVIDARE-fnnooc igfcios-

fbnociso

6 TU

—

Noelia— Fonovisa

7 LOCO

—

Alejandro Fernandez—Sony Discos

8 NO ME AMES-7fnni/crtofc{VtilnMorc/iofnony-

WORK/Sony Discos

9 DE HOY EN ADELANTE—Mii/ic—EM/ Latin

10 SI TE PUDIERA MENTIR-AforcoAntomoSolis-

Fonoltue

I I ME VOY A QUITAR DE EN MEDIO-V.ccnlc

Fernandez—Sony Discos

12 Ml VIDA SIN TU AMOR-Crinstion Coslro-

Armla/BMC Latin

13 SE ME OLVIDO OTRA VEZ-Afano-WEA Latino

\4 INEVITABLE-Snottra-SonyDiscos

IS UNA VOZ EN EL ALMA-M.I/if-£.M/Lolin

Hot Latin Pop Tracks Imprints

Pos. IMPRINT (Ho OfCharteJTwM

1 SONY DISCOS (46)

2 FONOVISA (13)

3 EMI LATIN (17)

4 WEA LATINA (14)

5 ARIOLAd7)

Hot Latin Pop Tracks Labels

Pot. LABEL Wo. OfCanned frock)

1 SONY DISCOS (6l)

2 EMI LATIN (17)

3 BMG LATIN (11)

4 FONOVISA (ll)

i UNIVERSAL LATINO (15)

Sony
DISCOS
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op Billboard Latin SO Album Artists

Pot. ARTIST (,V... Of OuuiNhms) Imprint/Label

1 ELVIS CRESPO (2) Sony Discos

2 ENRIQUE IGLESIASIJ/ronoiiiM

3 RICKY MARTIN MSanjDucos

4 SELENA (2) EMI Latin

5 SHAKIRAO.tSon.Di

6 BUENA VISTA SOCIAL CLUB <:) World

Circuit/ffonesuch/AG

7 MANA (2.) WEA LaUna

8 IBRAHIM rit\s\tt\(l)WorldCireuit/Nonesutb/AG

9 LOS TRI-O (2) Anola/BMG latin

10 LUIS MIGUEL (3) \MA Latino

I I PEPE AGUILAR (3) Musort/Balboa

12 VICENTE FERNANDEZ (2) Sony Discos

I 3 MARCO ANTONIO SOLIS (t) Fonocisa

14 CHAYANNE (l) Sony Discos

15 ALEJANDRO FERNANDEZ (2) Sassy Discos

16 LOS TEMERARIOS (2) fonoouo

17 A.B. QUINTANILLA Y LOS KUMBIA
KINGS (1) EMI Lahn

18 LOS TIGRES DEL NORTE (2) Fonoi'uo

19 NOELIA (1) Fonovisa

20 MARC ANTHONY (l)RMM

(1) RMM/Sony Discos

(l)Sony Discos

11 JUAN LUIS GUERRA 440 (t) Karen/Unsixrsal

Latino

II CHRISTIAN CASTRO It) Anola/BMG Latin

23 CONJUNTO PRIMAVERA ^FonoDun

24 VICTOR MANUELLE(2)SonyPiito.

25 OZOMATLI (t) Almo Sounds/lnterstope

Top Billboard Latin SO Albums

POS. TITLE—Artiit-lnUSnnV Label

I VU ELVE—Ricty Martin—Sony Discos

1 SUAVEMENTE-Ffcu Crespo-Sony Distos

3 ALL MY HITS TODOS MIS EXITOS-Sf/tno-

EMl Latin

4 BAlLAMOS-ftinout Iglcsias-Fonomsa

5 DONDE ESTAN LOS LADRONES?-SM,ro-
Sony Discos

6 BUENA VISTA SOCIAL CLUB-6Vno Kilo

Social Club— World Circuit/Nonesuch/AG

7 COSAS DEL AMOR-Fnnour Iglesms—Fonauisa

8 PINTAME—

J

9 MTV UNPLUGGED-.Wonn-IVWlohria

10 BUENA VISTA SOCIAL CLUB PRESENTS
IBRAHIM FERRER-Wim Firrcr-Warld

Circuil/Nonesucb/AG

11 NUESTRO AMOR LosTn-O-Anola/BMCLatm

12 DANCE WITH Mt-Soundlrock-Epic/Sony Discos

Marco Antonio Solis—I i TROZOS DE Ml ALMA-
|*i 1 In

M ATADO A TU AMOR - Chayanne—Sony Discos

15 AMARTE ES UN PLACER—Luii Miguel—WTA

latina

16 AMOR. FAMILIA Y RESPETO—.4.8. Qumtamlla

YLosKumbia Kings—EMI Latin

17 ENTRE EL AMOR Y VO-Vitenle Fernandez-Sony

l)t\. ...

18 HERENCIA DE FAMILIA- -Los Tigris DelNorte-

fllllllltlll

19 IS EXITOS PARA SIEMPRE-lo. Ttmtnrm-

Fonovisa

20 NOELIA .VW/ia-fonouua

21 LATIN MIX USA VOL. 2-Venous Artub-

Columbia/Sony Discos

22 Nl ES LO MISMO Nl ES IGUAL-/uon Luis

Cuerra 440-Karen/Unmrsal Latino

2$ SUENOS LIQUIDOS-Mond-H'fittulinii

24 Ml VIDA SIN TU flMOt ChiMm! f*lllln

Anola/BMG Latin

25 CONTRA LA CORRIENTE—Aforrytni/ionjr—

RMM
26 Ml VERDAD

—

Alejandro Fernanda.—Sony Discos

17 CON MKRtACHi-PifseAguilar-Musart/Balboa

28 OZOMKTlt-Ocomalli-AlmoSounds/lnttrscope

29 TE ACORDARAS DE Ml-O^o TaMn-WEA
Latina

30 ALEGRIAS Y PENAS-TitoRojoi-ALP./Soiy

Discos

il CORAZON-£oWlo.Vaiono-£Afi
,

L<ifm

32 GOTCHAI-OLC-Son/Dufo.

33 DEOTRA MANERA-Jjrn' Rivera-Sony Discos

34 NECESITO DEClRTE-ConiiinloPhmowro-

Fonoi'isa

35 BILLBOARD LATIN MUSIC AWARDS-
Various Artists—Sony Discos

36 CAMINANDO

—

TonnyTunTun—Caiman

37 JUAN GABRIEL CON BANDA.-EL
RECODO!!! Juan Cabnel Con Banda El Retodo

Anola/BMG Latin

38 POR EL AMOR DE SIEMPRE-Prf» Ajui/or-

MusanVBalboa

39 CONTIGO-/nlo™Wf-£M/tol.n

40 ALMA—Conjunto Alma Horttha—COM
4 I MY LIFE: THE GREATEST HITS-J11I10

Iglesias—Columbia

41 THE OyHASTY—Grupomunia—Sony Discos

4 3 I NCONFUNDIBLE— Victor Manueile-Sony Discos

44 MAS—Alejandro Sani— WEA Latina

45 AQUEL QUE HABlA MU ERTO—Vico C—EM1
Latin

46 ME ESTOY ENAMORANDO—Alejandro

Fernandez—Sony Discos

47 UN SEGUNDO SENTIMIENTO-Cnorlif Zjia-

Sonaliu/Sony Discos

48 REMIXES Ennaue Igtesias- Fonovisa

49 THE BEST LATIN PARTY ALBUM IN THE
WORLD...EVERI-V0nouiArli*-Virjin

50 AMOR PLATONICO-toslVomjDr Tijuana-

EMI Latin

Top Billboard Latin SO
Album Imprints

fCSU IMPRINT Wo. OfOiarledAlbiiins)

I SONY DISCOS (27)

1 rONOVISAf28;
3 EMI LATIN (24.)

4 WEA LATINA (10)

5 ARIOLA (14)

6 NONESUCH (6)

7 WORLD CIRCUIT (4)

8 MUSART (4)

9 COLUMBIA (3)

10 EPIC0)

op Billboard Latin SO Album Labels

Pm. LABCl IV i;iVW«k«.l

1 SONY DISCOS (53)

2 FONOVISA (33)

3 EMI LATIN (27)

4 WEA LATINA ds)
5 ATLANTIC GROUP (6)

Top Billboard Latin SO
Album Distributors

Pot. DISTRIBUTOR (No. OfCharted Album,)

1 SONY (54.)

2 INDEPENDENTS (53)

3 WEAfti;
4 EMDteg.)

5 UNIVERSAL (17)

6 llM(i Sony
DISCOS

Cntipo
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in concert Saturday feburary 12th @ the beacon theatre, NYC

congratulations, Jerry for the 90's from JR management team
your humility, discipline & talent, accomplishments & consitency are an example of a true superstar.

FOR MORE INFORMATION REGARDING JERRY RIVERA, CONTACT JOSE DIAZ S JR MANAGEMENT 787.728.4943
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Jacl Velasquez

Annlwrsary

in 23 out of 34 Billboard
Year End Chart Categories.

Top Billboard Latin 50 Albums: "Vuelve" Ricky Martin

Top Billboard Latin 50 Album Imprints: Sony Discos

Top Billboard Latin 50 Album Labels: Sony Discos

Top Billboard Latin 50 Album Distributors: Sony

Top Latin Pop Albums: "Vuelve" Ricky Martin

Top Latin Pop Album Imprints: Sony Discos

Top Latin Pop Album Labels: Sony Discos

Top Tropical/Salsa Albums: "Suavemente" Elvis Crespo

Top Tropical/Salsa Albums Artists: Elvis Crespo

Top Tropical/Salsa Album Imprints: Sony Discos

Top Tropical/Salsa Album Labels: Sony Discos

Hot Latin Pop Tracks Artists: Ricky Martin

Hot Latin Pop Tracks: "Dejaria Todo" Chayanne

Hot Latin Pop Tracks Imprints: Sony Discos

Hot Latin Pop Tracks Labels: Sony Discos

Hot Regional Mexican Tracks Artists: Vicente Fernandez

Hot Tropical/Salsa Tracks Artists: Elvis Crespo

Hot Tropical/Salsa Tracks Imprints: Sony Discos

Hot Tropical/Salsa Tracks Labels: Sony Discos

Hot Latin Tracks Imprints: Sony Discos

Hot Latin Tracks Labels: Sony Discos

Hot Latin Tracks Producer: Pedro Ramirez



Hoi Lalin Tracks Artists

Pos. ARTIST (,Vo, OfCharted Trticks) fa^f»n/Ubl

1 ENRIQUE Kjl.fSl -\s '
.

(l.) Fonouuo/JnteraojH/t/nirerse/ Latino

(0 Inlencope/Unicersal Latino

2 RICKY MARTIN (3) C2/Sony Disco,

(2) Sony Discos

1 MARCO ANTONIO SOLIS (4) fonoiuo

4 VICENTE FERNANDEZ (4) Sony Discos

•s JUAN LUIS GUERRA 440 (3) Karen/Caimai

6 ( HIH1M . ,.

7 ALEJANDRO FERNANDEZ (3) Sony Discos

8 CHRISTIAN CASTRO (3) Anola/BMG Latin

(I) WFA Latino

9 MARC ANTHONY (2) RMM
(l) Columbia/Sony Discos

(l)WORK/Sony~Diseos

10 PEPE AGUILAR^AIujart/BoIboo

Hot Latin Tracks

Pos. TITLE—Artiri—/mfnnl Label

1 NECESITO DECIRTE .Conjunfn Pnmoirro

2 LOCO—Alejandro Fernandez—Sony Dtscas

1 NO ME AMES->nni/ri- Lopez With Mar, Anlhony-

WORK/Sony Discos

4 ME VOY A QUITAR DE EN MED10-K<*nl,

Fernandez—Sony Discos

•> LIVIN' LA VIDA LOCK-Ricky Martm-C2/Son,

Discot

6 SI TE PUDIERA MENTlR-.WorcoAntonioSoli.-

Fonotisa

7 BAILAMOS— I nrique Iglena,—FonoiiM/lnteiscope/

Universal Latino

8 DEJAR1A TODO—Chayanne—Sony Discos

9 ME ESTOY ACOSTUMBRANDO A Tl-Fepe

Aguilar—Muwrt/Balboa

10 CREI-7irono> Del Horte-Sony Discos

I I EL NIAGARA EN BICICLETA .
, , .. . erra

440—Karen/Caiman

I 2 ESE—jerry Ri[<era—Sony Discos

I 1 DE HOY EN ADELANTE-M,l/„^£.W/Lolin

14 BELLA—Rich Martin—C2/Sony Discos

15 Ml VIDA SIN TU AMOR—Cnriilion Castro—

Anola/BMG Latin

1 6 TU—MMM

—

Fonoiisa

I 7 NUNCA TE OLVIDARE—£nrrqu< Iglesias-

Fonolisa

18 EL PEOR DE MIS FRACASOS—Moiro Antonio

Soil's—Fonocisa

19 PINTAME-EicuCreipo-SonjDixm

20 SE ME OLVIDO OTRA VEZ-Monc-WEA Latma

21 QUE BONITO-LojAfuoioj-EMILolin

22 DIMELO-Alan' Anthony—Columbia/Sony Ducos

2} LAGRIMAS-LoirywDWA/ortt-fonocifo

24 DEJATE QUERER-Ci/!*rtoSanta Koia—Sony Dacm

II LLEGAR A Tl—]aci Velasquez—Sony Discos

26 ENTREGA TOT AL-Tironoi Del Norte—Sony Discos

27 TLI -Shakira—Sony Discos

28 Ml PC—Juan Luis Guerra 44°~Karen/Caiman
29 EL PODER DE TU AMOR-SVarJo Montoner-

WF.A Latino

10 QUE HABRIA SIDO DE Ml-Yictor Manucllt-

Sony Discos

11 ME HACES MUCHA FALTA—Loj Tucanes De

Tijuana—FMI Latin

)2 PALOMITA BLANCA—yuan Luis Guerra 440—
Karen/Caiman

11 ALGUNA \tZ-ChnstianCastro-Artola/BMG Latin

14 rSPERANZA-E-ino.it Igleiias—Fonocisa

11 LA OTRA PARTE DEL AMOR-timilf-

Unioenal latino

16 COMO TE RECUERDO Loj Temeranos—Fonovisa

17 INEVITABLE—Snufciru—Sony Discoi

15 UNA VOZ EN EL ALMK-iUBk-OU Latin

19 SUBLIME MUJER Vicente Fernandez-Sons: Disco,

40 TU SABES BlEN-FJnila.Vajono-OI/tolin

Hot Latin Tracks Imprints

POS. IMPRINT (No. OfCharted Tracks)

1 SONY DISCOS (53;

2 FONOVISAfao)
} EMI LATIN (32)

4 ARIOLA(20)

5 WEA LAT1NA (14)

6 UNIVERSAL LATINO0?)
7 KAREN (4)

8 C2(J>
9 MUSART(5)

10 WORK (2)

Hot Latin Tracks Labels

Sony
DISCOS

Pos, LABEL P/Chalrd Track,)

1 SONY DISCOS (69)

2 FONOVISAfjl)
1 EMI LATIN (3S)

4 BMG LATIN (32)

5 WEA LAT1NA (21)

Hot Latin Tracks Producers

Pos. PRODUCER Wn 0] Charted Tracks)

1 PEDRO RAMIREZ (6)

2 RUDY PEREZ (to)

1 BEBU SILVETTI (4)

4 JUAN LUIS GUERRA (3)

5 ESTEFANO(J)
6 PEPE AGUILAR (5)

7 KIKE SANTANDER(5)
8 JAVIER MARTINEZ (3,)

9 SERGIO GEORGE (6)

10 JESUS GUILLEN (1)

11 RAMON SANCHEZ (7)

I 2 RAFAEL PEREZ-BOTIJA (2)

I I GUSTAVO FELIX (5)

14 ROBI ROSA (4)

I S MARCELLO AZEVEDO (3)

16 ADOLFO ANGEL ALBA (3)

17 ALEX ZEPEDACj)
1 8 ROBERTO CORA (6)

19 ALEJANDRO JAEN (3)

20 JOSE LUGO (2)

21 LUIS MIGUEL ft)

22 LOS TIGRES DEL NORTE (3)

II SHAK1RA MEBARAK R. (4)

14 LOS MISMOSfj;
2S JUAN GABRIEL (4)

hot I aAin
tracks
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I

Top Tropical/Salsa Album Ariists H Top Tropical/Salsa Album Labels

Pot. ARTIST (No. OfCbantd Album,) Imp'inl' Label

1 ELVIS CRESPO (2) Sony Dixm

2 BUENA VISTA SOCIAL CLUB (l) YbrU
Circuit/Honesuch/AG

i IBRAHIM FERRER (l) World Circuii/Konesuch/AG

4 JUAN LUIS GUERRA •HO 0) Karen/Universal

5 MARC ANTHONY 0) SUM
0) RMM/Sony Duces

0) Sony Discos

« VICTOR MANUELLEteJ&ryDiicoj

7 TITO ROlkS (l) M.PySony Discos

8 DLG 0) Sony Discos

9 JERRY RIVERA OJSoryDitfoi

10 TONNY TUN TUN 6) Caiman

Top Tropical/Salsa Albums

Pol. TITLE—ArtL<t~lmpnnl/Label

1 SUAVEMENTE-E/mCreifo-SonjCucoi

2 BUENA VISTA SOCIAL CLUB-8./™ V,*.

Social Club—World Circuit/Nonesuch/AG

i ttmAMt-EhisCrespo-Sony Disco,

4 BUENA VISTA SOCIAL CLUB PRESENTS
IBRAHIM FERRER-ftradim Ferrer-World

CircaitVNonesuch/AG

5 DANCE WITH ME-Soundtrack-Epic/Sonj Discos

6 Nl ES LO MISMO Nl IS IGUAI I . .

Guerra 44°~Karen/Unitersal Latino

7 CONTRA LA CORRI ENTE—AW Anthony—

UIM
8 ALEGRIASY PW\S-TitoRojos-M.P./SaV

Discos

9 GOTCHAI-DlG-SonyDuroi
10 DE OTRA MAHERA-Jcrry Rivera-Sony Discos

11 CAMINANDO-Toonirunrun-Co./nofi

12 THE DYNASTY—Crupomania—Sony Discos

I } INCONFUNDIBLE-V,rtor.Moni«n(-&>I»ft.<-oi

14 UN SEGUNDO SENTIMIENTO-CTorfe
Sonotia/Sony Discos

15 INTRODUCING—RUBEN GONZALEZ—
Ruben Gonzalez—World Circuit/Nonesuch/AG

Top Tropica I/Salsa Album Imprints

Pm. IMPRINT i \ , i

i;
i n i

SONY DISCOS (tg)

NONESUCH (5)

WORLD CIRCUIT (4)

EPIC (1)

RMM (7)

Po>. LABEL Wo. 0/0*1**1 Album,)

1 SONY DISCOS (26)

2 ATLANTIC GROUP (5)

i RMM (J)

4 UNIVERSAL LATINO (2)

5 CAIMAN W

Hot Tropica l/Salsa Tracks Arlisis

Pot. ARTIST CM>. OfOiarHdTracks) ImfrM/Labil

1 ELVIS CRESPO (9) Sony Discos

2 JUAN LUIS GUERRA 440 (3) Karen/Caiman

I VICTOR MANUELLE (7) Sony Discos

4 MARC ANTHONY (2) RMM
(t) Columbia/Sony Discos

(l) WORK/Sony Discos

5 JERRY RIVERA (3) Sony Discos

6 RICKY MARTIN (3) C2/Sony Discos

(l) Sony Discos

7 GRUPOMANIA(.|)S™»D..«>,

8 GISSELLE(.|).W„ dMGLatin

9 GILBERTO SANTA ROSA (3) Sony Discos

10 FRANKIE NEGRON (3) WEAcanbe/WEA Latino

Hot Tropical/Salsa Tracks

Pot. TITLE-W-/irp™i Ubrl

1 EL NIAGARA EN BICICLETA-Juon Lais C«rra

44°—Karen/Caiman

2 NO ME AMES—Jennifer LopezWith Marc Anthony—

WORK/Sony Discos

i PINTAME-HiiiCrfifo-SonxDuoi!

4 ESE—Jerry Rivera—Sony Discos

5 DEJATE QUERER-Ciftirto Santa Rosa-Sony Discos

6 QUE HABRIA SIDO DE Ml -Victor Manuelle-

Sony Discos

7 POR MUJERES COMO TU-Tjlo Rojas-M.P./

Sony Discos

8 LI V IN
-

LA VI DA LOCA-Ricky Martin-C2/Sony

Discos

9 Ml PC—Juan Luis Guerra 44°—Karen/Caiman

10 QUE TE VAS-Gtorge LaMond-Prestigio/Sony Discos

I I ESTAS ENAMORADA—L'mitf 21—£A(/ Latin

I 2 BAlLAMOS—Ennouc Igltsios—Fonocisa/lnterscopc/

Universal Latino

IJ NINA ROSlTA-Crupomonia—SonyDiscos

1 4 DIMELO

—

Marc Anthony—Columbia/Sony Discos

15 EN LAS NUBES Mann Atomid Mr'rengazn RMM

Dcii Cmpc

Hot Tropical/Salsa Tracks Imprints

Pov IMPRINT Wo. OfCharted Track,)

1 SONY DISCOS (43)

2 EMI LATIN (18)

I KAREN (5)

4 RMM '

5 WEA LATINA (12)

Hot Tropical/Salsa Tracks Labels

fill. LABEL (Ho. OfCharts Track)

1 SONY DISCOS (64)

1 WEA LATINA (19)

? CAIMAN (10)

4 BMG LATIN 08)

5 EMI LATIN 08)

fun* LuiS Guerm 4-SO

Sony
DISCOS
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Karen Publishing.
Felicita a su artista exclusivo

1 1

UUvl 1 0
Por haber obtenido el premio

cancion Tropical del ano cTe la revista Billboard

con el tema

bicicieta

que esta incluido en su production
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in music
Top Regional Mexican Album ArtistsHTop Regional Mexican Album Labels

Pot. ARTIST (Ay OtChirtnlAltmm,) InfrfUrl

1 SEL£NA (2) EMI Latin

2 LOS TRI-O (l) AnoWBMG Lattn

i PEPE AGUILAR<3;.Wiuort/8alooo

4 VICENTE FERNANDEZ <2> SanyDucos

5 LOS TIGRES DEL NORTE (2} Fomvisa

6 LOS TEMERARIOS (2) Fonovisa

7 ALEJANDRO FERNANDEZ 0) Sony Dikui

8 CONJUNTO PRlMAVERAWFonomio
9 INTOCABLE(4)£M/Lolin

10 LOS TUCANES DE TIJUANA (2) EMI Latin

Top Regional Mexican Albums

Pot. TITLE-Art.d Imprint/Label

1 ALL MY HITS TODOS MIS EXITOS-
Selena—EMI Latin

I NUESTRO AMOR-Loirn-O-Anola/BAICLoiin

} HERENCIA DE FAMILlA—Lo* Tigres DelSorte—

Fonovisa

4 ENTRE EL AMOR Y YO-VVmK fVrnrinoV-

Sony Distot

5 IS EXITOS PARA SIEMPRE-Lov Temeronm-

Fonovita

6 Ml VERDAD

—

Alejandro Fernandez—Sony Discos

7 CON MARIACHI-ftfw^ilor-Mioort/ftiltoo

8 NECESITO DECIRTE-ConjunloPnmowni-

Fonomsa

9 JUAN GABRIEL CON BAN DA...EL

RECODO!!!->on Coin,/ Con Banda El R,rodo~

Anola/BMG Latin

10 CONTlGO-dilofoWf-EM/trtn

I I POR EL AMOR DE SIEMPRE-Pc/kAju.Io*-

Musart/Balboa

11 ALMA—Con/unto Alma Sorteno—CDM

13 NORTENO 2000—£oIHuracan«Z)^^JVortf—
fonoulio

14 AMOR PLATONICO-ioi Tirana D> Tijuona-

Blium
15 LOS MAS BUSCADOS-L01 Tirana Dffni/ono-

EMI Latin

Top Regional Mexican
Album Imprints

Pa. IMPRINT 6V°. OfCknrleJAtbums)

I EMI LATIN (12)

I FONOVISA (13)

i SONY DISCOS do)

4 ARIOLAftJ
5 MUSART(4;

Pen. I.ABEI (V, .ycVrWWw-.)

1 EMI LATIN (I5>

1 FONOVISA (23)

1 SONY DISCOS <12>

4 BMG LATIN (7)

5 BALBOA

Hol Regional Mexican Tracks Ariisls

POS. ARTIST (No Of Cnarfd Troth) ImpiM/Label

1 VICENTE FEANANDEZ (5) Sony Diraj

2 CONJUNTO PRlMAVERA(j;Fonotoo

i LOS TUCANES DE TIJUANA (6) EMI Latin

4 LOS TEMERARIOS (4) Fonooua

5 MARCO ANTONIO SOL1S (4) Fonoma

6 TIRANOS DEL NORTEL SonyIW
7 LIMITELjJLWrja/Loliiio

8 PEPE AGUILARWAWt/Bolooo
9 LOS TIGRES DEL NORTE (4) Fonouisa

10 JUAN GABRIEL (6) Ariola/BMG Latin

Hol Regional Mexican Tracks

Pot. TITLE—Ltnl— fm£n! l.-.M

1 NECESITO DECIRTE-Conjunfo

Fonouisa

2 CRE1

—

Tiranos Del Norte—SonyDucoj
) ME VOY A QUITAR DE EN '.<•;>. I >

Fernandez—Sony Discos

4 LAG RlMAS—Lot Tigres Dtl Norte—Fonovisa

5 EL PEOR DE MIS FRACASOS-Moro Antonio

Solii-Fonomso

6 SI TE PUDIERA MENTIR-Morro Antonio Solis-

Fonouiid

7 ME ESTOY ACOSTUMBRANDO A Tl-Prft

Aguilar—Musart/Balboa

8 AMOR PLATONICO—UiTuconfjDf Ti/uono—

EMI Latin

9 QUE BONITO—LoiMismos—£Af/Lotin
10 ME HACES MUCHA FALTA—L01 Tirana £>«

Tijuana—EMI Latin

I I LOCO—Alejandro Fernandez—Sony Discos

I 2 COMO TE RECUERDO—Zxm TVimranoi-Fonoouo

I 5 LA OTRA PARTE DEL AMOR-Umtr-
Vninenat Latino

\4 ADORABLE MENTIROSA—/uan GabhtlCon

Banda Et Recodo—Anola/BMG Latin

I S PASION—Umitt—Vnmnal Latino

Conjunto Pni

Hot Regional Mexican
Tracks Imprints

Pot. IMPRINT Wo. OfCharted Troth)

1 FONOVISA (40)

2 SONY DISCOS (23)

i EMI LATIN (23)

4 niSM;,
5 UNIVERSAL LATINO (7)

Hot Regional Mexican Tracks Labels

Pot. LABEL. Wo. OfCnarUdTroM

I FONOVISA (48)

1 EMI LATIN (37)

3 SONY DISCOS (26)

4 BMG LATIN (lS)

5 UNIVERSAL LATINO (8)

m ex 1 c oin

1
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CRITICS' CHOICE
Continuedfrom ftagc TE-Sy

7. Beth Orton, "Central Reservation"
(Arista).

8. "The Matrix: Music From The Motion
Picture," original soundtrack (Maverick/

Warner Bros.).

9. "Austin Powers: The Spy Who Shagged
Me—Music From the Motion Picture,"

original soundtrack (Maverick/Warner
Bros.).

10. Sebadoh, " The Sebadoh" (Sub Pop/Sire).

GAIL MITCHELL
R&B Music Editor

1 . Tie: A ni; 1 1
- Stone, " Black

Diamond" (Arista);

Santana, "Super-
natural" (Arista).

2. Macy Gray, "On How
life Is" (Epic).

3. The Artist, "Rave Un2 The Joy
Fantastic" (NPG/Arista).

4. Eric Benet, "A Day In The Life" (Warner
Bros.).

5. Rahsaan Patterson, "Love In Stereo"

(MCA).
6. Tie: Joe Sample Featuring Lalah

Hathaway, "The Song Lives On"
(PRA/GRP): Diana Krall, "When 1 Look
In Your Eyes" (Verve).

7. Tie: Donell Jones, "Where I Wanna Be"
(l<aFace/Arista); Mint Condition, "Life's

Aquarium" (Elektra).

8. Grenique, "Black Butterfly" (Motown).
9. N'Dambi, "Little Lost Girls Blues"

(cheeky-i Productions).

10. Tie: TLC, "Fanmail" (LaFace/Arista);

Eve, "Let There Be...F.vc—Ruff Ryders'

First Lady" (Ruff Ryders/Interscope).

CHRIS MORRIS
Senior Writer

I. Thee Michelle Gun
Elephant, "Gear
Blues" (Triad/Heat
Wave), and Sept. 22 ai

the Garage in L.A. Ultra-hot Japanese
rock 'n' roll band blows away everything

else on the planet, American contenders

included.

2. Moby, "Play" (V2). Techno + blues +
gospel = revelation.

3. Johnny Dowd, "Pictures From Life's

Other Side" (Koch). Fresh American
Gothic horrors from Ithaca, N.Y.'s musi-

cal Grim Reaper.

4. Captain Beefheart & His Magic Band,
"Grow Fins: Rarities 1965-82" (Reve-
nant). Five CDs of unreleased Cappy
Don Van Vliet & Co. Yowsah!

5. Houndog, "Houndog" (Legacy/Co-
lumbia). Dark-hued, unsettling myste-
rioso blues from Los Lobos' Dave
Hidalgo and Mike Halby.

6. The Streetwalkin Cheetahs, "Live On
KXLU" (Triple X). L.A.'s rockingest
band is upsettin' the nation with badass
shows like this one.

7. Mighty Mo Rodgers, "Blues Is My
Wailin' Wall" (North Star). A wholly dis-

tinctive concept in contemporary blues,

rendered with warmth, wit and soulful

power.
8. Brad Mehldau, "Elegiac Cycles"

(Warner Bros.). Like Ornette said, beau-

ty is a rare thing, and Mehldau solo

delivers it in spades.

9. The Aluminum Group, "Pedals" (Minty
Fresh). Roll over Cole Porter, 'cause

Chicago's songwriting Navin brothers
are telling Irving Berlin the news.

10. Los Zafiros, "Bossa .ma" (None-
such). Wigged-oul '60s Cuban doo-wop.
Reissue of the year.

£1
MELINDA

| NEWMAN
l : B West Coast Bureau Chief

1. Robbie Williams, " The
Ego Has Landed"
(Capitol).

2. Linda Ronstadt & Emmylou Harris.

"Western Wall: The Tucson Sessions"

(Asylum).

Owsley, "Owsley" (Giant).

4. Bruce Springsteen, Oct. 17 at Staples

Center in Ix>s Angeles.

5. Eurythmics, Nov. 4 at Staples Center in

Los Angeles.

6. Foo Fighters, "There Is Nothing Left To
Lose" (Roswell/RCA).

7. The Dixie Chicks, "Fly" (Monument/
Sony Nashville).

8. Rage Against The Machine. "The Battle

Of Los Angeles" (Epic).

9. Tal Bachman, "Tal Bachman" (Col-

umbia).

10. Top Singles: TLC, "Unprelty" (I.aFacc/

Arista); Garth Brooks, "It Don't Matter
To The Sun" (Capitol); Len, "Steal My
Sunshine" (Work); Martina M< Bride.

"Whatever You Say" (RCA); Goo Goo
Dolls, "Black Balloon" (Warner Bros.).

SUSAN
NUNZIATA
Managing Editor

1. Tom Waits, "Mule
Variations" (Epitaph).

2. Mary J. Blige, "Mary"
(MCA).

3. Tie: Santana. "Supernatural" (Arista);

Eurythmics, "Peace" (Arista).

4. Macy Gray, "On How Life Is" (Epic).

5. Janice Robinson, "The Color Within
Me" (Warner Bros.).

6. Lou Bega, "A Little Bit Of Mambo"
(RCA).

7. Ricky Martin, "Ricky Martin"
(C2/Columbia).

8. Various Artists, "Return Of The
Grievous Angel: A Tribute To Gram
Parsons" (Almo Sounds)

9. David Bowie, "hours..." (Virgin).

10. Kelly Willis, "What I Deserve"
(Rykodisc).

MICHAEL
PAOLETTA
Dance Music Editor/Albums

Reviews & Previews Editor

I . Everything But The
Girl, "Temperamen-
tal" (Atlantic).

2. Basement Jaxx, "Remedy" (XL
Recordings/Astralwerks).

3. Mary J. Blige, "Mary " (MCA).
4. Angie Stone, "Black Diamond" (Arista).

5. Janice Robinson, "The Color Within
Me" (Warner Bros.).

the year
in music

0. Faze Action, "Moving Cities" (Nu-
phoni(7F-lll).

7. Christian Falk, "Quel Bordel" (Atlantic).

8. Moloko, "Sing It Back" (Fxho/F-1 11).

9. Sunkids Featuring Chance, "Rescue
Me" (Yellorange).

10. Pete Heller, "Big Love" (Subliminal).

DEBORAH
EVANS PRICE
Country Music/Nashville

Associate Editor

1. Steven Curtis Chap-
man, "Speechless"
(Sparrow).

2. Russ Taff. "Right Here, Right Now"
(Benson).

3. Tie: Andy Denton, "Midnight Of Hope"
(KMG); Various Artists, "Streams"
(Word).

4. Tie: Newsboys, "Love, Liberty, Disco"

(Sparrow); Third Day, "Time"
(Essential).

5. June Carter Cash, "Press On" (Small

Hairy Dog/Risk).

6. Charlie Daniels, "Tailgate Parly" (Blue

Hat).

7. Margaret Becker, "What Kind OfLoW
(Sparrow).

8. Tie: Bellamy Brothers, "Lonely Planet"

(Bellamy Brothers/Blue Hat); Brad
Paisley, "Who Needs Pictures" (Arista).

9. Backstreet Boys, "Millennium" (Jive).

This was No. 1 on my 9-year-old son
Trey's list.

10. Best Singles: Country: George Jones,
"Choices" (Asylum); Christian: Jon
Anderson with 4H1M. "The Only Thing
I Need" (Word); Pop/rock: Smash
Mouth, "All Star" (Interscope); The
Waiting "Unfa/cd" (Sparrow); Santana
With Rob Thomas, "Smooth" (Arista).

DOMINIC PRIDE
Internationa} Music Editor

1. Oceania, "Kotahitanga

(Bullet Park Mix)"
(Point Music/Decca).
Maori beats and the
inspiring vocals of

Hinewehi Mohi.
Raissa, "Believer" (Polydor U.K.). "And
I heard her voice, now I'm a believer."

Stellar*, "Mix" (Epic New Zealand).
Memo to Sony people everywhere: Pick

this up in 2000.

Chicane, "Saltwater" (Xtravaganza).
Lush, bubbling house meets the theme

from "Harry's Game."
5. Beth Hirsch. "P. Town Rubies" (Dor-

ado). Air's vocalist strides out on her
own.

6. Fred & Roxy, "Something For The
Weekend" (Echo Records). Fresh pure
pop, ready to go.

7. Tie: State Of Bengal, "Visual Audio"
(One Little Indian); Emilia Torriani,

"Love In The Time Of Science" (One
Little Indian). Two engaging records
from a label taking risks.

8. Apollo 440, "Gettin' High On Your Own
Supply" (Stealth Sonic Recordings/Epic

U.K.). Preserving the Status Quo.
9. Nitin Sawnhey. Sept. 14 at London

Embassy Rooms. Soul, flamenco, Indian

chanting and Robbert Oppenheimer, all

in one night.

10. Talvin Singh winning the Mercury
Music Prize. Vindication ofTalvin's hard
work and talent.

SEAN ROSS
rtB^L IP Editor, Airplay Monitor

1. Blink-182, "What's My
Age Again?" (MCA). If

they hate growing up,

why do they show so

much more maturity each time out?

2. TLC, "No Scrubs" (LaFace/Arista).
Single-handedly settled the score for

years of hip-hop misogyny even before a

zillion other women got their punches
in.

3. Madonna, "Beautiful Stranger" (Maverick/

Warner Bros.). Intended as a genre
exercise, ended up as her best single

since "Vogue."
4. Armand Van Helden Featuring Duane

Harden, "You Don't Know Me"
(Armed). One of several U.K. dance hits

("Blue" and "Sweet Like Chocolate,"
too) that should have finished what Cher
started at top-40 radio this year, but
didn't see wide U.S. release. The
strongest lyric in recent memory and a

vocal that needs no vocodering.

5. Violator Featuring Q-Tip, "Vivrant
Thing" (Violator/DefJam).

6. Lou Bega, "Mambo No. 5 (A Little Bit

Of... )" (RCA). Call il a trifle if you want,

but it breathed life into swing, instead of
just pumping enough wattage through
the bodv to make it lurch forward.

Continued on page YE-$1
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Top Classical Arlisls

fm, ARTIST Qfo. OfCharUdAIhvms)lmpnnl/laM

1 ANDREA BOCELLI (3) PhUps/Umversal Classics

Group

(2) DG/Vmversal Classics Group

2 YO-YO MA (4) Sony C/ouico/

3 DON CAMPBELL (3) Chtldnn't Group/ Allantic/AG

(0 Spring Hill/Allegro

4 ANDRE Rl EU (3; PMips/Uniotrsal domes Group

5 CECILIA AKroU&Jha/ltomrfCbfa

(2.) DG/Univtrsal Classics Group

6 WYNTON MARSALISO)Son,CloinV*l

7 PLACIDO DOMINGOfs^Dtcfo/Umwm/Clarac.

Group

(l/ Son, Classical

8 LUCIANO PAVAROTTI (3) Dean/Universal

Classics Group

(l) Allanttc/AC

(1) HRecords/AG

9 JOSE CARRERAS (l) Atlanttc/AG

(1) Decca/Uninersal Classics Group

10 JAMES LEVIN£O.Ml/onl.c/XC

Top Classical Albums

POS. TlTLL-Artist-lmpnnt/Labtl

1 ARIA - THE OPERA ALBUM-/tndrraBo«/li-

Philips/Universal Classics Group

1 VIAGGIO ITALIANO-AndrroBottlf.-

Pni/iJ»/[/fiiwrjo( Classics Group

3 THE 3 TENORS: PARIS 1998-Cornrroj-

Domingo - Pavarotti (Letine)—Atlantic/AG

4 THE MOST RELAXING CLASSICAL ALBUM
IN THE WORLD...EVERI-VonoU.Artoli-

Circa/Virgin/Angcl Records

5 SIMPLY BAROQUE-!o-roMo-Son) C/oi.ioo/

6 SACRED ARIAS-AndreaBoccllr-Philips/Universal

Classics Group

7 CLASSIC WYNTON— WVnton Alursofij—Son,

Classical

8 ROMANTIC MOMENTS—^nt/rf R,tu—Philips/

Universal Classics Group

9 THE MOZART EFFECT - MUSIC FOR
CHILDREN VOL li TUNE UP YOUR
MIND-Doo Campbell-Children's Group/Alkolie/AC

10 THE BEST OPERA ALBUM IN THE
WORLD... CV IRI-Vanous Artists—Circa/Virgin/

Angel Records

I I A HYMN FOR THE WORLD 2-Bortoli/Bo«nV

Terfel—DG/Umoersal Classics Group

12 A GALA CHRISTMAS IN VIENNA—Domingo/
Bnghtman/Lotti—Sony Classical

I 5 MUSIC FOR THE MOZART EFFECT VOL.

I: STRENGTHEN THE MIND—Don Campbell-

Spring Hill/Allegro

14 LIVE IN ITALY-C>onoBarto/i-D«ra/lWno/

Classics Group

15 THE MOZART EFFECT - MUSIC FOR
BABIES: PLAYTIME TO SLEEPYTIME-Don

Campbell-Children's Group/Atlantic/AC

Top Classical Imprints

Pos. IMPRINT IV
, tyn.iWitftu.il. ) Impn.il Label

1 PHILIPS (?)

2 SONY CLASSICAL (li)

i ATLANTIC (4)

4 DECCA02J
T5 CIRCA (a)

T5 VIRGIN (2)

PHILIPS

Top Classical Labels

Pot. LABEL CVo. OfCharted Album)

1 UNIVERSAL CLASSICS GROUP (15)

2 SONY CLASSICAL («;
J ATLANTIC GROUP (9)

4 ANGEL RECORDS (S)

•> ALLEGRO (2)

UNIV^SAL

Top Classical Crossover Arlists

POS. ARTIST (So. Of Charted Albums) Imbrmt/Lobrl

1 LONDON SYMPHONY ORCHESTRA (3,) Son,

Classical

(1) Nemo Studio/Angel/Angel Records

(1) RCA Victor/BMG Classics

2 CHARLOTTE CHURCH (1) Sony Classical

3 SARAH BRIGHTMANIWfinoStudio/AngW/
Angel Records

(l) Really Ustful/Decca/Unii'ersal Classics Group

4 JOHN WILLIAMS (2) Sony Classical

(1) RCA Victor/BMG Classics

i JAMES HORNER (1) Sony Classical

6 CHRISTOPHER PARKENING 0) Son, Ctowico/

7 HELMUT LOTTI (1) RCA Victor/BMG Classics

T8 THE BOSTON POPS ORCHESTRA (3) RCA

Victor/BMG Classics

T8 KEITH LOCKHART(3;«aV«:lor/SMCC/ai>io

10 POPE JOHN PAUL II (1) Sony Classical

Top Classical Crossover Albums

Pos. TtTLE—Artnt—lmprintAjoM

I STAR WARS EPISODE I: THE PHANTOM
MENACE—London Symphony Orchestra (Williams)—

Sony Classical

I VOICE OF AN ArAGtl.—Charlotte Church—Sony

Classical

1 BACK TO 717AS IC—London Symphony Orchestra

(Horner)-Sony Classical

A EDEN—Sarah Bnghtman—Ntmo Studio/Angel/Angel

Records

5 TIME TO SAY GOODBYE-.W1 Bnghtman&

The London Symphony Orchestra—Nemo Studio/Angel/

Angel Records

6 THE ANDREW LLOYD WEBBER
COLLECTlON-Sam/i Bnghtman-Realfy Useful/

Decca/Umversal Classics Croup

7 STEPMOM-/ohn Williams/Christopher Parkemng-

Sony Classical

8 PAVAROTTI & FRIENDS FOR THE
CHILDREN OF UlURlA-VanousArtists-Decca/

Universal Classics Group

9 HOLIDAY POPS—Boston Pops Orchestra

(Lockhart)-RCA Victor/BMG Clonics

10 GOES CLASSlC-HelmutLotti-RCA Victor/BMG

Classics

1 I ABBA PATER—PopeJohn Paul II—Sony Classical

12 STORM-VWuo-Afae-Viipn

I 3 KASHMIR: SYMPHONIC LED ZEPPELIN -

London Philharmonic (Scholes)—Point Music.'Universal

Classics Group

14 JONATHAN ELIAS - THE PRAYER CYCLE-
Various Artists—Sony Classical

15 THE RED VIOLtH-Joshua Beli/Eso-Pekka

Salonen—Sony Classical

Top Classical Crossover Imprints

POI. IMPRINT (So. OfCharted Album,)

1 SONY CLASSICAL (12)

2 ANGEL (3)

3 NEMO STUDIO (2)

4 DECCAtt)
5 RCA VICTOR (6)

Top Classical Crossover Labels

POi, LABEL (V11 Ol Cha-led .Vbum.)

I SONY CLASSICAL (12)

1 ANGEL RECORDS (3)

3 UNIVERSAL CLASSICS GROUP (S)

4 BMG CLASSICS (6)

5 ATLANTIC GROUP (6)

Top Combined Classical Imprints

fen. IMPRINT <K*. OfCharted Albums)

1 SONY CLASSICAL (31)

2 PHILIPS (13)

3 angels;
4 nemo studio (2)

5 DECCAO2;
6 RCA VICTOR (21)

7 LONDON (15)

8 ATLANTIC (5.)

9 DIRECT SOURCE SPECIAL PRODUCTS (20)

10 REALLY USEFUL (ij

Top Combined Classical Labels

fOt. LABEL (So Of Charted Album,)

1 SONY CLASSICAL (31)

2 UNIVERSAL CLASSICS GROUP (5;)

3 ANGEL RECORDS (15)

4 ATLANTIC GROUP (to)

5 BMG CLASSICS (24)

Top Combined Classical Distributors

KH. DISTRIBUTOR (So. Of Charted Album,)

1 SONY (31)

2 UNIVERSAL (jS)

3 [Mil

4 INDEPENDENTS (89)

5 WEA (19)

6 BMG (25)

Sony Music Entertainment Inc

VtJlIC LOHrOSIO AMD C<U I: '10 D'

JOHN WILLIAMS
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Top Mid-Price Classical Artists

Ppi. ARTIST tXv Of Charted Album,) ImpmtUbel

T I JOSE CARRERAS (4) Sony Classical

T I PLACIDO DOM INCO (4) Sony Clamed

Tl LUCIANO PAVAROTTI (4) Sony CIoukoI

4 THE BOSTON POPS ORCHESTRA (1)

nifylTllftl III C/m.ia Croup

(l) SCA Victor/MlG Ciunin

MKCA/SMCC/oura
5 ARTHUR FIEDLER (i)RCA

MRCAVictor

Top Mid-Price Classical Albums

P<M. TlTLE--4rtiil-Jfnfir.fi! l^jlrl

I MOZART rOR YOUR MIND-VonouiArtul.-

Philips/Unnersal Claims Croup

1 BUILD YOUR BABY'S BRAIN THROUGH
MUSIC— Various Artists—Sony Classical

I A TENOR'S CHRISTMAS-Correra-Domirgo-

Pavarotlt—Sony Classical

4 MOZART FOR MOTHERS-TO-BE-Vonoiu
Artists—Philips/Vnniersal Classics Group

i MOZART FOR MEDITATION-Vonou.Arli.li-

Philips/Vniiitrsal Classics Group

6 BUILD YOUR BABY'S BRAIN 2-Voriou.

Artists—Sony Classical

7 PACHELBEL CANON-Voriou.Arful.-SCA

Vxtor/BMC Classics

8 THE ONLY CLASSICAL CD YOU'LL EVER
NEED-Vonou.Arlijts-i!CA Victor/BMG Classics

9 CHRISTMAS FAVORITES

—

Carrtras-Domingo-

Pavarottt—Sany Classical

10 MOZART IN THE MORNING-VonouiAri..!.-

Philips/Unnvrsal Classics Group

I I GREAT PIANISTS: THE COMPLETE
GUIDE—Various Artists—Philips/Vniuersal Classics

Group

12 CHRISTMAS FBTIVAL-Borfon Pop. OrriWro

(Fudlir)-RCA Victor/BMC Classics

11 A TENOR'S VALENTINE—Corrcro.-Dornirgo-

Pooorcrti

—

Sony Classical

[4 BEETHOVEN AT BEDTIME-VonousArt,*-

Philips/Unietrsal Classics Group

I S BABY NEEDS MOZART-Vonou>Artal>-Mo>

Top Mid-Price Classical Imprints Top Mid-Price Classical Labels

Poi. IMPRINT (.Vo. OfCliarlra Albums)

1 PHILIPS 07)

2 SONY CLASSICAL O3)

} RCA VICTOR (15)

4 DECCA(7)
5 ERATO (2)

POS. LABEL (Ha. OfCharted Albums)

1 UNIVERSAL CLASSICS GROUP (2.9)

2 SONY CLASSICAL (13;

J BMG CLASSICS (16)

4 ATLANTIC GROUP (2)

5 ANGEL RECORDS (5)

Top Budget Classical Artists

Pos. ARTIST 6V»_ Of Ckarttd Albums) Impnnt/labrl

JOHN BAYLESS (2) Inttrsound

2 THE NETHERLANDS PHILHARMONIC
ORCHESTRA (l) Laserlight

Tl BERLIN SYMPHONY ORCHESTRA (l)

Laserlight

Tl PETER WOHLERT (l) Laserlight

S JOHN WILLIAMS (l)Sonf Classical

Top Budget Classical Albums

Pot. TITLE-rVftrf—Impnii/UM

6 CLASSICAL MIX-1'onnu.Artist.-Po.ntCioj.ifj

7 MOZART - GREATEST HITS-Vor.ou.Artot>-

Reference Gold

8 CLASSICAL GREATNESS IN THE
MAKlNG-Various Artists-NARM

9 BEETHOVEN: GREATEST HITS-Voriou.

Artists-Rejerence GaU
10 MOZART: 2S FAVORITES-VonouiArtuto-Voi/

Esstx Entertainment

1 I TCHAIKOVSKY: THE NUTCRACKER
(HIGHLIGHTS)—Brr/in S.mpfior,, Orchestra

(Wohlert)-Laterlurht

12 A NUTCRACKER CHRISTMAS—Voriou.

Artists—Intersound

13 MOZART CLASSICS-VonoiuArtutt-DirtrtSourw

Special Products

14 BEETHOVEN CLASSICS-Vunou.Arfirf.-D,r«i

Source Special Products

15 2S PIANO FAVORITES—VonoujArfuk—Voi/

Esses Entertainment

Top Budget Classical Imprints

Pos. IMPRINT Wo. OfChart,J Albums)

I LASERLIGHT (8)

I MADACY (20)

I DIRECT SOURCE SPECIAL PRODUCTS (13)

4 REFERENCE GOLD (8)

5 INTERSOUND (8)

l^SERQGHT
a I T A L

Top Budget Classical Labels

POI. LABEL (So. OfCharted Albums)

I LASERLIGHT (8)

I MADACY (20)

I DIRECT SOURCE SPECIAL PRODUCTS (13)

4 REFERENCE GOLD (8)

5 INTERSOUND (8)

BEAXLECGREATEST^
HITS

PHILIPS UNIVtRSAl

I BEATLB GREATEST HITS-Jolir, Boyle.-

Intmound

1 BRAHMS SYMPHONY NO. 4/TRAGIC
OVERTURE-?** Ntthtrtondi Philharmonic

Orchestra—Lait riigri (

3 BRUCKNER: SYMPHONY NO. 3-Vonoui

Artists—Lastriighl

4 THE BEST OF MOZART-Various Artists-

Loseritght

5 20 CLASSICAL FAVORlTK-VariotuArtuti-

Madocy
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Top Jazz Artists

Pos. ARTIST W. OfCliartedAlbum>lmpeinl/laU

I DIANA KRALL (3) lmpulse!/GRP/VC

(0 Vtrvt/VC

1 HARRY CONNICK. JR. (2) Calumbia/CRG

3 CASSANDRA WILSON (1) Blue Note/Capital

4 HERBIE HANCOCK (1) Vtnx/VG

5 MILES DAVIS (27 L^n/Co/iiinoio/Cn'C

6 TONY BENNETT (1) RPM/Columbia/CRC

7 WYNTON MARSALISO'SorjtClojaral/

Colambia/CRG

)(„!„,.,/,,„ CSC

8 THE PHIL COLLINS BIG BAND (l)

Atlantic/AG

9 VINCE GUARALDI TRIO 0J Fantasy

10 LOUIS ARMSTRONG (t)GRP/VG

(l) Vewe/VG

Top Jazz Albums

PCX. TlTU.—Artist—Imbnnt/laM

1 COME BY ML-HorryConmk.Jr.-Columbic/CRG

2 WHEN I LOOK IN YOUR EYES-D,™ Krall-

Verae/VC

3 j\ZZ FOR A RAINY AFTERNOON—Various

Artists—32Jazz

A LOVE SCENES-Diono JMI-lmfi/W/MP/VG

5 TRAVELING MILES-Cosiondra H%m Win

Sole/Capitol

6 JAZZ TOR THE QUIET TIMES Various

Artists—32 Jazz

7 GERSHWIN'S WORLD_Jl>nW H<m«Kk-Vtrvt/

VG

8 JAZZ FOR WHEN YOU'RE ALONE-lVious

Artists—32Jok

9 JAZZ FOR THE OPEN ROAD-VonousArtists-

10 LOVE SONGS-MiloDauu-I^o^/ColumKtt/CSC

I I YULE B' SWlNGIN'-VarsousArtets-Hip-O

12 BENNETT SINGS ELLINGTON HOT &
COOL-Tony Btmilt-RPM/Columbia/CBG

I 3 JAZZ - DISCOVER AN AMERICAN
ORIG INAL- Various Artoh-NARM

14 HAVE YOURSELF A MERRY LITTLE
CHRISTMAS-DionoiVra/i-ZmpuW/CSP/VC

15 JAZZ FOR A LAZY DAY-VonousArtisis-32./<iK

16 JIM HALL Si PAT METHENY-/,m Hall&Pat

Metheny—Telarc

17 FABULOUS SWING COLLECTION—Various

Artists—RCA Victor

18 STEPPIN' OUT - THE EARLY
RECORDINGS-WanoKral/-/mj>u|i(.'/CS/'/VC

19 A HOT NIGHT IN PARIS-TV Phil Co//iru Big

Band—Atlantic/AG

10 PRICELESS JAZZ SAMPLER-VanousArhsts-

GRP/VG

21 CHARLIE BROWN'S HOLIDAY HITS-W
Guaraldi 7 no

—

Fantasy

II MIDNIGHT IN THE GARDEN OF GOOD
AND CVIL-Soundtrack-Malpasn/Wamtr Bros.

23 TO SEE YOU Harr,Conn,ck,Jr.-Colnmk,a/CRG

14 LIKE MINDS-Cor, Barton/Chick Coma/Pol

Metheny/Roy Hayncs/Qavc Holland -ConcordJazz/

Concord

15 MONICA MANCINI-MonitoAtWini-PBS/

tWimeiBm,

Top Jazz Imprints

Pen. IMPRINT Wo. O/Cn.rfa/AH.uins,)

I COLUMBIA (1?)

1 VERVE Us)

32 JAZZ (6)

GRP (to)

BLUE NOTE 08,)

IMPULSE! (?)

RCA VICTOR (S)

CONCORD JAZZ (to)

HIP-OM
10 ATLANTIC 6fJ

COLUMBIA

Top Jazz Labels

Pos- LABEL Wo. OfCnarudAnam)

I VERVE GROUP (27)

1 COLUMBIA RECORDS GROUP (17)

3 32 JAZZ (6)

A CAPITOL (18)

S CONCORD (14.)

Top Contemporary Jazz Artists

Post. ARTIST (fio. OfCharted Albums) lmpnnt/Label

I KENNY G (27 Arista

1 BONEY JAMES (2) Werner Bros.

! QUINCY IOHCS (1) Qxcst/Warner Bras.

4 KIRK WHALUM (1) Warner Bra.

(1) Warner Gospel/Warner Bros.

5 DOWN TO THE BONE (2) Internal Bass

6 NAJEEW Copilot

(l) Verve Farecast/VC

7 PAUL HARDCASTLE fjj Tnpptn W
Rhythm/Push/V2

T8 LALAH HATHAWAY (l) PRA/GRP/VG

T8 JOE SAMPLE (1) PRAj'GRP/VG

10 THE RIPPINGTONS FEATURING RUSS
FREEMAN flj Peak/Windham HillJazz/Windham H,ll

Top Contemporary Jazz Albums

Pos. TtTH-Arlist-Impnnt/Label

I CLASSICS IN THE KEY OF G-Kenny G-Arista

1 KENNY G GREATEST HITS-iYtnnt-C-Arisio

3 BODY LANG UAGE—BoiwyJames—Warner Bros.

4 FROM Q WITH LOVE—QuincyJones—Qwest/

Warner Bros.

5 THE SONG LIVES ON-Joe Sample Featuring

hslak Halhawqy-PRA/CRP/VC

6 PLEASURES OF THE NIGHT-WiltBoiomngS

Gerald Albright-Verve Farecast/VG

7 FOR YOU—Kirk Whatum—Warner Bros.

8 MORNING TENDERNESS—Myfr—Vto*
Foreeast/VG

9 THE JAZZMASTERS 111- Paul Hardcastle-Tnppin

'K Rhythm/Push/Vi

1 0 TOPAZ— TTif Rippingtons Featuring Russ Freeman—

teak/W,ndham HillJazz/Windham Hill

I I FROM MANHATTAN TO STATEN—Down To

Hie Bone—Internal Bass

12 PERFECT MOMENT-PrtrrWit.—Columoio/CitC
13 INSIDE-DomdSumWi—Elektra/EEG
14 CELEBRATION—ATorman Brown—Warner Bros.

I S GOT THE MAGIC-Sfjro Gym-Windhom H,ll

Jazz/Windham Hill

16 STANDING TOGETHER—Gtorg* Btnson—GAP/

VG

17 FULL STRIDE-KaBraun-Allonlic/AC

18 NO TIME LIKE THE FUTURE—/nrognito—

Talkin ' Load/Blue Thumb/VG

19 4—Fourplay—Warner Brat.

20 THE DANCE-DowlVoj-Copito/

21 BAREFOOT ON THE BEACH-AM™/ Fraaks-

Windham HillJazzAVindham Hill

22 SWEET THING-Bonp/umrs-WWrBroj.

23 CHILL rACTOR-ftcnonyBlrol-Blot/Vble/Co/Ji/o/

24 FORCE FIELD—3rd Force—Hisjier Octose/Virgin
15 COMBUSTICATION-MtaVsH Martin & Wood-

Blue Sote/Capitol

Top Contemporary Jazz Imprints

Pes. IMPRINT ,\„ |JU»W Mvr.)

I ARISTA (2)

1 WARNER BROS. (12)

3 WINDHAM HILL JAZZ (9)

4 VERVE FORECASTS)
5 GRP (6)

6 QWEST (1)

7 INTERNAL BASS (2)

8 BLUE NOTEfe)
9 ATLANTIC (7)

10 COLUMBIA (3)

Top Contemporary Jazz Labels

Pos. LABEL <V„ OfCharted Album)

1 ARISTA (2;

2 WARNER BROS. (14)

3 VERVE GROUP (to)

4 WINDHAM HILLdo)
5 CAPITOL (7)

Top Combined Jazz Imprints

PtX. IMPRINT (No. OfCharted Album,)

1 ARISTA (2)

2 WARNER BROS. 66)

3 COLUMBIA (20)

4 VERVE (16)

5 32 JAZZ (6)

6 GRP "

7 BLUE NOTE (23)

8 WINDHAM HILL JAZZ (0.)

9 VERVE FORECAST (2)

10 QWEST (1)

Top Combined Jazz Labels

Pm. LABEL (Xc . Of Charted Album)

I VERVE GROUP (37)

I ARISTA (27

3 WARNER BROS. (20)

4 COLUMBIA RECORDS GROUP (20)

5 32 JAZZ (6)

Top Combined Jazz Distributors

Pos. DISTRIBUTOR Wo. OfCharted Albums)

1 BMG (27)

2 UNIVERSAL (42)

3 WEA(36)
4 INDEPENDENTS (70)

5 SONY (2*7

6 EMD (20.)

DISTIIIUTIOII
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Top Pop Catalog Artists

POT. ARTIST (No OjChartrJ Album.) Im^rl Ubrl

1 METALLICA(4)f),(tlro/££C

(l) Megafsrce/Bektra/EEG

2 PINK FLOYD (2) Columbia VRG

0) Capitol

3 DAVE MATTHEWS BAND (2) RCA

4 BOB MARLEY (1) TuffGong/IDJMG

5 KORN (2) Immortal/lpu

6 SUBLIME (2) Gasoline Alley/MCA

7 BOB SEGER & THE SILVER BULLET BAND
(l) Capitol

8 SHANIA TWAIN (1) Mercury (Nashcille)

9 JIMMY BUFFETT (l) MCA
10 BARRY WHITEM Casoblanca/WjMG

(0 Mercury/IDJMG

Top Pop Catalog Albums

Pos. TITLE-Aitm-fmpnnt/Lobrf

1 METAUICA-Mrtoll.to-fUlra/ffC

2 LEGEND—Bob Marley And Tn< Wailers-TugGoag/

ID]MC

3 GREATEST HITS-BooStpr&ThtSilwBulkt

Band—Capitol

4 THE WOMAN IN ME-Snonir. Tlioin-Afcrni;).

(NUUU
5 DARK SIDE OF THE MOON—Pint Floyd—

Capitol

6 SONGS YOU KNOW BY HEART—/immy
flu#<ff-A(CA

7 APPETITE FOR DESTRUCTION-CumW
Boies

—

Geffen/Interstope

8 CRASH-Dou.Uottfiro Bond-SCA

9 LICENSED TO ILL-Bto,lie Boys-DefJam/WJMC

10 SUBLIME-SuWime-CosoW Alley/MCA

1 1 VAULT - GREATEST HITS I980-!99S-De/

Ltpponl-Mmarf/tDjMG

12 GREATEST HITS—/omei Toy/or—Worner flroi.

13 THE H ITS-Ccrln Broofa-Cop.lol (Nashville)

14 THE WALL—Pink £7op#—Co/umfcio/CflC

I J ...AND JUSTICE FOR ALL-.Mefoll.to-£WhW

££G

16 GREATEST HITS— 7oni PertyAnd 7V
Heartbreakers—MCA

17 FALLING INTO YOU-Celine D.on-550 AlW/

£f»t

18 GREATEST HITS—Queen—Holliu-ood
19 KORN-Korn-Zmmortol/fprt

20 CHRONICLE - THE 20 GREATEST HITS
Creedence Clearwater Revival—Fantasy

21 JAGGED LITTLE PtLL—Alanit Monueite—

Maverick/Warner Broi.

22 GREATEST HITS-fleehmodAfor-VVornerBroi.

2} PIECES OF YOU->«*l-Allo>>lic/AG

24 LIFE IS PEACHY-Korn-lenmorfol/Epit

25 GRtASE-Soundfract-Po/ydor/l/niteiW

26 ALL TIME GREATEST H ITS—Barry White—

Mercury/IDJMG

27 BACK IN BLACK-AC/flC-£oitlVe>f/E£C

28 MIRACLES - THE HOLIDAY ALBUM-
Kenny G—Anita

29 AENIMA-roor-Volcano

50 THE BEST OF VAN MORRISON-l'on
Morruon-Pohdor/Uraeenal

3 1 YOURSELF OR SOMEONE LIKE YOU
matchbox 20—Laoa/Allantic/AG

32 SMASH-TkeOJiprinj-Epiiopn

S3 GREATEST HITS ItTI TO iTjwi IHfci »W
Capitol

34 THE GREATEST HITS COLLECTION-Alon
Jackson—Arista Nashville

35 GREATEST HITS VOLUME I—Bony White—

Catablanta/WjMC

36 GREATEST HITS 1986-1996-Pouon-Copilo/

37 THE IMMACULATE COLLECTION-
Madonna—Sire/Warner Bros.

38 MERRY CHRISTMAS-.Wanan Carey-Columbia/

CtG
39 GREATEST HITS—AJGwn—tf//7fcf ftignl5(uJJ7

Capitol

40 EVERYWHERE—Tim MtGraw—Curb

4 I MASTER OF PUPPETS-Mefa/fco-EMlro/EEC

42 CHRISTMAS IN THE AIRE—Mannheim
Steamroller—American Gramophone

4 3 LIVE-AC/DC-£o!ltt'fi(/££C

44 DISNEY'S CHRISTMAS COLLECTION
Various Artuta— Walt Disney

4 5 BIG OHE5—Aerosmith—GeJjen/lnterscope

46 A VERY SPECIAL CHRISTMAS i-Variaus

Artists—A&M/Interscopc

47 UNDER THE TABLE AND DREAMING—Dace
Matthews Band—RCA

48 ROCK SPECTACLE-Barenated Ladies—Reprise/

Warner Bros.

49 KIND OF MIT IMmrmk lmj,.jTmlu,ti,'

CRC

50 RAGE AGAINST THE MACHINE-»(!g..4go"ut

The Machine—Epic

Top Pop Catalog Imprints

Pen. IMPRINT Wo. 01 Chorted Albums)

1 CAPITOL (to)

2 ELEKTRA (?)

3 COLUMBIA (17)

4 MCA (5)

5 WARNER BROS, (g)

6 MERCURY (4)

7 RCA (5)

8 GEFFEN (3)

9 POLYDOR (6)

10 TUFF GONG (1)

Top Pop Catalog Labels

PC«. LABEL (No. OfCharted Albums)

1 capitol (15)

2 island def jam music group0o7
3 elektra entertainment group (10)

4 mca(«;
i WARNER BROS. (14)

Top Pop Catalog Distributors

Pos. DISTRIBUTOR Mo. Of Charted Albums)

I UNIVERSAL (47)

WEA (32)

SONY (34)

EMDtefj.)

BMG (19;

6 INDEPENDENTS O9)
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mm
the year
in music
Hot Mainstream Rock Artists

rat. ARTIST (No. OfOanW Troth) ImOrml/Label

1 CREED (3) Wind-up

2 METALLIC* (3.) £Mttra/££C

5 LENNY KRAVITZOJAiWnrfc/Vir^in

(l) Virgin

4 COLLECTIVE SOUL (3) Atlantic

5 GODSMACK tyitpMtc/Unmml
6 EVERLAST (2) Tomrny Boy

(l)Ansta

7 ROB ZOMBIE (3) Ceffen/lnlerxopt

8 THE OFFSPRING (4) Columbia

9 RED HOT CHILI PEPPERS (2) Warner Bros.

10 THE BLACK CROWES (3) American/Columbia

Hot Mainstream Rock Tracks

Pos. TITLE-Arlist-lmprint/ljibel

I ONE-Cr,rd-lMnd-u/>

1 HEAVY-Coflrrtiw Saul-Mlantk

5 SCAR TISSUE - fed HoiCM Ptpptn-Wamtr Bra,.

4 WHAT IT'S LIKE—Everlost—Tcmsmy Boy

5 FLY AWAY-UnnyKmiU-Virgin

6 WHATEVER-CoaW*-«<)>uMir/l/niWr>al

7 TURN THE PAGE-Metallica-Elehra/EEG
8 WHISKEY IN THE JAR-Alela/»(o-£Mlra/E£C

9 LIT UP-BudWirrr^DnramlfoHu

10 WHY I'M HER£-0/rani(f^S(puWit/(/nii«n<il

11 MAS TEQUILA-Somm»%or-MCA

m a z n 5 1 n e a m
r ock

I 2 KEEP AWAY-W>mo4-«tpuMic/l/imW
15 HIGHER-Cr™d-Wind-up

M AMERICAN VtOWAri-LennyKrainX-ManirM

15 KICKIN' MY HEART AROUND-TVBluc*
Croat*—American/Columbia

16 LIVING DEAD GIRL—Rob Zpmbit—Gtffen/
lnterscope

I 7 PROMISES-DrfUpparJ-Mtnury/IDJMC
18 MY OWN WORST ENEMY—Lrf—BCA

19 EN EMY-Doyj OfTkt Xeu.—Outpost/lntcrtcope

20 DRAG U LA—Rob Zpmbie—Ceffen/lnterscope
I I FREAK ON A Lt\SH-Kam-lmmartol/Epit

22 GET BORN AGMH-Ala, In Chaim-Columbia

23 SLIDE-CooCooDolls-MornfrBros.

24 KOOKIE-hmpBalcit-Flip/lntirxope

25 THE DOLPHIN'S Cr\Y—Liix—Radioocttve/MCA

26 BAWITDABA-KiJIIocli-rof Dag/Lam/Atbnhc

27 YOU WANTED MORE-Tomr-Uni..™!
28 GOT YOU (WHERE I WANT YOU)—TV

Flyi—Delicious Vinyl/Trauma

29 LAST KISS -Pear/Jam—Epic

30 STILL rWtHM'-jonntLan/^-A&M/lnlencope

31 PRETTY rLY (FOR A WHITE GUY)-7nr
Offspring—Columbia

32 THE KIDS ARENT ALRIGHT— 7nr Offspring—

Columb.a

33 WHAT'S THIS LIFE fOR-Cmd-Wmd-up
34 FREE GIRL NOW-Tom Pert, And The

Hcortbrtaktrt—Warner Bros.

3 S SMOOTH

—

Santana Featuring Rob Thomas—Anita

36 CAN'T CHANGE ME—Chns Cornell—A&SC
lnterscope

37 FREE—Train

—

Auare/Columbia

38 WHY DON'T YOU GET A /OB?-7nr

Offipnng-Columbto

39 PSYCHO MAN-BMr Sabbatb-Epic

40 CELEBRITY SKIN-(dA-DGC//nMr,topr

Hot Mainstream Rock Imprints

Pos. IMPRINT (Nis. OjCboncdTraA,)

1 WARNER BROS. 0+)
2 ELEKTRA (8)

i REPUBLIC (g)

4 WIND-UP (4)

5 COLUMBIA (15)

6 ATLANTIC (6)

7 EPIC (77

8 GEFFEN (4)

9 A&M(5;
10 RCA (6)

Hot Mainstream Rock Labels

Pos. LABEL (So. OfCkaneJTwcU)

1 INTERSCOPEfjj)
2 COLUMBIA (23)

3 UNIVERSAL^
4 WARNER BROS. (16)

5 ATLANTIC (12)

Hot Modern Rock Artists

Pot. ARTIST (No. OfCburttJ U^h > Uc-.r.: I

1 THE OFFSPRING (4) Columbia

2 SUGAR RAY^iatV/Wonlic

3 EVERLAST (2) Tommy Boy

(1) Arista

4 LIT (2) RCA

5 CREED(3;Hin<(-up

6 RED HOT CHILI PEPPERS (2) Warner Bros.

7 LENNY KRAVITZO.I.Moifr.tt/Viipn

0) Viij>n

8 CAKE (3) Copru-om/IDJMC

9 HLISK 182 .•!
10 HOLE (3) DCC/lntencope

Hot Modern Rock Tracks

Pot. TITLE-nsTirf-Zmprint/LaM

1 MY OWN WORST ENEMY-Lil-BC/l

2 WHAT IT'S LIKE—Eitrlast—Tammy Boy

3 SCAR TISSUE-Rrdtfol Win PrplVrc-lVornrr Bros.

4 WHAT'S MY AGE AGAIN?-B(in*-lS2-MCA

5 EVERY MORNING-SugorSo^-Lom/Allon/it

6 ONE-Crecd-Wtnd-up

7 NEVER THERE-Catf-CoJ>r,oorn/;D;A<C

8 BLUE MONDAY-Oij»-£/rm,nlrf,/«,pr„»

9 ALL STAR-Smain Mpuln-(n!rn«>/»

10 PRAISE YOU-£afoo>Shm-£WA*»/s«rlts/Vin>ii,

I I FLY AWAY-knnjKrapuj-Kipn
12 HEAVY-Col/rcli«Sou/-A/onl.f

13 NOOKlE-timp Bdnl-Flip/lnlencope

14 WHY DONT YOU GET A JOB?-7Jir

Offspring—Columbia

4 LAVA (5;

5 mca(<;
6 TOMMY BOY <•,)

7 DGCW
8 CAPRICORN (1)

9 EPICC6;

10 WIND-UP (3)

Hot Modern Rock Labels

ri,.'ir;.r-,r.

15 LAST KISS-Pearl]am-Epic

16 BETTER DAYS (AND THE BOTTOM
DROPS OUT)-Ci«wn King-Wamer Bros.

17 BATTLE ELAG-LoFideliti Alhtar, Featuring

Pigeanhed-Skmt/Sub Pap/Columbia

18 FREAK ON A LEASH-i\Vn-/mmorfol/£j>ir

19 MALIBU-Ho/f-DGC/lnteruape
20 THE KIDS AREN'T ALRIGHT-TTir O/^frrnj-

Columbia

21 PRETTY FLY (FOR A WHITE GUY)-Hir
Offspring—Columbia

22 CRUSH-CWMan/iriijBond-BCI

23 SLIDE-CooCooDo/lj-Worn<rflra.

24 AMERICAN WOMAN-knn, Krmiti-Maverick/

Virgin

25 LEECH-£w6-»CA
26 NCW-Na Daubt-WORK/ERG

27 BAWITDABA—nV Rock—Top Dog/Lam/Atlantic

28 STEAL MY SUNSHINE-kn-tTOKKyMC
29 GOT YOU (WHERE I WANT YOU)-77w

Flys—Delicious Vinyl/Trauma

30 HIGHER-Crwd-VKnd-u/i

31 THE DOLPHIN'S CRY-Lu*-8ooWtii«/A(«

32 FREAK OF THE WEEK-MarWomJ-Hift'
Elektro/EIG

3 3 SPECIAL—Garbage—Alma Sounets/lnterscope

34 ENDS-Eoerlast—Tommy Boy

35 SOMEDAY-Sugurfioy—Laua/Alhnlic

36 YOU GET WHAT YOU OIVE-MoMMb-
MCA

37 COWBOY-/fiJ«oci-rof Dog/Uoa/Atlantk

38 THE CHEMICALS BETWEEN US-Bui/i-

Trauma

39 MY FAVOURITE GAME— 77w Cardigans—

Stockholm/IDJMC

40 WHY I'M HERE-OlranaVr-Brp.iilir/l/nii.™/

Hot Modern Rock Imprints

Pos. LABEL IV.. Of CnonrdWW

1 INTERSCOPE (26)

2 RCA do)
3 ATLANTIC (to)

4 COLUMBIA (14)

5 WARNER BROS, (in)

POI. IMPRINT (,\„. OfOiuHril J,M

1 RCA (9)

2 WARNER BROS, (u)

3 COLUMBIA (10)

THE RCA RECO

R

PS LABEL
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Top Kid Artists

Pot. ARTIST (No. OfCharted Album,) Imprinl/Ubel

I POKEMON (l) Koch

1 BARNEY (2) Barney Music/Lynek Studios

(l) Barney Music/Capitol

(l) Barries Publishing

I MANNHEIM STEAMROLLER (1) American

Gramophone/Wall Disney

4 BLUE'S CLUES (l) Kid Rhino/Rhino

5 THE TELETUBB1ES (1) Kid Rhina/Rhmo

6 BEAR(| .'.
1

.

7 SCOOBY DOO 0) KuHWi.no/Mmo

8 BARBIE 0) Sony Wonder/Epic

9 ARTHUR (1) Sounder Knh/Rounder

10 JOHN LITHGOWO;SonjHW<f<r/£)iit

Top Kid Audio Series

Pot. SERIES Wo. OfCharted Albums) Imprint/Label

1 WALT DISNEY READ-ALONG (14) Walt Disney

2 VEGGIE TUNES (4) Big Idea/EverlanaVWord

(4) Big Ideo/Word/Lyrick Studios

(2) Lyrick Studios

(l)BigldeaAVord

5 CEDARMONT KIDS CLASSICS (9) Bemon

4 KID RHINO READ-ALONG (1) Kid Rhino/Rhino

5 READ U SING ALONG U) WoltDisney

Top Kid Audio

PCfc TITLE-Ato*—h»int/Lmbel

1 2.B.A. MASTER - MUSIC FROM THE HIT
TV SERIES-Po*™on-«of»

2 VEGGIE JWES-VeggieTunes-BigldeaWoraV

Lyrick Studios

i DISNEY CHILDREN'S FAVORITE SONGS
VOLUME I -Various Artists-Walt Disney

4 TODDLER TU NES

—

Cedarmont Kids Classics-

Benson

i A BUG'S LifE—Read-Along— Walt Disney

6 DISNEY'S CHRISTMAS COLLECTiON-
Various Artists—Walt Disney

7 MANNHEIM STEAMROLLER MEETS THE
MOUSE—Mannheim Steamroller—American

Gramophone/Walt Disney

8 VEGGIE TUNES l-Veggie Tunes-Big Idea/Word/

Lynck Studios

» CLASSIC DISNEY VOL I - 60 YEARS Or
MUSICAL MAGIC-VoriousArtiito-ttWlDimfy

10 TODDLER tAWOrXnES-Various Artists-Music For

Little People/Kid Rhmo/Rhina

11 TARZAN-Srad-Alon^-WollOii™;

I 2 STAR WARS EPISODE I: THE PHANTOM
MEHACE—Read-Along—Kid Rhino/Rhino

I i MORE SILLY SONCS m- (.

II BARNEY'S FAVORITES VOLUME \-Bomey-

Bamey Music/Capitol

15 ACTION BIBLE SONGS—Cedarmont Kids

Classics—Benson

16 SUNDAY SCHOOL SONGS—Cedarmont Kids

Classics—Benson

17 MULAN-food-A/onj-Wa/tDi™,

18 SILLY SONGS

—

Cedarmont Kids Classics—Benson

19 SIMBA'S FAVORITES-W /dory-Wci/fDune,

20 RADIO DISNEY KID JAMS-VanouiArli*-

Walt Disney

21 TKKZAri-Reod&SingAlang-WallDisney

22 A BUG'S LIFE-S.nj-AUj-WWlDisny

23 BLUE'S BIG TREASURE-S/w. Cluei-Kd

Rhino/Rhino

U TELETUBBIES: THE ALBUM—7Jif Teletubbic,—

Kid Rhino/Rhino

2S MICKEY CHRISTMAS: VOL. 2-Voriom

Artists—Walt Disney

Top Kid Imprints

Pol. IMPRINT l-V„ OlOrtJiUW

WALT DISNEY (36)

BENSON (9)

KID RHINO (7)

BIG IDEA (9)

KOCH (0

Top Kid Labels

Pot. LABEL Wo. OfCharted Albums)

1 WALT DISNEY (36)

2 LYRICK STUDIOS (8)

I BENSON (9)

4 RHINO (8)

5 KOCHOJ

Records

Top Kid Distributors

Pos. DISTRIBUTOR Wo OfChartedAh\ms)

1 UNIVERSAL^
2 INDEPENDENTS (21)

i BMG (13)

4 WEAW
5 EMD (1)

6 SONY Of)

UNIVERSAL

READ
ALONG

24-page Book and Tap*

t r

1 rrI u s 1 c

CRITICS' CHOICE
Continuedfrom page YF.-8l

7. Bell Book 8e Candle. "Rescue Me"
(Blackbird). II" there's ever such a thing

as "extreme bubblegum," their "Read
My Sign" will be i(.s linchpin album.

8. Smash Mouth, "All Star" (Interscope).

9. Texas. "Summer Son" (Universal). A
great singles act, but who thought they'd

channel Abba, or want to?

10. Len, "Steal My Sunshine" (Work). Then
again, if "More More More" had conic

out this year, it would have been my No.
1 single.

MARC
SCHIFFMAN
Managing Editor, Rock

Airplay Monitor

I. Toshi Reagon, "The
Righteous Ones"
(Razor & Tie).

"Mule Variations" (Epi-

"Rufus Wainright"

Tom Waits,
taph).

Rufus Wainright.
(Dreamworks).
Peter Himmelman, "Ijove Thinketh No
Evil" (Koch).

Luscious Jackson, "Electric Honey"
(Grand Royal/Clapitol).

Joe Henry, "Fuse" (Mammoth).
Kelly Willis, "What I Deserve" (Ryko-

disc).

Kim Richey, "Glimmer" (Mercury).

Moby, "Play" (V2).

Bruce Henderson, "Beyond The Pale"

(Paradigm).

I GENE SCULATTI
Director of Special Issues

1. Gino Washington,^ "Out Of This World"
(Norton).

2. Los Zafiros, "Bossa
Cubana" (World Cir-

cuit).

3. Thee Michelle Gun Elephant. "Gear
Blues" (Triad/Heat Wave).

4. Los Straitjackets, "The Velvet Touch Of
Los StraitjackeLs" (Cavalcade).

5. Mystery Trend, "So Glad I Found You"
(Ace/Big Beat).

6. Captain Beefheart 8c His Magic Band.
"Grow Fins: Rarities 1965-82" (Revenant).

7. Mavericks, "Super Colossal Smash Hits

Of The 90s—Best Of The Mavericks"
(Mercury)

8. Various Artists, "East Side Sound: 16

Hits By East LOB Angeles' Most Popular
Groups!" (Varese Vintage series).

9. Various Artists, "SurFin' Senorita:
Whipped Cream, Tijuana Taxi, Spanish

F"lea And Other Delights: A [Tijuana
Brass] Tribute" (Wildebeest).

10. Best live show: Brian Wilson, Oct. 23 at

the Wiltern Theater in Los Angeles.

PAUL SEXTON
Contributing Editor, London

1. Shelby Lynne, "I Am
Shelby Lynne" (Mercury).

Country music couldn't contain her any
longer.

2. XTC, "Apple Venus Vol. 1" (Idea/
Cooking Vinyl). Apple-blossom lime for

England's modern-rock pilgrims.

Marty Stuart, The Pilgrim" (MCA). A
gripping, inspiring country narrative.

4. Eric Benet, "A Day In The Life" (Warner
Bros). Sophisticated, seductive and old-

school soulful.

5. Snakefarm, "Songs From My Funeral"
(RCA). Folk murder ballads go trip-hop.

6. JudieTzuke, "Secret Agent" (Big Moon).
A self-financed set to rival her career
best.

7. Damien Jurado, "Rehearsals For
Departure" (Rykodisc). Melodic intro-

spection that reaches beyond the bed-
sit.

8. The Charlatans, "Us 8c Us Only" (MCA).
A coming of age in a career of slings and
arrows.

9. Steve Earle And The Del McCoury
Band, "The Mountain" (Grapevine).
The outlaw and the bluegrass boys hud-
dled gloriously around one mike.

10. Paul McCartney, "Run Devil Run"
(Parlophone). They were right, rock *n'

roll is here to stay.

JEFF
SILBERMAN
Managing Editor, Top ^0

^^JL W Airplay Monitor

*
1. Thee Michelle Gun

Elephant, "Gear
Blues" ( Triad/Heat

Wave). Simply put. the best new rock
band I've heard (and seen) in years. Not
only defies, but overwhelms categoriza-

tion.

2. Richard Thompson, "Mock Tudor"
(Capitol).

9, Foo Fighters, "There Is Nothing l^eft To
Lose" (RosweLI/RCA).

4. Los Lobos, " This Time" (Hollywood).
5. Gomez, "liquid Skin" (Virgin).

6. Buckcherry "Buckcherry" (Dream-
Works).

7. Kim Richey, "Glimmer" (Mercury).

8. Long Beach Dub Allstars. "Right Back"
(DreamWorks).

9. Dot Allison, "Close Your Eyes" (Arista).

10. Various Artists, "Chef Aid: Music From
South Park" (American/Columbia).
Great, eclectic artist lineup and a neat
way to find out if your 7-year-old under-
stands the concept of double entendres,

i.e.: "Hot Lava" and "Chocolate Salty

Balls." Imagine the fun in answering the

question, "Daddy, what's a bubble
goose?"

PHYLLIS STARK
Managing Editor, Country

Airplay Monitor

Top 10 Country Singles:

1. Randy Travis, "Stran-

ger In My Mirror"
(DreamWorks).

Shane Minor, "Slave To The Habit"
(Mercury).

Continued on page TE-$3
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A Genre's Identity Crisis

BY RICHARD HENDERSON

Even as the genre's stock continues to

climb, with labels of long-standing in

the field acquired by majors and sup-

posedly "niche-market" artists selling

platinum, the question that looms ever larger

in 1999 is; What is new age, anyway? Is it the

emotionally centered, contemplative materi-

al, beloved ofaging hippies and massage ther-

apists, or does it contain rigorously composed,
challenging music? Is il by definition acoustic

or electronic? Minimal or baroque? Are vocals

and conventional song forms allowed? Does
Celtic music constitute a de facto component
of new age? Is Native American another such
component? Where does world music leave

offgild new age begin?

Tojudge from the past year's charts, all of

the above would qualify and more. As new
age sheds the stigma of self-absorption and
marginality, its identity has become ever
more amorphous. Certainly, many of the acts

associated with the genre in its infancy—who
surely helped mold its public face—continue

to dominate sales. For a typical case, start at

the top: American Gramapnone chart peren-

nials Mannheim Steamroller, whose " The
Christmas Angel" was the star seller in the

new-age bins this year. Also back at the top

are the other usual suspects synonymous with

new age: Yanni, Jim Brickman, John Tesh,
Enya (scoring big with the sustaining success

of her Reprise title "Paint The Sty With
Stars") and Ottmar Liebert.

Seasonal collections continue to do well;

alongside Mannheim Steamroller's annual
offerings are the latest installments from
Windham Hill's successful franchises "The
Colors OfChristmas" and "A Winter Solstice

Reunion," "Best Of Narada Christmas" and
Virgin's "Christmas Moods." Windham Hill

stalwart George Winston returned with

"Plains," a strong effort that corralled his

many enthusiasms (seasonally inspired
impressionistic piano, personal takes on sev-

eral eras' pop favorites and even a keyboard
adaptation of a Hawaiian slack-key classic by
Gabby Pahinui).

Also charting this year is the compilation

"All The Seasons Of George Winston." The

BMG-owned label is additionally represent-

ed by strong sales from Yanni's "Love Songs"

and |im Brickman's pop-tinged "Picture

This."

INDIES IN ORBIT
Independents continue to thrive and inno-

vate within the new-age orbit. I.eading the

indie pack, of course, is GTSP star John
Tesh, whose "One World" imparts the sheen
of international eclecticism to his pianistics;

Tesh's "Grand Passion" and "Pure Movies"
and "Guitar By Fire" have retained their

retail magic in '99. The Hearts Of Space
label continues as proponent of parallel

acoustic and electronic streams within the

genre, with new releases by ambienteur
Steve Roach ("Light Fantastic") and Native

American flute alchemists Coyote Oldman
("House Made Of Dawn").

In the greater Venn diagram of chart
activity, when does Celtic count as a sub-

genre of world music, and when are its

albums new-age entries? Certainly, the new-
age constituency enjoyed Roma Downey's
and Phil Coulter's "Healing Angel" on RCA
Victor, as they did the Imaginary Road
anthology "Celtic Harpestry." And, once
again this year, Maire Brennan charted with

"Perfect Time" (Word).

SKIRTING BOUNDARIES
The latest installment in what is now a tril-

ogy of Adiemus recordings from Karl
Jenkins, "Adiemus III—Dances Of Time"
appeared on Omtown, another Virgin-
acquired imprint. One of the first new-age
performers to carve a significant identity in

live performance, Swiss harpist Andreas
Vollenweider released "Kryptos" on Sony
Classical and made a noteworthy appearance
at this year's Lanzarote Festival in the Canary
Islands. Other world-infleeted titles trigger-

ing retail activity included Govi's "No Strings

Attached" (Real Music), Vangelis' "El Greco"
(Atlantic) and David Arkenstone's "Citizen Of
The World" (Windham Hill).

Native American music has fused to seem-
ingly inexorable effect with the sounds of
new age, as longtime best-sellers in reserva-

tion stores, such as Canyon Records' flutist

R. Carlos Nakai (whose discography begins

at the dawn of the '80s), are now featured

regularly on new-age playlists and in trade

publications. The preponderance of flute

music within the Native canon lends a pati-

na of accessibility that enables a crossover to

new-age markets; "The First Flute" by Kevin
Locke (Makoche) and Douglas Spotted
Eagle's "Voices" on Higher Octave exem-
plify this trend.

Top New Age Artists

Pos. ARTIST (Mo. Of Charted Altum,) Imprmt/Ubtl

1 MANNHEIM STEAMROLLER (2) American

CromoplW

(l) American Gramaphone/Wull Disney

2 VKHHl (4) Private Mutic/Vtindham Hill

(3) BMC Special Products

(0 Virgin

(l) Windham Hill

3 JIM BRICKMAN (2) Windham Hill

4 JOHN TESH (4) GTSP

5 ENY r\ (l) Repnse/Wamer Bras.

6 GEORGE WINSTON (2) Windham Hill

7 SECRET GARDEN (2) Philip,

8 OTTMAR LIEBERT (l) Epic

9 MAIRE BRENNAN (2) Word/Epic

1 0 GOVI (1) Hightr Odnt/Vkpr

(1) Krai Music

Top New Age Albums

Pos. TITLE Artist - imprint/Libel

1 THE CHRISTMAS ANGEL—Afortr.r.eim

Stramrolltr—American Gramaphont

2 DCSTlNY-JimBnckman-WindhamHilt

3 PAINT THE SKY WITH STARS - THE BEST

Of ENYA-fnjo-fepriK/WiirTKrBra.

4 MANNHEIM STEAMROLLER MEETS THE
MOUSE—Mannheim Steamroller—American

Gramophone/Walt Disney

5 LOVE SONGS-ronm-fritnl, Music/Windham Hill

6 ONE WORLD—yonn Tesh—GTSP

7 PLMNS-GeorgeWinston-WindhamHill

8 GRAND PASSION-/or,n Tesh-CTSP

9 TRIBUTE-lWii-Viipn

10 PURE MOVIES-7VJohn Tesh Project-GTSP

11 ALL THE SEASONS OF GEORGE
WINSTON - PIANO SOLOS-GVotjt Winston-

Windham Hill

12 DEVOTION: THE BEST OF YANNI—Jonnr—

Prioete Music/Windham HiH

13 DAWN Or A NEW CENTURY—Secret CoroVn—

14 A WINTER SOLSTICE REUNION-Vonoiu
Artists—Windham Hill

1 5 CONVERSATIONS WITH GOD DISC 2-

Vanous Artists—Windham Hill

16 INNAMORARAE/SUMMER FLAMENCO—
Ottmar Liebert—Epic

17 NIGHTBIRD- Yanm BMC Special Product!

18 FORBIDDEN DREAMS-Tunm-BMG Special

Products

19 25 YEAR CELEBRATION OF MANNHEIM
STEAMROLLER—Monnneim Steamroller—American

Gramophone

20 KARMA- Delenum Nettmrk

Chip Doi.u

21 BEST OF NARADA CHRISTMAS—Voriou*

Artists—Naroda/Virgin

22 PERFECT TIME—Moire Brennan—Word/Epic
23 CONVERSATIONS WITH GOD-Vonou>

Artists-Winiham Hill

24 PICTURE THIS-/™ Bnclcman-Windham Hill

25 INSTRUMENTAL MOODS—Various Artists—

Virpn

Top New Age Imprints

Pot. IMPRINT Wo. OfCharted Album,)

1 WINDHAM mil I

2 AMERICAN GRAMAPHONE (3)

GTSP (4)

REPRISE (1)

PRIVATE MUSIC (4)

VIRGIN (3)

BMG SPECIAL PRODUCTS (3)

8 PHILIPS (3)

9 NARADA (11)

10 EPlCfO

Top New Age Labels

POS. LABEL (Ho. OfChartedAlbums)

1 WINDHAM r i 1 1 I

2 AMERICAN GRAMAPHONE (2)

3 GTSP (4)

4 WARNER BROS. U)

5 VIRGIN (1$)

Top New Age Distributors

Pos. DISTRIBUTOR Wo Of Chined Albums)

1 BMC .<

2 INDEPENDENTS (14)

3 UNIVERSAL (14)

4 weACf)
5 0*0(22)
6 SONY (4)

t> 1 5 r 1 1 1 u 1 1 0 u
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CRITICS' CHOICE
Continuedfrom pagt TE-gj

3. Tim McGraw, "Please Remember Me"
(Curb).

4 . Dixie Chicks, "Tonight The Heartache's

On Me" and "Ready To Run" (Monu-
ment).

5. Lee Ann Womack. "I'll Think Of A
Reason I^ter" (Decca/MCA Nashville).

6. Dwight Yoakam. "Crazy Little Thing
Called Love" (Reprise).

7. Gary Allan, "Smoke Rings In The Dark"
(MCA Nashville).

8. Chely Wright, "It Was" (MCA
Nashville).

9. Brad Paisley, "Who Needs Pictures"

(Arista Nashville).

10. Aaron Tippin, "I'm Leaving" (Lyric

Street).

Honorable mentions: Sonya Isaacs. "On My
Way To You" (Lyric Street); George
Jones, "Choices" (Asylum); Lisa Bro-
kop, "Ain't Enough Roses" (Columbia);

Wade Hayes, "Tore Up From The Floor

Up" (Columbia); Diamond Rio, "1

Know How The River Feels" (Arista

Nashville).

JULIE
TARASKA
News Editor,

Billboard Online

1. Best Concerts: An inti-

mate acoustic show by
the Eurythmics at the

Kit Kat Club in New York; the
Eurythmics and Stevie Wonder, Feb. 16

at the Brit Awards at the I^ondon Arena.
Annie Lennox's voice is still so forceful

and flawless that it sends shivers up my
spine.

2. Best Music Documentary: The Clash's

"Westway To The World." The rise and

dissolution of one of music's most pas-

sionate bands, with footage so intimate

that it scrapes the bone.
3. Best Song Titles: Pet Shop Boys. "I

Don't Know What You Want But I Can't

Give It Anymore" (Parlophone/Sire);
Magnetic Fields, "The Cactus Where
Your Heart Should Be" (Merge).

4. Best Benefit Album: Funky Precedent.

"The Funky Precedent" (No Mayo/
Loosegroove).

5. Best Sugar High: Backstreet Boys,
"Millennium" (Jive). Bubblegum R&B
with very adult pelvic thrusts.

6. Best Album From An Artist 1 Had
Written Off: Moby, "Play" (V2).

7. Best Reason For Maintaining Hope In

The Music Industry: the Beta Band
(Regal/Astralwerks).

8. Best Album Of '99, according to my best

friend: Blondie, "No Exit" (Beyond/
BMG).

9. Best Albums Below The Radar: The
Flaming Lips, "The Soft Bulletin"
(Warner Bros.); Mos Def, "Black On
Both Sides" (Rawkus); Macy Gray, "On
How Life Is" (Epic); Papa M, "Live From
A Shark Cage" (Drag City); Angie Stone,

"Black Diamond" (Arista).

10. Best songs to take to heart: Smash
Mouth, "All Star" (Interscope); TLC,
"Unpretty" (LaFace).

CHUCK
TAYLOR
Radio Editor/

Singles Reviews Editor

1. Tina Arena, "In Deep"
(Epic). The voice of a

siren, songs for the universe, and the

temperament of a mischievous teen. A

t 11 e y e ii r
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•

i

lustrous career crown saturated with

love lessons. "Burn," baby, burn.
2. Beth Hart, "L.A. Song" (Atlantic). Raw,

vulnerable, affecting. Best new artist, sin-

gle, video. A cold-water slap in the face

that summons motivation.

3. Steps, "One For Sorrow" (Jive). Equal
parts Kylie Minoguc and Abba for a

rhythmic casserole that cooks. 1 played

this 10.000 times.

4. Martina McBride, "Evolution" (RCA).
Among the champion voices in contem-
porary music, at last matched with mate-

rial deserving of her sweet, towering
pipes.

5. Ricky Martin, "Livin' La Vida Loca"
(C2/CoIumbia). A true cultural phenom-
enon. Nice teeth, too.

6. Pop as it was meant to sound: Robbie
Williams, "Millennium" (Capitol); Kim
Richey. "Come Around" (Mercury).

7. Eurythmics, Nov. 9 at Madison Square
Garden in New York. Annie Lennox
demonstrated in one note what most
artists work a lifetime to achieve. Prozac

for the ears.

8. Bachelor Girl, "Buses And Trains"
(Arista). A terribly clever ride.

9. Tie: Amber, "Sexual (Li Da Di)" (Tommy
Boy); Donna Summer, "1 Will Go With
You" (Epic). Two dance divas, too much
heaven.

10. Dido, "Here With Me" (Arista). A sophis-

ticated shuffle as moody as a rainy
Monday and satisfying as the returning

sun. The sulk song of '99.

PAUL, VERNA
Pro Audio/Technology Editor

1. The Buena Vista Social

Club family: Barbarito
Torres, "Havana Cafe"
(Havana Caliente/
Atlantic); Ibrahim

Ferrer "Buena Vista Social Club Presents

Ibrahim Ferrer" (World Circuit/
Nonesuch); Eliades Ochoa Y El
Cuarteto Patria, "Sublime Ilusion"
(Higher Octave World/Virgin); and
Compay Segundo, "Calle Salud"
(Nonesuch).

2. The lx>s Lobos family: Los Lobos, "This
Time" (Hollywood); Cesar Rosas. "Soul

Disguise" (Rykodisc); Houndog,
"lloundog" (Columbia/Legacy); and
Latin Playboys, "Dose" (Atlantic).

3. The Celtic connection: The Chieftains.

Tears OfStone" (RCA Victor); and Paul
Winter 8c Friends, "Celtic Solstice"

(Living Music/Windham Hill).

Continued on page YE-95

THE HIGHER OCTAVE MUSIC GROUPS
% LbsM
- Nubians

,t!l 1 rtncesses Numennes nfm

The most acclaimed new uroup of the

year! Over 300,000 albums scanned!

"The most creative people

in entertainment.

"

- Entertainment Weekly's

Top 100 It List 1999

BUCK€TH€flD
MONSTERS AND ROBOTS *7«W)

He was born in a coop,

raised in a cage.

Children fear him, critics rage.

He's half alive, he's half dead.

Folks just call him Buckethead.

Special guests include Les Claypool,

Brain, Bootsy Collins, Bill Laswcll

and more. On tour with Primus!

Sublime Ilusion tmn\

Buena Vista Social Club Presents

Eliades Ochoa, as seen in the

Buena Vista Social Club movie.

"A stunning achievement.
"

- Ncwsday

1/2" - Los Angeles Times

"Muy Grande. " - Spin .

GAELIC STORM
Herding Cats

Since their Titanic appearance

Gaelic Storm has been winning

tans worldwide. Herding Cats is

a collection of traditional Irish

sing-alongs, Celtic dance music

and festive, rollicking pub songs.

J999 Rebates: Govt • \rd Force • Banyan • Dancing Fantasy

Craig Cbaqtitcu • Adiemus III • llevta • Douglas Sfntttd tag/a

Eric Fernandez • Brian Hughes • Medicine Drum • VIS • Eartbdancc

Coming toon m 2000 from the Higher Octave Music Croup: Sergent Garcia

The Best of Adiemus • Thomas Qttctt • CUSCO • AJ Croce • Chris Spbeerts

The Best of W Force • Ottmar f whert's Nouveau Flamenco )990-»(MK» Special Edition

ChaHie Watts • Kate Price • Acoustic Alchemy • Emma Shapplm and much more...

Higher Octave Music 23852 Pacific Coast Hwy., Suite iC Malibu, CA 90265 ? 10/589-15 1 5 ? 10/589-1 525 Fax www.highcroctave.com
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Same As It Ever Was — Especially
If It's Celtic

BY RICHARD HLNDKRSON

Last year in this spate, it was noted
that the three arts occupying the top

of the world music charts had held

their positions from the previous
years, proving in 1998—as they had in

1997—that the larger number of American
world-music buyers were drawn
to listener-friendly titles with

well-publicized connections to

European and North American
pop artists. The big news of
1 999 is that nothing has
changed appreciably. The sig-

nificant alteration in this year's

world listings stems from those

Irish perennials, the Chieftains,

returning w ith their RCA Victor

release "Tears Of Stone." Only
Mich Celtic favorites, who have
represented a significant frac-

tion of the world-music dollar

over the past decade, could
have a hope of intruding upon ftn

the three-year chart hegemony
enjoyed by Italian tenor Andrea Bocelli, the

Ry Cooder-produced Buena Vista Social

Club and Canadian pan-global singer/song-

writer Loreena McKennitt.
Save for Bocelli, who adds a new chart-

topping entry with "Sogno" as companion to

the extended run enjoyed by his "Romanza,"
the aforementioned best-sellers define the

two musical sub-genres that very nearly com-
prise the upper echelon ofworld music alto-

gether: Celtic and Cuban. Hot on the heels of

McKennitt's Celtic fusion sounds are: "The
Irish Tenors," a strong outing on Mastcrtone
featuringJohn McDermott, Anthony Kearns
and Ronan Tynan; the latest installment in

Windham Hill's successful franchise, "Celtic

Christmas IV"; McKennitt's own "Live In

Paris And Toronto"; and other RCA Victor

titles, such as Frank Patterson's "Ireland In

Song" and "Winter's Crossing" by James
Galway and Phil Coulter.

COMPILING THE CELTS
Strong sales by numerous other compila-

tions suggest that there's still gold to be

mined in strong Celtic programming, as sug-

gested by "The Ultimate St. Patrick's Day"
(Legacy), "Celtic Tides" (Putumayo), "Celtic

Twilignt 5" (Hearts Of Space) and "Celtic

lx>ve Songs" (Madacy). These are in addi-

tion to significant showings by artists of long
standing in the genre, such as Solas, Eileen

Ivers and Ronan Hardiman.
Real World scored with the sophomore

outing from Afro Celt Sound System, featur-

ing the Man nos vocalizing of Ireland's Iarla

O'Lionnard. The group's
profile was enhanced this

year by a well-received lour

and substantial media cover-

age—a coup for Peter
Gabriel's label, now distrib-

uted in North America by
Narada; the Virgin-owned
imprint will additionally be

distributing the esoteric ros-

ter of another artist-owned

world label, David Byrne's
Luaka Bop. Another collab-

orative partnership from
Real World, that of
Canadian producer/guitarist

ihimftmr Michael Brook and
Armenian flutist Djavan

Gasparyan, also look lo the road in support
of their "Black Rock" release; attendees at

Seattle's WOMAD Festival witnessed an
entranced Joan Baez go-go dancing around
Gasparyan during the set.

ISLANDS IN THE MAINSTREAM
Meanwhile, Americans haven't lost their

desire to trade (musically, anyway) with that

one-time enemy, Cuba, as could be gauged
by the favorable response to any artist asso-

ciated with the Buena Vista Social Club. The
10-gallon hat of guitarist/vocalist Eliades

Ochoa has turned up on the stages of
American clubs in the
company of blues veter-

an Charlie Musselwhite,

supporting the former's

well-received "Sublime
Illusion" (also featuring

B.V. producer Cooder)
on Higher Octave/
World. Initial spinoffs

from the World
Circuit/Nonesuch
Cuban contingent, such
as pianist Ruben Gon-
zalez and the Afro Cu-
ban All Stars, maintain
an undeniable presence UmmMdS—m
at retail. Two other
Buena Vista veterans, vocalists Compay
Segundo and Ibrahim Ferrer, are touring

behind new releases under their own names,
"Calle Salud" and "The Buena Vista Social

Club Presents Ibrahim Ferrer," respective-

ly, both of which appear lo have legs that will

carry them well into the new millennium.
Compilations of the once-forbidden

island's music have proliferated in the wake
of "Buena Vista" as well, with son and

Top World Music Artists

P<». ARTIST (,Vo OfChartrJ .Vkumi) Iwfnnl Lsbel

1 ANDREA BOCELLI (2) Universal Latino

(l)Phil,ps

(l)Poiydor

2 BUENA VISTA SOCIAL CLUB (1) World

Circuit/Nonesuch/AG
3 LOREENA McKENNITT OJ Quin/on ffood/

Wamtr Bros.

(1) Valley Entertainment

4 THE CHIEFTAINS (ORCAVxtor

5 IBRAHIM FERRER (1) World Circuit/MwiwVAC
T6 ANTHONY KEARNS (2)W«M
T6 JOHN McD£RMOTT<2,).Waii»r7Wfi,ml

T6 RONAN TYNAN (2) MastcrTonc/Point

9 RUBEN GONZALEZ (1) World Circuit/

Nonesuch/AG

10 AFRO CELT SOUND SYSTEM (1) Red World

Top World Music Albums

POS. TITLE-Artul-/n^nnl/I.UDcl

1 SOGHO-AndreaBocclli-Polydor

2 ROMANZA An drea Bocelli-Pfiilifj

1 BUENA VISTA SOCIAL CI 1
1 B I ,

Vuta

Social Club-World Circuit/Noneswh/AC

4 TEARS OF STONE-7Jir Chiefiams-RCA Victor

4 THE BOOK OF SECRETS—lorwna McKrnmff—
Quintan Road/Wamtr Bros.

6 BUENA VISTA SOCIAL CLUB PRESENTS
IBRAHIM FERRER—/ferafeim Ferrer-World Circuit/

Nonesuch/AG

7 THE IRISH TENORS -John McDermott/Anthony

Keams/Rortan Tjnan—MasterTone/Point

8 SUENOS (WITH SPANISH TRACKS)—Andrfo

Bocelli— Universal Latino

9 ROMANZA (WITH SPANISH TRACKS)-
Andrea Bocelli— Universal Latino

10 RETURN TO PRIDE ROCK—SONGS
INSPIRED BY DISNEY'S THE LION KING
II—Various Artists— Walt Disney

I I CELTIC CHRISTMAS IV-VorioioArluli-

Windham Hill

12 INTRODUCING...RUBEN GONZALEZ
Ruben Gonzalez—World Circuit/Nonesuch/AG

11 VOLUME 2 RELEASE-ztyb Celt Sound System-

Seal World

14 CANTOS DE AMOK—Gijirt Kings—Nonesuch/

Atlonbc/AG

15 CAFE ATLANTICO-CoanoEmro-MyiW

Top World Music Imprints

Pm. IMPRINT (No. OfCUrtWAIW)

POLYDOR (M
PHILIPS (3;

NONESUCH (7)

RCA VICTOR <s)

WORLD CIRCUIT (4)

por^or

Top World Music Labels

Pm. I ABfl (V. llfl >i-i««.,.l

1 POLYDOR (t)

2 PHILIPS (3)

i ATLANTIC GROUP (8)

4 RCA VICTOR (5)

5 WARNER BROS. (1)

Top World Music Distributors

Poi. DISTRIBUTOR (No. Of CMrteJ Album,)

1 UNIVERSAL (10)

2 WEA (10)

i INDEPENDENTS (31)

4 BMG (g)

5 EMD(9>
6 SONY (3)

VIDtO DISTRIBUTION

merenguc anthologies released by
Putumayo and Music Club. Also
retaining popularity is Jesus

I Alemany's [Cuban ismo!, whose
"

J Hannibal recordings are produced
by world- music visionary Joe Boyd.
A different sort of island music,

j
that of Hawai'i, has had an increas-

ing presence on the mainland.
Though he died in 1997, the for-

midable shadow of much-loved
Israel Kamakawiwiole still looms
large in world-music bins, as do his

island compatriates Hapa and the

artists compiled on "Pride Of
Punahele." More credit to Ry

Cooder, whose '70s collaborations with
Hawai'ian renaissance musician Gabby
Pahinui drew American attentions to the
world music that had been on their doorstep

all along.

WINS AND LOSSES
Other international favorites whose careers

pre-date the '90s world vogue continue to

command impressive sales and concert atten-

dance. Cesaria Evora, the barefoot diva of
Cape Verde, shifted to RCA Victor for her
"Cafe Atlantico." Nonesuch's Gipsy Kings
sing their "Cantos De Amor" to continuing

acclaim, and the Grateful Dead's resident

ethnomusicologist, drummer Mickey Hart,

delivered the latest episode of his interna-

tional percussive supergroup. Planet Drum,
in the form of "Supralingua" on Rykodisc.

As with any year, the world-music com-
munity lost a number of significant talents.

Among those to whom we bid farewell in

1999 were the Spanish composer Joaquin
Rodrigo; Haroon Shamsher of the Anglo-
Asian underground group Joi; Simon
Malathini Nkabinde, the marvelous
"growler" who sang with South Africa's

Mahotella Queens; India's fusion genius
Ananda Shankar; Mexico's Alfredo "El
Guero" Gil, the last surviving member ofthe
original romantic trio Los Panchos; Israeli

songwriter and singer Meir Ariel; Carlos
Cachaca, one of Brazil's most prolific song-
writers; and the queen otfado singers, Amalia
Rodrigues, a national icon in her native
Portugal.
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CRITICS' CHOICE
Continuedfrom page YE-93

4. Richard Thompson. "Mock Tudor"
(Capitol).

5. David Bowie, "...hours" (Virgin).

6. Snakefarm, "Songs For My Funeral"
(RCA).

7. Beth Orton, "Central Reservation"
(Arista).

8. Os Mutantes, "Everything Is Possible!

World Psychedelic Classics 1 : Brazil

—

The Best Of Os Mutantes" (l.uaka Bop).

9. Tom Waits, "Mule Variations"
(Epitaph)-

10. Steve Earle & The Del McCoury Band.
"The Mountain" (E-Squared).

NIGEL
WILLIAMSON
International Contributory
1 Kate Rushy, "Sleep-

less" (Pure). The per-

fect voice of English

folk.

2. Kris Kristofferson, "The Austin
Sessions" (Atlantic). The classic songs re-

recorded show how they were meant to

sound.

3. Richard Thompson, "Mock Tudor"
(Parlophone). The U.K.'s premier wing-

writer at the top of his game.
4. Steve Earle, "The Mountain"

(Grapevine). Bluegrass to thrill even
those who don't like bluegrass.

5. Various Artists, "Return Of The
Grievous Angel: A Tribute To Gram
Parsons" (Almo). The most heartfelt

tribute album ever.

0. Ibrahim Ferrer, "Bucna Vista Social

Club Presents Ibrahim Ferrer" (World
Circuit). More timeless Cuban rhythms,
produced by Ry Cooder.

7. Hugh Masekela, "Sixty" (Columbia).

Happv birthday, bra' Hugh.
8. Cheikh Lo, "Bambay Gueej" (World

Circuit). Irresistible Senegalese tnbalax.

9. Los Super Seven, "Lot Super Seven"
(RCA). The Tex-Mex equivalent of
Buena Vista Social Club.

10. Shelby Lynne, "I Am Shelby I.ynne"

(Mercury ). The album she had to leave

Nashville to make.

ERIC
VITOULIS
New York Editorial Assistant

1. Def Leppard, "Eu-
phoria' (Mercury/
IDJMG).

2. Dokken, "Erase The
Slate" (CMC: International).

3. Mr. Big, "Gel Over It" (Atlantic Records

Japan).
4. Foo Fighters. "There Is Nothing Left

To Lose" (Roswell/RCA).

5. Pearl Jam, "Live On Two Legs" (Epic

Records).

0. Creed, "Human Clay" (Wind-up).

7. Cinderella, "Live At The Key Club"
(Deadline).

8. Iron Maiden, "Ed Hunter" (Portrait/

Columbia/CRC).
9. Bush. "The Science Of Things"

(Trauma/Interscope).
10. Stone Temple Pilots, "No. 4" (Atlantic/

AG).

ADAM WHITE
International Editor In Chief

1. Macy Gray. "On How
Life Is" (Epic). Let's

call her the Merry
Clayton of her genera-

tion. Sing, sister, sing.

2. R. Kelly. "If I Could Turn Back The
Hands Of Time" (Jive). OK, so it's "For

Your Precious Love" four decades on.

Nothing amiss with that.

3. Shelby Lynne, "I Am Shelby Lynne"
(Mercury U.K.). Rhythm, country and
blues, die way they used to make it.

4. Calvin Richardson, "Country Boy"
(Universal). If Robert Kelly can morph
into Jerry Butler and the Impressions,

why cannot Calvin step into Bobby
Womack's shoes?

5. Mary J. Blige, "All That 1 Can Say"
(MCA). The girl may not pick melodies,

but she sure knows what to do with a riff

6. Dan Penn & Spooner Oldham,
"Moments From This Theatre" (Proper

Records UK). These Soulhern soul song-

smiths are reunited with their children,

decades after giving them up for adop-
tion lo Aretha, Percy and the Sweets,

among others.

7. The Temptations, "You've Got To Earn
It" (Motown). At last, justice for Paul

Williams, the soul of the Temptations.

8. Jo Dee Messina. "Bye Bye" (Curb). All

the simple virtues of country music,
ancient and modern, within this one per-

Ibrmance.

9. Wilson Pickett, "It's Harder Now"
(Bullseye). Harder it may be, but the
Wicked One remains the genuine article.

10. Various Artists, "At The Club" (Kent/Ace

UK). Herb, Ahmet and Jerry may have
built Atlantic with Ruth, Ray and 'retha,

but this celebrates what they did in

between.

TIMOTHY
WHITE
Editor In Chief11ft ~S^BB ' Various Artists. Re

spond" (Signature
Sou n ds/Columbia
House).

2. Sting. "Brand New Day" (A&M Records/

Universal Music Australasia). The
Australasian edition contains the full

6:35 version of"The End OfThe Game."
3. Tie: Regina Carter, "Rhythms OfThe

Heart" (Verve); The Roots, "Things Fall

Apart" (MCA).
4. Tie: Patricia O'Callaghan, "Slow Fox"

(Marquis Classics/F.MI Music Canada);
Joshua Bell, Edgar Meyer, Sam Bush,
Mike Marshall, "Short Trip Home"
(Sony Classical).

5. John Mellencamp, "The Rough Harvest
Sessions" (Mercury).

6. Tie: Susan Tedeschi, "Just Won't Burn"
(Tone-Cool/Rounder/Mercury); Kim
Richey, "Glimmer" (Mercury).

7. Tie: Live, "The Distance To Here"
(Radioactive/Universal); ZZ Top, "XXX"
(RCA); Bif Naked, "I Bificus" (Lava/

Atlantic); Vertical Horizon, "Everything
You Want" (RCA); Shannon Curfman,
"Loud Guitars. Big Suspicions" (Arista);

Pat Benatar. "Synchronistic Wander-
ings: Recorded Anthology. 1979-1999"

(Chrysalis/ EMD).
8. Tie: Alison Krauss, "Forget About It"

(Rounder); Cindy Bullens, "Somewhere
Between Heaven And Earth" (Blue
Lobster/Artemis); Karla Bonoff, "All My
Life: The Best Of Karla Bonoff*
(Coin mbia Legacy); Mary Lee's
Corvette. "True Lovers Of Adventure"
(Wild Pitch).

9. Tie: Kate Rusby, "Sleepless" (Pure/
Compass); Various Artists. " The Voice
Of The People: The Traditional Music
Of England, Ireland. Scotland 8c Wales"
(Topic); Ewan MacColl, Charles Parker,

Pe^gy Seeder, "The Radio Ballads
Series" (Topic).

10. Tie: The Beatles, "Yellow Submarine
Songtrack." (Anpie/Capitol-EMI); Bad
Company. "The 'Original' Bad Co.
Anthology" (Elektra).

THE YEAR IN CHARTS
Continuedfrom page YE~t2

You couldn't find a more appropriate
album title lo be the top release of 1 999 than

"Millennium." The second domestic set from
the Backstreet Boys puts the quintet on top of

the year-end recap for the first time; their

eponymously titled debut was the No. 4 album
of 1998. The Boys' triumph gives theJive label

its first year-end chart-topper, a victory made
doubly sweet because the label also has the No.

2 album of 1 999, Britney Spears' . . Baby One
More Time." The Backstreet Boys are only

the second male group to have a No. 1 album
of the year in the '90s; the first was Hootie 8c

The Blowlish, who had a "Cracked Rear
View" in 1995. The No. 3 album of 1999 is

Shania Twain's "Come On Over" (Mercury),
improving upon the disc's No. 5 standing last

year. You have to scroll all the way down to

No. 54 to find the top soundtrack of the year,

"Tar/an" (Walt Disney). Last year, the top-

ranked soundtrack was "Titanic," which was

the best-selling album of 1998.

U SI C

with "Nobody's Supposed To Be Here" by-

Deborah Cox and "Heartbreak Hotel" by
Whitney Houston featuring Faith Evans and
Kelly Price. This is a repeat for Price, who w as

No. 10 last year with her breakthrough sin-

gle, "Friend Of Mine." Arista family member
LaFace lays claim to the No. 4 song, "No
Scrubs" by TLC. Destiny's Child, which had
a No. 1 pop hit with "Bills. Bills, Bills"

(Columbia), comes in fifth, just one notch
lower than last year, when it was No. 4 for

1998 with the similarly titled "No, No, No."
And 702 flies the Motown banner at No. 6

with "Where My Girls At?"

Arista wraps up the top two slots on the Hot
R&B/Hip-Hop Singles Sales recap, where
Deborah Cox is in pole position with
"Nobody's Supposed To Be Here" and
Whitney Houston el al arc No. 2 with
"Heartbreak Hotel." On the airplay list,

Maxwell's "Fortunate" is followed by TLC's
"No Scrubs" and Lauryn Hill's "Ex-Factor."

The top singles artist of the year is Faith

Evans, with eight chart appearances. R. Kelly

is the lop solo male artist, followed by Jay-Z

This year's teen-act domination is more
apparent on the album recap than the singles

list: the Backstreet Boys, Britney Spears and
'N Sync finish first, second and third, respec-

tively. That makes Spears the top female
album artist; Garth Brooks is the top male
album artist. The Dixie Chicks are the top

female group in this division. Columbia is the

top album imprint, Interscope the top album
label, and Universal the top distributor.

Combining singles and albums, the
Backstreet Boys are the lop pop artists, fol-

lowed by TLC. Britney Spears is the top
female artist, and Ricky Martin the top male
artist. .Arista is the top pop imprint and label.

R&B/HIP-HOP
When "Fortunate" (Rock Land/Columbia)

by Maxwell was first released, il escaped suc-

cess. But when it was included in the sound-
track "Life," it became a massive hit—big

enough lobe No. 1 on the Hot R&B/Hip-Hop
Singles & Tracks recap. The R. Kelly-written

and -produced track was also No. 1 on the

R&B/Hip-Hop airplay list and No. 3 on the

sales talk. Arista, the label thai had the top

R&B singles of 1995, 1996 and 1998, had to

settle for second and third places this year.

and Maxwell. After Evans, the top solo female
artists are Deborah 0>x and Lauryn Hill. TLC
is the top group, followed by Dm Hill and
Destiny's Child.

After relinquishing first plate to Babyface

last year, R. Kelly returns to the top of the

songwriters list. Lauryn Hill is second, and
Anthony "Shcp" Crawford is third. Kelly is

also the ton producer, with nine titles charted,

followed oy She'kspere and Lauryn Hill.

Arista is the leading imprint, as it was last year,

and is the top label for the fifth consecutive

year.

Juvenile was hoi enough with "400
Degreez" (Cash Monev) to have the No. 1

R&B/Hip-Hop album of 1999. DMX was
runner-up in 1998 with "It's Dark And Hell

Is Hot" and repeats in second place this year

with "Flesh Of My Flesh Blood OfMy Blood"
(Ruff Ryders/DefJam). The No. 1 album of

1998, Lauryn Hill's "The Miseducation Of
Lauryn Hill" (Rttfihousc), is third this year.

The top 10 R&B/Hip-Hop albums of 1999 are

rap-dominated, with acts like Jay-Z, 2Pac and
NAS also in the upper region of the recap.

The top soundtrack is "Life" (Rock I^and) at

Nil 19; oddly, last year's top soundtrack, "The
Continued on page )E-tO!
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Holding Steady, Ever Ready
To Break Big

BY ELENA OUMANO

For nearly three decades, reggae has

struggled mightily to break out of the

"underground." Yet it remains the
musical catharsis of choice—carnal

and/or .spiritual—for a large and loyal fan

hast- that held steady throughout the '90s. As
usual, a handful of one-off hits like Ini Ka-

moze's "Hot Stepper," Shaggy's "Boom-
bastic," Capleton's "

I our" and Beenie Man's
"Who Am I" racked up high scores on pop
and in RX.-B sales and airplay charts. 1999
was more of the same, with dancehall king

Beenie Man finishing as the year's top reg-

gae artist. Tanto Metro & Devonte (who also

scored the year's sole breakout urban single

with "Everyone Kalis In Love")

came in second, followed by Bob
Marley at third place, Bounty
Killer at fourth, LJB40 at fifth

and Ziggy Marley 8cThe Melody
Makers coming in sixth. Maxi
Priest, Pelei Tosh, Buju Banton
and Third World round off '99's

top 1 0 in reggae.

Many of the music's most vital

acts, however, didn't make it

onto '99's Top Reggae Artists

chart. Beres Hammond's career

is as long-lived as reggae itself,

bin the singer pumped it up to

turn in a blazing year—his

strongest ever. Hammond, along
with the charismalicallv spiritu-

al Luciano, the appealingly pop-slanted Mr.
Vegas, the pace-setting Sizzla, a tough, con-

fident—and unique—debut Marley- brother

entry, Ky-Mani and others are slowly gain-

ing notice outside of reggae's already con-

vinced audience.

ELITE AND LEGENDARY
The VI* 20th-anniversary concert, held in

October at New York's Theater at Madison
Square Garden, celebrated the local label as

reggae's top Stateside distributor. It was also

an accurate barometer of I he music's current

condition. Despite lack of mainstream-chart
presence, performances by Beenie Man.
Hammond, Luciano, Banton, Morgan
Heritage, Freddie McGregor, the wnnder-
lull\ audacious Anthony B and a surprise

appearance by Sizzla, proved reggae's elite

artists could hold their own on—and even
take—any stage. That point was made earli-

er in the year, at last August's annual Reggae
Sumlest festival, which also featured Stateside

pros Dm Hill and the Isley Brothers. Both
acts delivered their formidable best. But vet-

eran ska-meister Derrick Morgan (who fol-

lowed the Isleyson "Legends Niglil"), Beenie

Man. Tonto Metro & Devonte, Capleton.
Lady Saw , Hammond and others sporting an
R&B-compatiblc "reggae urban'

1

label, were
equally— if not mot e—impressive. In any
music fan's standards.

And a look at Billboard's Top Reggae
Albums chart suggests that, like hip-hop,
reggae's stars include not only artists hul pro-

ducers, the men who make the riddims. The
top three reggae albums for
'99—"Reggae Gold 1999."

"Strictlv The Best 21" and
"Reggae Gold 1998"—are
compilations (all produced
by VP Records) that show-
case those hitmakers: Tony
Kelly, Dave Kelly. Steely &
Clevie, Danny Browne (who
recently left the dancehall
for religious reasons) and
Richard Browne.
Jamaican producing tal-

ent dearly runs in families:

the Kellys are brothers, as

are Clevie, Richard and
Danny Browne, but each of

Uiese mixing-board wiz kids

helms his individual productions for his indi-

vidual label. Other star producers whose
work dominates the dancehall collections are

Philip "Fatis" Burrell's Xterminator team.

Jeremy Harding, Patrick Roberts' Shocking
Vibes crew. King Jammys Productions,
Donovan Germaine's Penthouse crew and
Miami-based Richard Martin.

RINGING REGISTERS
These producers and the stars who ride

their riddims lo Hitsville create sounds that

lend themselves to international urban mixes.

A hot mike-rocker licking a hot reggae rid-

dim—say "Street Sweeper," "Faith," "Unda
Wata." "Bnikout," "Backyard," "Bookshelf
or "All Purpose"—will hard-rock any dance-

hall, anywhere in the world. On reggae's cul-

ture tip, college and alternative audiences
continue to embrace the inspiration, while

makers of commercial jingles, movie sound-
tracks and TV-show music themes, as well as

managers of coffee houses and other retail

outlets embrace its feel-good vibe. Reggae is

the perfect background accompaniment io

the ringing of cash registers.

TOURIST ATTRACTIONS
The reggae biz itself is currently pursuing a

wise marketing strategy by strengthening
those associations, as well as capitalizing on
Jamaica's reputation as a lively vacation spot.

Top Reggae Artists

Pos. A.RTIST (.V..IJI WMMIifM UU

1 BEENIE MAN (2) ShochagViknATP

(OArltthOnlf

(0 Fuel 2000/Vartse Sarabande

2 TANTO METRO & DEVONTE (1) PtnthowAT

(1) VP/550 Masic/CRC

i BOB MARLEY (2)Jad/M
(l) MadaCf

4 BOUNTY KILLER (;) Blunt/rVT

(OTVT
5 UB40(l)Viiji«

6 ZIGGY MARLEY & THE MELODY MAKERS
(l) EMlra/FCG

7 MAXI PRIEST (1) Virgm

8 PETER TOSH U) Columbia/CBG
9 BUJU BANTON (OGtrmaiwVP

10 THIRD WORLD 0) Color//- Atan

/Plulmum

Top Reggae Albums

Pos. TtTLl-Arttst-lmpnntiUbtl

1 REGGAE GOLD 1999— Various Arfub—VP

2 STRICTLY THE BEST 2 1—Vonoiw Artists—VP

J REGGAE GOLD 1 998-Voriooj Arliia—VP

4 PURE REGGAE- Var,oiu/trte(«-Pol>Gram7V/

/D/.MC

5 THE DOCTOR-flrrn.r .Moo-Sdoctinj VibesA?

6 REGGAE PARTY—VatimMUb fojiCrMiTV/

7 D.J. REGGAE MIX—VmrimeAithU 'flmifefltaifcrr

8 THE BEST OF BOB MARLEY—Bob Marfcy—

Inmw
9 EVERYONE FALLS IN LOVE-Fanlo Alrlro &

Dnonlf-Pfnrtousc/VP

10 LABOUR OF LOVE III— li'ityo—Virgin

RCGCPC BOLD 1999,

11 SPIRIT OF MUSIC-^Mor/ofijTirMWod,
AMfn-EiVWEEC

12 NEXT MILLENNIUM - Bountj KtlUr—Blunt/TVT

I 5 EVERYONE FALLS IN LOVE-TanloMrtro &
JWilr-VP/550 Mmc/ERC

14 DJ REGGAE MIX 2000-V'onom/trriili-

Btost'Similar

15 MANY MOODS OF MOSES-grrmr Mo-i-

SkockmfVibtvVP

Top Reggae Imprints

Pos. IMPRINT (V. tyKuMHrn.)

1 VP (16)

2 POLYGRAM TV (2)

I SHOCKING VIBES (2)

4 BEAST (2)

5 VIRGIN (3)

KILiS AH(AD IN RfCCAl MUSK

Top Reggae Labels

POS. LABEL t.Vo. OfClianidAltam,)

1 VP (10.)

2 ISLAND DEF JAM MUSIC GROUPS)
5 SIMITAR (2)

4 VIRGIN (4)

5 MADACY (l)

Top Reggae Distributors

Pos. DISTRIBUTOR (No Oj ChoHtd Mbumi)

1 INDEPENDENTS^;
2 UNIVERSAL (5)

5 EMD(5>
4 SONY(-f>

5 WEA (3)

6 BMG (l)

The past year or so saw a proliferation of con-

certs on the island featuring top hip-hop acts

alongside reggae artists, as well as Snmfest's

usual mixed billing and the annual Air
Jamaica Jazz & Blues concert, w hich brings

together such topjazz and R&B acts as George
Benson and Chaka Khan and leading reggae

artists like Hammond and the Skatalites. The
Dec. 4 "One Love: Bob Marley All-Star

Tribute." aired on the TNT network Dec. 19

as part of TNTs "Master Series." took place

on James Bond Beach and featured a pan-
genre lineup—Krykah Radu, Sheryl Crow,
I^auryn Hill, Queen Latifah, Busta Rhymes,
Sarah Mcl m hlan, Seal. Rita Mark-) and 7.igg>

Marley & The Melody Makers.

The Jamaica Tourist Board continues to

accelerate various promotions ofJamaica as

the world's prime music destination, includ-

ing a free annua) concert held at summer's
end in New York's Central Park. Gee Street's

CKOJon Baker (Ky-Mani Marley's home
label) branched out to create Sanwood. a

comprehensive music-production facility

integrated into a three-acre tropical retreat

near Port Antonio. Located in the foothills of

Jamaica's Blue Mountains, ii features a

gourmet restaurant, Geejam, and a tie-in

with the Port Antonio Marina. The resort, a

member of Chris Blackwell's Island Outpost
collection of boutique hotels, offers work and
play opportunities lo musicians, film- and
video-makers and tourists alike.

Finally, the vision of Caribbean unity that

has tantalized Jamaica's left-leaning politicos

for decades is being realized by the music sec-

tor via the first of what, hopefully, will be an
annual Caribbean Music Fxpo (CML). Held
Nov. 14-17 with a Web site (www. cine,

com.jm) that received numerous hits from
around the World before the event and dur-

ing its live Webcast, CML '99 drew artists and
industry movers from the Spanish-, French-,

English- and Dutch-speaking territories of the

Caribbean. The conference, which li>cused on
Internet-based technology, featured perfor-

mances by acts from Cuba, Jamaica,
Barbados, Haiti and other islands, as well as

panels of industry executives from North
America, the U.K. and the Caribbean,
addressing such current hot-button issues as

digital piracy via the Internet.
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TOP REGGAE IMPRINT

NO. 1

No. ]
VP RECORDS

1 TOP REGGAE LABEL

NO. 1

No. J
VP RECORDS

TOP REGGAE ALBUM
REGGAE GOLD 1999
VP 1 559*

NO. 1

3 weeks at No. 1
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1
TOP REGGAE ARTIST
BEENIE MAN

NO. 1
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in music

TH
Virtuous Youth And

Respected Elders Thrived

BY CHRIS MORRIS

The blues' youth movement contin-

ued in 1999, as post-adolescent
singer-guitarists once again domi-
nated Billboard's l op Blues Albums

chart throughout the year. However, the

venerable B.B. King proved once again to

the young'uns that he is not ready to be
dethroned as King of the
Blues, as he charted no less

than five albums during the

last 12 months.
Many of the top-charting

blues records were holdovers
from 1998. Minneapolis-born

teen axeman Jonny Lang's
late-*98 sophomore release,

"Wander This World" (A&M),
the sequel to his bestselling

bow, "Lie To Me," maintained

its hold on listeners. Kenny
Wayne Shepherd, who Opened
the field for young blues play-

ers with "Ledbetter Heights" in

1996, held sway with his sec-

ond album. "Trouble Is..."

(Revolution), while his concert

set "Live On" made an imme-
diate impression when it was
released late in the year.

Massachusetts' fiery blues mama Susan
Tedeschi's "Just Won't Burn" ( Tone-Cool)
surpassed its 1998 sales pace, as ongoing
touring stoked interest in the most promi-
nent female singer-guitarist to hit the boards
in some time.

JUMPIN' WITH THE KING
And they're growing 'em younger all the

time. At the end of the year, one of the
fastest-developing albums was "Loud
Guitars. Big Suspicions." the Arista debut of

14-year-old North Dakota guitarist Shannon
Cut f man, perhaps the only blues performer
who makes Tedeschi look like a grande
dame.
However, despite the undeniable popu-

larity of these youthful talents, it was B.B.

King, now in his 50th year of recording, who
surpassed the Held in terms of sheer quanti-

ty. The singer-guitarist's quintet of chart

albums, all released by MCA, included
"Deuces Wild," his gold-certified album fea-

turing duels with the Rolling Stones, Bonnie
Raitt, Eric Clapton and other luminaries;

"Blues On The Bayou," his late-'98 succes-

sor to "Deuces"; two compilations. "Greatest

Hits" and "Best Of B.B. King/The Millen-

nium Collection"; and "Let The Good Times
Roll," Kind's salute to '40s jump-blues origi-

nator Louis Jordan.

Not far behind King in terms of chart
exposure was another veteran singer, Etta

James, whose entries included the ballad-

^^^^ oriented "Heart Of A
Woman," the Yuletide pack-

age "
1 2 Songs Of Christmas"

I and her '98 opus, "Life, Love
& The Blues." all of which
were released by Private

Music, plus two vintage com-
pilations, "Best Of Etta

James" (MCA) and "Her
Best" (Chess).

NO MO SLOWDOWN
Fans continued to keep the

late Stevie Ray Vaughan near

the zenith of the "Top Blues

Album chart. "The Real Deal:

Greatest Hits Volume 2"

(Epic/Legacy), a compilation
of tta< ks tin- Texas hotshot

cut with his band Double
Trouble, and "Live At
Carnegie Hall" were among

'99's top titles, while "In Session" (Stax), a

previously unreleased recording pairing

Vaughan with another titan, the late Albert

King, also logged chart time.

Guitarist Eric Clapton, also known as

"God." got his due with the last-selling two-

CD Polydor retrospective "Blues" and
received a homage in the form of a star-

studded anthology, "Blues Power—The
Songs Of Eric Clapton" (House Of Blues).

Top Blues Artists

Pot. ARTIST (,V» OfCnotidMbumt) InpM'lM

I JONNY LANG (2) A&M/lnltncopt

I B.B. KING (5) MCA
i KENNY WAYNE SHEPHERD BAND (0 Cianl/

Repnst/Wamrr Bros.

(l) Rtvolution/Wamtr Broy

4 STEVIE RAY VAUGHAN AND DOUBLE
TROUBLE (l) Epic

0) Ltgocy/Epk

i SUSAN TEDESCHI (i) 7W-Coo!//touneW

IDJMC

6 ERIC CLAPTON (l) Poljdor/Umvtnal

7 ETTA JAMES (3) Private MuncAVtndham Hill

M Chm/MCA
(OMCA

8 KEB' MO' U) OKfli/550 Mmx/Epk
9 JOHN LEE HOOKER (0 Virgin

10 THE JIMMY ROGERS ALL-STARS 0)

Atlantic/AG

Top Blues Albums

POS. TlTLE-Art-fJ-Zm^nn! 'Inbtl

I WANDER THIS WORLD—Jonny Lang—A&M/
inlrncope

1 THE REAL DEAL: GREATEST HITS
VOLUME 1—SttL'ir Ray Vaurfiar. And Double

Twuble—Legacj/Eptt

i JUST WON'T BURN—Swan r«fciclii—

Tme-Cool/Rounder/IDJMG

4 TROUBLE iS...-Kenny Wajne Shepberd Band-

Rtivlulion/Wamer Bros.

i BLUES ON THE BAYOU—B.B. King-MCA

EttaJamn

Keb'Mo's '98 OKeh album, "Slow Down,"
showed few signs ofdecreasing its sales weed
this vear. Another familiar face, Robert (-ray,

debuted on his new label, Rykodisc, with a

smooth and sweet-selling collection in a

Southern soul mood. " Take Your Shoes Off."

John Lee Hooker's "Best Of Friends," an
anthology of duet performances, was a solid

performer for Virgin. Another legendary fig-

ure, the lateJimmy Rogers, had a

posthumous success with "Blues
Blues Blues" (Atlantic), which
paired the Chicago great with an
all-star band.

Billboard 1993 Century Award
honoree Buddy Guy's perennial
visibility was maintained with a

pair of Silvertone albums:
"Buddy's Baddest," a collection of

tracks from the series of '90s
albums that revitalized the singer-

guitarist's career, and "Last Time
Around—Live At legends," a con-

cert recording of Guy's final

appearance with his longtime
partner, the late singer-harp wiz-

ard Junior Wells.

Rounding out the '99 highlights, Malaco
Records kept the soul-blues flame burning
with "Material Things" and "Woman In

Need," by Z.Z. Hill-styled singer Mel Waiters;

"Call Tyrone," the latest from veteran Tyrone
Davis; and "Taylored To Please" and "Gotta

Get The Groove Back," Johnnie Taylor's

sequels to his smash "Good Love!"

6 ZLUES-EncClapton-Potydor/Umtxnat

7 SLOW DOWM-Heb' Mo-OKth/550 Music/Epic

8 BEST OF FrXlMDS—John Ue Hooker— Virgin

9 DEUCES W1LD-B.B. K.ng-MCA

10 LIVE ON-frnny Wajnt Shepherd Band-Ciant/

Repme/Womer Brm,

11 GREATEST HITS—B.B. King—MCA
12 BLUES BLUES BWZS-TheJimny Roger*

AH'Sian-Athnhc/AG

I 3 TAKE YOUR SHOES OFF-The Robert Cray

Band—Rykoduc

14 LIE TO Mt—Jonnj Lang—A&M/lnterxQpt

15 BLUES BROTHERS IQQQ-Soundtrack-Vnivenal

Top Blues Labels

Pos. LABEL Mo. OICbadeJAIbum,)

INTERSCOPEf2)

MOWS)
EPIC (3)

WARNER BROS, (2)

ISLAND DEE JAM MUSIC GROUP*?)

ID

Top Blues Imprints

Pot. IMPRINT 6V0 OfChirtrJ Album)

1 A&M (2)

2 MCA (7)

3 LEGACY (1)

4 REVOLUTION (0

5 POLYDORO)

Top Blues Distributors

Pos. DISTRIBUTOR (V OfCharted Album*)

I UNIVERSAL (14)

I SONY (3)

i W£A(3)
4 INDEPENDENTS 65)
5 BMG (7)

6 EMD (?)

3T>
UNIVERSAL

'IOCO DISTRIBUTION
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Top Soundtrack Albums

Pi~. TITLE-fcynm IM

1 TARZAN—WWlDunfy
2 CITY Or A NGELS

—

Warner Sunset/ Repnsc/ Wamer

tm
i WILD WILD WtST-Onrbrook/lrdmof,

4 THE RUGRATS MOVIE-Jnlmro/*

5 AUSTIN POWERS: THE SPY WHO
SHAGGED ME-M<«n!MViwSm.

6 ARMAGEDDON - THE ALBUM -

Columbia/CRC

7 CHEE AID: THE SOUTH PARK ALBUM
American/Columbia/CRG

8 RUNAWAY BRIDE-Columdic/CKC

9 THE MKTKW—Mavenek/WamerBrea.

10 STAR WARS EPISODE Is THE PHANTOM
MENACE^SomCluunil

Hoi Soundtrack Singles

Po*. TlTLE-.4rtitf-/mpnnf. YoM

1 KISS ME (EROM "SHE'S ALL THAT" &

"DAWSON'S CREEK ,
")-Su)xiTtfM.iir71i,

Richer— Squinl I ilumbia

2 ALL STAR (EROM "MYSTERY MEN")
Smash Mouth -Interscope

i ANGEL (EROM "CITY Or ANGELS")-S<irol>

McLachlan—Ansta/Wamer Sunset/ Reprise

4 EORTUNATE (EROM "LIEE")-M.u»*ll-Sca

i.and/lntencope/Columbio

5 BAILAMOS (EROM "WILD WILD
W EST") -Fnnoue .'. .

i uii-Onebrook/lntcncopc

6 WILD WILD WEST (IROM "WILD WILD
W EST") -Will Smith Featunng Dru Hill & Kool Mo,

Dee—Octrbroak/Columbta

7 CAN I GET A... (IROM "RUSH HOUR")

fo-Z. IWlllt|l iMtl (OfMajor CoinO &fa-Deffam/
IDJMG

8 I DO (CHERISH YOU) (EROM "NOTTING
HILL")—58 Degreei-Vmeenal

9 STEAL MY SUNSHINE (IROM "GO")
Len—WOBcVESC

10 rADED PICTURES (EROM "RUSH
HOU R")-Ca* &fae-Defjam/IDjMG

Hot Adult Contemporary Artists

Pot. ARTIST 6V0 OfCharted TratkOlmpnnt/Lobtl

1 SHANIA TWAIN (5) Mercury/IDJMG

2 BACKSTREET BOYS U)five

3 SARAH McLACHLAN WAralo

(1) Warner Sunset/Rcpnse

4 PHIL COLLINS <S) Walt Disney/Hollywood

U) Face Value/Atlantic

5 "N SYNCd)»CA
(l) Mtramca/Epic

6 EDWIN McCAIN(2.)LW^I<ml«•

7 SAVAGE GARDEN (2) Columbia

8 SIXPENCE NONE THE RICHER
0) Scjuint/Columbia

(OSauint/Elektra/EEC

9 98 DEGREES (2) Universal

10 CHER (2) Wamer Brm.

Hot Adult Contemporary Tracks

POS. TtTLL-Arlul-lmbnnL-'UM

1 ANGEL—Saron McLacnlan-Wamer Sunset/Reprise

2 FROM THIS MOMENT ON-Snm.o 7iram-

Mcrcur,/ID]MC

) YOU'LL BE IN MY HEART-W.il Co/lins-Woll

Disney/Holhjuiaod

A (GOD MUST HAVE SPENT) A LITTLE

MORE TIME ON YOU-X5)rn<-/tCA

i TRULY MADLY DEEPLY -Socage Cardtn-

Columbia

6 I WANT IT THAT WAY-ftictrtirrt Boyt-fm

7 KISS ME-Si.ptact None The Richer—Sound/Columbia

8 I'M YOUR ANGEL—A\ Ktlly & Clint Dion—Jive

9 BELIEVE-Cfifr—HWrBros.

10 I WILL REMEMBER YOU (LIVE)-Sonj*

McLachlan—Arista

1 I I'LL BE—Edam McCain—Lam/Atlantic

12 THE HARDEST THING-gSftym-i/miW
I } YOU'RE STILL THE ONE-Sdomo Tmam-

Mercurr/IDfMC

TRUE COLORS Phil Collins-Face Value/Atlantic

WRITTEN IN THE STARS-FJlnnJo/in & LeAnn

Rimes-Curb/Rocket/IDJMG

I'LL NEVER BREAK YOUR HEART-SnrJUtrr,-!

Boys—Jive

ANGEL OE MINE-Momra-Ariilo

18 I COULD NOT ASK EOR MORE-i<f«.ii>

McCain

—

Lava/Atlantic

19 WHEN YOU BEL1EYE—WBsj Houston £
Manah Carey—DreamWorks

20 FAITH OF THE HEART-8o</Slni«irl-l/i.ii«FW

21 HANDS-/fii*/-/lrl™iit

22 THAT DON'T IMPRESS ME MUCH-SJiumo

TwtUn-M,reury/ID]MC

2} LOVE OF MY LIFE—Jim Bnckman Featuring

Michael W. Smith-Windham Hill

14 MUSIC OE MY HEART- NSXSC&Glano
Estefan—Miramai/Epic

2S ALL I HAVETOGIVE-Bofiilr,rt8o,s-/iM-

t hVC y. ear
in music

H
15

16

17

Hot Adult Contemporary Labels I Hot Adult Contemporary Imprints

Pos. LABEL Wo. OfCharted Troth) Pos. IMPRINT (No. OfCharted Track,)

1 ISLAND DEE JAM MUSIC GROUPd j) 1 JIVE(-)

2 JIVEW i MERCURY (?)

} COLUMBIA (13) i COLUMBIA (11)

4 ATLANTIC (9) A WARNER BROS. (7)

S WARNER BROS, do) 5 ARISTA (4)

6 WARNER SUNSET (2)

7 UNIVERSAL (3)

X LAVA (4)

9 RCA (3)

10 WALT DISNEY (2)Q "3L
ISLAND

arduh
con temp orarj

S h M i a- hi 11.
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in music

Hot Adull Top 40 Artists

Pos. ARTIST (,\V OjChnrttd froth) Impnnt/I.obel

1 GOO GOO DOLLS (2) Warner Bros,

(l) Wurntr Sunset/Reprise

2 SUGAR RAY (2) Lai<a/Atlant\c

i SARAH McLACHLAN (2) Arista

(l) Wamer Sunset/ Reprise

4 SIXPENCE NONE THE RICHER
II) Sqi Co/ big

(1) Sqmnt/Elehra/EEG

5 MATCHBOX 20 (2) Lava/Atlantic

6 EAGLE-EYE CHERRY (1) WORK/ERG

7 SHERYLCROWfi'JA*AI/;nl»ncof»

(0C2
8 SHAWN MULLINSWS.WC/Columoio
9 SMASH MOUTH (2) Interscope

(1) Elelctra/EEG J
10 FASTBALL (3) Ho/t(..ood '/^

Hot Adult Top 40 Tracks

Pos. TITLE-.Artul-ImftnutiuoW

1 SLIDE -Coo Goo Dolls— Warner Bros.

2 KISS ME—SupenceNone The Richer—Squint/Columbia

3 BACK 2 GOOD-molc/ioo. 20—lMin/MhnUe

4 EVERY MORNING -Sugar Ray—Lava/Atlantic

5 SAVE TONIGHT-Eagle Eye Chtrry-WORK/ERG

6 ANG EL-Scron. MeLachlan-Wamer Sunset/Reprise

7 LULLABY—Sotmn Mu«m>-SAIC/Coliiiii6m

8 ALL STAR—Smath Mouth—Interscope
9 SHE'S SO MGH-Tal Bathman-Columlna

10 OUT OE MY HEAD-fo>f6o«-Ho/|»™od

I I JUMPER— 7njr( / Eye Blind—Etektra/EEC

12 HANDS-yr«*/-Allonl«r

I $ I WILL REMEMBER YOU (LIVEJ-Sorod

McLaehlan—Amta

[4 LIVIN' LA VIDA LOCK-Ruk, Mort,it-C2

15 SOMEDAY-SusorBoy-LW/tllonfit

16 SMOOTH- Santana Featuring Rob Thomas—Arista

17 MY FAVORITE MISTAKE-SktolCro.^MM/
fiif mifti

18 BELIEVE-Onr-lVomw&W
19 FLY AWAY-LmnfArank-firjin

20 IRIS-Coo Goo Dolts-Warner Sunsrt/Repnsc

21 BLACK BALLOON-CooCooDo/lj-lVomrrBroj

22 BETTER DAYS (AND THE BOTTOM
DROPS OUT)-C,lKtn Mng-We

23 I COULD NOT ASK FOR MORE-EA™
McCain—Uiea/Atlanlic

14 WHAT IT'S LIKE-Etfrfoa-romm, Bq,

2S THAT DON'T IMPRESS ME MUCH-S/iomo
Tmain-Stercury/lDjMG

Hot Adult Top 40 Labels

Po>. LABEL f.Vo. OfCharted hecks)

1 ATLANTIC (13)

2 WARNER BROS. (17)

3 COLUMBIA (13)

4 REPRISE (13)

i INTERSCOPE (10)

Hot Top 4 0 Artists

fOt. ARTIST (,Vo. OfCbortrd Tmck) Imfint Label

1 GOO GOO DOLLS (2) Warner Bros.

<l) Warner Sunset/Repnse

2 RICKY MARTIN <3)C2

(l) Columbia

3 SUGAR RAY (2) Lava/Atlantic

4 BACKSTREET BOYS (4>]we

i TLC (2) LaFace/Arista

6 BRITNEY SPEARS (3) Jive

7 SARAH McLACHLAN (l)Ansta

(l) Warner Sunset/ Reprise

8 SIXPENCE NONE THE RICHER (1) Squint/

Columbia

MSquinl/Elektra/ElC

9 SMASH MOUTH (2) Inlerscope

10 98 DEGREES (2) Universal

(1) Motown

28 IRIS-Coo Coo Dolls-Warner Sunset/Repnse

29 WHAT IT'S UKt-Ecerlast-Tommj Boy

30 FLY AWAY-lBinj/rraoife-Viijin

31 OUT OF MY HF>D-Foj(MI-/fo!)>*ood

32 THAT DONT IMPRESS ME MUCH^»«mo
Twain-Mcrcurj/IDJMC

33 I DO (CHERISH YOU)-98 Degrees- Universal

34 HEY LEONARDO (SHE LIKES ME FOR
ME)-B/«!,d t'nmn OfSouls-PiaWl

35 THE HARDEST TH\rlG~o8 Degrees—Universal

36 (GOD MUST HAVE SPENT) A LITTLE
MORE TIME ON YOU-NSjne-RCA

37 I WILL REMEMBER YOU (LIVE)-Sor»o

McLaehlan—Ansia

38 STEAL MY SUNSHINE-Lti-WOSAVESC
39 LAST KISS-PwrfJom-EfK

40 BLACK BALLOON-CooCooDo/!.-WWrBro,.

Hot Top 40 Imprints

Hot Adult Top 40 Imprints

ten. IMPRINT (,\o. OfCharted Trad,)

1 LAVA (7)

2 WARNER BROS. (14)

3 RCA (9)

4 HOLLYWOOD (6)

5 WARNER SUNSET (3)

6 SQUINT (2)

7 WORKteJ
8 ELEKTRA (7)

9 ARISTA (3)

10 COLUMBIA (7)

Hot Top 40 Tracks

Pttt. T1T1 F 1/Tirt tmpnni Label

1 SLIDE—Coo Coo Dolls—Warner Bros.

2 ALL STAR—Smash Mouth—Inlerscopt

3 LIVIN' LA VIDA LOCA-S,rtj Martin-C2

4 EVERY MORNING —Sugar Ray—Lava/Atlantic

5 NO SCRUBS-nC-LoFoir/Amlo

6 I WANT IT THAT WAY-Bodslrfrt Bvys-Jtve

7 GENIE IN A BOTTLE - Christina Aguilera—RCA

8 KISS ME—Sixpence None The Riche

r

—Squint/Columbia

9 SAVE TONIGHT-EojJf-EKCI.frri^lV'OflK/ESC

10 BELIEVE-Cntr-HWrBroi

I I ...BABY ONE MORE TIME-Bnloo Spears-Jive

12 IF YOU HAD MY LOVE->nm/,rLofi«-

WORK/ERG

1 3 LULLABY-5du*oAf»Ilinj-SMC/Coli<ino<o

1 4 ANGEL—Sarah McLaehlan—Warner Sunset/Reprise

I S MAMBO NO. S (A LITTLE BIT OF...)-Loo

Bega—RCA

16 HAVE YOU EVER? gsimi, AtktHk

17 WHERE MY GIRLS AT?—702—Atoloiru

18 SOMIDAY-Sugartoj—lava/Atlantic

19 JUMPER- Third Eye Blmd-Elcktra/EEC

20 MIAMI-lfi/ISoiilli-Co(onib,o

21 SHE'S SO HIGH-To/iVomon-Co/ijmoia

22 BACK 2 GOOD-molrhooi 20—Loua/Atlontic

23 U NPRETTY—7IC—LoFore/.4nrto

24 SMOOTH—Sonlono Featuring Rob Thomas—Arista

25 ANGEL OF \1 IM :;. ,

26 BA ILAMOS—Enrique Iglesias—Oierbrook/lnterscope

27 HKNDS-Jexel-Allantic

Pos. IMPRINT (So. Of Charted Tmh)

1 COLUMBIA (14)

2 JIVErt)

3 LAVA (6,)

4 WARNER BROS. (8)

5 ARISTA (a)

6 rca«;
7 WORK (4)

8 ATLANTIC (4)

9 LAFACE (2)

10 C2(47

Hot Top 4 0 Labels

Pot. LABEL f,Vo. OfCharted Troth)

1 COLUMBIA (21)

2 ARISTA (14)

3 ATLANTIC 0l7

4 WARNER BROS.Oo)
5 JIVEW

COLUMBIA

_
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Top Contemporary Chrisli.ni Artists
59 WOW - 2000: THE YEAR'S TOP JO

CHRISTIAN ARTISTS AND SONGS-
Vorious Artais—Sparrow/Chordont

40 FOURTH FROM THE LAST-7J»W,-

5 Minute Walk/SaraBellum/Chordant
HZ

t h e a r

i in m u S 1 c

Pos. ARTIST Wo. OfCharted Alhum,) Imprint/UU

1 KIRK TRAHKLIN <l) GotpaCentnc/lnterscope/

DM
2 STEVEN CURTIS CHAPMAN MSparm*/

Chordant

5 DC TALK 0) Virgin-'Forefronl/Chordant

4 POINT OF GRACE (l) Word

5 SIXPENCE NONE THE RICHER (t)Sauint/

MM
6 AVALON (2) Spammi/Chordon/

7 MICHAEL W. SMITH fa) »n»on/Pm»Al
8 NEWSBOYS (l) StarSong/Chordant

9 TRIN-I-TEE S:7 (0 B-Rite/Word

10 JACI VELASQUEZOJ.Myrrfc/SonyOucoi/WW

M.Mrrrfc/WW

Top Contemporary Christian Albums

Pot. TITLE-.An^-Jnif/nt la!*r

1 THE NU NATION PROJECT-JMfrmH.n-
Gospo Cenlnf/Znlfocope/VVoni

2 THE PRINCE OF EGYPT-SounJlroti-

D/wimlV'orii/Piwidfiil

5 TOUCHED BY AN ANGEL: THE ALBUM
Soundtrack—550 Muitc/MrrrhAVord

4 WOW - 1999: THE YEAR'S iO TOP
CHRISTIAN ARTISTS AND SONGS-Vonoiu

Artist,—Sparrow/Chordant
5 SUPERNATURAL—</c Talk-Virgin/Forefront/

Chordant

6 SPEECHLESS—Steven Carta Chapmen-Sparrow/

Chordant

7 SIXPENCE NONE THE RICHER-5upm«.Vo/i<

77l* Richer—Sauint/Word

g THE PRINCE OF EGYPT - ISPIRATIONAL
Soundtrack—DreamWorks Provident

9 WOW WORSHIP: TODAY'S 50 MOST
POWERFUL WORSHIP SONGS-Varioiu

Artists—Maranatha'./lnlegntf/Word

10 STEADY ON-Poinl OfGrace-Word

11 BREATH OF HEAVEN - A CHRISTMAS
COLLECTION-l'mc. Cill MM Patrick William, And

Ha Orchestra—MCA Nashcille/Sparrow/Chordanl

12 THE PRINCE OF EGYPT - NASHVILLE-
Soundtrack-DreamWorks (Nashvdle)/Providenl

I 3 SONGS 4 LIFE - FEEL THE POWERI-Vonoiu
Artist,— Time Life/Madacf

14 IN A DIFFERENT LIGHT (taba-jjpaW
Chordant

1 S STEP UP TO THE MICROPHONE-.Vrejfcop-

Star Song/Chordant

16 TRIN-I-TEE l:7-Trin-i-tce 5:7-B-Rile/Wnrd

17 SHOUT TO THE LORD 2000 , anoas Artuls-

Hosunna! 'Integrity/Word

18 WOW - THE 90S: )0 TOP CHRISTIAN
SONGS OF THE DECADE-VonousArtub-lVord

19 YOU LIGHT UP MY LIFE - INSPIRA-

TIONAL SONGS-Lutnn Pimes-Curb/Chordant

20 JACI VELASQUEZ-;ot,VVIo>c,u^-Mrrr/,/Wi)n/

21 CHRISTMASTIME-Mic/kkMV. Smith- Reunion/

Provident

22 40 ACRES—Caedmon's Coll—Essential/Silvertone/

Provident

25 A MAZE OF CrWCZ—Acalon—Spamm/Chordant

24 CHASE THE SUN-7)i< Supertones-BEC/Chordant

2 J SONICFLOOD-SomcylooJ-Colft/C/ionlonl

26 LIVE THE LIFE-.WirWI W. Smith-Reunion/

Provident

27 ANYBODY OUT JHERU-BarlapToCaihmere-

Sqatnt/AScM/Word

28 I WANT TO BE LIKE YOU-FFH-Eajndol/

Provident

29 LET IT HAPPEN-Mift-ToolA & Nail/Chordant

10 TIM t-lhird Daj-Huential/SJcertone/Prondent

5 I PRAf-Sebecca St. James-Forefront/Chordant

52 KANSAS-Jennifer Knapp-Gotee/Word

11 LIVE FROM THE POTTER'S HOUSE-ID.
Jake, With The Potter, Hoa,e Moss Chair-lntefntt/Word

54 A CHRISTMAS STORY—Pom( OfGrace—Word

55 A CHRISTMAS TO REMEMBER—AmjGrunf—
Mjrrh/Word

i6 STREAMS—Venom Artiits—WW
57 PASSION TOR PRAISE VOLUME ONE-

Carman—Sparroa/Chordant

58 KENNEDY CENTER HOMECOMING: A
CELEBRATION OF OUR FAITH l<

HERITAGE— Bi// & Gloria CaitherAnd Their

Homecoming Friends—Spring House/Chordant

PCK. IMPRINT (Hn Ofa^HrJ.ilhumJ

1 SPARROW (37)

2 DREAMWORKS (2)

5 MYRRH (10)

4 WORDf6J
5 FOREFRONT (9;

T6 GOSPO CENTRIC (2)

T6 INTERSCOPE(2;
8 SQUINT (3)

9 REUNION (6)

10 INTEGRITY (8)

Top Contemporary Christian Labels

Pns. LABEL ( V. Of I:WvJ I,
1,,

'

1 CHORDANT (71)

2 WORD (oj)

5 PROVIDENT (29)

4 MADACY (4)

5 DAYWIND (1)

Top Contemporary Christian
Distributors

Pos. DISTRIBUTOR (JV.. Of Charted Album,)

1 EMD (63)

2 INDEPENDENTS (43)

5 UNIVERSAL (7)

4 BMG (35)

5 WEA (9)

EMD
EMI MUSIC distribution

CHORDANT

THE YEAR IN CHARTS
Continuedfrom page VE-0)5

Players Club," also ranked No. 19 for thai

year.

The top albums arlist is DMX, followed by

Juvenile. Lauryn Hill is the top solo female,

and Tl.C is the top female group. The top

imprint for the second year in a row is No
Limit, and the top label is IDJMG. The top

distributing corporation is Universal.

Combining singles and albums, the top

R&B/Hip-Hop artist is R. Kelly. Following

him as solo male artist is Jay-Z. The top solo

female is l^auryn Hill, fallowed by Faith Evans.

Dni Hill is the top group. The No. 1 imprint

is Arista, and the leading label, like last year,

is Arista.

COUNTRY
Let's look back at Lonestar's record in the

year-end recaps of the past few years. In 1996.

the group placed a respectable 10th on the

Hot Country Singles 8c Tracks tally with "No
News." A year later, it just missed the lop 10,

coming in I lib with "Come Cryin' To Me."

And in 1998. Lonestar was just two spots out

of the top -10, ranking 42nd with "Everything's

Changed." Well, everything has changed for

the group, as they claim the No. I .song of

1999 with "Amazed." It wasjust a few months
ago that "Amazed" completed an ama/ing run

at No. I on the Country Singles 8c Tracks
chart, staying on top for eight weeks, the

longest run at No. I for a country single since

David Houston had a nine-week run with

".Almost Persuaded" in the summer of 1966.

Lonestar's triumph means this is the first

year in the last three that Tim McGraw does
not have the No. I song of the year. Bui he is

in the top five for the fifth year running. Four
years ago, he was No. It with "I Like It, I Love
It." Three years ago, "She Never Lets It Co
To I ler I lean" was No. 5. Two years back, his

duet with wife Faith Hill on "It's Your Love"
was the top single of the year. And last year

McGraw was No. 1 again, with "Just To See

You Smile." For 1999, he ranks No. :"> with

"Please Remember Me" (Curb), (ieorge Strait

finished seventh last year with "I Just Want
To Dance With You,"but twice since L996 he
has had the runner-up song of the year. In

1996, it was "Blue Clear Sky," and in 1997 il

was "One Night At A Time." He's back in sec-

ond place this year, with "Write This Down."

Jo Dee Messina repeats her feat from last

year of placing two tides in the year-end top

10. In 1998, she was No. 2 with "Bye Bye" and
No. 4 with "I'm Alright." This year, she is No.
.'t with "Lesson In Leavin'" and No. 7 with

"Stand Beside Me." The only other artists to

pull a double in the top 10 since 1995 are

men: Trace Adkins, George Strait and John
Michael Montgomery.

Last year, Tun McGraw was second on the

list of Hot Country- Singles 8c Tracks Artists.

That was his highest year-end ranking, until

now. For the first lime, he is the No. 1 artist of

the year. In second place are the Dixie Chicks,

moving up from sixth last year, when they
were a new act. The top solo female artists are

Jo Dee Messina. Martina McBrideand Shania
Twain. The top males after McGraw are
George Strait. Kenny Chesney and Alan
Jackson. The top groups after the Dixie

Chicks are Lonestar and Alabama.
Diane Warren completes her triple crown

by being the No. 1 country songwriter. She
has previously topped the pop and R&B year-

Contmued an bOgt YE-IO'f
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end tallies. I^st year, she ranked eighth, and
the year before she was 10th. Alan Jackson,
who didn't rank in 1998 but was fifth in 1996
and fourth in 1997, comes in second. Byron
Gallimore moves up from sixth to first on the

producers list, and Keith Stegall repeats from
last year as runner-up. MCA Nashville repeats

as the No. 1 country imprint and label; it is

the top label lor the ninth consecutive year.

The best-selling single of the year is the two-

sided "It Don't Matter To The Sun"/"" Lost In

You" (Capitol) by Garth Brooks as Chris
Gaines. The "Sun" side was popular on coun-
try radio, while "Lost" was found on the pop
charts. It's the first time Brooks has taken the

lop spot on the year-end country-sales recap,

which is not unusual given that his label does
not usually release commercial singles on his

tracks. With Brooks in first place and Tim
McGraw in second and Mark Chesnutt in

third, the list looks very different from last

year, when the lop seven sellers were all by
female artists. The top sales artist is Garth
Brooks, followed by Tim McGraw and Mark
Chesnutt, The top solo female artists are Faith

Hill, LeAnn Rimes and Li la McCann.Thc top

duos and/or groups are the Wilkinsons and
the Kinleys. Curb repeats from last year as the

No. I sales imprint and lalx-1, and WKA is once
again the leaning distributor.

Last year, Garth Brooks had the best-

selling alburn, and Shania Twain ranked sec-

ond. Positions are reversed this year, as I998's

No. 2 album, "dome On Over" (Mercury), is

the top seller for 1999. Brooks, No. I with

"Sevens" last year, is second with "Double
Live." The Dixie Chicks, whose debut set,

"Wide Open Spaces" (Monument), was No. 8

last year, have two albums in the year-end top

10. "Spaces" moves up to No. 3, while their

sophomore set, "Fly." lands at No. 5. Last

year's top country soundtrack. "Hope Floats"

(Capitol), is also this year's top soundtrack,

ranking ninth in sales. Women rule the artist

rankings, where the Dixie Chicks are in first

place and Shania Twain repeats from last year

in second. Garth Brooks is the top male artist.

Capitol repeats from last year as the leading

imprint and label, and Universal is the No. 1

distributor.

For singles and albums combined, the Dixie

Chicks finish as the No. 1 act. Tim McGraw
and George Strait are the top two solo male
artists. Martina McBride is the No. 1 solo

female, followed by Jo Dee Messina and
Shania Twain. The top duos and/or groups
after the Dixie Chicks are Alabama and
Lonestar. The top combined imprint is MCA
Nashville, and the top combined label is, as it

was in 1998, MCA Nashville.

ADULT CONTEMPORARY
The international domination of the adult-

contemporary charts that began at the end of

1997 continued unabated in 1999. The only

domestic act to advance to No. 1 on the AC
chart during the calendar year was the

Backstreet Boys. Aside from R. Kelly, who
topped the chart with Canadian singer Celine

Dion on "I'm Your Angel" (Jive), the

Backstreet Boys are the only U.S. act to have

an AC No. 1 since November 1997.

Last year it was an Australian act that came
out on top at year-end, when Savage Garden
led the list with "Truly Madly Deeply"
(Columbia). That same single, which passed

Continued on pagt YE-wG

Top Gospel Artists

Pos. ARTIST fjVo- Of Charted Albums) lmpnni/UW

1 KIRK FRANKLIN (l) B-Rite/lnlencope

(l) Gospo Centric/lntencop

e

2 T.D. JAKES (2) Integrity/Word/Epic

(l) Island Inspirational/IDJMG

3 TRIN-I-TEE i:7 (l) B-Rite/lnterscope

4 CECE WINANSWPiontrr/AC
(0 Wellspnng Gospel/Sparrow

5 YOLANDA ADAMS (2) Verity

(l) Elektra/EEC

6 VICKIE WINANSO; CGI

0) CGUtUHmtm
T7 FRED HAMMOND (1) Verity

T7 RADICAL FOR CHRIST (1) Vent,

9 THE POTTER'S HOUSE MASS CHOIR 0)

Integhty/Word/Epk

10 ANOINTED (1) Myrrh/Word/Epic

Top Gospel Albums

Pol. TITLE—.Artist—Impnnl/Lobel

1 THE NU NATION PROJECT-KirtFronMin-

Gospo Centric/Interscope

2 THE PRINCE OF EGYPT-
INSPIRATIONAL—Soundlraclr—DreamWorks/
Interuopt

3 TRIN-I-TEE 5:7—Tnn-i-hr S'7—B-Rile/lnterscope

4 (PAGES OF LIFE) CHAPTERS I fc It-Fred

Hammond & Radical For Chritt—Vent,

5 WOW GOSPEL 1999 - THE YEAR'S JO

TOP GOSPEL ARTISTS AND SONCS-Vanoiu

Artrrts—Venty

6 SACRED LOVE SONGS-ID. Jakes-Island

lnspirational/WJMC

7 LIVE FROM THE POTTER'S HOUSE-ID.
Jain With The Potter't House Mass Choir—Integrity/

Word/Epic

8 EVERLASTING LOVE-C.C. Wrnanj-fionnr/AG

9 GOD'S PROPERTY—Cot/

»

Property From Kirk

Franklin j Mi Nation—B - Rite/lnterstope

10 WOW GOSPEL 1998 - THE YEAR'S 50

TOP GOSPEL ARTISTS AND SONGS-Voriom
Artists—Verity

1 1 HERITAGE OF GOSPEL-VonoiuArti*-MoJoco

1 2 LIVE IN DETROIT 11-VicU Wmans-CCI/

Platinum

I S KNOlNTED-Anointed-MyrrhAVord/EpU

14 SONGS FROM THE HEART-Yolanda Adom,-

Venty

1 5 I CAN SEE CLEARLY HOW-Cospel Cangsta!-

B-Rite/lnterscope

16 HEALING - LIVE IN DETROIT-RirW
Smallwood With Vision—Vent,

17 MOUNTAIN HIGH...VALLEY LOW -Tolanda

Adami-Elektra/EEG

18 MORNING GLORY VOLUME ONE:
PEACE—/uanifo Bynum—Shekmah International

19 IN THE MEANTIME - THE MUSIC THAT
TELLS THE STORY-Zyonlo Vantant-Harmon,

20 GOD CAN Hi GOD WILL-Dottie Peoples-Atlanta

International

21 RAISIN' THE ROOF-VanouiArhst»-/nf«r>oiind/

Platinum

K,rk Frank!,* &HtNu Nail

22 WE GOT HEXT—Wmans Phase 2—M,rrhAVord/

23 GREAT WOMEN OF GOSPEL VOLUME II-

Vanous Artists—EMI Gospel

14 FINALLY KAREN—Karen Clark-Sheard—Island/

IDJMC

25 HIS GIFT—CeCe Winans—Pioneer/AG

26 HELEN BAYLOR...LIVE-/M™ Baylor-Verity

27 GET READY-Virtia-Vml;

28 BOW DOWN AND WORSHIP HIM-WI
Coipcl Baptist Fellamship Mass Choir—Gospo Centric/

Interscope

29 ALABASTER BOX-CeCe Wmans-Wellspnng

Gospel/Sparrow

30 FEELS LIKE RAIN—Al™ OfStandard-Muxle

Shoals Sound/Malaco

31 ANY DAY—Victory In Praiie Music And Arts Seminar

Mass Choir—Tyscot/jVew Life/Vent,

32 FOCUS

—

Daa kins & Dawkins—Harmony

33 EVERLASTING UFE-JBja BurreMomm, Boy

Gospel/Tommy Boy

14 THIS IS FOR'YOU LORD-iW Jackie

McCullough—Gospo Cenlric/lnterscope

35 LOVE WILL GO ALL THE WAY—L« Williams

& The Spintual QC's-Majestic

36 SO COOL-Mr 6—Repnie/Warner Bros.

37 BRENT JONES AND T.P. MOBB-BrenI>n«
AnJ T.P. Mobh-Hol, MfcnWCG

38 LOVE ALIVE V:~25TH ANNIVERSARY
REUNlON-lVa/lfrHoikr/uAna' The Lot* Center

Choir—Gospo Centnc/Inlencope

39 LIVE IN DETROIT->'„fc, Winans-CGl

40 THE LIVE EXPERIENCE I999-7V Conlon

Spmtuati—Veriti

Top Gospel Imprints

Top Gospel Labels

Pol, LABEL (Ka. OfCharted Albums)

1 INTERSCOPE Ol)

2 VERITY (29)

3 EPICflf)

4 ISLAND DEF JAM MUSIC GROUPS)
5 ATLANTIC GROUP (4J

i
Top Gospel Distributors

Pos. DISTRIBUTOR <\o. Of ChartedAlbw

1 UNIVERSAL (21)

2 BMGftl.)

3 INDEPENDENTS (49)

4 SONYO4)
5 WEAuo)
6 EMD (10)

UNIVERSAL

Pos. IMPRINT (,V„ 0/CWttd Utum.J

1 GOSPO CENTRIC (5)

2 VERITY (25)

3 B-R1TE(5)

4 DREAMWORKS 0)

5 WORDO3)
6 ISLAND INSPIRATIONAL (1)

7 PIONEER (2)

8 CGI (5)

9 MALACO (5)

10 HARMONY^;

C O S P o
CENTRIC

0 t
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the 100-week mark on the chart at the end of

1999, is No. 5 for this year. Two Canadians
take the top two spots for '99: Sarah
McLachlan is No. 1 with "Angel" {Warner
Sunset) from the "City Of"Angels" soundtrack,

and Shania Twain is No. 2 with "From This
Moment On." Britain's Phil Collins, who tied

Dion's record-setting 19-week stay at No. 1

with "Because You Loved Me" with his own
"You'll Be En My Heart" (Walt Disney/
Hollywood), ranks No. 3 with that "Tarzan"
song. The highest-ranked U.S. act on the year-

ena AC chart is *N Sync, No. 4 with "(God
Must Have Spent) A Little More Time On
You" (RCA).

One major difference from last year: Twain
and IjeAnn Rimes are the only country acts in

the top 25 of 1999 (and Rimes is only there in

a duet with Elton John). In 1998, five coun-
try artists were represented in the top 25.

Shania Twain is the No. 1 AC artist. The
Backstreet Boys are No. 2 for two years run-

ning, and Sarah McLachlan is No. 5, Phil

Collins is the top male AC artist, followed by
Edwin McCain. Jive is the leading AC imprint,

and 1DJMG the top label.

For the first time in three years, the Adult

Top 40 recap is not led by a new artist.

Duncan Sheik and Natalie Imbruglia had the

top songs of 1997 and 1998, but this year the

Goo Goo Dolls are in first place, with "Slide"

(Warner Bros.). New act Sixpence None The
Richer is runner-up with "Kiss Me"
(Squint/Columbia). Matchbox 20 had the No.

2 song last year with "3 AM," and this year it

is in third place with "Back 2 Good"
(Lava/Atlantic). The Goo Goo Dolls are the

No. 1 Adult Top 40 artist, followed by Sugar
Ray and Sarah McLachlan. Lava is the top

imprint and Atlantic the leading label, botfl

for the second consecutive year.

ROCK
Florida-based Creed placed three chart

entries in I998's top 10 Mainstream Rock
Tracks, but the highest-ranked was "My Own
Prison," at No. 2. This year, Creed goes that

hit one better, as its song "One" (Wind-up) is

LiAnn Birrwi

the leading mainstream-rock track ofthe year.

Collective Soul has its best year-end showing
since 1995, when "December" was the top
rock track of the year, with "Heavy," the No.
2 song of 1999. The Red Hot Chili Peppers
come in third with "Scar Tissue" (Warner
Bros.). Metallica has two of its F.lektra tracks in

the top 10: " Turn The Page" at No. 7 and
"Whiskey In The Jar" at No. 8.

Creed is the No. 1 mainstream-rock artist

for the second year in a row, followed by last

year's No. 3 act, Metallica. Lenny Kravitz, at

No. 3, is the top solo artist. Based on the
strength of the Red Hot Chili Peppers, Goo
Goo Dolls and Tom Petty & "The Heart-
breakers, the top mainstream-rock imprint is

Warner Bros. Interscope is the leading label.

On the modern-rock side. Lit led the way
with "My Own Wont Enemy" (RCI\). Evertast

was No. 2 with "What It's Like" (Tommy Boy),

and the Red Hot Chili Peppers were hot at

modern rock as well as mainstream rock, com-
ing in No. 3 on both lists with "Scar Tissue."

The Offspring is the No. 1 modern-rock artist,

followed by Sugar Ray and Everlast. RCA,
strong with Lit and the Dave Matthews Band,
is the No. 1 modern-rock imprint, and
Interscope the top label.

RAP
The word that shows up the most on the

year-end rap recap is "featuring." The top six

singles, including chart leader "Who Dat" by

J'T Money featuring Sole (Tony Mercedes) are

all collaborations, as are eight of the top 10.

Jay-Z, who had one of two solo efforts in the

top 10 with "Hard Knock Life (Ghetto
Anthem)" (Roc-A-Fella), is the No. 1 rap artist

of 1999, followed by Sole and JT Money. By
virtue of her collaboration with Busta Rhymes

on the No. 2 rap song, "What's It Gonna Be?!"

(FlipMode/Elektra), JanetJackson is the No. 6
rap artist. With 26 tides charted, Priority is the

leading rap label, and EMD is the top distrib-

utor.

DANCE MUSIC
Rap singles came out on top of the Hot

Dance Maxi-Singles Sales year-end tally from
1995-1997, but pop won out in 1998, when
Brandy & Monica's "The Boy Is Mine" was
the top seller. Pop rules again in 1999, as

Cher's "Believe" (Warner Bros.), the No. 1

pop single of the year, also leads the Maxi-

Singles recap. Ricky Martin's pop crossover

hit, "IJvin* l.a Yida Loca" (C2), ranks second.

Cher and Ricky Martin finish in the same
order on die top Maxi-Singles Sales Artists list.

The Vengaboys, in third place, are the top

group. Warner Bros, dominates the imprint

and label recaps, while WEA is the No. 1 dis-

tributor.

"Believe" pulls a double, giving Cher the

top Club Play single, as well. Pete Heller is

runner-up with "Big Love" (Subliminal/

Strictly Rhythm). Cher has two titles in the
top 10, as "All Or Nothing" (Warner Bros.)

ranks fourth.

So it's no surprise that Cher is the No. I

Club Play artist, followed by Whitney
1 louston, Madonna and the Vengaboys. 'The

Madonna

latter act isjust one reason Groovilicious is the

top Club Play imprint and Strictly Rhythm
the top label. Combining Maxi-Singles Sales

and Club Play, Groovilicious is the No. 1

imprint and Warner Bros, the No. 1 label.

JAZZ
The same two artists who had the top two

albums of 1998 repeat in the same order with

their 1999 releases. Harry Gonnickjr. is No.
1 with "Come By Me" (Columbia), and Diana
Krall is No. 2 with "When I Look In Your
Eyes" (Verve). Krall is also in the top 10 with

"Love Scenes" (Impulse!) at No. 4. That helps

explain Connick and Krall switching places

on the Top Jazz Artists ranking, where Krall

is No. 1 for 1999. Two artists of note in the

top 10: the Phil Collins Big Band gives the

British musician an unusual appearance on
thejazz list, and the late Louis Armstrong con-

PASSINGS
Continuedfrom ten YE-42

Musician Alexander "Skip" Spence, in

Santa Cruz, Calif. Spence was a founding
member of the 1960s San Francisco bands
Jefferson Airplane and Moby Grape. In late

1968, he recorded the influential solo album
"Oar" in Nashville; it was released by
Columbia in 1969.

Singer Dusty Springfield, near London.
Beyond her dozen pop hits, Springfield was
one of the most soulful pop singers to

emerge from England. The smoky, sensual

voice of "Wishin' And Hopin'" was intro-

duced to a new generation in the 1994 film

"Pulp Fiction," which featured her "Son Of
A Preacher Man."
Rock pioneer Jesse Stone, in Altamonte

Springs, Fla. A part of Atlantic Records from
its earliest days, Stone was an architect of

rock *n' roll through his work as a writer and
arranger of such milestones as Big Joe
"Turner's "Shake, Rattle And Roll" and Ray
Charles' "It Should Have Been Me."
Drummer Darrell Sweet, in New Albany,

lnd. Sweet was a founding member of
Nazareth, which, at his death, was set to

embark on the second leg of a U.S. tour.

Nazareth celebrated its 30th anniversary in

1998 and is best-remembered for its 1975 hit

^^>\e Hurts."

j^^^K artist Horace Tapscott, in Los

^^^1 .i psc< >tl was a jazz pianist, com-

poser and conductor for more than four
decades. He grew up in Los Angeles' Central

Avenue jazz scene and played with Eric

Dolphy. Don Cherry, Lionel Hampton and
many others.

Jazz vocalist Leon Thomas, in the Bronx,
N.Y. Thomas toured with Art Blakey's Jazz
Messengers, Ahmad Jamal and the Count
Basic Orchestra. Increasingly identified with

jazz's avant-garde in the '60s, he gained fame
with his unique yodeling style on saxophon-
ist Pharaoh Sanders' late-'60s albums.

Jazz stylist Mel Tonne, in Beverly Hills,

Calif. One of the top jazz singers of the last

three decades, the "Velvet Fog" was a first-

class jazz baritone with great scatung ability.

He wrote a number of standards, including

"The Christmas Song," and received a

lifetime-achievement award from NARAS in

1999.

Singer/songwriter/actor Bobby Troup, in

Sherman Oaks, Calif. Troup was best-known
for writing "(Get Your Kicks) On Route 66,"

as well as Sammy Kaye's 1941 No. 1,

"Daddy," and other songs. In the mid-'50s,

Troup married singer Julie London, with

whom he starred on the TV series

"Emergency."
Funk innovator Roger Troutman. in

Dayton, Ohio. His vocoder-treated vocals siz-

zled through a string of '80s hits with his

band Zapp. In a concurrent solo career
under the name Roger, Troutman notched
No. 1 R&B hits with "I Heard It Through

The Grapevine" and "I Want To Be Your
Man."
Musician E. William Tucker, in Chicago.

Tucker was an accomplished guitarist, song-
writer, producer and remixer who had
worked with Ministry, Foetus, Chris
Connelly, Revolting Cocks, Ween, Pigface,

My Life With The Thrill Kill Kult, KMFDM.
16 Volt and many other acts.

Singer Katie Webster, in League City,

Texas. Blues singer/pianist Webster record-

ed prolifically for such independent
Louisiana labels as Goldband and Excello

during the 1 950s and 1 960s. She was a mem-
ber of Otis Redding's band in the '60s and
is heard on his album "Live At The Whisky
A Go-Go."
Drummer Ken Wilkinson, in Wiltshire,

England. A drummer for the Waterboys,
Wilkinson had also played with Squeeze,
China Crisis, Bonnie Raitt and the
Proelaimers. At the lime of his death, he was
touring with Howard Jones and had recent-

ly rejoined the Waterboys to record a new
studio album.
Singer Joe Williams, in Las Vegas. For

four decades, Williams sang some of the
most sophisticated blues and ballads in jazz

history. After joining the Count Basic
Orchestra in 1954, he recorded a finger-

poppin' version of "Every Day 1 Have The
Blues," which introduced the rock 'n' roll

generation to the Basie swing machine.
Country singer Boxcar Willie, in Bran-

son, Mo. "The world's favorite hobo" had
been a member of the Grand Ole Opry since

1981. He was also the most popular country
artist in the U.K., after a rousing debut at

Wembley Hall in 1979 and a best-selling

album.
Blursman Mighty Joe Young, in Chicago.

The singer/guitarist played behind Jimmy
Rogers, Otis Rush ana Billy Boy Arnold and
recorded with Magic Sam, Willie Dixon and
others. He was one of the first bluesmen
from Chicago's West Side to gain populari-

ty with young white audiences.

EXECUTIVES
Atlantic co-founder Herb Abramson, in

Henderson, Nev. An upcoming producer in

1947, Abramson was recruited by Ahmet
Ertegun as his partner in forming Atlantic

Records. The two recorded the label's first

hit, "Drinking Wine Spo-Dee-O-Dee," and
signed singer Ruth Brown. Abramson left

the label in the '60s. In 1998, he received the

Pioneer Award from the Rhythm 8c Blues
Foundation.

Art director Bob Cato, in New York. Cato
was VP of creative services at Columbia
Records in New York from 1960 to 1970,

where he created or supervised some ofcon-
temporary music's most notable album cov-

ers.

Manufacturing executive Fried rich-Carl

"Fritz" Coch, in Roetgen, Germany. Coch
joined WEA Germany in 1972 and helped"
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unues to show up in the year-end top 10, long

after his passing. Columbia repeats as topjazz

imprint, while the Verve Group takes over as

top label.

The biggest shock on the Top Con-
temporary Jazz Albums recap would have
been if Kenny G didn't have the No. 1 album
of the year. He does, as "Classics In The Key
Of G" (Arista) places first, giving him the No.

1 album of the year for nine years running.
I lis greatest-hits collection, last year's leader, is

in second place. Kenny G is the top contem-
porary jazz artist, also for the ninth year run-

ning, followed by Boney James (up from No.

3 last year). Arista is the top imprint lor the

sixth year and the top label for the fifth year.

For die combined jazz charts, Arista repeats

from last year as the top imprint, and the

Verve Group is the top label. BMG is the lop

distributor for three years running.

POP CATALOG
It's been a steady climb lor Metallica's 1991

ftftj/fof ChtliPtpfHn

Elektra album, ''Metallica,'* from being the No.

5 Top Fop Catalog Album of 1997, to the

runner-up spot last year, to top of the recap

for 1999. The Bobs are Nos. 2 and :i: Bob
Marley 8c The Wailers place second with

"legend" (Tuff(rt)ng), while Bob Seger&The
Silver Bullet Band are No. 3 with "Greatest

Hits" (Capitol). For the third year in a row,

Metallica is the No. I top pop analog artist.

Pink Floyd is No. 2 for the second year, and
Dave Matthews Band takes third position. The
only female artist in the top 10 is Shania
Twain. (Capitol leads the imprint and label lists,

while Universal is the leading distributor.

NEW AGE
'I"he artists who dominate the 1999 new-age

recaps are familiar names in this genre.
Mannheim Steamroller has the No. 1 album of

the year w ith "The Christmas Angel" (American

Gramaphone).Jim Brickman is runner-up with

"Destiny" (Windham Hill), and last year's No. 2

disc is this year's No. 3 tide: "Paint The Sky With
Stars—The Best Of Enya" (RepriseAVarner
Bros.). Mannheim Steamroller moves up from
being the. No. 3 artist last year to No. 1, while

Yanni falls one notch to No. 2. Jim Brickman,

fourth last year, ranks third. Windham Hill sup-

tt/m Ha,

plants Virgin as the top new-age imprint and
repeats from last year as top label. The leading

distributor is BMG.

WORLD MUSIC
With lour albums in the year-end top 10,

Andrea Bocelli easily walks away with artist-

of-the-year honors, repeating his victory from
last year. His "Sogtio" (Polydor) is the No. 1

album, lollowed by last year's top set, Bocctli's

"Roman/a"(Philips). The Buena Visia Social

Club has the No. :i album and is runner-up
on the artists tally. Polydor replaces sister

imprint and label Philips on those respective

lists, and Universal moves up to become the

top distributor.

CLASSICAL
Tuseany-born singer Andrea Bocelli, discov-

ered by Italian pop star Zucchero in 1992. had
die top two classical albums of 1 998, and those

same two albums encore in the same positions

this year. "Aria—The Opera Album"
(Philips/Universal Classics Group) is No. 1

again, and "Viaggio luiliano" repeats at No. 2.

Bocelli, who gave up a law career to become a

recording artist, thus tops the classical as well

as the world year-end lists. He is the top classi-

cal artist for the second year running, followed,

like last year, by Yo-Yo Ma. Philips is the top

classical imprint for the second year, and
Universal Classics Group the top classical lalnl.

The critics may have been disappointed

widi the long-awaited "Fpisode I" in the "Star

Wars" saga, but the public wasn't, and movie-
goers' love for all things Jcdi is reflected in the

Top Classical Crossover Albums recap, w here
"Star Wars Episode P. The Phantom Menace"
(Sony ( llassical) by John Williams conducting
the London Symphony Orchestra is the No. I

album. The LSO took top honors last year

with the "Back To Titanic" (Sony Classical)

sequel soundtrack, which this year ranks No.

3. Teen prodigy Charlotte Church has the No.

2 album, "Voice ( >fAn Angel" (Sony Classical).

The LSO is the lop classical c rossover artist

for the second year, followed by Charlotte

Church and Sarah Brightman. As it was in

I WW, Sony Classical is the leading imprint and
label. Combining classical and classical

crossover, Sony Classical comes out on lop

again as the No. 1 imprint and label, and Sony
is the top combined distributor.

HEATSEEKERS
This is the sixth year that Billboard has tab-

ulated the most successful imprints and labels

to have albums impact from the Heatseekers

chart to the top half of The Billboard 200.

( iolumhia and Elcklra tie lor the lop imprint,

and Epic encores from last year as the lead-

ing label.

LATIN
Enrique lglesias, Ricky Martin and Marc

Anthony all experienced crossover success to

the pop charts in 1 999, but. while they are all

included in the top 25 artists on the recap of

'Hie Billboard Initio 30 charts, the No. 1 name
on the list is Elvis Crespo. The Sony Discos

artist has two albums in the year-end top 10:

"Suavemente" at No. 2 and "Pinlame" at No.
8. Last year's No. 2 album moves up a notch

to lead the list: "Vuelve" (Sony Discos) by
Ricky Martin is No. 1 . The late Selena has the

No. '1 album, "All My 1 litsTodos Mis Exilos"

(EMI Latin). Sony Discos repeats as the lead-

ing imprint and label, and Sony is once again

the top distributor.

Juan Gabriel had the No. l Hoc Latin Track
in 1997 and 1998, but the mantle passes this

vear to Coujunlo Primavera and "Necesilo

Deeirte" (Fonovisa). Alejandro Fernandez. No.

2 last year with "Si Tu Supieras." is in the

runner-up position again, this lime with

"Loco" (Sony Discos). Enrique lglesias is the

No. 1 Hot Latin Tracks artist, followed by
Ricky Martin and Mario Antonio Soli's.

Fsiefano is the top songu l iter, lollowed by last

year's leader. Kike Santandcr. Pedro Ramirez,

with six charted titles, is No. I on the pro-

ducers lisl. Sony Discos also takes lop honors

as (he No. 1 Hot Latin Tracks imprint and
label.

Ricky Martin's "Vuelve" also lakes first posi-

tion on the Lop Lit in Pop Albums recap, with

EnriQUe lglesias' "Bailamos" (Fonovisa) in Sec-

ond place. They reverse positions on the tall]

of 1999'sTop l.alin Pop Album Artists, where
Sliakira is third and Mana is fourth. Son)
Discos continues to lead ihe Latin recaps as

(he No. I imprint and label in this category.

'Hie airplay leader on Hoi Lilin Pop Tracks
is Chayanne s "Dejaria Todo" (Sony Discos),

followed by two No. I pop hits: Ricky Martin's

"Livin' La V'ida Loca (C2) and Enrique
lglesias' "Bailamos" (Fonovisa). Rickv Martin
is the No. 1 airplay artist, followed by Enrique

lglesias and Chayanne. Sony Discos completes

its clean sweep by reigning as the No. 1 air-

play imprint and label

set up its manufacturing facility in Alsdorf in

1975. Hebecame the first managing director

of the facility and was named president of

Warner Music Manufacturing Europe.
Former Billboard publisher Hal Cook, in

Palm Desert, Calif. Cook's 35-year career in

the music business included posts at Capitol.

Columbia and Warner Bros. In 1962,
Billboard acquired businesses Cook had
developed and installed him as publisher.

He established Billl>oard internationally with

a global network of editorial correspondents

and sales representatives.

Manager Rob Gretton, in Manchester,
England. Gretton was the longtime manag-
er ofJoy Division and New Order and was
instrumental in developing the 1980s
Manchester scene. New Order's 1983 disco

hit "Blue Monday" is the biggest -selling 12-

inch record of all time in the U.K.
Distribution executive Jack Grossman,

in Hollywood, Fla. Grossman was one of
the major figures on the music-retail and
distribution scene during the 1960s and
1970s and president of NARM from 1971

to 1972.
Manager Bob Herbert, near Windsor.

England. Herbert was co-manager of RCA
U.K. pop act Five and the man credited for

bringing together the Spice Girls, by placing

a 1994 magazine ad that led to the group's

formation.

Rock archivist Dick Larvala, in Petalurna,

Calif. A self-described "[Grateful] Dead freak"

and collector of the band's music, Latvala

became the band's official archivist in 1985

after working as a go-fer in the Dead's office.

Sony founder and honorary chairman
Akio Morita. in Tokyo. Morita and tfie late

Masaru Ibuka founded Sony (then named
Tokyo Tsushin Kogyo) in 1916 with a staff

of 20. Japan's best-known business figure

around the world. Morita guided Sony
into software, music and filmed entertain-

ment.
Promoter Tatsuji "Tats" Nagashima. in

Tokyo. Nagashima was best-known for pio-

neering the appearances of foreign music
acts in Japan, including the Beatles, Louis
Armstrong, Slevie Wonder and Led
Zeppelin. At the time of his death, he was
president of music publisher Taiyo Music
and chairman of concert promoter Kyodo
Tokyo.

Producer Augusto Pablo, in Jamaica.
Pablo was an influential reggae producer
who gained early experience as a studio
keyboardist with Bob Marley before becom-
ing instrumental in the dub-reggae move-
ment.

PJ Clark Race, in New Wilmington, Penn.

Race was a staple of KDKA-AM Pittsburgh

in the 1960s and a popular DJ who is cred-

ited with helping to make several hits. He
also hosted a local television show, "Dance
Party," which ran from 1963 to 1966, as well

as a game show, "The Parent Game," later

in his career.

Label ow ner/manager Frank Rodrigo. in

Chicago. Rodrigo was a pioneer of the
Chic ago house movernenl and owner of DJ
World, Echotron, SOS and I D. He also man-
aged artists Jamie Principle, Marshall
Jefferson and J.M. Silk, among others.

Record executive Len Sachs, in Marina Del

Rcy, Calif. A major music executive in the

'60s and '70s. Sachs started his music career

as a horn player in several dance bands
before becoming a VP for Atlantic Records
in New York. He later became involved in

artist management and music publishing.

Record executive Gene Schwartz, in Los

Angeles. Schwartz was the founder and
Owner of Laurie Records, where he worked
with such legends as Dion 8c The Belmonts
and the Chiffons. He sold Laurie's catalog

to EMI in 1992.

Publicist Les Schwartz, in Brooklyn, N.Y.
Schwartz worked for Columbia Pictures and
Sobers & Roskin Public Relations before
beginning a 1 2-year tenure at Warner Bros.

Records in 1976. There, he worked with

such acts as the Pretenders and U2. After a

stint as an independent publicist, he became
VP of Jensen Communications.
Publishing executive Dorothy Spier, in

Rego Park, N.Y. Spier was VP and director

of New York-based Memory Lane Music,

the BMI-cleared publishing unit of her hus-

band Larry Spier's ASCAP firm, Larry
Spier, Inc.

Music Executive Mike Stewart, in Beverly

Hills. Calif. A dominant music-publishing

executive from the early '60s on, Stewart
used global publishing links to increase the

value of copyrights. He formed United
Artists Records as the music division of the

film company and signed such acts as War.
ELO and Tina Turner.
Academy Of Country Music president

Gene Weed, in Chatsworth, Calif. Weed was
recently elected to his third term as presi-

dent of the ACM. for which he had also

served as chairman of the board on seven

occasions. At his death. Weed was also

senior VP of television for Dick Clark
Productions.
Rock impresario Doug Weston, in Los

Angeles. Starting in tfie late 1950s, Weston
operated the Troubadour, one of Los
Angeles' Inrsi-known talent showcases. At its

zenith in the 1960s and 1970s, the
Troubadour hosted such acts as the Byrds,

Lenny Bruce, Joni Mitchell and Elton John,
who made his U.S. debut there.

Record executive Norman Wienstrover.
in St. Louis. As an executive at Decca
Records and as national sales manager at

Coral Records from 1950 lo I960, Wien-
strover helped establish the careers ofJackie

Wilson, Steve Allen, Buddy 1 lolly and ihe

MeGuire Sisters.

Miriam Gilman Todd Zhito, in Rancho
Mirage, Calif. Zhito was the widow of Lee
Zhito, Billboard's publisher and editor in

chiefduring the 1960s and 1970s.
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International
Cross-Border Successes Fulfill European Labels' Dreams
BY DOMINIC PRIDE
LONDON—Viewed through two dif-

ferent windows, Europe appeared to

be two different places in 1999.

Provisional data from Music &
Media's year-end charts for 1999 show-

that European labels have fulfilled

their long-standing dreams of having

their own hack yard to themselves, at

least in the singles market, where
three out of the five big sellers were
European acts.

Standing out above the crowd was
"Mambo No. 5 (A Little Bit Of . . .)" by
Lou Bega, the updated mambo track

produced and exported to the rest of

the continent by BMG Berlin; it

crossed the channel to the U.K. and

underlined Germany's growing role

as a rei>ertoire source.

Next on the list, Italy's Eiffel 66

gave the rest of the world a taste of

that country's highly creative dance

scene when the irresistible "Blue (Da

Ba Dee)" became a Euro-hit, thanks

partly to its exposure in the clubs of

Europe's vacation resorts and radio's

enthusiasm for the track back home.

The fifth big seller of the year came
in the form of Sweden's Emilia with

her ballad "Big Big World." Her pres-

ence at MIDEM's opening gala and

EUROPE:

THE* TOP* STORIES

• 1 Am Bega's "Mamln No. 5" Tops

Euroehart For BMG.

• Cher's "Believe" Is Continent's

Biggest Album.

• Kpeurx. Backstreet Boys Power
Jive's Eim>i>ean Expansion.

• Edel Raises New Funds, Buvs
PIAS. Mega.

• Execs Lobby Euro-IWiticos For

Better Right-' Protection.

• Levi's Ad Character Mr. Oizo

Gets Continent-Wide Hit With
"Flat Beat"

• Net Retailers Carve Out Slice Of
Christmas Music Sales.

• Euro Retailers FNAC And
HMV Cross Borders, Ramp Up
Online Plans.

• Sony Lips Albertini. Russell.

• Perry Goes Worldwide, Dimont
Gets Euro Job.

• Warner's Ames Comes And
Goes.

that country's preponderance ofglob-

al hit acts, such as the Cardigans, also

served notice to the rest of the world

that the English-speaking nations no

longer have a monopoly on the inter-

national pop market
Depending on your viewpoint sin-

gles three and four could be termed

European productions. Britney
Spears' . . Baby One More Time"
was pnxluced by Max Martin and the

Swedish-based Cheiron team, while

Cher's "Believe" was A&R'd byWEA
II. K. and written and produced by the

U.K.-based Metro team.

However, a glance at the top five

albums in Europe in 1999 tells a dif-

ferent story, with U.S. acts hogging all

the slots (and seven out of the top 10).

Four American vocalists, Cher and
Whitney, Shania and Britney, ruled

the continent, but mostly because

their touring and promo schedules

featured a strong European element.

The same was true of the Back-
street Boys and the Red Hot Chili Pe]>-

pers, whose international approach to

marketing their albums paid dividends

1999* IN* REVIEW

and sent a clear message to their less

adventurous counterparts hack in

Hicksville, the Boondocks, USA.
The seemingly unstoppable march

of the Backstreet Boys and Spears

Threats and
opportunities

offered by Internet

preoccupied

retailers in Europe

also helps to tell the tale of those acts'

label, Jive, and its parent, the U.K.-

ovvned Zomba Music Group.

In an age when accepted wisdom
says that the five major corporations

had the key markets caned up among
themselves, Zomba flew in the face of

that and launched a breathtaking ex-

pansion in Europe and elsewhere. It

opened a French company, renamed
its German and Benelux distributors,

and appointed industry veteran Stu-

art Watson to run its international

recoi-d operations from London.

Equally impressive was the expan-

sion of another European indie, Ger-

many's edel. With the proceeds from

two flotations on Hamburg's Neuer
Markt, edel acquired Denmark's Mega
and its publishing operations, Mega-
song: K-Tel in Finland; and Belgium-

owned Play It Again Sam—with its

network of labels and distributors

—

and took a stake in the new Swedish

licensed operation Playground Music.

It also hired former PblyGram pub-

lishing supremo David Hockman,
whose contacts will doubtlessly prove

useful in future acquisitions both in its

stated target market of the U.S. and

in its European homeland.

RETAIL EXPANSION

European labels were not the only

ones with strong expansion plans.

In November, French retailer

FNAC—already dominant in France

and present in Belgium—unveiled its

plans to gain a greater slice of the

S])anish market by opening up to 15

new stores in the country by 2003. A
hint of its possible future geographi-

cal expansion is given by its move into

E-commcree, with plans forWeb sites

in Italian, Portuguese, and Spanish,

as w ell as French.

U.K.-based retailer HMV pro-

ceeded with its cautious re-entry into

the European market. After enter-

ing France in the early '90s in Bor-

deaux, it had to retreat under a

severe barrage of competitoi's' price

cutting. HMV's second German
store opened in central Frankfurt

this fall and was not met with the

same onslaught.

Meanwhile, the fate of Germany's
largest music specialist, WOM, hung
in the balance. Its owners sought a

buyer but did not succeed, partly due

to the parlous state of the German
hiick-and-mortar retail market

At the same time. Net retailers

carved out a slice of Europe's retail

market. The threats and opportuni-

ties offered by the Internet pieoecu-

pied retailers in Euro|H> this year. In

June, Brian Mcl-aughlin, managing
director of HMV EuroiJe and chair-

man of trade lx>dy the British Assn.

of Record Dealers, spoke to Billboard

(Continued <m ixige 1)9)

Majors Regroup

And Shuffle

Leading Execs

LONDON—For corporate-vvatch-

ers keeping an eye on the com-
manding heights of the Euroiwan
music record industry, 1999
proved to be an eventful year, as

four out of the five majors headed
into 2000 with new or reconfig-

ured leadership in Europe.

Among the more surreal situa-

tions was Roger Ames' promotion

ALBERTINI AMES

to chairman/CEO of Warner
Music Group in August, even
though his appointment as presi-

dent of Warner Music Interna-

tional had never been announced.

Ames had specific responsibility

(Continued on pflge 69)

Shown, clockwise from top left, are acts whose successful singles or albums spread across Europe in 1999: Lou Bega.

Cher. Red Hot Chili Peppers. Britney Spears. Backstreet Boys. Christina Aguilera. George Michael, and Shania Twain,

EUROPE'S TOP ALBUMS Of 1333

1. "Believe," Cher. WEA.

2. "My Love Is Your Love," Whitney Houston.

Arista.

:i. "Americana," the Offspring, Columbia.

4. "Come On Over," Shania Twain, Mercury.

5. "... Baby One More Time," Britney Spears, Jive.

6. "Millennium," Backstreet Boys, Jive.

7. "Californication." Red Hot Chili Peppers,

Warner Bros.

8. "Ladies And Gentlemen, The Best Of George
Michael," George Michael, Epic.

9. "Sngno," Andrea Bocelli, Sugar/ Polydor.

10. "Abba Gold," Abba, Universal/ Polar.

Provisional data from Music & Media at press time, tialinns

are based on the M&M European Top Itxi Albums weeks My.
compiled from national album sales charts in 1* European ter-

ritories.

EOROPE'STOPSIHEIESOEIOOO

1. "Mambo No. 5 (A Little Bit Of . . .)," Lou Bega.

BMG.
2. "Blue (Da Ba Dee)." Eiffel 66, Bliss Co.

:t. ". . . Babv One More Time." Britney Spears. Jive.

1 "Believe." Cher. WEA.
5. "Big Big World." Emilia. Rodeo.

6. "My Love Is Your Love," Whitney Houston,

Arista.

7. "Genie In A Bottle." Christina Aguilera. RCA.
M. "Pretty Fly (For A White Guy)." the Offspring,

Columbia.

9. "Willi W ild West," Will Smith Featuring Din Hill

ei Kool Mo Dee. Ovvrbrook Columbia.

10. "I Want It That Way." Backstreet Boys. Jive.

linvtsional (lata from Music ii Media at press time. Listings are

based on the M&M Kurochart Mot 100 weeks H!l. compiled from
national singles sales charts in lfi European territories.
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International

Sales Stalled As Asian Piracy Rises
BY STEVE McCLURE
TOKYO—Piracy was undoubtedly the

big story in Asia in 1 999.

Just as the region's music industry

showed signs of recovering in the wake

of the economic crash of 1997, pirates

dealt it a series of body blows with

increasingly well-organized and mobile

operations.

In Hong Kong, for example, as of

November the International Federa-

tion of the Phonographic Industry

(IFPI) said there were 84 optical-disc-

manufacturing plants with total annu-

al production capacity ofsome 2 billion

pieces, compared with legitimate

demand of300 million discs. The terri-

tory's piracy rate in November was
about 60*.

'

Other Asian territories hard hit by

the piracy plague during 1999 included

Taiwan and Malaysia. Industry figures

warned that if pira-

cy is not curbed, the

Chinese music in-

dustry in particular

faces extinction.

More positive

newTs came in the

form of a new
mechanical-royal- utada

ties agreement
signed May 13 between the region's

music publishers and record compa-

nies. The agreement will serve as the

standard for the payment of mechani-

cal royalties by labels through the

region until it is superseded in each

country by local industry agreements.

In August IFPI's Taiwanese group

announced it would temporarily halt

publication of its controversy-plagued

charts, following widespread reports

ASIA:

THE* TOP 'STORIES

• New Asian Mechanical Royalties

Pact Signed.

• Sony Japan Is Country's First

Isabelto Sell Music Digitally On Net

• Universal Takes 100% Ownership

OfSubsidiary In India.

• 2,000Peopt Hit HongKongStreets

In Musx/Vkleo Piracy Protest.

• Music Sales In Japan Drop As
Teens' Mobile Phone Use Rises.

• IFPI Taiwan Halts Publication Of

Controversy-Plagued Sales Charts.

• HMV Japan Goes Live With "Inter-

net's Largest Music Store."

• businessman Connected To Thai

Prime MinisterArrested On Piracy

Charges.

• Teenage Vocalist Utada's Debut
Album Becomes Japan's All-Time

Bestseller

• U.S. Removes Hong Kong From
'Hitch List" Of Piracy Hot Spots.
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of suspect methodology and chart

manipulation.

Taiwan was in the news again in

September, but for awry different rea-

son, as a massive earthquake struck

the island Sept 21, killing or injuring

thousands. Taiwanese music compa-
nies emerged relatively unscathed fol-

lowing the quake but for several days

afterward experienced difficulties

with such utilities as phone, electricity,

and water.

IFPI CHANGES
Warner Music Asia-Pacific presi-

dent Lachlan Rutherford was named
chairman of IFPI's Asia-Pacific re-

gional group at the industry body's

world board meet-

ing Nov. 3 in Hong
Kong. That meeting

also approved the _
admission of Japan- '
ese label Avex and
Taiwanese label

Rock Records to the

regional board. carey

During the IFPI

meeting in Hong Kong, IFPI chair-

man/CEO Jason Berman paid a high-

profile visit to Hong Kong Chief Exec-

utive Tung Chee-Hwa to ask the

government to do more to fight piracy

Leading industry figures said the

Nov. 15 agreement between China and

the U.S. paving the way for Beijing's

entry into the World Trade Organiza-

tion (WTO) was good news for the

music industry but emphasized that it

was only a first step. IfChina becomes

a member of theWTO, it will allow for-

eign labels to engage in distribution by

holding equity of up to 49% in local

labels. But the (teal will not likely allow

international companies the right of

"publication," meaning the right to

issue individual titles in China.

In mid-November Universal Music

became the third international music

company, after Sony and EMI's Virgin

unit to fully own its Indian operations

by purchasing the 49% of its Indian

subsidiary that it cud not already own.

On the media front* MTV Networks

Asia boosted its presence in China with

a deal signed Nov. 9 with BJTV (Bei-

jing terrestrial television), w hich will

air the MTV Chart Countdown show
twice a week from Jan. 1. Rival Chan-

nel V Music Networks expanded its

operations into the Philippines via a

deal with GMA, one ofthe Philippines'

leading media companies, to establish

ChannelV Philippines, its sixth service

in the Asia-Pacific region.

JAPAN'S SALES DECLINE

While piracy caused concern
throughout the Asian music industry,

Japan—where piracy is minimal—had

other things to worry about in 1999.

The Japanese industry's most seri-

ous problem was the continuing decline

in sales of prerecorded music in the

face of strong competition for

teenagers' yen from mobile phones and

computer games. Production of audio

software by the Recording Industry

Assn. ofJapan's 21 member companies

in the January-October period totaled

360.4 million units, down 7% from the

corresponding period last year, for a

wholesale value of 468.8 billion yen

(£4.6 billion), a drop of4%.

And while big names such as Mariah
Carey, Eric Clapton, and Jamiroquai

continued to sell, non-Japanese reper-

toire generally fared worse than

domestic product. Production of for-

eign repertoire was down 11% in vol-

ume and 10% in value terms in the first

10 months of the year.

The good news in 1999 was the sud-

den popularity of R&B-influenced
female vocalists, with 16-year-old new-

comer Hikaru Utada leading the pack.

Utada's debut album, "First Love"

(East World/Toshiba-EMI), rapidly

became Japan's all-time top-selling

album following its March 10 release,

with sales reaching 8 million by Octo-

ber.

The trend marks a key transition in

the Japanese music market, which
compared with many Western mar-
kets remains more dependent on

teenage consumers. As that demo-
graphic shrinks with Japan's rapidly

declining birth rate, the emphasis is in-

creasingly on artists with a more
"adult" style.

PROTECT AND SURVIVE

Among Japanese entertainment-

related companies, Sony was very

much in the news in '99. The electron-

ics giant and subsidiary Sony Music

Entertainment (Japan) (SMEJ) made
several announcements during the year

with far-reaching implications not only

for the company itself but the global

entertainment industry as a whole.

In February; Sony unveiled two new
copyright management technologies to

prevent unauthorized copying of digi-

tal music content. The technologies,

called MagicGate and OpenMG, are

designed to protect digital music on

personal computers and audio play-

er/recorders that use such flash mem-
ory recording media as Sony's Memo-
ry Stick.

In March, Sony announced a major

reorganization that included making
SMEJ, the country's biggest label, a

wholly owned subsidiary. That will

result in the loss of 10% of the firm's

170,000-strong worldwide work force

by March 2003.

On May 21, Sony began sales in

Japan of Super Audio CD (SACD)
players and related products in Japan.

Instead of pitching SACD as a rival

format to DVD Audio, Sony said

SACD is aimed at the "pure audio"

market. And SMEJ shook up the

Japanese music industry by an-

nouncing plans to become the first

major Japanese label to sell down-
loadable music files on the Internet

through a new service called bitmap,

which was launched Dec. 20.

While Sony and other Japanese
companies spent much ofthe year deal-

ing with the myriad challenges posed

by the digital era and the Internet,

Sony had cause to look back at its

eventful corporate history as company

co-founder Akio Morita died of pneu-

monia Oct 3 at age 78.

Royalty Boom, Parallels Make

For Dramatic Year Down Dnder
BY CHRISTIE ELIEZER
MELBOURNE, Australia—Keep
expecting the unexpected. That's

the message from the Australian

music industry as it leaves behind

the old century.

It was inevitable that an industry

coping with the effects of deregula-

tion over parallel imports would
spend much time this year attempt-

ing to shift the goal posts on a new-

playing field. But aside from that,

1999 proved to be the most dramat-

ic year in recent times for the indus-

try here.

Warner Music saw new faces

named as chairman and as the

managing directors of its East-

West and WEA divisions. The Uni-

versal/PolyGram merger gave the

new7 company a

23% market
share, putting it

neck and neck with Sony Music in

the race for local market domi-
nance.

On the independent scene, the

long-established Festival label be-

came Festival Mushroom after it

merged with Rupert Murdoch's
other two imprints. Mushroom and

Mushroom Distribution Services.

New- artists continued to surface,

and the industry was buoyed by a

series of spirited bidding wars for

them. Three new acts of note came
from the teen area, Vanessa
Amorosi (Transistor/BMG), Killing

Heidi (Wah Wah/Roadshow/Warn-
er), and STS (Standard/Mush-
room).

The drive to find new markets was
reflected in a 10.37% rise in royalties

from overseas to $73.6 million Aus-

tralian ($47.84 million) for the year,

as reported by the Australasian Per-

forming Rights Assn. (APRA).

PARALLEL LINES

Although much attention was
paid to the issue of parallel

imports, they largely failed to

achieve the predicted reduction in

CD prices and expanded choice

for consumers. However, they did

not lead to the loss of employment
and investment predicted bv some
labels.

Instead, the record companies,

aided by a new breed of younger,

more globally and technologically

savvy leaders, found their feet in

the deregulated market. One
downside of the year was a 40%
rise in piracy here, which rose to

an estimated $60 million Aus-
tralian ($39 million).

The parallel-import deregulation

had important repercussions. Most

noticeably, it brought more power to

major retailers. Backed by the im-

plied threat that they might switch

to cheaper imports, they were able

to negotiate more favorable trading

terms with suppliers.

WEB EXPANSION

Locals got fired up by figures

1999* IN* REVIEW

from the Australian Bureau of Sta-

tistics that showed Australians

spend $10 million Australian ($6.5

million) annually buying from over-

seas Web sites, and they moved to fill

the gap.

One of the year's biggest suc-

cess stories was ChaosMusie,
whose share of the local online

market grew from 2% in January
to 15% by September. Elsewhere,

major chain Sanity (with 27% of

the music market here) launched

Sanity.com, telecommunications
giant Telstra set up its Loading
Zone site, and New Zealand's
CDStar moved to the Australian

market. CDnow also signaled its

intent to join the fray.

The end of the parallel-import

battle also

freed the Aus-
tralian Record

Industry Assn., which had spent $1

million Australian ($650,000) on the

campaign, to concentrate on other

equally important issues. The body-

drafted for government the copy-

light Digital Agenda Bill, which is

due to be passed next year. It also

courted major corporations outside

the music industry for funding to

aid new artists.

In addition, labels moved closer

to the radio industry, encouraging

broadcasters to expand their sup-

port for new Australian acts.

One battle still facing the record

companies will take place early in

2000, when they are set to go to

court against APRA over new-

mechanical rights rates.

The live scene, once a healthy

A&R source, continued to gasp
for air, although major bands con-

tinued to pull in a healthy income

from touring. The government,
however, stood by its previous
promises to help the music scene

at the grass-roots level through
grants for touring bands, inde-

pendent labels, and artist man-
agers.

AOSTRALIA:

THE* TOP* STORIES

• Government Antitrust Suit

Names Major Labels, Local Record

Companies' Trade Body And Music-

Execs.

• News Corp. Merges Its Australian

Record Companies Festival And
Mushroom.

• Australasian Performing Rights

Assn. Sees 10% Rise In Revenues.

• Top Musk- Chains HMV And San-

ity Sell Parallel ImportH From Asia.

• Isabels/Publishers Intensify Bat-

tle Over Mechanical Royalty
Rates.
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Pre-Opening

MidemNel Internet Music Forum

• An entire day focusing

on e-business issues

• Outstanding conferences

• Eminent speakers

• Awards for best music websites

(online vote: www.midem.com)

A must for anyone interested

in e-commerce

The Premie
23-27 January 2D
Palais des Fest

11 20DD
2rnaMonal M u s i c Marker
^-Opening MidemNet Forum - 22 January
Cannes-France em. cam

Five non-stop days

of top-dollar music business tor

Forging deals kooo companies)

Key executive contacts oo.ooo participants)

Universal representation (93 countries)

Cutting-edge musical trendsm*m
Experts' opinions and instruction ps conferences)

24h a day promotion rroo journalists)

I Reed Midem Organisation representative:

First name Surname.

Title

Company name .Activity

Address

(Sty Country...

Tel „ Fax ..e.mail..

Headquarters / France l rest ol the world - Tel; 33 (Oil 41 90 44 60 - Fat 33 (0)1 41 90 44 50 • UK - Tel. 0171 528 0086 - Fax: 0171 895 0949 • USA • Tel: 1 (212) 370 7470 - Fax: 1 1212) 370 7471 - e.rail: mideirieaol.com / 104705,1526®commiserve com

Germany / Austria / Central t Eastern Europe - Tel: 49 10) 7631 17680 - Fax: 49 (0) 7631 176823 - e mail: 106760i2178com»iseive com • Hong Kong / Asia Pacific • Tel 1852) 2965 1618 / 2824 1069 - Fax: (852) 2507 5186 - e mail: 106S34.167«aXsrnpuserve com

Japan - Tel 81 [31 3542 31 14 - Fax. 81 (31 3542 3115 - email: eay-ono@mtl.btgtobe ite |p Australia / New Zealand / Hawaii Tel: 61 (2) 9557 7766 - Fax: 61 (21 9557 7788 • e.maJ: tripp©immedB.comj«i
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HITS OF THE WORLD
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JANUARY: Sweden turned up in force at

M IDEM in Cannes with nine showcased acts,

including Rubin. Jennifer Brown, and Meja.

Great things were predicted for the Anglo/

Asian band Joi, and Blur was preparing to

release its new album, "13."

FEBRUARY: Sir Paul McCartney took out

newspaper ads to protest what he claimed was

a U.K. radio ban on "The Light Comes From
Within," a single from his late wife Linda's

album "Wide Prairie," which featured an

obscene word. The Cardigans swept the

board at the Grammisglan, Sweden's top an-

nual music awards. Russian superstar Philip

Kirkorov broke records by selling out 32

shows in St. Petersburg and 15 in Moscow'

MARCH: The 20-year-old London-born Joanne

enjoyed double-platinum success in Australia

(140,000 units sold) with her debut single,

"Jackie." The feelers were winning every-

thing at the New Zealand Music Awards, al-

though Neil Finn's 9-year-old, Elroy, won
best album cover for his artwork on his dad's

"Try Wrastlmg This."

APRIL: Hevia, dubbed "the Jimi Hendrix of

the bagpipes," topped the album charts in

Spain. U.K. soap star Martine McCutcheon
was preparing to follow in the footsteps of

Kylie Minogue and launch her singing

career. The Angolan singer Sabino Henda
won the first Human Rights Song Contest,

sponsored by the United Nations. The veter-

an Vasco Rossi won the most prizes at the

Italian Music Awards.

MAY: A host of big names led by the Beastie

Boys were preparing for benefit concerts to

highlight the Tibetan cause on the 40th

anniversary of the Chinese invasion. The gay-

rights activists Peter Plate and Hella von
Sinnc n went to No. 2 in Germany with their

single "Ja, Ich Will" (1 Do).

JUNE: Luciano Pavarotti raised $3 million at

his annual charity concert in Modena, Italy,

where guest performers included Ricky
Martin, Zucchero, and Mariah Carey. Latin

fever was heating up with Lou Bega's
"Mambo No. 5 (A Little Bit Of . .

.)" going to

No. 1 in Germany. It would shortly repeat the

feat across much of Europe. In Sweden, the

Abba Teens were No. 1 with a dance version

of "Mamma Mia."

JULY: Ryuichi Sakamoto made it to the top

ofJapan's singles chart with the austere piano

instrumental "Energy Flow" after it became
popular as the theme of a TV commercial.

Warner Music's German affiliate, WEA,
released the debut single by Simon Collins,

son of the more famous Phil. In South Africa,

Simon "Mahlathini" Nkabinde, leader of

the Mahotella Queens, died at age 62.

AUGUST: Norway's biggest musical export, A-

ha, got back together and signed a deal with

WEA Germany. Toy Box topped the Dutch

charts with its debut album, "Fantastic."

Yothu Y'indi, Australia's best-known aborig-

inal band, opened its own studio in Arnhem
Land and announced plans for its new album,

"One Blood."

SEPTEMBER: Metal band Rammstein debuted

at No. 1 in Germany with "Live In Berlin."

South Africa's Brenda Fassie and Nigeria's

Fela Kuti picked up the top prizes at the All

Africa Music Awards, attended by Nelson
Mandela and Michael Jackson.

OCTOBER: Multicultural collective Zebda was
enjoying a successful year in France with a

No. 1 album and single. Grunge band Silver-

chair led the nominations at the Australian

Record Industry Assn. Awards. The New
Zealand singer Hinewehi Mohi caused an

upset at the rugby World Cup by singing her

national anthem in Maori rather than English.

NOVEMBER: Youssou N'Dour announced
plans for his first international album in five

years with "Joko," due on Sony France in Feb-

ruary. Former Stone Roses front man Ian
Brown, fresh from a recent jail sentence,

launched his album "Golden Greats" with a

live global Webcast In Italy, Ligahue was cel-

ebrating a No. 1 triple-platinum album
(300,000 units) with "Miss Mondo."

DECEMBER: Sir Cliff Richard confounded the

U.K. record industry by reaching No. 1 with

"Millennium Prayer" after his record label of

41 years, EMI, had refused to release it and
radio had refused to playlist the single. Dutch
rock prima donna Anouk scored a second No.

1 album with "Urban Solitude." Elsewhere,

the charts were filled with seasonal silliness.

STATO BRADO Musicrama Inc
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SIS (800) 925-21 1 2

fax: (718) 383-5152
(718) 389-7818 ext.17

infofiiJmusicrama.com
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International

Canadian Music Business Looks Back On A Year Of Changes
BY LARRY LeBLANC
TORONTO—Sweet and sour: 1999

was a year of extremes for Canada's

musk' industry.

In May, the industry mourned the

death of Vancouver-based producer

Bruce Fairbairn at the age of 49.

Fairbairn died in his sleep May 17 of

undetermined causes. Over the past

two decades, Fairbairn produced piv-

otal albums for Bon Jovi, Aerosmith,

AC/DC, Motley Criie, INXS, Van
Halen, Loverboy, Chicago, Kiss, and

the Cranberries.

Another low point was that the

integration of Universal and Poly-

Gram operations resulted in 50 to 60

. ._ _ jobs being cut in

jidM^k January from the

^P^L 400-staff work
I . force of the newly
pfei ^ f formed Universal

) Music Group
(Canada). However,

IKZ^k many of the Uni-
dion versal executives

let go surfaced at

Song Corp., eo-founded by managers

Allan Gregg and Jake Gold in July.

That umbrella company launched
national distributor Oasis Entertain-

ment Inc. and acquired both the Attic

Music Group and TMP (the Music
Publisher).

TIME OUT AND TIME OFF
In November, Canadian music and

video suppliers were left a debt esti-

mated at $8 million-S12 million

Canadian ($5.4 million-$8.1 million)

with the bankrupt-

cy of 25-year-old

Canadian rackjob-

her Saturn Distrib-

uting Inc. And yet

another jarring

S note was struck
I i *~^^Wk when two of Cana-

mclachlan da's top musical

exports, Sarah
McLachlan and Celine Dion, an-

nounced they were taking lengthy

breaks from work.

The success of her "Mirrorball"

album on Nettwerk Productions and

her final Lilith Fair tour kept Me-
I-achlan in the limelight throughout

1999. Dion's Columbia greatest-hits

package, "All The Way ... A Decade

Of Song," which debuted at No. 1 on

the SoundScan retail album chart

here, should keep the Quebec
chanteuse highly visible during the

coming year.

"People probably

won't immediately

notice Celine's

gone because
there's so much
music to be
released from this

choclaih album," predicts

Rick Camilleri,

president of Sony Music Entertain-

ment (Canada). He notes that Dion's

catalog racked up total sales of 1.5

million units in Canada throughout

1999.

While Caroline Records and Velvel

Records both folded their Canadian

operations in 1999, the Zomba Group
opened in Canada in June, with for-

CANADA:

THE* TOP* STORIES

• Rackjobber Saturn Distribut-

ing Inc. Declares Bankruptcy.

• Music Trade Mag The Record

Switches From Print To Online

Version.

• Veteran Producer Bruce Fair-

bairn Dies At Age 49.

• Elton John's "Candle In The
Wind 1997" Passes Second Year
In Top 10.

• Four Industry Vets Launch
Oasis Entertainment, Aim To Be
Canada's "Sixth Major."

mer Universal Music Canada execu-

tive Laura Bartlett as president of

the new Zomba Records Canada. As
in most international markets,
Zomba enjoyed a remarkable year.

Both Britney Spears' album ".
. .

Baby One More Time" and Back-

street Boys' "Millennium" set

debuted at No. 1 on SoundScan's
retail album chart, and both reached

Canadian diamond status (1 million

units sold).

Also hitting the diamond mark w-as

Ricky Martin's self-titled Sony Dis-

cos album. His success laid the

groundwork for Canadian market
breakthroughs by other Latin acts,

including Jennifer Lopez, Marc
Anthony, and Enrique Iglesias.

In January, Vancouver-based inde-

pendent Nettwerk Records inked a

marketing pact with EMI Recorded

Music North America. Under the

pact, Nettwerk America now mar-
kets select artists signed to Capitol

(U.S.), EMI Music Canada. EMI
affiliates around the world, and Nett-

werk Canada. In addition, select Net-

twerk Canada acts are now being

signed exclusively to Capitol in the

U.S.

RAISING THE PROFILE

The profile of domestic R&B
soared during 1999, with strong

album releases by Choclair, the Ras-

calz, Saukrates, and Maestro.

Making impressive U.S. break-

throughs this year were Canadians

Tal Bachman, with his debut self-

titled album on Columbia, and Len,

with its "You Can't Stop The Bum
Rush" album (Work).

With four major wins and two per-

formances, Dion dominated the 28th

annual Juno Awards, held in March.

Dion picked up awards for top female

vocalist; top-selling album and top

album, for "Let's Talk About Love";

and top-selling French album, for

"S'il Suffisait D'Aimer." Additionally,

she was the recipient of this year's

non-voted International Achievement

Award.

In other key Juno categories, Blue

Rodeo front man Jim Cuddy was
named top male singer, Shania Twain
won as top country female vocalist.

Paul Brandt was named top country

male vocalist, and Melanie Doane was
named top new solo artist. Revered

Quebec pop lyricist Luc Plamondon
was inducted into the Junos' Hall of

Fame. He was the first-ever Fran-

cophone Juno inductee.

FRENCH ACCENTED
Rock opera "Notre-Dame De

Paris" and its stars swept Quebec's

21st annual ADISQ Awards, held in

October. "Notre-Dame De Paris" won
five of the event's awards (known as

the Felix Awards), including top-sell-

ing album of the year for its Chan-
delle Musique studio soundtrack; top

pop album for its Chandelle Musique

live-performance boxed set, "Notre-

Dame De Paris, L'Integral"; top

show of the year; and artist most
prominent outside Quebec. The musi-

cal's "Le Temps Des Cathedrales"

was named top song of the year.

Additionally, "Notre-Dame" star

Garou was named best new artist,
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and Bruno Pelletier—also from
"Notre-Dame"—top male artist

With five major wins. Nashville-

based Canadian family trio the

Wilkinsons—father Steve, daughter

Amanda and son Tyler—nabbed five

of the sLx awards they had been nom-
inated for at September's Canadian

Country Music Awards. The trio won
the top album award for its Giant

Records debut, "Nothing But Love";

top single and top song (with William

Wallace) for "26 Cents"; top group;

and the Rising Star Award.
But country music abruptly lost a

voice in Canada's largest market-

place in February when CISS Toron-

to switched formats to top 40 follow-

ing the sale of the station by Rawlco

Communications to Rogers Broad-

casting. While mourning the loss of

country CISS, Canadian label exec-

utives were ecstatic over the return

of top 40 to the local market
An amendment increasing the

domestic music quotas to 35% (from

80%) for Canadian commercial radio

took effect in January, despite a

request for a delay by the Canadian
Assn. of Broadcasters to the Canadi-

an Radio-television and Telecommu-
nications Commission to study the

latter's proposal for unspecified per-

centage incentives and the modifica-

tion of content qualifications.

In August , Canadian music trade

periodical The Record, which has

been published since 1981, elimi-

nated its weekly print format and
begin servicing news and charts

licensed from Broadcast Data Sys-

tems and SoundScan to its sub-

scribers via a Web site. But by
year's end there had been suffi-

cient doubts expressed about the

viability of the electronic approach

that The Record announced it was
considering offering a print version

as well.

The latin American Straggle Centinnes
BY JOHN LANNERT

History, unhappily, was expected to

repeat itself as 1999 drew to a close

in Latin America, with the region

continuing to struggle with faltering

economies and CD piracy.

The Latin American record indus-

try already witnessed a 17% drop in

dollar value and 16% decline in unit

sales by the middle of 1999, accord-

ing to the 1999 interim sales report

released by the International Feder-

ation of the Phonographic Industry.

The report covered units and value

numbers for the first half of 1999. Tal-

lies for the second half of the year also

look unlikely to rebound smartly.

As in 1998, erstwhile market
leader Brazil led Latin America
downward this year, as the country's

reconl industry continued to navigate

through a problematic economy and
piracy afflictions. So much for ring-

ing in the new millennium with a

bang. Once the sixth-largest record

market in the world, Brazil sank to

1 1th place in the interim sales report

In the first six months of 1999, unit

sales in Brazil—compared with the

same time frame in 1998—were down
31% to 35.5 million, while the coun-

try's value figure fell 41% to $253.3

million. However, label executives

there were cautiously optimistic that

a turnaround might get started in the

first quarter of 2000.

Certainly Latin America desper-

ately needs a sturdy performance
from Brazil. Without a healthy Brazil-

ian market—it accounted for nearly

50% of sales in Latin America last

year—the region cannot reach the

record sales territory attained in

1997, when $2.6 billion of recorded

product was sold at retail.

MEXICO RISES

In spite of Brazil's sales morass,

there were a few bright spots in a

market where the record industries

LATIN AMERICA:

THE -TOP* STORIES

• Tough Year, But Hints Of
Recovery In Brazil's Record
Industry.

• Mexico Bounces Back As Latin

America's Leading Market.

• Sony Holds On To Top Label
Slot In Region.

• Argentinian Record Industry

Inaugurates Awards Show.

• BMG Shutters Offices In
Ecuador, Bolivia, And Peru.
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in the region's countries seldom run

in unison.

Mexico, for example, resumed its

role as Latin America's top market
for the first time since 1994, when the

government embarked on a disas-

trous devaluation of the peso that

crippled the country's record busi-

ness for nearly two years. In an
unfortunate replication of behavior,

Brazil's government abruptly deval-

ued its currency nearly one year ago.

The country's record industry has

been paying the price ever since.

Mexico, the eighth-biggest record

market in the world for the first time

since 1994, sold $261.4 million in the

first six months of 1999—a 13% rise

compared with the identical period in

1998. Mexico's unit volume was 31.5

million, up 4% from the correspond-

ing period a year earlier. Record label

executives in Mexico point to a stable

economy as the prime reason for the

resurgent market.

Another market that may rise

slightly in 19S>9 is Argentina, though

in recent months Latin America's

third-largest territory has experi-

enced a sales dip becaase ofan uncer-

tain political and economic climate.

Colombia—Latin America's
fourth-largest market and one of the

region's most promising territories in

1997—has suffered becaase of intran-

sigent political upheaval. Even Chile,

traditionally one of the most stable

markets in the region, has spun into

a sales tailspin also brought on by an

anemic economy.

SONY STILL ON TOP
Sony remained the top record

company in the region in value

terms, even though the merger of

Universal and PolyGram had pushed
Universal to the top in Latin Amer-
ica earlier in the year. Universale

drop from regional market leader-

ship occurred because of market-
share declines in Argentina and
Mexico and the deteriorating market
conditions in Brazil, where Univer-

sal is the No. 1 label.

Latin America's puny market envi-

ronment compelled BMG to close

offices in Ecuador, Bolivia, and Peru,

but no other record label was plan-

ning to shutter offices. Indeed, Sony
and Universal were planning to

become more aggressive in promot-

ing their artists.

As for CD piracy, there have been

improved campaigns to combat the

rapidly expanding army of counter-

feiters. But as an economy slackens,

piracy often increases because music

enthusiasts are looking for the least

expensive product available.

The bleak market scenario not-

withstanding, there is an ever-so-

slight scent of optimism in the air.

Many executives know that the Latin

American market as always, finds a

way to regain its footing.

It just can't come too soon.
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E-Commerce The Buzzword Of '99
Brick-And-Mortar Merchants Fought Or Joined The Web
BY ED CHRISTMAN
NEWYORK—No matter what con-

ventional briek-and-mortar mer-
chants did in 1999, the music busi-

ness, the public, and Wall Street's

attention remained focused on the

Internet as a threat to the industry's

dominant distribution channel.

During the year, most music mer-

chants generated strong sales and
decent profits, yet around every cor-

ner lurked naysayers proclaiming

that the Net will inevitably cannibal-

ize music retail sales. But conven-

tional merchants rose to the chal-

lenge, announcing numerous Internet

gambits of their own, creating hrick-

and-click opportunities as well as

throwing their weight around with

the majors, in an attempt to keep a

level playing field.

In brick-and-mortar news, in mid-

December, the 1,332-unit Musicland

Group's stock price wallowed in the

$7-a-share range, even though the

company, thanks to a turnaround
engineered by company chairman/

CEO Jack Eugster, was on the verge

of having its most profitable year in

the company's history.

Trans World, which had its most
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successful year in its history under

ehairman/CEO Bob Higgins, is now
challenging Musicland for supremacy,

thanks to its acquisition of Camelot
Music. Completed in late April, the

acquisition gives the Albany, N.Y.-

based company 1,000 stores and sales

of about $1.2 bil-

lion.

In October, the

powerful Star-

bucks coffee chain

bought into music

retail by acquiring

the four-unit Hear
Music chain. It will

use Hear Music
personnel to place music in its stores

on a selective basis.

In the used-CD marketplace, CD
Warehouse acquired the Toronto-

based CD Plus.com chain in October,

giving it a total of 500 owned and
franchised stores in North America.

While 1999 was a slow year for the

consolidation front, there was heavy

activity in E-commerce. Among the

merchants that launched or retooled

an online store this year are National

Record Mart, the Musicland Group,

CD Warehouse, HMY Virgin Enter-

tainment, Barnes & Noble, Hastings

Entertainment, Wherehouse Enter-

tainment, and J&R Music World.

Moreover, most chains announced
numerous marketing alliances with

other online entities, all designed to

drive traffic to their sites.

The majors, meanwhile, were busy

positioning themselves for the brave

new online world. The Warner Music

Group and Sony Music Entertain-

ment agreed to acquire CDnow, with

plans to merge it into Columbia
House, which the two majors jointly

own. The CDnow acquisition was still

pending at press time, awaiting

approval from the Securities and
Exchange Commission.

Similarly, the BMG-launched Get
Music acquired a partner when the

Universal Music Group agreed to buy

half of the company as part of a broad

range of online alliances between the

two majors.

Also indicative of the converging

online and brick-and-mortar worlds

was the Yucaipa Cos.' acquisition of

(Continued on page 57)

Majors Took Action On Many Of Retail's Gripes
BY DON JEFFREY
NEW YORK—Relations between
major music distributors and their

accounts seemed less contentious in

1999 than in the past. The majors
showed that for the most part they

were listening to their customers'

complaints about such perennial mat-

ters as source-tagging, price wars,

and street-date violations. But there

was still enough to gripe about, espe-

cially higher prices.

The major distributors finally

came around on one very longstand-

ing matter: the tagging of CDs with

1999+ IN* REVIEW

electronic anti-theft devices before

they're snipped to retail. Source-tag-

ging—that much-debated, much-
delayed issue—was being done by
four of the five majors at year's end,

with the fifth promising to come
aboard by spring 2000.

WEA began the year telling

accounts it would begin shipping

tagged CDs in March. Sony Music
Distribution followed suit. By June
WEA, Sony, Universal Music and

Video Distribution (UMVD), and
BMG Distribution were all shipping

one-third of CDs to accounts with

activated electronic tags. EMI Music

Distribution (EMD) was promising

that it would do so in the fall.

But then the unexpected happened.

Sensormatic Electronics, the compa-

ny that develops the technology rec-

ommended in 1993 by the National

Assn. of Recording Merchandisers

for source-tagging and used by most

music retailers, quietly told the indus-

try that it could not meet demand for

(Continued on next jmge)

Net More Democratic, But

Doubts About Security loom
RESEARCH ABOUT the Inter-

net proliferated during the year and

provided most of the fodder for thus

column. Many of the results were

encouraging for music-sellingon the

Web, but some were troubling.

Early in the year Media Metrix,

which measuresWeb site audiences,

reported that E-commerce leader

Amazon.com had managed a neat

feat: maintaining the heavy traffic

it generated during the holidays into

the first months of the new year,

proving that Web retailing was not

a holiday fluke.

Sometimes, though,

the statistics about the

Web seemed to create a

cloud of confusion.

Take estimates of

online music sales, for

instance. Internet-re-

search company Jupiter

Communications said

that they would total $327

million this vear and
$2.56 billion'in 2003.

Another new-media com-

pany, Forrester Re-

search, said sales would

be $848 million

this year and
$3.94 billion in

2003. Which stats

were accepted as gospel depended

on whether a believer was on the

brick-and-mortar or virtual side of

the retail fence.

Demographic studies indicated

shifts in Web usage. More women
are coming online, Jupiter found; it

asserted that males and females

should reach Net parity by 2000.

The average income level of Web-
heads is dropping, too, which means
that the Internet is becoming a

more democratic medium.

But there remain obstacles in the

race to make the world shop in ey-

by Don Jeffrey

herspace.

A Jupiter survey said 64% of peo-

ple did not trust Web sites because

of concerns about privacy. The re-

searchers first blamed the media
for getting people worked up and

then concluded that what consu-

mers were really worried about was
the security of their transactions

online.

More troubling, perhaps, was the

Jupiter finding that the percentage

of consumers who said they were
"highly satisfied" with the online

shopping experience had

fallen to 43.1% from
62.3% the year before.

One thing cyber-mer-

chants don't have to

worry about is shoplift-

ing. The National Retail

Surveywarned that CDs
are still the most popular

item for shoplifters and
that the average value of

goods lifted from a music

store was a surprisingly

high $214.80.

In other research, the

Recording Industry Assn.

of America is-

sued its annual

consumer pro-

file, which sur-

veys people about the type of music

they purchase. The bad news was
jazz: The percentage of buyers had

fallen to 1.9% from 3.3% two years

earlier.A hopeful sign for the genre,

though, came from Strategic Record

Research, which said that 10% of

online music consumers bought
mostly jazz. The good news, genre-

wise, was for gospel, whose share

rose to 6-3%, more than double what

it had been in 1995.

Perhaps we are becoming a more

spiritual nation on the eve of the new
millennium.
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Delivers Advanced

Consumer Direct Fulfillment Solutions

"The Hcul-Link between the Web Retailer and the Consumer"

O Extensive product catalog with

over 265,000 skus available

OYour shopping catalog fueled by the

Alt-Music Guide™ ft the All-Movie Guide
11

•mm
O We Pick-Pack-ft-Ship orders direct to

your consumer under your retail identity

CONSUMER OIRECT FULFILLMENT

For more information contact:

Natalie at 1-800-329-7664 ext. 4303

e-mail: cdf@aent.com

www.aent.com/cdf
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newsline...
VIRGIN ENTERTAINMENT GROUP says it is selling Diamond Multimedia'* Rio

500 digital player in its Virgin Megastores in North America, as well as

related accessories such a* flash memory caifls. Virgin also says it will

develop in-store dmvnJi>adingca|iabilities for flash memory devices through

its Virgin On-Demand kiosks.

TVT RECORDS is offering selected free downloads from its catalog through

Dee. 31 in a "try it or buy it" promotion on itsWeb site and on Yahoo! sites. The

promotion, called "Downloadable Holidays." features rotating tracks from

such acts as Nine Inch Nails, XTC, and Sevendust. After a periixl of free

downloads, consume!* ran purchase a track for 99 cents or an album for $9.99.

IMAGE ENTERTAINMENT, a distributor of laserdiscs and DV D. reports a net

loss of $8-12,000 for the quarter that ended Sept. 30, compared with a loss

of $1)87,000 in t he same period a year ago. The company attributes the loss

to increased marketing and promotional expenses at its Ken Crane sub-

sidiary, a retail operation acquired in January. Net sales rose 28.8'* to $17.8

million from $13.8 million on DVD sales, which soared 1 12.8'.5 to $14 mil-

lion in the quarter.

MUSIC CHOICE, a digital music seniee, launched its OnStage Concert series

with a Dec. 7 performance by Mary Chapin Car]ienter at a club in Wash-

ington, D.C., that was Webcast live. The event will be broadcast Sunday-

Wednesday (19-22) over I '.S. cable systems. Online music company Enter-

tainment Boulevard is the sponsor of the first show. Music Choice, a

partnership involving General Instrument cable companies, and major

music companies Warner. Sony, and KM I, says it lias 10 million customers

worldwide for its audio service.

TOUCHTUNES MUSIC, operator of a digital jukebox service, has formed a

licensing deal with EMI Recorded Music that covers the secure transmis-

sion, storing, and playing of digitized music on TouchTunes jukebox play-

ers, which hold up to 750 songs. Las Vegas-based TouchTunes also has deals

with BMG, Universal, Warner Bros.. Jive. Beggars Banquet, and Epitaph.

ALTERNATIVE DISTRIBUTION ALLIANCE (ADA) has launched a Web site

(www.ada-music.com) for its distributed labels, retail and wholesale

accounts, and consumers. It includes features such as the Music Locator,

which enables consumers to find ADA recordings in their vicinity by typ-

ing in a ZIP code, and Retail Tracker, which gives retailers access to

order and shipment history.

UNIVERSAL STUDIOS HOME VIDEO has developed the Love is in the Air Val-

entine's Day promotion featuring 23 roman-

tic movies, including "Pillow Talk." "That Old

Feeling," and "Forces Of Nature." Titles will

be released Jan. 2.
r
> at list prices ranging

from $9.98 to $19.99. In addition, consumers

purchasing any of the videos will obtain mail-

in rebates worth $2 off seven "mood" albums

by acts such as 98°, Barry White, and Elton John.

B0RDERS.COM has hired digital media company Centerseat LLC to pro-

duce programs for Border Vision, a series on the retailer's Wreb site fea-

turing in-store performances at the 290 1 *.S. Boi-ders Books & Music loca-

tions. The company will launch Bonier Vision in the first quarter.

ANTRA MUSIC GROUP will launch its E-commerce venture,

RecordsToGo.com, in the first quarter. The venture, co-

owned by Tehran International, an Internet and tele-

commimications services company: has a fulfillment deal

with Alliance Entertainment. Philadelphia-based Antra

also operates a label and music publishing unit.

Wk
trans world
hhiii—h

TRANS WORLD ENTERTAINMENT says its K-commerce site, twec.com, has

begun a sweepstakes promotion with a grand prize of an eight-day cruise

for four to Russia aboard Holland America's msMaasdam, which would

depart June 2f> from Stockholm and return July 2 to that city. Round-trip

airfare is also included. The promotion, called the Olsen Twins: To Russia

With Love, also 01X01* an opportunity to meet the twins.

DICK CLARK PRODUCTIONS reports that net income for the first fiscal quar-

ter jumped to $360,000 from $1<!,000 in the corresponding period a year

ago. Revenue for the three months that ended Sept. 30 fell to $10.0 million

from $13.1 million a year earlier because of lower revenue from television

productions. Profit rose on the company's business communications division.

In addition to licensing and producing programs like "Dick Clark's New
Year's Rockin' Kve," the company operates the Dick Clark's American

Bandstand restaurants.

MAJORS TOOK ACTION ON MANY OF RETAIL'S GRIPES
(Continuedfrom prt'vctiiity jtage)

the tags. Higher-than-expecteri usage

by Wal-Mart stores and by manufac-

turers for the successful new DVD
format was to blame.

Sensormatic said supply would

meet demand by March. EMD then

l«>stponed its rollout until April, and

the other manufacturers cut back on

their tagging of catalog product.

The unpleasant news from the

major distributors concerned price

increases.

That started last winter with Sony,

which raised its wholesale prices of

CDs by 8 cents, so that the boxlot

price of $17.SI8 front-line product rose

to $11.11. Sony cited higher talent,

marketing, and operational costs for

the >•" *>: Later ;i rovaui|>ed its level

oping and debut artist programs,

offering accounts a longer period to

pay for product and new wholesale

prices of$0 on $1 1.1)8 list-price devel-

oping artist albums and $8 wholesale

on $13.98 list debut titles.

WEA, in a move that it said would

simplify pricing, effectively raised its

prices by 11 cents but also eliminat-

ed returns incentives and disincen-

tives and the loose-pick (small order)

charge. It also revamped its catalog

program, offering everyday discounts

of 3.5f*-5.59; on product buys.

Universal—which had accounts

anxiously awaiting news about its new
pricing and policies alter the merger
with PolyGram—announced that its

new system would lie effective in April;

as expected, it included elements of

Ixith companies. CD prices rose by 15-

9 cents, but the boxlot size fell to 10

units from 30.

Later in the year Universal disap-

pointed retailers when it created a

new, higher-by-$l list price for super-

star product: $18.98. It also moved a

number of catalog titles up to the

higher price point. Itetailers are now
awaiting the other distributors to fol-

low suit.

BMG raised its wholesale prices by

5-7 cents on CDs but, among other

things, provided extra dating on cat-

alog product and reduced its mini-

mum order to 10 units from 30.

EMD was the last to announce its

pricing changes, raising CD prices 7-

S cents, but it revised other policies,

such as increasing catalog dating.

Pricing continued to be a touchy

issue, with the continuation of an

investigation by the Federal Trade
Commission (FTC) of music distrib-

utors' policies that began in April

1997. Senior distribution executives

were asked by the agency to testify

during the summer. The FTC was
said to lie looking closely at minimum
advertised price (MAP) policies,

which some retailers criticized as

THE* TOP* STORIES

• Sony Music Entertainment And
The Warner Music Group Agree To
Acquire CDnnw. BMG Entertain-

ment And I'niversal Music Group
Form GetMusic E-( 'ommerce Ven-

ture.

• Yucaipa Acquires Alliance

Entertainment Corp. And Digital

On-Demand And Then Merges The
Two Companies.

• Majors Agree To Ship Source-

tagged CDs, But Tag Demand
Exceeds Supply And Hinders Roll-

out

• Majors Raise Wholesale Prices,

And Universal Moves Superstar
Pnxluct UpTo$18.98LLst

• Federal Trade Commission Con-

tinues Its Probe Of Majors' Pricing

Policies, Focusing On Minimum
Advertised Price.

encroaching on their right to set their

own prices without penalty.

Despite MAR low-ball pricing by

no means went away. Now, though, it

lias largely shifted to cyberspace, and

the majors have yet to decide what
constitutes advertising on the Web
and whether online merchants should

EXECUTIVE TURNTABLE
HOME VIDEO. Law rence Hariton is

promoted to CFO of Universal Stu-

dios Home Video in Universal City,

Calif. He was senior VP of direct

account management.
Brian McNeese is named VP of

acquisitions and new business devel-

opment for GoodTimes Entertain-

ment in New York. He was VP of

(juestar Inc.

DISTRIBUTORS. Brent Gordon is

promoted to president of sales and
distribution for Platinum Entertain-

ment Inc. in Downers Grove, 111. He
was senior executive VP of sales and

distribution.

RETAIL. Musicland Stores Corp. pro-

motes Douglas M. Tracey to senior

VP of E-commerce and logistics in

Minneapolis. Musicland also names
Lisa Mellas director of E-com-
merce merchandising and marketing

in Minneapolis. They were, respec-

tively, senior VP of distribution and
director of interactive marketing for

Columbia House.

NEW MEDIA. William J. Polich is

named president/CEO of 3PF.com
Inc. in Portland, Ore. He was presi-

dent of Baker and Taylor En-
tertainment.

Lindsey Draves is named VP of

client information for Media Metrix

in New- York. She was VP of opera-

tions for M2 Magazine Metrics.

be penalized for infractions.

The distributors' principal objec-

tion to music-selling on the Net con-

tinued to be the exporting of product

to other countries. But the majoi-s ate

softening: Two of them, EMD and
Universal, are now shipping directly

to online music leader Amazon.com.
Digital commerce was the big news

throughout the music industry in 1999

(see story, page 55). The majors
announced moves of various kinds to

sell and promote their products
online. Universal and BMG teamed up
to form E-commerce venture Get-

Music. Warner and Sony's record club

Columbia House acquired online mer-

chant CDnnw.

While it appeared to many ob-

servers that the singles business will

eventually migrate to the Web. music

distributors maintained that they had

listened to their accounts and were

trying to find ways to keep the for-

mat alive in the physical world. But

SoundScan reported throughout the

year that singles

sales were drop-

ping sharply from

the year before

(down more than

25% through Octo-

ber), despite claims

by labels that they

were releasing jones

more commercial
titles to retail. The reason for the dis-

crepancy: few er big hits.

Sony Music Distribution decided to

try a test of the singles market to

detemiine not only the best price for

the format but also whether singles

cannihalize the sales of albums. The
test ended in September, but the

results were apparently inconclusive.

Another perennial gripe of re-

tailers that received some action dur-

ing the year was street-date viola-

tions. Universal set new' policies to

prevent early selling of product,

ordering wholesalers not to sell new-

releases to stores until Monday, the

day before street date. For a third

violatii m of I lniversal's |xilicy, sales to

the one-stop would he cut off. BMG
was also said to be getting tough with

one-stops that sell too early to retail.

Internally, several of the largest

distributors restructured their op-

erations and invested heavily in

streamlining their inventory systems.

EMD laid it was spending $10 million

in re-engineer its supply chain ;in<l

promised retailers next-day drop-

shipments of hit product

I n executive moves, the year began
with Pete Jones, the head of BMG
Distribution, getting a new title and
additional responsibilities, becoming

president,CEO of BMG Distribution

and Affiliated Labels. And tow-ard

year's end, UMVD president Henry
Droz was promoted to chairman,
while executive VP/GM Jim Urie
moved up to president. He is viewed

by many as Droz's likely successor.

In market share. Universal domi-

nated the domestic scene. For the

nine months through Sept. 30, its

share was 20.9% of total album units

sold and 27.(5* of current titles. No.

2 in total share was WEA at 16.3%.

No. 2 in current was BMG at 18.4%.
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Pokemon Lets Koch Preside

In '99; Are People Passe?
LOOKING BACK: If anything, 1999

proved once again that word-of-

mouth is the most powerful agent by

which hit product for children is cre-

ated.

We're referring, of course, to the

Pokemon phenomenon, the stagger-

ing popularity of which is largely a

result of the infamous trading-card

game that has kids mesmerized from

coast to coast.

Months ago, Child's Play noted (to

daughter Lily, now 11) that it wfas

virtually impossible to encounter a

group of two or more elementary-

school-aged boys conversing about

anything other than Pokemon. That

still holds true, and now the Pokemon
world has expanded even fur-

ther, encompassing a hit movie and

the No. 1 kids' album of the year. (By

the way, we're major fans of the

weekday TV show; we think it's cute,

clever, and frequently falling-down

funny.)

"Pokemon: 2.B.A. Master" has

been reigning at No. 1 for almost six

months straight on Billboard's Top
Kid Audio chart, and it's propelled

indie Koch
Records—this

is its first chil-

dren's re-

lease—into
the upper ech-

elon of kids'

audio purvey-

Coming in third was Benson's

Cedarmont Kids Classics, followed

by the "Read Along" series by Kid

Rhino.

HUMAN LEAGUE: A look at the

top 10 kids' artists of the year shows

all but two were characters—Barney,

It marks
the first time

since this

chart began,

in September
1995, that the

year's No. 1 album was not a Disney

release. Walt Disney Records is still,

however, far and away the top chil-

dren's label and imprint, with 36 titles

having charted this year.

No. 2 label Lyriek Studios, home of

"Veggie Tales" and Barney the

Dinosaur, had eight charting titles;

No. 3 Benson accounted for nine

Cedarmont Kids Classics albums on

the charts; No. 4 Rhino, with Kid
Rhino's hot licensed properties, such

as "Star Wars" and "Blue's Clues,"

racked up eight charting titles; and
No. 5 was Koch, with its single,

mighty release.

by Moira McCormick

1999+ IN* REVIEW

RECORDS

Disney's "Read-Along" series was
the undisputed king of kids' audio

series, with 14 book-and-cassette

packages on the chart this year; its

"Read & Sing-Along" series held

down the fifth slot as well.

No. 2 was Big Idea Productions'

"Veggie Tunes" series, which bene-

fited from distribution in both the

Christian bookstore market (via

Word) and the mass market (via

Lyrick).

Barbie, Teletubbies, Seoohy-Doo,

Arthur—and both of those humans
were moonlighting celebs. Actor
John Lithgow made No. 10 with his

delightful Sony Wonder release "Sin-

gin' In The Bathtub," and Mann-
heim Steamroller, whose master-

mind is Chip Davis, came in at No. 3

with its Disney tribute, "Mannheim
Steamroller Meets The Mouse." If

one were to

look solely at

the chart, one

could be for-

given for

thinking that

living, breath-

ing singer/

songwriters
who make
music specifi-

cally for chil-

dren had dis-

appeared.

That's
hardly the truth, however. We
haven't seen any lessening of inde-

pendent children's artists' releases

crossing our desk this year, and the

majority of them are pretty wonder-

ful. What we have seen more of this

year is increased creativity on the

part of these indie kids' artists when
it came to marketing themselves.

Some went the interactive route:

Joel Frankel's "Jojo's Barnyard
Bash," for instance—a typically

delightful release from the Chicago-

based singer/songwriter—was an
enhanced CD with charming graph-

ics. Also releasing an enhanced CD
was Chaz The Unity Guy, with
"Everybody's Gotta Love Somebody."

The great Bill Harley came out

with not one but two new albums at

once on Round River Records: One
vv-as a greatest should-have-been-hits

called "Play It Again," and the other

was a disarmingiy frank story album,

"The Battle OfThe Mad Scientists."

National treasure Ella Jenkins
released her 30th album on Smith-

sonian Folkways, "Ella Jenkins And
A Union Of Friends Pulling Togeth-

er." She also received the 1999

ASCAP Foundation Lifetime

Achievement Award.

Another notable milestone was
(Continued on page 09)

E-COMMERCE THE BUZZWORD OF '99

(Continued from page US)

the Alliance Entertainment Group,

wrhich is building up its online fulfill-

ment business in addition to running

one of the two largest one-stops in the

country. After that acquisition,

Yucaipa announced that it would start

up CheckOut.com, using Alliance for

fulfillment. Then it acquired Digital

On-Demand and merged it into

Alliance.

At year's end, Digital On-Demand
was testing kiosks in a few locations

that allow labels to download deep-

catalog titles to stores, where con-

sumers can buy CDs burned on-site.

In another alliance, in December,
Wherehouse Entertainment agreed

to buy 50% of CheckOut.com and
merged its online operation into the

Yucaipa company.

Also looking to cash in on opportu-

nities in marrying the Internet with

brick-and-mortar, Ian Duffell, former

president ofthe Virgin Entertainment

effort in North America announced

that his company, New Media Net-

work, would start a chain in 2000 that

would carry packaged CDs as well as

make music albums on-site.

TVN Entertainment agreed to ac-

quire a majority interest in that chain,

which planned to operate under the

logo eGroove. New Media Network
said it would open four stores by
midyear to test its concept

While merchants were looking for

ways to maximize opportunities for

their online stores, they were also try-

ing to make sure that the labels didn't

shower online merchants with too

many preferential promotions. Re-

peatedly, senior retail executives were

forced to call for a level playing field

for brick-and-mortar stores as labels

sought to give online merchants
exclusive promotions and product

Moreover, merchants complained

about the labels' propensity for adver-

tising Web sites on the packaging of

CDs and cassettes, saying that such

sites were often one or two clicks

away from online stores controlled by

the majors. They admonished labels

about competing against retail.

In the U.K, the head of the British

Assn. of Record Dealers. Brian

McLaughlin, complained that the

labels aren't communicating with

retailers about their E-commerce
plans. Likewise in the U.S., the

National Assn. of Recording Mer-
chandisers sent letters to labels about

placing their Web addresses on CDs.

DISTRIBUTION NORTH AMERICA PROUDLY CONGRATULATES

OH BOY RECORDS ON THE WELL-DESERVED SUCCESS

OF THEIR RECENT RELEASE

•CORDS^ N RE

Frond7c3

&

"A feast of great singing, great songs, Mfr
and great niatch-ups."

-Billboard

"...a beautiful collection of songs out

of time bringing to v ivid life the

obsessive, combative, lovesick

cast of characters."

-Rolling Stone

Heady doses of truth and beauty."

-The Oxford American

"One from the heart."

-Fortune
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In An Internnt World, Not All The

Predicted Changes Are Here Vet

Hnother year, another
DOLLAR: It's that time of year
again, when I use this space to

look back and to look ahead. But
this year, with the Internet about
to fulfill its promises to dramati-
cally reconfigure the music indus-

try, it seems
only appropri-

ate that such
epochal
changes be
marked by the

impending new
millennium.

As can be
expected at

such times,

there are a

sufficient
number of peo-

ple posing as prophets of doom,
predicting the imminent end of

the music business as we know it.

But if there is anything that the

last decade, as well as the last

year, has taught us, it's that

change takes time.

Think back over the last decade,

a job that I feel eminently quali-

fied for, having joined Billboard

three months short of the begin-

ning of the 1990s, in September
1989. At that time, I was still vow-

ing that I would never buy a CD
player, a promise I finally and
reluctantly broke when the
majors started issuing albums
without vinyl versions. The CD,
introduced in 1983, didn't surpass

the then dominant format, the

cassette, until 1992.

Now, here we are seven years
later, and the digital download is

just in its infancy, the same way
the CD was in 1983, when that for-

mat shipped 800,000 units. Even
with all the

RETAILO
TRACK Efc*|
by Ed Christman TmB \

1 999 * IN* REVIEW

independent
labels that are

now making
albums avail-

able via digital

downloads, I

doubt very
much that the

format is any-

where near
the 1983 CD
sales level.

And even
though it's been drummed into me
time and time again that every-

thing happens faster than expect-

ed on the Web, we are all finding

out that the ascendancy of the

digital download format is still

being held hostage to infrastruc-

ture and bandwidth issues. And
let's not forget that the consumer
still has a mind-set that music is

for free on the Internet and he or

she is scandalized by the notion of

paying for downloads. Truly, the

industry still has to build a mar-
ketplace on the Internet. So
although change has already
arrived, it's still on its way here,

if you follow what I mean.
(Continued (in tm<t(' 00)
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Repromote these hot

audio titles with the

February 1, 2000

Tarzan Home Video

release.

Share the music of Disney at our website

www.disnry.com/DisnfyRfCords

RECORDS
TARZAN' Owned by Edgar Rice Burroughs,

Inc. and. Uitd by PtrmLMion.

£ BurroughVDbney

AEC has 16 SALES OFFICES Devoted to Independent Retail
J

CD One Slap, Bethel CI * Bassin Q istttbutors. Cmal Suimus. FL * Abbey Road, LA - Atlanta * Philadelphia Los AiiiieleV3 Offices. • Sacramento * Dmaha * S<

58 www.billboard.com BILLBOARD DECEMBER 25. 1999



Merchants & Marketing

Labels & Distributors, Especially M.S., Have Tumultuous Yr.

OMilbuUnc <>.

l\ YEAR AT THE RACES:
Almost every reporter we know
can cite a story that assumed a life

of its own. Looking back on the

tumult of 1999, we have to consid-

er the events that enveloped M.S.

Distributing as that variety of

tale. While there may have been
other stories that will finally have

greater reverberations, none had

the immediate impact or intense

fascination of M.S.' precipitous

collapse.

M.S., the oldest indie distribu-

tor in the country, appeared to be
on the road to new prosperity

when, as Ed
Christman

lygL..^ reported in these

"O pages in July, the

company was sold

to online video
retailer Movi-

etown.com, which formed a new
company, Puzzlesoft, that incorpo-

rated M.S.' assets.

But all hell broke loose on Aug.

31, when M.S.' chief execs Tony
Dalesandro and John Salstone
were apparently ejected from the

firm's Illinois offices after some
still-unknown dispute with Puz-
zlesoft.

The events that followed are too

fresh to require much recapitula-

tion, but the next four months saw
a fast succession of extraordinary

turns: an exodus by M.S.' key
labels; the freezing of the compa-
ny's warehouse inventory; the for-

mulation of a new company, Wild-

cat Distributing, by M.S.' Eastern
regional director; the mystifying

return of Salstone and Dalesandro

to M.S.; Puzzlcsoft's unsuccessful

bid to sell M.S.' music assets; Sal-

stone and Dalesandro's repur-
chase of M.S. from Puzzlesoft; the

closure of M.S.' music division a

day after the buyback of the firm

was finalized; Wildcat's hiring of

most of M.S.' former salespeople;

M.S.' torturous attempts to settle

with its labels; the court-approved

seizure of inventory from M.S.'

warehouse; and the abrupt shut-

down of Mobile Fidelity Sound
Lab, which blamed M.S. for its fis-

cal problems.

Wheta
M.S.' catastrophic year seemed

to mark the end of an era in inde-

pendent distribution; the company
had its roots in the postwar era of

DEUARATfONS

INDEPENDENTS..

by Chris Morris

1 999 * IN* REVIEW

regional indie record distributing

and was one of the few to weather
the consolidation of the '90s. While
the failure of the company was by
no means as titanic as the collapse

of Alliance Entertainment Corp.

(AEC) in 1997, no event this year

had such wide-ranging ramifica-

tions for dozens of labels.

Also, no other story so con-

sumed the attention of the indie

community. Perhaps that was
because it had all the elements
that drive the most compelling
narratives, whether factual or fic-

tional: mystery, intrigue, sudden
reversals of fortune, suspense, big

money, and human drama. Only
the love story was missing.

Declarations of Independents
was engulfed by the M.S. saga
through the last quarter of the

year, but other distributors faced

big changes in their businesses
during the closing year of the mil-

lennium.

In January, Los Angeles-based
Risk Music Group bought the long-

established Dallas-based regional

Music Distribu-

tors Inc., ap-

pointed 404
Music's Nina
Easton as CEO,
and ramped up
the company as a

national opera-
easton tion.

Early in the

year, Ryko Distribution Partners

announced its plans to relocate

from its long-term digs in Salem,

Mass., to New York. (Months later,

its label mothership, Rykodisc

—

purchased, like the distributor, by
Chris Blackwell's Islandlife and
merged with its label Palm Pic-

tures in 1998—also plotted its

move to the Big Apple. In Sep-
tember, George Howard of Slow

MVD To all of our Customers!!
Thanks for making this

A FANTASTIC Year!!

We couldn't have done it

MUSIC \

without You!!!

flMO DMlWDMIfOtf
VHS. LASERDISCS. DVD. T-SHIRTS over 12,000 TITLES

422 Business Center. P.O. Box 280 Oaks Pa 19456

800-888-0486 musicvideodist.com

River Records was named as the

new Rykodisc president.)

On the eve of the '99 National

Assn. of Recording Merchandisers

convention in March, AEC—which
shuttered its Independent Nation-

al Distributors Inc. (INDI) after it

filed for bankruptcy in '97

—

announced, with great expecta-

tions, the formation of a new arm,
Innovative Distribution Network
(IDN), headed by former INDI
exec Todd Van Gorp. By year's

end, however, IDN was selling only

a handful of titles—most of them
supplied by Atomic Pop, the label

established by ex-Alliance execu-

tive Al Teller.

New Hope, Minn. -based Na-

varre Corp. continued to grapple

with the best way to operate its

music distribution division and in

March realigned

its sales staff for

the third time in

two years.

Finally, near
the year's end,
edel music in

Hamburg pur-
van gorp chased 80% of

RED Distribu-
tion from Sony, marking a

change in control of one of the

major-operated indie distribu-

tors.

On THE LABEL SIDE, Port

Washington, N.Y.-based distribu-

tor Koch International—whose
Koch Records scored big hits with

its World Wrestling Federation

INTERNATIONAL

and Pok^mon titles—moved
aggressively to bulk up its in-

house imprint operations. The
company purchased Velvel
Records from Walter Yetnikoff
and made former Velvel president

Bob Frank head of its New York-
(Cotithiued on page lil)
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(Continued from poc/c -T<S'J

So what does this all mean for

music retail? Well, it means that

while an era of great change is

upon us, music retail still has time

to adapt to it and help shape it.

Unlike in the past decade, when
challenges had to be faced while

music retail was in a weakened
state due to the price war and
overbuilding, merchants are now
dealing from a position of

strength. There is not a single sig-

nificant account experiencing
financial difficulty. In fact, most
merchants are showing sales
increases despite the growing
sales base on the Internet for

The ascendancy of
the digital

downloadformat
is still being held

hostage to

infrastructure

and bandwidth
issues

packaged-music goods, and the

majority of accounts are still in

the black, according to the indus-

try's financial executives.

With music retail's sturdy founda-

tion, this year we already witnessed

the beginning of the click-and-brick

strategy, a concept that many appar-

ently underestimate. Internet pro-

ponents are so heavily focused on

digital downloads as the be-all and
end-all, they fail to appreciate the

sales opportunities created by using

the Internet to market music.

Retail evolution is an ongoing and

natural process that will continue

into the new millennium. So when
we do a roll call 10 years from now,

the merchants that will answer are

not those that look forward and see

threats, obstacles, and problems to

overcome but those that look for-

ward and see opportunities.

And with that, Retail Track
wishes all a merry and prosperous

holiday season and a happy new
year to boot.

Billboard. DECEMBER 25, 1999

Guster 'Forever.' When Guster

played the Bowery Ballroom in New
York on Thanksgiving weekend to

support its recent album "Lost And
Gone Forever," WEA and Sire Records

executives were there to cheer the

band on, Shown, from left, are WEA
executive VP of sales Fran Aliberte;

Guster members Brian Rosenworcel,

Ryan Miller, and Adam Gardner; Sire

president Seymour Stein; and WEA
regional VP Ray Milanese.

Top Christmas Albums
V

s
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE. MASS MERCHANT. AND INTERNET

nrifii
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I

ARTIST TITLE
IMPRINT K NUMBEPjDISTRlBUTING IABEL (SUC IIST PftrCE OH EQUIVALENT FOR CA5SOTWDI

1 2
KENNY G ^ FAITH: A HOLIDAY ALBUM
ARISTA 19090(11.98/1796)

2 1
GARTH BROOKS THE MAGIC OF CHRISTMAS
CAPITOL (NASHVILLE] 23550 (10.98/16.98)

3 J
ROSIE O'DONNEUA A ROSIE CHRISTMAS
COLUMBIA 636B5/CRG (11.98 EQY17.9BJ

4 4
CELINE DION A' THESE ARE SPECIAL TIMES
550 MUSIC 69523KPIC U 1 98 EQ/1 7.98)

5 5
98 DEGREES THIS CHRISTMAS
UNIVERSAL 153918(11.98/17.98)

1 6
JEWEL • JOY: A HOLIDAY COLLECTION
ATLANTIC 83250/AG 110.98. 17.98)

7 7
"N SYNCA 1 HOME FOR CHRISTMAS
RCA 67726 111 98/17. 9B)

8 8
AMY GRANT A CHRISTMAS TO REMEMBER
AAM M! - III 98/17 98;

9 9
POINT OF GRACE A CHRISTMAS STORY
WORD 63609/EPtC (11.96 EQV1 7.98)

10 10
KENNY G A" MIRACLES — THE HOLIDAY ALBUM

11 11
VARIOUS ARTISTS • ULTIMATE CHRISTMAS
ARISTA 19019(11 98/17 98)

12 12
MARTINA MCBRIDE • WHITE CHRISTMAS
RCA 1 NASHVILLE) 67654/RLG (10.98/16.98)

13 13
GEORGE STRAIT MERRY CHRISTMAS WHEREVER YOU ARE
MCA NASHVILLE 170093 (11.98/17.98)

14 It
MARIAN fflRFV A' MFRRY ("HRI^TMA^

COLUMBIA 64222/CRG (10.98 EO/16.98)

IS 18
MANNHEIM STEAMROLLER • CHRISTMAS LIVE

AMERICAN GRAMAPHONE 1997 (10 98/15.98)

16 14
REBA MCENTIRE SECRET OF GIVING: A CHRISTMAS COLLECTION
MCA NASHVILLE 170092(11.98/17 981

17 20
MANNHEIM STEAMROLLER A CHRISTMAS
AMERICAN GRAMAPHONE 1984 (10.98/15.98)

18 19
VARIOUS ARTISTS A VERY SPECIAL CHRISTMAS LIVE: FROM WASHINGTON. D.C.

MM 49M84/UNIVERSAL(11.98/t7 98)

19 25
MANNHEIM STEAMROLLER A THE CHRISTMAS ANGEL
AMERICAN GRAMAPHONE 1998(10.98/15.98)

20 23
HARRY CONNICK, JR. A' WHEN MY HEART FINDS CHRISTMAS

21 30
TRANS-SIBERIAN ORCHESTRA • CHRISTMAS EVE AND OTHER STORIES

LAVA/ATLANTIC 92736/AG 1 10 98/16.981

22 26
JOHN MCDL^HrOTTiANTrtONY KEAJ^NSfiONAN TYNAN "it ~VC*iW/l iV.'ii

MASTERTONE 8870/POINI (13.98/16 98)

23 21
CHICAGO CHICAGO 25
CHICAGO 3035 (9 9a'I6.98>

24 27
MANNHEIM STEAMROLLER A CHRISTMAS IN THE AIRE

AMERICAN GRAMAPHONE 1995 (11 98/15 98)

25 22
ytfff cai WTHWtTOI WBluw^^ nBrurtra ' • Mfflft Of HENBI — A CHfifSTMAS COJ£CT)0N

MCA NASHVILLE 170038 ! 10 98/16.981

M 16
VARIOUS ARTISTS TOUCHED BY AN ANGEL— THE CHRISTMAS ALBUM
5W MUSIC 697101PIC (1 1.98 EQ/1 7.98!

27 17
MICHAEL CRAWFORD A CHRISTMAS ALBUM
ATLANTIC 63222/AG (10.98/16.981

21 31
MANNHEIM STEAMROLLER A A FRESH AIRE CHRISTMAS
AMERICAN GRAMAPHONE 1988110 98/15.98]

29 29
VARIOUS ARTISTS WINTFR SOL STICF ON ICE

WINDHAM HILL 1 1459 (16.98 CO)

30 33
NAT KING COLE CHRISTMAS FAVORITES

31 28
JIMMY BUFFETT • CHRISTMAS ISLAND
MARGAR 1TAVILLE 1 1 1489/MCA (3.98/7.96)

32 38
SOUNDTRACK MR. HANKEY'S CHRISTMAS CLASSICS
AMERICAN-COLUMBIA 62224/CRG (1 1 9B EO/1 7.981

33 24
BING CROSBY • WHITE CHRISTMAS
MCA SPECIAL PRODUCTS 731143/MCA 12 98/6 981

34 37
VINCE GUARALDI A A CHARLIE BROWN CHRIST M A

S

FANTASY 8431 (10.98/15.98)

35 39
VARIOUS ARTISTS A 1 A VERY SPECIAL CHRISTMAS
AAM 21391 1/UNfVERSAL 110 98 EO/16.98)

36 34
BARBRA STREISAND A A CHRISTMAS ALBUM
COLUMBIA 9557/CRG (5.98 EG/9 981

37
THE TEMPTATIONS A GIVE LOVE AT CHRISTMAS
MOTOWN 635279/UNIVERSAL (4.98/9.98)

39
NATALIE COLE WITH THE LONDON SYMPHONY ORCHESTRA THE MAGIC OF CHRISTMAS

1 [ f K:R.\ h?4:U'tHl 11 i.9is 1 .

r .9Hl

39 32
VARIOUS ARTISTS A BILLBOARD'S GREATEST CHRISTMAS HITS 11955 • PRESENT]

RHINO 70636 16.98fl.98)

40
MICHAEL W. SMITH CHRISTMASTIME

(3 Albums with the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA)

certification for sales of 500.000 units. A RIAA certification for sales of I million units with each

additional million indicated by a numeral following the symbol. All albums available on cassette and

CD. 'Asterisk indicates vinyl LP is available. SI 999, SillboaroVBPI Communications, Inc.
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Top Pop Catalog Albums

THIS
WEEK

LAST
WEEK

C0MP1LFE FROM * tUTtifUL SAMPLE LT RETAIL STORE, MASS LOCKRNT, AND MTERNET

SALES REPORTS COLLECTED, COMPIIE0, AND PROVIDED & SOUOdScan*
ARTIST Mil TITLE
IMPRINT & NUMeER'DISTmeoTING LABEL (SUG LIST PRICE)

TOTAI

CHART

WEEKS

_1_ _1_

—« NO. 1

CELINE DION* THESE ARE SPECIAL TIMES
1 !.••• ,,l !„ 1

1 2
'N SYNC A'
RCA67726 111 9a 17 9f)

HOME FOR CHRISTMAS
:s

3 3

KENNY GAT MIRACLES — THE HOLIDAY ALBUM
AW5TA 18767 |] 1 9A 17 98) 63

« 4
VARIOUS ARTISTS •
ARISTA 19019H1 9&'1?98J

ULTIMATE CHRISTMAS
12

! 5

MARTINA MCBRIDE •
RCA (NASHVILLE! 67B42.RLG 10 9aiC 98)

WHITE CHRISTMAS
14

6 6

MARIAH CAREY A MERRY CHRISTMAS
54

7

MANNHEIM STEAMROLLER •
AU'.MlAN ijfiAMA r'hGN£ VYi' 1 J 98 IT TtM

CHRISTMAS LIVE
:j

8

MANNHEIM STEAMROLLER A
AMERICAN GRAMAPIIONE 1984 1 1

:
''K

CHRISTMAS
114

• 10

ANDREA BOCELLI A
TMILIPS ,

- . - B33

ROMANZA
106

10 11

CREED A'
WIND UP 13CJ9I11 9ai'9Hi0ffl

MY OWN PRISON
115

11

MANNHEIM STEAMROLLER A
AYEMOAN GRAVAPfONE 1996 1 0 981 5 98)

IHE CHRISTMAS ANGEL
14

13

HARRY CONNICK. JR. A' WHEN MY HEART FINDS CHRISTMAS
52

13 20
TRANS-SIBERIAN ORCHESTRA • CHRISTMAS EVE AND OTHER STORIES

18

9

CHICAGO
CHICAGO 3035 : 9 98 16 98)

CHICAGO 25
12

17

MANNHEIM STEAMROLLER A
AMERICAN 1

. ' '.i 1995 11 98 1! it

CHRISTMAS IN THE AIRE
69

16 12

VINCE GILL WITH PflKCK HILLAATSm MS OfiCHBTHR • BREATH OF HEAVEN — A CHRS1WS M1ICTOII
14

« 19

METALLIC**'
ELEKTRA 61 1

13" E EG 11 98 1 ! 981

METALLICA
435

18 15

PINK FLOYD
CA°iTOL A60J1* 1 10 9a

DARK SIDE OF THE MOON
1186

19 21

MANNHEIM STEAMROLLER A
AM: H M, GRAMAPHONE VM "

A FRESH AIRE CHRISTMAS
122

20 24
NAT KING COLE •
EMI CAP'TOt SPEUA; PTTTOD'TS c 7 ?2 > r 9A. c

, 98
CHRISTMAS FAVORITES

5

21 18

JIMMY BUFFETT •
MARGARlTAVILLE 11 1.189 MCA 13 98/7.98:

CHRISTMAS ISLAND
24

22 14

BING CROSBY •
MCA SPECIAL PROOUCT5 73 1 .

-i V .;

WHITE CHRISTMAS
55

23 26
BUENA VISTA SOCIAL CLUB •
WORLD DRCUlTNONt-SULH 7^4 AG 110 9H 1 7 98

BUENA VISTA SOCIAL CLUB
30

24 30
VINCE GUARALDI A A CHARLIE BROWN CHRISTMAS
FANTAST 8431 1 :'9 '.5 98; 37

29 29
LIMP BIZK IT A
Flip 4901244NFERS00K 111 98/17.98l|p|

THREE DOLLAR BILL, Y'ALL
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based label division, Koch En-
tertainment.

A new imprint, twentyl4.com,

was posited as a component of that

operation, but by late in the year it

had essentially been folded into

Koch Entertainment, as founder
Dave Allen exited for an executive

role at online music company EMu-
sie. (EMusic did its own fishing in

the indie pond and bought Jewel-

Paula's blues and R&B masters
from label founder Stan Lewis in

mid-summer.)

Canadian giant Madacy Enter-

tainment launched New York-based

M2 Entertainment as an umbrella

organization for several genre-spe-

cific imprints. However, while
Madacy hoped to glean a talent

windfall from the fallout of the Uni-

versal/ PolyGram merger of '98, it

and other indie companies discov-

ered fewer riches were to be found

than they anticipated, as we related

in a Sept. 25 Billboard Report.

In events that somewhat mir-

[M.S. ' story] had all

the elements that

drive the most

compelling

narratives . .

.

mystery, intrigue,

sudden reversals of

fortune, suspense,

big money, and
human drama

rored the crisis at M.S. in a differ-

ent context, the seasoned but ailing

Atlanta R&B label Iehiban Records
was purchased by Intermedia Net
in March and wrapped into Inter-

media's Fortune Entertainment
unit. However, by May Iehiban had
filed for Chapter 11 bankruptcy
protection and exchanged suits with

Atlanta-based Platinum Entertain-

ment (whose distribution unit PED
handled Iehiban). The label finally

issued its first record of the year, a

benefit collection, in November, but

its woes looked far from over.

One of the year's most unexpect-

ed developments came when retail

giant Best Buy slipped into the

label game with its own "marketing

imprint," Redline Records, which
was handled exclusively by West
Sacramento, Calif.-based Bayside
Entertainment Distribution. Red-
line hit The Billboard 200 with its

very first compilation, "The Hard
+ The Heavy Volume 1."

In THE END, it's all about the mu-
sic for us, and we again delighted in

bringing more than 40 gifted and
diverse independent acts to your
attention in Flag Waving. Our
thanks go out to indie retailer Eric

Levin of Criminal Records in At-

lanta, who turned us on to the Japan-

ese rock band Thee Michelle Gun
Elephant, our fave new act of 1999

and a group we hope will find a full-

time indie home in the year 2000.

Keep the faith. We'll catch you on
the double-zero.

The "word" is out about

We are pleased with Baker e\ Taylor and feel as though they have a great

deal to offer. A large inventory, helpful and knowledgeable nps and terrific

service make the company complete.

Deonna Bespdko, United Video A Mvtic - W. Milford, NJ

Baker & Toyfor has excellent prking, outstanding fill rates and your sales

staff is friendly and knowledgeable.

John Mortindale, Tunes - Hoibrook, MA

Baker A Taylor is very good at filling my special orders, especially the

hard-to-find stuff.

Debbie Bradford, Picture Show - Vernon, TX

I'm dealing with Baker A Taylor it makes my Mondays better! My sales rep

is very personable and knowledgeable and their vast selection helps make my
special ordering simple and profitable.

Fred Phillips, Recycled Sounds - Clinton, IA

Find out for yourself why we're America's

fastest-growing one-stop!

C& BAKER&TAYLOR
Information and Entertainment Services

1-800/775-3300
e-mail: audio@btent.com "BBSs

theM©sic
network

IS NOTTHE BIGGEST ONE-STOP IN AMERICA,

BUT

• We have Outstanding Prices, Fill And Service.

• We DO NOT De-Value Your Returns

• You Receive Your Own Salesperson From Our

Professional, Experienced Sales Team, Ready To

Give You The Personal Service You Expect And Deserve.

> Excellent Selection 01 CD. Cassettes. Singles, 12",

Accessories, Music Video And DVDs.

New Release, Weekly And Super Wednesday Specials

Call our new account department today to plug into

THE MUSIC NETWORK
6595 peachtree industrial blvd., norcross. georgia 30092

Phone: 800-829-6874 Fax: 800-277-5560
www.themusicnetwork.com
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Reciprocal™

congratulates

its partner

RECORDS

on the successful

launch of

www.tvtrecords.com

Reciprocal is pleased to provide

Digital Rights Management (DRM)

services for TVT Records as part

of this unprecedented digital

distribution initiative.

For information about digital

distribution of music on the

Internet contact Reciprocal Music

at 212.983.8200.

New Media
MERCHANTS A R K E T I N G

Content Economy"

reciprocal,com

the ft*C-0-'OCW/ Symbol end Driving the Content Economy sre

tn Hie Utttted Steles and other countries All rights mswo.i

Rush To Get On The Web Brought Odd Alliances
Label/Site Deals Show Year's Focus On Ways, Costs Of Music Downloads

This week's coltmm was written by
guest columnist Sitsan NwtzkAa.

Strange bedfellows: The
scramble to establish a foothold in

the ever-evolving world of the Web
resulted in some uncanny alliances

in 1999. Competitors became part-

ners, and any reputable player was
fair game for a deal.

Sony, EMI, Universal, BMG, and
Warner Music linked in a technolo-

gy venture with IBM dubbed "the

Madison Project" to provide albums
and singles for sale through digital

downloading.

The project, announced Feb. 8,

shut out music merchants and
caused reaction in brick-and-mortar

stock prices. But retailers seemed
unconcerned that the majors were
testing downloading. "If they don't,

somebody will," said Bill Teitel-

baum, chairman/CEO of Carnegie,

Pa.-based National Record Mart.
"The question is, How will down-
loading fit into the marketplace?"

Indeed, that question remains to

be answered, as EMI and BMG each

began selling digital downloads in

the fourth quarter, and Atlantic

made a Tori Amos single available

for sale in the fall.

According to a Jupiter Commu-
nications study, sales of music from
digital downloading is expected to

bring in $300,000 this year, and by

2003 such sales will have grown to

$146 million or an estimated 5.7% of

total online music revenue.

The year also saw Universal
Music Group (UMG) and BMG team
to form the getmusic.com venture

in April. UMG and BMG also

teamed with AT&T Corp. and Mat-

sushita Electric Industrial Co. for a

new digital delivery platform code-

named "Nigel," with Matsushita

expected to make portable digital

music devices compatible with the

new standard. The system is said to

be ready for the sale of secure dig-

itally delivered music by next
spring.

The "Nigel" strategy also allows

room for traditional retail, with its

Electronic Media Distribution tech-

nology expected to be made avail-

able to brick-and-mortar stores,

which would carry new kiosks

allowing consumers to download
music on-site.

Columbia House, the record club

joint venture between Sony Music
Entertainment and Warner Music
Group, acquired CDnow, which later

in the year struck deals with Cduc-
tive and amplified.com for music to

sell in its download store.

In June, EMI purchased 50% of

custom CD company Musicmaker.
com and signed an exclusive five-

year licensing deal covering approx-

imately 500,000 songs for use in both

digital downloading and custom
CDs.
The deal left many brick-and-

mortar retailers wary of the ar-

rangement, cautioning that they

would be on alert for any signs of

preferential treatment. EMI added

SITES+
SOUNDS.

1 999 * IN* REVIEW

another piece to its digital down-
load pie via its pact in November
with Cupertino, Calif.-based Pre-

view Systems as its "recommended
technology provider" for secure
delivery of music online.

Its various deals culminated in

the news that it would make 24
albums and dozens of singles avail-

able for sale at a new music portal

in December. The company also

plans to sell singles for download in

the first quarter. Meanwhile, Music-

maker launched a 20-city test of a

new kiosk system for custom com-
pilations in retail stores, with Tower
Records, Trans World Entertain-

ment, and Wherehouse Entertain-

ment signed on to try the stands.

BMG also began selling down-
loads in the fourth quarter with 11

secured tracks made available from
10 label acts, including Alabama
and Alan Jackson.

Digital On-Demand parted with

THE* TOP* STORIES

• Can Portable Digital Players

Carry The Concept Of Internet-

Delivered Music Into The Main-

stream?

• Retail Reacts To 'Madison' Ven-

ture, Which Links IBM, Sony,

EMI. Universal, BMG, And
Warner Music Group.

• Music Industry Is Starting To
Draw National Boundaries On
The Web.

• Digital Music Distribution Bat-

tle Escalates.

• Sorting Out Mvths And Facts

About MP3.

Billboard.

Sony and EMI to send downloadable

music into in-store kiosks. The com-
pany, which was purchased in Octo-

ber by Yucaipa and merged with
Alliance Entertainment Corp.,

signed on Trans World Entertain-

ment, Virgin Megastores, Musicland

Group, and Wherehouse Entertain-

ment to be a part of its test of the

RedDot Network of kiosks.

(Continued on page 90)
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Top Internet Album Sales.
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— NO. 1

ALL THE WAY... A DECADE OF SONG
550 MUSIC 63760/EPtC 2 wwhs at No 1

CELINE DION 2

2 26
SUPERNATURAL A'
ARISTA 19080

SANTANA 5

3 3
SIM
ELEKTRA 62A63VLEG

METALLICA 13

4 3
LISTENER SUPPORTED
RCA 67898

DAVE MATTHEWS BAND 45

5 9
CHRISTINA AGUILERAA
RCA 67690

CHKIS1INA AGUILERA 6

6 30
MILLENNIUM*'*
JIVE 41672

BACKSTREET BOYS 3

7 NEW* FAITH: A HOUDAV ALBUM
ARISTA 19090

KENNY G 7

8 6 4
WILLENNIUM
COLUMBIA 69985VCRG

WILL SMITH 10

9 8 3
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BECK 69

10 9 6
RAINBOW A'
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MARIAH CAREY 12

11 RE-ENTRY COME ON OVER
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SHANIA TWAIN 8
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WHEN THE PAWN...
CLEAN SLATE 69195/EPIC

FIONA APPLE 70
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FLYA1

MONUMENT 6967aSON<r INASHVILLLI
DIXIE CHICKS 17

14 13 5
BREATHE
WARNER BROS- (NASHVILLE) 47373/WRN

FAITH HILL IS
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...BABY ONE MORE TIME*'*
JIVE 41651

BRITNEY SPEARS 4

16 14 20
RICKY MARTINA'
C2/C0LUMBIA 69891 '.-CRG

RICKY MARTIN 19

17 19 5
AFFIRMATIONA
COLUMBIA 637111CRG

SAVAGE GARDEN 22

IS 29 6
THIS DESERT LIFE •
OGC 4904 1 5VINTERSCOPE

COUNTING CROWS 60

19 RE-ENTRY
HUMAN CLAY A'
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CREED 26
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Revenue, Import Issues Loom For Europe's Video Industry
BY SAM ANDREWS
LONDON—Responsible for around

a quarter of the $33.6 billion world-

wide home entertainment business,

Europe's video industry has to face

up to three major issues at the start

of the next century.

Once the festivities are finished,

the problems posed by revenue shar-

ing, DVD parallel imports, and ren-

tal windows for the format offer a

potential hangover of pulsating pro-

portions.

Of immediate importance is the

regional coding of DVD. Designed to

protect local distribution of video

product, regional coding divides the

world into five districts where DVDs
and players are locked until video

windows in specific territories are

opened following theatrical distrib-

ution.

However, it is estimated that at

least 50% of all DVD players in Eu-

rope, a Region 2-designated area,

have been "chipped" to allow them to

play discs from any region, including

Region 1 discs from North America.

Industry experts believe that for

every Region 2 disc bought, a

Region 1 DVD from America is

being purchased, most likely off the

Internet.

Thus, these parallel imports arc

1999* IN* REVIEW

threatening to undermine local

video businesses, as consumers
increasingly grab American DVDs
that are released earlier and are

often of better quality.

This creates a domino effect, as

local stores lose sales to U.S. Inter-

net retailers. This in turn damages
the income of local video licensees

and, as in the case recently of films

such as "The Blair Witch Project,"

also damages theatrical revenues,

since the U.S. DVDs arrive a month
and a half ahead of their theatrical

'Mummy' Shoots Universal's Sales Over SI

Bil.; Retailers Win With Sight And Sound

THIS

'M 1 IMMY'S THE WORD: Led by multimillion unit

sales of "The Mummy" on VHS and DVD, Universal

Studio Home Video topped $1 billion in sales in 1999,

according to Universal president Craig Kornblau.
Kornblau proudly announced the results Dec. 9 at

the supplier's annual year-end industry luncheon,

which included a visit to the set of "The Grinch Who
Stole Christmas." The film, starring Jim Carrey, will

be in theaters next Thanksgiving.

Following the visit to Whoville, Kornblau boasted that

Universal's market share

jumped from 4% in 1998

to 8% this year, accord-

ing to Nielsen research.

Released in Septem-
ber, "The Mummy" has

shipped 7 million units on

VHS and 1 million on

DVD and is the best-sell-

ing live-action video of the

year. "The Mummy" also

came in as the No. 2 best-

selling DVD title of the

year, just behind "The Matrix."

While "The Mummy" was the focus of Universal's

holiday joy, there's no denying that the supplier's dis-

tribution deal with DreamWorks Home Entertainment

has greatly impacted its bottom line.

Of the five biggest-selling VHS titles, two are from

DreamWorks, including "The Prince Of Egypt" at No. 3

and "Antz" at No. 5. Also rising in the ranks is "Saving

Private Ryan," which ranks as the No. 3 DVD ofthe year.

All rankings were compiled by Universal and Dream-
Works, based on AC. Nielsen and VideoScan data.

Surprisingly, the World War II epic has shipped
approximately 1.5 million units on DVD and 4 million

units on VHS, according to industry sources.

But Universal senior VP of marketing Ken Graf-

feo is quick to point out that DreamWorks is only half

of Universal's 1998 success story. (Actually, Dream-
Works represents 25% of the supplier's business.)

"What's really done very well is our catalog," says

Graffeo, "and sales have surpassed anything we've

done in the past." Graffeo says that overall, Universal

shipped four times as much catalog product into the

market this year as it did in 1998.

Two factors contributing to the growth were the

strength of its "Classic Monster" series and a suc-

cessful infomercial campaign for the 12-title Alfred

Hitchcock series.

With "The Mummy" and Artisan Entertainment's

"The Blair Witch Project" as anchors, Graffeo says,

retailers supported the monster series to take full

by Eileen Fitzpatrick

advantage of the Halloween selling period.

In addition, the supplier moved more than 1 mil-

lion units of the Hitchcock titles in a promotion cel-

ebrating what would have been the famed director's

100th birthday. Repricings of "Patch Adams" and
"Meet Joe Black" also pumped the catalog numbers.

"We have to carry the momentum in 2000," says

Graffeo, "and we have the diversified product line to

accomplish that goal."

Going forward, potential catalog hits include the

"Abbott And Costello"

film series, which will be

released March 7 in a

Legends of Comedy
promotion. Eight titles

are set for release

priced at $14.98 each.

Other notable 2000
titles include the direct-

to-video "An American
Tail: The Treasure Of
Manhattan Island," due

Feb. 15; the dance film

"Burn The Floor" on April 25; and the Tim Rice and
Andrew Lloyd Webber masical ".Joseph And The Amaz-
ing Technicolor Dreamcoat" with Donny Osmond, Sir

Richard Altcnborough, and ifyou can believe it, Juan
Collins. The title arrives in stores March 28.

DvD REWARDS: St. Louis-based distributor Sight

and Sound is putting together a consumer promotion

that will benefit its retail customers as well.

Under the Marquee DVD Rewrards plan, partici-

pating retailers will receive a point-of-purchase kit

containing signage, frequent renter/buyer cards,

stickers, and a promotion guide. Consumers can accu-

mulate stickers on the frequent renter/buyer card and

win prizes once certain lewis are achieved.

Sight and Sound will handle fulfillment of the

prizes, which include a grand prize of a surround-

sound home theater system. The retailer of the grand-

prize winner will also be awarded the home theater

and a DVD player. The promotion runs from Feb. 1

through April 30.

The distributor is also conducting a "Tarzan" scav-

enger hunt sweepstakes that encourages consumers to

look for shelf talker clues at their local retailer to win

prizes. The grand prize will be a trip for four to Walt
Disney's Animal Kingdom, and other prizes include

"Tarzan" CDs. In-store materials for the contest are

free to retailers. It runs from Feb. 1 to March 3.

The retailer of the grand-prize winner receives a

DVD player and "Tarzan" DVD.

release in countries such as Den-
mark.

Kim Peschardt, director of Den-

mark-based video and theatrical dis-

tributor Scanbox, estimates that

5,000 to 6,000 Region 1 copies of

"Blair Witch" were sold in the terri-

tory and have been seen by approx-

imately 30,000 people.

Further, he estimates that 80% of

these DVD buyers aren't likely to

see the film in theaters.

"That is 25,000 unsold admissions

in tiny Denmark," says Peschardt,

"which may not be very scary for

anyone else, but it is very scary for

the Danes."

He believes that across Europe,
DVD Region 1 discs could cost as

much as $10.8 million in box office

per film and as much as $1.5 million

per title in lost revenue to local video

distributors.

20th Century Fox Home Video in

the U.K. has recently attempted to

hunt down Region 1 disc distribu-

tors within Europe. But there is lit-

tle to be done unless DVD release

dates in the U.S. are altered to coin-

cide with international distribution

patterns or U.S. Internet retailers

are prevented from exporting

DVDs.
Retailers across Europe, such as

France's FNAC and Video Vision in

the Netherlands, have begun selling

Region 1 discs, recognizing that

halting Internet sales Is unlikely.

Matt Brown, London-based VP of

international video for DreamWorks
Home Entertainment, says that the

globalization of the business and
retailing over the Web have caught

THE -TOP* STORIES

• Circuit City Pulls Plug On Divx

One Year After Debut.

• MGM Home Entertainment
Takes Back Distribution Duties

From Warner Home Video.

• Jeffrey Eves Resigns From
Video Software Dealers Assn.;

Crossan "Bo" Andersen Named
President

• DVD Player Penetration Reach-

es 3.5 Million; "The Matrix,"

"Titanic," "Vistin Powers: The Spy
Who Shagged Me." "Saving Pri-

vate Ryan." "The Mummy" Shi))

More Than 1 Million Units Each.

some studios by surprise.

"I have the feeling that some of the

people who create these projects

back in Los Angeles are not quite up
to speed, and they need to be

brought up to speed quickly," he

says.

Region 1 imports are causing im-

mediate concern, hut rental and sell-

through retailers are becoming in-

creasingly divided over a rental

window for DVD.
Rental dealers are adamant that

they need one to preserve their busi-

nesses. On the other hand, sell-

through retailers believe that with

the consumer now used to the day
and date of rental VHS and for-sale

DVDs, the introduction of a window
(Continued on page 65)

Thanhs a

Millennium!

As we enter the year 2000, Playboy Home Video

toasts our talented retailers, friends and associates

around the globe. Year in and year out, you put us

on top. And as we look to the future, we know

we've got reason to cheer. Here's to all of you!

PLAYBOY HONE VIDEO
www.playbay.cam/enterlainment

0 1999 Playboy Entertainrant Group Inc.
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TITLE
Label

Distributing Label, Catalog Number
Principal

Performers
Year

of

Release

1
AC

Suggested

List

Price

No. 1

1 1 4
AUSTIN POWERS: THE SPY
WHO SHAGGED ME

New Line Home Video

Warner Home Video N4754
Michael Meyers

Heather Graham
1999 PG-13 22.98

2 2 11 SAVING PRIVATE RYAN DreamWorks Home Entertainment 8373
Tom Hanks

Matt Damon 1998 1 19 98

3 3 6 BIG DADDY Columbia TriStar Home Video 03892 Adam Sandler 1999 PC-13 2196

4 5 31 YELLOW SUBMARINE
MGM Home Entertainment

Warner Home Video M206160 The Beatles /M G 19.98

5 4 7 THE BLAIR WITCH PROJECT Artisan Home Entertainment 10188
Heather Donahue
Michael Williams

1999 R tun

6 6 69
MUW IMtUKINLH
STOLE CHRISTMAS! Warner Home Video M20101

1

Animated 1966 NR 14.9S

7 9 93
Al ICTIM DfltAJCDC 1 MTCDH1 ATIDU A)AUolllN rUWtna; INI tKNAT IUNAL
MAN OF MYSTERY

New Line Home Video

Warner Home Video N4638
Michael Meyers

Elizabeth Hurley
1997 re-13 19.91

8 8 4
MAUUNNA: IHtVIUtU
COLLECTION 93-99

Warner Reprise Video 38506 Madonna 1999 NR 1998

9 RE-ENTRY A CHRISTMAS STORY
MGM Home Entertainment

Warner Home Video 104599
Darren McGavin

Peter Billingsley
1984 pa 1495

10 13 2 THE IRON GIANT
Warner Family Entertainment

Warner Home Video 1 7644
Animated 1999 PG 22.95

11 7 210 THE WIZARD OF OZ
Warner Family Entertainment

Warner Home Video 65123
Judy Garland

Ray Bo ger
1939 c 1998

12 10 3
SLIPKNOT: WELCOME TO
OUR NEIGHBORHOOD Roadrunner Video 981 Slipknot 1999 Ml 5 98

13 12 5 JACK FROST Warner Home Video 17227
Michael Keaton

Keily Preston
1998 PG 1996

14 17 3 THE THIN RED LINE FoxVideo 142550 Sean Penn 1990 R 1*98

15 14 8
PLAYBOY 2000-VIDEO
PLAYMATE CALENDAR

Playboy Home Video

Un versa Mus c V deo Dist. PBV0850 Various Artists 1999 Ml 1998

16 34 3 CHER: LIVE IN CONCERT HBO Home Video 91683 Cher 1999 Ml 1998

17 15 13 THE PRINCE OF EGYPT
DreamWorks Home Entertainment

84749
Animated 1998 PG 26.99

IB 27 5 INDIANA JONES G1FTSET Paramount Home Video 155413 Harrison Ford 1999 PG 14 85

19 11 5
MAKY-KATE & AbHLcY:
PASSPORT TO PARIS

Dualstar Video

Warner Home VkJeo 36878
Mary-Kate &
Ashley Otsen

1999 Mi 1996

20 18 11 THE MUMMY Universal Studios Home Vtdeo 84760
Brendan Fraser

Rachel Weisz
1999 PG-13 22 98

21 21 5
MARILYN MANSON: GOD IS

IN THE T.V.

Interscope Video

MCA Music Video 53864 Marilyn Manson 1999 Ml 1995

22 IE 9
YOUNG FRANKENSTEIN-SPECIAL
EDITION

FoxVideo 41 12818 Gene Wilder 1974 PG 1198

23 30 2 METALLICA: StM Elektra Entertainment 40218-3 Metallica 1999 Mi 1995

24 35 11 DOUG'S 1ST MOVIE
Walt Disney Home Video

Buena Vista Home Entertainment 17591
Animated 1999 G 22 99

25 19 3
SHANIA TWAIN: COME
ON OVER-VIDEO COLLECTION USA Home Entertainment 440059951 Shanta Twain 1999 NR 1295

26 RE-ENTRY 101 DALMATIANS
Walt Disney Home Video

Buena Vista Home Entertainment 15797
Animated 1961 G 26 99

27 32 8 SARAH MCLACHLAN: MIRRORBALL BMG Video 15740 Sarah McLachlan 1999 Ml 14 98

28 NEW WILD WILD WEST Warner Home Video 17175
Will Smith

Kevin Kline
1999 PG-13 1998

29 NEW)* DAVE MATTHEWS BAND:
LISTENER SUPPORTED 8MG Video 65015 Dave Matthews Band 1999 Ml 1998

30 23 6 TOMORROW NEVER DIES
MGM Home Entertainment

Warner Home Video M207409
Pierce Brosnan

Michelle Yeoh
1998 PG-13 14.95

31 37 3 PLAYBOY'S CLUB LINGERIE
Playboy Home Video

Universal Music Video Dist. PBV0852
Various Artists 1999 NR 1998

32 25 213 PINOCCHIO
Walt Disney Pictures

Buena Vista Home Entertainment 18665
Animated 1940 G 1499

33 22 6 CURSE OF THE BLAIR WITCH Artisan Home Entertainment 10014 Various Artists 1999 Ml 14.98

34 28 8
MTV-THE REAL WORLD YOU
NEVER SAW: HAWAII

MTV Heme Video

Sony Music Video 51728
Various Artists 1999 Ml 1298

35 RE-ENTRY SCARFACE Universal Studios Home Video 80047 Al Pacino 1983 R 1998

36 RE-ENTRY LIMP BIZKIT: KICK SOME ASS Eaton Entertainment 14183 Limp Bizkit 1999 Mt 14,98

37 40 2
BRITNEY SPEARS: TIME OUT
WITH BRITNEY SPEARS

Jive/Zomba Video 41651-3 Britney Spears 1999 NR 19.98

38 33 2
MLB: 1999 OFFICIAL
WORLD SERIES

USA Home Entertainment 41941 Various Artists 1999 M 24,99

39 39 3 MICKEY'S ONCE UPON A CHRISTMAS
Walt Disney Home Video

Buena Vista Home Entertainment 60927
Animated 1999 Ml 22 99

40 38 7 WOODSTOCK 99 • Hybrid/Epic Musk: Video

Sony Music Video 50207
Various Artists 1999 Ml 19,95

• RIAA gold cert, tor sales of 50. OCX) units or $1 million m sales at suggested retail. A RIAA platinum cert, lor sales of 100.000 units or $2 million in sales at suggested

retail. IRMA gold certification tor a minimum of 125.000 units or a dollar volume of $9 million at retail tor theatrically released programs, or ot at least 25,000 units and

$1 million at suggested retail lor nontheatrlcal titles. 0 IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for

theatrically released programs, and of at least, 50.000 units and S2 million at suggested retail tor nontheatrtcal titles. €> 1999. Billboard/BPI Communications.
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Top Video Rentals
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.

1
THIS

WEE

1
LAST

WEE

WEEKS

01

TITLE (Rjting)
Libel Principal

Performers—
No. 1 B»-

1 1 3
AUSTIN POWERS:
THE SPY WHO SHAGGED ME IPG-13)

New Line Home Vtteo
Wane- Home Video N4754

Micnaef Meyers
feaiie' Grflij>

2 3 4 NOTTING HILL (PG-13) Universal Studios Home Video 2064C
Julia Roberts

Hugri G'i'1

3 1 3 INSTINCT A
ArtViry Hopkins

Cuba Gocrdi/ig, . r

4 2 6 ARLINGTON ROAD (« Columbia TriStar Home Video 04084
JaftBndgn

5 11 ; ELECTION (R) Paramount Home Video 334033
Matthew Brodenck
R^**se W'^ersiXAjfi

« 4 6 BIG DADDY (PG-13)
CokumtM TnSter Home Video

03*392 Adam Sandler

7 s 11 THE MATRIX [Rl Warner Home Video 17737
Keanu Reeves

Unroo FrshtufTte

8 10 ? THE HAUNTING (PG-13)
LVeamWwks Home Entertainment

34a;?
Liam Neeson
;
,' .., _ ;..r.

9 6 4 LIFE IS BEAUTIFUL (PG-13)
Miramax Home Entertainment

Buena Vista Home Entertainment
Roberto Benipii

10 12 2
SOUTH PARK: BIGGER,
.CNSES ' '.C T Paramount Home Video 336823 Animated

11 S £ NEVER BEEN KISSED (PG 131 fmVideo 1424930
Drew Banymore

12 15 10 THE MUMMY (PG-13)
Universal Studios Home Vtdea

84760
Brendan Fnser
9ji -r| ,',( y

13 NEWr> BLACK MASK IR) Artisan Home Entertainment 10520 JetLi

14 8 J THE BLAIR WITCH PROJECT IR)
Artisan Home Ertertjinrnerrt

10188
Heather Donahue
Michael W ham

15 16 2 ENTRAPMENT (PG-13) FoxVideo 4 112309
Sean Connery

Catherine Z?!a Jcie*

16 13 7 LIFE IR
Universal Studios Home Video

84437
Eddie Murphy
Martir Lawrence

17 NEW> WILD WILD WEST (PG-13) Warner Home Video 17175
Will Smith

Kevin Kline

18 19 9 PUSHING TIN IR) FcuVideo 1424830
JohnCusack
Bil . Bod Tfiorrtw

19 RE-ENTRY JACK FROST (PG) Warner Home Video 17227 Prestor

20 20 2 THE IRON GIANT (Ft)
Warner Family Entertainment

Warner Hone Video 1 7644 Animated

4j> iftMA goio* certification For a miiwnmn ol 125.000 units or a dollar volume of $9 million at retan tor theatnea'ty released

programs, or of al least 25.000 units and $1 million at suggested retail tor rwntheatrkaf tides. O IRMA plabnum certification

for a minimum sale of 250.000 units or a dollar volume of $18 million at retail for meatncally released programs, and of at

least. 50,000 units and $2 million st suggested retail 1ar northeatniia! litles t 1999. Bn aoan- BPI Cornrnur.cation 5
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Top DVD Sales

I
X |LAST

WEEK

Wr;:

:.

ON

CHART

COMPILED FROM A NATIONAL SAMPLE OF /^tV""
RETAIL STORE AND RACK SALES REPORTS 0^^S
COLLECTED. COMPILED. AND PROVIDED BY ISO*?'

TITLE (Kibni) (Price) S5L«_ _ . ,_. ^"J?"'Distributing Label. Catalog Number Performers

No. 1

1 3 12 THE MATRIX (R) (24 981 i* v - Keanu Reeves

2 NEW* DEEP BLUE SEA (R) (24 98) Warner Home V«3*o 17242
Samuel L. Jackson

Brent Roan

3 1 2 WILD WILD WEST [PG 131(24 981 Warner Home Video 17175
Wi Sir it*

Kevin Kline

4 2 4
AUSTIN POWERS: THE SPY WHO
SHAGGED ME 'PC-Ill i24 Si

New Une Home Video/Warner

Home Video N4891
Michael Meyers

• Graharr

5 4 £ SAVING PRIVATE RYAN (Rl (34 991 DreamWorks tone EntBtainrnerl 646645
Tom Hanks

Matt Damon

6 .7 ENTRAPMENT IPG 131 (34 98) FoxVideo4112309
Sean Cannery

Cat"-" 2rii ->

7 8 6 BIG DADDY (PG) (24 95) Co umbra TnStar Home Video 03922 Adam Sarxtter

a NLW> INSPECTOR GADGET IPG) 129 99!
Wall Disney Home VideorBuena

Vrstt Home Ertetlairyrwrrt 18325
Maflhew Brodwick

9 NEW* THE LITTLE MERMAID IG) (39,99)
Wall Disney Home VidewBuena

Animated

10 12 2 PINK FLOYD: THE WALL (R) (31 98)
Columbia Music Video/Sany

M Uic 'video 550210 BocGeidof

11 7 3 ».>PM« DUB L0r.'iF- Hit/ .
• Paramount Home Video 336827 Animated

12 6 3 THE HAUNTING (PG-13) (29991 DreamWorks tor* En^inrnent 84822
Uam Neeson
Catharine taa-Jones

13 9 5 NOTTING HILL (PG-13) (29 98) Ur rtfsalStuaoi Home View 20640
Julia Roberts

Hi.^ 1
= '

:

14 13 15 TITANIC (PG-13) (29,99) Paramount Home Video 155227
Leonardo DiCapno

.', ..r

19 NEW* THE JUNGLE BOOK (Q 139 99)
Walt Disney Home VidecvBoenj

;nta Home Ertertainment 387B8 Animated

16 il 2 THE IRON GIANT (PG) (24 98) Warner Home Video U 7644 Animated

17 17 11 THE MUMMY (PM I SCAN) (PG-131 (29 911 Onwersal Sludos Hame Video 83663
Brendan Fraser

Rachel Weisj

18 RE-ENTRT ANALYZE THIS (R) 124 98) Warner Home Video 16988
RaDert Oe iNiro

Bt'ly Crvstal

19 NEW* THE USUAL SUSPECTS (R) (24 98)
MGM Home Emefttii¥rre<rW^
Home Video 90780!

Kevin Spacev

Stephen Baldwin

20 14 3 LADY AND THE TRAMP IGI 139 99)
Wilt Disney Home VidecBuena
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Home Video
ERCHANTS & MARKETING

'Simba's Pride,' Buena Vista Bule Kid Vid Chart For '99
VlDDY THIS: Pokemon ruled kids'

audio in 1999, yet Pikachu and com-

pany were obliged to share the crown
when it came to children's video.

True, three Pokemon titles on Viz

Video/ Pioneer Entertainment made
the year-end top 25, including "I

Choose You, Pikachu" (No. 5), "Pokey

Friends" (No. 14), and "The Mystery
Of Mount Moon" (No. 24). But Viz/

Pioneer, which ranked as the No. 4

kid vid label of the year, had plenty of

company.

Buena Vista Home Entertainment

was the top video label this year (as it

is every year) with 22 charting titles.

The supplier's direct-to-video sequel

"The Lion King II: Simba's Pride"

occupies the top spot, followed by
"Mulan" and "LadyAnd The Tramp"
in the No. 2 and No. 3 spots, respec-

tively. It also holds down No. 8 and No.

9 ("101 Dalmatians" and "The Little

Mermaid: The Special Edition") as

well as No. 19 ("Hercules").

Second-ranked Nickelodeon Video,

distributed by Paramount Home
Video, hit it big with "The Rugrats
Movie" (No. 6) and a trio of "Blue's

Clues" titles (No. 11, No. 15, and No.

23), and PBS Home Video/Warner
Home Video came in third on the

strength of four "Teletubbies" releas-

es.

Fifth was Dualstar Video/Warner

Home Video, with a pair of Olsen
twins titles on the year-end top 25.

In fact, "Mary-Kate & Ashley: Bill-

board Dad" (No. 4) was the only live-

action title in the year-end top 20.

Warner also scored with animated

features 'The King And I" (No. 16),

"Scooby-Doo On Zombie Island" (No.

17), and "Quest For Camelot" (No.

25). Another animated feature, Fox

Video's "Anastasia," turns up at No.

18.

Four of the year's top 25 kid videos,

incidentally, were the made-for-video

features "Lion King II," "Billboard

Dad," "Batman Beyond," and "Mary-
Kate & Ashley: You're Invited To A

Holiday Hugs. Donald Duck, who
stars along with Disney pals Mickey

Mouse. Goofy, and Pluto, gets a hug
from LeVar Burton's daughter before

the recent premiere of the direct-to-

video "Mickey's Once Upon A Christ-

mas" at the El Capitan Theatre in Hol-

lywood. Entertainers, including Magic

Johnson, Marlee Matlin. Jennie Garth,

and Shedaisy, along with their families,

attended the event, which was hosted

by Buena Vista Home Entertainment.

Costume Party." Manufacturers that

had never done children's titles turned

up with direct-to-video product as

well, mast notably HBO Video with

"Babar: King Of The Elephants."

BaBY IT'S YOU: While its chart

showing was negligible, 1999's big-

gest trend in independent kid video

was programming aimed at babies.

Several video series designed to give

infants a head start on the way to that

Ivy League education their parents

want hit the market this year.

Some notable titles are "Baby's

First Impressions," "So Smart!,"
"Baby Songs," and now "Brilliant

Baby," but more and more such ser-

ies are crossing our desk all the time.

In spite of the much-publicized

statement made earlier this year by
the American Academy of Pediatrics

(AAP), which suggested that children

under 2 should not be exposed to TV
at all, many indie producers forged

ahead.

Many of the producers of these

videos, some of which had studied

early childhood development, say the

AAP wasn't referring specifically to

their product, and with that said ex-

pect plenty more smart-baby releases

before this particular trend plays out.

As for Child's Play, we can only

refer to our own experiences in the

parent world. Our Lily, who was crazy

about Barney, Wee Sing, and Kid-

songs videos as a 2-year-old, is now 1

1

and among the top students in her

class. So, go figure.

4l 1 ON DVD: DVD made significant

moves in the kids' video arena, via

Disney, Lyrick Studios, Sony Wonder,

and even BBC Video.

The British broadcaster's DVD
version of "Wallace & Gromit: The
First Three Adventures" was a wel-

come addition. We expect DVD to

by Moira McCormick

1 999* IN* REVIEW

continue a relatively leisurely incur-

sion with regards to children's pro-

gramming, since VHS isn't close to

being over when it comes to families

with kids. After all, it's cheap, plenti-

ful, and ifanyone thinks tape is dead,

minivans with on-board VCRs tiegan

showing this year.

MILESTONES: Between the

Christian bookstores and the mass
market, the hysterically funny com-

puter-animated Bible-tale series

"Veggie Tales" from upstart Big Idea

Productions racked up a jaw-drop-

ping 6 million units in sales, accord-

ing to the company.

Anchor Bay Entertainment's
Thomas the Tank Engine celebrated

his 10-year anniversary and got a new
narrator. Alec Baldwin.

A trio of concert videos by the No.

1 kids' artist, Raffi, was released by

Rounder Records. The Raff-man also

put out an entertaining and informa-

tive autobiography.

The venerable Rabbit Ears label

hopped back into the market with five

video compilations, under a new dis-

tribution deal with interactive com-
pany Able Soft Inc.

SELLING IT. Rhino took an inter-

esting tack in promoting its Kid
Rhino Home Video line of Saturday-

morning-cartoon videos from the 70s

REVENUE, IMPORT ISSUES LOOM
(Continued ./row page 6:1)

would hand their business to U.S.-

based Internet retailers.

The DVD release strategy has
left distributors caught between try-

ing to preserve a rental business

that makes up 60% of their revenues

and trying to support a growing
sell-through business.

Pushing DVD sell-through win-
dows back six months "is a sales

conversation I don't want to have
with a key retailer who has built the

DVD business over the last year and
who will be building it over the next

three years," says Paul Miller, pres-

ident of CIC International, Para-
mount and Universale joint video

distribution venture.

If a window- is introduced, though,

it is believed that dealers would get

only a six-week jump on the sell-

through release.

In the long term, the greatest
debate in the European video busi-

ness is over revenue sharing.

While the goal of providing
greater copy depth to increase con-

sumer satisfaction in the face of

threats from pay-per-view and
video-on-demand is worth pursuing,

the system—as American retailers

have found—threatens to under-

mine both the rental and the sell-

through businesses.

European retailers are divided.

Blockbuster, a keen advocate of the

system in the U.S., has not yet
adopted revenue sharing in the U.K.

Steve Jefferies of the 100-store
British rental chain VidBiz is equal-

ly cautious.

"It has to be remembered that if

the studios want to share my rev-

enue on the blockbuster films and
come to the weddings," says Jef-

feries, "they also have to come to the

funerals."

However, Co Mast of the leading

Dutch retailer Video Vision, a 55-

store rental chain, has been suc-

cessful with revenue sharing for the

past five years. "At the moment the

market is declining in Holland by
about 2%, and my shops have
increased by about 7%, so it is work-
ing," he says.

and '80s, such as "H.R. Pufnstuf,"

"Jem," and "Transformers," by going

after the kids who grew up in that

era, who are now parents themselves.

Rhino hopes these new parents will

be the perfect conduit for exposing

the next generation to the cartoons

they loved as kids.

Columbia TriStar Home Video did

a lavish consumer product tie-in pro-

motion for a one-off title, "The Nutti-

est Nutcracker," bringing in partners

like Hardee's, Carl's Jr., and (of

course) Blue Diamond Nuts.

Blackboard Entertainment hired

Oscar winner Holly Hunter to nar-

rate its lovely new Minnesota Or-

chestra-backed title, "Dr. Seuss's My

Billboard.

Many-Colored Days."

Golden Books Family Entertain-

ment cooked up a w acky TV spot to

push a holiday line and its series fea-

turing classic characters like Poky
Little Puppy.

Lyrick released a pair of videos by

Australian sensations the Wiggles,

which have sold 2.3 million videos

Down Under, and promoted them via

a national in-store tour.

WHAT'S NEXT. While it was not a

major theatrical hit, we'll be very

happy if the year's best animated
movie, "The Iron Giant" from Warn-
er Home Video, makes 2000's top 25

best sellers list.
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TopiKid Video.

THIS

WEEK

2
WKS.

AGO

WKS.

ON

CHART

COMPILED FROM A NATIONAL SAMPLE OF
RETAIL STORE SALES REPORTS.

TITLE
Label. Distributing Label. Catalog Number

Year

of

Release

Suggested

Llsfprlce

1 3 5
MARY-KATE 8, ASHLEY: PASSPORT TO PARIS
Duabtar VuleilWarrier Hmip Video 3607H

1999 1996

2 1 15
POKEMON: SEASIDE PIKACHU
Viz Video/Pioneer Entertainment 0008D

1999 1498

3 8 7
MUPPETS FROM SPACE
Columbia TnSlar Home Video 04251

1999 71 95

4 13 284
PINOCCHIO
Wait v.

, Home Video'Buena visla Home Entertainment 2^9
1940 |(59

5 4 11
THE PRINCE OF EGYPT
DreamWorks Home Entertainment 84779

1998 ?t -is

t 11 11
MARY-KATE 8. ASHLEY: FASHION PARTY

1999 1795

7 12 3
MICKEY'S ONCE UPON A CHRISTMAS
Watt Disney Home Video/Buena Vista Home Entertainment 60927

1999 7299

8 17 5
BLUE'S CLUES: BLUE'S BIG PAJAMA PARTY
Nickelodeon Video/Paramount Home Video 835963

1999 9.95

9 19 SO
A CHARLIE BROWN CHRISTMAS
Paramount Home Video 1 5265

1990 1695

10 2 9
POKEMON: FASHION VICTIMS
Viz Video/Pioneer Entertainment 0008D

1999 1498

11 24 3
TELETUBBIES: MERRY CHRISTMAS
PBS Home Video/Warner Home Video 3998

195-3 1995

12 14 11
POKEMON: THUNDERSHOCK
Viz Video/Pioneer Entertainment 0O05D

1999 149!

13 IS 27
POKEMON: THE MYSTERY OF MOUNT MOON
Viz Video/Pioneer Entertainment 0OO2D 1999 14 98

14 7 51
MARY-KATE & ASHLEY: BILLBOARD DAD
Dualslar Virleo/Warner Home Video 36519

1991 1996

IS REENTRY
HOW THE GRINCH STOLE CHRISTMAS!
Warner Rvnil) Enlertainment/Warnef Home Video M20101

1

I9EC 1495

16 NEW POKEMON: PIKACHU PARTY
v.; Video'P oneer Enterta nment 1049

1999 1498

17 RE-ENTRY
101 DALMATIANS
Walt Disney Home Video/Buena Vista Home Fntertamment 1 5797

1981 7899

18 6 17
POKEMON: PSYCHIC SURPRISE
Viz Video/Pioneer Entertainment O0O6D 1999 1498

19 18 9
POKEMON: THE SISTERS OF CIRULEAN CITY
Viz Video/Pioneer Entertainment 003D

1998 1498

20 21 39
SCOOBY-DOO ON ZOMBIE ISLAND
Warner 1 MuNy Entertainment/Warner Home Video H1424

1MB 19%

21 5 53
POKEMON: 1 CHOOSE YOU. PICKACHU
Viz Video/Pioneer Entertainment 0OO1

D

1998 14 98

22 RE-ENTRY
LADY AND THE TRAMP
Watt Disney Home Video/Buena Vista Home Entertainment 582

2899

23 9 9
TELETUBBIES FUNNY DAY
PBS Home Video/Warner Home Video B3946

1999 12.95

24 NEW> THE IRON GIANT
Warner 1 .i n u Entertalnmenr/Wamer Home Video 1 7644

1999 2295

25 MEW POKEMON: GREAT RACE
Viz Video/Pioneer Entertainment 1050

1999 1498

IRMA gold certification for a minimum of 125.000 units or a dollar volume ol $9 million at retail

for theatrically released programs, or of at least 25.000 units and $1 million at suggested retail for

nontheatneal titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 un'ts and
$2 million at suggested retail tor nontheatneal titles. <£< 1999, Billboard/BPI Communications.
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RATES & INFORMATION
• SERVICE & RESOURCES:

S160 per inch/per week, 4 weeks minimum

• MUSIC INDUSTRY HELP WANTED:

SI 60 per inch/per week

• BOX REPLY SERVICE: 530

• REAL ESTATE: S80/C.i/wk

All Major Credit Cards Accepted

Get more reach. More impact. More RESULTS. jlMjK

Classified ods o*e corrmssicncble 'Mien on c y represents an c<j*srfe aerit

Reach 150.000 key music business decision makers

around the world by telling them about your product

and service in the industry's leading news magazine.

CALL BILLBOARD CLASSIFIED TODAY!

Tracy Walker 1-800-390-1489 • twalker@billboard.com

FAX ALL ADS TO: 212-536-8864

7 TO 9 MILLION PAGE HITS A MONTH !

www.billboard.com

DUPLICATION/REPLICATION

COMPACT DISCS • .65c each

COMPLETE PACKAGE DEAL!

• 1000 CDs
(7-3 color print on disci

• 1000 Jewel/Wrap

• 1000 2pg.r/47 or 4/0)

Booklet & Tray card

$650.00

$250.00

$240.00

$1140.00

a

1000 Audio
Cassettes (C-40) $ SS

CDR-ReplicatioD iUOfaiulup)

Blank CD-Rs $ .83

SERVICES INCLUDE

Design & Film

Printing & FnlfiTJment

Video Duplication

CALL TODAY

1-800-436-6782 • 1a« 803-548-0125 • www.uavco.com

M
A
S
T
E

R

any "Major" Mastering Studios are distorting you to death. Most of

the independent studios ore copying the majors and squeeze the life

out of your music. And the Amateurs are"Finalizing" you to bits.

If you have ears, there's only one place to go for mastering

Digital Domain
where music still sounds like music. Where punch, vitality, space,

imaging, clarity, warmth and quality are not just buzz words.

We enhance musical values with specialized techniques invented

here. Oh.. .and we master Grammy-winners, too.

From METAL to Mozart
(800) 344-4361 (407) 831-0233

in Orlando. FL

ASSEMBLED AND SHRINKWRAPPED

YOU SUPPLY PRINT, LABEL FILM. MASTER
CASSETTES UP TO 0.-45 LENGTH

Internet CD mastering website

into www. digido.com

flLSHIRe
CUSTOM SERVICE

(800) 423-2936

FAX (818) 569-3718

soles@atshtre.com
1015 W. Isabel St

Burbank, CA 91 506

Tape & Disc
Manufacturing •.grIHiic Design • printing

highest quality
COMPLETE DESIGNED PACKAGES
LOWEST PRICES !

J

CD OOOKLET aYj-CARD'pniNTlNG

Callfor n custom quote.

1-800-989-4487
WWW.MIOWESTOISC.COM

DRT Mastering

Fat, Slammin'
Radio-ready sound
TOT Toil. »— «m«OTccom

CD & CASSETTE
MANUFACTURING

Serving the country with
over ?$ yean of experience.

The Southwest*s premiere
full-service manufacturing facility!

PRIHTINC • GRAPHIC DESIGN • BLANK CASSETTES

DIGITAL MASTERING I EDITING • ONE Off CD RS

MAIL KiADY MCMCES.' CALL fQS fflff CATALOG!

DUPLICATION/
REPLICATION

DUPLICATION/REPLICATION

Dlll-RSM
Full Services For Electronic Media

MASTERING
REPLICATION
PRINTING

• CD-ROM One-OKs: Some Do/ - On Site

• 2000 CD-R Duplicotion: Hex) Doy On Site

• Video Compression: BetoSP 4 VHS to AVI,

QuickTime, MPEGl S MPEG2: On Site

• Audio & DVD Mastering Suites: On Site

•DVD-R Disc Duplicotion: On Site

• Audio Archival Restoration with CEDAR *

• Personal/zed Service: Oulta Sigh)!

800-815-3444
In New York City roll 212-730-2111

On tin web: www.dl9iroa1.u1l1

BEST QUALITY-LOWEST PRICES!
Warner Media - CDs: $.54 ea.

Creative Sound

(©) (800) 323-PACK

http://csoundcorp.comH

1.000 bulk CDs

$670
2 colors on disc

1.000 rital-rudy CDs

$1,400
ptdnpivUB AIL RIMS, 4-osnel

4:'. aoohra* ;lrdai*r,i', 4 -i:>-«

IMPLOSION PUBLISHING INC. |
*a irm m:i*fr

ejttin. ' men CWtfl vm)

tats ran - »fl * tm pros1

| :! fa pnet 1st A tm samkn 1

|
6l" ltt ^t"

ONE-STOP
MANUFACTURING
• Cl> Replication

• \in\l Keloids (fltini iiiuMiiMi T)

• Cassettes

• (ii'iiphirs Design
• Super-Hot Mastering Studio

NEW- (It t- 1 )c in. i ml Color Printing

We make everyUiins iii-huiisc.

Besl Price, Best Service & Besl L)ualli\ ... period.

EUROPADISK LTD. (800)455-8555
Ma|or rrrda i iinis acreptnl hllp^'nnn.euro|tiMlisk.< <mi

1111 COPKRACfc

1111 $1499
iMrianSIStlCD PACKAGE: $975

INCLUDES:

• 0RIGINAD0N • 1 COLOR 1 PAGE BOOKLET M
AND KAY (A«D- - I COI0VC0

• JEWEL BOI 1 SHRINK JVIAJ" • QUICK IUUNMOUJI0

from your -vwl rnnV liL-n fontWi laecil
,

IN HOUSf (D. VMTl 1 USKTSI liPLKAlIBC I PACKMMC ^«9J

k IIKLUDES:

i 01ICIJUJION • 4 PACE I0OKIFT nit. 4 COLOtt COVER

1 (0101 BACK anil 4 COLOR JUT CARD •

< CO LABEI FILM A 2 COLOR LABEL IMPUNIIRG •

JEWEL BOI I SHRINK WRAP •QUICK lUKNAROUNO

J km flut/HM fMf)' tm fiw tmhe'i fatal

1 WM/T^) Ra ^nbo Records and Cassettes ~l
X^*' 1 738 Berkeley St. • Santa Monica,CA 9O404 • (310) 829-3476 *

Jim. Fin: l^J 10) 82B-876* -www • jmbuefiurdv luiii • ink, Q\i jmburi lurdi i.t-i
,

1

WORLD
itDVD &

nv£R S500 OF EXTRAS
fH€£ wllti every reroll

readu package

on Web page I

<Mj Barcode
3rd color or
door tray
Design kit

QUALITY
REPLICATIDN

I
Call today for a FREE catalog

(800) WAVE CD1
www.tti Irdwavomedla.com

We Anticipate Your Every Need

CD REPLICATION
Cassette Duplication

Graphic Design & Printing

Digital Editing & Mastering

I-800-527-9225
(7 1 6) 69 1 -761 1 • Fax (716) 691 -7732

COMPACT DISCS • 75 C EACH
IT'S A BETTER DEALlI Complete CD & Cassette Packages! |

3 "Add It Up" f CALL FOR QUOTE
Etftd Heaving irwni - Q^rd Icit OufBtS w • Oimpur* Cnaptiici

1 ,000 CDs 750.00

1 ,000 Jo~.IAV.op 300 00

1,000 2-Pg Book/Troy 240.00

$ 1,290.00

Ftxtmyttur CO-Rtod^MojNr %
Prim-faoay Film

NATIONAL TAPE}- DISC
1-800-874-4174

1 1 10-48lh Av.nu. North NoihvilL, IN 37209
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DUPLICATION/
REPLICATION

DISPLAY UNITS WANTED TO BUY

400 CD BOOKLETS in 2 SQ. FT.!
actual CD's kept in jewel boxes behind the counter.

Full line of counter wall and floor displays

Browser
DISPLAY SYSTEMS
CHICAGO ONE STOP, INC.

401 West Superior • Chicago IL 60610

Phone 312-822/0822- TrjIHre* 800-822/4410

PUBLISHINGWANTED
Independent publisher/investor seeks to acquire

full or partial equity interest in publishing

catalogs with existing revenue streams.

Allinquires held in confidence.

Please fax relevant information to 21 2-689-1 941

T-SHIRTS
WITH A

HUMAN BEING
^ ' QQREPLICATION

|:OASIS:|
J CD & CASSETTE |

DUPLICATION

1888)296-2747 -info@oasisCD.com

www.oasisCD.com
• ISO-9002-Certified Replication

• Fiee Radio Promotion & Distribution

"i? Call Toll Free 7?
877-OISC-USA
Feci the POWER ol Excellence

DI6ITRL F8RCE*
^•1? TOTAL CD.

Wm CD-ROM, DVD. 1

CASSETTE PRODUCTION

(212) 252-9300 In NVC

www.diqitalforce.com

.149 MADISON AVENUE NY, NYIOOK >

COMPL€T£ PACKAGES, READY-TO-GOI

• CD-Audio & CD-ROM Replication

• Pre-Mastering / Short-Run CD-R
• Vinyl Pressing 'Cassette Duplication

• Design/Film/Printing

MaxDisk
Call for free catalogue/custom quote!

I" 800 • 681* 0708
http://www.tnaxdisk.cotn

46PRODUCTIONS
HKK :r)Rs-S25n r'2.K.CDR*-!l425

SSJnOPl<WflHTHISAD
IrromtDoirOlK nwMtf hii luJt iCDRjewel bin

* iIfu pro-tingimCDluhcl. AJcl 1 1« lotmhci J ije 1 1 jI

ranter,f*3 fnnjiiil-ni mailcT OruVtimuil hi-pii-patd

Shipp>n|[Hi 1 ' - ; ' I

Tcl(W-0)K50-542A t-ttwil: inU>(a 4fip.e<im

Vtsii niir Web Page ill htlp://www,4fip.unn

MCKSItIGMFASHION
Worldwide Distributors ofLicensed:

ROCK, NOVELTY & POKE MON T'S.

STICKERS, PATCHES & FLAGS TOO!

Callfor afree price list/flyer (dealers only):

800-644-ROCK
(outside the U.S. - 520-443-0100)

bacstage@northlink.com

www.backstage-fashion.com

MUSIC MERCHANDISE

THE D.J AND MUSIC SOURCE SINCE 1975 WWW.rockandsoul.com

ROCK AND SOUL
462 7lh Ave., New York. N.Y. 10018 (212) 695-3953/ Fax (212) 564-5358

MUSIC DEPT DJS HEAVEN - THE LARGEST SELECTION Of IZVINYLLPs.
CD's and CASSETTES • DISCOUNT PRICES!

PHODJ DEPT. MIXERS AMPS • SAMPLERS .TURNTABLES* CARTRIDGES
EO s • DRUM MACHINES • SPEAKERS - CASES • MULTI-TRACKS

MUSIC MERCHANDISE INTERNET/WEB
SERVICES

BUY DIRECTANDSAVE!
While other people are raising Ihetr prices, we
arc slashing ours. Major label CD's, cassettes
and LP's as low as 50. Your choce from the

most extensive listings available. For free
catalog call (609> B9O-W00.

Fax (609) 890-0247 or write

Scorpio Music, Inc.
P.O.Box A Trenton. N.J. 08691-0020

•mall: coq3tonwn@aal.OOni

ii:H-"LPs • 12" « 45s
LTD. EO. 7" BOX SETS - Picture Discs -Color Vinyl

Torts ot current and hard-lo-tind titles at the

best prices ever! FREE CATALOGS

Wholesale only.

GOTHAM DISTRIBUTION CORP.
1-B00-4-GOTHAM FAX: (610) 649-0315

2324 Ha v erf or d Road • Arfmore. PA 19003

GETYOUR MUSIC
ONTHEWEB!

International webcast and

distribution website

now lookingfor

new artists and music

800-522-6148

www.hoilywoodmusic.com

/.MA( ilAKS, INC.
MUSIC MERCHANDISE One stop distributor for

posters, t-slwts. sticfcers, hats, heynngs. buttons,

incense, lights, jewelry, sunglasses, tapestnes,

and much more... We are a service based com-
pany with all of the latest merchandise available.

Get it all with just one caff...

NO MINIMUM. SAME DAY SHIPPING, dealers only

Attn: Indie& Unsigned Artist

Ch uck D 's Rapstation.com

launches a rap MP3 webpage.

Send CD or DAT to: Rapstation.com

16 W 19th St, NY. NY 10011

Submissions will notbe relumed.

Bysubmittingmatenai.youauthorize

Rapstationcomtopostyoursongs on the

Internetforfreedownlaod.

WE BUY CDs!
OPEN or SEALED • ANYQUANTITY • ANYGENRE

TOLL-FREE: (877) TURNITUP
e-mail: lnfo0turnitup.com

PUBLICITY
PHOTOS

PUBLICITY
LITHOGRAPHED CI HEA\

Q
B&W
8x10 s
500 - '80

1000 - "108
B&W

POSTCARDS
500 - '65.00

ma
CitMog ft Sample

t

i 'fQ -B67 E. Florida SI.. Suite BBA 1 J Spring! i«Wd. MO 65803
~H4J Toll Frw 1 -886-5?6-5336

11 ( Tl'R£S
www.abepictures.com

COMPUTER/
SOFTWARE

RecordTrak
inventory Management

Fof Record Stores

Hfc"-— 800-942-3008

Music Software Inc.

•Complete POS
Trhnltllh and One-Slop l)is(rihulcr>

•Royally Tracking

•Wcbsilv Uoi'li'ptncnt

; .1 .. ...i Kcportiny

Califorfree brochure: (8(10) 877- 1 634

14yean
Fxpcrii'm-e

no

jitk 888-222-4767 (toll free)

Fax (919) 828-4485
t-rrail SALES ilDCSOFT COM

WWW.IDCS0FT.COM* 1

The Computer and POS Solution
for the Music & Video Industry

gr young
(888)658-7100

•Chains 'Independents -One-Stops

WANTED TO BUY

TOPS PAID
For: Cd's, Lp's, Cassettes,

Video. DVD.

Call (201)567-461

4

Fax 201 -567-4288

"WE ARECASH BUYERSOF

UNWANTED LP's. CASSETTES OR CD's.

"Noquontity is too large

or small. Wepaythe freight. Call:

(609)890-6000

WE BUY!
CDs and VIDEOS

...ANY QUANTITY

• New or Used •

Send your list or call:

Phone:1-800-486-6782

Fax: 803-548-0125

email: ed.pernick@uavco.com

GoingOut ot Business?
DroppingYour Used Product?

Sellingyour Collection?

CASH for CDs-DVDs-Videos
Laserdiscs-Software-Audio Books

Scott Henderson, 520-881-1744, *110
e-mail: scotth@boohrnans.com

MUSIC MEMORABILIA
& USED CDsWANTED

Posters, record awards, prbmo
tchotschkies like shirts, pens, press re-

- [-:.:! ' ri.
,
- ! :,:. : C -M?, m

(773) 385-9790 or

e-mail: sam433@mcs.cooi

REACH OVER 200,000
RESPONSIVE READERS
EVERY WEEK CALL

BILLBOARD CLASSIFIED
TODAY

1 -800-390-1 489
OR

21 2-536-5058
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FOR SALE STORE SUPPLIES HELP WANTED

REDUCED BY SI, 150,000!-

RECORDING STUDIOS

2 Studios, 8 Business Offices

6.800+ Sq Ft Bldg.

Convenient LA Location.

Motivated Seller! ! S2.350.000.

CALL Mark@:
323-664-5766.

JD STORE EQUIPMENT SINCE
800-433-3543

Fax: 31 0-563-1 387 Email : jdstore<p>ixnetcom.com www.jdstore.com
Distribution from MD& CA Call for free 1 OO page catalog I

Display your VHS, DVD, CD, &Gen Merchandise
Slatwall, Metal, Wood, Acrylic, & Wire * Custom Fixtures & POP Displays

NEWTALENTWANTED
Entertainment Co. seeking Demo's
of Songwriters & Artists including

Spanish material to:

G r if in Holdings
127W2-1thSt.Stc.1G

NYC.NY10011.

STORE SUPPLIES HELP WANTED

New Alpha cassette holdets - 1 5 c

New Checkpoint dbl CO cases • 25c

BUY&SELLCDs

Boomerang CALL 520-977-3691

PROFESSIONAL
SERVICES

Need distribution& exposure?

Record label looking for artists to distribute S7

or sign. Have your music exposed up to

40.000 or more listeners worldwide on a dairy

basis. Enterour contest!

For lull details visit our website at:

www.optimumrecords.com

NEED PROMO& DISTRIBU T ION

BTH Records. national promotion & distribution

company w/ experience working w/ all leading

national crians (jazz, gospel 4 blues), can hew
you get into all major natcnai retail outlets.

Contact BTH Records: P.O. Box 761.

Pittsburgh, PA 15230-0761; CALL.
412-255-4006orFAX:412-355-0483

ATTN: LABELS & ARTISTS
Reputable LA company w: proven success

will shop your masters at MIDEM. FRANCE

{Jan 23-27. 2000} & beyond. ALL TYPES/

radio friendly ONLY For shop fees & terms

FAX: Sweethart Prod @ 310-652-6046 or

email: beijos4you@aot.coni

NOTICES/
ANNOUNCEMENTS

AUDIOTAPES
Notice is hereby given that PLATINUM
ISLANO STUDIOS can no longer store

any ol it's clients lapes. recorded

materials, or equipment. Please arrange

lor the retneval of any & all items stored at

Platinum island. Ail such tapes &
materials not picked up by 12.31,99 will

be discarded.

For further Info please
CONTACT 212-473 9497

PUBLICATIONS

FREE Guide to

Master Tape Preparation
Saves You Time and Money!

1-800-468-9353
www.dlscmahers.com/bb
lnfosdlscmakers.com

DISC MAKERS

SPECIALTY STORE SERVICES
CD-DVD Browsers
Modular Storage Cabinets
Video Merchandisers
P.O.P Displays
Custom & Stock Signs

CD Repair Systems
Security a Surveillance Systems
Free Store Planning

via Ship warm WMb . Sb Habla Eapanal

Call For Free 1 62 Page Idea Packed Catalog Ms* tor #732)

1-800-999 078G

DIVIDERCARDS
BUY DIRECT FROM MANUFACTURER

ALL SIZES AVAI LABLE

A-1 BESTPBODUCTS

1(800)359-5038

plastic:
DIVIDER CARDS

BLANK OR PRINTED

800-883-9104
MX MAJC* CttDiT CMOS ACCtPTEO

MULTIMEDIA MERCHANDISERS

BUSINESS
OPPORTUNITIES

CONCERTVENUE FACILITY

Established reputation, eicel.ent

location, soWl clientele. National,

regionalA local actssrxiwcased. 900 1000
capacity. Priced to sell. Turnkey operanor.

CALL: 727-587-0996 or

804-971-6140

AUDIO SUPPLIES

HELP WANTED

• BLANK HIGH BIAS CASSETTES FROM $ ,19 EA.

•CWS AS LOW AS |M EACH
• h -e MD, DAT, OPEN REEL A-DA'. VHS

•BASF- QUANTEGV MAXELL* SONY'TDK

• DUPLICATING EQUIPMENT

ASSISTANT, MUSIC
Artisan Entertainment is seeking a bright,

pro-active assistant for the Music De-

partment. Candidates should be com-
puter literate, able to multi-task, and have

excellent organizational skills. Back-
ground m muse and a college degree re-

quired. Marketing, business and/or legal

experience a plus.

Please FAX resume to: 31 0-255-3870

or email to: Resumes@artjssnent.com

ARTISANI
Equal Opportunity Employer

News Editor - Billboard Online

Billboard Online, Internet home of Billboard

magazine, seeks an experienced editor to

direct daily news & weekly feature cov-

erage for our popular music website Must

have strong editing S reporting skills & a

good understanding erf the music & Internet

businesses Supervisory exp & proven ad-

ministrative skills a must. Requires 4-5 yrs

professional journalism exp, preferably w/ a

news-oriented pub or website. NYC based

.

Send resume, two news-oriented clips &

cover letter w/ salary req uIrements to

DepL KS. Billboard Music Group

1 51 S Broadway, NYC, NY 10036

Equal OpportunityEmployer.

MARKETING EXECUTIVE
Familiar with various genres of music.

Start up W.C. based company. Self-

starter. Highly motivated, computer It-

erate. SEND resume to Box 9047,
Billboard Classified, 1515 Broadway,

NYC, NY 10036.

PROMOTIONEXECUTIVE
Familiar with various genres of music.

Start up W.C. based company. Self

Starter. Highty motivated. Computer liter-

ate SEND resume to Box 9048,
Billboard Classified, 1515 Broadway,

NYC, NY 10036

MUSIC SALES MANAGER
Unique opportunity to grow with a Boulder. CO based record label specializing in

spiritually-onented world music, We seek an experienced (minimum 5 years) sales

management professional with demonstrated skills in growing a music label through

mainstream independent and alternative distribution channels Responsibl'ties include:

selling new releases (6-8 per year), increasing catalog sales, organizing and managing
a large database of accounts, coordinating marketing and sales plans with distribution

reps and retailers, and significantly growing overall music sales. Ideal candidate will

possess entrepreneurial vision, commitment, superior sale/communication skills, and a
big heart. Relocation to the Boulder area a must. Compensation package com-
mensurate with experience. SEND resume to Human Resources

Sounds True
41 3 S. Arthur Ave, Louisville, CO 80027. Or FAX: 303-665-5292

EMAIL: HumanresourcM@soundsfLnje.com.Vlsitvvvtfw.aoundstrue.com

WORLD MUSIC PROMOTION & PUBLICITY
Allegro Media is looking to add a talented World Music Media Coordinator to join its

team for 2000. Those interested in the position must have previous World music and

publicity/promotion experience, be willing to relocate and must be available by De-

cember 30. 1999 Bilingual or trilingual a bonus! We offer a competitive wage,

health package, 401 (k), and commissions. Interested parties should send cover

letter, resume and salary history to:

Human Resources, Allegro Corporation

14134 NE Airport Way, Portland, OR 97230-3443

Attn: Media, FAX: 503-257-9061 , or Email: jody@allegro-music.com

ALLEGRO

ANapportions keptconfidential. Notetepttonecalts. pieasa A/legmismoqi&opportun/tyempioyGr

TalentWanted
Production/producer learn, Oceanvww En-

tertainment, seeks 4 ladies to audition for

original dance/pop group. Must be able to

sing, dance & captivate an audience. Re-

cording & touring will be forthcoming.

Audition will be in NewYork

.

Send tape, CD, photo & bio to:

Oceanview
Entertainment

PO Box 363, Long Beach, NY 11561

2 ASSTPROFESSORS
Tenure track: initial 2 yr appt. 2 full-time

persons w/ music industry experience;

teach recording industry or computer

assisted theory: studio &/or ensemble
performance.

See requirements: www.Oneonta.edu;

EEO/AA.

Women & minorities encouraged to

apply. Contact: Barstors@Oneonta.edu

or Fax: 607-436-2718

EXECUTIVEASSISTANT
NYC based, RED Distribution, is looking

tor an executive assistant. Must be profi-

cient in Lotus Notes & Excel, knowledga-

b r; in general corporate skills as well as

in the music business (label to retail).

Organization skills a must. At least 2-3

yrs experience Flexible hours and good

benefits,

FAX resume to: 21 2-337-5277

DIRECTOR, BUSINESS &
LEGALAFFAIRS

New York based entertainment

company seeks attorney with five

years music background (record

label). Excellent drafting skills re-

quired. Home video knowledge
helpful Please fax resume:

212-252-7640.

ROYALTYPROCESSOR
Music Publishing

International music publisher seeks expe-

rienced royalty processor for position in

their royalty department in New York, Pre-

vious musk; publishing royalty processing

experience is required Experience with

royalty processing software from Counter-

pointSystems ts highty desirable.

FAX resume to Human Resources at

212-779-7920oremail to:

74365.657@compuserve.com

BOOKKEEPER
This challenging position Is available for

dynamic & growing international record

company. Responsible tor ATP A7R, G/L.

& intercompany financial coordination.

Computer knowledge required. Must be

able to handle multi-task situations.

P leaseSEND resume to

:

Box 9046, Billboard Classified,

151 5 Broadway, NYC,NY 10036

FAX BILLBOARD AT 212-536-8864
REACH YOUR MUSIC COMMUNITY BILLBOARD MAGAZINE
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Update
CALENDAR

DECEMBER
Dec. 31. Artists For The New Millennium.

St Regis Hotel. Aspen, Colo. 610-667-0501.

JANUARY
Jan. 6-9. Consumer Electronics Show.

sponsored by the Electronic Industry Assn., Las

Vegas, www.cesweb.org.

Jan. 11. Songwriter Network Meeting, pre-

sented by the Songwriters' Hall of Fame and

the National Academy ol Popular Music. ASCAP.

New York. 212-957-9230.

Jan 12-15. International Assn. Of Jazz

Educators. Hyatt Regency Hotel and Louisiana

Superdome. New Orleans. 785-776-8744. E-

mail: info@iaje.org.

Jan. 23-27. MIDEM 2000. Palais des Fes-

tivals. Cannes. 33-01 -4 1-90-44-39. www.

midem com

Jan. 25. Songwriter Night, presented by the

Songwriters' Hall of Fame and the National

Academy of Popular Music. Makor. New York.

212-957-9230.

FEBRUARY
Feb. 3-6. NAMM 2000. presented by the

National Assn. of Music Merchants, Los Ange-

les Convention Center. Los Angeles, www.

namm.com.

Feb. 14-15. Conference On Digital Distri-

bution Of Music, Hotel Inter-Continental, Los

Angeles. 212-352-3220, ext. 224.

Feb. 21. 10th Annual MusiCares Person

Of The Year Tribute, Los Angeles. 310-201-

8816.

Feb. 22-24, Mobile Beat DJ Show And

Conference, Iropicana Hotel. Las Vegas. 716-

385-9920.

Feb. 23. 2000 Grammy Awards. Staples

Center, Los Angeles. 310-201-8816.

Feb. 25-27. Building A Songwriting Career

. . . Memphis Style, presented by the Song-

writers Guild Foundation in association with

the Songwriters Guild of America, Heartbreak

Hotel, Memphis. 615-329-1782.

Feb. 26, How To Start And Run Your Own

Record Label, New Yorker Hotel, New York.

212-688-3504.

GOOD WORKS

I OUCHED BY AN ANGEL:
"There's An Angel Watching You,"

an album produced by writer/musi-

cian Barry "Oh!" Goldstein, is a 12-

song compilation that benefits the

National Foundation for Children

with AIDS. The nondenominational

release emphasizes inspirational

songs over explicitly religious stan-

dards, and it features acts such as

Angela Workman, Aaron Paul,
Phoenix, and Laurell. Contact:

Barry Goldstein at 212-414-1766.

Charitable cafe: on Dec. 9,

the Los Angeles Hard Rock Cafe
held its monthly charity music
showcase, featuring performances
by Tony Luka, Joy The Bug, and
Ghetto Blaster. Proceeds benefit-

ed the Art of Elysium, a nonprofit

organization devoted to aiding ter-

minally ill children through philan-

thropy, and the Children's Hospital

of Los Angeles. Contact: Mali
Richlen at 323-692-9999, ext. 14.

eBay raised more than $6,000 for

the charity. Contact: Noa Jones at

323-953-9502.

PAISLEY BENEFITS: Arista/

Nashville country star Brad Paisley

headlined a Dec. 10 benefit concert

at Oklahoma City's Diamond Ball

Room. Proceeds for the show assist-

ed the Hopes and Dreams Founda-

tion of Oklahoma, a nonprofit orga-

nization for children with terminal

illnesses or life-threatening medical

conditions. Paisley also appeared at

the sixth annual "Christmas At
Sam's Place," held Dec. 12 at Nash-

ville's Ryman Auditorium, joining

Gary Chapman, Cindy Morgan, T.

Graham Brown, and Wes King in a

benefit for the Salvation Army's
Angel Tree program. Contact:

Allen Brown at 615-846-9116.

H OLIDAY SWEETS: The third

annual Sweet Relief Holiday Party

and Auction took place Dec. 7 at

Luna Park in Los Angeles. Frank
Black, Jonathan Richman, Maria
McKee, Van Dyke Parks, Michael
Cervis, Kris McKay, and Stan
Ridgway were among the per-

formers joining host Moon Unit

Zappa at the benefit. Also per-

forming was Victoria Williams,

who founded Sweet Relief five

years ago to provide financial assis-

tance to musicians with medical
conditions or age-related problems.

In addition to the silent auction at

Luna Park, an online auction on

Film Premiere Benefits RAINN. Warner Music Group and Steve Madden
recently sponsored the benefit premiere of "The War Zone" at New York's Beek-

man Theatre. Directed by Tim Roth. "The War Zone" tells the story of a seem-

ingly happy middle-class family living in the English countryside that is secretly

dealing with the incestuous relationship between the father and his 18-year-old

daughter. Proceeds from the event went to benefit the Rape. Abuse and Incest

National Network (RAINN). the nation's only toll-free hot line for victims of sexual

assault. Shown at the event, from left, are Scott Berkowitz, president of RAINN;

Ray Winstone, actor; Linda Moran. senior VP of group and external relations for

Warner Music Group; Lara Belmont, actor; Roth; Tori Amos, co-founder of

RAINN; Madden; and Vicky Germaise. senior VP of marketing for Warner Music

Group.

CHILD'S PLAY
(Continuedfrom page 57)

reached by the members ofveteran trio

Parachute Express, who celebrated

their 15th year together.

Rap made its way into children's

music years ago, via mostly white

artists, but 1999 saw two genuine hip-

hop crews, Sugar Hill Gang and Full

Force, get involved in kids' audio. The

former put out "Jump On It" on Kid

Rhino—with a guest appearance from

Grandmaster Melle Mel—and the lat-

ter Ls readyingan album for release by

independent Ndware Records.

TaKIN' CARE OF BUSINESS:
Koch Records wasn't the only grown-

up indie label to take the plunge into

kids' audio. Mammoth Records picked

up the coveted Teletubbies license after

the first Tubbies album was released

on Kid Rhino (it ranks at No. 24 on the

year-end Top Kid Audio chart). And
Putumayo World Music, the label spun

off six years ago by clothing manufac-

turer Putumayo, issued its initial kids'

release, "World Playground:A Musical

Adventure For Kids."

Established kids' labels showed their

mettle when itcame to promoting their

product in this challenging arena

—

challenging in that the most widely

used marketing tool in the grown-up

pop world, radio, Ls not a major factor

in the kids' world.

Lightyear Entertainment mounted

a regional sweepstakes with New7 York-

area Noodle Kidoodle stores to push all

four albums by its act the Broadway
Kids. The grand prize was an exclusive

performance for 200 audience mem-
bers by the group.

Montreal-based Kidzup arranged a

limited-time promotion with Wal-Mart

stores in the US. to promote four of its

audio titles. Music for Little People

enjoyed a 25% increase in sales over

1998 due to its aggressive promotion in

the educational market. The Children's

Group saw its CD-to-cassette ratio

swing from 30%-to-70% to 60%-to-

40%. And premier audiobook company

Listening Library landed the hottest

children's property on the planet next

to Pokemon, with its series based on the

enormously popular "Harry Potter"

books (Listening Library was subse-

quently purchased by Random House).

LoVE Y'OU LIVE: Kids' artists con-

tinued to tour mostly around their

respective regions, but several multi-

artist extravaganzas made splashes as

well. They included Kidstock, which

took place during the 1999 Woodstock

event; Pepsi Kid-Around; and Canadi-

an family mega-concert Kidapalooza,

which attracted some 10,000 moms,
dads, and kids to Toronto's Brampton

Sports Centre over Halloween week-

end. Plus, sterling kids' rock artist

Craig Taubman of Craig "N Co.

turned concert entrepreneur over the

summer, launching a series of live

shows in Los Angeles.

Las'VST WORD: Heading into the next

century and millennium (which really

doesn't happen until 2001), kids' audio

continues to thrive. We expect more
indie rock labels to come out with kids'

albums (a natural byproduct of what

happens wrhen label heads become par-

ents). We haven't seen the last of Poke-

mon by a long shot We're curious to see

what the next kids' craze will be. And
we can't be thankful enough for the

legions of children's artists who, even

though they can barely eke out a decent

living doing so, continue to deliver first-

rate music for kids.

CROSS-BORDER SUCCESSES
{Continuedfrom page !$)

about music merchants' fears over a

lack of communication from record

companies on their online plans.

That topic also occupied the minds
of leading European music retail

groups when they met at August's Pop-

Komm trade fair in Cologne, Germany.

While calling for a greater dialogue

with the record companies over Inter-

net strategies, Europe's retailers

were making moves of their own that

reflected a desire to bring together

the worlds of brick-and-mortar and

electronic retailing. Tower Records,

for example, opened the first two loca-

tions in July of its new store concept

Tower Express, in Weston-super-
Mare and Windsor, England.

Those towns are both of a size that

Would not support the chain's normal

MAJORS REGROUP AND SHUFFLE LEADING EXECS
(Continuedfrom page £9)

LIFELINES

BIRTHS

Boy, Gordon Morris, to Roberta L.

Korus and Stephen B. Ward, Nov. 2

in New York. Mother is an enter-

tainment attorney and counsel to

Sukin Law Group. Father is a music

technology instructor and composer.

for Europe, after European president

Manfred Zumkeller retired.

Sony Music gave a hint of its suc-

cession plan when, in January, Paul

Russell was upped from president to

chairman ofSony Music Europe. Sony

Music France president Paul-Rene
Alrjertini gained executive VP stripes

in September, taking responsibility for

continental Europe and the Germany/

Switzerland/Austria region.

EMI recognized the skills and expe-

rience of European president Rupert

Perry in September, naming him
senior VP of EMI Recorded Music,

reporting to Ken Berry. Taking
Perry's place as the head of EMI
Europe was Virgin veteran Charlie

Dimont who became the continent's

CEO Dimontwas previously seniorVP
of EMI International. The month
before that another EMI vet Helmut

Fest had bowed out after just over a

year as the major's VP of artist acqui-

sition for Europe.

The Universal team put in place

shortly before the end of 1998 re-

mained almost the same during the

year. After the departure of Rick Dob-

bis as PolyGram's continental Europe
president, Universal Music Interna-

tional (UMI) chairman/CEO Jorgen

Larsen took direct responsibility for

the continent. Monica Marin, previ-

ouslyVP ofmarketing for continental

Europe and the key advocate for

European repertoire within Poly-

Gram, became UMI's VP of interna-

tional marketing. dominic pride

superstore approach, but by iastalling

a string ofPCs in those outlets, Tower
claims to offer online access to some
850,000 music and video titles. Orders

are placed online in-store and deliv-

ered to customers within days.

Tower's multilingual European Weh
site finally got off the ground during

the year, after a protracted birth, and

1999 also saw new sites launched in

Europe for HMV and Virgin.

Away from the brick-and-mortar

sector, in the UK and Germany Ama-
zon.com and bol.com added music to

their online offerings, and CDnow
opened a U.K.-based operation. The
most eye-catching online operator in

Europe was Boxman, which expanded
from ils Scandinavian base, ending the

year with sites running in Sweden,
Finland, Norway, Denmark, Germany,

the U.K., France, and the Netherlands.

While the Net proved to be a bone of

contention betwram labels and dealers,

it could also be a place for cooperation.

EMI U.K. launched a Web site,

pulse365.com, offering dealers up-to-

date information on releases and the

label's market. This underlined the

plea ofEMI Records U.K & Eire pres-

ident/CEO Tony Wadsworth for the

music industry to work as a whole to

preserve and increase the value of

music to the consumer, which surely

will be the challenge of the millennium.

Assistance m pivparvtg thit start/ was

provided by TomFerguson inLondon.
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98° 198 Times. The most-photographed act of the year at radio for 1999 is 98 ',

which spent the year touring the world, visiting radio outlets en masse, and

working its way up the charts. Past winners of this noble Programming section

honor include Olivia Newton-John and Jewel.

'Passing' On A Promotion. When WPLJ New York offered Victor Nevargic of

Clark, N.J., the chance to grab as much cash as he could in five minutes from

a vault containing $1 million, he became so enthused that he fainted four min-

utes and 20 seconds into his mission, Fortunately, paramedics declared

Nevargic OK within an hour, and WPU was kind enough to tally how much he

was nabbing every so many seconds and added $20,000 to his bounty. Pic-

tured, from left, are Nevargic and morning show co-hosts Scott Shannon and

Todd Pettengill.

Web Forces Sea Change At Radio
Growing Corporate Presence Also Affects Market Ratings
BY CHUCK TAYLOR
NEW YORK—Things just ain't the

same.

Over the course of 1999, the radio

industry felt growing pains in ways
it could never have imagined as few

as three years ago.

Foremost was the explosion of

Internet-only radio broadcasters,

whose free services allow users to

design their own playlists online,

share their formats with friends,

and create their own office and
home music outlets—all without
audio commercials.

More than 200 Internet-only com-

panies—like Spinner.com, Imagine-

radio.com, AtomicPop.com, and,

later, major players like AOL (which

purchased Spin-

ner.com) and
Yahoo! (which

bought Broadcast.com)—grew like

weeds in a rain forest over the Web,

bringing traditional radio its most
serious competitive threat since the

coming of television.

In fact, the blossoming of Internet

broadcasters forced a redefinition of

the term "radio," which now encom-

passes more than just a box with a

dial. Today, they come with key-

boards, too.

Behind this revolution, traditional

radio at last got a grip on the poten-

tial of the Internet. In years past,

while hundreds of stations launched

Web sites, they more often offered

static station resumes than addition-

al services that might keep users

coming back each day or week.

At the end of 1999, 1,406 U.S. sta-

tions are Webcasting, compared with

969 last year and just 497 in 1997,

according to BRS Media.

Certainly, the ever-growing cor-

porate demeanor of radio helped

move Internet presence forward.

Station trading continued at a dra-

matic pace in '99, topped by Clear

Channel Communications' October
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purchase ofAMFM for $23.5 billion.

In all, 1,641 stations have switched

hands this year, compared with 1,740

in '98 and a record 2,250 in '97, ac-

cording to B1A Companies.

But with the continuing corporate

culture of radio, an increase in bot-

tom-line pressure at individual sta-

tions translated into more commer-
cials packed into an hour than ever

before.

As a result, ratings in many major

markets began to show an erosion of

radio's younger base—the same
demographic that has quickly accli-

mated itself to the online arena.

According to a year-end report

from Duncan's American Radio,

since 1990, the radio audience has

shrunk 12%. At
the same time,

commercial loads

have doubled, certainly having an
impact on time spent listening.

In format trends, top 40 radio

came up at the year's end with its

best Arbitron book in five years,

while country began a gentle as-

cent after a couple of years going

south. Spanish-language radio

grew in leaps and bounds, AC was
slightly down, and modern, main-

stream, and classic rock all held

their own.

R&B oldies, and its blossoming

.lammin' Oldies niche, became the

format to watch this year, as its

blend of pop-based R&B hits from
the last three decades demonstrat-

ed true earnings potential. Jimmy
de Castro, president of AMFM,
which owns 11 R&B oldies outlets,

said earlier this year that its outlets

rose 20% in the summer Arbitrons,

while cash flow had jumped 80%
year-to-date.

Next year will bring more
changes to the landscape with the

dawn of XM and Sirius, the two
satellite radio companies due to

launch next December. Each will

offer 100 channels of music and talk

programming without commercials

or DJ chatter for $9.95 a month. For
the first time, traditional broadcast-

ers will be faced with a serious chal-

lenge to their most coveted core: in-

car listening.

THE •TOP* STORIES

• Wel>casting Became Buzzword
Of The Year As Traditional Radio

Finally Grasped Potential ( II' The
Internet. But Yahoo!, America
Online. And Online-Only Stations

Got In On The Game, ( hanging
The Very Definition Of "Radio."

• Despite Predictions Industry

Was Facing Buyout Slowdown,
Merger Mania Continued At For-

vent Triple-Digit Million-Dollar

Pace, Further Consolidating

Number Of Superpowers.

•Increasing Numbers Of Ads On
Commercial Radio Stations Drew
Harsh Reaction As Listeners 12-

21 Began Tuning Out In Droves,

• Radio Groups Courted Wall
Street Like Trick-Or-Treaters,

As IPO Became Svnonvmous
With FM And AM.

'

• Federal Communications Coin-

mission Chairman's Low-Power
FM Plan Would Open Up Hun-
dreds Of Spots On The .Spectrum

For Community Stations. Nearly

Evervone Else H.is Another Idea:

No.

•Jamrnin' Oldies Became New
Retro Format Of Choice To Close

Decade. By Year's End. More
Than 100 Such Stations Were
Showing Ultimate Payoff: Rat-

ings.
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Adult Contemporary
* io

TITLE
IMPRINT & ill H - M >' if LABEL

ARTIST

CD 2 3 11
1 KNEW 1 LOVED YOU SAVAGE GARDEN

1 wee* al No 1

CD THAT'S THE WAY IT 15

550 MU5:: ALBUM 'Ml 550 WORK t

: i J'.: ill

3 4 1 33
1 WANT IT THAT WAY
JIVE ALBUM CUT t

BACKSTREET BOYS

4 3 2 19
MUSIC OF MY HEART 'N SYNC & GLORIA ESTEFAN
MIRAWAA 79iiStPIC '

5 7 21
SHE'S ALL 1 EVER HAD RICKY MARTIN

CD 9 15
AMAZED
li'JA <HL'V CUT t

LONESTAR

7 27
1 COULD NOT ASK FOR MORE
LAVA ALBUM LUl ATLAVlL t

rnv.iN Mr .'.in

8 5 6 17
1 DO (CHERISH YOU) 98 DEGREES

9 8 36
YOU'LL BE IN MY HEART
•VALT [.::'.:» H<< .

-

PHIL COLLINS

(D 12 17 5
STRANGERS LIKE ME
.'.'ALT f""V 7

PHIL COLLINS

u 10 34
THE HARDEST THING
UNIVERSAL t

98 DEGREES

—^m AlRPOWER

QD 21 I
AULO LANG SYNE
A^r.TA Al B-JM C

"
KENNY G

13 11 I] 34
1 WILL REMEMBER YOU (LIVE) SARAH MCIACHI.AN

H 13 12 40
KISS ME SIXPENCE NONE THE RICHER
SQUINT 79101,'COUJMBIA t

lb 17 13 58
ANGEL SARAH MCLACHLAN

16 14 15 102
TRULY MADLY DEEPLY SAVAGE GARDEN

17 16 19 13
MAN! 1 FEEL LIKE A WOMAN! SHANIA TWAIN

11 19 16 52
IGOD MUST HAVE SPENT) A LITTLE MORE TIME ON YOU N SYNC

19 18 20 L!
FROM THIS MOMENT ON SHANIA TWAIN

20 15 18 44
BELIEVE
WARNER BROS 171 19*

CHER

QD 23 a
SN'OOTH SANTANA FEATURING ROB THOMAS
ARISTA 137181

QD : i

YOUR LOVE JIM BRICKMAN FEAT. MICHELLE WRIGHT
/. MJMAW HkL ALBUM CUT

23 14 19
BLUE EYES BLUE

": -

ERIC CLAPTON

24 z: 25
SOMETIMES
JIVE ALBUM CUT T

BRITNEY SPEARS

QD 28 6
THERE SHE GOES ^ SIXPENCE NONE THE RICHER

Adult Top 40

i 1 1 25
SMOOTH SANTANA FEATURING ROB THOMAS
'. L.'s : :

- t LuaMWatNo. I

2 21
MEET VIRGINIA
AWARE ALBUM CUKOLUM3IA 1

TRAIN

3 4 4 21
BLACK BALLOON GOO GOO DOLLS

4 5 3
SOMEDAY SUGAR RAY

5 3 2 34
SHE'S SO HIGH TAL BACHMAN

CD 9 10 9
THEN THE MORNING COMES SMASH MOUTH

7 6 7 37
OUT OF MY HEAD FASTBALL

8 8 8 22
STEAL MY SUNSHINE
..OS' AI-.;M ISC INT.-RA-. ' - ",',..,- = .

-
LEN

9 7 6 18
MAMBO NO. 5 (A LITTLE BIT OF...) LOU BEGA

10 12 14 10
1 KNEW 1 LOVED YOU SAVAGE GARDEN

11 10 J 20
THERE SHE GOES SIXPENCE NONE THE RICHER
:.'v J

'.! L1L".I6A ALBUM CUT E(U *

QD 14 15 9
HANGINAROUND
DOC ALBUM CUT;INTE^CC =E 1

COUNTING CROWS

QD 13 13 11
L.A. SONG
143/LAVA S45A7.ATLANTIC t

3ET- HAR1

14 12 11 32
ALL STAR
'Ur>SLL-- A-B.M 5LJ'lLl6A_' . t

SMASH MOUTH

QD 12
BRAND NEW DAY STING

16 : 12 11
ICE CREAM (LIVE) SARAH MCLACHLAN

1 AlRPOWER

QD 20 21 5
THE GREAT BEYOND R.E.M.

18 17 19 I:
SLIDE GOO GOO DOLLS

QD 19 24
LEARN TO FLY FOO FIGHTERS

m AlRPOWER

QD 24 25 6
1 NEED TO KNOW
COLUMBIA 79250 f

MARC ANTHONY

QD 22 22 13
ANGELS ROBBIE WILLIAMS

QD 23 23 6
THAT'S THE WAY IT IS CELINE DION

23 ?1 18 26
SCAR TISSUE RED HOT CHILI PEPPERS

QD 27 3( 3
TAKE A PICTURE FILTER

25 18 16 15
ANGELS WOULD FALL MELISSA ETHERIDGE

tofl 1> 1< n>*TiH>l "II 1
"1

1 M 'n II I
! 'j Kli' :-Jtr' U.'l'<

...
. ...

Radio

Radio Treads: The Web, Martin, Dion, Black

P R O G R A

tfCMrtflV

BY CHUCK TAYLOR
NEW YORK—The year in radio

isn't all about business and initial

public offerings—what fun would
that be? Here are some of the trends

and happenings that further shaped

the broadcasting landscape in 1999.

How do you spell that? Writing

Billboard's first encompassing story

on radio Webcasting in May, I was up
to my fingers in a novel new trend.

In attempting to contact the CEOs
of some of the nation's top Internet

broadcasters around the country,

most preferred to communicate not

over the telephone—but via E-mail.

Naturally. Not only do these guys

recognize the wave of the future,

they're i-scribing to it.

Livin' la vida radio: In May, with

his monstrous radio hit "Livin' La
Vida Loca," Ricky Martin became
the first artist ever to top four Bill-

board singles charts: the Hot 100,

Top 40 Tracks, Hot Latin Tracks, and

Hot Dance Music/Maxi-Singles Sales.

His eponymous album, meanwhile,

rang the No. 1 bell on The Billboard

200 the same week, transforming the

vivacious performer into the best-

selling Latin artist in history.

One good turn . . . Martin's radio

success not only rapidly turned him
into a superstar but helped fuel the

biggest top 40 trend of the year: the

Latin revolution. Thanks to his suc-

cess, a string of Latin smashes fol-

lowed from the likes of Marc Antho-

ny, Enrique Iglesias, and Jennifer

Lopez, plus Carlos Santana's return.

AC-Dion: In March, Cumulus'
102.9 Klamath Falls, Ore., pulled a

stunt as Celine 102.9, the world's

only all-Celine Dion radio station. It

flipped March 30 to mainstream AC
as 102.9 KISS-FM. Isn't that kind of

the same thing?

"Heavy" rock: Versatile act Col-

lective Soul not only spent 15 weeks

at No. 1 on mainstream rock radio but

also set a new record for the most
spins at rock radio with its kicking hit

"Heavy," with 6,100 total plays. That's

almost business as usual for this out-

fit, which, in the past, scored No. 1

rock hits of the year, with both

"Shine" and "December."

David and Goliath: In July,

Chancellor Media and Capstar
Broadcasting merged, creating what

was then the largest radio group in

the U.S., with 465 radio stations. But

that was liverwurst compared with

the deal that was to come five

months later, when Clear Channel
Communications and AMFM decid-

ed Oct. 4 to combine forces in a deal

valued at $23.5 billion.

The new company, which maintains

the Clear Channel name, boasted 830

stations in 187 U.S. markets—includ-

ing 47 of the top 50 markets—reach-

ing a reported 110 million listeners.

Clear Channel also holds two radio

networks, Premiere and AMFM
Radio Networks, and interests in

more than 240 international stations

in 32 countries; outdoor displays in 35

domestic and 29 international mar-

kets; 19 television stations; and a

media rep firm, Katz Media.

That should keep them busy, at

least until AOL or Microsoft makes a

bid on the company, an event that ana-

lysts say is probable in the future.

Radio rules: Because of those and

other landmark radio group mergers

this year, Thomson Financial Securi-

ties concluded that radio/TV mergers

led all other economic sectors in 1999

1 999* IN* REVIEW

in a monitor of company buyouts.

Best artist promo item for

radio: With the release of his new
"D'lectrified" album this fall, coun-

try singer/songwriter/producer

Clint Black sent out a videotape

about the making»of the project, fea-

turing a number of

the guest stars he

had hanging
around the studio.

Just to make sure

the recipient was
listening, it includ-

black ed in the first five

minutes an ex-

change where Black said with con-

cern, "There's a lot of people out

there who are telling the industry

about a record when it comes out.

You've got Chuck Taylor at Bill-

board," to which Waylon Jennings

replied, "The guy was a mechanic's

helper, and here he is with your
career in his hands. Clint, did you

ever think about sacking groceries?"

Nice ego stroke, huh?

The day the rock flipped over:

Radio's saddest moment of 1999 was
Sept. 13, when legendary album
rock outletWNEW New York—one
of the first FM progressive rock
signals—switched to "FM Talk

102.7, Talk You Can't Ignore."

Fielding calls from listeners, mid-

dayer Ralph Tortora took a call

from Billy Joel, who reminisced
with the jock about the impact of

the station on his life. The ailing sta-

tion ended its regime with Led Zep-

pelin's "Thank You," the Kinks'

"Better Days," and the Beatles'

"The End," which faded to the clos-

ing chord of "Day In The Life."

Against all odds: Long-lived pop

star Phil Collins showed he's still got

radio muscle, when his hit from Dis-

ney's "Tarzan," "You'll Be In My
Heart," spent a staggering 19 weeks

atop the AC chart

this summer and
fall. That tied the

record Celine Dion

set with her 1996

No. 1, "Because You

Loved Me," as the

longest-running
AC No. 1 in history.

This man is coluns

"Against All Odds"
(Continued nn -page 73)

*
%SCASH PAID 5**
FOR YOUR QUALITY CDs,
RECORDS & MEMORIBILIA
We have a constant requin

& Stock Collectibles from th

especially CD singles, 12" sin

Display Material, Certified /

Crew Items & Memoribili

ment for Promotional

: I960's to present day,

les, original LPs, Instore

wards, Press Kits, Tour
- we purchase most

major Pop, Dance, Rock & Metal artists or groups.

With 15 years of purchasing experience we can

assure discretion. We pay competitive prices in

CASH & will travel throughout North America,

Canada, Europe & Japan to view & buy

appropriate merchandise.

If you'd like more information or wish to make an

appointment with one of our worldwide
representatives please contact:

Peter Fenton
Phone: 702-804-9872 Fax: 702-804-9873

e-mail: USEsprit@compuserve.com
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981 1 West Charleston Blvd #2-300, Las Vegas, NV 891 17
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Top 40 Tracks
ti

is
TRACK TITLE ARTIST
1
U - —

i r-J T" PROMGTJOh LABEL

1 i 1 22
SMOOTH Mllki SANTANA FEATURING ROB THOMAS
ARrSTA

CD 2 2 16
BACK AT ONE BRIAN MCKNIGHT
MOTOWN

3 3 3 10
1 KNEW 1 LOVED YOU SAVAGE GARDEN
COLUMBIA

4 5 6 19
1 NEED TO KNOW MARC ANTHONY
COLUMBIA

5 4 4 12
WAITING FOR TONIGHT JENNIFER LOPEZ
WORK /550-WOnK

CD 10 14 i
WHAT A GIRL WANTS CHRISTINA AGUILERA
RCA

I 6 7 20
STEAL MY SUNSHINE LEN
WORK ,'bSO-WORK

CD 15 25 i
BLUE (DA BA DEE) EIFFEL 65
REPUBLIC .'UNIVERSAL

CD 8 10 12
BRING IT ALL TO ME BLAQUE
IRACK MASTERS .COLUMBIA

© 9 11 9
THEN THE MORNING COMES SMASH MOUTH
INTERSCOPE

ii 7 s 19
MAMBO NO. 5 (A LITTLE BIT OF...) LOU 8EGA
RCA

QD 12 IE 8
MY LOVE IS YOUR LOVE WHITNEY HOUSTON
ARISTA

13 11 8 30
WHERE MY GIRLS AT? 702
MOTOWN

14 13 15 13
MEET VIRGINIA TRAIN

AWARE .COLUMBIA

QD 16 20 8
1 WANNA LOVE YOU FOREVER JESSICA SIMPSON
COLUMBIA

16 14 9 27
UNPRETTY TIC

LAFACE /ARISTA

17 17 13 26
SOMEDAY SUGAR RAY
LAVA /ATLANTIC

11 19 21 25
BLACK BALLOON GOO GOO DOLLS
A'ARNLR BROS.

19 20 18 7
SHAKE YOUR BON-BON RICKY MARTIN
C2

© 23 26 6
HANGINAROUND COUNTING CROWS
DOC "INTERSCOPE

21 18 12 16
(YOU DRIVE ME) CRAZY BRITNEY SPFARS

JIVE

® 27 35 5
THAT'S THE WAY IT IS CELINE DION

550 MUSIC ,'550-WORK

QD 25 ?6 11
ANGELS ROBBIE WILLIAMS
CAPITOL

QD 28 34 4
RHYTHM DIVINE ENRIQUE IGLESIAS

INTERSCOPE

25 22 19 9
WILL 2K WILL SMITH FEATURING K-CI

COLUMBIA

© 26 29 9
SATISFY YOU PUFF DADDY FEATURING R. KELLY

BAD BOY .ARISTA

QD 31 30 12
BACK THAT THANG UP JUVENILE FEATURING MANNIE FRESH 1 UL WAYNE

CASH MONEY /UNIVERSAL

28 24 22 17
LARGER THAN LIFE BACKSTREET BOYS
-tVE

© 34 36 4
SEXUAL (LI DA Dl) AMBER
TOMMY BOY

30 30 24 13
AMERICAN WOMAN LENNY KRAVIT2
VIRGIN

QD 36 39 3
LEARN TO FLY FOO FIGHTERS

ROSWELL /RCA

32 3? 27 18
THERE SHE GOES SIXPENCE NONE THE RICHER
SQUINVELEKTRA/EEG

33 33 33 5
THE ROCKAFELLER SKANK FATBOY SLIM

SKINT/ASTRALWERKS /VIRGIN

34 29 23 17
HEARTBREAKER MARIAH CAREY FEATURING JAY-Z

COLUMBIA

® 39 2
GOT YOUR MONEY OU DIRTY BASTARD FEATURING KELIS

ELEKTRA -LEG

36 35 31 22
1 DO (CHERISH YOU) 98 DEGREES
UNIVERSAL

® NEW 1
THIS GIFT 98 DEGREES
UNIVERSAL

38 38 38 3
GIRL ON TV LEO

ARISTA

® RE-ENTRY 5
BUG A BOO DESTINY'S CHILD
COLUMBIA

® 40 37 3
LX SONG BETH HART

Radio
PROGRAMMING

Year-End Trophies: Clint Black's Love,

Beth Bart's Soul, Carole King's Thrills

Compiled from a national sample of airplay of Mainstream Top 40. Rhythmic Top 40 and Adult Top 40 stations

supplied Oy Broadcast Data Systems' Radio Track service. 223 Top 40 stations are electronically monitored 24
hours a day. 7 days a week. Songs are ranked by Audience Impressions. CD Tracks sfxjwing an increase in

Audience over the previous week. A record which has been on the chart for more than 20 weeks will not

recieve a bullet, even N it registers an increase in detections. Records below the top 20 are removed from the

chart after 26 weeks. 4' 1999. Billboard/BPI Communtations.

UOIN" TIME: The end of a year, a

decade, a century, a millennium.

Man, that's some pressure.

But what a fine year in music to

close the book on all four. Looking
over the past 51 issues of Billboard.

I discovered that there's still a thriv-

ing variety of genres making their

way onto radio. It wasn't all about

youth acts and the Latin pop explo-

sion, after all.

In the spirit of bringing forth the

best that 1999 sprung over the air,

here are some favorite recollections

of the year, as scoped through the

eyes and ears of AirWaves.

Best interview/radio song/new
artist: Bold in her statements and yet

hurting in her pained-jaguar vocals,

Atlantic Records' Beth Hart, in

"L.A. Song," undresses her soul

before the masses. The singer/song-

writer doesn't purport to know all the

answers but illustrates her smarts

through songs that conjure the

tumult in all of us.

This woman stunned me to silence

iluring our interview—that's not sup-

posed to happen—with her blunt,

gritty statements

of vulnerability: "I

was making an al-

bum to heal and
talk about family,

friends, God, the

demons, my addic-

tions. This was the

first time I w7as

hart willing to say just

what I thought and
not worry so much about how people

will judge me. I had nothing to lose,

so w hy not tell the truth?"

Favorite column of 1999: The
story of how Clint Black convinced

wife Lisa I [art man Black to sing

along on his 13th No. 1 country hit,

"When 1 Said I Do," a song about

commitment, surely demonstrated

the couple's own enduring romance.

But watching the pair together is the

greatest testament to marriage I've

seen in the public eye. No gray mat-

ter here: This is one shimmering
Black and white love affair.

Diss of the year: Outspoken
dance diva Amber expressed dis-

pleasure over the fact that on the

"Donny & Marie" show, co-host

Marie Osmond identified the

Tommy Boy artist's "Sexual" only

by its subtitle: "Li Da Di." "This is

a woman who is pregnant every sec-

ond week. What's that all about?"

Amber said. "Everybody's doing it,

you know? If I can

talk about sex,

hopefully it can be

seen as a normal
thing in a good and

responsible way."
,

Best male vocal

in an interview:
When Barry
White picked up white

the phone and said,

"Hi, Chuck," his signature boomier-

than-bass voice might as well have

been Zeus' call for me to ascend to

Olympus. Arid music, and it's no won-

der the candles-and-wine soul singer

has been around for 30-plus years.

Biggest thrill: Interviewing El-

ton John for a February piece on the

recording of his stage show "Aida"

was an inspiring expeiience for a guy
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by Chuck Taylor

who has listened to this man nearly

all of his life. What I expected to be a

terse, hasty interview turned out to

be a 30-minute conversation with
what felt like a familiar acquaintance.

John was charming, funny, and, yes,

campy. His quippiest line, about
recruiting a certain timeless singer

for the project: "If I could be a female

singer, I would want to be Tina."

Best artist quote: After a decade

of trying to break in the States,

Barenaked Ladies finally per-

formed the trick with "One Week" in

1998. But in June of this year, vocal-

ist/guitarist Steven Page was still

trying to figure out what the big deal

is: "It's not like anyone hits you with

a mallet or hands you a trophy and

brings out the dancing girls."

Man! I feel like a loser! After
working label Mercury Nashville for

a year and a half to set up a phoner

with Shania Twain to no avail, I

finally wrote a column on the hot

country/pop/AC artist without her,

instead talking solely to radio about

her profound success. Yeah, nice, but

that don't impress me much.

The "I Love Lucy" award: Life-

loving country redhead Jo Dee
Messina has the kind of laugh that

starts down deep, comes out like a

geyser, and is as infectious as her

steady stream of hits this year. But
on a serious note, she admitted that

she paid more than her share of dues

to reach the summit As a result, she

said, "every day is a reward."

Best radio quote: Speaking on

Beth Hart's "L.A. Song," Sonja
Jackson, music director of modern
adult WZZP Sacramento, Calif., sang

the artist's praises: "My philosophy

is that a good record makes me want
to kill someone or fuck someone.
When I heard this one, it made me
want to you-know-what"

Ageless diva award: Cyndi Lau-
per showed she's still got the mettle

with a triumphant remake of "Disco

Inferno." But she admitted in July

that she still gets a charge out of per-

forming the old ones. On her break-

through "Girls Just Want To Have

Fun," Miss Cyndi showed that there's

a serious side too: "It meant a lot to

people then. Now, there's a new gen-

eration of young women and girls

who listen to that song, which is pret-

ty remarkable. It freed people: I do

it because of what it meant."

Cool chick
award: Mercury's

Kim Richey is

among the most
down-to-earth art- p\V<*

ists in this indus-

try—she knows
how to relate to

people face to face

and through her richey

thought-provoking

music. "I just love sad songs, because

when you're feeling down, the last

thing you want is some cheery tune,"

she said in October. "You want some-

thing that feels like you do, so you
know you're not the only one in the

world that feels that way."

Journalist's worst nightmare: A
writer's gravest fear is recording an

artist interview and finding out that

technology has screwed you. When 1

was interviewing Savage Garden lead

Darren Hayes at Manhattan's Sony
Studios in August the batteries ofmy
portable tape recorder drained over

the course of a half-hour, leaving the

tape sounding like faint whispers in

the wind. Upon discovering the error,

Hayes smiled gently; said, "OK, so we
start over"; and had a mike patched to

a studio tape deck. Not only was I able

to keep my Diet Coke down, but I real-

ized that this man's heart goes beyond

those "truly, madly, deeply" lyrics.

Biggest thrill II: Legend Carole

King spoke to AirWaves in January,

casting a warm glow of humility and
grandeur across

the phone lines.

The timeless artist

professed that she

loves when other

artists record her

songs: "I still get a

big inner smile

when I hear a new
song of mine on the king

radio," she said.

"It's definitely different from hear-

ing one of the old ones." We'll take

'em all, Carole.

Hippest quote: Talking about her

cover of Elvis Presley's "In The
Ghetto," Elektra's heady Natalie
Merchant told AirWaves in June,
"Songs are like languages that die if

you don't revive them quickly."

Budding diva award: R&B pow-

erhouse Kelly Price began explain-

ing how she felt about her debut,

"Friend Of Mine," reaching No. 1 on

the R&B singles chart with drama
and aplomb: "It was a very emotional

day for me, representing the long,

hard struggle of getting to a place I

thought I never would. I cried and
cried." But things turned mirthful

when she finished with: "And honey,

I was wearing white. I had [makeup]

dripping all over my clothes."
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The members of Lit knew early on that music

was in their career cards, but that didn't make
it any easier for them to bust into the big time.

Vocalist A. Jay Popoff told The Modern Age earlier

this year, "It took a long time playing in an Orange
County [Calif.] warehouse, watching other bands

get plucked from the scene and get record deals,

before we even got close to the big time."

Eventually they did arrive, swooping onto radio

with "My Own Worst Enemy." Their tale of morn-
ing-after hindsight, with its pop chorus and hard

guitar, eventually became 1999's No. 1 modern
rock track. Popoff says, "Hearing this song on the

radio has made our families sleep easier."

Lit is one of many bands that topped modern

rock playlists that admittedly owe more to Slayer

than to the Smiths. Acts like Korn, Limp Bizkit,

Kid Rock, Rob Zombie, Marilyn Manson, Orgy,

Creed, Godsmack, Days Of The New, Buckcherry,

. a loiiK time
; in n ws»r«-

i, i] s i" . walchin);
i lit- r btanda K"*
i " < i • i <f deals'

—A. Joy Popoff, tit

Sevendust, Staind, and Metallica all contributed

to the hardening of the modern rock genre with

their fast, furious, and fervent creations.

"Half the people that play us hate us, but radio
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Mainstream Rock Tracks

M.
TRACK TITLE
ALBUM TITmjFANY)

ARTIST

mUJ 1

1 i 16

No. 1

HIGHER l4n.ki.INo CREED
WIND JP '

/*-<r\CD 3 4 4
NO LEAF CLOVER METALLICA

ELEKTRAEEG 1

3 2 2 13
LEARN TO FLY

IS NOTHING LEFT TO L05I

FOO FIGHTERS
ROSWEWRCA 1

4 4 3 14
THE CHEMICALS BETWEEN US BUSH

TRAUMA t

6 8 8
TAKE A PICTURE
TITLE RECORD

FILTER
REPRISE T

6 5 5 17
THE DOLPHIN'S CRY
THE DISTANCE TO HEHE

LIVE
RADIOACTIVE/MCA t

7 7 6 11
IN 2 DEEP KENNY WAYNE SHEPHERD BAND
LIVE ON GUM/REPRISE

10 10 11
RE ARRANGED

. . i '.OTHER
LIMP BI2KIT

FEJP/INTERSCOPE t

9 9 9 14
PUT YOUR LIGHTS ON SANTANA FEATURING EVERLAST
:;UPI "NATURAL ARISTA

UyJ 11 :5 7
FALLING AWAY FROM ME KORN

QD 12 13 21
MUDSHOVEL
DYSFUNCTION

SIAIND
FUPitLEKTRAEEG

'

(3D 13 14 11
GUERRILLA RADIO RAGE AGAINST THE MACHINE
IHI FJ-M'1! 0 ; EOS ANGELES F ' '

(13) 16 24 4
BREADLINE MEGADETH

CAPITOL

14 14 12 34
KEEP AWAY

v ~ -

GODSMACK
REPUBLIOVIMVEKSAl t

IS 15 1

1

9
FEAR THE VOICES
I.'

ALICE IN CHAINS
coll WBIA

IS 8 7 13
DOWN
NO 4

STONE TEMPLE PILOTS
ATLANTIC T

UD 18 18 6
VOODOO GODSMACK

18 17 16 10
AROUND THE WORLD
CALlTOftN CATION

RED HOT CHILI PEPPERS
WARNER BROS t

© 23 21 10
SHE'S GOT ISSUES
AMFHICANA

THE OFFSPRING
COLUMBIA t

20 21 22 7
KNOCK DOWN WALLS TONIC

21 20 23 12
PUSH IT

WILCONi DEATH TRIP

STATIC X
WARNER BROS, t

22 22 17 21
ENEMY DAYS OF THE NEW

OUTPOST'INTERSCOPE T

© 32 2
NOBODY'S REAL
TONIGHT THE STARS REVOLT!

POWERMAN 5000
DREAMWORKS t

24 25 2?
SIMON SAYS
FREAKS OF NATURE

DRAIN STH
*|- '.: [;.,(. \i.ii i p-

25 24 20 20
DENIAL
HOME

SEVENDUST
TVT |

26 2/ 25 25
SMOOTH SANTANA FEATURING ROB THOMAS
SUPERNATURAL ARISTA

'

QD 29 30 7
TRUE FRIENDS
LOUD GUITARS. BIG SUSPICIONS

SHANNON CURFMAN
POP SENSE. ARISTA

28 26 26 5
PREACHER MAN
I XI 01 lOREVER

LYNYRD SKYNYRD
CMC INTERNATIONAL

(3D NE1 1
ONLY GOD KNOWS WHY
DEVIL WITHOUT A CAUSE

KID ROCK
TOP DO:,;.v.' lVA'l AN! •

30 26 29 6
SUGAR
iVSTEM OF A DOWN

SYSTEM OF A DOWN
AMERICANAXLUMBIA t

QD 30 33 4
PARDON ME INCUBUS

IMMORTAL'EPC T

QD 33 36 3
OPEN YOUR EYES GUANO APES

QD 34 2
LIFE JACKET SIMON SAYS

34 31 28 16
PAPER SUN
EUPHORIA

DEF LEPPARD
MEKUE*' Li. ML.

35 36 2
ANYTHING THIRD EYE BLIND

EUHRKEG

36 35 31 25
WHEN WORLDS COLLIDE
TONIGHT THE STARS REVOLT!

POWERMAN 5000
DREAMWORKS t

37 38 40 6
HANGINAROUND COUNTING CROWS

Lo .IV:.-:. - t

38 39 52 18
COWBOY
DEVIL WITHOUT A CAUSE

KID ROCK
TOP DOGVLAWVATLANTIC t

QD NEW* 1
THE GREAT BEYOND
•WAN ON THE MOON' SOUNDTRACK

R.E.M.
'va::mk my-

40 re tmur 25
NOOKIE
SIGNIFICANT OTHER

LIMP BIZKIT
FUP/1NTERSCOPE t

Billboard

had to give the kids what they wanted," says Fred

Durst of Limp Bizkit. "Metal was bound to come
back. All of us grew up when rock was big, and it

put a wild hair up our butt that needed to come

out"
The Offspring, modern rock artist of the year

with four charted hits, likes it lively and loud. Red
Hot Chili Peppers even set a new record for most

weeks (16) at No. 1 on Modern Rock Tracks, top-

ping Marcy Playground's "Sex And Candy."

The Modern Age's personal favorites: "My
Favourite Game," the Cardigans; "Battle Flag,"

Lo Fidelity Allstars; "Stolen Car," Beth Orton;

"Prisoner Of Society," the Living End; and
"Ladyfingers," Luscious Jackson.
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CD 2 5 11
ALL THE SMALL THINGS
ENEMA OF THE STATE

No. 1

l««tall«. 1 BUNK IB?

2 1 4 12
REARRANGED LIMP 3I7KIT

3 4 2 14
THE CHEMICALS BETWEEN US BUSH
THE SCIENCE OF THINGS TRAUMA <

4 j 16
HIGHER
HI.'MN :'i,',v

CREED
WIND-UP t

5 5 3 13
LEARN TO FLY
THERE IS NOTHING LEFT TO LOSE

FOO FIGHTERS
ROSWELL.HCA t

(D g 11
TAKE A PICTURE FILTER

REPRISE 1

CD 7 7 11
GUERRILLA RADIO
-hi FLA" 1 i Ol tl!S ANSIS':

RAGE AGAINST THE MACHINE
EPIC T

CD 10 10 7
FALLING AWAY FROM ME
ISSUES

KORN
IF^MOHTAU'EPIC T

g g g u AROUND THE WORLD
:.. ::' ICATION

RED HOT CHILI PEPPERS
WARNER BROS t

10 9 17
THE DOLPHIN'S CRY
Tl

1 I. ::V.Ni.l In -11 PI

LIVE
RADIOACTIVEMCA *

11 12 9
ALIVE BEASTIE BOYS
BEASTiE BOYS ANThOLCGT "HE SOUND: OF SCIENCE GRAND "Oiai.capitoi t

{12) 16 14 6
THE GREAT BEYOND
MAN ON THE MOON

R.E.M.
WARNER BROS t

lljj 15 !d 12
LITTLE BLACK BACKPACK
NASTY UTILE THOUGHTS

STR0KE9
o.lLRRY UNIVERSAL t

19 29 4
INTO THE VOID NINE INCH NAILS

NOFHlNGINIIRSCOPt

15 14 16 17
MUDSHOVEL
DYSFUNCTION

STAIND
FUP'ELEATRA'EEG t

16 13 13 10
SHE'S GOT ISSUES
AMERICANA

THE OFFSPRING
COLUMBIA 1

|i
12 11 g

ANYTHING
BLUE

THIRD EYE BLIND
nitonA/H:;

\LoJ 21 24 7
PARDON ME INCUBUS

IMMORTALEPIC T

1Q19 17 2C 11
HANGINAROUND
THIS DESERT LIFE

COUNTING CROWS

20 22 22 8
FAST AS YOU CAN
WHEN THE PAWN...

FIONA APPLE
CLEAN SLATfj'550-WORK t

© 28 36 3
NO LEAF CLOVER
S&M

METALLICA
ELEKTRATEG f

22 24 21 10
SEXX LAWS
MIONITE VULTURES

BECK
EXjCANTERSCOPE t

© 29 31 4
EVERYTHING YOU WANT
EVERYTHING YOU WANT

VERTICAL HORIZON

24 23 19 18
COWBOY
DEVIL WITHOUT A CAUSE

KID ROCK
TOP DOG LAVA'ATLANTIC t

25 18 17 17
DO RIGHT
BRING YOUR OWN STEREO

JIMMIE'S CHICKEN SHACK
ROCKET/ISLAND I0JMG t

QD 35 2
MISERABLE
A PLACE IN THE SUN

LIT
RCA

27 25 23 13
PUT YOUR LIGHTS ON
SUPERNATURAL

SANTANA FEATURING EVERLAST

QD 38 2
NOBODY'S REAL POWERMAN 5000

DREAMWORKS

29 20 18 16
COME ORIGINAL
SOUNDSYSTEM

311
Mr.

-

QD NEW 1
ONLY GOD KNOWS WHY KID ROCK

TOP DOG-lAVAvATLANTlC

31 26 27 11
THEN THE MORNING COMES SMASH MOUTH
ASTRO LOUNGE NTERSCOPE T

32 27 25 7
SMOOTH
o IPERNATURAL

SANTANA FEATURING ROB THOMAS
ARISTA t

33 31 34 6
SUNBURN
SUNBURN

FUEL
550 MUSICSSO WORK

34 33 35 5
SUGAR
SYSTEM OF A DOWN

SYSTEM OF A DOWN
AMER'CANCOIUMBIA t

35 30 26 9
IT'S SATURDAY
SHAPESHIFTER

MARCY PLAYGROUND
CAPITOL t

36 34 32 10
KEEP AWAY GODSMACK

HlP.SLIl 01 t

QD 37 38 5
PUSH IT
UIOX'ION 01 MH -i:

I
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WARNER BROS t

31 32 28 14
DENIAL
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SEVENDUST
IVT t
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1 WALK ALONE
FEBRUARY SON
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QD NEW* 1
THE EVERLASTING GAZE THE SMASHING PUMPKINS
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RADIO TRENDS
(Continuedfrom imge 71)

no longer.

Salt of the earth: WKRQ (Q102)

Cincinnati hosted a promotion that

asked just how outrageous listeners

would get for tickets to an upcoming

Backstreet Boys concert. The win-

ner was a woman who consumed
almost two dozen worms whole.

She said they tasted like spaghet-

ti. That's funny. I always figured

they'd taste like chicken.

Broadcaster of the year: Entre-

preneur Mark Cuban, whose Broad-

cast.com redefined the meaning of

"radio." Not only did his Internet-

only station network help define the

potential of the new genre (drawing

50 million users a month), but it

caught the eye of Yahoo!, which pur-

chased the 4-year-old company.

What makes Cuban a true vision-

ary, however, is his view of Internet

radio as one fraction of the industry's

future: "This wasn't about creating

this lush jukebox for us," he says. "If

you're doingjust Internet radio, you

will fail. People won't accept audio-

only anymore. It has a great place in

the business, but the economics just

won't work."

Get over it: to those who proclaim

that radio programming is homoge-
nized. During the year, both Cher
and Santana—artists who have been

around for 25-plus years—earned

their biggest hits ever, with the No.

l's "Believe" and "Smooth," respec-

tively. There must be something to

this one-name artist, one-word song

titles thing. Hang on, Madonna, that

means your crowning achievement

should come in the year 2007.

Most photographed artist of

the year at radio: 98° demon-
strated its hot promotional streak

as more than 100 grin-and-bare-

it shots taken with radio folks

splashed across Billboard's radio

desk this year. Runner-up:
Christina Aguilera.

"Mambo No. 6": Hearing a gag-

gle of barely teen girls on the streets

of Manhattan singing Lou Bega's

"Mambo No. 5" with gusto charac-

terized one of those slice-of-life

moments where we realize just how
much music is a part of life's fabric.

That they had turned the lyric into

something a little too graphic for

these pages just barely altered its

impact.

DAB still MIA. One frustrating

trend that marked its 11th year in

1999: As digital competitors like

satellite radio and MP3 begin to

brighten the horizon, digital audio

broadcasting (DAB) is no closer to

becoming a reality in the U.S. than

it was five years ago. Unless DAB
proponents clean up their bureau-

cratic wranglings soon, traditional

radio broadcasters may find them-
selves left behind by other audio

media.
The hard knocks of being rich:

Victor Nevargic got to spend five

minutes unloading cash from a bank

vault when he won a contest at adult

top 40 WPLJ New York, but he

stopped short after grabbing
$79,606, having fainted four minutes

and 20 seconds through, and was
rushed to the hospital. Not only was
he A-OK to check out an hour later,

but WPLJ took pity and added an

extra §20,000 to his kitty for a grand

total of $100,000. Good thing Ed
McMahon didn't, stop by, huh?
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Mergers Reshuffled Industry,

Artists Turned Directors In '99

Everybody merge now!
Merger mania, the biggest business

trend of the 1990s, was clearly in

evidence this year as Viacom's dom-

inance of national music video net-

works became even more extensive.

In May, Viacom subsidiary MTV
Networks acquired the Box Music

Network as well as Internet com-

pany SonicNet. Later in the year,

Viacom announced that it was pur-

chasing CBS, thereby assuming
ownership ofCMT and TNN, both

CBS-owned cable networks.

Although immediate drastic

changes at these networks aren't

expected as a result of these acqui-

sitions, it ultimately results in less

competition and more power con-

centrated around one company.

LABEL CUTBACKS: January
wasn't a good month for most video

department staffers at the Univer-

sal/PolyGram labels, as

the majority of these

labels severely downsized

their video departments

following the Universal/

PolyGram merger. The
fallout from the merger
included artist roster

cuts, which resulted in a

dramatic decrease in vid-

eos from the two label

groups created after the

merger: Interscope/Gef-

fen/A&M and the Island/

Def Jam Music Group.

Meanwhile, music
video production compa-

nies continued to cope

with record company
cutbacks, with many production

companies
reporting that

it was difficult

to make profits from music video

work alone.

M ORE INTERNET VEN-
TURES: In March, MTV Net-

works appointed Fred Seibert
(MTV's first creative director and

former Hanna-Barbera Cartoons

president) to be president ofMTV
Networks Online. Then in August,

MTV Networks created MTVi, a

division focused on MTV Net-

works' Internet operations. Sei-

bert added the title of MTVi chair-

man, and former SonicNet
president Nicholas Butterworth

became president of MTVi.
Meanwhile, Launch Media

upped its stakes in the music video

business with its purchase of

MusicVideos.com; its partnership

with Los Angeles-based local

music show coalition the Red-Eye
Network; and its purchase of

Chicago-based cable TV produc-

tion company Made in Heaven
Entertainment, which produces

the Chicago modern rock program
"JBTV" Launch then added all of

these businesses to its Web site

(www.launch.com).

THE 'TOP 'STORIES

• Viacom Increases Domination

Of National Music Video Net-

works.

• Music Video Departments
Downsized By Universal/ Poly-

Gram Merger.

• MTV Networks Creates
MTVi Internet Division.

• Launch Media Expands Its

Music Video Ventures.

by Carta

Hay
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TREND WATCH: Hip-hop, R&B,
and pop videos continued to domi-

nate the heavy-rotation playlist at

MTV. And the audience for the

MTV Video Music Awards show
continued to grow: This

year's show was the

highest-rated for MTV,
and it broke the record

for the highest-rated

event on cable TV,

according to the channel.

Meanwhile, VHl's
playlist began to look

more like MTV's, with

VH1 starting to play

younger-audience acts

like Will Smith, Hole,

Foo Fighters, and Kid
Rock—whose music
VH1 wouldn't have

touched a few years ago.

The network's "VH1
Divas LiveW special

—

starring Tina Turner, Cher, Whit-

ney Houston,
and Brandy

—

became VHl's
highest-rated special to date.

CMT began to introduce more
longform programming with
shows like "Face The Music," and

the network announced plans to

launch a magazine in January
called CMT Country Music Today.

More people involved in the

music video industry also noticed

that there are stricter standards

for sex, drugs, and violence in

videos (compared with a few years

ago), based on a heightened sensi-

tivity on the part of programmers
as to how entertainment affects

young people.

The trend of music artists di-

recting videos continued in full

force, with Limp Bizkit's Fred
Durst, Beck, Dr. Dre, Clint

Black, Rob Zombie, Dwight
Yoakam, and Alanis Morissette

among those who took on the role

of video director.

And despite the skyrocketing

costs of videos for top-level acts,

Falboy Slim's low-budget "Praise

You" clip—which won several

awards in 1999—proved that a video

doesn't need a big budget or special

effects to get a lot of attention.

Billboard Video Monitor
THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD

14 hours daily

1899 9th Street NE,
Washington, D.C. 20018

i, None Of Ur Friends Business

2 Stsqo, Got To Get R
3 Notorious B.I.G., Dead Wrong
4 Mary J, Blige, Dee» inside

5 Lit' Wayne, Tha Block Is Hot
6 Brian McKnight, Hack At One
7 Donell Jones, U Know What's Up
8 Q-Tlp, Breathe & Stop
9 D'Angeto, Lett & Right

10 01' Dirty Bastard, Got Money
11 Kevon Edmonds, 24/7
12 Angre Stone, No More Rain
13 Ideal. Get Gone
14 Montell Jordan, Get It On Tonite

1 5 Mint Condition, II You Low Me
16 Dt, Dre, Still D.R.E.

17 Puff Daddy Feat R, Kelly, Satisfy You

18 Will Smith, Wilt ?K
19 Juvenile, U Understand
20 Jiy-Z feat feanw S*M a Ami, to II Apr
2 1 tauwint. R.L. Tyrcst. Cast. The bsa Man
22 112, Your Letter

23 lira, Stay The Night

24 Coko, Trillin'

25 Nas, Nash"adamu5
26 Method Man t Redman, Pa Rachwi dcr

27 D'angek). Untitled

28 Juvenile, Back That Thang Up
29 B.G., Biing Bling

30 Trade Spencer, SMI In My Heart

m NEW ONS —
DMX, What's My Name
LL Cool J. Shut 'Em Down
2Psc & The Outlawz, Baby Don't Cry
Trick Daddy, Boy
Ideal, Creep inn

Hot Boys. I Need A Hot Girl

Eastsidaz F.'Snocp Dogg. G'd Up
D'Angeto. Untitled (How Does it Feel)

arao
Continuous programming
2806 Opryland Dr..

NathvUlt. TN 37214

1 Faith Hill, Breathe

2 Brad Paisley, He Didn't Have To Be
3 LeAnn Rimes, Big Deal
4 Alan Jackson, Pop A Top
5 Tim McGraw. Something Like That

6 Reba McEntire. What Do You Say
7 Kenny Chesney, She Thinks My Tractor's Sexy

8 Randy Travis, * Man Arft Made 01 Stone

9 Clint Black, When I Said I Do
10 Barbra StreisanrWince Gill, II You Ever

11 Dixie Chicks, Cowboy Take Me Away
12 Toby Keith, How Do You Like Me Now
13 Lonestar, Smile
14 Andy Griggs, She's More
15 Shania Twain, Come On Over
16 Steve Wariner, I'm Already Taken
17 Sherrie Austin, Little Bird

'

18 John Michael Montgomery. Home To You
19 Cledus T Judd. Christ-Mas *

20 Chely Wnght. II Was 1

21 Mark Wilts, Back At One*
22 Brooks & Dunn. Beer Thirty *

23 Jo Dee Messina, Because You Love Me '

24 Shedatsy, Deck The Halls
*

25 Haraa>r«r« 6entrt. D>o> wy t Set Tre Foti
1

26 Jessica Andrews, Unbreakable Heart *

27 Tracy Lawrence, Lessons Learned *

28 Trace Adkirrs, Don't Lie *

29 Asleep At The Wheel. Cherokee Maiden

30 Jennifer Day, The Fun 01 Your Love
31 Alecta Elliott, I'm D«gln' It

32 Sttedaisy. This Woman Needs
33 Gary Allan, Smoke Rings In The Dark

34 Anne Murray, Let There Be Love
35 Keith Urban, It's A Love Thing

36 Phil Vassar, Cartene

37 Kenny Rogers, Buy Me A Rose
38 Ty Herndon. Steam
39 Steve Hory. Don't Make Me Beg
40 Martina McBride, I Love You
41 Vixt Gil, Have Yourself A Merry bttle

42 Kathy Mattea. Mary, Did You Know?
43 George Jones. The CokJ Hard Truth

44 Clay Walker, Uve, Laugh, Love
45 Deana Carter, Once Upon A December
46 Simmy Kershaw, Chnsimas Tire's A CornW

47 John Berry, 0 Holy N grit

48 Lorrie Morgan, My Favorite Things

49 Larl White. White Christmas

50 Alan Jackson, The Angels Cried

* Indicates Hot Shots

Chake Tennison. Just Because She Lrres There

The Mavericks, Here Comes My Baby
Trisha Yearwood, You're Where I Belong

Continuous programming
1515 Broadway. NY. NY 10036

1 Christina Aguriera, What A Girl Wants
2 98 Degrees. This Gift

3 Bllnh-182, All The Small Things
4 Destiny's Child, Bug A Boo
5 Limp feM FtaL Mrthod Man, \ 2 GMtw ttaw

6 Kom, Falling Away From Me
7 Kid Rock. Only God Knows Why
8 Jay-Z Feat. Beanie Slgd t> Ami, Do It Ag

9 Juvenile, Back That Thong Up
10 Beck, Se» Laws
1 1 Mandy Moore, Candy
12 Bush. Chemicals Between Us
13 Foo Fighters, Learn To Fly

14 Sheryl Crow. Hirt Gats The NeisKCTtwod

1 5 Guns H' Roses, WeCome id The Jungle

16 Backstreet Boys, Larger Than Lite

17 Dr. Dre, Still O R E.

18 Putt Daddy Feat- R. Kelly. Satsty You

1 9 Rate Against The Machine, Guerrilla Radio

20 Public Enemy, Fight The Power
21 Paula Abdul, Straight Up
22 Aerosmith, Jame s Got A Gun
23 Janet. Rhythm Nation

24 Adam Ant, Goody Two Shoes
25 Def Leopard, ^di,- Soto Suga' On Me
26 Golden Earring. Twilight Zone
27 Bon Jovi, Wanted Dead Or Alrve

28 Band Aid. Do They Knot/ h's Christmas'

29 Tom Petty I The Heartbreakerc, Doit Come..

30 Hammer, U Can't Touch This

31 C I C kkruc Factory, Gorry Maif fa. S**a!

32 The Cure, Close To Me
33 Madonna, Lucky Star

34 ZZ Top, Gimme All Your Levin
1

35 Guns N' Roses, November Ram
36 David Lee Roth, Jus) A Gigolo/1 Ain't..

37 Godley & Creme. C'y

38 Devo, Whip It

39 Madness, Our House
40 Method Man Feat. Mary J. Blige. PU Be
41 Alanis Morissette, Ironic

42 Fiona Apple, Criminal

43 Chemical Brothers, Setting Sun
44 Lauryn Hill. Everything Is Everything

45 Fatboy Slim, Praise You
46 Goo Goo Dolls, H ack Balloon

47 01' Dirty Bastard, Got Your Money
48 Metalfka. No Leaf Clover

49 Metalltca, One
50 Michael Jackson. Billie Jean

" Indicates MTV Exclusive

1 NEW ONS »*

No New Ons This Week

Continuous programming
1515 Broadway, NY, NY 10036

1 Brian McKnighi, Back At One
2 Jennifer Lopez, Waiting For Tonight

3 Lou Bega, Mambo No, 5
4 Santana Feat. Rob Thomas, Smooth
5 Lenny Kravrtz, American Woman
6 Celine Dion, That's The Way tt Is

7 Filter, Take A Picture

8 Macy Gray, I Try

9 TLC, Unpretty

1 0 Foo Fighters, Learn To Fly

1 1 Ricky Martin, Shake Your Bon-Bon
12 Beck. Sew Laws
13 Train. Meet Virginia

14 Savage Garden. I Knew I Loved You
15 Counting Crows, Hanginaround
16 Sting. Brand New Day
17 Whitney Houston, My Love Is Your Love

18 Maruh Carey. Thank God I Found You
19 Smash Mouth, Then The Morning Comes
20 Christina Agullera, YVhil A Girl Wants
21 Puff Daddy Feat. Maria Vfiunt, Best Frie

22 Sheryl Cro», ''<tt* Gees T*ie Ne»iJ"c©mood

23 Ricky Martin. Liv>n' La Vida Loca
24 Lenny Kravrtz, Fly Away
25 R.E.M.. The Great Beyond
26 WIN Smith, Will 2K
27 Melissa Etheridge. Angels Would Fall

28 Eurythmlc*. He*e Comes The Rain Again

29 Alanis MoniMrttt. [ i.i' . .V:iu
I l

J.- BOOd
30 Backstreet Boys, I Want It That Way
31 Robbie Williams. Angels

32 Fatboy Slim. The Roc atelier Skank
33 Belh Hart. L A Souk
34 Marc Anthony, I Need To Know
35 Eurythmlcs, 1 7 Again
36 Red Hot Chili Peppers, Scar Tissue

37 Sugar Ray, Someday
38 Enrique Iglesias, Rhythm Divine

39 Natalie ImbrueIn Tom
40 Christina Agullera, Genie In A Bottle

41 Fiona Apple. Fast As You Can
42 Jennifer Loom, II You Had My Love
43 Tina Turner, When Tr-e Heartache Is Over

44 Goo Goo Dolls, I lis

45 Kid Rock. Only God Knows Why
46 Celine Dion, My Heart Will Go On
47 Smash Mouth. All Star

48 TLC, No Scrubs

49 Len, Steal My Sunshine
50 Metallka, One

^ NEW ONS —

Jennifer Lopez, Feelin' So Good
Kenny G, Auk) Lane Syne
D'Angeto, Untitled (How Does It Feel)

Hole, Be A Man
Joy Enriquez, How Can I Not Love You

THE CLIP LIST A SAMPLING OF PLAYLISTS SUBMITTED BY
NATIONAL A LOCAL MUSIC VIDEO OUTLETS FOR
THE WEEK ENDING DECEMBER 25. 1999.

Continuous programming

1221 Collins Ave

Miami Beach, FL 33139

BOX TOPS

Gtnuwine, None 01 Ur Friends Business

Puff Daddy. My Best Friend

LFO, Girl On TV
Rakim, When I Be On The MIc

Juvenile, Back That Thang Up
The Notorious B.I.G.. Dead Wrong
J-Shin. One Night Stand

Ja Rule, How Many Wanna
Ul' Wayne, Tha Block Is Hot
Whitney Houston, I learned From The Best

Blaque. Bring It All To Me
Methods Of Mayhem. Get Naked
Missy -Misdemeanor* Elliott, Hot Boyz IRemu}

Dr. Dre, Still D R E

ke Cube, You Can Do It

Q-Tip, Breathe & Stop

Kom, Falling Away From Me
Marilyn Manson, Astonishing Panorama
Lmp BuJut Feat, Method Man.nl 2 Getter How

112, Your Letter

Britney Spears, (You Drive Me) Crazy

Deborah Cox Wrm R.L, We Cant Be Friends

Will Smhth, Will 2K
Destiny's Child, Bug A Boo
M2M, Don't Say You Love Me
1 12, Love You Like I Did

DMX, No Love For Me
Beck, Sew Laws

NEW

50 Cent, Ya Lrfes On The Line

59 Times The Pain. Turn At 25th

DMX. What's My Name
Eve, Love Is Blind

Gay Dad, Joy

Kid Rock. Only God Knows Why
Kitbe, Brackish

Lou Bega, Tricky, Tricky

Nobody's Angel, It You Wanna Dance
POD., Southtown

0\2
Continuous programming
1515 Broadway
New York, NY 10036

NEW

Brf Naked, Twitch

D'Angeto, Left & Right

Buzzcocks, Thunder Of Hearts

Incubus, Pardon Me
Llama Farmers

, Get The Keys & Go
Aimee Mann. Save Me
Sy Smith, Gladly

Prince, The Greatest Romance Ever Sotd

DMX, What's My Name
Juvenile, U Understand

Eve FeaL Faith Evans, Love Is Blind

Basement Jan, Rendezvous
Creed, What If

Continuous programming

299 Queen St West
Toronto. Onatario M5V2Z5

Matthew Good Band. Load Me Up
Bliss, Butterflies

Dr. Dm. Still D.R.E.

Our Lady Peace. One Man Army
Limp Brifcit. Re-arranged

Backstreet Boys, Larger Than Life

Jennifer Lopez, Waiting For Tonight

Chocieir, Let's Ride

Foo Fighters, Learn To Fry

Rage Against The Machine, Guerrilla Radio

Rkky Martin, Shake Your Eton Bon
Matthew Good Band, Hello Time Bomb
Will Smith, WIN 2K
Kom. Falling Away From Me
Lou Bega. Mambo No. 5

The Tea Party, The Messenger

Live, The Dolphin's Cry

Chental Krevtazuk, Before You
Eiffel 65, Blue (Da 8a Dee)

Bfink-182, All The Small Things

ieljrope]

Continuous programming
Hawley Crescent

London NW18TT

R. Kelly, If I Couk) Turn Back The Hands.

.

Will Smith, Will 2K
Puff Daddy Feat R. Kelly. Satisfy You

Red Hot Cn.ll Peppers, Around The World

Rofcbw William*, irs Only Us/She's The One
Lauryn Hill, Turn Your Lights Down Low
Destiny's Child, Bug-A-Boo
Macy Gray, I Try

Fhre, Keep On Movin'

Skunk Anensie, You'll Follow Me Down
Anouk, R U Kiddmg
Live, The Dolphin's Cry

The Cons, Radio

Whitney Houston, I Lea-ned From The Best

Jennifer Lopez, Waiting For Tonight

Alice Deejay, Back In My Life

Britney Spears, Bom To Make You Happy

Westtift. I Have A OreanvSeasons In The Sun

Artful Dodger, Rewind
Melame C. Normem Star

College
Television
Network

24 hours dally

32 E 57th Street

Naw York, NY 10022

NEW

Lauryn HRI, Turn Your Lights Down Low
Fitter, Take A Picture

Metallica, No Leaf Clover

R.E.M., The Great Beyond
Stroke 9, Little Black Backpack
Beck, Sexx Laws
Coko, Trfflln'

Eiffel 65. Blue (Da Ba Dee)

Evertast, So Long
Garbage, The World Is Not Enough
Puff Daddy. My Best Friend

Lou Bega, Tricky. Tricky

Pvwerman 2000, Nobody's Real

The Mavericks. Things I Cannot Change
The Promise Ring, Emergency, Emergency

jbV
Three hours weekly

216 W Ohio

Chicago, IL 60610

Dope, Debonair

Powerman 2000, Nobody's Real

Lo Fidelity Allstars, Blisters On My Brain

Incubus, Pardon Me
Gay Dad. Joy

Kom, Falling Away From Me
Filter. Take A Picture

Blur, No Distance To Run
Beastie Boys, Alive

Snapcase, Caboose
Marcy Playground, It's Saturday

Ben Harper, Bom To Shine

Apollo Four Forty, Stop The Rock
Pennywise. Alien

Beck. Seu Laws
The Wlseguys, Ooh La La

1/2 -hour weekty

46 Gilford St

Brockton, MA 02401

Stroke 9, Little Black Backpack
Static X, Push It

Earth To Andy, Still After You
Banker The Star, Below The Sliding Doors

Rage Agarrot The Machine, Guerntla Radio

Cyckrfty, Violet High
Guano Apes, Open Your Eyes
Methods Of Mayhem, Get Naked
Garbage, The World Is Not Enough
Reveille, Permanent

Be* Hare And Tke knece* bmnaa, Bum b We
Gay Dad, Joy
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WORDS & DEEDS
(Continuedfrom page 31)

with the anthem "Who Dat" on Pri-

ority, with DreamWorks rapper Sole.

As 1999 comes to a close, Dr. Dre
makes a well-deserving comeback.

His "Dr. Dre—2001" on Aftermath/

Interscope sold 520,000 units in its

first week, according to SoundSean,

and debuted at No. 1 on the Top
R&B/Hip-Hop Albums chart—

a

position it has held for three straight

weeks.

Speaking of rap/hip-hop pioneers,

the legacies of both 2Pac and Noto-

rious B.I.G. were kept alive with new-

album releases. 2Pac's "Greatest
Hits" album—released on Amaru/
Death Row/Interscope—has shipped

more than 5 million units, according

the Recording Industry Assn. of

America. And "Born Again," the sec-

ond posthumous Notorious B.I.G.

album, was released Dec. 7 by Bad
Boy/Arista, featuring an all-star line-

up that includes Busta Rhymes and

Mobb Deep.

Method Man and Redman
hooked up for DefJam's "Blackout!,"

which has sold 825,000 units to date,

according to SoundSean. To sustain

that push, the artists' solo albums

—

originally slated to be issued at

year's end as part of Def Jam's

precedent-setting holiday release

campaign—were pushed back to

early 2000.

Looking ahead, 2000 is shaping up
to be another solid year in rap/hip-

hop's evolution. The finals of Def
Jam's Hip-Hop's Biggest Pan contest

will be televised in February, with

the winner of the "Jeopardy"-style

show possibly walking away with $1

million. Ruff Ryders and Cash
Money are joining forces for a 30-

city tour beginning Feb. 16 in Wash-

ington, D.C., while the soundtrack

and movie inspired by Jay-Z's suc-

cessful Hard Knock Life tour will be

released.

In the 20 years since rap music

went above-ground in America, the

genre has definitely become a glob-

al phenomenon.

International front: as
noted above, the music's global pres-

ence took deeper root in 1999. Here's

a recap of the past year's musical

highlights—and a look at what's

ahead—via a brief world tour.

G II AN" A: Reggie Rockstone

—

Ghana's godfather of hiplife (defined

as a fusion of hip-hop with highlife

and other local music sensibilities)

—

hit home with his sophomore set,

"Me Na Me Ka" (I'm The One Who
Said It), on Kassa.

"Everybody and their mum is

releasing something on cassette and

promo CD," says Rab Bakari, pro-

ducer and Kassa label chief. Cases in

point that made noise in 1999 were
the Native Funk Lords' "Africa
2000" debut album on Kay's Fre-

quency and radio promo tracks taken

from "Kawanotomu," the Bos Enter-

tainment album recorded by the Los

Angeles-based Ghanaian duo Soul-

atidoe.

Bakari is working on a compilation

of "new tracks featuring every

Ghanaian rap artist out there, even

Soulatidoe," for release in early 2000.

KeNYA: Minneapolis-based three-

man crew Simba Nation brought
pride to the Kenyan scene with its self-

released "Operation Anvil—Simba
Nation Invasion" set featuring the

Swahili- and English-rapped "Africa

Rising" and the uplifting, R&B-laced

"Healin' Jus Started," which is dedi-

cated to Biggie Smalls, 2Pac, Bob
Marley, and Marvin Gaye.

GERMANY: Hamburg-based
Showdown Records made a strong

showing with KC Da Rookee's
head-pleasing debut album, "Rook-

eestizza." While it paid homage to

the best of American underground
rap stylistically, the set also featured

soci-tipped lyrics and a nod to

Rookee's Jamaican roots—including

a reggae-fused reinterpretation of

Bob Marley's "Buffalo Soldier." The
two-CD package also contains "Got

That Thang," the video of which
received much airplay on MTV Ger-

many and Viva TV

FRANCE: Veteran French rap

group lam scored its first sound-

track, "Taxi" (S.M.A.L.WSony).
The Luc Besson-directed movie was
shot in the group's stronghold of

Marseille. The release of the movie

and soundtrack brought wider
awareness of featured acts like the

Fonky Family and .TOeil in Britain,

where such French rappers as MC
Solaar —recently heard on Missy
Elliott's "All N My Grill"—have
long been appreciated.

Norway Producer Tommy Tee's

sophomore set, the T.P. Allstars'

"Norske Byggeklosser" (Tee Pro-

ductions/Virgin), ably demonstrated

the universality of hip-hop (Words &
Deeds, Billboard, Dec. 11).

BRITAIN: Noted artist Roots
Manuva released the much-lauded

"Brand New Second Hand" album
on Big Dada/Ninja Tune and ended

the year as the featured rapper on

dance/electronica colleague Left-

field's hit single "Dusted." 57th

Dynasty watched its self-released

debut album, "Spoken Word"
(Fasfwd Entertainment), earn
kudos from the non-specialist press

as well as placement in major retail

stores.

Urban Species followed its 5-

year-old debut album with the criti-

cally loved—but commercially dis-

appointing—"Blanket" (Talkin

Loud/Mercury).

Within two months of the August

release of his poor-selling, stateside-

recorded "Juxtapose" album, Tricky

has parted from Universal/Island.

With hope, in first-quarter 2000 Uni-

versal/Island will release the eelec-

tically charged sets "As Far As I'm

Concerned" and "Swimmer," by
maverick talents Me One and Akure
Wall, respectively.

Mustaq, a former member of agit-

prop group Fun'da'mental, will

reintroduce himselfwith a new band

and an EP on Mercury during first-

quarter 2000.

On the female front, Manchester-

based Martay scored her first solo

hit with the multi-format-mixed
"Gimme All Your Lovin' 2000" (Riv-

erhorse), using a cleared ZZ Top
sample. Currently recording her
sophomore set, Phoebe One finally

bagged her first top 40 hit, "Get On
It," on the U.K.'s official Chart
Information Network sales chart,

though her impressive multi-format

album "L.O.N.D.O.N. Style" (Mecca)

failed to attract sales.

Colin Crook, aka Born2B, says

he's "in talks with Loud Records"

regarding the future releases of his

old-school "Rap Archives" compila-

tions. The American label will also

have first refusal on his Hustlerz

Inc.'s "The Last Guv'nor" album,

planned for an early-2000 release.

Crook is currently working on come-

back material for MC Merlin, who
went on hiatus after the release of

his 1992 Sire/WEA album "The New-

Rap Messiah."

U.K. rap was visually and aurally

documented by the "State Of Play"

(All Good Productions) video and the

compilation project "If It's Not 100%
U.K. Hip-Hop You Can Have Your
Money Back" (SSR). Meanwhile,
home-grown club and radio DJs con-

tinued to highlight domestic product.

Taking a further peek at what's

ahead for 2000: Hip-hop cements its

global impact with news that the

annual How Can I Be Down? music

convention will be held for the first

time in London May 11-14, 2000.

SACM FIGHTS ROYALTY RULING
(Continuedfrom page 8)

is very important for modern Mex-
ico as a general approach to doing

business."

One source says SACM's appeal

may be "a face-saving move" by
SACM president Roberto Can-
toral, who was just elected to a

new four-year term.

Sources close to the SACM case

assert that SACM's ire toward the

publishers is rooted less in collec-

tion procedure than in personality

conflicts among executives from
SACM and EMMAC.
As the SACM case crept along,

Larrea and Casonu say several ma-
jor publishers have been negotiat-

ing with SACM for the past sever-

al years in an effort to jointly

collect funds, with the publishers

collecting mechanicals and SACM
collecting performance royalties.

However, one condition of a joint

working plan, says Casonu, is that

SACM must release performance
monies to publishers that have
been held by SACM since late 1994.

"SACM has to recognize that it

lost the decision and this decision

has put us in a much better posi-

tion to negotiate, because in the

past we negotiated a lot, and they

were still being a bit hard with
regards to paying [performance]
money," says Casonu. "But now
with the verdict . . . they recognize

that they have to turn over the

money."
SACM's Larrea disagrees, say-

ing the society is not obligated to

turn over the money to the pub-
lishers, because the money was
awarded to SACM by a judge in a

ruling in 1997. That ruling ended
an unsuccessful case for the pub-

lishers in which they tried to dis-

claim SACM as their representa-

tive for performance collections.

If you want to reach the world

of music and video, you need the

International Buyers Guide.

Over 15,000 current and updated

listings worldwide - complete with

key contacts, phone & fan numbers,

addresses, e-mail addresses and
website listings.

Record labels Music distribution companies
Wholesalers & Distributors Video companies

Music publishers CD, CD-ROM & Video
disc manufacturers Equipment manufacturers

- Accessory companies PR companies
International listings Associations and

professional organizations Performing and
mechanical rights organizations

Music libraries Entertainment attorneys

Importers/Exporters Replicators Duplicators
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for anyone who books,
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By Matt Kaffney

Waiting for the latest

teen idol to finish

puberty? Waiting for

your tO-year-old to

show you how to

download a song?

Pass the time with this

gift from the editors of

Billboard. We hope

you will find it chal-

lenging and amusing.

Best wishes lor a

happy and successful |»3

new year.

Across

I It may be heavy

6 Stravinsky's "no's"

I I Mick Jagger's are

big

1 5 Autograph-seekers,

maybe

18 Heart hit

19 Count in jazz

20 The M in BBMA
21 From Z

22 "You Should Hear

How She Talks

About You" singer

25 Duran Duran song

26 Yo-Yo's family

27 Pieces to be played

28 Impulsive

29 Straight quality

31 Adam and others

33 "Interview With The

Vampire" actor

35 Prefix with "space"

or "smith"

36 Virgin, say

37 Bandit's take

38 Stereo knob

40 Janie's possession

41 Tournament free-

zes

44 Spielberg's private

46 Funky Bunch leader

48 Partner of 124-

down

49 Stands cheer

51 Reggae relative

52 Non-buying

arrangement

54 Apr. and Oct.

55 Cooke of soul

58 Medium-distance

races

60 Kind of party

62 Ike's lady

64 "Jam
"

66 Noted 36-across

67 Public Enemy's

" Of A Black

Planet"

68 Simon & Garfunkel

title word

71 Part of NIN

72 "Blinded By The

Light" singer

75 Memo letters

76 Big name in gospel

78
" Rock"

79 Joplin's style

80 "Paradise City"

vocalist

81 Working

82 Actress Bancroft

83 Windshield need

85 Beverly Sills.

Belle Silverman

86 Lionel Richie's

"You
'

88 Second-largest city

in Japan

90 Indie's Phair

91 Rubber ball color of

song

93 Favorite son of Hib-

bing. Minn.

95 Country star who

sings "The Strong

One"

99 Future tulip

102 Rep. rivals

103 Stone Wood

104 stockings

106 Beatles movie/

song/album

108 'Wicked Game"

name

110 Lightning amount

111
"

Blue?"

(1929 hit)

112 Christopher

Cross' advice

113 Kiss uses a lot of

it

115 Schedule

116 Seventh Greek let-

ter

118 O.J. trial letters

119 Brew ski

120 "Pictures At An

Exhibition" com-

dou-

poser

126 "Make_
Die"

127 Smites' boss

128 Country Music

Hall of Famer Ford

129 Northwestern

pole

130 Restaurant sec-

tion, for short

131 Suit to (fit

perfectly)

132 Must have

133 Save for later

Down

1 Cat or man

2 Ms. Rigby

3 "War And Peace"

author

4 "Living In Clip" artist

DiFranco

5 Elvis Costello's
"

Than Zero"

6 The Knicks or the

Bulls

7 West African staple

8 Conductor -

Pekka Salonen

9 David Bowie's

Machine

10 It may shroud

something

11 Green

1 2 Ending tor harp

1 3 Cobbler's home

1 4 Moneyless suitor,

toTLC

15 Brian Warner, to the

world

16 "Sittin' On The

Dock Of The Bay"

singer Redding

17 Sound Will Smitti

uses to "Shake The

Room"

20 "You make

mad!"

23 Belgrade resident

24 Setting lor Mozart's

"Die Entfuehrung

Aus Dem Serail"

30 Big name in coun-

try

32 Hollywood Walk of

Fame item

34 Jewel, for example

35 "Lonely Boy" singer

36 Suzanne Vega clas-

sic

39 Torah holders

40 Brady who headed

the Silver Platters

42 Green prefix

43 Part of DOS

45 Natalie's dad

47 Car protection

48 Diamond who's

gone platinum

50 Herman's

53 Wasp weapon

55" told!"

56 Tennis star

Kournikova

57 Part of Spinal Tap

59 "March Madness"

org.

60 Tommy's plea

61 "There you have

it!"

63
" , far, wherever

you are . .
."

65 Take

67 "The Nanny" por-

trayer

68 Keep the beat, per-

haps

69 Guitar holder

70 Olympic sword

73 Europe's "The

Countdown"

74 State where Linda

Ronstadt was bom

77 Scar, tor one

82 Related

83 Pink Floyd's "

You Were Here"

84 Southern fighter,

for short

86 Put two and two

together

87 Alternative to white

89 "Cornflake Girt"

singer

90
"

Night" (Trav-

eling Wilburys hit)

92 Dolt's comments

94 Wimbledon winner,

1975

96 Started

97 The Dead

98 Arch rivals

100TheFixx's "One

Thing Anoth-

er"

101 Turn signal

103 Remove violently

105 Drummer Puente

107 Request to a

pianist

109 Cuban music

style

110 Springsteen's

moniker

113 Bob Seger's

street

114 Type of sax

115 King ("Stand

By Me" singer)

117 Painting, singing,

etc.

121 Rap's Dr.

122 Shaft stuff

123 "A," to Celine

Dion

124 Vicious of punk

125 "I You Babe"

Music-related crossword puzzles can be found weekly at www.billboard.com.
For answers to this week's puzzle, see page 91.
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AFTER THE SALE: LABEL FOUNDERS REFLECT
(Continued front jxioe 5)

Rosen, who co-founded GRP Records

with David Grusin in 1978. The pair

sold the label to MCA in 1991) and in

1995 cut their ties with the company.

"We were looked on as a contem-

porary jazz label, and that's how we
marketed it," says Rosen. "That focus

seems to have gotten lost."

Like Grusin and Rosen, Island

Records founder Chris Blackwell

moved on to new ventures after sell-

ing his operation. But some label

founders—such as Ahmet Ertegun at

Atlantic—have stayed on to steer

their course after a sale.

This is the same path, of course,

that many of the next century's sem-

inal labels will take as they mature.

Imprints are being born now at the

hands of young entrepreneurs in all

genres of music and with a wide
array of visions for them. Some will

exist only online, others will tap the

grass roots, and a few will reach
mass-market commercial heights.

"The more companies merge and

buy out other companies like Def
Jam, [the morel new music will come
along," notes Russell Simmons, who
relinquished ownership of Def Jam
Records (with co-founder Lyor
Cohen) to Universal Records in 1998

but still maintains close ties with t he

label. "Look at Cash Money and No
Limit: They don't need anybody.
These are young entrepreneurs who
won't split the pie for no reason."

Blackwell, who recently founded

Islandlife, believes that the basics of

starting a record company today are

"pretty much the same. I delivered

the records myself in the early days

of Island, and that's what applies

today for any small, independent

record company," he says. "But now
things haw gotten so bogged down by

documents and contracts, being in the

record business isn't as free-form and

fresh as it was."

Which of the new labels will ulti-

mately stand the test of time remains

to be seen. The list of those that have

earned that distinction in this centu-

ry is long. Here, Billboard looks at a

few of the many formed this century

that grew out of their founders'

visions and left a lasting mark on the

music business and in the minds of

music fans.

ATLANTIC RECORDS
With a $10,000 investment from his

dentist Vahdi Sabit Ahmet Ertegun

partnered with Herb Abramson of

National Records to launch Atlantic

Records in 1947.

The rest as they say, is history.

After its first few years, Atlantic

became much more specialized in

R&B and jazz, Ertegun notes, with

very few outside projects. "Jazz be-

came even more important after my
brother, Nesuhi, joined the company
in '53," he says. "Jerry Wexler joined

the company at around the same time.

We had great growth then, signed

more important artists; we worked
well as a team.

"In the early '60s we became in-

terested in the white rock'n'roll move-

ment: Buffalo Springfield, out of

which came Crosby, Stills & Nash; the

Rascals; Cream with Eric Clapton;

Yes; Led Zeppelin; the Rolling

Stones," he says. "Jerry was always

more interested in R&B, like Aretha

Franklin and Otis Redding."

In 1967 Ertegun sold the label to

Warner, and he has stayed on board

since. He currently holds the position

of co-chairman/co-CEO of the

Atlantic Group.

"Both Jerry [Wexler] and Nesuhi

were intent on cashing in and devel-

oping some sense of security," Erte-

gun says of that decision. "I didn't

want to sell. On the other hand, I

didn't want to buy them out because

I needed both of them. So, we sold the

company with a three-year em-
ployment contract. At the end of the

contract, [Stew Ross] talked me into

staying for another two years. He
kept buying us over and over when-

ever a contract was about to expire."

Ertegun eagerly looks ahead to the

new century and the changes it, too,

may bring. "Music doesn't change
from year to year. It's imperceptible.

In 10 years, though, you see incredi-

ble change. It's like if you see a child

ERTEGUN

every day, you don't see any notice-

able changes. But if you don't see the

child for a long time, you see dramat-

ic change. Music changes in ways you

don't necessarily see as it's changing.

It discards some parts and acquires

other things."

MOTOWN IN TRANSITION

Berry Gordy Jr., who founded
Motown Records in 1959, quickly

developed a reputation for signing

and molding hit talent, and he was a

writer and producer on many of the

label's hit songs. In 1964 Motown had

its first top 10 and No. 1 hit on The
Billboard Hot 100 with Mary Wells'

"My Guy."

During the 1960s Motown was a

hitmaking machine, with a raster that

included the Supremes (later

renamed Diana Ross & the Su-
premes), the Temptations, Marvin
Gaye, Smokey Robinson & the Mira-

cles, and Martha & the Vandellas.

In 1971 Motown moved its head-

quarters to Los Angeles, and Gordy
expanded his empire to include

Broadway musicals and feature films.

In the 1980s, with the departure of

longtime artists, Motown was widely

perceived as a label on the decline. In

1983 it signed a distribution deal with

MCA. In 1988 Gordy sold the label for

$61 million, with the majority stake

being held by MCA and Boston Ven-

tures. That same year, Jheryl Busby
was named president/CEO of

Motown.
The 1990s have seen dramatic

changes for Motown. In 1991 it

switched distribution from MCA to

PolyGram. In 1993 PolyGram ac-

quired Motown for a reported $301

million. The biggest act Motown pro-

duced in the '90s has been multi-plat-

inum group Boyz II Men. The label

also had its first major rap star with

Queen Latifah.

In 1995 Motown began a new era

as Busby left the company and was
replaced by Andre Harrell, former

Uptown Records founder/president

Motown also relocated its headquar-

ters to New York that year. Harrell

exited Motown in 1997 and was re-

placed by George Jackson. Jackson's

reign at the top of Motown was also

brief; he left the label in 1998.

Jackson's successor is current

Motown president/CEO Kedar Mas-

senburg, founder of Massenburg
Entertainment, the company known
for making Erykah Badu a star.

In 1997, due to changes at Poly-

Gram, most of Mercury Records'

R&B artists moved to Motown.
As part of the I Tniversal/PolyGi'am

merger, Motown was absorbed under

the Universal Music Group and expe-

rienced significant layoffs. As the '90s

end, Motown legends Robinson and

Wonder are among the artists still on

the roster. The Temptations—having

returned to Motow n several years

ago—scored a platinum album with

199K's "Phoenix Rising." Motown has

also been enjoying commercial suc-

cess with 702 and Brian McKnight.

McKnight manager Herb Trawick,

president of the Trawick Co.. says,

"Brian has been through four records

and five different label presidents.

We've had corporate upheaval for

every single record, whether it w-as

an external merger, large parent cor-

poration issues, or internal senior

management being moved around out

of our control . . . But, frankly, we've

learned how to work through it."

A&M RECORDS
Founded by Herb Alpert and Jerry

Moss in 1962, A&M Records debuted

in 1962 with "The Lonely Bull," a sin-

gle by the Tijuana Brass featuring

Alpert. The label would go on to rack
• up scores.

In 1 990 Alpert and Moss sold A&M
to PolyGram for $500 million. At the

time of the sale, A&M was the largest

independently owned record compa-

ny in the world.

In 1995 Alpert and Moss founded

Almo Sounds, distributed by Geffen

Records. Three years later, Almo
Sounds signed a US. distribution deal

with Interscope Records.

Earlier this year, Alpert and Moss
filed a motion in California Superior

Court in Los Angeles, seeking to add

Universal Music Group as a defen-

dant in a suit they lodged in 1998

against A&M and PolyGram N.V.

(Billboard, July 10).

According to the duo, the consoli-

dation of Universal's and PolyGram's

music interests, which took place last

year after Seagram's purchase of the

company, violated a provision of the

A&M/PolyGram purchase agree-

ment guaranteeing A&M's integrity

as a label for 20 years.

Like David Geffen's Geffen Rec-

ords, A&M w~as hard-hit in the merg-
er, with many of its staffers let go as

it was combined into the new Inter-

scope Geffen A&M label group.

ISLAND'S LEGACY
Before Island/Def Jam, there was

Island Records.

Island was founded in London in

1959 by Chris Blackwell. The label

became a force to be reckoned with

when it signed Bob Marley & the

Wailers and introduced the pioneer

reggae act to a worldwide audience.

Island's association with Marley

put it firmly on the musical map, and

in the 1980s the record company fur-

ther cemented its status as a world-

class label with the rise of Irish rock

group U2 and a career comeback for

Steve Winwood. The label also con-

tinued to sign acts—such as Tom
Waits, the Pogues, and Buckwiieat

Zydeco—that although never reach-

ing the superstar level, received wide-

spread critical acclaim. The Marley

catalog continued to be one of the

label's largest sources of revenue.

In 1989 Blackwell sold Island Rec-

ords and film/video division Island Pic-

tures to PolyGram for a reported $300

million, and he became Island Group

chairman. In the '90s Island experi-

enced its largest commercial success-

es with such artists as U2, Melissa

Etheridge, and the Cranberries.

Blackwell exited from his position

and from the PolyGram N.V board in

1997 amid reports of friction between

Blackwell and then PolyGram chair-

man Alain Levy. In 1998 Blackwell

launched Islandlife, which includes

record labels Palm Pictures and
Rykodisc; licensing entity Bob Mar-

ley Music Inc.; film/audio company
Manga USA; and publishing compa-

ny Blue Mountain Music.

In an illustrious career that spans

more than 40 years, Blackwell con-

siders his greatest achievement to be

"helping reggae find a larger audi-

ence. I was very fortunate to be in the

right place at the right time: London
in the '60s. The sensibilities of rock

were similar to the sensibilities of

starting a record company."

The label group known as Island/

Def Jam Music Group was formed
earlier this year as a result of the Uni-

versal/PolyGram merger. Island/Def

Jam consists ofan artist roster culled

from Island Records, Def Jam
Records, Mercury Records, and their

associated labels.

Blackwell has little to say about

Island/Def Jam except "It's hard for

me to judge what's going on at that

company. It's possible for it to have

the same spirit. But once Island was
merged into a larger company, it

wasn't really possible to be the same
company that it used to be."

DEF JAM: PIONEER LABEL

Behind the other half of Island/Def

Jam's name is one of hip-hop's biggest

success stories. DefJam Records was
founded in 1984 as an indie rap label

by Rick Rubin while he was attend-

ing New York University. Rubin's

partner in Def Jam was Russell Sim-

mons, who first came to Rubin's at-

tention through Simmons' ownership

of Rush Productions, a management
company that represented Run-

D.M.C. and Kurtis Blow.

DefJam grew to become widely con-

sidered the most influential rap label

of the '80s, with hit crossover acts like

LL Cool J and Beastie Boys. The lat-

ter act earned the distinction of having

the first rap album (1986's "License To
111") to hit No. 1 on The Billboard 200.

In the '80s Def Jam partnered with

Columbia Records for promotion, mar-

keting, and distribution.

In 1988 Rubin left Def Jam to

launch Def American Records. That

same year, DefJam last Beastie Boys,

who signed with Capitol Records.

Simmons soldiered on, and Def Jam
ended the '80s with more hits from
LL Cool J and the rise of rap super-

group Public Enemy.

In 1990 Simmons, with a desire to

expand the business, formed Rush
Associated Labels (RAL), which fos-

tered hi|i-hop acts from Def Jam and

various imprints such as Violator and
G-Funk. Thase labels have since pall-

ed ways with Def Jam.
In 1994 PolyGram acquired BO/56 of

DefJam/RAL for a reported $33 mil-

lion. Def Jam then severed ties with

Columbia and switched affiliation to

PolyGram. Although Simmons
remained chairman/CEO of DefJam.

he began to spend more time on Rush
Communications, which has spawned
various enterprises.

In the late '90s Def Jam experi-

enced a resurgence with its associa-

tion with Roc-A-Fella Records, home
to hitmaking rapper Jay-Z. In 1998

PolyGram was acquired by Universal

Music and parent Seagram. Earlier

this year. Universal acquired the

remaining stake in Def Jam, which

was CO-OWned by Simmons and for-

SIMMONS

mer Def Jam COO Lyor Cohen, who
is now co-president of the Island/Def

Jam Music Group. Def Jam's senior

management team includes president

Kevin Lyles, and Simmons still

retains clase ties with the label.

Looking back on his reason for sell-

ing the label, Simmons says, "I origi-

nally sold half of Def Jam for the

artists. Before I sold halfthe label, we
had records that weren't being dis-

tributed properly, and we needed a

company like Sony/Columbia to

increase our distribution."

He continues, "Kevin Lyles had
issues with a half-owned company and
the challenges involved in getting

access to resources when the label was-

n't completely owned by Universal.

Now that the label has been complete-

ly sold, Def Jam has access to more
money. The sale was all about giving

the artists a greater opportunity to

develop. It was worth the sacrifice."

This story teas prr/nired by Carta

Hay Mkhael Itink tta, andlrvLicht-

man
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WITH MERGER BEHIND IT, UMG LOOKS AHEAD
(CaitfitmaiIfrwtt pttt/c ~>)

Ik

its existence.

In domestic market

share, the new UMG led

with 2(5.9% of all albums
sold for the first nine months

of 199M, compared with a com-

bined 23.(W share for the two sepa-

rate companies in 1998. Global mar-

ket share is said to hp about 2K4-229(

.

Moreover, UMG's cash flow (earn-

ings before interest, taxes, and non-

cash charges) is

expected to exceed

$1 billion this

year—a record for

a music company
and impressive at a

time when other

music companies'

earnings are de-

clining. Profit mar- hack

gins, executives

indicate, are greater than the 11'*-

12% industry average.

And executives say that they have

axceeded the $300 million annual cost

savings that parent company Sea-

gram promised Wall Street when the

merger was announced.

"We're taking a lot of casts out of

the system and increasing market
share at the same time," says Morris.

But the feat has not been achieved

without pain, and it doesn't mean that

Universale challenges are all behind.

More than 2,000 people out of the

combined work force of 15,000 lost

their jobs worldwide when the labels,

distribution companies, and corporate

and back offices were combined. Near-

ly 200 acts were cut from U.S. rosters

alone, which caused some declines in

revenue but increases in profits.

"The most difficult parts were the

casualties in personnel and the slim-

ming of the rosters," says Morris.

"There was a human toH in that."

Bruce Hack, vice chairman of

UMG, says the projected savings

were not only higher than expected

but were achieved ahead of schedule.

He says the company decided it was

more responsible to let employees and

artists know quickly where they

stood. He adds, "We were able to put

together all-star teams of executives

from two companies. Shame on you if

you can't make an awful lot more
money than expected."

In creating this large music com-
pany, UMG consolidated many of the

labels it inherited into new label

groups and reshuffled management.

"We started with a clean sheet of

paper and tried to create a company
stronger than the two companies that

created it, and I think we succeeded."

says Zach Horowitz, president/COO

of UMG. He adds that the consolida-

tion is complete and any further

changes will be part of the "normal

course of business."

Now UMG faces the challenge of

rebuilding some of the legendary
labels it acquired that have been weak
in recent years, like Motown, Geffen,

Mercury, and A&M.
Meanwhile, UMG has committed

well over $100 million to new-media
projects. Seagram president/CEO
Edgar Bronfman Jr. told investors

recently that the company would
spend what it has to in order to be

competitive in this area.

That has meant the formation ofan

E-commerce joint venture, GetMusic,

with BMG Entertainment, and the

pursuit of a secure digital-download-

ing system for music, code-named
Nigel, in another venture with BMG.
Beyond that, Universal has become
the first major record company to cre-

ate an Internet

label, Jimmy and
Doug's Farm Club,

named for Morris

and Interscope

Geffen A&M (IGA)

co-chairman Jim-

my Iovine (see

story, page 80).

Aside from the caparro

domestic and digital

challenges, there remains the task of

guiding a vastly restructured interna-

tional record company. Morris says

Jorgen Larsen, chairman/CEO of Uni-

versal Music International, has had the

"most difficult job" because he "had to

put our small Universal [internation-

T.IaI IIC Album
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all company into this enormous Poly-

Gram company" (see story, page 5).

UMG has maintained a leading

market share overseas by building on

PolyGram's strong local repertoire

and by exporting U.S.-based stars like

Mercury Nashville artist Shania
Twain, who was the company's
biggest worldwide seller, having
moved 21 million units.

In the U.S., pop music has been
divided into four label groups, two on

the East Coast two on the West Coast
New York-based Island/Def Jam

Music Group has been successful on

the strength of top rap releases from

DefJam, which had been a PolyGram
joint venture. But rock and pop offer-

ings from Island and Mercury
Records have been relatively weak,

and executives say they are in a

rebuilding stage.

A BLENDING OF CULTURES
One of the most difficult tasks of

the consolidation lay with Island/Def

Jam. Executives were charged with

creating a new company from the

blending of three companies with
varying cultures—Island, Mercury,

and DefJam. The rosters were pared

from 250 to about 60 acts.

"The whole process of integration

was very difficult for our company,"

says groupchairman Jim Caparro, who
had been president of PolyGram's dis-

tribution company.

"We had individual

assets, and we took

the best from each

and added to it. It

represented a sig-

nificant challenge,

but it also created

an opportunity."

The second goal lewinter

was to put a team in

place to manage the creative direction

of pop and rock, which has happened
with the hiring ofJeff Fenster as head

of A&R, complemented by Paul Pon-

tias and Louis Largent.

Each of the A&R executives was
sought after, and "for us to sign these

guys, they mast have believed in our

collective vision," says Lyor Cohen, co-

president of Island/Def Jam. "They
saw the opportunity that we have with

a really fresh palette, and they want-

ed to be a part of a brand-new think-

ing, fashion-forward, new millennium

record company."

The third thing, says John Reid, co-

president ofthe label group, was estab-

lishing Def Soul as a

^^""fc^ potent brand. Al-

f
__^1J

ready, the label is off

to a good start,

•f
thanks t«> releases

* " M from Montell Jor-

TI^Pa dan. Sisqo, and Dru

i^^l Hill, he says.

^mwft Mk\ Going forward,

Roberts the Island/DefJam
group will embrace

the street marketing tactics of the Def
Jam label and apply them to the rock

music marketplace. Reid says the

company wants to build acts so that

radio promotion is the last stop in the

marketing campaign, not the first

Executives say the label group is

"extremely profitable" hut decline to

give a figure.

The other New York-based pop
label group, Universal/Motown Rec-

ords Group, combined Motown with

Universal Records, a label that Mor-

ris himself began before he was
named chairman/CEO of the entire

masic company.

Monis says he remains involved 'in

particular with Universal because I

founded it and it allows me to stay cur-

rent with new music." Sources say

Monte Lipman is expected to be named
president of Universal Records.

Mel Lewinter is chairman of the

Universal/Motown group. He credits

Morris, a longtime associate of his,

with assembling teams that work well

together and creating stable environ-

ments for artists and employees.

Many UMG executives agree that

the social integration of the two staffs

and their willingness to work togeth-

er—commonly a thorny issue in

major mergers—have been, to quote

one executive, "phenomenal."

INTERNAL JOCKEYING

This is most impressive given the

pain of massive layoffs that followed the

merger and the internal jockeying that

went on to avoid the corporate ax. Some
observers termed the early days fol-

lowing the merger a "land grab" among
labels and executives trying to ensure

themselves a place in the new company.
Even among

those left standing at

. . the reborn Univer-

" ' i*' sal, integration

wasn't free of pain.

The company faced

immense logistical

challenges and hu-

man-resources de-

urie cisions. New music

units, distribution

networks, management teams, and
staffs all had to be created and inte-

grated. Back-office functions and com-

puter systems had to be standardized.

"Being on the inside you still had to

try to manage the integration process,

ICinithwrd on page 8(1)

Universal Music Grows Catalog With Spree Of Signiogs, Renewals
BY IRV LICHTMAN
NEWYORK—With its global exec-

utive and support functions in place,

the Universal Music Publishing

Group has been doing of late what

major publishers do: maintaining its

profile by making deals.

"We've completed 25 deals in the

last six to eight months, represent-

ing an investment north of $50 mil-

lion,"says David Renzer. worldwide

president of Universal Music, who
took on the added responsibilities of

the PolyGram catalog follow ing the

companies' merger.

"A lot of deal-making at first was
meant to stabilize the existing ros-

ter of talent," Itenzer says. "Now we
are also investing funds to bring in

new catalogs and writing talent."

In the first financial report from

the combined publishing catalogs

—

constituting the world's third

largest after EMI and Warner/
Chappcll—Renzer says that in the

new fiscal period so far (running

from June to June), the com|>anv is

running Wt ahead of the previous

year in earnings before interest,

taxes, depreciation, and amortiza-

tion, on a /irtiforma basis based on

fiscal 1999. The company does not

break out its financial standing in

dollars.

"With 40 offices, we're truly

global now," says Renzer. The
group's staff count is at about 250,

about one-third of the combined
total of both Universal and Poly-

Gram before the merger.

One Bpectffc acquisition possibil-

ity Renzer w ill not discuss is the

reported availability^ of Jerry Moss
and Herb Alpert's sturdy Rondor
catalog. Although he will not offi-

cially acknowledge, in line with

other major publishing executives,

receipt of a prospectus on Rondor,

Renzer leaves little doubt that the

price of such a purchase—ranging.

RENZER

some insid-

ers say,

from $20*0

million to

$350 mil-

lion— is not

beyond the

investment
capacity of

Universal
parent com-

pany Sea-

gram.

In his recent deals, Renzer has

teen active in a number of different

territories. In the U.S., he has made
a "landmark deal" with hitmaker
Glen Ballard, renewing a relation-

ship that goes hack 22 years in the

Universal/MCA family, and has

made catalog and future deals w ith

writers Gary Burr, Matraca Berg,

and three Nashville catalogs owned
by Pat Higdon, who runs Univer-

sal's Nashville office.

In addition, he has brought into

the renewal fold such other U.S.

entities as Holland. Dozierand Hol-

land's Gold Forever Music catalog;

writers Carl Sturken and Evan
Rogers; and Brian McKnight, one

of three Universal artists on the

Billboard singles charts. Two oth-

ers who have recorded Universal

material are Donell Jones and Faith

Hill.

A subsidiary com|>any, Universal

Publishing International, has made
a renewal deal with rock super-

group U2.

In the U.K., Universal has made
deals with Wayne Hector, S Club 7,

Matt Rovve, and Norman Cook; ac-

quired Dave Stewart's Anxioas Mu-
sic; and made an administration

deal with Broadley Music.

In Sweden, best-selling writer/

artist act Aqua joins the Universal

catalog, w hile in Holland, an admin-

istration deal has been struck with

Vengaboys' Violent. In Germany.
Javier Naider's 3P-Pelham Power
Productions is now in the Universal

family. In France, Universal has

acquired Eddie Mitchell's catalog.

In Australia, Universal has made a

deal with writer Paul Begaud.

In some further fine-tuning of

the executive staff, Renzer has pro-

moted Ivan Alvarez to senior VP of

Latin America; he will continue to

run Latin operations out of Miami.

Latin expansion is indicated by the

presence now of 11 offices in 10

Latin countries, Renzer notes.

In Southeast Asia Douglas Chan,

who ran the PolyGram Records
label in that territory, will head Uni-

versal operations out of Hong Kong.

Also based in Hong Kong is John
Reston, head of administration

affairs—a function, Renzer notes,

that has special significance in an

area that still requires strong
"income tracking and tightening."
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POLYGRAM-BRED ACTS HELP PROPEL INTERNATIONAL GROWTH
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PolyGram's catalog assets are also

delivering. A greatest-hits package
by Abba, for example, has been a

huge hit in Spain, while in the U.K. it

was the year's third-largest-selling

album through November. The first

two? Twain's "Come On Over" and
Boyzone's "By Request"

"There were some wry good Poly-

Gram companies, which, in some
cases, are getting better [as part of

Universal]," says Rick Dobbis, former

president of PolyGram Continental

Europe and now executiveVP ofSony

Music International. "There were
some very good PolyGram companies

which are now being poached. And
there are some very good Universal

people around the world who are now
taking responsibility over a wider
range of artists and repertoire."

Norman Cheng, whowas president

of PolyGram Far East and now holds

a comparable Universal post, says,

"The restructuring ofany company is

never an easy task, and there haw
been some tough decisions made. Thus

should come as no surprise. However,

the integration has been far smoother

than I could ever have hoped for."

Cheng and Dobbis were both part

of PolyGram's seven-man executive

management under president/CEO

Alain Levy; they took separate paths

when Seagram's bid shattered that

team. Cheng, a 30-year PolyGram vet-

eran who now reports to Universal

Music International (UMI) chairman/

CEO Jorgen Larsen, says that in hit

region most of the two firms' pre-

merger executives have remained.

"They are more motivated than ever

and have built some good new, young
teams around them."

They will need all that motivation

and youthful energy. The company is

falling short of the revenue targets set

for its current fiscal year, which runs

to June, sources at the company say.

Says one, "We'll really need the hits

in the first quarter [of2000]. We're all

behind." Comments another, "We
obviously set an aggressive budget,

but we got a lot of slippage from one

quarter to another, and some releas-

es might fall out of the financial year

altogether. So it will be tougher than

we thought two or three months ago."

TERRITORIES ON TRACK
Yet significant individual territories

are on track, and Universal Music
U.K. chairman/CEO John Kennedy
confirms that his company is one of

them. "It ivas an aggress™ budget.

People would have looked at it and
said, 'They're mad.' But we weren't

mad, and we're going to deliver it."

Albums by Twain, Boyzone, Texas,

and Abba are contributing, and the

firm held as much as 36% of the local

album market during August
In neighboring France, Universal

president/CEO Pascal Negre is ex-

periencing difficult trading condi-

tions—he may have to make do with

a 35% market share, compared with

37% the previous year—but the com-

pany placed nine albums in the top 20

at the end of November.

In Germany, Universal has major

hit albums by Metallica, Rieu, Adams,
Die Aerzte, Bloodhound Gang, and

Enrique Iglesias and is estimated to

have increased its market share this

year to 28%, three points ahead of '98.

"That's the best compliment for us

and our staff," says company chair-

man/CEO Wolf Gramatke.

Universal Music Netherlands is also

in good shape, fueled by the global

popularity ofAndrea Bocelli. The Ital-

ian tenor is signed to Polydor Holland

for the world (excluding Italy) for his

"pop" recordings, and the income

derived from their international sales

flows back to the Dutch company.

"The 'Sogno' and 'Romanza' al-

bums have together sold more than 7

million copies in 1999," says Univer-

sal Music Netherlands president/

CEOTheoRoos.
Peter Bond, regional president of

UMI operating companies in Aus-
tralia, New Zealand, and Africa, says

his zone is "tracking close to budget

for fiscal 2000" and that it is in line

to reach integration cost-saving tar-

gets. In Australia, business has been

boosted by Twain's "Come On Over,"

which recently hit 1 million sales

(Billboard, Dec. 18). Universal insid-

ers say Japan is not delivering its

numbers, but Norman Cheng coun-

ters that the current quarter will be

strong, fueled by a chart-topping

Masayoshi Yamashita album.

Universal companies worldwide

were anticipating a pre-Christmas

release date—and the accompanying

holiday action—for Aqua's new album,

and the delay until February has been

a disappointment

Likewise, UMI executives will be

mortified if the new U2 studio album

slips out of fiscal 2000. The Irish

band is signed to Universale U.K.

company, and Kennedy says, "We'd
love to have it in the second half [of

Universale financial year). I suspect

that's less likely now, but as always,

we just want the right record—and

when the right record's finished,

that's the right time."

RULED BY WALL STREET

Financial analysts will fret over

delays involving a major act like U2.

"I am concerned that we're ruled by

Wall Street" admits one top Univer-

sal executive, "and that each quarter,

everyone around here panics." Says

another UMI major-market chief, "If

U2 slips, it costs you tens of millions

of dollars in revenue. Everything you

lose from the top costs your bottom

line more. But I'm not pessimistic. We
have a very good chance of reaching

our budget. Jorgen [ Larsen] is very

aggressive on all of these things."

Larsen is respected by many ofthe

PolyGram executives who have sur-

vived the merger, especially for his

sophisticated grasp of the interna-

tional market. This is seen as es-

sential at a company that is resolutely

American under chairman/CEO
Doug Morris.

"Would we not have had Jorgen, it

would be worse," comments one of the

major's senior European officers.

"Doug is a great character and great

with artists and so forth, but he's still

very American."

Nevertheless, flexibility and en-

terprise appear to be hallmarks of the

post-merger Universal in various

countries, according to retailers

polled by Billboard. Marcelo Affonso,

product manager at Brazil's 10-store

Saraiva chain, says the local UMI
company headed by president Marce-

lo Castello Braneo is "much more
accessible when you bring them new
projects or concepts."

Sony Escarilla, operations VP at
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• Mike Allen, formerly managing

director of Mercury Records Aus-

tralia, is now VP/GM of pop market-

ing at EMI Music, based in London.

" Roger Ames, formerly executive

VP of PolyGram and president of the

PolyGram Music Group, is now chair-

man/CEO of the Warner Music

Group, based in New York.

• Johnny Itarbis. who was presi-

dent of Island Records, was named

VP of the Island/ Def.lam Group after

the merger. He exited in July; his

plans are unknown.

• Bill Bennett, formerly Geffen

president, is now president of Maver-

ick Records.

• Paco Bestard. formerly presi-

dent/CEO of PolyGram II>oria, now

has his own business-affairs and

music-publishing company in Miami.

• Al Cafaro, former A&M chair-

man/CEO, has not made his plans

known: sources say an Internet ven-

ture is possible.

• Heinz Canibol, formerly presi-

dent of Universal Music Germany/

Switzerland/Austria, is now G/S/A

president for EMI.
• Jan Cook, formerly executive

VP/CKO of PolyGram, is now retired.

• Tim Dclancy, formerly VP of

inU>rnational marketing at PolyGram

Continental Europe, is now VP of

commercial at BMG U.K. and Ireland.

" Paul Dickson, formerly group

managing director of music opera-

tions at PolyGram Australia, is now

CEO of the merged Mushroom/Fes-

tival group in Australia.

• Rick Dobbis, formerly president

of PolyGram Continental Europe, is

now executive VP of Sony Music

International, based in New York.

• Jay Durgan. formerly senior VP
of international at Universal Music

Group, is expected U) take a top mar-

keting |»ost at Warner International.

• Danny Goldberg, formerly chair-

man/CEO of the Mercury Records

Group, started Sheridan Square

Entertainment ami Artemis Records.

• David Hockman. formerly chief

executive of PolyGram Internationa]

Music Publishing, is now chairman of

edel music publishing worldwide,

based in London.

• Alain Levy, formerly presidents

CEO of PolyGram, has established his

own company. Ilchestcr Investments,

in London, where he is developing a

numlx'r of Internet businesses.

• David Munns, formerly senior

VP of pop marketing at PolyGram,

has set up his own London-based

firm, Worldgrid Solutions, and is

working with Alain Levy's Ilchestcr

Investments.

• Tim Read, formerly executive

VP of PolyGram Far East, is a j>art-

ner in Sydney's the Basement
• Eddie Rosenblatt, formerly

Geffen chairman/CEO, has joined the

board of directors for EMusic.com.

• Davitl Sigerson, formerly

Island chairman, has not made his

plans known.

• Chris Wemcken, formerly man-

aging director of PolyGram Austria,

is now president of edel classics

audio, visual, based in Vienna.

,
r>5-store Odyssey Records and Tapes

in the Philippines, says the chain's

sales of Universal product have im-

proved this year.

Morgan Williams, managing di-

rector of Australia's Central Station

chain, praises Universal managing
director Paul Krige for retaining a

"small label" way of doing business,

axing middle management, maintain-

ing strong links with independent

retailers, and introducing sales and
profit incentives for the trade.

Not every merchant is as positive.

"To be frank, I don't think [the merg-

er] has gone smoothly at all," says

Stuart Fraser, HMV's commercial

director for greater China and
Southeast Asia. "They've definitely

had some integration problems,

where they've moved warehouses and

that sort of thing."

In Malaysia, Tower Records direc-

tor of operations Chris Bauer says the

new Universale service and fill rates

have been "dreadful." However, he

hopes a new warehousing venture

with Sony will improve things.

Uwe Imhof, managing director of

Germany's 250-store alliance aMM,
mentions a protracted transitional

phase for the merging companies. In

Italy, Alfredo Conti, managing direc-

tor of the Messagerie Musicale mega-

stores, says there were delivery delays

in Milan and Rome.

BETTER ENVIRONMENT?
For employees, the new Universal

Music may provide a better working

environment than PolyGram—at

least for those who were kept on the

payroll. "It is a more human place to

work," says one European insider.

"We don't kid ourselves: If our num-
bers are bad, we'll be fired anyway,

but they are certainly trying to be

more human."

Henrik OstUng, a Universal Music

Sweden business affairs manager who
recently left for indie Bonnier Music,

says, "It's not as hierarchical as it was
at PolyGram."

Another major-market executive

says, "There was a lot of threatening

[at PolyGram]. Here it's nicer. You
don't hear theT word all the time. We
still fire people . . . but we do it in a

more human way."

Earlier this year, Larsen told Bill-

board that of approximately 2,800

people who lost their jobs worldwide

because of the merger, some 1,100

were outside North America. In the

larger territories, the takeover pro-

duced scores of layoffs, such as in the

UK
"We did lose something like 70 or

80 people," says Kennedy. "To those

people, there was obviously a huge
disruption to their lives, and I don't

want to make light of that"

At the German company, 120 jobs

were lost, according to Gramatke.
"We found fair and mutually accept-

able solutions with the employee coun-

cils," he says. In France, some 70

staffers were laid off. "We moved very

quickly in order to turn over a new-

leaf," says Negre. "It was done in 90

days."

Some of those who left, and who
were obliged to sign confidentiality

clauses in contract settlements, are

less charitable. "The people who were
at PolyGram who (Universal] didn't

continue with were not treated well,"

contends one high-ranking ex-Poly-

J tli i

Alex Abramoff, who ^BBT jy
departed as president of JU
Mercury Music Entertain-

ment in Japan in June, warns

of a potential danger. "The merg- ^
er's success will depend on whether

the organization can provide an envi-

ronment for its labels to preserve

their proper identity," he says. The
concentration of music industry pow-

er into fewer hands will lead artists to

demand greater individual attention

from those companies, in his view. "An

organization that has become too cor-

porate may not have the necessary

flexibility."

'FISHING IN THE SAME POOL
Meanwhile, the London-based

international marketing division com-

manded by UMI seniorVP Max Hole

largely subordinated the PolyGram
infrastructure with the exit of such

seasoned executives as David Munns
and Jay Durgan. "Max is doing a good

job," says one high-ranking Universal

executive in Europe, "but the entire

international marketing situations in

the company are very strange. All the

[Universal Music Group] labels in the

States have their own international

people. Then we have this enormous
army under Max.

"We are all under pressure to send

people all over the place. The US. peo-

ple want to make their point, so they

invite our people here, there, every-

where: Mary J. Blige listening ses-

sions in New York and the like. You

can't go to all these things unless you

want to lose money. So you have these

American international managers and

the London international managers all

fishing in the same pool."

A long-serving PolyGram operat-

ing-company chief in Europe who has

made the transition to Universal iden-

tifies the issue in broader strokes.

"PolyGram was a European-led
global company taking the perspec-

tive that wherever the business came
from, it was good," he says. "It comes
from Japan? Fine. Comes from Latin

America? Great Scandinavia? Cool.

But the Universal view is that, 'If

we're doing well in America, then we
should do well with these [American]

artists globally. They'll travel.' And as

we all know, some of these artists don't

travel like they used to."

Rick Dobbis, who spent 10 years at

PolyGram in the U.S. and Europe,

puts it another way. "When you buy
something, you pay a price because

you've put a value on what it is. If you

don't take advantage of that part of

PolyGram, you're not taking advan-

tage of its real value. But everybody's

got a different style, and it may very

well be that over time, the balance will

come back."

This story was prepared by Mark
SotolWM andAdam White in London,

with reports from Remi Bouton in

Paris; Diane Coetzer in Johannes-

burg; Christie Eliezer in Melbourne,

Australia; Mark Dezzani in San
Remo, Italy; Charles Ferro in Copen-

hagen; David Gonzales in Cavite City

the Philippines; Howell Llewellyn in

Madrid; KaiR Lofthus M Oslo; Steve

McClure in Tokyo; David McNickel in

Atwkland, New Zealand; Craeme
Nesbitt in Kuala Lumpur, Malaysia;

Wolfgang Spahr in Hamburg; and
Lotm bureau eh iefJohn Lamiert.
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WITH MERGER BEHIND IT, UMG LOOKS AHEAD
(Continued front }HU}f

as well as try to get

your acts out there,"

says Motown president/

CEO Kedar Massenburg.

Massenburg also points out

that a new bond had to be forged

with acts, many of whom had to

adjust to all the changes and working

with new faces.

"It's like Erykah ( liadu | told me one

time: She said, 'You

know, my music is

like my baby, and
before I let someone

baby-sit, I have to

interview them,'

"

says Massenburg.

"It's the same thing

with [all] the artists.

Goldstein They hare to inter-

view us or talk to us

or hang out with us, to make sure that

they are comfortable and confident

that we're going to get their music out

in the right way for them."

Based on the West Coast is the label

group with the greatest legacy at Uni-

versal: MCA Records. (UMG was for-

merly MCA Music Entertainment).

"We left that untouched." says Mor-

ris, "because [president] Jay [Boberg]

was in the middle of an enormous
renaissance with the company. He's dra-

matically changed the image ofthe com-

|>any, which is very hard to do. It had a

negative image." Wags once referred to

MCA as the "Music Cemetery ofAmer-
ica" becaase of a paucity of hits.

Boberg says many of MCA's records

are performing much better globally

than in the past thanks to a more pow-

erful worldwide distribution arm.

WEST COAST POWERHOUSE
The West Coast powerhouse has

been the IGA group, which combined

Iovine and Ted Field's Interscope

Records, which Universal acquired,

with former PolyGram labels Geffen

and A&M.
Interscope has had a hot hand with

rap acts like Dr. Dre, as well as alter-

native rockers like No Duubt. Morris

says profits for IGA have been "enor-

mous." One published report says

they total $40 million, but executives

decline to confirm that figure.

Although cost controls are the by-

word among the major record compa-

nies, UMG executives say they intend

to spend what it takes to get the right

talent
—

"the lifeUood of the business,"

as Hack says. Indeed, Interscope was
in a bidding war with othermajor labels

for Latin star Enrique Iglesias, who
signed with the label for, reportedly, a

hefty $44 million!

Geffen and
A&M, however, are

the challenge for

the West Coast
group. "We're slow-

ly rebuilding [thosel

names," says Mor
ris. Horowitz adds

reid that the goal is to

"bring back labels

with tremendous legacies—that con-

tinue to inspire us with their catalogs."

To do that, the group has named a

new president of Geffen, Jordan

Schur, who signed hot Interscope act

Limp Bizkit. Executives say they ex-

pect to hire a president for A&M too,

although Iovine says he is not actively

seeking one now
Besides the four pop/rock/R&B

label groups, UMG operates two

Uni Spending Heavily On New-Media Ventures
NEW YORK— Universal Music
Group is moving aggressively into

new media with investments of

more than $100 million.

"We're making a sufficient

number of bets," says vice chair-

man Bruce Hack, "so that if

there's a material amount of

money to be made in a two- to

three-year time frame, we're
going to do it."

Universal created a new division.

Electronic Commerce and Ad-
vanced Technology, headed by
Larry Kenswil. to spearhead some
of the projects.

The most recent addition to the

Universal portfolio of new-media
ventures has been Jimmy and
Doug's Farm Club, an Internet

lattel named for Doug Morris, chair-

man/CEO of Universal Music
Group, and Jimmy Iovine. co-chair-

man of label group Interscope Gef-

fen A&M.
The venture's most publicized

feature is that unsigned bands that

upload music to the Web site (farm-

club.com) might be signed to record

deals ;us a consequence.

But Farm Club has other quali-

ties that separate it from a normal
label. For one, it has important

partners in America Online and
USA Networks.

USA Networks will begin airing

a weekly one-hour program. "Farm
Club.com," Jan. 30; it features two

unsigned acts a show as well as

established acts. Advertising rev-

enue from the TV show, as well as

from the Weh site, will provide a

new stream of revenue for the

record company. The first new
artist to appear on the show will lie

U.K.-hased female I XI Sonique.

Farm Club will not he fully oper-

ational until February, executives

say. At least initially it will use the

marketing and promotion resources

of the Universal family of labels.

"This tiling lives and breathes on-

line," says Iovine, "but we'll use

offline to help us." Def Jam's exper-

tise in street marketing, for

instance, will be tapped.

About 20 people are now working

full lime for Farm Club, and Iovine

expects the number to expand to

about HO by the spring.

Besides Farm Club, Universal

has formed an E-commeixe venture

with BMG Entertainment called

GetMusic that will go head to head

with established online merchants

like Amazon.com as well as the

soon-to-be-merged CDnow/Colum-
bia House co-owned by Sony Music

Entertainment and Warner Music

Group.

Another Internet venture is a

test of a secure digital-downloading

system, code-named Nigel. The
partners are BMG, AT&T, and Mat-

sushita Electric Industrial.
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Nashville-based labels, a jazz label

group, and a classical unit.

MCA Nashville chairman Brace Hin-

ton says the changes following the

merger were not significant. "In the

case of Nashville," says Hinton, "the pri-

mary thing accomplished was the

reduction of redundancies in back-room

functions." The
Shared Services

department was
formed for MCAand

Mercury Nashville,

and it oversees

administration,
finance, human
resources, and pro-

duction. "It's been a hinton

huge success," says

Hinton, adding that Mercury Nashville

will be moving into the MCA building in

the first quarter of 2000.

Apart from Shared Services, says

Hinton, the two labels operate as inde-

pendent operations.

The jazz operations of PolyGram's

Verve Records and Universal's GRP
Records have been combined into the

Verve Music Group, which includes

Verve (new straight-ahead jazz and

classic catalog), GRP (smooth jazz).

Blue Thumb (blues and world music),

and Impulse! (classic catalog).

Its top-selling new- artist is Verve's

Diana Krall. Ron Goklstein, president

of Verve Music Group, saw a company
goal is to maximize Krall's standing

without Sacrificing herjazz credibility.

The Verve group drastically re-

duced its artist roster from 75-SO to

about 40. It's now up to 45, which
Goldstein says he will maintain be-

cause "that's about the number we
have the staff to support properly."

The Verve group now has 58 em-
ployees, a little less than 5()'.J from

GRP, a few more from Verve.

"I think Tommy [LiPuma, chair-

man of the Verve group] and 1 got the

best of both worlds, but there was a

period of adjustment when the two

different company cultures had to get

used to each other," Goldstein says.

"But w e tried to have a lot of outside

company events and informal meet-

ings, and I think that has helped cre-

ate a new. more cohesive environment.

"In general, sales in jazz are flat,"

adds Goldstein. "But we're making
our numbers, which seems to be the

important thing these days."

Chris Roberts, president of Uni-

versal Classics and Jazz worldwide

and chairman of Universal Classics

Group I \S., says, "There's been seis-

mic change on every level. It's been a

long, long year."

UMG's classics division—which
comprises Deutsche Grammophon
(DG), Decca, Philips, and various

imprints, accounting for some 40% of

the classical market werldwide—has

been rebuilding internationally. There
has been a one-third cut in staff oxer-

all. All the key management positions

at both DG and Decca have changed.

The new A&R chief at DG is Martin

Engstroem; Decca's new A&R chief is

Jean-Hugues Allard.

Philips' Amsterdam headquarters

was closed, as Philips was merged
with Decca in Ixmdon. Philips presi-

dent Costa Pilavachi is now president

of Decca/ Philips. Roberts is acting

head of DG. Catalog operations for all

three labels have been consolidated,

headed by former Philips catalog de-

velopment chief Tom Deacon at the

Decca/Philips office in London.

U.S. classical operations were
arrayed into core classics and
crossover groups over the |iast year.

ECM was brought into the fold as a

distributed label in the U.S.

Philips has three Andrea Bocelli

albums in the year-end classical top

10, with "Sacred Arias" debuting at

No. 31 on The Billboard 200.

Asked about any pressure on the

classics group for immediate sales

results, Roberts says, "Universal has

let me get on with it. They've been
supportive. It's been a very difficult

year, but we've had a good six months.

Take away Bocelli, and we're still

doing well. That's saying something."

Possibly alluding to further

changes in classical operations, he

adds, "The minute you're doing well is

the time to think about doing some-

thing different. We're constantly re-

evaluating how best to do what we do."

UMG also re-

vamped its pop cat-

alog operations in

the past year, creat-

- ing two new divi-

u . T sions, Unhersal Mu-
sic Enterprises in

the U.S. and UM3
overseas. Bronfman

cohen told analysts that

catalog represents

one-third of UMG's profits.

Hack says catalog was removed
from the distribution company, which

had oversight for it at PolyGram, "so

that it would have a consumer orien-

tation and not a trade orientation. The
distribution company is well-muscled

in ordinary retail but less skillful in

the newer channels."

DISTRIBUTION CHANGES
One of the biggest tasks in merg-

ing Universal and PolyGram was
building a new distribution company
from the best of the two companies.

Jim Uric, Universal Music and Video

Distribution president (who reports to

chairman Henry Droz), says that blend-

ing the personnel was a painful process.

Layoffs, according to sources, totaled

about 150 field people. That was
achieved in the first month, but sources

say it took much longer for the two cul-

tures to blend and for each half of the

distribution company to become famil-

iar with the other's artist roster.

In addition to personnel issues, the

company has been hard at work over

the last year integrating systems and

warehouses. "We are just now getting

a consolidated sales report, with other

pieces still coming online over the next

few months," savs Urie.

Lairy Gaines, executiveVP of mer-

chandise and marketing at music
retail chain Wherehouse Entertain-

ment, says, "They did an admirable

job; they did it with very little grief

and frustration—that we sensed."

THE VIEW FROM THE STREET

On Wall Street the new UMG isn't

lacking fans either.

With the esti-

mated cash flow of

SI billion in fiscal

2000 and the annu-

al cost-cutting

puns approaching

$400 million, ana-

lysts are bullish on

Seagram's stock.

The merger massenburg

"clearly got manage-

ment's highest priority, and it appears

to be on a pretty smooth trajectory,"

says Salomon Smith Barney media ana-

lyst Jill Krutic. "Diecompany has made
great strides in integrating PolyGram,

in getting a foothold on the interactive

side fin' music, and delheringon the cost

cutting, which Is even ahead of sched-

ule."

"Their gain lias lieen almost every-

body else's problem." says Merrill

Lynch analyst Jessica Reif Cohen. "I

don't think anybody can argue with

their numbers. Market share has gone

straight up ever since they combined."

ReifCohen says it Is hard to second-

guess Universal's acquisition of Poly-

Gram, given the strengths of the com-

pany, the price at which it was ac< juired

(negotiated down to $10.4 billion), and

the strong long-term outlook for music.

While analysts note that cost sav-

ings and margin improvements will be

the primary drivers of grow th over

the next year, they say the Internet

will likely drive growth in the future.

"They've been real aggressive in

terms of throwing a wide net to cap-

ture all the business opportunities in

the Internet music world, which will

also hold them in good stead longer

term," adds Krutic.

Seagram's Bronfman has hinted

that the company may spin off its

Internet-related assets in an initial

public offering.

However, the good news and prog-

nosis have not been fully reflected in

Seagram's stock price. While shares

are up more than 30% in the last 12

months, at a current level—$45 at

press time—they are down from a 52-

week high of $65, reached in April.

"The skepticism on Wall Street has

a lot to do with fears of the Internet,

rather than advan-

tages the Internet

might offer." says

Reif Cohen.

But the ultimate

test of the Univer-

sal/ PolyGram com-

bination is yet to

come. Meeting ag-

gressive second-half boberg

performance goals

will be critical to evaluating its success,

analysts say. "Should Seagram deliver

on their cash-flow objectives for the

year, then most investors will applaud

their integration skills," says Krutic.

This story teas prepared by Don Je f-

frey in New Yuri with assistancefrom
Ed Ch rist man, Brian Garrity and
Knulley Hambarger hi New York and
Chet Flippo in Nashville.
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newsline...
A FEDERAL ANTITRUST investigation into possible CD price-fixing by sev-

eral major music companies has apparently slowed government approval

of the merger of online retailer CDnow Inc. and mail-order music and

video marketer Columbia House. Now that snag reportedly may bring

the two major labels behind the deal—Sony and Time Warner's Warner
Music Group—to the bargaining table to settle the matter.

The investigation has appar-

CDNOW
ently slowed the federal OK of

the deal to combine the Fort

Washington, Pa.-based online

retailer and the mail-order mar-

keter of music and videos.

The Federal Trade Commission (FTC) confirmed Dec. 16 it was "investi-

gating potential anti-competitive conduct involving the sale of CDs" but

declined to elaborate. The Wall Street Journal reported Dec. 16 that the FTC,
as part of its review of the CDnow deal, is pressing Sony and Warner Music

Group—the joint owners of Columbia House—to stop participating in an

industry practice ofimposing a ''minimum advertised price," orMAR on CDs.

Retailers that sell below that price forfeit cooperative ad subsidies from the

music companies.

The Journal reports that Warner and Sony have engaged in settlement

talks with the FTC but that no agreements have been reached. Howev-

er, a source familiar with the situation denied knowledge of such talks

and considered the investigation ongoing.

Sony said it does not comment on matters under government review

or litigation. Warner Music officials also declined comment.

In a separate investigation, disclosed earlier in the week, the Justice

Department is looking into alleged antitrust violations by MTV Networks

(see story, page 10).

Kathy Styponias, an analyst with Prudential Securities, noted that

while such antitrust concerns are legitimate, they are nothing new. The
common thread in both of the most recent developments is the transfer

of existing dominant franchises to the online world. "I think [the FTC is]

trying to get a better understanding of how certain trends are develop-

ing with respect to the music industry and the Internet," she tells Bill-

board. "A lot of times, a way in which you can do that is opening up an

investigation. [Regulators] want to ensure that incumbent players aren't

looking to use their power in the bricks-and-mortar world and translate

it on to the Internet in anti-competitive ways."

CDnow announced on Nov. 24 that the FTC had asked for more infor-

mation regarding the Columbia House merger. The request extends the

FTC's initial review period until 20 days after Time Warner and Sony
comply with the request The FTC can terminate the waiting period at

any time if it completes its review sooner. CDnow said Dec. 16 it still plans

to close the deal m the first quarter of 2000. "Sony and Time Warner com-
mitted to this transaction and are trying to work through these issues

with the FTC," said a CDnow spokeswoman. She added that additional

requests for information were not unusual.

The current federal investigation into label practices began in 1997 but

picked up steam in September with the agency's request that senior

record-company distribution executives testify on their policies (Billboard,

Sept. 18). BRIAN GARR1TY

A FLURRY OF DEALS between big brick-and-mortar retailers and leading

online companies in the last few days suggests a new awareness on each

side of the value of the other in growing their businesses. "The portals

need the brick-and-mortar presence, and the retailers need to appear

Internet-savvy," says David Cooperstein, an analyst with Forrester

Research, of the pacts. Microsoft said Dec. 16 that it is investing $200

million in Best Buy as part of an agreement to market its online service

and products through the chain. Microsoft will sell

its products in Best Buy's stores, while Best Buy
will be a featured vendor on Microsoft's online net-

work. Best Buy will also receive Microsoft's help in

launching its revamped E-commerce site early next

year, the retailer said. In a similar arrangement, Circuit City said Dec.

15 that it will promote the services and products ofAmerica Online (AOL)

in its stores, and it will be featured in AOL's shopping site.

Meanwhile, Wal-Mart and AOL said Dee. 16 that they will work togeth-

er to create a co-branded "convenient, low-cost" Web service for con-

sumers who lack access and will cross-promote each other's services.

Wal-Mart customers will get software to set up an online account through

AOL's CompuServe; fees have not yet been decided. Kmart is going one

step better: It said Dec. 15 that it has formed a new online venture, Blue-

Light.com, that will offer consumers free Internet access. Softbank Ven-

ture Capital, a unit of Japan's Softbank Corp., has committed $62.5 mil-

lion to establish BlueLightcom, the company said, and Kmart will be the

majority owner, with about a 60% stake. The San Francisco-based Blue-

Lightcom also received investments from Martha Stewart Living and
Yahoo!, which will provide content for the site.

In March, HMV in the U.K began offering customers free Internet

access through a partnership with Yahoo! U.K & Ireland, following other

U.K merchants, such as electronics retailer Dixon's and the supermar-

ket chain Tesco. marii.yn a. gillen

U.K. TV AWARDS SHOW BOOSTS SALES
(Continuedfrom page 5)

that objective.

Produced by London Weekend
Television for ITV, in conjunction

with entrepreneur Jonathan
King's Tip Sheet publication, and

sponsored for the second time by
direct-mail club Britannia Music,

"Record Of The Year" reached a

peak audience of 8.8 million view-

ers and elicited almost 800,000

telephone votes. Now King says he

is in advanced discussions with
NBC to produce an American ver-

sion of the show for U.S. televi-

sion.

(Westlife is slated to make its

U.S. debut on Arista in late March.

Tentative plans call for the single

"Swear It Again"—the band's first

British chart-topper, last spring

—

to go to radio in late January, with a

commercial release a month later.

The album will contain "one or two

new tracks," compared with the

U.K. version, says RCA internation-

al marketing and promotions man-
ager Guy Higgins.)

Most pertinently for the record

industry, retailers were reporting a

healthy upswing in sales for West-

life's self-titled debut album, which,

according to RCA, has now passed

the double-platinum mark, with
shipments of 670,000 and over-the-

counter sales of 420,000. It showed

a 92% increase in sales immediately

after the show, according to the

label.

The win also gave a perfectly

timed boost to Westlife's bid for the

highly prized Christmas No. 1 slot

with the act's follow-up single, the

double-sided "I Have A Dream"/
"Seasons In The Sun," released

Dec. 13 and at press time leading

the "mid-week" chart positions

leading up to the Deo, 19 publication

of the official holiday chart
"Flying Without Wings" be-

came Westlife's third straight U.K.

No. 1 in October. It was written by
Steve Mac and Wayne Hector and

published by Rokstone/Ron-
dor Music. Says the group's Kian
Egan, "After a tremendous year

scoring three No. l's, winning the

'Record Of The Year' was the icing

on the cake."

Gary Lettice, product manager
for rock and pop at the Virgin retail

chain, says he has seen an "uptake"

in sales of the "Westlife" album
since the show. He confirms that

figures had the group's new single

on course for No. 1, while sales of

"Flying Without Wings" were set

to be double those of the week
before.

At Tower's Glasgow store, assis-

tant manager Steve McDowell also

reported an improvement in the

Island soundtrack of "Notting Hill"

and its sell-through video, featuring

Ronan Keating's Polydor single

"When You Say Nothing At All,"

which placed second in "Record Of
The Year" (Keating is also co-man-

ager of Westlife).

With holiday sales already buoy-

ant retailers were reluctant in some
cases to apportion all the credit to

"Record Of The Year," but Mike
Dalby, senior assistant at indepen-

dent retailer Adrians in Wickford,

Essex, says, "As much music as we
can get on television is good for the

industry, because a lot of shows have

been axed. Even better [if it's] on a

Saturday night"

"This has got to be the biggest

boost to music sales in the two
weeks immediately before Christ-

mas," says a typically ebullient

King of his creation. He claims that

RCA is "saying that by new year it

will have put on 300,000 extra
album sales, as a direct result of

'We reached a sixth

of the population of
Great Britain, all

of them inspired to

go out and buy a

CD'
- JONATHAN KINO -

the show."

While the 8.8 million viewing
figure was down from the 9.7 mil-

lion peak figure for the inaugural

1998 show, on which Boyzone's "No
Matter What" won the title, this

year's program aired an hour later,

in two parts in Saturday-night
prime time, and was up against

BBCl's perennially high-rated
"Casualty." "That normally gets 12

million [viewers], and we cut them
down to 10 million," says King of

the hourlong first part of the show,

which featured live or prerecord-

ed performances by all 10 short-

listed artists.

Britannia Music marketing direc-

tor Mark Williamson pronounced
the company "dead pleased" with its

involvement in "Record Of The
Year." "It moved on and built on last

year's success," he says. "We en-

joyed 10 great years [sponsoring]

the Brits [awards show], and as we
were in on the beginning of them
with Jonathan King, we're delight-

ed to work with him on a new thing

like this and hope it grows the same
way they did."

King devised "Record Of The
Year" in 1998 as a vehicle for his

Tip Sheet publication's industry

Triumph Awards, which he also

announced to the live audience at

the show, in between the perfor-

mance hour and the 25-minute
"Record Of The Year" results seg-

ment.
"I made up my own rules—it's

my event" he says of the "Record"

show. "I'm already in very heavy
discussions with NBC about doing

an American 'Record Of The Year'

in the same format"
The initial list of contenders for

the award is drawn from the 50

best-selling singles of the year in

the U.K.; artists with more than one

entry in that list are restricted to

one song, and a top 20 was put to the

vote of the ITV viewing public the

previous weekend.

That produced a short-list of 10

contenders, consisting of Westlife,

Ronan Keating, S Club 7, and Mar-
tine McCutcheon from the U.K.
and Ireland; Eiffel 65 from Italy;

German-signed Lou Bega; and U.S.

acts Britney Spears, Shania Twain,

Jennifer Lopez, and Ricky Martin.

In total, 790,739 votes were cast.

Westlife won with 159,590, ahead

of 150,669 for Keating. Spears'
".

. . Baby One More Time" was a

distant third, with 73,841; the

Westlife and Keating singles

between them earned almost 40%
of the vote.

The show was broadcast live by
leading London top 40 outlet 95.8

Capital FM. "The second year on,

it's proving to be very popular with

the public," said Capital group head

of programmes Clive Dickens Dec.

14. "It undoubtedly sells records

—

you only have to look at the mid-

weeks today to see that."

The programmer notes that

"Record Of The Year" is a good fit

for the station's demographic.
"Obviously it's relatively free from

industry interference, and the songs

that end up in the final list are much
closer [than in other awards] to

what radio knows are the best songs

of the year. That's why we were so

involved in the event, because we
knew the short-list represented our

recurrents. That list is basically

Capital as you hear it"

Dickens believes that compar-
isons with the U.K.'s other regular

mainstream awards event, the

Brits, are irrelevant. "They can't

really be compared; they happily

coexist in the marketplace," he says.

Gennaro Castaldo, head of press

and public relations for the HMV
retail chain, adds, "There's a whole

sweep of [music TV] programs now
catering to different audiences, and

at the end of the day, as long as it

gets people excited about music, it's

got to be a good thing."

Castaldo is cautious about the

specific effect of the show on album
sales. "Because it's on in the Christ-

mas period, when [sales] are going

off the scale anyway, you won't real-

ly be able to judge the scale of the

effect. But it's certainly of benefit

from the TV promo point of view,

like the Lottery show or anything

else, especially with Christmas
around the corner."

Dickens believes that to

progress, the show must persuade
more U.S. acts to perform live;

among the American nominees,
only Jennifer Lopez was present,

to sing "If You Had My Love,"

which came last in the voting. "The
two things they've got to learn

from are trying to encourage a

wider forum of people to vote, to

avoid the teenage fan base, and
getting [more] artists to perform
on the night. They should move it

a week earlier, put it into the diary

now, because it was very obvious

which performances were on
tape."

King, who is bullish about ITV's

commitment to a third show in late

2000, accepts the last point. "I'm

thinking of making it a rule that

artists have to perform on the

night" he says. "If Shania and Brit-

ney had been there with spectacu-

lar performances, they could have

won.

"But" he concludes, "we reached

a sixth of the population of Great
Britain, all of them inspired to go

out and buy a CD. We've been call-

ing shops and getting retail reac-

tion, and it's almost as though the

door had been unchained on the new
year sales."
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Not 100 Airplay
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service.

743 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impres-

sions, computed by cross-referencing exact times of airplay with Arbitron listener data. This data
is used in the Hot 100 Singles chart.
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71 BREATHE ICal W. ASCAP.-llm^al Soop Of FWirarri

kittmbonal, BMl'HopeC^L BMI) HUM
I BRING IT ALL TO M£ 19 K Liwrtrxe. BM,*jrrw Ijmcrtine,

BMlCsn Tmtar*, BVl^ony/iVrv Songs. tWI/CaflngM

CMitlAt^eerii ASCAP^'Sorrt'*11' Tines, ASCAPJ HLWM
72 BUGABOO (Stm'm Dew. BWHta. BMWitidsintpt

Pat^K BMl^ndacr, ASCAP/«Ji Control ASW.TMI Apnl.

ASCAPj-Beytnce. ASCAPAs Iojb. ASCAP) HLKVBM

a CAUGHT OUT THERE iThe Watets O Na?wjl*i BMI.TMI

Blactyraod. BML'Chase Chad. A5CAP/EMI Apnl. ASCAP) HI

73 THE CHEMICALS BETWEEN JS (Mad DwWnston.
H V us ; BMI) CLM

47 THE CHRISTMAS SONG (CHESTNUTS ROASTING ON AH

OPEN FIRE) (EdM! H Morris. ASCAP] m
II COME ON OYER iUnirtfia) Sings 01 PoltGrvn Inleiryicnji

BMLArxn Echo, BMliTDmba, ASCAP) HL/WBM

52 COWBOY TAKE ME AWAT (Woody PurMm
. BML'BHf.

BML'Caieers-BMG BMfc'Ttoytt s Dream. BMI) HL

79 0WCIH 1 3:Wall5<rj *SCAP,W8 ASCAP.tiHit f
.
ASCtf.Rush

budies, ASCAPMm. ASUPrUwsal^Giw' IMMnMNiM.

ASCJP,7ornta, ASWP,'S*uW Swift, ASCAP: WBM
87 DECK THE HALLS {Pvblc Dornatn)

B4 DEEP INSIDE I Vary 1 filt£e, ASCAP Vj-w'sal MCA.

ASCAP/lanorna, ASCAP/EMI Apr*. «CAP,lJnri*sal-Sonfs «
PolfGrarn lnten-o:or«l BMI) HI:WBM

U DONT SAT TOU LOVE ME [VtB. ASCAP^w m.'ComMm
BMtTancj FooTmri.. ASCAPi'Vaponxn, BM.'MeirtW)

A5CAP,-L.isiam, ASCAr.Wafrw brwlant. B«H CLWWBM
27 GET GONE INaied Under My CWWs ASCAPAAnrysMs.

ASCAP^i L*tK. ASCAP.'WH. ASCAPWome. ASCAP) WBM
24 GET n ON TOINTE [MtjnWl Ionian ^CAP.^inws.

ASW.Owt*), ASCAPiTU ASCAPiTpMAi ASCAP.Vnsrs Cnt*,

ASCtf,WanieriChappel GrrCH German.WB ASCAP) HLWBM

II GIRL ON TV (Tram C^nertjl, ASCAP/Do* lone.

ASCAPjBW.ASCAfi-

» GIVE TOU WHAT TOU WANT (FA SURE) Uunglo Fever.

FAV'V Si.ir.)*'.-.: HV! S,mi^>v ^Ml.f:;f;^,rni

A£CAP,'ChrysaH. ASCAP/tastph's Dream, SESAC'Caravans OA

Kedar, SESAOMonetam BMI) HLWBM
66 GOTTA MAN (Blond* Roawl ASCAP/Smu Bead ASCAPFDead

Game. ASWPWartw lame4Me, BMLIUnma BMI WBM
48 GOT TO GET FT !Da Ish ASCAP; A) West. BMlCopfr^ht Ctrtrfi

33 GOT TOUR MONET (The Waters 0> NaietaBL BMtEMI

BltchNOOd. SMAOiase Chad, ASCAP^MI Apri ASCAP.tW

Drty, BMWarn«-Tanwlarw. BMI HLWBM
7B THE GREAT BETONfi fTempoiary, BMIWamei -Tamerlane,

BMI! WBM
97 THE GREATEST ROMANCE EVER SOLD iFmancipaled, ASCAP)

87 GUERRILLA RADIO ISonp 'ATV Strgs. BMF'ReiiiDutKn. BMI) HL

35 KANQNIUniMDCM 8MMS0. BMI/kxws Falls, BMI HL

51 HEARTBREAKER ISony/ATV Sengs, BMfRye, BMLIMI

Bbdmcil. BMI/Lil Uj Lu BM'IMI Al GMicrj. EMI "AB

ASCAP.Ww. Words CulUe, ASCAP.^ee No M. ASCAP) HLWBM
17 HE CANT LOVE U (Inem Damn Tums, KiW/'fobfb&fl

Little, StSACNrjonume, fASCAP)

31 HE DIDN'T HAVE TO BE (EMI Apr* ASCAP.^eo Gaylt.

ASCAP7I0W Ranch, ASCAP) ht

(I HIGHER (Twrwtx W\ntxz> SW.'D-i^ Frye. BM0
« HOME TO TOU (Arlos Smrtfi, SfSAC-tkiod OC Delta Boy,

StSACiiAamitaflia, ASCAP)

7 HOT BOT2 (MassConlioion, ASCAP.WB, ASCAP''t rpna

Bead). ASCAP) WBM
41 IF TOU LOVE ME (Mint Factory. ASCAP.TM April ASCAP) HL

4 IUEWILLWOroU,RftrtCirt.ASCAPim^
CI I LOVE V0B (Sony.'Arv Cross Keys ASCAP'Fncore

EMertamtnl. fSMVScoQ And Soda. ASCAP/Bud Oat

ASCAP/FMajDo. ASCAP) CUArHl

« INE£DTOKNW(Sony/ATVScnas.tmi>>iTrttan ll

BMI/CopyvifiHt Control) HL

3 I WANNA LOVE TOU FOREVER (Ml April. ASCAP;? Hh And

May, ASCAP/SMT
,
ASCAP) HL

93 IWMTITlUm*rfnG.ASl>P,WB,ASC^^
ASWi'tobete, ASCAP..TMI Aprrt. ASCAP] HLWBM

71 LARGER THAN LIFE iZombs. ASCAP..\3ranlsdle, ASCAP/B

ROK, ASCAP) WBM
99 L.A. SONG iKltbel Sues, BMI I

22 LEARN TO FIT (M.J Timrie, BMtlryr^ LartDirn. BM'Lrnnj

Under A Rock, BM EMJ Vrgn BMI) HI

79 LEFT I RIGHT lUmversal PolpGram wtematMial ASCAP 'Ah

chrjo, ASCAP.Tunky Noble. ASCAPrTamous. ASCAP/Wu lang,

BMI,'Careers BMC BMWerrtii. BMI) HLWBM
94 LIVE. LAUGH. LOVE (Gary Ncholson. ASCAP.VRBI.

ASCAP,'Bu* On Roc*. ASCAP/CM. ASCAP.'Song Matters

ASCAPiTamous ASCAP) HL

II MAMBO NO S (A LITTLE BIT OF.-) iPeer

MemitocaL'Umitt Control) HL

21 MEET VIRGINIA do Giene. BMLleanng Itrner. BMLTmcn
BAAVJayimod, BMliVrumtoiraod. BMlifM Blackwrjw), BMI) HI

85 MUSIC OF MY HEART (Snalsongs ASCAP) WBM
54 MT BEST FRIEND (Carcers-BMG BML'Srlwrkrss. BM) HL

5 MT LOVE IS TOUR LOVE ;ry:ry AT. Tunes ASCAP Hu«
tmntjt, ASCAP.'Teijass BMLTMI Bladrirood, BMI HL

78 N 2 CETHE1 NOW i7omba, ASCAPyTig EWrt, ASCAP.'Grlted

Pearl. ASCAP/tMl Afril. ASCAP/Careers BMG. BMl/Wu lanp.

BM) HLWBM
100 NASTRADAMUS Will ASCAP,''Zornba. ASCAPiMawkotnt,

ASCAP,it>yn4*ne, BMLUnthappefl BMI) ABM
BE NOMOM RUN (IN WIS CLOUD) a - vrJ SonesOt

Pnl,Grjrn intHirjticoai BMI/l** Oanoil BMLWiter

ASCAP/HiIeo South. ASCAP.1MI Full Keel. ASCAP,Unversal-

PmyGiam IntemMional ASCAP) HI

71 NONE OF JR FRIENDS BUSINESS iBlack I xr 'jn

iLSCAP.WB ASTAPVrEini.iBeat.ri ASCAP 1 ABM
SB NOTORIOUS BIG (Big Poppa. ASCAP.'lustin Combs.

ASCAP/tM AprJ ASCAPitssenbal Vibe, BM'')an>ce Combs

BMMMI rjlack-ood BMI.'CdBfffls EMI, ASCAP) HL

98 ONE NIGHT STAND (I >sl N' Gold. BMl Juicy lyme. ASCAP)

55 POP A TOP [Sony.'ATV Tree. AMI) HL

95 RE-ARRANGED (B>e BuM. ASCAP^omba. ASCAP I WBM

H BHTTHM DIVINE 1 Rignl Bank ASCAP) WBM
82 THE ROCKAFELLER SKANK (Li^i.flisai -Polityam MviMiOMl,

ASCAP.tMl Rotjtjns ASCAP,^-i<t»rj ASCAP I HLWBM

Billboard DECEMBER 25, 1999

Hot 100 Singles Sales
Compiled trom a naborval sample of F*OS (point ot sale) equipped retail stores and rack outlets which report

mimber of units sold to SoundScan, Inc. This data is used in the Hot 100 Singles chart. SnundSc*

1111

1 \

\

£

B TITLE
ARTIST iMPRINT.'PFIOFAOTION LABEL)

11 s

a TITLE
ARTIST 1

IMPRINT/PROMOTION LABEL)

—^ NO. 1 N"M-^ >?. 45 29
SEXUAL (LI DA Dl)

"1
1 11

I WANNA LOVE YOU FOREVER
2 Ml ',

" 39 45 9
GUERRILLA RADIO
HACIE AGAINST THI MALF.INI lFP>Li

1 I 5
HOT BOYZ
•SSTTIKFfltAIOriLr'l 7\1 VCXWiW* 40 33 13

SCAR TISSUE
RED FIOT CHILI PEPPERS IWAR.SER BROS 1

T 3 6
GIR1 O N TV
I FO fARiSIAl

41 39 4
DOWN BOTTOM
2AA:;jjst ijisil; *.ff ("r'viiF.'ti'v:"*!

4 6 4 24/7
KEVON EDMC-VDS 42 37 11

1 LOVE YOU CAME TOO LATE
JOEY AKINTYRE (C?)

a 5 19
SMOOTH
SAN FANA HATUHINC WM 43 42 B

DAMN (SHOULD VE TREATED U RIGHT)
SO PLJSM FEATjRFFfc .» FlijLE lDAPALFiiL",EPt

1 4 15
MY LOVE IS YOUR LOVE
WMITNLY HOUSTON lARISTA)

44 33 13 WE CANT BE FRIENDS
DLHOFfAF. LOA WITH R I (ARISTA!

>-
11 3

HE CANT LOVE YOU
JAGGED EDGE SO PEf COIUMBIA) 45 1

G'DUP
SNOOP i (i'i PRFSFFITS t«A FASTSlOAJ iPVT

> 7 9
4. 5,6
sou Fr>runiMf jt mcnct a kanh cmj^wbisi

46 44 10
U DONT KNOW ME (UKE U USED TO)
BRANDY

1 9 7
DONT SAY YOU LOVE ME
M2M 1 ATlANTIC) 47 49 17

JIGGA MY N* •"
JAT-J :

,

10 K 3
THE CHRISTMAS SONG
CHRISTINA A&UILERA ( RCA) 41 50 15

SHE'S ALL 1 EVER HAD
RICKY MARTIN (C2)

u 8 16
U KNOW WHATS UP
DONEli JCHES 1LlNTOOCHABl E^AM r\CLA HIS T A

;

49 52 24
SUMMER GIRLS
LFO (LOGIC/ARISTA)

12 17 2
DANCIN

50 49 7
NASTRADAMUS

13 12 12
STAY THE NIGHT a 54 6

LEFT/RIGHT
DRAMA (TIGHT 2 DEF1

14 10 14
15 MINUTES
MARC NELSON (COI I.MRIA)

52 43 17
UNPRETTY
TIC (LAFACfjARISTAI

15 11 4 YOU CAN DO rr
CE CUBE s-EHCH MCFaMS" HZ'L'PPlOfllTr.'

53 56 8
STEAM
TV MEHNDON (EPC INASMVILLEl)

16 13 13
1 NEED TO KNOW
MARC ANTHONY 1

1 i.'i-ia
54 53 13

ONE MORE CHANCE
AJUO IGLESIAS JR (EPIC]

E 19 4
CAUGHT OUT THERE

96 51 15
SIMON SAYS
I"HAfV:)Ahi muni h Rtwu. . k i:

;.'i*i

is 1! 6
IF YOU LOVE ME
MINI CONDITION •> 56 1

A COUNTRY BOY CAN SURWE fY?K VEHSIONl
CHAOEP:-> :'M,-SEPE»:^ i\t5-4 1'iL;-,

,*l.',i

19 15 22 GET GONE
IDEAL (NCiONTIMLrVlftGIN) 57 57 18

BAILAMOS
!-.wi;i> >i- :jv> -t'l-: »jv— i

|_;

"20 25 5
DECK THE HALLS
SHEOAJSY IHRtC StRtfTi 5! 41 10

SATISFY YOU
Pl,<r DADOY FLAT R - HIT IflA^ HO' A^ISIAI

a 22 3
LEFT & RIGHT
3AMJl"IeAI V-.'H;F;;MUrii.SLlP-L:tWN 59 St s

LITTLE BIRD
SMERRIE AUSTIN

'

22 21 11
BIG DEAL
IFANN RIMES (CURB) 60 55 11

MAMBO *s
LAT N LOU 4 THE ALL STARS

23 24 17
CANDY

1.'.
. M11 -.n :

-.
-.1

1 iv ;-:k
61 '.'1 20

ITS 74L ABOUT YOU (NOT ABOUT ME)
THACIE SPENCtR ''CAPITOLI

24 22 12
IF 1 COULD TURN BACK THE HAWS OF Tim
R. KELLY (JrVtJ

62 50 14
SOMEDAY
SUGAR RAT (LAVA/ATLANTtC 1

21 26 /.
ONE NIGHT STAND
JSMFlFLAT IAT0OHA3CQTT IFM^'NELmFjATLANTO

63 64 8
I'M DFGGIN IT
ALECIA ELLIOTT IMCA NASHVILLE)

26 20 IS
1 WANT IT ALL
'• ' <j FEAT UikCK 1'" :G ..'NK,Wf " ".E :

.
T
,.

64 56 24
EVERYTHING IS EVERYTHINGEX FACTOR
IAURYN Mil I i ^ 1

1

' f , "li i
'", a i" i"i|

i fV [il/i i

27 28 10
THE GREATEST ROMANCE EVER SOU)

65 52 24 SMILE ^ LAOY SAW (ELI

2! 29 » STEP TO THIS
MASTER P FEAT 0 1 G '4' 11M I pf i Pi -

6S 65 17
NEVER GONNA LET YOU GO
FAITH f . .INS

I
RAD MY/ARISTA)

2S 2/ ,0
GIVE YOU WHAT YOU WANT (FA SURE)
CH»CO DEBARGE ''

' 67 63 23
I WILL GO WITH : U CON TE PARTTRO)
DONNA SUMMER

3J 35 3
SUPERSONIC
JAMIROOUAI i£PtCl

68 123 27 THE HARDEST THING
96 OEGHfLS (UNIVERSAL)

31 32 13
HEARTBREAKER
M»R1AH CAREY FEA'URING )AT-Z 1

>.
1

F 1
-

69 61 6
ALL OR NOTHING
CHER .:V>'A«SFR IW3S i

32 ii il
MUSK Of MY HEART
N SYNC i GL0W1A ESTfFAN ','

!

70 10 5
POKEMON THEME
T+tMnN THEME " i'H SS

33. 36 3
1

. IKE IT

:;<:• i-| 1, \

71 '5 13
WHAT A WONDERFUL WORLD
KENNY r, TH irjl. S ARM^TPDNG 'Awls!*:

34 31 16
LOST IN YOU
CAUlh BRIXMS AS CHHIS GAINES ICAnldl ;,

72 61 3
HOPE
SHAGGY :

VILA i

3S 31 A,
SPEND MY LIFE WITH YOU
IFfC (UNI! MAT'..*tlNT, r*W:A iYAI-:N( u amis 73 74 79 ROLLERCOASTER

B-WlTCHKi

36 4i 21 I'LL BE YOUR EVERYTHING
rOUtiGSTOWh IHOI_l vWOvlC';

'4 4
NEW YORK CITY BOY
PET SHOP BOYS PARLOriiONL'SIREI

B H 1

ME. MYSELF AND 1

VITAMIN C [f 1 rKTRA,'[FGl
75 11 24

JAMBOREE
NAIjv>TY Ki NA!iJ«{ ItAT

( ) Records wrm the greyest sales gains. 0 1999, Billboard/BPI Communications and SoundScan, Ini

12 SATISFY TOU 'Xtim Ccrtib^ ASCAP.!W Asrl, ASCAP;OlC i

World, ASCAP^/ATV Tunes, ASCAP/Tfulma i Bu, m^angs
« UimvuI. BML/The Pnu li fb&t. BMLR Wtj. BMI) HLWBN

83 SAT NT NAME (EMI Btartwoc!, L^DdneY torluiB,

mime, BMLTred Krtmi H. [Wl, lBe»once, ASCAPT e

Toya, ASCAP^rKtria ASCAPitalsWia. ASCAP I HL

69 SEXUAL (U OA W) Uert A«Ae, ASCAP/TAA Apnl,

ASCAP.-Tulwo FurrHtL»B, ASCAP.Tdrlw Shark Mtrdia.

G£WvH¥»rtwr Tarnerlane. BM) HLWBM
39 SHAKE KHJH BON BON iA FTartori Vwl, BAAlWarrw

Ivrwlane, BAAL^stefan ASCAP.'Df SMOFHOBiA,

ASCAP/tJniv^-Pti+rGram kiterrHtDnai. ASCAP) YftW

« SHE'S SO NIC-H iBKhmr A Som. PMI.TVI BW: HI

74 SHE THINKS MY TRACTOR'S SEXY LMi ,0

flMl;Wmda,BMlScirWMi»n BMtVCMI, BMI) HI

H SMILE (DrearrtYVorlu, BML/Trorc, ASCAP) CLM

1 SM(WTH(I^S^.BML'B<dnis.BAi^6l^
BMLINarrw-Tarncrlane. BM) HL'WflM

34 S0MEOAT Warner Ttrnertm. BML'See Sgnaral. BMLfrm
Lack Of Talent BML'loscph McG" N.clw BMI) WBM

65 StMTHMUUIIIAT^ Itau BMIVH*. » ; ioh

[rr»rtarmert. BHVBM Ddj, ASCVMun ASCAP) CLM

36 STAT INC M6HT IHh.r Miak \ :.\ SAC Tut f !>:«-,.

SESADYoung Fiarw. SESAUkrorm iwm. SlSAC/1 Scotl

SDrte. SESAC'AKA ttortd Htrjel

lb STEAL NT SUNSHINE UMl AUr( ASCAP.'B* Me«Ht.

ASCAP.fiuddati. ASCAP.'Wi. ASCAPjCna OomM.
ASCAPrm. BMffM II Calalnt BMI) HI

91 STEAM iSrwY/ATV tm. BMtBMG BMlYnuret Set), ASCAP) HL

91 STIU 0.R.E IYV8, ASCAP/Ainl Nulta CeirT On But Funbng.

ASCAP/Hard Wnrkin Btack Folks. ASCAP/tMl BLxkwwd.

6MI/U Lu lu. BMlScoit Stwch ASCAP) HLMBM

38 TAK A PICTURE (EMI VI. ASCAPflappy fttties From

Parsdlsa, ASCAP) HL

84 THA BLOCK. IS HOT (Monty Ma: BMI)

50 THANK GOD I FOUND TOU (5c>i), ArV Sw^ BM.'TfrB Sffl)gv

LSAUM Apnl, ASCAP.TTyle T,me, ASCAP) HL

30 THATS THE WAT IT IS ' Ji<ih«\k IrU ~ ±V W
14 THEN THE MORNING COMES - Sqinso MrSh BMLVYarr^

Tarmlane. EtMli WBM
)6 THERE SHE GOES (Go" Dis». BMI)

I unrmiiunwi^F.Ascv
AS£AP/BeAtw, ASCAPiltrrwrval-MCA. ASCAP AnthwiC,

AiWiTtaiuntsWi). ASCAP,TlinT| HmxUa, ASCAP) WBM

W WPSETTT ZfErtran IWLEMI Bbtlwal W<frj*M ASCAP1

H

12 WAITING FOR TONIGHT iSwet Woo SE^Otrabbm,
SESAC'WaMTfr-Tjmeriare. BML-Mkhad Gjrvn. BML^raUtttl,

BMLUPM. ASCAP.'AiiTOtation. ASCAP "WB. ASCAP) WBM
77 WE CANT BE FRIENDS (rbOson Ionian, ASCAP/Wnen,

ASCAP.Tamous
.
ASCAP/AArno ASCAP) WBM

U WHAT A GIRL WANTS IWarner Tjmerlane BM^idden Pun,

BMl/Sushi Too. BMI/Manui!) LA. ASCAP) WBM
4t WHAT DO TOU SAT (kklMel Dulaney. F4MVTJularwyhc>u>e

BMl.Tnsipi. BMLTAaior Bob, ASCAP) HL/WBM

41 WHEN I SAID I DO (BlacKeort BMI) WBM
19 WHERE MT GIRLS ATT (Mast Corrluiw. ASCAP-WB,

ASCAP,! Bears. ASCAP/Hap Tracks. ASCAP) WBM
51 WILL IK (TreybaD ASCAP.'low H LoYilry. BMWTBroca,

BMWMI Aprt. ASCAP.Hee Bee Owmt ASCAP/N,neder.,

PRS'EMI Virpn, ASCAPiBobbY RobRsan, BMI) HL

41 TOU CAN 00 IT (ton One Ere Saunders ASCAP,<TSangsta

Boogit
,
ASCAP.Yffi, ASCAP.OtKkBn Hawk, ASCAP) WW

S3 (TOU 0RWE ME) CRAZY IBMG Scaiics«a».a. SUM^omba
ASCAPAkarrrsvie. ASCAP,Careers-8MG. BMI HL/W8M
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PRODUCER FOSTER MAKING FIRST CHRISTIAN MUSIC FORAY
(Continuedfrom page 14)

"I grew up playing organ in the

church and have never been too far

away from it," he says. "I produced a

couple of songs for Carman . . . And
I've worked with BeBe & CeCe
[Winans] and Amy Grant a little bit"

Foster says he has been attracted

to the music's positive content "It's

such a valid force right now. Being
the father of four daughters and two

stepsons, all in the teenage realm, I

think the Christian music is going to

be huge. I'm not doing it to make a

lot of money with it, though that

would be nice too. I think it's a force.

"A group like Plus One stands for

all the right things," he adds. "These
five young men are good kids. They
are normal teenagers, but they don't

smoke, don't drink. They don't do
drugs. That's a great message to

kids."

Foster says he'll take the same
approach he does with other acts.

"Musically, I'm not going to do any-

thing different except the lyrics will

be directed toward God," he says.

Plus One's debut album on At-

lantic/143 is scheduled for a spring

2000 release, possibly coincidingwith

the Gospel Music Assn.'s annual con-

vention in April. "I was attracted to

these guys musically right away." says

Foster. "In this group, we hare four, if

not five, lead singers, and that's kind

of extraordinary. That really inter-

ested me . . . When you put lead vocals

together, sometimes the blend is not

good. The first thing I noticed with

these guys is they are all lead voices,

but they blend beautifully."

"It's been incredible," Plus One's

Nate Cole says of working with Fos-

ter. "We're still pinching ourselves to

find out if it's really real. He'sjust a lot

of fun, and he gets the best out of us."

Foster says hell produce some cuts

but will also utilize other producers.

'Musically, I'm not

going to do

anything different,

except the lyrics

will be directed

toward God'
- DAVID FOSTER -

Thus far, a version of "America The
Beautiful," which Foster produced

with Mervyn Warren, is starting to

BAND BASSIST/VOCALIST
(Continuedfrom page 7)

lieved Dylan had betrayed his folk

roots. One legendarily confrontation-

al concert recorded at the Manches-

ter Free Trade Hall in England, was
finally released officially in 1998 (after

nearly 30 years of bootleg circulation)

by Columbia/Legacy as "The Bootleg

Series Vol. 4: Bob Dylan Live 1966."

In July 1966, not long after the con-

clusion of the tour, Dylan, then settled

in Woodstock, N.Y., was involved in a

serious motorcycle accident. At his

invitation, the Hawks, with Helm back

in the fold, were invited to join him
there. The group rented a large pink

house, known as "Big Pink," in the

Saugerties town and engaged in a

series of informal 1967 sessions that

spawned what became known as

Dylan's "basement tapes" (because of

the location of thejerry-rigged studio).

Widely bootlegged in 1969 and offi-

cially issued in 1975, the tapes signaled

a new direction for both Dylan and his

musicians.

Signed in their own right to Capitol

Records, the Hawks assumed the sim-

plest ofmonikers—the Band. Its 1968

debut "Music From Big Pink," was a

deep, mysterious work that drew on

the breadth of American roots music.

That album and the group's self-titled,

widely acclaimed 1969 sophomore
release cemented the Band's reputa-

tion as one of the most important

groups of the day.

Danko's fat throaty bass work pro-

pelled the Band's songs, and he dou-

bled on fiddle and trombone. He also

contributed striking ensemble vocals,

and, though he usually took a back seat

to Helm and Manuel as a lead singer,

the Band's seven studio albums fea-

tured such potent Danko perfor-

mances as "This Wheel's On Fire,"

"Unfaithful Servant," "When You
Awake," "Stage Fright" "Change Is

Gonna Come," and "It Makes No Dif-

ference." In concert, he took the lead

on a vibrant cover of the Four Tops'

"Loving You Is Sweeter Than Ever."

The Band toured on a rapturously

received double bill with Dylan in 1974

and cut the collaborative album "Plan-

et Waves" and the live collection "Before

The Flood" with him the same year.

The original Band lineup called it

quits on Thanksgiving 1976 with an

all-star concert the Last Waltz, at

Winterland in San Francisco. Direc-

tor Martin Scorsese filmed the show
for a like-named 1978 documentary.

Danko soon became the first ex-Band

member to release a solo album: His

eponymous Arista set was issued in

generate interest, even though it has

not officially been serviced to radio.

Rick Dees had the group on his

KIIS Los Angeles radio show, during

which he played the track and creat-

ed a stir.

"I've never seen this many oppor-

tunities for a band before they've

even released," says Solarek of the

act which is hooked by Charles Dor-

ris at William Morris. "The phone
lines shut down because there were
so many calls coming in [to Dees'

program]. One of the producers from

the Staples Center hears them on the

radio, calls 143, and says, 'I don't

know who that band is, but I want
them at the closing event for the

RICK DANKO DIES

1977 and peaked at No. 119 on Bill-

board's album chart.

In the late '70s and early '80s,

Danko recorded with Eric Clapton,

Emmylou Harris, and Joe Cocker; he

later appeared on both of Robbie
Robertson's Geffen solo albums.

Without Robertson, the Band re-

grouped in 1983 and hit the tour cir-

cuit. On the road in Florida in 1986,

Manuel committed suicide. Later in

the decade, Danko toured with Ringo

Starr's All-Starr Band, which also

included Helm on drums.

In 1991, Danko cut a fruitful collab-

orative album with folk singer Eric

Andersen and Norwegian musician

Jonas Fjeld for Rykodisc; a second set

by the trio, "Ridin' On The Blinds,"

[LA.] Kings on Dec. 30.' That was
parlayed into the Atlanta Hawks in

January. Then that turned into a New
Year's Eve special on ABC in LA.
It's taken on a whole life of its own."

Solarek says the group recently

performed at a Teen magazine/
Bloomingdale's event. "The other

coordinators from the other Bloom-

ingdale's were there and said, 'We
want them in our stores," he says.

"Then Macy's West called the next

day and said, 'We'd like to book them
for 12 events with the U.S. Women's
Soccer team . .

.

' Everybody is want-

ing to partner because they see
something special with this band,"

Solarek sal's.

was issued in 1997.

The reconfigured Band, featuring

Danko, Helm, and Hudson, made
three albums in the '90s

—
"Jericho"

(Pyramid, 1993), "High On The Hog"

(Pyramid, 1996), and "Jubilation"

(River North, 1998).

Danko was arrested in Japan in

1997 for possession of heroin and
received a suspended sentence. His

weight ballooned seriously in recent

years after he kicked his habit, ac-

cording to published reports.

He released his most recent album,

"Live On Breeze Hill," via the Inter-

net in September and completed a

brief Midwestern tour Dec. 7.

Danko is survived by his wife, Eliz-

abeth, and two children.

by Silvio Pietroluongo

LATIN FLAVOR: The Billboard Hot 100 underwent significant

changes at the start of 1999. The chart's evolution will continue at the

start of the calendar year 2000, as Billboard expands the radio panel to

include the monitored radio stations that now report to Hot Latin

Tracks and our three Latin format charts.

With the 1999 remodeling of the Hot 100, the only popular format

excluded from the chart was Latin music. With the undeniable main-
stream success enjoyed this year by Latino artists, the time has come
to make the Hot 100 an even more democratic chart, with the inclusion

of audience data from the Latin stations. Had Latin radio been part of

the Hot 100 pool in 1999, no additional songs would have made the chart.

However, songs on the chart that were played by both top 40 and Latin

stations would have risen to higher ranks.

This change will take place effective with the next Hot 100, which
will be unpublished. Unpublished charts are available to paid sub-

scribers of Billboard Online; they are also for sale through our research

department (E-mail research@billboard.com or call 212-536-5054).

The first printed Billboard with the reconfigured Hot 100 radio panel

will be dated Jan. 8. Expect a slight bump in chart positions for Marc
Anthony's "I Need To Know7" (Columbia), now at No. 6; Ricky Martin's

"Shake Your Bon-Bon" (C2), No. 39; and Enrique Iglesias' "Rhythm
Divine" (Interscope), No. 67.

LoNESTAR STATE OF MIND: As forecasted two weeks ago, Lone-
star re-renters the Hot 100 at No. 45 with "Amazed" (BNA). The addi-

tion of "Amazed" on dozens of top 40 and AC playlists has pushed this

recurrent country track above No. 50, making it Hot 100 eligible once

again. It's been a grand couple of weeks for Lonestar, as its most recent

country radio release, "Smile," debuted last issue and moves 89-80.

Sex AND TV: "Sexual (Li Da Di)" by Amber (Tommy Boy) continues

its long, strange climb up the Hot 100, moving 76-69 in its 20th week.
"Sexual" will be allowed to stay on the chart below No. 50 until it loses

points for two consecutive weeks . . . Due to depletion in retail stock,

LFO's "Girl On TV" (Arista) dipped slightly last issue from 10-14.

With a fresh shipment reaching stores and the shelves now fully

stocked, sales for "TV" jump 10%, and the song rebounds to No. 11.

IVIY FAVES OF 1999: Joining in the spirit of our year-end recap issue,

here's my personal top 10 of 1999. No. 10: the Offspring, "Pretty Fly
(For A White Guy)" (Columbia); No. 9: Garbage, "Special" (Almo
Sounds/Interscope); No. 8: Dido, "Here With Me" (Arista); No. 7: Len,
"Steal My Sunshine" (Work/550-Work); No. 6: Santana Featuring Rob
Thomas, "Smooth" (Arista); No. 5: Everlast, "What It's Like" (Tommy
Boy); No. 4: Amber, "Sexual (Li Da Di)" (Tommy Boy); No. 3: Armand
Van Helden Featuring Duane Harden, "You Don't Know Me" (Armed);

No. 2: Jennifer Lopez, "Waiting For Tonight" (Work/550-Work).

And the song I consider the best pop record of 1999 is . . . Back-
street Boys' "I Want It That Way" (Jive). Don't laugh.

PMmms&zmmww^
3 Days Of Panels, Networking & Music

REGISTER NOW!
January 1 9th - 22nd, 2000
The Adam's Mark, Philadelphia, PA

For more information:

Philadelphia Music Conference

RO. Box 30288
Philadelphia, PA 19103

KEYNOTE SPEAKERS:

Chuck D (Public Enemy)
Chris Schwartz (CEO RuffWorld Ent.)

Eric Bazillian (Hooters/Songwriter)

Phone: (215)587-9550

e-mail: info@gopmc.com Internet: www.gopmc.com
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1 WANNA LOVE YOU FOREVER • JESSICA SIMPSON
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3
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'.' MART N RAM :J E-OYUEUiN - MAGN00EOI, 0 YR

: J0ER 1.' MART I. (T) JWE A2606' |
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CD 4 6 10
1 KNEW 1 LOVED YOU SAVAGE GARDEN
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TIM MCGRAW
CUHMHUMI1JT 54

CD 5 5 17
MY LOVE IS YOUR LOVE A WHITNEY HOUSTON
W.JEAN . C-jRoEUS S IW JEA'i.. DoRlEOSE (Cl (D) |Tl 00 ARISTA 13730 " 5 @ 57 63 7

POP A TOP ALAN JACKSON
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55
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1 NEED TO KNOW • MARC ANTHONY
C RCONEY |M antfyony.C REJONEY: 'CI IT; Tnvi IX! COLUMBIA 79250
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3
(56) 62 69 6

ANGELS ROBBIE WILLIAMS
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. CAPITOL ALBUM CUT l
56
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THEN THE MORNING COMES SMASH MOUTH
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DEEP INSIDE MARY J. BLIGE
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BLUE (DA BA DEE) * EIFFEL 65
PONTE LOBITiA EOEJINA RANEiONE GABUTTI] ' REPUBLIC I
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Indicates tint week that retail release IflpKb vng\ chart position Airplay-only songs are not eligible tor Ihe Hot 100 until (hey reach the lop 75 of the Hot 100 Airplay chart. •Recording Industry Assn Of America (RIAA) certification tar net shipment of 500.000 units (Gold). ARIAA certification for net shipment of 1 million

units (Platinum), with additional million indicated try a number tokowvig tne symbol (C) Cassette smgbe available. (D) CD Single available. IM) Cassette mui-sirtgle available. IT) Vinyl maii-single available (V) vinyl single available (X) CD maw-single available. Catalog number is lor ID) * indicates ID) unavailable, in which

case, catalog number a for (C), 00. (T) or (M) respeciivr-iy. based on avatobility £ 1999. SillboanlfiPl Comrrnjnictfons and SoundScan, Inc.

84 www.billboaFd.com BILLBOARD DECEMBER 25. 1 999



"Absolutely Loaded
with NEW indispensable information!*}

Dick Bartley. Host and Producer

"American Gold," "Rock & Roll's Greatest Hits"

and -yesterday.. .Live!" ABC Radio Networks

More

Fads.

More

Here New

Features

Than Ever

Before!

TWice The Titles!

Shows the flip side

of even chatted

vinyl single and
additional ttacks on
cassette singles

and CDs.

The Big Non -

"Hot 100" Hits!

Lists an artist's hits on
\

Billboard's "Hot 100
Airplay." "Hot 100
Singles Sales,"

"Christmas," "Honor Roll

of Hits" or "Coming Up
Strong" charts (in artist/

title sections).

Artists' Biggest Hits

& Hot Chart Eras

At A Glance!
• Top 3 or 5 hits of an
artist with 10 or more
charted hits appear below

the artist's bio • Biggest hit *

of an artist with 5 or more
hits is undetlined • Top 10 hits are shaded with light

grey • O marks all # I hits • Peak positions

of 5 ot more consecutive Top 20 hits are

shaded with light grey.

Handy Crossover Cross-Reference!

Highlights records reaching #1 on
othet major Billboard charts and
artists with other "Mainstream
Rock" or "Modern Rock Tracks'

chart hits.

Updated Record Price

& Picture Sleeve Guides!

New Reader-Friendly

Format!

Data (In Every

liillboarri "Hot

I Oil" Single!

• Peak position
• Chart debut date

• Total weeks charted
• Original label and

number • Peak
position on Billboard's

multiple weekly '55 -'58

Pop singles charts

("Top 100," "Best

Sellers," "Juke Box" and
"Disc lockey") • Peak
position on Billboard's

special weekly '84-'96

"Hot 100 Airplay" and
"Hot 100 Sales" charts

• Total weeks at # 1 or #2
• RIAA Platinum/Gold

singles • Special singles

(Re-releases, Christmas,

Novelty, etc.) indicated

with letter symbols

Complete Artist

Information & Bios!

• Artist's peak year of

popularity • Top 200
Artists pictures • Artist's

ranking in All-Time Top
500 Artists • All-new

biographies on many new
Pop artists • Previous

artist bios updated for

greater accuracy

Expanded Title Notes!

Din

Sections:

• Complete A-to-Z Song Title

Section • All-Time Top 500
Artist Ranking • Top Artists

& Achievements • Top
Artist Debuts • Top Hits

• Record Breakers
• #1 Hits In

Chronological Order
• "Rock & Roll Hall

Of Fame" Inductees

Call 1-80OS27-9&10 (U.S. & Canada) • 414-2S1-54M (All other foreign) • ( ax to 414-251-9*52 • Mail to: Record Research Inc.. Dept. BBTP. P.O. Box 200,

Menomonee Falls, Wl 53052-0200, U.S.A. • Include your name, company name, address, apartment number, city, state/province, ZIP/postal code and country.

Shipping A Handling $ 7 50 • Delivery U.S.: 4-6 weeks; foreign: 8-12 weeks • Make check or money order payable to: Record Research • MasterCard, VISA or American Express orders: include

account number, expiration date and signature • For more Information, call 414-251-5408 or view a sample page with a book description on the Internet at. http://www.recordreeearch.com

Copyrighte
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THIS
WEEK

LAST
WEEK

2
WKS

AGO WKS.

ON

CHART

ARTIST TITLE
IMPRINT A NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTFjCDI

PEAK

POSITION

THIS
WEEK

LAST
WEEK

2
WKS

AGO WKS.

ON

CHART

ARTIST TITLE
IMPRINT A NUMBER/DISTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSETTE/CD)

PEAK

POSITION

CO NEW 1

m No. 1/Hot Shot Debut *a^—
THE NOTORIOUS B.I. G. badboy 73023varista(!1 9*1798) !«wek«tNo. 1 BORN AGAIN 1

55 58 72 11 MARC ANTHONYA COLUMBIA69726'/CRG(11.9BEO/17.98l MARC ANTHONY 8

car 73 - 2

— Pacesetter
EIFFEL 65 REPUBLIC 15719AAJNTVERSAL (11.9*17.99) EUROPOP 56CD 1 1 4 9S SSKna-m kcbiiiw ALL THE WAY... A DECADE OF SONG

1

CD 2 4 30

UHtAltbl UAINtH ^
BACKSTREET BOYS*-" jive j:672 iu.9*17 9Si MILLENNIUM 1

60 68 98 DIXIE CHICKS A* MONUMENT 6819SS0NT (NASHVILLE) 110 98 EST7.98)B WIDE OPEN SPACES 4

58 49 44 6 LIL' WAYNEA CASH MONEY 153919AJNIVERSAL (11.9*17,98) THA BLOCK IS HOT 3

CJJ 3 6 48 BRITNEY SPEARS* jive 41651 (1 1.941 7.98) ...BABY ONE MORE TIME 1
59 28 — 2 Q-TIP ARISTA 2001 14619VARISTA(ll,9*17 981 AMPLIFIED :t

V 4 8 26 SANTANA A' arista 19080 ill 9*17 931 SUPERNATURAL 1
60 56 52 6 COUNTING CROWS • 0OC490415VINTERSCOPE(11.9a,17.98) THIS DESERT LIFE a

,: s 5 10 16 CHRISTINA AGUILERA RCA 67690 110 98'16 98) CHRISTINA AGUILERA 1
61 55 35 10 POINT OF GRACE WORD 63609/EPIC (1 1.98 EG/1 7.9a) A CHRISTMAS STORY 35

CO 8 14 4 KENNY G ARISTA 19090 (11.98.1 7 98) FAITH; A HOLIDAY ALBUM 7 62 53 28 3 REBA MCENTIRE mca Nashville 170119(11.98,17 981 SO GOOD TOGETHER 28

cc 10 11 no SHANIA TWAIN" mercury (NAShvillei 536003 110 94*17.981 COME ON OVER 2 CD 68 69 27 RED HOT CHILI PEPPERS A *»rner BROS. 47386- (10.9*1 7 981 CALIFORNICATION 3

CD Nf 1 VARIOUS ARTISTS UNIVERSAL-EMl-ZOMBA 545417.UTV 111.9*17 98) NOW 3 9 64 63 70 12 BARBRA STREISANDA Columbia 6960ictg 111 98 EO/17.98) A LOVE LIKE OURS 6

CD 9 9 4 WILL SMITH COLUMBIA 699e5-.CTO (11 98 £0717.981 WILLENNIUM 5 65 64 66 6 rSSeSItsII^ii 9*17 98)
T"HERE IS NOTHING LEFT TO LOSE 1C

n 6 3 4 DR. DRE AFTERMATH 490A66'.1NTERSCOPE (12.98V1S.9B) DR. DRE — 2001 2 66 45 - 2 GUNS N' ROSES GEFFEN 490514MNTERSCOPE 1 19.9*24.98) LIVE ERA '87 — ^3 45

(3D 12 12 6 MARIAH CAREY A' Columbia 63B00*,'CftG (11 98 ECV17 9B) RAINBOW 2 QD 77 88 42 TLCA b
LAfACE 26055*7ARISTA (11.9*17.98) FANMAIL 1

Cu) 11 2 3 METALLICA EUKTRA 62463*/EEC (18.98/24.98) S & M 2 61 59 60 11 "rawo*^*!* 9BI
IN, ..THE LIFE OF CHRIS GAINES 2

14 13 5 4 KORN IMMORTAL 637107EPIC (11 98 EQ' 17.981 ISSUES 1 69 54 34 3 BECK DGOXSEFFEN 4904B5/INTERSCOPE (11 9*17 981 MIDNITE VULTURES 34

Q5 16 17 5 FAITH HILL WARNER BROS. (NASHVILLE! 47373/WRN (1 1.98/17.98) BREATHE 1 70 67 59 5 FIONAAPPLE»CLEANSLATE6919S7EPIC(1198EO/17 98) WHEN THE PAWN 13

16 7 13 3 GARTH BROOKS CAPITOL (NASMVTLLD 23550 (10.98/16 98) THE MAGIC OF CHRISTMAS 7 QD NE 1 METHODS OF MAYHEM MCA 1 12020' (11 9*17.981 METHODS OF MAYHEM 71

QD 1? 20 15 DIXIE CHICKS MONUMENT 69678SONY (NASHVILLE) (11 98 Eft'l 7 981 FLY 1
72 70 65 3 JESSICA SIMPSON Columbia 69096/crg ill 98 EO/17 981 SWEET KISSES 65

14 16 16 LOU BEGA A 1 RCA 67887 (10.98/16 98) A LITTLE BIT OF MAMBO 3
73 74 73 11 STING A1M49044J,TNTERSCOPE(119*17 98I BRAND NEW DAY 15

19 15 23 31 RICKY MARTINA s C2COLUMBIA69891*.'CRGI11.98EU/17.98) RICKY MARTIN 1
74 79 76 7 BUSH • TRAUMA 490483/INTERSCOPE (11 9*17.981 THE SCIENCE OF THINGS Um 21 46 6 ROSIE O'DONNELL A Columbia 63685CRG ill 98 Ett>l 7 981 A ROSIE CHRISTMAS 20
75 65 •

!

! 20 VARIOUS ARTISTSA' UNIVERSAL -EMI ZOMBA47910A/IRGIN (12.9*17.98) NOW 2 3

(3D 24 25 50 KID ROCK A' LAVAATLANTIC 83119-/AG (10.98/17 981 DEVIL WITHOUT A CAUSE 5 ac 89 34 26 C1DAU U/IICUI1U l.'.uc,,ia.B,iiH.nDn A4IDDCIDQAIISAKAI1 MLIALMLANA ARISTA 19049(11 9*17.98) MINKUKdALL 3

22 22 26 5 SAVAGE GARDENA COLUMBIA 6371 17CR0 (1 1 98 ECy'17 98) AFFIRMATION 6 CIO NE W9« 1 MANDY MOORE 550 MUSIC 69917/EPIC(1198EQ,, 16 98> SO REAL 77

23 23 22 25 LIMP BIZKITA FLIP 490335-;|NTERSC0« 119&179B! SIGNIFICANT OTHER 1
78 62 40 3 THIRD EYE BLIND ELEKTRA62415,,'EEG(ll.9*17.981 BLUE 40

24 19 18 5 SOUNDTRACK • ATLANTIC83261.AG (10 98/17 981 POKEMON: THE FIRST MOVIE 8
79 71 87 3

jJ^ju^JTHELW _ EARLY DAYS: THE BEST OF LED ZEPPELIN VOLUME ONE 71

QD 26 31 5 ANDREA BOCELLI A philips 462600 (12.98,18 981 SACREO ARIAS 25

10 84 91 t mSSma ssos. Ill »S17w cimm CHRONICLES - THE BEST OF ERIC CLAPTON 20
25 24 11 CREED A' wind-up 13053* (11.98/17 981 HUMAN CLAY 1

QD 31 32 28 BLINK-182 A' MCA 1 11950 (1 1 9*17.98) ENEMA OF THE STATE 9 91 90 98 28 LONESTARA SNA 67762/RLG (10 9*16.98) LONELY GRILL 28

21 29 30 5 VARIOUS ARTISTS A WARNER BRCS.ELEKTRA'ATLANTK 14625VARISTA (1 1 98/17.98) TOTALLY HITS 14 82 66 57 5 SOUNDTRACKA GEFFEN 49T»0*1NTERSCOP£ (12.9*18.98) END OF DAYS 20

29 27 33 8 98 DEGREES universal 153918111 98/17 98) THIS CHRISTMAS 27 13 76 74 13 F^FF
E
Rlrfi 49«S3' lNrascWE(ll 9*17981 LET THERE BE... EVE-RUFF RYDERS' FIRST LADY

1

QD 38 46 59 98 DEGREES A' Motown 530956/universal (1 1.98/17.981 98 DEGREES AND RISING 14
84 78 99 6 S

E° ™nT?*rvmi 11 «im am MERRY CHRISTMAS WHEREVER YOU ARE 78

31 36 38 12 BRIAN MCKNIGHTA MOTOWN 153706VUNTVERSAL (11 .98/17,98) BACK AT ONE 7 15 69 63 3 ALANIS MORISSETTE MAVERICK 47589WARNER BROS (1 1 9*1 7 98) MTV UNPLUGGED 63

32 35 39 27 SMASH MOUTH A' INTERSCOPC 490316 1)1 98/17.981 ASTRO LOUNGE 6 as 94 103 41 KENNY CHESNEYA bna 6765S/SLG 110 sale 98: EVERYWHERE WE GO 51

33 18 2 SISQO ORAGONTJEF SOUL M6816MDJF/6U1 98717.98) UNLEASH THE DRAGON IS 87 75 75 17 MARY J. BLIGEAMCA1U929'(119*179BI MARY 2

34 32 43 6 JEWEL • ATLANTIC 832XVAG (10.9*17 98) JOY: A HOLIDAY COLLECTION 32 88 96 101 4B SUGAR RAY A' LAVA'ATIANTIC 83151VAG I10.9*17.9B) 14:59 17

(35
': NEWt>— FUNKMASTER FLEX it BIG KAP BET iam 538258vdjugc: 98,17 99. THE TUNNEL 35 89 92 96 54 GOO GOO DOLLS A' WARNER BROS 47058(10 9*16 981 DIZZY UP THE GIRL 15

36 39 37 58 JUVENILEA'CASHMONEY 153162/UNIVERSALI!L9&'1798l 400 DEGREEZ 9 90 82 21 3 MICHAEL W. SMITH reunion 10041.WE 1109*16 981 THIS IS YOUR TIME 21

37 40 47 90
rU CVkll* A 7 nr>A £7C| i/ii nan -* dqi 1 M CV MPN oTNLA RCA 67613 (1 1 9wI7 98) Pi oiriij 2

31 87 83 16 PUFF DADDY A BAD BOY 73033VARISTA (1 1 9*17.981 FOREVER 2

31 34 27 (
nirr AHAIMCTTUC A M ft r U 1 M LT ARAGE AGAINST THE MACHINE A rue rattle OF LOS ANGELES
EMC 69630* (11.96 EGV1 7.98)

inc. omi i lc ur luo Minjcxno
I 92 88 84 10 LIVE A RADIOACTIVE 1 1 196&MCA (1 1.9*17.98) THE DISTANCE TO HERE 4

44 50 7 LEANN RIMES • CURB 77947 {10.9*17.98) LEANN RIMES 8 93 85 86 6 5r5*N^LU
N
w£f2(ll 9&1798. SECRET OF GIVING: A CHRISTMAS COLLECTION 65

1.1 47 53 32 TIM MCGRAW A' CURB 77942 (10.98,1 7.98) A PLACE IN THE SUN 1 M 102 106 13 MARTINA MCBRIOE • RCA (NASHVILLE) 6782«RLG (10.9*16.96) EMOTION 19

41 20 7 3 NAS COIUMBIA 63930*/CRG (1 1.98 EO/1 7 98) NASTRADAMUS 7 95 105 49 5 JARS Of CLAY ESSENTIAL/SILVERTONE 10499/JIVE 110.9*16.98) IF 1 LEFT THE ZOO 44

42 42 54 4 CHARLOTTE CHURCH S0NYCLASSICAL64356in-98£Cyi7-98) CHARLOTTE CHURCH 96 SOUNDTRACK • COLUMBIA 69924.CRG IU 98 EO/17.98) THE BEST MAN

43 30 19 3 S^KT2?WAflT0L 117.98(24 98,
BEAST,E "»« ANTHOLOGY: THE SOUNDS OF SCIENCE 19

97 83 78 jj MbinULJ MAl*4 fKtUMAr>i Dtf JAM M6609VIDJMG I11-9& 18.98) DLALrVUU 1

!

98 106 137 49 f^nnQMArif a uFtn idi if* i£3i qtiii iktrucccAi 1 1 1 ciaii Toa'im nnnQMAPkUVUjPrlNLn A ^t-PTjDL_IL, I "JOi^iJi'L/rilVtKiAL 1 1

1

-Va'i / .yoi UlQ LjWUOIVlMLrfrv 22
44 41 36 8 AMY GRANT aam 490462/tNTERSCOPE 111.98/17 98) A CHRISTMAS TO REMEMBER

99 107 105 56 WHITNEY HOUSTON A' arista 19037" 111.98/17.98) MY LOVE IS YOUR LOVE 13
45 37 15 3 DAVE MATTHEWS BAND BAMARAGS67898>RCAI21.98CO) LISTENER SUPPORTED 15

100 108 110 83 LENNY KRAVITZ A' VIRGIN 477S8 112 98/17.98] 5 28
46 48 48 20 DESTINY'S CHILD A Columbia 69B70-.OK 111 9BECJ17 981 THE WRITING'S ON THE WALL 6

47 46 51 16 LFO A ARISTA 14605 (10.96/16 98) LFO 21 101 99 2
VARIOUS ARTISTS tut cm idtc ddcccmtc uid uno uitc uni i ilic a
UTV,«EF JAM 5454401D1MG 110.9*17 981

THt i0UHt-t ""LSLN IS HIP-HOP HIIS — VOLUMt j 99

41 33 42 3 ENRIQUE IGLESIAS INTERSCOPE 490540* (12.9*18.961 ENRIQUE 33
102 100 160 4 ImtmmJm^Jnmim * VERV SPWH- CHRISTN4AS LIVE: FROM WASHINGTON, D.C. 100

49 43 41 6 ro MM^sSs
1 * WORLD WRESTLING FEDERATION: WWF THE MUSIC VOLUME 4 4 103 95 93 5 ™»3*iiSOl SE917 91 HEABT *• X*' NEW S""2 FR0U ALLI MC8EAL (TV SOUNDTRACK) 60

50 50 55 7 ALAN JACKSON A ARISTA NASHVILLE 18892110.96717 98) UNDER THE INFLUENCE 9
104 101 90 5 + • npg 14624./AR1STA (ll 9*17.98) RAVE UN2 THE JOY FANTASTIC 18

QD 52 62 28 JENNIFER LOPEZA' WORK 69351/EPIC (11 98 EO/17.98) ON THE 6 8 105 80 77 5 MONTELL JORDAN OEF SOUL 54671VDJMG (11.9*17.98) GET IT ON...TONITE 32

52 51 56 122 BACKSTREET BOYS*" JIVE 41589 (11.98)17.98) BACKSTREET BOYS 4 106 103 97 4 BOB MARLEY tuff gong/islano 546404-aojuG (11.9*17.98) CHANT DOWN BABYLON 79

y 57 29 7 SWWM 5ira*uJwm™ WOW-2000: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 29 CTJT) NEWp 1 «u waTimsooRE (17 9*18.98) SHERYL CROW AND FRIENDS: UVE FROM CENTRAL PARK 107

61 85 39 CHARLOTTE CHURCHA SON* classical 60957 (10 98 E016 98) VOICE OF AN ANGEL 28 (iD NEW»> 1 VARIOUS ARTISTS TOMMY BOY 1365 !29a,179»l MTV PARTY TO GO 2000 108

(O Albums with the greatest sal«s gains this week. •Recording industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4f> RIAA certification tor net shipment of 10
million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes 'Asterisk

indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, which are protected from wholesale prices. Greatest Gainer shows chart's largest unit increase

Pacesetter indicates biggest percentage growth. Healseeker Impact shows albums removedTrom Heatseekers this week, indicates past or present Heatseeker title. 9 1999. Billboard/BPt Communications, and SoundScan, Inc.
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CHART ARTIST TITLE
IMPRINT I NUMBEFVOISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)

PEAK

POSITION

THIS
WEEK '4 2

WKS

AGO WKS.

ON

CHART ARTIST TITLE
imprint A NUMBERjDISTRIBUYING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD1

PEAK

POSITION

03 119 114 22 TRAIN • AWARETCOtUMBW 38D52.'CRG 1 ID 98 EQ'16 9S»fl TRAIN 76 156 158 167 86 FAITH HILL A' WARNER BROS (NASHVILLE! A679Q(WRN ( 10 98 1 b 33 FAITH 7

110 115 112 57 CHER A 1 WARNER 8R0S. 47121 (10.98/17.98) BELIEVE 4 157 154 176 II GEORGE WINSTON windham hill UA65 110 9&16 98) PLAINS 76

cue 125 171 4
JOHN MCOERMOTT/ANTH0KY KEARN&TtONAN TYNAN r nicu rcNnDC ^rwkc cno ruDicTiiflc
MASTOrTONC887ai»OINT(13 9B16 98>fl

IMC IKIaH LNUKS MUNIt fUK U1KIS
1

MAS 111
167 166 7

CROSBY, STILLS, NASH & YOUNG , nnKlNR pnRWARn
REPRISE 47A3&VVARNER BROS il 98/17.98)

lwmhu tuattmiiu 26

112 1D2 21 rUWtHMAN 3UUU A DREAMWORKS «KL07 IrtTERSCOPE L0.9& .6 961 1 UWIbn 1 1 Mt bl AKb KtVULI

!

29 IS) 163 - 2
NATALIE COLE WITH THE LONDON SYMPHONY ORCHESTRA Tur uAf-ir nt ruonruK
ELEKTM 62J33EEG lU 9&17 981

THE MAGIC 0F CHRISTMAS 159

113 112 118 16 FILTER REPfliSE 47388/WARNER BROS (30 96716 981 TITLE OF RECORD 30
IN 147 145 6 r?,?

UN
?.I2SS^«« zi.ia.it>, MORE MUSIC FROM AUSTIN POWERS: THE SPY WHO SHAGGED ME
4753cV<nUvw BROS. (1 E.9AI '.98* * ^ **

* 145

as 126 SI 26 STEVEN CURTIS CHAPMAN • sparrow 51695 in 98-16.98) (SPEECHl ESS) 11

1(1 162 165 37 SOUNDTRACKA maverick 47390/wahner bros (11.98/17.96) THE MATRIX 7
128 143 12 ADAM SANDLER WARNER BROS. 47429 i 1 1 9&17 98) STAN AND JUDY'S KID 16

1(2 161 187 13 THE BEATLES • apple 21481XAP1T01 il 1.98/1 7 98i YELLOW SUBMARINE SONGTRACK 15
116 121 12! 37 ANDREA BOCELLI A polvdor 547222 112 98/18 98> SOGNO 4

(2D 170 178 12 NINE INCH NAILS A, N0THiT4G49C473*''i\TERSC0PEU9 9Sy24 98l THE FRAGILE 1

117 114 108 5 ^Le^T^ccc'i^Isvi 6 98)
BUFFETT L,VE: TUESDAYS. THURSDAYS, SATURDAYS 37

164 126 9 MOS DEF RAWKUS &014 1 "('PRIORITY" (10.9& 16 961 BLACK ON BOTH SIDES 25

118 86 141 4
VARIOUS ARTISTS TOUCHED BY AN ANGEL — THE CHRISTMAS ALBUM
550 MUSIC 69710/EPIC 111.9BECV1 7,981 ™'ULL ""- J (6 165 155 164 21 RflRRIF U/ll 1 IAM<i m r'PiT Q77wi nn bmc obi ThF fCCt Hfl^ 1 ANnm 63

119 122 117 42 EMINEM A ' WEB 1AFTERMATH 490287 VINTERSCCPE 1 1 1 98/1 7 981 THE SLIM SHADY LP 2 166 149 132 34
|~ & r tcu iir.uEv i ti-jLtii lunsrtfCAi 1 1 1 oa.it 7 ayi rUHPPFE? PITV IN TUT r"^ LJ r r 1 fla. Km. W CASn Ml^rit t ISJ^oaiUHli" trQAL 1 1 1 SB/1 1 ,!#8) tnUrrLrl L.IIT in mt UnLI IU 9

120 111 146 4 SOUNDTRACK WALT DISNEY 860647 OI .98/17 .98) TOY STORY 2 111 1(7 153 136 31 SNOOP DOGG A W3 limit 50052*yPftrORITr 111 96/17 981 NO LIMIT TOP DOGG 2

121 109 95 4 VARIOUS ARTISTS tommy boy 1353 (12.98/17.98) WCW MAYHEM THE MUSIC 40 16S 157 0
0 EURYTHMICS • ARISTA 14617(11 .98/17 981 PEACE 2b

122 11
AMriP CTDMIT ioict. mrtii (a 10,11- m OI AplC n 1 AMAW ft 94 169 13? 4 MINT CONDITION ELEKTRA 67353.TEG (10 98 16 98) LIFE'S AQUARIUM 64

123 7 MASTER P NO LIMIT 50092'/PRIORITY (1 1,98/17 981 ONLY GOD CAN JUDGE ME 2 170 159 157 vi HOT BOYS A CASH MONEY 1S3264AJN!VERSAL(!1 9&'17 98) GUERRILLA WARFARE 5

124 35 LIL' TROY A shopi sic*1 BfFLBiic i53?7&
,jM i

.'iss*L r, i 9s.

:

} HI ID SITTIN FAT DOWN SOUTH 20
171 178 193 64 MVH

R
ou?EC

,

cl
L
u»t*6903S-,CRG,ll 9BE0179B)

THE MISEDUCATION OF LAURYN HILL
1

125 124 130 24 WtlKL) AL YANKUVIC • A At MOBY 32 11 liVOLCAND 1 1 i .9& 1 7 98,' KUNNINb «l 1 n oLioImJ Kb 16

172 130 113 5
E-40 ruARi rp u\ kti r ni i ifpriwt t <;fi f mahf uii i irtMAicr
SCK MD (T ^69] JIVT; Q 1 9S'l? 9S

1
»*"n™tJt nUal Lt. DLUtrRII"!

1
Ur n OtXT-mKUL mlLUUTInlrtt 28

126 129 131 28 BLAQUE • TRACK MASTERS/COLUMBIA 689871DRG (10,98 EO/16,98) BLAQUE 79

173 185 196 12 BROOKS & DUNN • arista naskvilu 18&95U0 98/169B} TIGHT ROPE 31

11
134 135 31 SHEDAISY C) LYRIC STREET 165O02'HOLLr'WOO0ll09fs'l6.98)HB THE WHOLE SHEBANG 77

174 166 64 ANDREA BOCELLI • philips 462033 [12 .98718.98) ARIA — THE OPERA ALBUM 59
128 98 116 4 MICHAEL CRAWFORD ATLANTIC 83222/AG (10 98,1698) A CHRISTMAS ALBUM =6

175 1E7 6 GARY ALLAN mca nashville 170101 n i 9&17 98) SMOKE RINGS IN THE DARK B4
129 120 104 7 STONE TEMPLE PILOTS • ATLANTIC 6325SAG (10.98/16-98) NO. 4 6
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TOP ALBUMS A-Z (LOTH) BY ARTISTS)

311 181
98 Degree 29.30

CMBM Agi>i«ra 6
GwyABan 175
Marc AfTthorry 55, 199
Fona Apfjfe 70

Backstreet Boy* 3, 5?
Beast* Boys 43
TTwSeattei 162
Beck 69
Lou Bega 18

B.G 166
Clint Black 131

Btique 126
MaryJ. Bl«e B7
Blink- 182 27
Andrea Bocelli 25. 116. 174
Sarah Brightmtn 192
Brooks & Dunn 173
Garth Brooks 16.68.176
Jimmy Buffet! 117
Bush 74
B'Witched 133

Mansti Carey 12
Steven Curia Chapman 1 1

4

Cher 110
Kenny Cfrevwy 86
Charlotte Church 42. 54
Eric Clapton 80
Natalie Cole With The Lonoon
Symphony Orchestra 1 59
Phil Collins 196
Counting Crows 60
Michaei Cra**orO 128
Creed 26
Crosby. Stills, Nash & Young 158
Sheryl Crow 107

Destiny's Child 46
Celine Dion 2

DiMeCfiKks 17.57
DMX 198
Dr Ore 1

1

E-40 172
Kevon Edmonds 200
Ctf!ei65 56
Missy -Misdemeanor- Elliott 193
Eminem 119
Melissa Elhendge 141

Eurythmics 168
EVE 83

Filter 113
Foo Fighters 65
Funkmastef Flex & Big Kap

Kenny G 7, 130
Warren G 197
Ginuwtfie 143
Gcdvnaek 98
Goo Goo Dolls 89
Amy Grant 44
Macy Gray 154
Guns N' Roses 66

Faith Hill 15. 156
Lauryn Hill 171
Mot Boys t70
Whitney Howton 99

Ennque Igkmas 48

Alan Jackson 50
Jars Of Clay 95
Jay2 190
Jewel 34
Jim Johnston 49
Oonell Jones 139
George Jones 185
MontHI Jordan 105
Juvenile 36

K-CISJoJo 186
Kid Rock 21
Kom 14, 150
Lenny Kravttz 100
Kurupt 149

led Zeppelin 79
Len 182
IfO 47
UI*Troy 124
Lil' Wayne 58
UmpB«*it 23
Lit 191
Live 92
Loneslar 81
Jennifer Lew 51

BobMartey 106
Ricky Martin 19
Master P 123
Dave Matthews Band 45, 1

Martina McBnde 94
John McDerniottjAnthony

Keams/Ronan Tynan 1 1

1

Reoa McEntire 62. 93
Tim McGraw 40
Brian McKnight 31

Sarah McLachtan 76
Natalie Merchant 189
Jo Dee Messina 132
Metaiiica 13
Method Man/Redman 97

71C4M
Mini Condition 169
Mandy Moore 77
Alarms Monssette 85
MosDet 164

MAS 41
Newsboys 146
Nine inch Nails 163
The Notorious BUG. 1

N Sync 37

Rosie O'Donnell 20
TheOffspnng 142
Or Dirty Bastard 151

Brad Paisley 155
Pom! Of Grace 61
Powerman 5000 1 12

+ 104
Pun Daddy 91

Li T 3 59

ChefRaekwon 135
Rage Against The Machine 38
Raklm 147

Red Hot Chin Peppers 63
LeAnn Rimes 39

Adam Sandler 115
Santara 5
Savage Garden 22
SheDaisy 127
Vends Shepard 103
Jessea Simpson 72
Sitqo 33
FatDOySnm 152
Slipknot 194
Smash Mouth 32
Michael W. Smrm 90
Will Smith 10
Snoop Dogg 167
SOUNDTRACK

Austin Powers: The Spy Who
Snagged Me 183
Mons Music From Austin Powers;

The Spy Who Shagg 160
The Best Man 96
End Of Days 82
Light It Up 134

The Malm 161
Netting Hill 137
Pokemon: 2.BA Master— Musk
From The Hit TV Series 178
Pokemon: The First Movie 24
Runaway Bride 153
Tarzan 145
Toy Story 2 120

Britney Spears 4
Staind 140
Static-X 180
Sting 73
Angw Stone 122
Stone Temple Pilots 129
George Strait 84, 177
Bartra Streisand 64
Stroke9 184

Sugar Ray 88
System Of A Down 195

Third Eye Blind 7B
TLC 67
Train 109
Sriama Twain 8

Celebration Of Canng 179
Monster Ballads 144
Mr. Hankeys Christmas Classes

138
MTV Party To Go 2000 108
How 2 75
Now 3 9
The Source Presents Hip-Hop Hits

— Volume 3 101
Totally Hits 28
Touched By An Angel — The
Christmas AJbum 118
A Very Special Chnstmas Lrve From

Washington, D.C. 102
WCW Mayhem The Music 121
Winter Sotstice On Ice 136
wow 2000: The rears 30 Top
Ctwatian Artists And Songs 53
WoW-The 90s: 30 Top Christian

Songs Of The Decade 187
WoW Worship: Today's 30 Most
Powerful Worship Songs 148

RoOOle Williams 165
George Winston 157

Weird Al Vankovtc 125
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WARNER LAUNCHES VIDEO/MUSIC SITE
(Continuedfrom page 5)

GRAINGE NAMED TO UNI EXEC POST
(Continuedfrom page 1$)

about
[
Universal] having a view that

I could bring something to the party

elsewhere in the organization."

Reporting to Grainge will be Mer-

cury managing director Howard
Berman and Universal/Island manag-

ing director Marc Marot who former-

ly helmed pre-merger Island Records.

"A lot of the decisions will be made by

the (managing directors]," notes

Grainge.

Polydor had two out of three of

Universal U.K.'s domestic best-sell-

ing albums in 1999: Boyzone's "By
Request" has shipped 1.7 million

copies this year, and the "Abba Gold"
compilation has shipped 1 million this

year, says the major. The third seller

came from Mercury, with Shania
Twain's "Come On Over" shipping

1.8 million units.

Kennedy says that one criticism of

the new structure could be that it cre-

ates an additional tier ofmanagement
between label chiefs and himself.

"I don't think [this move constitutes]

losing the connection with me, because

I will still be involved," he says.

As regards Grainge being elevat-

ed above Marot and Berman, he says,

"It's tough for anyone in those situa-

tions if they are then ending up
reporting to their peers, and it's no

different here. I think they both

acknowledge the success that Poly-

dor has achieved."

Kennedy says the move will only

slightly alleviate his workload: Con-

tinuing to report to him are Univer-

sal's distribution, the mail-order com-
pany Britannia Music (see related

story, page 90), sales, the U.K. cias-

sical operations, Universal's Ireland

company, commercial marketing,

legal, and international. "To put it in

perspective, there are 1,300 people in

the U.K., of which 180 will now
report direct to Lucian," he says.

Grainge moved to present-day
Universal when he set up PolyGram
Music Publishing in 1986. In 1993 he

joined Polydor, then headed by
Jimmy Devlin, as GM of A&R and
business affairs. He became manag-
ing director of Polydor in 1997. In

autumn 1998 he created a new divi-

sion, Polydor Associated Labels, to

market artists signed to such labels

as GoBeat!, which had been merged
into Polydor.

MTV FACES DOJ INVESTIGATION
ICimtiiiiird from page Hi)

NARAS Absorbs MPGA
Deal Gives Producers, Engineers Voice

BY PAUL VERNA
NEW YORK—As expected, the

National Academy of Recording
Arts and Sciences (NARAS) has

absorbed the 2-year-old Music
Producers Guild of the Americas
(MPGA) and created a producers

and engineers wing (Billboard,

Dec. 18).

The decision follows months of

talks between the two organiza-

tions, including an announcement

in September of their "intent to

merge."

Under the agreement, the func-

tions of the

MPGA will be

folded into

NARAS, which

has 12 offices

throughout the

U.S. At press

time, NARAS
was interview- Greene

ing applicants to

head up the wing in the academy's

headquarters in Santa Monica, Calif.

NARAS presidentCEO Michael

Greene says, "Two things hap-

pened that made this a timely tiling

for both organizations. From
[MPGA's] perspective, they found

that putting together something

like this—maintaining it, creating

reach, etc.—was not quite as easy

as they had thought it would be.

From our perspective, we'd been

strategizing for the last year and a

half about creating wings within

NARAS.
"When [MPGA founder and

chairman] Ed Cherney came to

me and asked ifwe might be inter-

ested in accelerating our plans to

create a wing for producers, it was
a great opportunity to kill two
birds with one stone," he says.

The producers and engineers'

wing is designed to provide a forum

for creative and technical members
of the music industry and promote

their roles in the development of

new technologies; recording and
mastering standards: and issues

such as archiving and preservation,

according to a NARAS statement.

The wing will also incorporate

video directors and editors, art

directors, and other NARAS mem-
bers "who share common inter-

ests," according to the statement

The membership of the produc-

ers and engineers' wing will

include virtually all of MPGA's
approximately 200 members, plus

nearly 5,000 existing NARAS
members who qualified for mem-
bership based on their production

and engineering credentials, ac-

cording to Greene. He adds that

NARAS' total membership is ex-

pected to reach 15,000 by early

2000 and that other wings will be

created in the near future.

NARAS chairman of trustees

Phil Ramone, who is also a member
of the MPGA,
says, "Ed Cher-

ney had a good

idea to start

with, but it

stopped in its

tracks by not

having a force.

ramone I've been shak-
ing to this idea

for quite a while, because I thought

we needed to haw much faster pro-

gress. We suddenly have offices in 12

cities where NARAS has chapters."

Ramone adds, "It's important

that we be a hody that speaks
through all parts of the U.S. For

the MPGA to achieve that kind of

statehood would have taken quit*

a while."

Cherney, who had lobbied the

MPGA meml>ership to support the

merger, says in the NARAS state-

ment, "Creating a wing for pro-

ducers and engineers [within

NARAS] gives us an opportunity

to have a greater voice on issues

that affect our role in the industry."

Ramone adds that the goals of

producers and engineers—which
include lobbying for a performance

right royalty—remain the same.

However, with the clout of NARAS
behind them, those audio profes-

sionals stand a better chance of

furthering their agenda, according

to Ramone.
From a legislative point of view,

NARAS—which was established

in 1957—is in a much better posi-

tion to effect change, according to

Greene and Ramone. The academy
has a Washington, D.C., chapter

and has shown a history of

activism on such issues as music

education and support for the arts.

offers a variety of online entertain-

ment, news, information, and ser-

vices. In addition to drawing mater-
ial from the Time Warner empire
and from agreements with other
content providers, the site is expect-

ed to launch original programming.
At launch, PreviewTunes.com was

expected to allow visitors to view sev-

eral new videos, including LL Cool J's

"Shut 'Em Down," which is on the

soundtrack to Oliver Stone's forth-

coming movie "Any Given Sunday."

Kid Rock's video for "Only God Knows
Why" will also premiere on the site.

Other acts featured in the launch

include Madonna, Jewel, Missy "Mis-

demeanor" Elliott, Ziggy Marley,

Flaming Lips, Natalie Merchant,

WILLIE'S ACQUIRED
(Continuedfrom page 10)

spread over six states—Georgia,

Alabama, Mississippi, Virginia,

North Carolina, and Maryland—as

well as Washington, D.C.

"We are really pleased to make
this acquisition. Willie's has great
people," says Goldwasser. "Their
stores are a legend already."

Willie's was begun by two former

employees of the Wiz who worked for

the Washington branch of the Jemal
family. When that company was ta-

ken over by the New Jersey portion

of the Wiz, Lew Rosenfeld and John

Walsh started the Willie's chain,

named after a parrot, in the early

1990s.

Goldwasser says the Willie's stores

make a great fit into Music Network
because "we are both very much in

the urban business."

Willie's had run into trouble be-

cause its management team tried to

grow the business too quickly, dis-

tribution sources say. During the

summer, National Record Mart re-

portedly took a quick look at Willie's,

but sources say it never made a seri-

ous bid for the chain.

Two of the three Willie's principals

will stay with the chain in the wake
of the sale. Walsh will act as GM of

Willie's, while Greg DeMesones will

hold the position of director of oper-

ations for the Willie's subsidiary.

Rosenfeld, who is said to be in weak
health, will retire.

DUTCH INDIES MERGE
(Continued from }mge 10)

Spain, whereas they have offices in

the U.K., France, and Germany. In

one move we will be able to cover all

of Europe. Besides, repertoirewise

we will also complement each other."

Roadrunner—set up by Dutch
entrepreneur Cees Wessels 20 years

ago—is a rock label with offices in the

U.S., Australia, Belgium, Brazil,

France, Germany, Japan, and the U.K
"We wanted a new partner who

would be willing to invest in new
artists in order to create a bigger

market share based on our own pro-

ductions," explains Geusebroek.

Says Roadrunner Benelux GM/
international VP Charly Prick, "The
white spots on our European map
are covered now. Not just geograph-

ically but also musically, we're the

best thinkable counterparts. We will

continue to be an artist-oriented

Jude, Beth Hart, Metallica, Third Eye
Blind, Goo Goo DolLs, and Paula Cole.

The company hopes to maximize
revenue opportunities by offering

visitors the chance to "buy now."

Clicking on the phrase will bring
them to CDnow, which is jointly

owned by the Warner Music Group
and Sony Music Entertainment

In addition, the site will host ad-

vertisement opportunities, which will

be sold by Entertaindom. Also, the

company hopes to capture viewer
names and E-mail addresses by giv-

ing them the opportunity to sign up
for E-mailed news on their favorite

artists. The creation of a customer
database will allow the Warner Music

Group labels to more effectively tar-

get the appropriate customers when
new music is issued.

"Fans can discover music [at the

site] that they might not be aware of,"

says Donna Cohen, senior director of

Internet programming and business

development at the Warner Music
Group. "The promotional partners

will bring a lot ofeyeballs to the site."

company—which has made us big in

the first place—but with a much
broader repertoire than before."

As yet Geusebroek can't say
whether he will stay on in the new
company. "Management structures

at both parts of the company are
likely to stay intact more or less," he

says.

Arcade's top local act is rock band

Golden Earring, signed to the CNR
label. The band's manager, Rob Ger-

ritsen, welcomes the prospect of the

merger of the two companies. "Pro-

viding that CNR's A&R division,

headed by Ruud van Dulkenraad, will

remain within the new company, I

think it will only get better for us.

CNR's local strength added to Road-

runner's international expertise in

rock music sounds like a very solid

company to me."

In addition to Microsoft, which will

plugthesiteatitsWindowsMedia.com

Broadband Guide, CDnow and Enter-

taindom are expected to drive traffic

to the site.

According to Cohen, visitors will

be presented with eight featured

acts, from which they can select

videos or music. They can also get

more information on each act or

choose to experience music from
eight other acts. Cohen says, howev-

er, the site will not be searchable.

Selections from the site may be
available for streaming on the labels'

sites or acts' sites but will not be

elsewhere on the Web.
"The labels will pick what music

will be submitted to the site," says

Cohen. "We will take direction from
what the labels feel are their priori-

ties."

All videos will be available in low-

bit-rate formats for dial-up modem
users as well as in higtwpiality broad-

band formats that offer near CD-
sound and broadcast-video quality for

people with fast connections.

play enough videos for this issue to

matter. That's what I'd like to see

investigated: Why MTV doesn't play

enough videos from new and devel-

oping artists."

However, other music executives

feel differently. "I don't think it's fair

at all for MTV to get videos exclu-

sively," says Nick Schittone, director

of programming at College Televi-

sion Network (CTN), a national net-

work that is available primarily on

closed-circuit TV on about 900 U.S.

college campuses. Approximately
60% of CTN's programming consists

of music videos.

Schittone continues, "There are

other music video networks that took

a chance on artists before MTV did,

but as soon as the artists become big-

ger names, those networks are for-

gotten and MTV gets special privi-

leges like exclusive rights to the

artists' videos."

John Warden, president ofindepen-

dent company Rive Video Promotion

and Production, echoes, "I've heard a

lot of smaller [music video] program-

mers, especially local shows, complain

about MTV getting special treatment

especially when the local shows sup-

ported certain artists first and MTV
jumped on the bandwagon later.

"They [the smaller programmers!

don't like being told that they can't

play videos because MTV has the

exclusive rights," he says.

Warden adds, "MTV does have an

unfair advantage against the compe-
tition in many ways, but because
they're so huge and because they
have so much power, I think record

companies see MTV getting exclusive

videos as being a 'win-win' situation.

The music industry is based on rela-

tionships, and I can't see MTV get-

ting penalized for their exclusive

video deals or for their huge domi-

nance of the industry when the record

companies are also benefiting."

Assistance in preparing this story

Wis provided by Bill Holland in

Washington, D.C.
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SITES AND SOUNDS
(Continued'.from page 62)

Indie labels also stepped to the

forefront, with Portland, Ore.-based

Allegro Corp. putting up for bid the

digital music rights for 200,000
tracks. Meanwhile, EMusic.com
obtained exclusive partnerships with

some 60 labeLs.

The Zomba Group of Companies
entered an exclusive five-year deal

with Musicmaker.com. The deal gave

the site access to the entire catalog

of Zomba, which includes releases

from Jive Records.

CheckOut.com, the online music,

video, and video game store jointly

owned by Hollywood power hroker

Michael Ovitz and the Yucaipa Cos.,

entered the market this summer,
striking deals with the streaming
media outlet Entertainment Boule-

UMI Confirms

Possible Sale Of

Mail-order Clubs
BY SAM ANDREWS
LONDON—Universal Music
International (UMI) has con-

firmed that parent Seagram Co.

is considering the sale of its

European music and video mail-

order clubs.

Seagram believes that both

Dial in France and Britannia in

the UK. are market leaders but

are outside UMI's core record

label business, which includes

the Intei-scope, Island/ Def,lam,

A&M, Decca, Geffen, MCA, and

Universal label groups.

A UMI representative con-

firmed that international invest-

ment bank Goldman Sachs had

been appointed to handle the

sale but refused to confirm
price details. Press reports sug-

gest that offers are sought in

excess of $450 million.

Both clubs, which offer a

range of about 10.000 piwlucts,

are expanding their activities

onto the Internet to compete
with such sites as Amazon.com
and DVD Express.

Goldman Sachs has complet-

ed an information memorandum
giving the history and financial

performance of the businesses.

Potential bidders have been told

that Seagram wishes to sell the

concerns as a single unit.

In the year ending in June,

both companies are said to have

had combined sales of S4(i0 mil-

lion and an operating profit of

$50 million. Sides of$4X0 million

are forecast for the year to June

2000.

Britannia, launched in 19(59

by PolyGram, has clubs for pop,

gold, classical, and Irish music

and separate clubs for video and

DVD, with a total membei-ship

of 2 million. Dial, launched in

1970, has 1.5 million members.

The clubs specialize in intro-

ductory offers that give new
members four or five products

for the price of one. They then

commit members to buying a

fixed number of products over

two vears.

vard and the Ralphs grocery chain.

In November, the company was
pegged by with Wherehouse to take

over the retail chain's music offer-

ings.

Microsoft closed out the year with

a plethora of alliances, including deals

with EMI, BMG, TVT, and Virgin

Megastores for various applications

of its Windows Media technology.

MuSIC TO GO: The June 28
announcement of Secure Digital

Music Initiative (SDMI) specifica-

tions for portable digital music play-

ers ensured a flurry of pocket-sized

devices from Thomson, Samsung,
and Creative Labs. By October, play-

ers were being brought to market for

fourth-quarter 1999 or early 2000.

But concerns over consumer confu-

sion resulted from the fact that the

players are aligned with different

downloadable compression/decom-
pression schemes (or codecs).

According to industry studies,

the installed base of portable play-

ers is expected to reach 500,000-1

million units by year's end and
surge to 5.2 million units by the end

of 2003. Meanwhile, SDMI contin-

ued to make strides in developing

its remaining specifications, with

spring 2000 still the goal for com-
prehensive long-term specs outlin-

ing SDMI architecture.

BORDER WARS: On the interna-

tional front, disparities in pricing, dif-

ferent copyright laws, and the devel-

opment of technology- that can screen

out buyers on the basis of nationality

are among the factors driving the

localization of music downloading.

first new album in five years exclu-

sively as a digital download. It was
made available at traditional retail

a month later.

These and other download exclu-

sives, including David Bowie's Virgin

set "hours . .
.," raised the ire of tra-

ditional brick-and-mortar retailers,

who maintained that they are seeking

a level playing field with Net sellers.

FRIEND OR FOE? The most sig-

nificant shift in 1999 was the change
in industry perception of the Inter-

net from threat to challenge. By
year's end, the catch phrase w-as

"bricks-and-clicks" as retailers and
labels alike sought success in both

arenas.

Jim Litwak, executive VP of mer-

chandising and marketing for

Albany, N.Y.-based Trans World
Entertainment, summed things up
best with his comments for a June
article. "The biggest challenge is how
we incorporate the technological

advances seen in the last few years

into the shopping experience of the

future," he said.

How that mission is fulfilled in

2000 will shape the music industry as

it enters a new century.

TRAFFIC TICKER: Top Online Retail Sites

Unique Visitors From Home And Work (in 000s)

TOTAL VISITORS
AT WORK

1. amazon.com 4,403

2. barnesandnoble.com 1,587

3. cdnow.com 1,149

4. buy.com 1,003

5. bmgmusicservice.com S3 7

6. columbiahouse.com 564
7. bestbuy.com 303
8. wal mart.com 271

9. muslcmatch.com 127
10. towerrecords.com 100

TOTAL VISITORS
AT HOME

..3,709
i

3. cdnow.com ..2,666

. , 1,724
!

5. bmgmusicservice.com . ..1,657

...711

. . .654

...342

HOUSEHOLD INCOME
$1 5.000-S39.900 YEAR

1. amazon.com 2,805

2. barnesandnoble.com 1,202

3. cdnow.com 863
4. bmgmusicservice.com 730
5. columbiahouse.com 596
6. buy.com 476
7. wal-mart.com 306
8. bestbuy.com 232
9. musicmatch.com 126
10. towerrecords.com 80

HOUSEHOLD INCOME
S40.000-S75.000 YEAR

1. amazon.com 4,718

2. barnesandnoble.com 2,004

3. cdrtow.com 1,448

4. bmgmusicservice.com 994
5. columbiahouse.com 968
6. buy.com 883
7. bestbuy.com 421
8. wal-martcom 359
9. musicmatch.com 161

10. towerrecords.com 136

Source: Media Metnx, October 1999 Sites categorized by Billboard Media

Metnx defines unique visitors as the actual number of users who visited

each site, without duplication, once in a given month More than 40.000

individuals throughout the U S participate m the Media Meln* sample. Media ^.
Metnx

WrFHO'S FIRST: Online retailers

also competed for exclusives from
artists: Amazon.com led the charge

with exclusive free streaming
downloads from Sarah McLach-
lan and Cheap Trick albums sev-

eral weeks prior to street date,

while online label Atomic Pop
formed a deal with Public Enemy
that saw the release of the act's

BETWEEN THE BULLETS
(Continuedfrom page lit)

Of You," with four tracks recorded

for what was to have been her first

English-language album, debuted at

No. 1 in that year's Aug. 5 issue.

Rival rappers 2Pac and the
Notorious B.I.G., who were mur-
dered within six months of each
other in cases still unsolved, proved

that he who brags of a thug's life

might well die a thug's death. 2Pac
was shot in September 1996, two
months before his "The Don Killu-

minati: The 7 Day Theory" entered

the chart at No. 1 (Nov. 23, 1996).

2Pac was also featured on the

chart-topping soundtrack from
"Gridlock'd" (Feb. 15, 1997), a film

in which he starred. Biggie, who
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tops this issue's list, also led the

chart with the ironically titled

"Life After Death," which was
released two weeks after he was
gunned down in March 1997 and
rose to No. 1 in its first full week of

sales (April 12, 1997).

Prior to Nirvana's "MTV Un-
plugged In New York," Janis Joplin's

"Pearl" (1971) had been the only

posthumous album to reach No. 1,

although others, includingJim Croce
and John Lennon, had made post-

mortem trips to the top with albums

released prior to their deaths.

Lessons learned in the
'90s: People wrho believe that retail

singles do not significantly dimin-

ish the sale of albums will hardly
ever persuade those who think sin-

gles do cannibalize. And vice versa

. . . You can lead a music store to

water (DVD, CD singles), but you
can't make the consumer drink (dig-

ital compact cassettes, MiniDiscs)

... If a label is having a cold spell,

changing its name will do nothing to

improve its prospects . . . Efficien-

cy has its virtues, but consolidation

of the retail and distribution ranks
hasn't always been a healthy thing

for the music business. Fortunately,

Broadcast Data Systems and
SoundScan give labels tools to

restore the sense of a regional hit

that existed when there were more
local chains.

Observation deck: if you
could buy stock in an artist—not

those publishing futures like the

offering David Bowie floated, but

the ability to stake and share in a

performer's overall income
streams—I would invest in a pair of

Canadians. Simply put, the careers

of Celine Dion and Shania Twain
have been masterfully orchestrated.

Other divas got off to faster starts,

but these two, in their own ways,

made all the right moves and have

become reliable multi-platinum sell-

ers ... In this age of improved data,

at least one large account bases its

initial order on the sum the label

thinks an album will register in its

first week at SoundScan. Which kind

of begs a question: If the customer
isn't sure how much its stores will

sell, how well can the label calculate

its own projections?

DoN'T WANT TO MISS A
THING: Billboard does not publish

during the last week of the year, but

the never-ending flow of SoundScan
and Broadcast Data Systems data

means that we still compile charts

during one of the busiest sales

frames of the year. For those chart

fanatics who are not content to

peruse the "last w-eek" ranks in the

first issue of 2000, all of the music

charts from our unpublished wreek

are available to paid subscribers of

Billboard Online and Billboard Infor-

mation Network and are also sold by

our research department (E-mail

researchfi billboard.com or call 212-

536-5054).

Start of something big-.

When I was much younger, I fig-

ured that when the year 2000
arrived I'd feel a lot older than I do

today. Funny how: perspective
changes over time.

I wish warm holiday greetings,

with hopes for good fortune in the

new year, to Between the Bullets'

readers. And, as we bring on the

next decade, the next century, and

the next millennium, I must
acknowledge—with sincere

thanks—contributions made to this

column by various chart staffers

throughout the year, with a particu-

larly hearty pat on the back of Los

Angeles charts assistant Keith
Caulfield, who contributes so much
research and insight each wreek.
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TV BOOSTS CATHEDRALS' FAREWELL SET
(Cmdiii iud fn/m page 17)

we had a huge response from that.

"Also that week it aired on Trinity

Broadcast Network, Odyssey, Z Music,

the Inspirational Network, Family
Net, Gospel Music Television, Daystar,

and Crossroads Network, which is out

of Canada," he says. "That does amaz-

ing things to create awareness and
drive people to bookstores."

Earlier this year, the Cathedrals

announced their retirement after a

35-year career in Southern gospel

music. The "Farewell" album reached

No. 93 on The Billboard 200 last issue,

where it also peaked at No. 6 on both

the Heatseekers and Top Contempo-

rary Christian albums charts.

The accompanying video was No. 1

on Billboard's Top Music Videos chart

the week of Dec. 18, and the Cathe-

drals' "Fifty Faithful Years" video

title was at No. 2 on that chart. The
"Farewell" album has sold 60,000

unite since its Not. 16 release, accord-

ing to SoundScan, while the video has

sold 35,000 copies.

"Who would have ever dreamed
we'd retire on Saturday and have the

No. 1 and No. 2 videos in Billboard?"

says Cathedrals bass singer George
Younce. "What more could you ask

for? We're in shock. We knew after

35 years we'd built a fan base out

there, but we didn't realize how big it

was until this came along."

The success is somewhat bitter-

sweet, as Cathedrals lead vocalist

Glen Payne, 72, died Oct. 15, just six

weeks after being diagnosed with
liver cancer. Payne and Younce were
the founding members of the group
and had been performing side by side

for more than three decades.

The surviving members of the

Cathedrals (Younce, Scott Fowler,

Current

! News

Daily

Billboard

Online

http://www.billboard.com

Roger Bennett, and Ernie Haase)
fulfilled the remainder of their

obligations, concluding with three

nights of sold-out shows Dec. 9-11

at the 4,000-seat Akron (Ohio) Bap-
tist Temple. Fans were in atten-

dance from all over the U.S. as well

as Canada, Ireland, and Germany.
"The hardest thing I ever had to do

was walk on that stage without him,"

says Younce, who had promised Payne

that he would continue and honor the

group's commitments. "Without the

help of the Lord, I couldn't have done

it . . . Glen would hare had it no other

way, and I made Glen a promise."

Todd Payne, VP ofA&R at Home-
land Records (and Glen Payne's son),

says the band's enduring popularity

is being recognized by strong sales.

"Their fan base is so huge," says

Payne. "Their ministry has been in

the forefront of Southern gospel

music, and I think everyone is just

excited about what has happened."

Christian retailers are pleased

with the brisk sales of the project.

"There is absolutely no surprise, in

my mind, as to why it is selling so

well," says Rick Anderson, senior

music buyer for the Cincinnati-based

Berean Christian Stores chain.

"They are the top group in that

genre of music . . . Without a doubt,

there will be long-term interest in

their music and legacy."

Jeremy Potter, music buyer for the

Wheaton, Ill.-based Lemstone chain,

also feels the group's popularity will

endure past its retirement. "1 think

'There will be long-

term interest in

their music and
legacy'

-RICK ANDERSON

-

there will be a buzz for their product

for a while," he says, "and I would not

be surprised to see them heralded as

one of the greatest Southern gospel

quartets of all time."

Payne says the Homeland organiza-

tion, as well as the Payne and Younce

families, are thrilled with how the pro-

ject is being handled by Spring House.

"With TNN Gaither's connections

with TNN [through his "Homecom-
ing" specials on the network), it's a big-

ger right arm is how I could describe

it," he says. "We have a good right

arm, but Gaither has a better right

arm, and we felt to impact the whole

music industry we joined forces with

Gaither's organization. It puts you in

a bigger world. It's a world they're

used to."

Adds Payne, "We were approached

by a lot of different companies to do
something like this. With Bill being

such a good friend ofmy father's and

George's, [Homeland Entertainment

CEO] Bill Traylor and I felt Gaither

would be the best direction to go
because of his influence in Southern

gospel and his connections. Every-
thing he does, he does right. I

remember talking to Dad about it,

and he said, 'I can't think of anyone

else I'd rather be involved with.'

"

Spring House included the project

in its catalog and also targeted con-

sumers via retail promotions. It adver-

tised in the Family Christian Stores

catalog, whieh goes into 2 million

homes. "We worked with all the major

CBA [Christian Booksellers Assn.]

chains to promote this project," says

Jennings, adding that the product was
included in Gaither retail displays and

highlighted by shelf talkers.

LIVE BYRDS SET TO TAKE OFF ON COLUMBIA LEGACY
(Continued from page 17)

doing a couple hundred shows a year,

and they all start to blur into each

other," McGuinn says. "It was a com-

plete surprise to me that the tapes

existed. They only rolled tape on us

to check levels and warm up for the

blues guys. I was a little apprehen-

sive about how they would sound, and

sure there are tweakings I would
make if it were a studio album, but I

think we preserved the integrity and

kept the spirit of the show."

McGuinn was also "blown away to

hear so much great tape" on guitarist

Clarence White, who was killed by a

drunken driver July 14, 1973, at the

age of 29. McGuinn explains, "He is

one of the unsung heroes of rock, and

he was taken so young. He and I had

chemistry onstage. It was like he was
telepathic. He could almost always

tell where I was going and keep up."

Legacy is also pleased to have
unearthed what associate director of

marketing Jessica Sowin calls "prac-

tically a whole new Byrds album with

16 great tracks."

"It is the perfect grand finale to our

Byrds reissue project There isn't a lot

ofgood 1Kb Byrds stuff out there, and

they were a brilliant live act," Sowin
says. "It is a perfect example of what

a reissue company is supposed to do

—

maximize the parent company's music

vault We will market it with the last

three studio reissues ["Byrdmaniax,"

"(UntitledV(Unis8ued)," and "Farther

Along"] but treat it separately as

well."

The album will be serviced to clas-

sic rock, college, and triple-A radio

stations in late January or early Feb-

ruary.

Bob Blackburn, music and promo-

tions coordinator at the 24-hour divi-

sion of Westwood One, has put to-

gether new McGuinn interviews,

music segments, and giveaways to run

weekends surrounding the release for

Westwood's affiliated adult rock (80)

and oldies (115) stations.

"When there are reissues, people

get into a band all over again, and
with this concert CD being previous-

ly unreleased, we expect a lot of

interest," Blackburn says. "To me,
they are one of the greatest Ameri-

can rock'n'roll bands, and it is impor-

tant for a younger audience to know7

about them. So much flowed out of

them as a group and as soloists. They
were the American Beatles."

Radio attention will be comple-

mented by a consumer ad campaign

in guitar, singer/songwriter, and col-

lector magazines, and Legacy is pur-

suing price-and-positioning pro-

grams at key indie retailers.

NEW LISTENERS

"Legacy has done a great job with

all the other Byrds reissues in the

past, [and] I don't expect anything

different this time around," says Tim
Ziegler, director of merchandise at

Seattle-based Hear Music. "A live

album will probably do pretty good,

between old fans and the growing
number of alt-country listeners."

Indie retail and college radio have

become increasingly important to the

marketing of reissue projects over the

last few years. Jokes Irwin, "I don't

think any of us catalog companies
could survive ifwe were only selling

to oldies buyers shopping the dusty

bins. We are aiming more at the 20-

to 30-year-olds who are much more
experimental buyers, and they want

to learn their history. Music lovers

now are a lot more savvy than the '60s

generation was, and there are just

more cool and viable albums to buy.

This is a must-have for that crowd."

Sowin says that Is especially true

with the Byrds. "Bands with devoted

college and indie followings, like

R.E.M., Wilco, Beck, and Son Volt,

keep citing the Byrds as influences,

and that makes their fans head to the

record store."

It Is that same reasoning that makes

the Internet important to Legacy.

Updates and information will be found

on both legacyrecordings.com (key-

word: Byrds) and mcguinn.com. An El-

mail newsletter from the legacy site

has also been set up.

"The Web is a great place to mar-

ket direct to fans who are waiting for

an album," Sowin says. "You can eas-

ily find niche groups to gauge fan

interest, and Roger is really great

about keeping his site updated and

about getting on the Internet and
answering fan letters. We will be

working closely with AOL and major

music sites to do CD giveaways and
special prizes like autographed
posters. We don't see it as the pri-

mary place to sell and promote
albums, but we do see it as an exten-

sion of our reach."

More than likely, McGuinn will be

out on the road in 2000 promoting the

album himself.

"Although I do some of these songs

on my own, there will probably never

be any Byrds reunion. I find it best to

leave it as a fond memory instead of

dragging us out as an oldies act,"

McGuinn says. "That is one of the

other reasons why this live album will

be a great token of that time for peo-

ple who want to remember it or those

who missed it in the first place.

Columbia and Bob Irwin have done a

wonderful job with all these reissues."

Brian Hudson, president/CEO of

Charlotte, N.C.-based Showcase
Media & Management, promoted
many of the dates on the Cathedrals

farewell tour, and he feels the tour

has played an integral part in the

strong sales.

"We have put extra advertising

dollars due to the fact that it was
their last appearance in a city," he

says. "We saw record-breaking
crowds every night in every city.

Most cities doubled their attendance.

So I think the advertising dollars that

were spent and the fact that it was
their last year played a big role."

Younce agrees. "We let everybody

know we were going to do one more
year, the farewell tour, and our
crowds have been phenomenal," he

says. "I think word just got around
this was our last tour, and people just

wanted the last thing we ever did, the

last CD, the last video. They wanted
it as a keepsake. They wanted a

memento they could keep."

Payne says there is also a 40-song

Cathedrals anthology available, and
Homeland will release additional

Cathedrals projects in the coming
year, including a "best of" collection.

Cathedrals Fowler and Bennett
have formed a new group called

Legacy V, which will debut on Home-
land with a February release. Haase

has signed as a solo artist to Day-
wind Music. Younce will continue to

make select appearances at Bill

Gaither's Homecoming concerts,

which are taped for release as part

of the "Homecoming" video series.
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AN UPDATE O.N HliMti EVENTS & HAPPENINGS

Billboard, BET On Jazz

Set Dates For Conference
The first annual Billboard Jazz

Conference & Awards show, in

conjunction with BET On Jazz,

will be held on June 7-9 at the JW
Marriott in Washing- . —« i i

ton D.C. J f;f/,

The three-day I

—"* "-=
event will feature riveting panels,

thought-provoking discussions, an

expo, and hot artist performances.

At the close of the conference, a

star-studded awards show honor-

ing the jazz industry's top artists

will be telecast internationally on

BET On Jazz.

Early-bird registration ($295)

runs through March 24. To regis-

gHBBBCE ter, send a check to

JTKJM Billboard, Michele
Quigley, 1515 Broad-

way, NY, NY 10036 or fax credit

card information to 212-536-1400.

Make checks payable to Billboard.

For more information contact

Quigley at 212-536-5002 or visit

www.billboard.com/evente/jazz.

Billboard Awards Top Ratings
The final Billboard Music

Awards Show of the millennium

was a resounding success, based
on ratings from Nielsen

Media Research. For the

time period, the show
was No. 1 in adults 18-

49, adults 18-34, women 18-49,

women 18-34, men 18-49, men 18-

34, and teens. The show earned a

total household rating of 8.1 and a

13 share for a total of 12.1 million

viewers.

Many top stars made appear-
ances at the show in-

cluding Aerosmith, who
received the Billboard

Artist Achievement
Award, Emmylou Harris, who
accepted Billboard's Century
Award, and Mariah Carey who
was named Artist of the Decade.

AB's Cavalcade Is Top Source

For Show Biz Booking Info
Amusement Business has just

published the 2000 edition of Cav-
alcade of Acts & Attractions. As
the best talent sourcebook in show
business, Cavalcade is the

complete source of booking

information for all types of

talent, entertainment and

attractions for the live

entertainment industry.

This annual directory

features thousands of list-

ings of acts and shows per-

forming worldwide. Cate-

gories include musical

entertainment, theatrical enter-

tainment, touring shows and
attractions, circus, variety, and

specialty acts. There is also a sep-

arate listing of promoters, produc-

ers, booking agents, personal man-
agers, and licensing organizations.

The 2000 Cavalcade of

Acts & Attractions is avail-

able for $80 per copy, in-

cluding first class postage

and handling. For orders

outside the U.S. or Cana-
da, add $12 per directory.

Orders must be prepaid

and sent to: Amusement
Business, Single Copy

Department, PO. Box 24970,
Nashville, TN 37202 or call 800-

407-6874 or 615-321-4250 for more
information.

mam
Kelly Barbieri has joined

Amusement Business as a

reporter based in New York.

Prior to joining AB, Bar-

bieri was the managing edi-

tor of the Spirit Airlines in-

flight magazine, Moments.
She was also the managing

editor at Fitness Plus maga-
zine and Livewire and has

covered music, travel, life-

styles, and fitness for

numerous magazines.

Barbieri received her BA.
in English literature from
Queens College.

Billboard International Latin Music Conference & Awards
Sheraton • Biscayne Bay • April 25-27, 2000

Billboard & BET On Jazz—Jazz Conference & Awards

J.W Marriott Hotel • Washington, D.C. • June 7-9, 2000

Billboard Dance Music Summit
Waldorf Astoria • New York • July 12-14, 2000
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Who Will Be 1st To Have A 7-Decade Streak?
B

CHART
BEAT.

ILLBOARD FIRST PUBLISHED charts in 1940,

so at the moment, the highest number of decades

an artist could have charted is six. With next
issue's chart dated Jan. 1, 2000. the race is on to

see who will be the first artist to have a Billboard-

charts span of seven decades. And we could have a

winner as early as next issue.

That's because of the title

that debuts at No. 18 on Top
Country Singles Sales this

issue. "Cattle Call" (Curb) bv
Eddy Arnold With LeAnn
Kimes extends a career that

reaches back to 1934, when
Arnold became a DJ on WMPS
Memphis. He first appeared on

Billboard's country singles

chart in 1945 with "Each
Minute Seems A Million Years" and has had 145

titles appear on that chart through 1983. And talk

about in the nick of time! In the very last issue of

the decade, "Cattle Call" stretches his chart career
into the '90s, and if the single is still on the chart

next issue, it will extend into 2000.

The duet with Rimes on "Cattle Call" is a

remake of a song Arnold first recorded in 1945 (see

Country Corner, page 39). It was the B-side of

"Each Minute Seems A Million Years."

'SMOOTH' FINALE: It's official: Santana and
Rob Thomas have the final No. 1 single of the '90s

(and the 1900s), as "Smooth" (Arista) reigns for a

10th week. Only 14 singles in the rock era have
remained on top for 10 weeks or more. "Smooth"
is the 14th No. 1 of 1999; that's one fewer chart-

topper than we had in 1998.

by Fred Branson

I HE SINGLES GUY: Pop music was back ibis year

in a big way. making it even more difficult to choose

my 10 favorite singles of 1999. But I did it anyway. In

older, from No. 1 to No. 10. they are Selma. "All Out

Of Luck" (Spor/Skifan, Iceland); Mero. "It Must Be
Love" (RCA, U.K.); Brce Sharp, "David Duchovny"
(Trauma); Steps, "Better The Devil You Know" (Jive.

U.K.); Taljana, "Wait And Won-
der" (Red Bullet, the Nether-
lands); Savage Garden. "The
Animal Song" (Columbia);
Blondic. "Maria" ( Beyond Mar-
tin, "(Du Ar Sa) Yeah Yeah Wow
Wow" (Polar/Universal, Sweden);

Dromhus, "Stjarna Pa Himlen"
(CNR/DryArcade, Sweden); and
( aramell. "Om Du Var Mill"

( Metronome/WEA, Sweden).

ELEVEN AND BEYOND: My top 10 albums of

1999 are listed elsewhere (see page YE-10), but that

only begins to tell the story. So here are my next 10

favorite albums, beginning with No. 11: Savage
Garden. "Affirmation" (Columbia); "Music From
The Motion Picture 'Magnolia' " (with songs by
Aimee Mann) (Reprise); Evan Olson, "One Room"
(Cherry/ Universal): Other Two. "Super Highw ays"

(London. U.K.); Philippe Vancles. "Les Grande
Sentiments" (Adasong, Belgium); James Darren.
Shelley Fahares & Paul Petersen. "Teenage Tri-

angle/More Teenage Triangle" (Westsidc, U.K.);

Cajsalisa, "Vad Jag Vfll Och Lite Till" (WEA, Swe-
den); Prineessa, "I Won't Forget You" (EastWest,

Germany); Arvingarna, "Lime" (Musikverkstan.

Sweden); and Roxette, "Have A Nice Day" (EMI,
Sweden).

A/IARKE rWATCH
>* WEEKLY W/VTIOW/VIL MUSIC SALES REPOR1

EAR-TOOVERUNIT S

TOTAL 727,038,000

ALBUMS 623,255,000

SINGLES 103,783,000

IS WEEK
27,439,000

HfcT WEEK
21,932,000

HANCSE
UP 25.1%

IS WEEK
26,576,000

UP 3.2%

AI_EI«_JIVI Fl »RMAT

CD 503,675,000 563,129,000 (UP 11.8%)
\

CASSETTE 117,951,000 95,809,000 (DN 18.8%)

OTHER 1,629,000 1 ,434,000 (DN 12%)

IS WE
26,008.000

ST WE
20,626.000

•-IAIMC1

UP 26.1%

I - _ WE
24,819,000

UP 4.8%

1,431.000

.AST WEI
1,306.000

CHANOI
UP 9.6%

III'. WEI
1,757,000

CHANGI
DOWN 18.6%

TOTAL V EAR-TO-DATE aLBUM SALES BV STORE TYPE
T»T*«» CHANGE

CHAIN 356.365,000 368.376,000 UP 3.4%

INDEPENDENT 91,581,000 97,368.000 UP 6.3%

MASS MERCHANT 168,962,000 184,341,000 UP 9.1%

N0NTRADITI0NAL 6,347,000 10,288.000 UP 62.1%

ROUNDED FIGURES FOR WEEK ENDING 12'12'M

aOMPILCD FROM A NATIOrslAL SAMPLE OF RETAIL STORE AINJO RACK
SALES REPORTS COLLECTED. COMPILED, AND PROVIDED E3Y
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HAPPY HOLIDAYS

from Antonio "LA." Reid, Kenneth "Babyface" Edmonds
and the entire LaFace family.

i

Coming soon...Toni Braxton, Pink and Joy Enriquez!
j



- COMMERCE?
WE'VE BEEN DOING IT FOR FIFTY YEARS.

2000: AC/DC • BUSTA RHYMES • TRACY CHAPMAN
THE CURE • MISSY MISDEMEANOR ELLIOTT -
GERALD LEVERT • METALLICA OL DIRTY BASTARD > [ J

T
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0
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„
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R

E

ffiffitS
PANTERA • KEITH SWEAT TAMIA THIRD EYE BLIND

r
AND MANY MORE
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